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Or Else? ... 


Seagram Asks 
Editorial Support 
of Moderation Ad 


New York, June 2—A stern 


warning to newspapers to come up. 


with more and better merchandis- 
ing services or face loss of adver- 
tising has been voiced by George 
Mosley, v.p. in charge of adver- 
tising and sales promotion for 
Seagram-Distillers Co. 

Mr. Mosley made his comments 
at a luncheon at which represent- 
atives of about 160 newspapers 
received insertion orders for this 
year’s moderation ad, slated to run 
during the week of June 13. 

He said that the liquor industry 
was looking for more merchandis- 
ing ideas and more cooperation on 
advertising positioning from news- 
papers, rather than statistical 
studies. 

“We’re looking for constructive 
merchandising suggestions from all 
the media in which we spend our 
money,” he said. 


= Mr. Mosley noted that national 
consumption of liquor has gone 
down in the last three years, even 
though general prosperity is at a 
high level. “Liquor advertising is 
facing a challenge,” he said, 
pointing out that one of the ques- 
tions was whether or not newspa- 
per advertising is productive. 
“The day may come when we 
will have to cut the costs to fit the 
(Continued on Page 4) 


THE NATIONAL NEWSPAPER OF MARKETING 


on Page 46. 


television. 
] 


Newspapers: How They Did in 1954 


Starting on Page 43, ApvERTISING AcE presents a report on 
newspapers as an advertising medium. and.traces new develop- 
ments in the newspaper industry during 1954. 

Included in this issue is the Bureau of Advertising’s annual 
tabulation of individual advertising expenditures, broken down 
by product, of all national newspaper advertisers investing $25,- 
000 or more in the medium during 1954. This tabulation starts 


Also included in this issue is a tabulation showing what each 
newspaper advertiser on the 1954 list has spent in newspapers 
since 1950, plus tables showing (1) the top 100 national news- 
paper advertisers and what they spent and (2) the top 100 ad- 
vertisers in four major media—newspapers and newspaper sec- 
tions; general and farm magazines; network radio, and network 


First Agency Group Hits Brownell 
on Speculative Presentation Count 


Agency Network Asks 
U.S. to Revise Its 
Conspiracy Charges 


PoInt PLEASANT, ALA., June 2— 


The First Advertising Agency 


Group, a network composed of 29 
independent advertising agencies 
throughout the U. S., today de- 
clared that the Justice Depart- 
ment’s attitude on speculative pres- 
entations is doing “serious damage 
to sound advertising practice.” 

A letter to Attorney General 
Herbert Brownell, drawn up by 
Henry Mayers, The Mayers Co., 
Los Angeles, chairman of the 
group’s public relations committee, 
and approved by the convention, 
insisted that widespread publicity 
given the government’s assertion 


Baseball Adds New ‘Sponsor’ as Quaker 
Oats Launches ‘Tickets for Kids’ Offer 


Cuicaco, June 2—Baseball has 
a new sponsor. It took a while to 
sell the national pastime on the 
idea, but Quaker Oats Co. now has 
its heralded “Tickets for Kids” 
promotion in operation. 

Furthermore, the scheme for 
giving away admissions to local 
baseball games to kids under 12 
has been expanded to include ma- 
jor as well as minor league clubs. 
As originally proposed last fall by 
Walter Scott Jr., advertising man- 
ager of Quaker’s cereal division 
(AA, Dec. 13, '54), the promotion 
was chiefy aimed at building at- 
tendance in the struggling minor 
leagues. 

Otherwise, the operating prin- 
ciple is the same: More than 20,- 
000,000 free general admission 
tickets are being printed and will 
be enclosed in packages of Quaker 
Puffed Wheat, Puffed Rice and 
Muffets, with two in each Pack-O- 
Ten container. 

Approximately 230 baseball 
clubs will admit juvenile bearers 
of the ducats on stated dates—as 
long as each is accompanied by an 
adult—and paying—relative. (Get 
out the sunburn lotion, mother.) 


® Quaker’s drive to line up the 
ball clubs was highly successful, 
though it did not make the open- 
ing day deadline. This was mainly 
due to major league inhibitions 
about getting involved in a promo- 
tion or “giveaway.” 

As it turned out 15 of the 16 
major clubs signed up, and nine 


of them will honor the Quaker 
billets at all home games except 
nights, holidays and Sundays. Only 
holdout was the New York 
Yankees, who “just weren’t inter- 
ested.” 

Now that it’s started, Quaker is 
giving the promotion a heavy play, 
under the slogan, “Come out to the 
Bal! Park.” Advertising will in- 
clude a color comic strip during 
June and July in 96 Sunday news- 
papers, and commercials on “Con- 
test Carnival” (CBS-TV) and 
“Sgt. Preston of the Yukon” (Mu- 
tual). 


® There will be plenty of atten- 
tion to point of sale both in food 
stores and at the ball parks—ad- 
vance proofs of the comics ads will 
be sent to all baseball managers 
for use locally. And in a kick-off 
page in The Sporting News, June 
1, Quaker explained the promotion 
to baseball management, promised 
plenty of publicity and, in effect, 
made a bid for “dealer” support 
from the fungo fraternity. 

In talks with baseball men, 
Quaker and Wherry, Baker & Til- 
den, the agency, have also been 
stating that the dollar value of 
advertising and promotion sched- 
uled for this summer alone will 
come to $1,500,000. 

Mr. Scott told AA that Quaker is 
“almost certain” to want to con- 
tinue the promotion for years to 
come. “The whole thing will de- 
pend on the feeling of the baseball 


people about it,” he said. 


that speculative presentations 
should be permitted is damaging to 
the agency business, “whether the 
‘conspiracy’ charges are ever sus- 
tained in the courts or not.” 

Therefore, the letter to Mr. 
Brownell said, ““We ask your re- 
examination and amendment of 
the conspiracy charges as applied 
to solicitation policies advocated 
by agency associations.” 


= The text of the letter: 


Honorable Herbert S. Brownell, Depart- 
ment of Justice, Washington, D. C. 


Dear Attorney General: 


The (26th) ennual convention of the 
First Advertising Agency Group, repre- 
senting agencies in 29 of the principal 
cities of the United States, has today 
voted that your attention be directed to 
our position concerning the recently filed 
charges against the American Association 
of Advertising Agencies and several pub- 
lishers’ associations. 

Six of us happen to be 4-A members. 
All of us operate moderate size agency 
businesses. All of us are equally con- 
cerned over the government thinking be- 
hind the “conspiracy” charges. 

We will not presume to discuss the legal 
aspects of the government suits. But as 
laymen who have devoted a good part 
of our lives to the advertising agency 
business, we feel called upon to point 
out the damage being done to that busi- 
ness by the mere publication of the 
charges. Although we challenge the gov- 
ernment’s interpretation of the nature 
of the agency commission system, we 
wish in this letter to specifically challenge 


(Continued on Page 116) 


‘A Matter of Pride’... 


Florida Citrus Account 
Is Recaptured by B&B 


Toll TV Will Hurt 
Free, NBC Tells FCC 


New YorK, June 3—The Na- 
tional Broadcasting Co. this week 
formally joined the anti-toll tv 
forces and accused the promoters 
of pay television with trying to 
“change the American system of 
free broadcasting to a restricted 
system of paid narrowcasting.” 

NBC set forth its position in an 
opinion filed with the Federal 
Communications Commission three 
days before the deadline set for 
the submission of comments. 
These comments were signed by 
David Sarnoff, NBC board chair- 
man, 

Warning that pay television 
would “degrade and eventually 
destroy. the present system of 
free television,” Mr. Sarnoff said 
the public interest standard of 
subscription tv is “no fee, no see.” 

“The promoters of pay televi- 
sion claim that they want free 
television to continue. They assert 
pay television would be merely 
a ‘supplementary service’ which 
would co-exist with the present 
free service and that ‘the author- 
ization of subscription television 
would not detract from but rather 
will have the tendency to enhance 
the service now rendered.’ 

“These promoters are obliged to 
take such a position because they 
know that this commission would 
not approve a pay television sys- 
tem if it recognized that the ef- 
fects of such a system would be 
the destruction in whole or in part 
of the overwhelmingly popular 
American system of free televi- 
sion,” NBC asserted. 


= “The pay television promoters 
attack present free television pro- 
gramming with the statement that 
it is not in fact free because it is 
(Continued on Page 117) 


Last Minute News Flashes 


Crisp Resigns Research Post at Tatham-Laird 


Cuicaco, June 3—Richard D. Crisp has resigned as director of mar- 
keting research at Tatham-Laird, effective Aug. 1. With the agency 
eight years, he has been a member of its executive committee and 
strategy planning staff in addition to his research duties. Mr. Crisp’s 
plans for the future will be announced later. 


Ansco May Split Account, Now at Biow 


New York, June 3—Everybody but the Ansco division of General 
Aniline & Film seemed sure this week that Ansco was in the process of 
selecting a new agency, having talked to a half-dozen recently. William 
Balch, general sales manager of Ansco, told AA that the company was 
“not necessarily” selecting a new agency (Biow-Beirn-Toigo has the 
account) but conceded that the company was discussing it. He said it 
was possible the account—reportedly billing around $800,000—might 


be divided. 


Sears Newspaper Advertising Hit Record $36,831,400 


Cuicaco, June 3—In 1954 Sears, Roebuck & Co. invested $36,831,400 
in newspaper advertising, a new record for the company, which spent 
$36,340,500 in °53. It was the ninth straight year in which Sears re- 
corded ad expenditure growth. The company, whose store roster in the 
U. S. reached 699, used 1,002 dailies and weeklies in 48 states. Linage | tions: 
was down 1.1%, the dollar increase representing rate increases. Sears 
also spent $9,008,100 in local broadcast media. outdoor, direct mail, etc. 
Total retail advertising was $45,839,500, up 2.6%. 


(Additional News Flashes on Page 117) 
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Offer of Multi-Pronged 
Drive Is a Factor in ‘Win’ 
Over 4 Top Agencies 


By James V. O’Gara 

LAKELAND, FLA., June 2—Benton 
& Bowles, the agency which lost 
the Florida Citrus Commission 
business in 1950 to J. Walter 
Thompson Co., tonight was named 
to succeed Thompson on the $3,- 
500,000 account. 

A presentation that consumed 
two hours and 22 minutes im- 
pressed the 12-man commission 


Pitching in Public 

Only rarely do advertising agen- 
cies make presentations for ac- 
counts in public, even though the 
client set up ground rules—at the 
request of at least one agency— 
which prevented competing agen- 
cies from listening to each other’s 
presentations. This was the case 
with the Florida Citrus Commis- 
sion’s $3,500,000 account. 

ADVERTISING AGE sent staffer 
Jim O’Gara from New York to 
cover this unusual two-day séssion 
in Lakeland. Fla. What follows is 
his detailed report of one of the 
most unusual agency presentation 
sessions of all time. 


with its brisk, businesslike, confi- 
dent qualities. It won out for Ben- 
ton & Bowles over Thompson, 
Grant Advertising, Cunningham & 
Walsh and Dancer-Fitzgerald- 
Sample. It cost the five agencies 
an average of about $30,000 each 
to come here and pitch. 

The citrus commission awarded 
its business to Benton & Bowles 80 
minutes after hearing the last of 
the presentations made during the 
past two days. Industry advisory 
committees indicated that they 
favored B&B over J. Walter 
Thompson, though there was mo- 
mentary pressure to name two 
agencies, one to handle fresh fruit 


(Continued on Page 8) 


July 5 Looms as 
Rebuttal Day in 
Anti-Trust Suit 


New York, June 2—The fifth of 
July is the day after Independence 
Day, celebrated with the long 
speech and the short firecracker. 

It is also the day when the six 
advertising associations who are 
defendants in a Department of 
Justice anti-trust suit will prob- 
ably file their answers in the fed- 
eral district court for the southern 


district of New York. 


Here’s the rundown of the asso- 
ciations and their anticipated posi- 


® Cranston Williams, general man- 
ager of American Newspaper Pub- 


(Continued on Page 116) 
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Money Is Root 
of Political 
Evils: Graham 


Cuicaco, June 1—The conditions 
of American political finance were 
described tonight as “morally 
squalid, ethically shocking and 
spiritually revolting.” 

Philip L. Graham, publisher of 
the Washington Post and Times 
Herald, called on the Advertising 
Council to conduct a campaign to 
tell the American public some of 
the facts about his topic, “The High 
Costs of Politics.” 

Mr. Graham told a gathering of 
alumni of the University of Chi- 
cago school of business that “the 
fundamental defect in our system 
of politics ... has something to do 
with money.” 

“By maintaining a bold-faced 
official lie about the cost of po- 
litical campaigns and the amounts 
of political contributions, we force 
politicians to live in close connec- 
tion with the filthy power of gang- 
sters and the acquisitive power of 
special interest groups and favor 
seekers,” Mr. Graham declared. 


® He pointed out that while a 
eandidate for the Senate cannot 
spend more than $25,000 on his 
campaign, it actually costs ten to 
twenty times that much to conduct 
a sheriff’s race in many counties. 

“We maintain an official lie 
about political expenditures,” he 
continued, “by having a federal 
law which limits expenditures by a 
candidate for Congress to $5,000, 
a candidate for the Senate to $25,- 
000 and a national political com- 
mittee to $3,000,000.” 

The total reported by the nation- 
al committees of the two major 
parties for the 1952 Presidental 
campaign was $17,500,000, Mr. 
Graham said. 

“Some students of this matter 
estimate that the actual expendi- 
tures came closer to $100,000,000.” 


® The problem of limitations on 
spending by the national commit- 
tees is gotten around, he said, by 
the formation of many small com- 
mittees whose spending doesn’t in- 
terfere with that of the national 
committee. 

The simplest solution to the 
problem, Mr. Graham suggested, is 
to educate the American public on 
the necessity of contributing to the 
party or candidates of their choice. 

Here, he pointed to the success 
of the Advertising Council’s public 
service campaigns. “One does not 
have to be an Einstein,” he said, 
“to see how great a function public 
service advertising could perform 
in helping to build a new and de- 
cent foundation under our system 
of political finance.” 


National Guard 
Account Returns 
to John W. Orr 


WasHINGTON, June 1—A five- 
man selection board has decided to 
return the National Guard ad and: 
public relations account to John W. 
Orr & Associates, New York. 

The change will take place at 
the beginning of the new federal 
fiscal year July 1. For the past two 
years the account has been han- 
died by Ruthrauff & Ryan. Pre- 
viously the account was with Orr 
for three years. 

The account is expected to 
amount to $200,000. 

The selection board included two 
general officers and three coloriels. 
Finalists, in addition to Orr and 
R&R, were Gardner Advertising 


Porn. 


ANOTHER 
Frank Statement by 
JOHN ST. CLAIR HARVEY 


Chaerman, Jobe Harvey & Sons, Lid Brotol, tagiend 


about the Shortage of 


HARVEY'S 


Bristol Cream and Bristol Milk 
Sherries 
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HARD To oet—John St. Clair Har- 
vey, chairman of John Harvey & 
Sons Ltd., Bristol, England, recent- 
ly ran this ad to inform customers 
that although there is a real short- 
age of Bristol Cream and Bristol 
Milk sherry wines, the quality of 
the wines will not be changed. 
Storm & Klein is the agency. 


Gale Retires as Ad 
Director of General 
Mills; Fish Succeeds 


MINNEAPOLIS, May 31—Samuel 
C. Gale, the man who put the 
home run in Wheaties and made 
Jack Armstrong the all-American 
boy, retired today. 

Mr. Gale, 59, is stepping down 
from his job as v.p. and director of 
advertising for General Mills for 
health reasons. His eyesight has 


Samuel Gale 


been weakening for some time. 
His successor will be James S.| 


Fish, formerly assistant director of | | 


advertising. 


With General Mills and its well 
ecessor ‘company, Washburn Cros- | 


by Co., for 34 years, Mr. Gale 


played a major role in making) 
General Mills one of the nation’s | 
biggest advertisers, with an annual | 


budget in the neighborhood of 
$20,000,000. 


= He was closely associated with 
the development of the company’s 
Betty Crocker advertising. 

It was back in 1932 or 1933 that 
Mr. Gale got the idea of putting 
Wheaties into home runs. For 
years afterwards, the two were al- 
most synonymous for listeners be- 
cause of Wheaties-sponsored 
broadcasts of baseball games. 

At the start, however, he was 
able to talk General Mills into only 
a season’s sponsorship of broad- 
casts of the Minneapolis Miller 
games. 

“Within three years,” he re- 
called, “we were sponsoring 96 
broadcasts throughout the coun- 
try.” 


| This spring the Minneapolis 


Chamber of Commerce honored 
Mr. Gale’s work by presenting 


Co., St. Louis; Albert Frank-Guen-| him its 1955 Minneapolis Awards 
ther Law Inc., New York, and | trophy. 


Marschalk & Pratt division, Mc- 
Cann-Erickson, New York. 


“His creative contributions in 
developing advertising themes and 


Wine Lore Is a 
Dealer's ‘Must, 
Harvey Advises 


Los ANGELES, May 31—Consum- 
ers don’t need to know much about 
wines in order to enjoy them, but 
a wine merchant needs a good 
working knowledge if he expects 
to make progress in selling wines. 

That was the gist of a talk made 
here a week ago by John St. Clair 
Harvey, board chairman of John 
Harvey & Sons, Bristol, England, 
before a sales group of the Mil- 
ford Co. of California, recently ap- 
pointed. wholesale distributor in 
Los Angeles for Park & Tilford 
Distillers Corp. 

“There is a lot of nonsense talked 
about wine,” Mr. Harvey said. 
“You must do this or do that or 
you’re all wrong in the matter of 
serving wine. The result of this 
sort of thing,” he said, “is that 
many people don’t do anything at 
all about wine-drinking and have 
a whisky and soda or a cup of cof- 
fee instead. 

“The experts agree that a white 
wine usually goes better with fish 
and a red wine with meat. But if 
you feel like having it the other 
way around, why not do it? 


= “Wine dealers, on the other 
hand,” he said, “can’t afford the 
luxury of not knowing their sub- 
ject. In common with selling al- 
most any product you can think 
of, wine knowledge is a must,” he 
declared. “And a knowledge of 
wine, believe me, takes more than 
a lifetime to acquire because of the 
many varieties available. 

“In addition, wine is alive, is 
ever in a state of change. In order 
to be a successful salesman of 
wine, not only do you want to 

(Continued on Page 119) 


symbols have made Minneapolis 


| products national by-words,” the 


citation said. 

Mr. Gale will continue to serve 
General Mills as an advertising 
consultant. 


He is currently a vice-chairman 
of the National Citizens Commis- 


James Fish 


sion for the Public Schools and is 
a past chairman of the Advertising 
Council. 

Mr. Fish has been with General 
Mills since 1938, with time out for 
military service. His first assign- 
ment was in the premium depart- 
ment. Since then he has served 
successively as advertising and 
merchandising manager for home 
appliances and has been assistant 
director of advertising since Jan- 
uary, 1954. 


Letterhead Manual Published 
Lester Beall, graphic arts de- 
signer, has prepared “Letterhead 
Design Manual” for Parsons Pa- 
per Co., Holyoke, Mass. Included 
in the portfolio are 10 original 
letterheads designed to serve as an 
idea source for business and pro- 
fessional men. Qualities of good 
letterhead design are described, 
and use of lettering, type and 


photo-lettering are discussed. 
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‘NORRIS Mit 
JUNIOR 
AUCTION 


GOING, GOING—Jimmy Valentine is auctioneer in KSTP-TV version 
of Mike Fadell’s junior auction—the Minneapolis showing sponsored 
by Norris Creameries. 


Rheingold Using All 
Media in Southern 


California Campaign 


Los ANGELEs, June 2—Rhein- 
gold Brewing Co. is using a new 
competitive theme “Taste and 
Compare—You’ll Call For Rhein- 
gold,” in its all-media advertising 
campaign just under way in 
Southern California. 

In addition to the Los Angeles 
area, the campaign will cover 
major cities south to San Diego, 
and north to Fresno. 

The campaign will be spear- 
headed by full pages in all met- 
ropolitan dailies, including the 
Spanish, Negro and German press. 
In outdoor, 100% showings will be 
used. Also, Rheingold will use 30 
embellished, painted bulletins on 
a rotation basis in Los Angeles, San 
Diego, Bakersfield and Fresno. 


® The bulletins will include giant 
cut-outs and Miss Rheingold in 
seasonal situations. The design 
features a record-size neon replica 
of the Rheingold label, with a total 
weight of more than 900 lbs. A 
likeness of Miss Rheingold will be 
21’ tall. 

Tv schedule calls for continuing 
sponsorship of “Rheingold Thea- 
ter,” on KRCA, Los Angeles, and 
cartoon and live spots at the rate 
of 80 per week. 

“Fandango Rheingold,” Latin- 
American program beamed to the 
large Mexican population group 
in Los Angeles, has also been re- 
newed. This year, for the first 
time, Miss Rheingold will appear 
on tv commercials. 

On radio, a total of 2,000 chain 
breaks are scheduled for broad- 
cast during key driving hours. 


Kids Bid with 


Boitle Caps in 
Fadell Auction 


MINNEAPOLIs, June 1—A Minne- 
apolis advertising and public re- 
lations man, Mike Fadell, has 
turned the old auction into a local 
format for selling milk, dairy prod- 
ucts and other items on radio and 
tv. 

After tests in a number of mar- 
kets throughout the country, Mr. 
Fadell, who operates the Mike 
Fadell Advertising Agency, says 
results seem to be “sure fire.” 

His program, called “Junior Auc- 
tion,” adapts the auction idea to 
the small fry by getting them to 
save bottle caps and tabs from 
dairy products in order to bid for 
prizes. 

Mr. Fadell, who has copyrighted 
his idea, developed the auction as 
an answer to the need for an ef- 
fective program for dairy accounts 
with limited budgets in small or 
medium-size markets. It can be 
produced locally, since the me- 
chanics and details are relatively 
easy for agency and station per- 
sonnel to handle. 


® Mr. Fadell first created the pro- 
gram for Norris Creameries, Min- 
neapolis, and tested it on KSTP- 
TV, an NBC affiliate. The show 
ran for 56 consecutive weeks, with 
Jimmy Valentine, local emcee, as 
auctioneer. It had a 30-minute 
spot, first Saturday mornings and 
later, Friday afternoons. 

Results were amazing. With 65 
to 150 youngsters participating in 
the live studio show, the first 26 
weeks found an average of seven 


Foote, Cone & Belding is the'to ten auction bids running close 


agency for Rheingold. 


(Continued on Page 118) 


Direct Mail Medium May Be Stuck with 
‘Junk’ Stigma for 25 Years: Cullinan 


CuIcaco, May 31—It may take 
25 years to overcome the term 
“junk mail,” but the term must be 
forgotten before the direct mail 
industry “comes of age,” George J. 
Cullinan, v.p. and director, Alden’s 
Inc., said Friday. 

Mr. Cullinan addressed 500 par- 
ticipants in a second annual Direct 
Mail Day sponsored by 20 adver- 
tising and direct mail groups. 

According to Mr. Cullinan, the 
term “junk mail” was first used by 
opponents of patron mail to de- 
scribe unaddressed third class 
mail. However, he pointed out, 
widespread use of the term by the 
newspapers resulted in its coming 
to mean in the public mind all 
third class mail. 


s “My concern is why this great 


industry should be coupled in the. 


have deserved the same term, he 
charged that the catalog acquired 
its reputation because “the people 
in the business had too little 
respect for their media, too little 
knowledge of their customers, too 
little faith in America. 

“They felt from 1924 on that 
the mail order business was a 
dying industry because hard roads, 
automobiles, faster communica- 
tions would make other more de- 
sirable methods of buying avail- 
able to all people of the country,” 
he said. 


# Mr. Cullinan traced the rapid 
development of mail order cat- 
alogs, and noted six changes that 
have made catalogs highly accept- 
able to the public today: 

1. Appearance. Catalogs carry 
more color than practically any 


people’s mind with such a humili-| publication in the country. They 
ating term as ‘junk, *” Mr. Cullinan | use photographs, rotogravure print- 
ing, super-calendered paper. 

2. The merchandise offered. To- 


said. 
Pointing out that the mail order 


catalog of 25 years ago might well, 


(Continued on Page 114) 
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‘Hot Dog Davey’ 
Adds Permanence 
to Coonskin Kick 


CuIcaco, June 1—The coonskin 
craze which Walt Disney kicked off 
some months back assumes an air 
of permanence in a new character 
which Tee-Pak Inc., Chicago, is 
promoting around the country as 
a merchandising symbol for the hot 
dog industry. 

Tee-Pak, producer of skinless 
frankfurter casings, offers “Hot 
Dog Davey,” created by Al Capp, 
as a wiener salesman for use by 
5,000 meat packers all over the 
country. Born in Dogpatch, Ky. 
(not Tennessee), Davey still wears 
the telltale coonskin hat, carries a 
steaming hot dog and bears an in- 
dustry slogan—“Dog gone, they’s 
good!” 

Though it developed the promo- 
tion, through Cruttenden & Eger 
Associates, Chicago, Tee-Pak will 
not figure in it at the consumer 
level. Instead, its customers, the 
meat packers, will be surrounding 
Davey with their various brands. 


s Furthermore, national consumer 
advertising will not be used. In- 
stead, Tee-Pak has developed an 
elaborate retail merchandising 


package. Main item will be a re- 
frigerated vending display unit, 
ready for store installation and 


HOT DOG DAVEY—Latest entrant in 

the current coonskin craze is this 

character drawn by Al Capp for 

Tee-Pak Inc., Chicago, and in- 

tended as a symbol for the skinless 
franks industry. 


stamped with the packer’s brand 
and price. The package also in- 
cludes cutouts, streamers and shelf 
talkers—all for $4. And radio and 
tv commercials and premiums are 
being developed. 

To get the word around, Tee-Pak 
is depending upon an intensive 
publicity campaign, based upon 
such items as an “endless hot dog” 
sequence in Capp’s “Li’l Abner.” 
It is also using ads in the meat 
trade journals and a heavy direct 
mail campaign to the packers. 

Tee-Pak’s stake in the operation, 
it told AA, is the customer good 
will that derives from “doing our 
bit for the industry.” 


Pylkas Joins Wabash 

George E. Pylkas, veteran ad- 
vertising and public relations man, 
has joined the staff of Wabash 
Employment Agency, Chicago, 
where he will specialize in place- 
ment of personnel in advertising 
and related fields. Formerly with 
the ad departments of Ford Motor 
Co. and the Chevrolet division of 
General Motors Corp., Mr. Pylkas 
also has been associated with Ross 
Roy Inc., Detroit; Sound Film Stu- 
dios, Detroit, and Vogue-Wright 
Studios, Chicago. He was with 
Stanley Neal Productions, New 
York, before assuming his present 


post. 


CBS Boosts Ommerle 

Columbia Broadcasting System, 
New York, has appointed Harry 
G. Ommerle CBS-TV vp. in 
charge of network programs. With 
CBS since 1950, he was previously 
program director of CBS Televi- 
sion. In his new post, Mr. Ommerle 
will coordinate New York tv pro- 


gramming activities. 


le May 
AD, FINANCIAL MEN CONFER —Nearly 100 companies belonging to Assn. 
of National Advertisers attended a recent seminar on advertising 
accounting in New York. Shown here are Edward P. LeMay, adver- 
tising supervisor, Minnesota Mining & Mfg. Co.; Clyde Ahrnsbruk, 


Sweeten Advertising 
to Sweeten Sales, 


Candy Makers Told 


New York, June 2—A full-scale 
national advertising and promo- 
tion campaign is needed to sweet- 
en sales of candy. And 99 out of 
100 candy manufacturers are will- 
ing to spend money to support 
such a program, it was reported 
today by Candy Industry. 

The magazine conducted a sur- 
vey of 2,100 candy manufacturers 
from coast to coast and found that 
the great majority are in favor 
of an advertising program to boost 
candy consumption. The magazine 
suggested in an editorial that the 
candy manufacturers spend $2,- 
000,000 annually on advertising. 

In a three-page letter to candy 
manufacturers, CI urged that 
something must be done to halt 
a decline in candy consumption 
that has occurred during the past 
10-15 years. The consumer ate 
three pounds less candy last year 
than in 1941, the letter said, and 
warned that food faddists are the 
most serious threat to the candy 
industry. 

A detailed report of the survey 
will be published and presented 
at the annual convention of 
the National Confectioner’s Assn., 
June 6-9, in Chicago. 


DeGarmo Names Two V.P.s 


Leonard D. Sullivan and John 
deGarmo have been named v.p.s 
of deGarmo Inc., New York. Mr. 
Sullivan was most recently v.p. in 
charge of sales of Babb Co., avia- 
tion subsidiary of Atlas Corp., New 
York. Mr. deGarmo has been with 
the agency for past five years. Ear- 
lier he was assistant promotion 
manager of Birds Eye frozen foods. 


Ahrnsbrak 


auditor, Black & Decker Mfg. Co.; 
control manager, Socony-Vacuum Oil Co. 


Steinmetz 


and Carl Steinmetz, advertising 


Ad Accounting 
Problems Aired 
at ANA Seminar 


New YorK, June 1—Trouble- 
some questions in advertising ac- 
counting were aired at a recent 
seminar on budget and manage- 
ment controls for the advertising 
administrator held here under 
sponsorship of the Assn. of Na- 
tional Advertisers. 

“Tt is time for all American busi- 
ness to call the advertising man- 
ager into the management confer- 
ence room,” R. Burt Gookin, comp- 
troller of H. J. Heinz Co., told the 
conference. “Advertising planning 
and control must be an integral 
part of the over-all management 
function,” he said. 


® Marshall Winslow, section head, 
budgets and finance administra- 
tion, advertising department, Esso 
Standard Oil Co., described how 
the use of a planned budget has 
been developed in his company. He 
listed three specific benefits: 

1. It helps build management 
confidence that the program is 
carefully planned and economical- 
ly sound. 

2. Each item in the program is 
sold on its own merits and helps 
support the entire advertising plan. 

3. Management can be less con- 
cerned with operational details. 


= Other important benefits, he 
said, are “that we have a constant 
reminder of the details of our pro- 
gram as planned and approved, 
and the budget provides a com- 
plete and exact form for our budg- 
(Continued on Page 6) 


In the Works: Hamburger Flavor? ... 


ir s Milk but Tastes Like Oranges— 
iy tar s Moo’ Gay, Denver's New Drink 


_ Adman Plans National 
Sales for Canned Drink; 
Push May Hit $2,000,000 


DENVER, June 2—Moo’Gay, a new 
kind of canned beverage, has been | 
introduced to the Denver market, 
and by the end of 1956 its backers 
expect the product will be on the 
market nationally, with an adver- 
tising budget it is estimated will 
approach $2,000,000. 

Owen M. Richards, president 
and general manager of Universal 
Beverages, Denver, which will 
handle national distribution of 
Moo’Gay, has announced the ap- 
pointment of Rippey, Henderson, 
Kostka & Co., Denver, as advertis- 
ing agency for both the local and 
national campaigns. 

The largest national ad cam- 
paign ever originated by a bever- 
age organization in the Rocky 
Mountain region, Moo’Gay promo- 
tions will be aimed at consumers 


FCC Sticks by Rule: 
‘Functional Music 


Is Not Broadcasting’ 


WASHINGTON, June 1—The Fed- 
eral Communications Commission 
today refused to reconsider a deci- 
sion which prevents fm stations 
from offering the same program to 
functional music clients and home 
audiences. 

The decision, after a long study 
of the legal issues involved in 
“functional music” broadcasting, 
held that functional music is not 
broadcast service. The commission 
said fm stations could engage in 
functional music only if the pro- 
grams were carried out in a man- 
ner which did not constitute 
broadcasting on the assigned fre- 
quency. 


= Some stations have attempted to 
comply by engaging in multiplex- 
ing, a system which enables a 
station to offer two or more pro- 
grams simultaneously. Others have 
curtailed their broadcast schedules 
and offered functional music pro- 
gramming in the off-the-air hours. 

Station WWDC, Washington, had 
asked FCC to reconsider its posi- 
tion. For several years WWDC has 
engaged in Storecasting, and has 
offered the home fm audience to 
the advertiser as a “bonus.” 

In refusing to reconsider its po- 
| sition, FCC said the rule would 
become effective July 1. 
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and grocers. A system of fran- 
chised distributors will be located 
at strategic spots throughout the 
nation. 

Moo’Gay is a dairy beverage but 
doesn’t taste like it. The drink 
comes in an 8-oz. can and requires 
no refrigeration. It contains a base 
of pasteurized and sterilized fresh 
milk, which is produced by a new 
patented process developed by A. 
P. Stewart, of A. P. Stewart & 
Associates, San Francisco. 


= Hygienically canned by the 
Martin Aseptic Canning System, 
Moo’Gay is available in three fla- 
vors—strawberry, orange and ba- 
nana. 

The product is processed by Real 
Fresh Milk Co., Visalia, Cal., under 
a license from Graves-Stambaugh 
Corp., Chicago, which developed 
the process. 

Additional flavors will be added 
as the business develops. Two en- 
tirely new flavor concepts planned 


: ia Ry deliclous 8 flavors 


Gat Mos Gay at your Grecer's Today! 


for introduction in 1956 are (1) a 
vitamin fortified “nightcap” drink 
and (2) an eight-ingredient milk 
drink with the meaty flavor of an 
old-fashioned hamburger. 
Moo’Gay will retail at two 8-oz. 
cans for 25¢. It will be distributed 
to grocers and later also through 
vending machines. The product 
will be produced by franchised 
plants, and negotiations are in 
progress with five dairy plants 
which are prospective distributors. 
(Continued on Page 119) 


Kitchenware Maker 
‘Rents’ Display 
Space in Stores 


KAnsAs City, Mo., June 1—Rival 
Mfg. Co. is “renting” display 
space from retailers in an effort to 
get wide distribution for two lines 
of products, 

One line, the Kitcheneer combi- 
nation meat grinder and salad 
maker, is a new product, being in- 
troduced with a full color page 
this month in House & Garden. 

The other product is the Can-O- 
Matic magnetic can opener. 

In effect, retailers get to keep 
the products which form a part of 
the display as a bonus. The Kitch- 
eneer retails at $12.98. Two Can- 
O-Matics, part of the display, have 
a combined retail price of $12.96. 


# A deposit on the displays is re- 
turned to the retailer after he has 
ordered a certain number of the 


The retailer keeps the money 


| from the sale of the Kitcheneer or 
| Can-O-Matic as his “rent” for the 


display space. 

R. J. Potts, Calkins & Holden, 
Kansas City, Mo., is the Rival 
agency. 
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Seagram Asks 
Editorial Support 
of Moderation Ad 


(Continued from Page 1) 
pattern,” he cautioned the news- 
paper representatives. 


= Mr. Mosley was preceded at the 
luncheon by Sam Youngheart, v.p. 
of Warwick & Legler, agency for 
Seagram’s 7 Crown and institution- 
al copy. Mr. Youngheart had 
praised newspaper advertising for 
the role it played in maintaining 
the sales lead of Seagram’s 7 
Crown and criticized editorial de- 
partments for the bad press they 
gave the liquor business by play- 
ing up such things as drunken 
driving. 

He introduced the moderation 
ad, 37th in a series which began in 


1934. Written with graduations 


and Father’s Day in mind, the ad 
is headlined, “Your Son Can 
Write His Own Future.” It stresses 
the father’s role in giving his son 
good living habits and opportun- 
ities. 

Along with the insertion order, 
newspaper representatives re- 
ceived a request for special posi- 
tioning as well as “editorial sup- 
port.” 

Positioning preferences were, in 
order: back page of paper, back 
page of section, page facing edi- 
torial page and “live news page 
far forward with carryover of 
front page news.” 

The positioning request, signed 
by Warwick & Legler media buyer 
Peter Marron, continued: 


a “We are aware that some of the 
newspapers you represent are edi- 
torially combating juvenile delin- 
quency. We feel, therefore, that the 
theme of this advertisement, which 
points out the opportunities of- 
fered young men through better 
education, infers that delinquency 
could be minimized through educa- 


tion. We know that this subject at 
the moment is strongly in the pub- 
lic’s interest, especially in the light 
of the many current problems con- 
cerning juvenile delinquency. 

“We hope that your publishers, 
through you, will see fit to give it 
a maximum of editorial support.” 

The newspaper representatives 
were asked to fill in a report on 
the position to be expected and 
state whether or not there would 
be editorial support. 


“Machine Design’ to Convert 
to Bi-weekly in 1956 

Beginning in January, 1956, 
Machine Design, Cleveland, a Pen- 
ton publication, will convert from 
a monthly to a bi-weekly publi- 
cation. The first issue of 1956 will 
be dated Jan. 12, and issues will 
be published every other Thursday 
after that date. 

Size and format of the magazine 
will remain unchanged, and distri- 
bution policy will follow existing 
patterns, available only to qualified 
design engineers, according to the 


| publisher. 


Frozen lemonade sales are concentrated...in lowa! 


THE DES MOINES 
REGISTER anv TRIBUNE 


An “A’’ schedule newspaper in an “A-!’’ market! 
Gardner Cowles, President 


REPRESENTED BY 


Scolaro, Meeker & Scott—New York, Chicago, 
Doyle & Hawley—Los Angeles and Sen Francisco 


..the boom in frozen concentrated 


lemonade in the state of lowa in just one short 
year. In 1953, per cent use in lowa homes—city, 


town, village 


and farm—was only 8.2%*. But 


in. 1954, use jumped to 24.2% ...a whopping 
increase of 195.1%!!! 


Not so amazing...when you remember that 
farm-rich, big-income Iowa is always eager for 
newer, better products and ideas...actually out- 


Francisco. 


wide market, 


spends cities like Philadelphia, Boston and San 


Get your sales share...in this responsive, state- 


through the one newspaper that 


covers the entire state of lowa...the better-than- 


500,000-circulation DES MOINES REGISTER 
and TRIBUNE. 


* What'do you sell? Foods, drug products, cars, appli- 
ances? In Iowa they’re all booming, and you can see 


Detroit, Philadelphia 


how, in the latest BRAND INVENTORY IN THE 
HOMES OF IOWA SUBSCRIBERS to The Des 


Moines Sunday Register. Write us on your company 
letterhead. We'll mail your copy right away. 


* 


Advertising Age, June 6, 1955 


Wallace-Ferry-Hanly to Dissolve; Campana, 


Cuicaco, June 2—Wallace-Fer- 
ry-Hanly will discontinue busi- 
ness operations June 30. The 12- 
year-old agency’s two accounts, 
Borg-Erickson Corp. and Cam-, 
pana Sales Co., probably will go 
to Fletcher D. Richards Inc. at 
that time. 

L. T. Wallace, president and 
treasurer of Wallace-Ferry-Hanly, 
will join the Richards agency on 
a consultant and advisory basis. 
L. H. Ploetz, v.p. and secretary, 
will join Richards as an account 
executive. 

Mr. Wallace told AA that the 
Borg-Erickson and Campana ac- 
counts “probably” would move 
over with him. However, Richard 
Crull, advertising manager of 
Campana, told AA that his com- 
pany has not reached a decision on 
who would get its advertising ac- 
count and declined to say when a 
decision would be made. Officials 
of Borg-Erickson were not avail- 
able for comment. 


= Mr. Wallace told AA that he 
has considered retiring from his 
own agency and taking a less 
active role in the advertising field 
for some time. The Wallace agen- 
cy billed between $1,000,000 and 
$2,000,000 last year, the best in 
the agency’s history, Mr. Wallace 
said. Most of the agency’s staff 
already have found other jobs, 
he added. 

Mr. Wallace has been agency 
president since 1943. Prior to that 
time he was v.p. of Aubrey, Moore 
& Wallace (now Aubrey, Finlay, 


Marley and Hodgson) for ten 


Borg-Erickson May Go to Fletcher Richards 


|years and was a v.p. in charge of 


the Chicago office of McCann- 
Erickson for nine years. Mr. Ploetz 
has been associated with Wallace- 
Ferry-Hanly since 1947 and pre- 
viously worked with several other 
agencies here. 

Wallace-Ferry-Hanly was a 
subsidiary of Hanly, Hicks & 
Montgomery from 1943 until two 
years ago, when it became an in- 
dependent agency. 


General Motors Change 

In the figures on Page 50 in the 
tabulation of 100 leaders in news- 
paper advertising, ad expenditures 
for General Motors should- read 


($37,391,415 instead of $35,§91,415. 


This changes the per cent for°GM 
to plus 13.5%. Total for the 100 
leaders should read $288,183,461, 
and per cent increase 1.2%. 

In the over-all tabulations on 
Page 63 the GM figure also should 
be changed to $37,391,415. On the 
same page, Buick’s expenditure 
should be increased by $1,800,6Q0, 
raising it from $6,525,588 to $8,- 
325,588. 


‘American Weekly’ Adds 4_ 

J. R. Fortino, formerly with the 
merchandising department of 
Hearst Advertising Service, Chi- 
cago, has joined the Chicago sales 
staff of The American Weekly. 
Joining the Weekly’s New York 
sales staff are Frank Shepard, 
formerly advertising manager of 
Jewelry; Robert Merrick, form- 
erly of Scripps-Howard, and Rich- 
ard King, last with the New York 
Daily News. 


the state’s sales every year . 
receptive to the 100,000 daily 
BORO NEWS and RECORD. . 


Sales Management Figures 


GREENSBORO, NORTH CAROLINA 
Represented by Jann & Kelley, Inc. 


"This is the size we make for the 
Growing Greenshoro Market!" 


THERE’S BEAUTIFUL MUSIC in the continuous selling 
symphony in the Growing Greensboro Market . . . The steady 
tinkle of cash-in-the-till is hard music to beat. As a matter of 
record, the Greensboro Metropolitan County Area rings up 
more total retail sales than any other metropolitan county area 
in the Carolinas . . . It’s the same, —- 

that comes from 1/6 of North Carolina’s people 


kind of music 
making 1/5 of 


.. And your audience is reall 


performance of the GREEN 


Only medium with dominant coverage in the Growing Greensboro 
Market and with selling influence in over half of North Carolina! 
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“SUNDAY 


CLEARS AWAY 


THE RUST 
ee 
OF THE WHOLE SHE 
pA 
WEEK” 


— JOSEPH ADDISON 


\} 


is Week 


MAGAZINE 


AMERICA’S LARGEST FAMILY MAGAZINE 
Reap BY 11,000,000 Famities Every SunpDAyY 


Truly, Sunday is a state of mind. It is a treasured 
interval between the repetitive routines of daily liv- 
ing, workaday tasks, homemaking and child-raising 
responsibilities. The many family plans shaped dur- 
ing these carefree Sunday hours —the traditional 
newspaper reading habit — the family buying deci- 
sions made at the dinner table — all combine to give 
form and direction to the week that lies ahead. 


Matching this unique quality that distinguishes Sun- 
day from all other days, THIS WEEK Magazine 
satisfies the wants of both reader and advertiser alike 
to an amazing degree. It satisfies them because it is 
complete in its coverage of family interests. It satis- 
fies them because it is wholesome and hopeful and 
entertaining. It satisfies them because it is edited to 
the Sunday mood by men and women who are dedi- 
cated to that mood and understand the reading needs 
of our time. It satisfies them because it is an integral 
part of their favorite newspaper and*is therefore 
welcomed as an old family friend. THIS WEEK 
belongs. It gets close to people. 


And because it does get close to more people in more 
important markets than any other magazine, THIS 
WEEK has become one of the most powerful editorial 
and advertising forces of this generation. Many 
advertisers have discovered the matchless ability of 
THIS WEEK to move merchandise in tremendous 
quantities. More and more of them are making it the 
keystone of their advertising programs. Such confi- 
dence is reflected in our total advertising revenue for 
the first six months of 1955, which represents an 
all-time high in THIS WEEK’s 20-year history. 


SHARES THE POWER AND PRESTIGE OF 
THESE 365 GREAT NEWSPAPERS WHICH DISTRIBUTE IT 


The Baltimore Sunday Sun New Orleans Times-Picayune-States 
The Birmingham News New York Herald Tribune 

Boston Sunday Herald Norfolk Virginian-Pilot 

The Charlotte Observer and Portsmouth Star 


The Philadelphia Sunday Bulletin 
The Phoenix Arizona Republic 


Chicago Daily News 
The Cincinnati Enquirer 


Cleveland Plain Dealer 

The Dallas Morning News 

Des Moines Sunday Register 
The Detroit News 

The Houston Post 

The Indianapolis Star 

The Jacksonville Florida Times-Union 
Los Angeles Times 

The Memphis Commercial Appeal 
Miami Daily News 

The Milwaukee Journal 
Minneapolis Sunday Tribune 


The Pittsburgh Press 

Portland Oregon Sunday Journal 
Providence Sunday Journal 
Richmond Times-Dispatch 
Rochester Democrat and Chronicle 
St. Louis Globe-Democrat 

The Salt Lake Tribune 

San Antonio Express and Sunday News 
San Francisco Chronicle 

The Spokane Spokesman-Review 
The Washington Sunday Star 

The Wichita Sunday Eagle 
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m WEST COAST 
PUBLISHERS’ REP. 


Coastwide organization with 
many active advertising 
for one or 


References, full details. 
WILLIAM A. AYRES CO. 


233 Sansome $t., Son Francisco 
YUkon 6-298) 


Sue Seward Joins Fuchs, Zemp 

Sue Ward Seward, formerly ra- 
‘dio-tv director of DeLoach Adver- 
'tising Agency, Dallas, and more re- 
cently with WFLA-TV, Tampa, 
|has joined the tv department of 
|Fuchs, Zemp & Celander, St. 


Petersburg. 


J. M. BUNDSCHO, INC., Advertising Typographers 
180 North Wabash Ave. * RAndolph 6-7292 + Chicago 1 


Ad Accounting 
Problems Aired 
at ANA Seminar 


(Continued from Page 3) 


et control operation.” 

Robert E. Field, C. P. A., man- 
ager of the audit staff, Price Wa- 
terhouse & Co., defined a conser- 
vative but practical approach for 
determining when to account for 
advertising charges. He suggested 
that advertisers charge advertis- 
ing against income in the same pe- 
riod in which it appears and record 
it as a liability when charged 
against income or when billed. 


® Douglas Miller, general auditor 


of General Foods Corp., listed the | 
advantages resulting from sound| 
internal controls of non-media | 
billing as: | 

1. Better negotiations through | 
use of a written billing policy. | 

2. Better planning and handling 
which results in dollar savings. | 

3. Greater knowledge and. un- 
derstanding of various types of 
services and costs. 

4. Easier detection of errors and | 
inefficiencies and greater oppor-| 
tunity to avoid them. 


= George N. Farrand, assistant | 
treasurer, Young & Rubicam, sug- | 
gested that once the client-agency | 
relationship has been established, 
a meeting between the financial 
executives of each should be ar- 
ranged and maintained on a con- 
tinuing basis. 

Another practical procedure, he 
said, is for the company to estab- 


to move merchandise! 


Your lowa campaign starts with Des Moines . . . state 
capital and largest city . . . the shopping and distribution 
center . . . salesmen's home base. And your lowa 
campaign starts with KRNT-TV, the showmanship station 
with CBS shows that run away with the ratings 
sweepstakes, PLUS Central lowa's favorite personalities 
with established audiences — and proved power 


CBS Shows 
Established Local 


Personalities 


go-now operation... 


KATZ HAS ALL THE FACTS 


Face the facts! The same showmanship savvy that always 
gives you the biggest Hooper and Pulse ratings in Des 
Moines Radio is now also running the newest know-how, 


KRNT-TV. 


FULL POWER, 316,000 WATTS 


BRADLEY 8B. GUNDY, Canadian adver- 
tising manager of Time, has been 
elected board chairman of the 
Magazine Advertising Bureau of 
Canada. 


lish a consistent and definite year- 
end billing policy, advising each 
client by letter as to the status of 
his account, well in advance of the 
end of the fiscal year. To preclude 
detailed estimated adjustment 
billing, he said, many agencies 
now use the one-line billing sys- 
tem for major media. 

This system, he said, is especial- 
ly practical where tabulating 
equipment is used to pay vendors 
and the same cards subsequently 
used to prepare detailed billing. 


# S. J. Caraher, of E. I. du Pont de 
Nemours & Co. and chairman of 
ANA’s advertising accounting task 
force, reported to the group on 
specific work accomplished to date. 

“With the cooperation of the 
ANA magazine committee,” he 
said, “a summary report of circu- 
lation and rate trends of 57 lead- 
ing magazines has been published. 
A similar study covering newspa- 
per circulation and rate trends is 
in the works, and we plan similar 
studies with other major media. 
“A subcommittee, under the 
chairmanship of Harold Cook, In- 
ternational Latex, is developing a 
check list of procedures for veri- 
fying advertising charges. In ad- 
dition,” he said, “another subcom- 
mittee, under the chairmanship of 
John Grossen, of General Foods, 
is developing a study to determine 
what expense items should be 
charged to advertising.” 

John Jackson, manager, adver- 
tising administration, Radio Corp. 
of America, was chairman of the 
conference. 


Hotpoint Uses 
Garden Gloves to 
Sell Dishwashers 


Cuicaco, June 1—A _ fetching 
summer promotion for automatic 
dishwashers has been worked out 
by Hotpoint Co. 

The fetching part of the promo- 
tion is done by the customer, who 
gets one half of an attractive pair 
of garden gloves with a daisy de- 
sign in the mail and is asked to go 
to his dealer to watch a demon- 
stration of the washer, He picks 
up the glove’s mate at the same 
time. 


s The promotion, called “Dishes 
or Daisies,” was worked out for 
its dealers by Hotpoint and is part 
of a kit. The dealer gets a pack- 
age of 24 pairs of garden gloves, 
24 sales folders and envelopes. 
The dealer sends glove, and spe- 
cial promotion, to 24 prospects. The 
dealer also gets two washer digests 
which outline the features of the 
washer and list common buying 
objections and answers. 


Emde Heads Fact Finders 


Charles B. Emde, formerly exec. 
v.p. in charge of sales, has been 
elected president of Fact Finders 
Associates, New York. Frank -R. 
Coutant, president since 1948, has 


been named chairman of the board. 
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What we've got to fear most from the 


NEW GANG IN 
THE KREMLIN 


signiticant. 


ABC figures just released show 


KHRUSHCHEV BULGANIN ZHUKOV 


When Malenkov went out, one of Stalin’s few moderate theories went : 
with him. With Bulganin and Khrushchev in came a more desperate 
plan. Ellsworth Raymond, an expert on Russian affairs, tells how this 
shift in policy could warm up the cold war and why Marshal Zhukov, 
the new Minister of War, may be our friend in disguise. 


the net single-copy (newsstand 


Sales of the four leading general 


magazines for the first quarter 


Mike hadn't been in town an hour be- 


“a as . e 
fore he made his first big mistake. He on — 
stuck his neck out to save the life of the ; f O | S Sye if e re e a re 
one man in The Forbidden Valley who le 6 7 


wanted to kill him! (Beginning a new 
western by Thomas Thompson.) 


Davie cup- | GREATEST 
without playing INVENTION 


Experts saya good (2 


captain, coxching, _ ams since the wheel? 


ABC 


from the sidelines @ Tee valk he va NEWSSTAND 
can be worth 30 : rolligon may we just that 
points a game to a : —says Dr. Vannevar Bush! Its SALES 


player! Will Grimsley Ms sausage-balloon rollers carry peo- 
tells how an See ple and pay loads through muck 
ex-playboy, —S and over marshes that stop any 
Bill Talbert, : , other vehicle! Parker W. Kimball 
outthought the 3 — tells how an amateur invented it 
Aussies last year. and where we can use it. 


Jan. 1 = March 31 
1955 


~ COLLIER’S 


The size of the Post's lead is 


Trouble always found 
Freddie—no matter what he 


swore off, But even he was § Alan Livingston's “I Tout 
surprised to find himself in Taw a Puddy-Tat” and “Bozo 


s . ” s s s 
the clutches of a Second- @y' the Clown” are outselling 
Story Woman! (Short story Beethoven and bop! Keith 3 | | ress ive U | S S| N ICa N Ce 
by Eugenia Gerlach Stein.) Monroe tells how he revived 4 s 
disks for the diaper * 


r to advertisers (as a measure of 


editorial vitality) is even more 
important. The Saturday Evening 


Post gets to the heart of America. 
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Names James Thomas Chirurg 
Brown Durrell Co., Cambridge, 
Mass., distributors of Gordon ho- 


siery, underwear and knitwear, 


has named James Thomas Chirurg 


| tising. Badger & Browning & Par- 
cher, Boston, formerly handled the 


Co., Boston, to handle its adver- | account. 
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This is EVERETT W. (RED) HOYT, 
Pres.,. Charles W. Hoyt Co. Inc., 
Advertising, New York City 


@ first-hand authority on the appe- 
tites of 3 children, he says: 


three youngsters. Calculus, anybody?” 


what is the maximum capacity of a 
growing child? Is there a maximum? 
Here's a clue: Food advertisers to 


over 3,250,000 children sell a 
$2,450,000,000 market annually! 


2 ee re | 


shows that adults eat a ton 
nnually. So what? Far more 
is the food potential of my 


of scientific inquiry, Red, 


1,625,000 families with 
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(Continued from Page 1) 
and the other to handle processed 
fruit. 

The commission decided there 
would be one agency, that it would 
be Benton & Bowles, and that the 
commission would go along “gen- 
erally” with B&B recommenda- 
tions. 


® The first presentation yesterday 
morning was preceded by the 
statement from Robert C. Wooten, 
new chairman of the commission, 
that he had “nn candidate as to an 
agency, nor do the other commis- 
sioners; the agency will be selected 
after the presentations rather than 
prior to them.” 

This was obviously a reply to 
rumors that citrus politics had al- 
ready dictated which agency was 
to get the account. 

There were two reasons why B&B 
strongly wanted the account. Rob- 
ert E. Lusk, president, told the 
commission: “We want the busi- 
ness—though we’re not starving to 
death—because (1) the account 
represents one of the few grocery- 


| produce opportunities open to us 


and (2) it’s a matter of pride. We 
had this business for seven years 
prior to 1950, and regaining it 
would make us all proud.” 


® A factor that seemingly regis- 
tered with the commission at 
agency choosing time was B&B’s 
emphasis on the arrangement call- 
ing for two teams inside the agency 
to handle both the fresh and pro- 
cessed aspects of the citrus busi- 
ness. Mr. Lusk said these teams 
would “compete with each other,” 
much as do similar teams working 
on various General Foods and 
Procter & Gamble accounts han- 
dled by the agency. 

Where Thompson was committed 
to ad copy that would leave the 
consumer free to “select”? whether 
she wants fresh, canned or frozen 
concentrated citrus, B&B advanced 
the theory that different ads should 
sell different forms of citrus. 

B&B built a typical ad for the 
commission that read like this: 
“After school—after play, refresh 
them with Florida Vitamin C—the 
vital vitamin your body cannot 
store.” 

Next came “a buying impulse 
illustration,” showing orange juice 
being poured from a pitcher for 
two laughing youngsters. Then 
came “one form at a time” sell: 
“Get extra-juice oranges ... get 
fresh Floridas: they’re sweeter, 
they’re plentiful now.” 


® The demonstration ads shown 
by B&B retained the hand and 
glass symbol] pioneered by Thomp- 
son. B&B men described it as “a 
really memorable, wonderful de- 
vice.” The hand and glass is usual- 
ly accompanied by the line: “At 
least this much every day.” B&B 
ads carried these words: “Better 
for you—any time you’re thirsty— 
fresh Florida oranges.” 

Benton & Bowles proposed that 
the commission’s $3,500,000 adver- 
tising budget be divided about like 
this: $1,875,000 for television, 
$650,000 for magazines, $400,000 
for newspapers and $375,000 for ra- 


‘ing a balance of $200,000 for pro- 
duction and contingencies. 

| The tv tab would go for “a bold 
and unorthodox” plan of “hard- 
selling” ten-second station breaks. 
All these would stress the health 
value of citrus. They would piug 
the specific form of citrus the pub- 


' |lic should buy, as well as the par- 


ticular advantages of that form. 


® B&B’s Gordon Webber said that 
the ten-second station breaks for 
Maxwell House instant coffee 
(“amazing coffee discovery”) have 


| 
| 


dio. These total. $3,300,000, allow-|| 
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Advertising Age, June 6, 1955 


Florida Citrus Account 
Is Recaptured by B&B 


done a highly successful job for 
General Foods. .The citrus spots 
would run thrice weekly in 68 
markets for 52 weeks. 

In addition there would be 66- 
second daytime participations in 
68 markets for a year, at the rate 
of three every two weeks. In the 
East and Midwest there would be 
one-minute participations on the 
“Today” program in 52 markets. A 
$375,000 budget was suggested for 
10 radio newscasts a week. 

B&B, which said it will do “some- 
what over $60,000,000 in billings 
this year,” told the commission 
that $30,300,000 of that figure goes 
into tv and radio for its clients. It 
added that any tv advertiser will 
get more for his money at Benton 
& Bowles. 


® A chart titled, “Agency tv per- 
formance comparisons,” gave cost- 
per-thousand commercial minutes 
as follows: Average nighttime 
show, $3.31; ten top rated pro- 


grams, $2.05; Agency A (five 
shows), $4.39; Agency B (12 
shows), $4.06; Agency C (two 
shows), $3.96; Agency D (four 
shows), $2.79; B&B (8 shows), 


$1.96. The unnamed agencies were 
B&B competitors for the citrus ac- 
count, and their nighttime shows 
were here considered. 

On the 15-man B&B team here, 
in addition to Atherton W. Hobler 
and Mr. Lusk, were Al Whittaker, 
research; Ted Steele, tv and radio; 
Harry A. Warren, v.p. on the Max- 
well House account, who now be- 
comes manager of the agency’s 
new Lakeland office; Otto Pro- 
chazka and Annette Talbert, both 
creative; Dave Crane, media, and 
Mr. Webber. 

Mr. Lusk told the commission 
that General Foods and P&G ac- 
count for somewhat more than 
half the agency’s business. He also 
said that of the agency’s last $30,- 
000,000 increase, $20,000,000 came 
from the growth of present ac- 
counts. He said only eight of B&B’s 
20 clients spend $1,000,000 or more, 
that 72% of the agency’s volume is 
outside New York and that of the 
31 products handled for 20 clients, 
“27 are in first or second place in 
their classifications.” 


8 J. Walter Thompson Co., which 
made its appearance after all other 
agencies had been heard, spent 
just seven minutes less than three 
hours on its pitch to keep the citrus 
account for the sixth year. 

The world’s biggest agency sent 
a 13-man team on the Lakeland 
mission, with nine of them talking 
before the commission. These in- 
cluded Don Francisco, account 
supervisor; O’Neill Ryan, member 
of the agency’s review board; Dr. 
Arno Johnson, research boss; Dr. 
Herbert Fisher, research; Wallace 
Elton, creative; Albert Cameron, 
who presented a magazine cam- 
paign proposal; Robert Urban, pro- 
motion aspects; Arthur Porter, me- 
dia, and Robert Ballin, tv-radio 
commercials. 

Mr. Francisco told the commis- 
sion right off that “if we ran sep- 


(Continued on Page 113) 


Ad values 
like this are RARE! 


Seldom will $470 get you 125,098 readers. 
CASE AND COMMENT giver you that 


many and they are in the second wealthi- 
est professional group—lawyers, judges, law 
professors. They buy for themselves, direct 
business buying and counse! clients on 
purchases, investments, handling money. 
CASE AND COMMENT, the bi-month'v 
Lawyers’ Magazine guarantees 100.000 
controlled circulation; actual 6 mos. av.— 
125,098. Pius bulk bonus of 22,684 law 
students. You need only a few dollars to 
test this rich audience with this active 
book. For samples and facts, write CASE 
AND COMMENT, dept. AA 53, Aqueduct 
Bidg., Rochester 14, N. Y., or National 
Publishers Representatives, Inc., 114 E. 
47th St., N. Y., Plaza 3-5171. 
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i WHEN YOU’RE IN 


: YOU'RE IN THE BIG PICTURE FOR MAINTENANCE! 


sia 


Greater total area than all the homes in New York and Chicago . . . more acres of grounds than the area qa n q t h eQ re y S aq 
of the state of California . . . mechanical equipment requiring power equal to that used in the cities of “" 
Philadelphia and San Francisco . . . laundry and sanitation requirements in excess of those 


of a million families . . . maintenance and operating personnel totaling over B | ¢ Pp | C | U R F 
200,000 workers . . . in 550,000 buildings. 


Hospitals; hotels; schools; colleges; clubs; office, government, industrial and recreational buildings 
have over six and one half million rooms with hundreds of thousands of acres of fo if yO U 
windows, venetian blinds, plus lighting, elevators, air conditioning, plumbing 
and heating to be cleaned and maintained. i f f 
Institutions buy more than 60 per cent of all maintenance and sanitation products | y 0 U m d N U d ct U re < 
sold by dealers with institutions departments. . 


ae ieee ty 


The Big Picture of institutions demand for virtually all of the products of business, industry and agriculture— 
@ FOOD SERVICE EQUIPMENT... @BUILDING PRODUCTS... 


Commercial equipment for 120 $9 billion plus, of new construc- 
million meals prepared daily. tion and expansion in 1955. 


food; food service equipment; building products; furnishings; and maintenance and sanitation. 
To put your products in The Big Picture, put your advertising in the magazine that serves all 
buying and influencing factors, institutions executives, distributors 

and consultants. Get the facts about The Big Picture now! 


CONSULT YOUR ADVERTISING AGENCY OR WRITE TO INSTITUTIONS PUBLICATIONS 


de ateitedts 


MAGATINE 


eFooD... @ FURNISHINGS ... 
M A G A Z I N t $16 billion annually in retail 6% million rooms furnished for 
OF MASS FEEDING—MASS HOUSING sales for mass ing. America away-from-home. 


~ . — —— _ — ; re i ee es 
4 . 7 ~ $4) tam 
a 
2 . niet 
{ wa ; 
5 af 
q 44 
be ee 
a as 8B 
b =< We 
: Vv 
hou 
i oa . 193 
r * = « ele 
\j 
Va 
ty Do! 
‘ ger 
mI 
| —=— gee a 
OR ne? -_ 
| F oS Bia ke Oech ever, eel os ee a. ee a. ar aa ’ ; if ae ie th oe o ae = MT ta |. = te f 
. a te Pah 7 ea es Dee ee ee eee Be id aga ee ae Bee as ¥ . ‘= Pe ioe ie ; eae sag _ # 
} 6 Bod ae ice. hae PRL FS eee eae ee 7 tiv — Ro 3 cee : — 
ee ce, ee 0S Se li rea Py ao Nee ‘ we t Gir! 4! see : 
oe Se ae fe | Se ee - aa #; — UC 
. gage ie oe ol roa) Dita a a ar f « oe 
aie ¢ “Sy oat, hae 5 ee oY aa ‘ . 3 ot od 
i 8 7 é : = > ¥ i Me 
il ee = # : 
t MM i ee : ‘ 
if =o fee ats. AE sw 
| eA ee er] oe bce oe, ls e — < (aa Soe | i@ Tih ee pes . % 
; cane i eee ee ee a ee ee ae a : 4 ; ’ Ao. tees ee Bae eet 
eee, ee ee ; SS / ‘ ee < eg See 
a ee eee Se eee ee Ue Be ea “i F: 7 od ae era 4 i. 
i ae fen eae E rs py lig ot nS a ae er 2 see . i SE ey oa eR cht poe, ene ae etd al3 
"Wy ee a a AL eee I te Py ae ee a as ae ons ; - , * a ene MER ay Oe a cas ~ ae : (| 
mo te a 4 ee ee he 3 Tag --ae ar ae Ye te a. ee Sos ge 
JB ae a0 Pe kt i ee — ‘a Keo 8 ai ee a A eee ee 
ie . ee Ve a ra Swe i. - pee aie”. Meee nk ' 3 Riese. “pee. ee eee” ence ti Le SS aie 
, vill : ae —— + 2s ie re a ae, Fea r = tes ee x Sia ea Bice ties TS el ts ears eee 
: ae baka 2) . i i 4 ; ; ee! ele re eae nes Leone eat 
: age ree: i i os a , j ; i il gta ae Bia, awe ce a ae 
\ ae ie E> : pos ¥ ; ra Byes Wea ae : i: ae er eae ee 
\y a a ee eT St ee epee : ' Pe oo ma cs teat Pane Neem >a perms w@“_ 
P es ere ie t Lol Bianca tlie, ee ey : : Pete ee en, 2 ee Nigel. eae i meer er Ss 
oe Oe Me i ae yiis > Va oe ee ee ee 
4 ae die. ish oo. ee ae dk RR to a a a 
4 : a 4 ma. es Seem ae Pati 6 2 2 iT ae i ee Re (ee oa 
Phy 4 =| ‘ & See Fe << oe gt ee =. ee ar . * . : oe Sco ik a ae i. ae be 7 
tm ie 4 ae eee ae ig i pile a : te ea oS 8k ee 25 i 
| * Se 3 aa TS aoe = ee ae — j ne Re ee ee oe sical - 
; } 4 Y al > ae 3 i, eae re ae Eds ie aes fp poet 2 ea es = % a 
hee oe vin Some es a a - . ™ - mo : eae Ts saath Bah PS : ane 
ree ee ee ' : i ees. ee a & Rarer os Pegs te oe, ee) Ste a 
i, a eae SS ek ; a. Lo. . f "yd Sacre st Roane er a a aa tee 
‘a 12 ee gee ny a ee ee ee ee ER : Gan | sae ees ., ee 5 ss 
; ae Se ek ee ee ee oN em ee ; si edge BR re + tere: * cae -_ co) 
i i re ne re eee oS re | . ; 7s Ey hes hte ee we A ARN Ms (SPO eg a 
i" —— 8 Se ae Bs ig GRR Se . bs $e? i eh ee yeh i _ _ 
} cas ie oe = ie ees rere ‘ ha. * | neki Lee a es ee a 
i ee eer es i ee aE ali ; ; ; wee ce a : 
H — ie Raa” Pe: % tS aaa i" Py. : te 7 ae | . ef hie 7 A tae a ras ath eee 
| 2 es ef aa ; a ie ee oh ’ Rate Ae Tat 
: mB «cle id. ” ole : iis. 
a ee Pe : oe . + x : Sean ‘ F 
— oe Re [Fa —. 1 al a fa 
. = oe : Pe cals “a eT i a &. es a ae 
y ede : ies meanest ‘ 4: : jie: -_. 
4 , : WO te 7 a ans bop aly te ion uciet ve ee Sa RY 
. accel rh eae ' a o-Ps Bok dh ek. i isd aaa te 
7 F Lege Ae nr ae 5 ac cod . hd ike rg ee sais ats pee weed | a Sener 
: . P tee als alee ee) eis te! ee yt Vee Re ae et) eae re i Ree esa we etary tis oa 
Pe eee em re a eee eo 7 sre tele SARA REE Ee a9 Beet ss ees Fy eee > 
| i a er : ae est " = Dy eres ee ee ages Seti 
eee es: ie a pe Sinise ae - caaiae ert rte ! 3 “ a aS lin oes 3 Be. Pt eae 7 
bein ee es Oe are Se Rage 2 ‘ 5 caeoe tl. Ba i a ae eee ; - ae Be da 2 tides 2251.52 Rg Be YS ra : 
i eer ec ee s iy ‘3 ; re al Ate ss) . o8 i Se fae Are oe 4 Rie elk : 
' See es ee gee eat nee Ga 4, = 5 ea Oo meatal A he ea Se Wl Tie ee Rig yo ma 
Pecos eo caw he, eee oe 2 ie a oa re gs pee “So al eee Be) Fes Sens epee aie i i 
i 8 Dr ae ape ies tae Se ene met m a . ee: beelatie  i te ee . eee ree. ee 
: Mays Aes age oe a & walt pega oe = a a ae i. ae 
ApS ey re ae fr nh. wen Petes ee ¢ a), ease 7 : é ng A ste NS 
ied ie or PE ee ee he Ne a we ‘a oi, Pe gee ts ae tie. 
nt | on eae scale = > a eee Lone oe ane teaakh 32 
eer oe et ee by eR og. 8 2 aby Spat # a gpl Hote f i ~ ears a "el be OTe 
ee ee cal "J ; é i i eee ; 
, eS ' a ; pe a a - ee ipicihee oie bic sie 2 ' reps. ee 
j a HE en ae al } lie - aie We y 
te 4 a age : si ‘ek LS Seite Ne , 
; _— ond ie ‘ si a Bas: : 
a, : , ; Bie. | ss # ” » : : ; 
r wee pes 
5 ; “ oe . ie ee 
a \. ae ge a tn in ‘ e 
Fi : ee a - eet Mn Veet. sae 
Ss el a iia i iil. : r 
g ; es ; f : acl g . : Ni 3 : es f 
Pi f “we YS? P = £3 4 ’ * . . £ ib % - : J pe ae © ‘ oh 
‘ey es ose ‘ — . ps aa ee , 
| a 
x 
= £ 
a 
peas: 
ie 
of 
ae 
1 
7 
H 
Pe ; 
ee 
ht | 
3 
oe q ’ f 
ae q 
et t i 
- | 
= 5 
Be he A % 
Wook \ 9 
bey : 
- ) ee : 
ye i ‘ 
Hey : 
ee Ba? ww 17 
in ; L. — & Y Po ' 
oe) py 3 
7 ee eee . 
( ae ~ res eneey 
; ,) Pps 7 2 tien ee ° 
a E oa PM Sverteresssersserr uk nn i 
4 " Wetteeee ee queues «+ 
a <3 hited ee Sere cvvcesos: 
eo . SW PeTTeTeeTtTET |: besree Reeeet 
E oe St eee: toe pannel 
of ima a ~ ‘ _ Borennaed ee 
ee ee oe 2s —— 
i : ee P ; ‘ 
i ea ee % ae wwe ¥ 
; wee, ~ a = - - b 
Tn : wi) es | 
ei es fe all F ee Ae i 
? — Be aly te . : 
neon stto, =, : tas ; 
et = ° ? _ : oom i 
ee 2 ° ¢ ‘ 
Rae = < ° 
at a . 
= es ° a 
. . © ens reseeee war cores ¢ ° : 
) ° ‘ - 
‘ i a Cy L a* bd vw 
Me. ee) —— 
i — H _ 
a 7. “ae —— | TL 
hy ae Faas par eee > ' | 
a $. “ * ——s 
a PF + . FSR Aa a 
cee — _ — ; 5 
oem fa ae ee 2 
ne, ——— = ee 
mm; ‘ ; a r or 2 
% x . way 9 
: aa Sa oe i qepamcqunemes XG , 
; <a ae . 
oa ’ ~a > J , > 
iS q | y . y 7 
fe “pa 4 J ee : ' o 
a Mow to bey (ammed Minas Predeert J : : 
—— 
* | 
ee 1801 PRAIRIE AVE., CHICAGO 16, ILL. 
‘ WOTELS + MOTELS + CLUBS + HOSPITALS RESTAURANTS + SCHOOLS + COLLEGES - INDUSTRIAL INSTITUTIONS - TRANSPORTATION SYSTEMS - YOUTH SERVICE ORGANIZATIONS - MILITARY AND GOVERNMENT INSTITUTIONS + OFFICE BUILDINGS - OTHER INSTITUTIONS 
xe, Ps 
Z aa, ae 
dete — = Ba 
a ke SS . . ? t , + otal rene Es 
eo x Fe a a See ae a 5 SSeS, oat Se Ph ae sal Eels can ely tee Re Kits oe RT aera be pers oe tie ao RE CLE Sa ag LON: ma Wet ATES Pets lla Petro ie ae iy et eee al ee Fe Aes, roe been rR gy Jy Aid Sa 
5) Se ee # Roepe eg) ae oe cia 8 gee PORT or Peble rae Be fr gay et Bae Rei ae calle take FOE Se ge Sat aka ote Puig, Meeks ee rt eae PEL aeRO ee er BOE SAPO PO RT Oe te DE Oe Ag EAT Bite ty 4 ey PAR ae oe Ria h ae ee ee 
* > satu C ET sr eS aN ee es Mi ei Fe ae eg Me ee a IE ae “eat es es te ae eer ee ee gat een oa. ade ee a Bey Re) ESO ae TS ties ee EPS, ae Ry ae aig Fal Ne py PLL Rts ep Pa A ta. ema ache oe bhp Oe 
PPE 2 pace ae fe os PRES ae Rat edad ten eh ERAT ote Me Cited baa 5 ‘ahd eens nat ey Rents ck as a A Dae «5 Fahne a ee oti MIDAS oe eee Baar teria ea 45-2 Foray pea ghee ae me Spe oes ON at pe ee e ied Sr Pig at 
aoe : 2 ye aage  e fav Safiee Yea: a tae Hiab Saf s i ae OS ae ah Cod, al ea sigs a 2 TT, ee” SE eS a Le Lite Tee CR creat heh ate Srey detge enh & heat se Nia bet meen ghey ey ML pp eat shad sed ang bee fh ts F ox pid Pa Pe ee ATE Ss ey a: 474 ieee 
ty ae 2 Ra Seat st ad pr bay AE PAS eee ee SBOK OS YS, ok Celine ae py LSA yee aged eee PPI. etek or ot Cm 2 ee Ys etree ee tens: rae a Pte Ae Soe Stitieget ou se: doh, ican Peet of oF a Tho eet oe © Po eee eg tt aS a hte ie de® ot oo ke: Be 
ets BS parc eco ee! Stat tek segcn |e ent aie pleted S308 FSF Th Bs haa eS NW SEG tay Se ae lee RIE SW oe eet STD Cakes oc Re aed ka a ge Scares a cas Rk PSOE Peale oT pT) PNR ms RR OY OR ec - nae pem tert OR aE URN A EMIS FTAA eR Aa 
Fae aes ey OS e ) Wee ew an! Fe tate SM Sev aen, se! Se eat a Ya ek: et gat yp 5 Alas ep pe PR D aeons MS AP RLS CSAS MOLL Ee EN EY OL EY oe ae ht Rw ae Gee, ok Ge Fees Se Patt: eee. RD Tone th Se ie Ae re, Teena) ce Riee aeee es awe ee. it Mt tie 8 
a a ar a r “~< - a ee eee SP pe is Pet aes 8) - Ee Pet ae Bs yee Te 2°. ee IS fad 2 Bory Ce fA a Be Sy oe Crs Se G 


a 
i 
% 


nn, etal 


Westinghouse Elects Two 
V.P.s, Moves to New York 

W. C. Swartley, with Westing-| 
house Broadcasting Corp. since 
1930, and Joseph E. Baudino, with | 
the company since 1927, have been. 
elected v.p.s of the Boston and 
Washington offices, respectively. 
Donald H. McGannon, v.p. and 
general executive, has been elected 
a member of the board. 

About June 1, Westinghouse will 


|move its headquarters from Wash- 


‘veloped for the South American 


ington to 122 E. 42nd St., New 
York. An office will be maintained 
‘in Washington. 


‘Corn Products Names Otto 
Corn Products Refining Co., New 
York, is resuming international 
advertising and has appointed 
Robert Otto & Co., New York, to 
handle new campaigns being de- 


and Caribbean markets. 
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Now get move- 
ment on your TV 
slides for almost 
the same cost as 


$ 1 0.00 
FOR TEN 
SECONDS 


Send for sample 
reel and descrip- 
tive literature. 


ll slides. 


Luther Creamer 


RHODE ISLANDERS—Frederick C. Noyes, Horton-Noyes Co., past presi- 
dent of the Providence Advertising Club, congratulates the group’s 
new head, Donald E. Creamer, Creamer-Trowbridge Co., as Elbert 
| §S. Luther, Narragansett Electric Co., v.p. of the club, watches. 
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OLD FASHIONED INNKEEPING 


} | lil in Regping- 


These hotels are distinguished by their 
refusal to conform to routine standards of 
hospitality. Their dedication to service 
above the ordinary, and their pride in per- 


NEW YORK 
The Commodore 


sonal, independent management is your 
assurance of a memorable visit. 


FREE RESERVATION SERVICE 
coast-to-coast 
through nearest service office or hotel. 
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Lord Baltimore 


, EASTERN OFFICES 
ROBERT F. WARNER, INC. 


WESTERN OFFICES 
GLEN W. FAWCETT ASSOC. : 
New York ® Chicago ® Boston Los Angeles ® San Francisco Pj | 

Washington ® Toronto Seattle * Portland aa 
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An Associated Network of Independently Owned 
and Operated Hotels. 
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Advertising Age, June 6, 1955 


Coming 
Conventions 


June 5-8. Advertising Federation of 
America, 5lst annual convention, Palmer 
House, Chicago. 

June 8-10. National Sales Executives 
convention and sales equipment fair, 
Waldorf-Astoria, New York. 

June 12-17. Special Libraries Assn., ad- 
vertising division, 46th annual convention, 
Hotel Statler, Detroit. 

June 15-17. American Marketing Assn., 
national conference, Schroeder Hotel, Mil- 
waukee. 

June 19-20. New England Newspaper 
Advertising Executives Assn., summer 
meeting, Wentworth-by-the-Sea, Ports- 
mouth, N. H. 

June 19-22. Poster Advertising Assn. of 
Canada, Hotel London, London, Ont. 

June 20-22. Lithographers National 
Assn., annual convention, Lake Placid 
Club, Lake Placid, N. Y. 

June 24-26. Northwest Daily Press Assn., 
summer meeting, Ruttger’s Birchmont 
Hotel, Bemidji, Minn. 

June 26-29. National Advertising Indus- 
tries Exposition, Hotel Morrison, Chicago. 

June 26-29. Advertising Assn. of the 
West, 52nd annual convention, Multnomah 
Hotel, Portland, Ore. 

July 11-13. Newspaper Advertising Ex- 
ecutives Assn., summer meeting, The 
Greenbrier, White Sulphur Springs, 
W. Va. 

Aug. 6. Midwestern Advertising Agency 
Network, 3rd quarterly management and 
production workshop, Drake Hotel, 
Chicago. 

Aug. 6-9. Mail Advertising Service Assn., 
annual convention, Statler Hotel, Los 
Angeles. 

Aug. 15-19. Photographers’ Assn. of 
America, 75th anniversary convention, 
Conrad Hilton Hotel, Chicago. 

Sept. 10-14. Screen Process Printing 
Assn., International, 7th world convention, 
Ambassador Hotel, Atlantic City. 

Sept. 12-14. Direct Mail Advertising 
Assn., 38th annual convention, Morrison 
Hotel, Chicago. 

Oct. 2-6. Outdoor Advertising Assn. of 
America, 58th annual convention, Jeffer- 
son Hotel, St. Louis. 

Oct. 6-8. Pennsylvania Newspaper Pub- 
lishers’ Assn., 3lst annual convention, 
William Penn Hotel, Pittsburgh. 

Oct. 17-18. Boston Conference on Dis- 
tribution, Hotel Statler, Boston. 

Oct. 17-18. Inland Daily Press Assn., 
annual meeting, Drake Hotel, Chicago. 

Oct. 17-19. Agricultural Publishers Assn., 
annual meeting, Chicago Athletic Club, 
Chicago. 

Oct. 20-21. Audit Bureau of Circulations, 
4lst annual meeting, Drake Hotel, Chicago. 

Nov. 8-10. Fourth Canadian national 
packaging exposition and _ conference, 
Automotive Bldg., Canadian National Ex- 
hibition Grounds, Toronto. 

Nov. 14-16. Advertising Essentials Show, 
sponsored by Advertising Trades Institute, 
Biltmore Hotel, New York. 

Nov. 14-16. Public Relations Society 
of America, annual national conference, 
Ambassador Hotel, Los Angeles. 


Bermingham Adds Two 

Farmington Mfg. Co., Farming- 
ton, Conn., and Harvey Berin Ltd., 
New York dress manufacturer, 
have named Bermingham, Castle- 
man & Pierce, New York, to handle 
their advertising. The Berin ac- 
count was formerly with Maxwell- 
Gray, New York. 


‘Life’ Boosts Morton 


of Life for 13 years, has been 
named to the new post of central 
regional advertising manager. John 
St. Clair, who joined Life in 1945, 
has been named to succeed Mr. 
Morton as Detroit manager. 


Colgate Boosts Schlageter 
Colgate-Palmolive Co., Jersey 


Schlageter to the post of merchan- 
dise brand manager in the soap 
sales department. He has been dis- 
trict soap sales manager in Pitts- 
burgh since 1951. 


Whittier Writes Book 


Charles L. Whittier, former v.p. 
and director of Young & Rubicam, 
New York, has written a new book, 
“Creative Advertising,” which will 
be published June 15 by Henry 


will sell at $8.50. 


Ansul Promotes Wedge 


Frank Wedge, formerly manager 
of commercial chemical develop- 
ment, has been named chemical 
products manager, general sales 


Marinette, Wis. 


Robin Morton, Detroit manager ‘ 


City, N. J., has promoted Philip G. ° 


- 
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Advertising Age, June 6, 1955 


Can’t Do It All 
Yourself, Admits 
Self-Do Magazine 


NEw York, May 31—Remember 
that cult of Do-It-Yourself? Well, 
‘here’s a new one emerging: 
Don’t-Do-It-Yourself. 

And look who’s preaching this 
1eretical doctrine—none other 
than The Family Handyman. 
That’s a bi-monthly magazine, and 
its life and livelihood have been 
wrapped up in making you and 
me handy around the house. 

Now comes Publisher Arnold E. 
Abramson in the latest issue, say- 
ing, “The time has come to face 
facts and recognize that there are 
some jobs the average homeowner 
should not attempt to do himself. 

“There is so much a homeown- 
er can do to take up every spare 
moment available to him,” says 
the publisher, “that it seems just 
plain foolish to undertake some- 
thing that is beyond his skill. Any 
number of projects can be sen- 
sibly shared with professional la- 
bor.” 

Mr. Abramson is no do-it-your- 
self undoer; he just wants to sub- 
stitute a little do-nothing in place 
of doing in the life of the average 
homeowner. Besides, The Family 
Handyman will henceforth advise 
homeowners how to buy profes- 
sional labor when it’s necessary, 


; “so that you will get the lowest 


price and the best work.” 


ae, 


Eastman Kodak Launches 
Home Movie Promotion 
Eastman Kodak Co., Rochester, 
N. Y., will launch a home movie 
making promotion for its Brownie 
movie camera and projector June 
7 and 8 with 800-line ads in 150 
newspapers and four-color page 


fads in The Saturday Evening Post 


on June 11 and Life, June 27. 
Theme will be, “Vacation movies 
ire aS easy and economical as 
snapshots.” 

Merchandising to the dealers 
will include a June mailing, with 
the same illustration as the na- 
tional ads featuring the $37.50 
movie camera, and window dis- 
olays, window streamers, and di- 
cect mail. J. Walter Thompson Co., 
New York, is the agency. 


FC&B Names Steele V.P. 


William H. Steele has been 
appointed a v.p. of Foote, Cone & 
Belding, New York. He has been 
with the agency and its predeces- 
sor, Lord & Thomas, for 16 years. 
(n his new capacity he will serve 
as account executive for the Pep- 
sodent account of Lever Bros. Co., 
which recently returned to FC&B 
after a four-year absence at Mc- 
Cann-Erickson (AA, May 16). 


toudon Promotes Layman 

Lendell A. Layman, formerly 
»xec. v.p., has been elected presi- 
dent of Henry A. Loudon Adver- 
ising, Boston, succeeding Clifford 
3. Stubbs, who becomes vice- 
hairman of the board. Officers 
‘eelected were Henry A. Loudon, 
‘hairman of the board; Ernest C. 
“lark Jr., v.p., and John Neville, 
reasurer. 


Circle’ Promotes Two 

Larry Luther, formerly produc- 
ion supervisor of the promotion 
jepartment, has been promoted to 
sroduction manager of Family 
“ircle, New York. Pete Swift, a 
member of the editorial production 


| department, has been promoted to 
i vir. Luther’s former post. 


simplicity Boosts Raich 
Harry C. Raich, sales manager 
xf Simplicity Pattern Co., New 
York, has been promoted to v.p. 
nd sales director of the company. 
F xefore becoming sales manager in 
‘ebruary, he had been Simplicity’s 
outhwestern sales manager. 


Ad Council, NARTB Stage 
Public Service Exhibit 

Broadcasters got a complete ac- 
count of the public service activi- 
ties sustained by their industry 
through an exhibit at the National 
Assn. of Radio & Television Broad- 
casters convention in Washington 
(May 22-26). Sponsored by the 
NARTB and the Advertising Coun- 
cil, the exhibit displayed presenta- 
tions by 47 organizations which re- 
ceive radio and tv support through 
the Advertising Council. 


Each of the 47 organizations ar-| 
ranged its own display, outlining 
its program and the kinds of co-| 
operation it has received from the 
broadcast media. It was the first 
time such a public display has 
been attempted. 77 


MPA Elects Two 

B. C. Forbes & Sons Publishing 
Co. and Ziff-Davis Publishing Co., 
both of New York, have been elect- 
ed to active membership in the 
Magazine Publishers Assn. 
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Tila a la ihttcy The FARM MAGAZINE for 
y TRACTORES LATIN AMERICA! 


@ COVERS LARGE ACREAGE RANCHERS, 
PLANTERS, COMMERCIAL FARMERS 
@ GOVERNMENT AGRICULTURAL OFFICIALS 


@ THE FARM TRADE 
@ OVER 20,000 AUDITED COVERAGE 
Write for Market & Media File 


IMPLEMENT & TRACTOR INTERNATIONAL CORP. 
OFFICES: NEW YORK + CHICAGO * CLEVELAND + KANSAS CITY * LOS ANGELES 


GRAPHIC ARTS BLDG. 
KANSAS CITY 5, MO. 


FSS 5 RE, 


AKRON, O. 


The Akron Typesetting Co. 


ALBANY, N.Y. 
Composition Service Co. 
ATLANTA, GA. 


Higgins-McArthur Company 


BALTIMORE, MD. 

The Maran Printing Co. 
BOSTON, MASS. 

The Berkeley Press 

H. G. McMennamin 


COLUMBUS, O. 

Yaeger Typesetting Co., Inc. 
DALLAS, TEX. 
Jaggars-Chiles-Stovall, Inc. 
DAYTON, O. 

Dayton Typographic Service 


DENVER, COLO. 
The A. B. Hirschfeld Press 


DETROIT, MICH. 
Arnold-Powers, Inc. 


BUFFALO, N. Y. ue, Seeeene P. Meaty Co. 

: : re orneau Co. 
— Sehlin Typogsaphic George Willens & Co. 
CHICAGO, ILL. INDIANAPOUS, IND. _ 
: M. Bandacho, Inc. The Typographic Service Co., Inc. 

e Faithorn 
KALAMAZOO, MICH. 

Hayes-Lochner, Inc. " ' 
Runkle-Thompson-Kovats, Inc. Claire J. Mahoney 
Frederic Ryder Company LOUISVILLE, KY. 
CINCINNATI, O. The J. W. Ford Company 
The J. W. Ford Company MILWAUKEE, WIS. 
CLEVELAND, O. Arrow Press 
Bohme & Blinkmann, Inc. 
Schlick-Barner-Hayden, Inc. MINNEAPOLIS, MINN, 
Skelly Typesetting Co., Inc. Duragraph, Inc. 


TYPOGRAPHY THAT 


The firms 


NEW YORK, N, Y. Tri-Arts Press, Inc. 
Ad Service Company Typographic Craftsmen, Inc. 
Advertising Agencies’ Service Co., Inc. e Typographic Service Co. 
Advertising Composition, Inc. Vanderbilt-Jackson Typography, Inc. 
Artintype, Inc. Kurt H. Volk, Inc. 
Associated Typographers, Inc. NEWARK, N, J. 
Atlas Typographic Service, Inc. Barton Press 
Central Zone Press, Inc. William Patrick Co., Inc. 
The Composing Room, Inc. 
Composition Service, Inc. PHILADELPHIA, PA, 
Diamant Typographic Service, Inc. Wales fg yy Inc. 

e e . ° 
A. T. Edwards Typography, Inc. Srogseative Commotion CX 


Empire State Craftsmen, Inc. : : 
Graphic Arts Typographers, Inc. Typographic Service, Inc. 


Huxley House PORTLAND, ORE. 
Imperial Ad Service Paul O. Giesey Typographer 
King Typogmonic og ST. LOUIS, MO 
no-Craft Typographers, Inc. Nn ig “har 
Master Typo Company Warwick Typographers, Inc. 
Morrell & McDermott, Inc. SEATTLE, WASH. . 
Chris F. Olsen, Inc. The Deers Press 
Frederic Nelson Phillips, Inc. Frank McCaffrey 
Philmac Typographers, Inc. SYRACUSE. N. Y 


Royal Typographers, Inc. 
Frederick W. Schmidt, Inc. 
Harry Silverstein, Inc. 
Supreme Ad Service, Inc. 


Syracuse Typesetting Co., Inc. 


TORONTO, CANADA 
Cooper & Beatty Limited 


qualified by 


experience, equipment and fine craftsmanship 


to handle your regular and your most exacting 


advertising typography with a service that 


will improve the standards of your work. 


If you are not using one of them now, why 


don’t you get in touch with a member and 


hear his story. It will be worth your while. 


Advertising Typographers Association .... 


. 
ot Ame YT1C d. Inc © Executive Offices: 461 Eighth Avenue, New York City 1 * GLENN C. COMPTON, Executive Secretary 
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The Chicago American announces a 


|Politz Study of home-delivered 
that will affect your media 
decisions in the Chicago market 


You can sell more when you know more about the people who will read your newspaper 
advertising in the Chicago market. 


The new Chicago American Home Study is almost like meeting personally 738,000 
people who live in and around Chicago. 


You can get the facts about their age, number of children, occupation, income and 
family possessions. They are facts which will help you prepare sales-producing adver- 
tising, help you evaluate a huge newspaper market. 


This is a study of people who have the Chicago American carrier-delivered to their 
homes every evening. To get accurate and unbiased measurements, we requested 
Alfred Politz Research, Inc. to make this study. 


The A.B.C. Publisher’s Statement for the six months ending March 31, 1955 shows 
43% of the Chicago American’s city and retail trading zone circulation to be home- 
delivered. Because this represents a substantial portion of our circulation, we felt that 
a survey of this large and known audience represented the best area to study. (The 
American is the only Chicago newspaper which maintains its own home-delivery 
carrier organization.) 


We welcome the opportunity to give you a personal copy of this important Home 
Study. We know that it will help you sell more of your merchandise to a huge share of 
the nation’s second largest market. Write, wire or phone the Chicago American, or 
your nearest Hearst Advertising Service representative. 
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“Get the WSS of Chicago's largest 
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Too Many Awards Are Nonsense 
ADVERTISING AGE has always looked on award competitions with a 
slightly jaundiced eye, for a variety of reasons. One of the most im- 
portant is our feeling that it is extremely difficult to do a good job of 
judging entries in the advertising field without knowing the back- 
ground and the results of an advertisement or a series of advertise- 

ments. ? 


We are willing to concede that a competent jury can give awards 


for artwork and typography, or for entertainment value, but we are 
less willing to concede that any jury—especially if it is not privy to 
all the facts—can determine which is the “best” advertisement of the 
year, or the “finest” commercial, or what have you, 

It is true that AA columnists distribute accolades (and brickbats) 
freely, both in the print and broadcast areas. But these are clearly 
identified as individual opinions, and presumably therefore are dif- 
ferent from official or semi-officia] tags which tend to indicate that 
some body with all-seeing power has plucked THE winner out of all 
the universe. 

Our immediate concern at this moment, however, is with two kinds 
of competitions which strike us as sheer nonsense: The first is the 
one in which there is only a handful of entries, with the result that 
the winner is frequently the least mediocre of a limited lot. The other 
is the kind of competition which is deliberately set up with so many 
classifications and so many awards that everyone involved walks off 
with at least one, and more likely several, blue ribbons with which to 
impress anyone who feels like being impressed. 

Let us say right here that (1) we are not slyly taking a poke at any 
particular competition; and (2) neither are we slyly trying to hint 
that any competition is not completely honestly run. What we're talk- 
ing about is the concept of a considerable number of competitions of 
this character, and our notion that if we must have competitions they 
should be carefully and clearly thought out. 

Above all, competitions ought not to be run where the number of 
entries is so small that any result is unfair (and we have seen more 
than one competition in which the problem is to pick the “winner” 
out of a total of three or four or five entries); and that the number 
of classifications and breakdowns in the competition ought to be held 
down to some reasonable number, so that not every entry wins at 
least one prize. 


‘Scientists’ Who Aren't? 


A correspondent who insists on being nameless writes us about 
motivational research in advertising. “I have always entertained the 
conviction,” he says, “that the sociologists and the psychologists, like 
the economists, lay claim to an infallibility that is almost totally un- 
warranted.” 

“It has long appeared to me,” he continues, “that the social scientist 
has been blinded by the word ‘scientist’ attached to his descriptive 
title. After all, our social studies bear no resemblance whatsoever 
today to a science.” 

Those are harsh words, but we believe there is a great deal of 
truth in them, Without in any sense depreciating the activities of 
sociologists, psychologists and others, it can be said that the title of 
“scientist” is rather carelessly used in these fields, and that their 
activities still resemble art much more than they do science. 

There are extremely few assertions in this general area which are 
subject to absolute proof, or indeed subject to general agreement 
among practitioners in the field. This is an area in which widely dif- 
fering interpretations can be developed from the same sets of data; 
and as long as this is true, it is impossible to issue scientific dicta in 
the field. 

This does not mean that the practitioners in this field cannot or do 
not perform extremely useful services. It merely means that they 
have not yet developed categorical laws which are inviolable. 


—Al Dudreck, W. 8. Hill Co., Pittsburgh. 
“See, I told you they were using Baloney Bold!” 


What They're Saying 


About Truth in Advertising 

Truth in advertising. It’s all very 
well to stand for truth, but it isn’t 
always easy to define. Take my 
wife, for instance. She loves ham- 
burgers. Just crazy about ham- 
burgers. When she saw a drive-in 
advertising Giant Hamburgers, she 
was all for rushing home and get- 
ting the wheelbarrow so she could 
carry one away. 

“Silly,” I sez. “That sign doesn’t 
mean they’re that big. It just 
means they’re made out of ground 
giants.” 

But I found out I was wrong, 
too. Now I don’t even believe those 
beer cans are “mountain high.” 
But the ads make you thirsty, 
don’t they? 

What’s your definition of truth 
in advertising? My quick guess is 
that it’s mainly the intent to de- 
ceive that should get the advertis- 
ers in the doghouse. Give the 
matter some thought and send me 


your answer. 
—E. M. Johnson, Bank of America, 
associate editor, “‘Blue Pencil,” pub- 
lication of the Advertising Club of 
Los Angeles. 


Due Process New Look 
The opinion of the U. S. Su- 


preme Court, upholding the con- 
stitutionality of the Oklahoma 
statute which deals in a most com- 
prehensive manner with the ad- 
vertising, selling and fitting of 
eyeglasses may or may not have a 
bearing upon various aspects of 
drugs and medicines. It may, in- 
deed, have some effect upon the 
state courts which have been play- 
ing fast and loose with due pro- 
cess in their invalidation of fair 
trade laws. 

Note these excerpts from the 
Supreme Court’s holding! “The 
day has gone when this court 
uses the due-process clause to 
strike down state laws, regulatory 
of business and industrial condi- 
tions, because they may be unwise, 
improvident, or out of harmony 
with a particular school of 
thought.” 

“It is enough that there is an 
evil at hand for correction, and 
that it might be thought that the 
particular legislative measure was 
a rational way to correct it.” 

“It is for the legislative, not the 


courts, to balance the advantages 
and disadvantages of the new re- 
quirement.” 

We give you our word, this is 
what and how the court said it, 
believe it or not! 

—Drug Trade News, April 25 issue. 


More Wealth for Texas 

Of all the states that have at- 
tractions to tourists and settlers 
(and some states that have none) 
Texas is about the only one that 
doesn’t advertise them to the na- 
tion. We get lots of free publicity 
over the country, but much of it 
is unfavorable and derisive. In- 
deed, one reason Texas needs fact- 
ual advertising, describing its 
beauties and advantages, is to 
correct derogatory things said by 
outsiders in magazine and newspa- 
per articles, and orally. 

States with far less to brag 
about have found advertising prof- 
itable. Tourists are an important 
source of income to Texans. The 
millions of dollars they bring an- 
nually to the state add to the gen- 
eral prosperity. Effective advertis- 
ing would bring twice as many 
permanent settlers to produce 
more wealth and prosperity for 


Texas. 


~—Editorial in the Houston Post, re- 
ported by the Amarillo Adclub’s 
“Amar-Tising.”’ 


Out With the Sacred Cows 

I am highly impatient with the 
reactionary thinking of some union 
leaders, who stand _ resolutely 
against progress, who resist the 
introduction of new machines and 
methods, who seek to preserve 
obsolete trades and skills, who 
generally are wedded to the mean 
and miserly concept of a mature 
economy that’s going nowhere—in 
short, the advocates of guaranteed 
annual stagnation. 

I am just as impatient with the 
slavish and stereotyped thinking 
which has led some business men 
to consider “security” a bad word 
and to brand all concern for 
human and social progress as 
communism or “creeping social- 
ism.” 

I’m all for chasing the sacred 
cows out of the stables of business. 


—Henry Ford II, speaking at the 
convention of American Newspaper 
Publishers Assn. in New York. 
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Advertising Age, June 6, 1955 


Rough Proofs 


The number of two-car families 
has doubled in the past six years, 
reports the Federal Reserve Board. 
With that second car mommy 
usually becomes an unlicensed taxi 
driver. 


“*Don’t be ashamed of tv ads,’ 
Kintner says.” 

Not unless the water consump- 
tion goes up sharply when they’re 
a 


“Have wonderful opportunity for 
a really terrific space salesman,” 
advertises a business publisher. 

The really terrific space sales- 
man makes his own opportunities 


Maybe the Bureau of the Census 
should add a census of business 
men so it can persuade Congress 
they really want the information 
contained in its other censuses. 


Fran Pratt says supermarket 
operators find it difficult to locate 
the cover prices of the magazines 
they sell. Maybe there should be a 
spot where they can stencil, “Spe- 
cial This Week-end.” 


Charles L. Huston Jr. says if a 
man is known by the company he 
keeps, a company is known by the 
men it keeps. 

And an agency by the accounts 
it keeps? 


One interesting feature of the 
public solicitation of the Florida 
Citrus Commission account is that 
the agencies will have to expose 
their best pitches to their dearest 
friends and keenest competitors. 


HOW’S THAT AGAIN DEPARTMENT 

Hal Chase, of Nabisco, says point 
of sale material “is an absolute 
and utter waste,” but that his divi- 
sion plans to continue to use it. 


An agency looking for an ac- 
count executive says he must be 
“aware of what advertising and 
merchandising can and cannot do.” 

But presumably he will be ex- 
pected to accentuate the positive. 


W. Thacher Longstreth, Phila- 
delphia agency man who is run- 
ning for mayor, will find his big- 
gest handicap in the fact that most 
of his best friends live outside the 
city limits. 

* 


“Fool your friends—live big, but 
cheap!” says a departing Chicago- 
an who is offering his suburban 
home for sale. 

Don’t merely keep up with the 
Joneses—get ahead of ’em. 


According to AA’s report of 
Fred Gamble’s recent speech at an 
international meeting in Tokyo, he 
discussed practically all aspects of 
advertising except the agency com- 
mission system. 


“Sheraton Corp. plans to buy 
three Chicago hotels,” headlines 
the world’s greatest advertising 
journal. 

Only thing wrong with the story 
is that the owners of the three ho- 
tels don’t want to sell. 
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There’s no business like the FOOD business when it 
comes to a need for CONSTANT ACTION. That’s why 
Food Retailers put so much of their copy in THE 
INQUIRER. That’s why THE INQUIRER carried over 


1,000,000 lines of retail food advertising last year and 


scored a gain of 13%. For day-by-day action, put YOUR 
advertising where advertising pays... in the newspaper 
that’s FIRST FOR ACTION in Delaware Valley, U.S.A. 


First in National, Retail, Classified and Total Advertising. 


Che Philadelphia Prguirer 


a ee ee =“ 2 > a + te Sees: ® 


Prosperity Boosts Food Sales in 
DELAWARE VALLEY, U.S.A. 


Food marketers do a booming business 
in Delaware Valley. Here, 1,381,000 
families account for nearly $1'% billion 
in annual food sales—and still the 
Valley grows! 


Constructively Serving Delaware Valley, U.S.A. 


Exclusive Advertising Representatives: : West Coast Representatives: 


NEW YORK CHICAGO DETROIT SAN FRANCISCO 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEORGE S. DIX FITZPATRICK ASSOCIATES 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bidg. +55 Montgomery St. 

Murray Hill 2-5838 Andover 3-6270 Woodward 5-7260 Garfield 1-7946 


LOS ANGELES 
FITZPATRICK ASSOCIATES 
3460 Wilshire Boulevard 

Dunkirk 5-3557 
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Working force at the world’s largest 
office building (Pentagon, Washington, 
D.C.) . 3.6 «6 6 2 Bee 
Newsweek’s family heads engaged in 
government work ... . . 77,000 

*Source: 1955 World Almanac 


Washington or Albany...Wall Street 
or Industrial Row... Park Avenue or 
Country Club Lane... 


Name any stronghold of American 
influence or purchasing power and you 
name a Newsweek strong point. 


The average income of all Newsweek 
families is $12,277. No other magazine 
ever to achieve one million or greater 
circulation is read by so powerful a 
concentration of influential men in 
business, industry, government and 
the professions (93.2%). 
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Robinson Named Regional A.M.) Aviation Publications. 


Brooks M. Robinson has been 
appointed regional advertising 
manager in the midwestern adver- 
tising sales staff of American 


ONE INCH— 


tw ONE column ad 


centered on a page surely sticks out. 
BUT, it looks like an orphan. This 
attraction you do not want... fora 
JAY P. neater attraction see free samples. 


WALK advertising typography 
11 E. HUBBARD, CHICAGO 11 © MOhawk 4-6134 


cently eastern advertising manager 
of Miller Freeman Publications, 
he will supervise advertising oper- 
ations in the Cleveland, Detroit, 
Pittsburgh, and Buffalo area from 
offices in Chicago. 


Bastord Co. Adds Two 
Perkin-Elmer Corp., Norwalk, 
Conn., has named G. M. Basford 
Co., New York, to handle advertis- 
ing, succeeding Fred Wittner Ad- 
vertising, New York. Basford has 
also been appointed by American 


Most re-! 


Zine Institute, New York, to han- | James R. Knox, Maclean-Hunter 


dle publicity and promotional | 
activities. Western Advertising 
Agency, Chicago, continues to han- 
dle the institute’s advertising. 


Tee Heads Toronto Club 

John Tee, advertising manager 
of Electric Auto-Lite Ltd., has been 
elected president of the advertising 
and sales club of Toronto. Other 
new officers include A. Gibson 
Mackie, Abitibi Power & Paper 
Co., 1st v.p.; A. William Archibald, 
Toronto Elevators Ltd., 2nd v.p.; 


Publishing Co., treasurer, and 
Duncan G. Grant, E. B. Eddy Co., 
secretary. 


Illinois Daily Group Elects 
William K. Todd, of the Rock- 
ford Morning Star & Register- 


|Republic, has been elected presi- 


dent of the Illinois Daily News- 
paper Markets. Other 


officers 


elected include E. F. Jension, of 
the Paris Beacon-News, v.p., and 


Burrell Small, Kankakee Daily 
Journal, secretary-treasurer. 


“He's a regular bear this morning!” 


@ A man is bound to get a little grouchy about 


today’s high costs. But here’s a cheerful idea that 


will brighten you up and bring costs down. 


Stop growling at high printing bills and consider 


the paper you are now using. Remember, paper 


represents about one-third of your average printing 
bill. For years papers of equal quality were priced 
about the same. But take another look now! 

Today, Consolidated Enamel Printing, Papers cost 
less than other enamel papers of equal quality. 

You pocket these savings because of a modern 
papermaking method perfected and pioneered by 
Consolidated. Several costly manufacturing steps 


have been eliminated, yet finest enamel paper 


quality is faithfully maintained. 


Want proof that Consolidated Enamels will cut 


your printing costs with no loss of quality? You 


can get free trial sheets from your nearest Consoli- 
dated Paper merchant, or write direct. Make your 
own test run. Then you be the judge. 


ensol date 


enamel 
printing 
papers 


production gloss * modern gloss « flash gloss 
productolith « consolith gloss * consolith opaque 


CONSOLIDATED WATER POWER & PAPER CO. Sales Offices: © 135 S. Le Salle St., 


Chicago 3, Wi. 
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Court Is Asked to 
Find Ward Wheelock, 
Son, Legally Dead 


PHILADELPHIA, May 31—The 
Montgomery County orphans’ 
court ‘has been asked to declare 
Ward Wheelock, head of the for- 
mer Ward Wheelock Co. here, 
legally dead as the result of his 
disappearance on a yacht trip in 
the Caribbean last January. 

A similar petition was filed in 
the same court in the case of his 
son, Ian, 22, who was a member 
of the boating party. 

The petitions estimated that the 
elder Wheelock left real estate to- 
taling $130,000, and personal prop- 
erty in excess of $160,000. The son 


sonal property. 

In the Delaware County or- 
phans’ court, petitions were filed 
asking that two other members of 
the yachting party be declared 
dead. They are Mr. and Mrs. J. 
Kent Willing Jr. 


ws The legal actions are prelim- 
inary moves in plans to submit 
the wills of the missing persons for 
probate. This has to be done to 
release the estates to legal heirs. 
The elder Wheelock’s wife, the 
former Mrs. Clay Borden, also 
was a member of the ill-fated 
boating party, but no presumption 
of death petition has been filed as 
yet in her case. 
The rest of the party consisted 
of Henry Darrell, the skipper, and 
Miller Powell, a crew member. 
All seven left St. George’s Har- 
bor, Bermuda, last Jan. 13 aboard 
the Wheelock two-masted schoon- 
er. The party was last heard from 
by radio the next day. 

An intensive search failed to 
turn up anything to indicate even 
that the yacht was lost at sea. 


American Marketing 
Assn. Will Meet in 
Milwaukee June 15 


MILWAUKEE, May 31—Broad 
coverage of today’s essential mar- 
keting subjects will be featured 
here June 15-17 at the 1955 con- 
ference of the American Marketing 
Assn. 

Speakers are Elwood P. Whit- 
ney, exec. v.p. and director of 
Foote, Cone & Belding, addressing 
the opening luncheon on “Market- 
ing—Dynamic Force in Our Econ- 
omy.” The June 16 luncheon will 
feature James E. Day, president of 
the Midwest Stock Exchange, on 
“Where Do We Get the Money?” 
and Dr. Ira D. Anderson, incoming 
AMA president, will give his ad- 
dress at the final luncheon and 
business meeting. 


® Recognizing the differences in 
interests of persons in consumer 
and industrial fields, the confer- 
ence will feature simultaneous 
panels for each group during the 
conference. 

A marketing educators’ meeting 
will be held June 14, preceding 
the regular conference. 


‘Reporter’ Names Drucker 

Gerald D. Drucker, formerly 
with Esquire and Transfilm Inc., 
has joined the eastern sales staff 
of The Reporter. 


YOU CAN’‘T PREDICT 
the day when someone 
will accuse you of 


LIBEL OR SLANDER 


ADVERTISERS * AGENCIES * CLIENTS 
all can have 
INSURANCE 


against this hazard, at very little expense. 
it's smart to have our special policy — 


AND BE PROTECTED 
WRITE FOR DETAILS AND RATES 


EMPLOYERS REINSURANCE 


CORPORATION ~ 
ISURANCE EXCHANGE 


KANSAS CITY, MISSOURI 


left an estimated $70,000 in per- 
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One- Grand” Buzz Session 


How You Can Win 2 Thousand Bucks) 


STALCUP, INC.’s Saturday morning sales strategy meeting had slowed down 
to a walk—next week’s sales work was all planned . .. . . there remained only 
the problem of selecting a slogan for Kansas City’s leading outdoor 
advertising company. 
You could almost hear the wheels going around. 
"We need a slogan that points out Stalcup is first in outdoor advertising in Kansas 
City—,’’ the Sales Manager said. 
"Yeah, we might say that you have to use Stalcup to sell Kansas City 
—like the way Safeway’s been boosting food Sales, and Ford’s been 
outselling everybody, the way Swift has been selling meat,” the 4 
4 Vice President chimed in, ‘you just have to use Stalcup to sell Kansas City.”’ Sle ( 
‘And we ought to say our average space position is tops and that 7 out of 10 of our panels 


are singles,’’ a salesman added. 
"We should tell ’em about the way we merchandise to the distributors and retailers,” 


another chimed in. 


‘And mention our deluxe bulletin and rotary spectaculars.”’ Bene 3 oe 


es 


= SE a 7s, f 
ae WY 


‘How we going to get all that in a nice, simple slogan?”’ someone asked. 


Suddenly the Sales Manager got a hot flashh—“'Why not pick 
oy the brains of the top creative people in the business? Let them think 


9b on, 
“, 
‘+e 
‘ ‘ 


up our slogan.” 
: "That's fine, but how?’’ echoed around the table. 
a "Well we'll give ’em a thousand bucks for their slogan—whether it’s 


¥ 


ion 
“one word or ten.’’ he replied. “The contest will 
be open to anybody— from presidents to office boy.” 


: "There'll be no box tops to send in no 


4 7 ' 
facsimilies to make, it will be an ideal contest,” the Vee Pee said. <2 ONE prize ‘ 
“You might say it'll be a grand contest,’’ the agency man said. | 


So they called it a grand contest (one prize-one grand) and put in big letters 
at the bottom of the ad... By. nae 


YOU Can Win “SR 
— One Thousand Dollars! 


JUST SUBMIT A SIMPLE SLOGAN 


Follow These Simple Rules: Contest is open to anyone except employees of Stalcup, Inc., their advertising agency, their representatives, 
and their families. You may submit as many slogans as you wish. Put each on a separate piece of paper with your name, address, phone 
number. Decision of the judges will be final. In case duplicate slogans are judged best, the one with the earliest postmark will be declared 
winner. All entries become the property of Stalcup, Inc. Remember — One Prize — One Grand. Contest closes July 4. Mail your entry today 
to: Contest Judge, Stalcup, Inc., 3126 Main Street, Kansas City 11, Missouri. 


stalcup Inc. 


OUTDOOR DVERTISING 


3126 Main Street - VAlentine 2888 ~° Kansas City, Missouri 
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In appliances, for example... In late April and early May, 5,500 aggressive ap- | 


pliance outlets from coast to coast capitalized on 
the tremendous selling power of LOOK. They tied 
@ 5,500 go-getting outlets tied in with LOOK’s in with LOOK’s “Make It A Great Day for Mother” 


? promotion . . . and, on the basis of reports already in, 
1955 Mother’s Day appliance promotion aetthiel ds secu Siudeiiiess oft minmiieetiten 


ee ; These stores displayed the LOOK material in their a” 
®@ Utilities and dealers built their local adver- windows and on their sales floors. They used LOOK’s hese 


roy his LOOK promotion traffic-building ideas in their newspaper and radio 
tis around $ P advertising. In short, they went all out to tie in with the 


selling theme of LOOK’s Mother’s Day promotion. 
e The next LOOK appliance pr omotion, in General Electric alone bought up 3,500 LOOK 
October, will attract even more tie-ins Mother’s Day kits to insure added retail response 
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LOOK, 


In automotive . . . Hot on the heels of its 
2,000,000-car safety check held in May, comes 
LOOK’s exciting Fall maintenance promo- 
tion. This event will be based on a dramatic 
automotive article by LOOK’s George 
Koether, first auto editor in the weekly mag- 
azine field. We’re alerting 9,000 jobbers to 
this great selling opportunity. 


In drugs . . . LOOK’s Fall promotion this 
year will be built around the home medicine 
chest. More than 3,000 chain and independent 
drug stores will give extra counter space, 
window display and newspaper advertising 
linage to LOOK-advertised drug products. 
Will your product get this special attention 
from these large-volume druggists ? 


In fashions . . . Right now, LOOK offices 
throughout the nation have the official report 
on the results of the recent “Print Bride” 
promotion in 100 top stores. Ask to see it. It 
shows you what to expect from LOOK’s “The 
Continental Look” promotion, which 100 
stores will be set to exploit this Fall. 


In liquor . . . LOOK’s new “Hot Weather 
Drinking” folder, aimed at the consumer, 
will be used by hundreds of dealers because 
it gives them what they want ... brand 
promotion through self-promotion. Each 
mailer will carry a picture of the retailer or 
his store. All LOOK promotions are designed 
to sell merchandise, not magazines. 


In menswear ... This month, LOOK spon- 
sors its fifth annual coast-to-coast Father’s 
Day promotion. These yearly promotions 
help to assure the success of this big selling 
season, so it’s no wonder that over 1,000 
menswear stores are tying in this year. Ask 
any one of these retailers how he feels about 
LOOK. 


In food .. . The 16 LOOK food advertisers 
participating in the “Pienic Pickin’s” promo- 
tion, breaking this month in 10,000 stores, will 
get hundreds of thousands of impressions in 
millions of lines of retail newspaper ads. Last 
year alone, one LOOK advertiser received * 
mentions in newspapers with 13,000,000 
circulation. 


for the G-E Mobile Maid Automatic Dishwasher 
campaign, appearing exclusively in LOOK. 


The next LOOK appliance promotion is set for mid- 
October. The theme is, “Be a Better Cook . . . and 
Housekeeper, Too.” It offers you an excellent op- 
portunity to get extra display, extra attention, extra 
sales for every appliance in your line. 


Get all the facts on how LOOK can pay off for you. 
Contact your LOOK representative or write to: 
Dick Harmel, Merchandising Manager, LOOK, 488 
Madison Avenue, New York 22, N. Y. 
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our WET proofs are always DRY! 


Sounds like a damfool remark. But our new central unit 


air conditioner and humidity control allow brilliant color proofs 


to roll off our four color proof presses during the most humid days. 


To you production men this means meeting last minute schedules on those 
speedy color jobs that break in the summer. (In the past an 
engraver had high humidity as a legitimate excuse to be late.) 


Now instead of smudgy and inky proofs, you will be assured that 


each day of the year you will receive sheets that will be 
sharp, bright, colorful and dry from 


Hutchings & Melville, Inc. 


4043 N. Ravenswood Ave., Chicago 13, Illinois 


Phone EAstgate 7-9220 


Clyde Rapp Named V. P. 

Clyde E. Rapp, an account ex- 
ecutive in the Chicago office of 
Foote, Cone & Belding, has been 
elected a v.p. of the agency. Mr. 
Rapp, with the agency for two 
years, will coordinate planning, 
merchandising and marketing ac- 
tivities on the Frigidaire account 
and will represent FC&B on the 
Frigidaire ad and merchandising 
planning committee. 


New England Adclub Elects 
The Radio-Television-Advertis- 
ing Executives Club of New Eng- 
land has elected Paul H. Provandie, 
Hoag & Provandie, president. Oth- 
er new officers include Arthur E. 
Haley, general manager, WORL, 
Boston, Ist v.p.; Gerald Harrison, 
president, WMAS, Springfield, and 
WLLH, Lowell, 2nd v.p.; Bruce G. 
Pattyson, New England manager of 
John Blair & Co., treasurer, and 
Charles F. Hutchinson, exec. v.p., 
Chambers & Wiswell, secretary. 
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Channel 5 leads all 
Nashville in share of 
" television audience 
growth. For availabili- 
ties, check The Katz 
Agency, our national 
representatives. 


greater 


Nashville 


* swatches 


~ channel so 


=aeae aoe 


the Cup station for 62 Tennessee and Kentucky counties 
—a billion dollar market reached by Nashville’s highest towered, 


maximum powered station. In addition to complete Nashville 
coverage, WLAC-TV delivers a consistently clear signal to an 
area that’s “fringe” to others, “basic fabric” to channel 5. This 
exclusive WLAC-TV bonus area contains at least 43,000 families 


million families. 


with tv sets, bringing our total coverage to a potential quarter 


Advertising Age, June 6, 1955 


Pillsbury Sets Up 
Division to Handle 


Institutional Sales 


MINNEAPOLIs, June 1—Pillsbury 
Mills is setting up an institutional 
division this week, to get a bigger 
slice of business in hotels, restau- 
rants and other large eating places. 

George S. Pillsbury, v.p., said 
the division will have its own sales 
force, new products and increased 
services. 

“Pillsbury decided to expand in 
this area of the food field because 
such a large volume of the food 
business is being done today away 
from the home,” he explained. 

The company, although long ac- 
tive in the institutional sales field, 
has not previously offered its full 
line of flour and mixes to those 
customers. A spokesman said Pills- 
bury’s Best family flour and addi- 


tional cake mixes now will be mar- 
keted through the new division. 


= An expanded advertising cam- 
paign in institutional trade publi- 
cations is being planned, he said. 
Campbell-Mithun, Minneapolis, is 
the agency. 

To head the new division Pills- 
bury named H. D. Kreiser Jr., for- 
merly sales manager of the bakery 
division. R. J. King, who has been 
institutional product manager in 
the bakery division, will be assist- 
ant to the manager, N. E. Groth, 
formerly bakery mix assistant 
product manager, will be markets 
manager. J. E. Smith, now assistant 
product manager of the institution- 
al department, in the bakery divi- 
sion, will be products manager, and 
R. L. Brown, formerly an instructor 
in the sales training department, 
will be technical manager. 


= “Dealing with hotels, restaurants 
and other institutions is different 
from dealing with the grocery 
trade or the bakery trade” said the 
milling company’s statement. “It 
requires special products and spe- 
cial marketing techniques. 
“Pillsbury is particularly well 
poised to serve this market, since 
it is easy for us to adapt our spe- 
cial know-how in the field of flour 
milling and mix manufacturing.” 


Hills Bros. Changes Name; 
Launches Altitude Mix 

Hills Bros. Co., New York, a 
subsidiary of National Biscuit Co., 
has become a division of National 
Biscuit, and its name has been 
changed to Dromedary Co. The 84- 
year-old company, which markets 
Dromedary baking mixes, dates 
and candied fruits, became a sub- 
sidiary of National Biscuit in 1954. 

Dromedary is launching an ad- 
vertising program to promote its 
new cake mix “tailored expressly 
for high altitude baking condi- 
tions.” The mixes will be sold in 
all areas more than 3,000 feet 
above sea level and will be pro- 
moted through daily newspapers, 
Sunday supplements and television 
participations. Ted Bates & Co. is 
the agency. 


Flatley Joins Kling Studios 

Robert J. Flatley has joined 
Kling Studios, Chicago, as an ac- 
count executive. Mr. Flatley has 
been art director of Buchen Co. 
for the past 20 years. 
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J 100,000 watts ¢ Channel 5 
i CBS Basic Affiliate 


= who BUY cloth- 
“a Nashville, Tennessee = = ing, arms and equip- 
» ment for 250,000 policemen. 


= Uniforms, weapons, commy- 

. Nications, conveyances, 
parking meters, traffic sys- 
tems: SELL ‘em by TELLING 
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No need fo tell you why Willys Motors chose 
Sports Afield to advertise the famous Universal 


‘Jeep: They wanted the cream of the outdoor market 
and Sports Afield delivers it in a silver cream pitcher. 
Sports Afield readers are rugged, red-blooded sports- 
men and the ‘Jeep’ is a rugged, red-blooded vehicle 


for sportsmen. In fact, Sports Afield is a wonderful THE AUTHORITY FOR FISHING AND HUNTING 


medium for all kinds of automobiles, accessories and 
supplies. Over 96% of Sports Afield readers own their 
own cazs, a figure well worth noting. 
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A Hearst Magazine 
959 Eighth Avenue, New York 19, N. Y. 


fi} Paha es Ss 6 REY BE 0! OO ae 
ner ee Fe ee Meh. - : “ae re Dt A IA Naw Ong) aac. i - tae Rie Coe TI cars mater YY Re ale OP ok = es FN 5 Fn Ok eee | Res SP Sai PEs Asie * oo ea peepee . be oe = x ee ee ah 
F: ae ch. ee mieeigs amb +, < 3 Leo a bs : meer Bs ge “FEL TRO ir SO Ie 1 Eli . ae Rees pom A: SMES WTF. Eee Oe eRe «Ps! hf ah a. So hs ie 
: Me ’ zn - Wee } r) : ‘7 : Ph J Ps ea 
il / : “ n Fy gs 
ie _ heelys 
n ree - Jai 
"5 a it Ay 
’ ee eae if 
why Se * 
eee 7 ew ni 
ore | Were TS 
ce er Sesser esses Bic 
mee coe 
oan a7 
hen eee 
ee 
ort 
as le ; 
ree . a 
= om 

C eiceee . 

BAe, 12 

ane ee a 

es ss ae 

ware Baty 
3 ele 
a i eae 

i aa" 
Ui ia 

al 

f 

: t t = 

‘ se 0. ae a Bi es, Fp 

ee } ge ha ee a a wre. us et 

cea g oe SR a ets OR meas ; ; 

ai ° es ne 

a ee ps . ed 

— me Boo. = wy 

— hee a 

i iit fi 

pe : ES 

i.e mn 
igi: a 
a : Se 
7 cee 
r = ei 
- | ors 
Dt, ae 
ers. <2 
— aie ene 
~. = 
og EA I * = 
heed - iJ 
aoe oa. gies hoe oe in eee 
atte a Meai-2 
f * a ° one nem = 
= y — al t co a | 
 ™ “ - 9 * . . ts a of 
yi i q , eo tes y hi an 
oa he ii Oe é : pe 
a ae é — a 4 ea oe 2 eal ~§ , Bit 
Be, } 4a %, Sage fig ee " . ; me sae 
™ é 5 ee BS Be ek a , 1 ip 2 ba a . dad Ss 
~) a , gti ee ape JEEP | oe alec So Sere” ati cae sr 
ope j é & é dieses cael Sega 7 Ms ao ee = ee & i mae} . Be 4 ae : x . yi f Me Par i 4 HM H i: 
=a E i : ? é — 4 a A an! = . Be an est me e 
phi a ad aay Pr : ii ie . oe @ on Ne a ee P m , dei: ere: ; 
a { oe . Seog ea ‘ wey ley q UF ios eg es pe fay tel se . Siete: i 2 ae ie ae a , ae Pest ee ee eae aoa ihe 
ie ‘ e i Prete ks |: : ee i ‘ ewes) RR >, eee vn. Ay x gee eee Ese eee, be aes Ss en ae : 
Gs ae ye ye a hey sie roe F ey ‘: Rs Sesh te ey : "4 “ uti Pin oe is AS - et ‘ : Ree re te Cig ames a x Bs. oe fo a a4 pate cD ie a as a - ’ ae on 
i ;: a z Bee 5! — oo x ey oe ae 2 hy ods 1 iD 7 Bag ot gs e ee ee pate ag) Sag Sa Cs ees ae 
we es ° een: “Ore Se Ce le a : — * 
= \ 2 s F \ eee Bees , ei. ln a Re oo 53 RR ei, Se, Se eT ae "5 Oe a ran ee a a ™ am, oer oF ea ead ae. ts 
ry q Don ae nS l= Ze 2% S ee ee 5 ogee 4 545 Pa a es ito) a SS eee cid ae ng aes Za co ae 3 ¢ 7 a : = 
: “3 he Giana: . se po a ae or i) a ; avis ea ee SE se as, aan Sg Ae ie ga — oes B. ps ae 
be ee Py: ee hed - ae i or ee ar : See ase ip ic: > ars as ct gan” ales a £ : . he 
: : J ies ge i” Sa ie, ee : 2 deeon te Pye x "ae eae Ney te. ue | aS old Hae gh oe, a REM i, . * oa 2 4 F ame 
7 ba .- Sees pao. we. i ; SESS pean ae ie ; es a? op ea foie a * a ees sai i m ade es 4 a—— lS $ re ae ry 
Bes ee ee nah! Fibe Tee ect eater = el Sen ee ox i, Se ae ie Pat uray. 3 “ae tae “ og - 3 ae Bi, * 
: A ag ae i ll re a ee ee 2 — aan 
ea BIR oc OH: Cae Ba) Al ee Re PS Be Reg RRR pal a ear, Oye ie a ir ‘ anata ' i- e deere 

By mag AG ce aa eg ee eet: "7 ape br - igang ye Beer. ig ot ene “ee 3 ‘Sato by . 2. a A ce ee, : 

4 7 h ie <) 5 aries. a. eet. oS! Say Fe ree aete Wwl nt eR Nen BAIN Ni he ‘ ace et i ee’ 

7 2 Brome ea ae © ail’ ay Cee! io. Vie pene te eT os ee S ees 7 
; Fetaten | 2 ia 0 ee De sa. ae Sas is ee - sis 
: ‘ é v a ean ee r cies Fg Be ia) seal pee So f = Pare ee eas im fi ‘ eee raat  ° F ee 
_ r 4 Si ii Mee a : ere eee Z Ps, ge preg: . cate e BW Ci ans : So 2. a 

7 Me aS ele sci titi a ie er i; a 3 ae ote 2S ae ae ities ec ; ne 

as ‘ — a a ne oe ee oN a. Sa —_ een aa im ea der: awa: 

4 La Aaa -_ —— id aa ee sv" e pee oi 5 ee 

ie bis ic . ae ; — - i aa Ee MN Sa | A ees be a 

r: a oe . r Da Ag Wa ig gaily a eke ety o¢ ant Ae eh en pes Sa) = at iid 

eg 2 ee a a cae Se : staked, oan Biel Cee ee Ac ee esi 4 ‘ds Be ery, Cat oe a 

Shee: : . he * Soi oem Bgre kesh 2 e Ris . oo ae \« % A eee eae ‘on wee et Ce 

oe ee eer hha te le a cot sae ee age ec aires ua Seen ee ate 

‘ aor 5 * oe aay ot « Ve ¥ as os : = Pcs ‘ Bat’ @, Seas hy os ek ee = e 
eas a eae oi aa 7 i ar oe ies gee ae eo on ot oye =. = v7 & ade 

A bas a al 5 * = ae ee nN Dee 2 Sta “3 ‘ 

Bits % wel eo a Rang % te Pat ie ha a7 jak 

es | % i, _ ho nn 4 ‘ gS x. oe * a : aie 

y_\ ; ‘ ppt lito x" ‘ ha ial ee ie ee 
‘ ; J cease Laas i ae “ g ea, 
ae ‘ Pes ne % Ps ae 5d ho a: ae. if : 
; ‘ Be Pi r bs , heed es iy 
yore i jg ee oe ae ug s : ia” Z ‘ Ff saat an ogee eg a Ss , 
— si ae a eo’ as! See 3 Pee fs . a *. <i a ns no | rn bg 7 
. ates Rae Re ee oe fe 3 f m men i Pe * a Sec) eal eo oy 
- a ie "3 wleeiie ee il hg Ee i % ” . i? Tra, a PE Me CBR” PT ine ee or od gua - pd = prone . 
Ce TT z is ee ; se ee ail - eo eas bt tae eS “ Si ai sere ‘ . , 

"3 @ POA ss sama er ee : & ae Poe re “i a 4 i en , dines oe .* 

ae ee at een NE: Mii step iy” Ge t , " dl 4 ee ee, 

ane EO OOOO tei wenoew «mm 3 6 ie ihe ie ea a es j ie eke an ga ae ts i Pa i. aul — 

ste ect s ali. f ley faa | OW ie BE Siig ONE EY 9 NY Sia . Me ’ 
a |S Son ee ve " ae pla a se oe EES SR eee Mies ; ‘ “ ee 
Bi sis RR Mame 9 a SS ‘ ; : : P : ‘ . a 
Me : i _ gt x wh Boag sler . . Bag 
ers . a — 

Be a f 2 cee Oe 

Sido ai Te. x 

be . , See 

’ a 

| ss Hy 

Bt 
- oe a 

: j =, 
fa 
3 
bo Wea 
akan al 
. 3 ae 
ae = aed 
eee y 
| 4 
; | She 
a ee 1h 
: E ad 
— pa oe 
eid ¥ : : 
fa os i : s cad 
- ‘ : 
a, 

‘ £ iy 

pi od 

y ys 

ye 2 

ele = a n,D,LLLL DLL LLL, LL, 

> 2| ie . 

P Pe } ; ra 
os | 
bees ) q Ky 
a Te oe 
i 
ogy a : : are 
ee ws 
ee ae 
ae ' i 
Bs easy 
oe , 
= : = 
2 a 
ae i ‘ 

am 
P 4 ¥ 
= ~ 
; . 
i ? 
ane ; 
whe : Neen een : pT 
me —_—_—_———_—————— = ca. f - 
- Fee 
Siri » Be 
- co ae 
} _s ; ae 
ee : = = - 
| : | ee “ . : 
z i Bes 
‘ a i ; : - 
3 gion : pee . 
Pee +t ’ ad htt 
ee a ok - ihe 
+ > - + ' A os 
ian ¥ ’ ’ ~ * “ t . : PA : a. ale, py” 
ee aoe S ‘ - ae Cig ae de a —~ Poh BRP re eS. t-tan . I bets ; ES TAS oe oP Rea 0 ae ae oo le ey ee Vee ea ee Keak te ts, FP ig ae eee otek a Riper en aoa. ea able Sa i : Mee PE A ata Lee! ie 
eo See vate, Oe et ON ee Siete ge ee oe eS ae ee ee ee Pe ee git rr Loy pre RIE Sig t ee Pega ae om ya et te 8 Beer te Ne ee Cates Pe A ce Re SRE nee ee eh ee SGP ar, ee ee tS eh dae en Le SS 
ae? g dot. Ye 2 ee ‘ Pi <. eo Te Peet oe ae a aia e ee Ton ae Eas 7 Ate (NT re ee a ey ‘Teg Le ee eS ah =) ae | Res aa er ie ee , lat gem fn oa” ; . Roy 3 ry re 7% Ses se pe Y aos" 
PF Sea ar oan Ne Res ate. EAS F agwete rt te hey Sy EAE AS sake MeL fed tates Vpor Sy ee ee RAR ig te ‘SOE ac hare? PACT AS 2 imo = ae Ye ar se ie fn ay ee ry np pokes hv 2 po fie eds rigs rea ate co 
eaten was wees Ls. ge hie Oe Cae RR ie el SM ty gt dae Se 3 i bes See nL sis Spey Ay ee areg hare Be et te ee meee. Seem tee pels we Pee pee Ta, Fede 5 ¥ Re A Se ball rae Vs id its Ope ar ed Bt ak Se RR A 2 Pe Soa 
ty = a3 al ere mM - Asay ee Leh 4 + ae pea ae Visi Shae Seda See ae <4 TS. bee LA ABE FH Pe Sn alll ne Re tos ee La ee baud a Bidets 3 ky. ST Det Bale ie aS ee Se IS BE Ee a8 ua Eh le, Bek 
Nt ae er ered Spec od og. ae ee Sp Wagga nae FPL iy ae Lee ap eal i Mets a eee ee ¢ Bale el PPR eo Le Re RA) RRs Cate ge eee ts eo TE on Ce ae ieee 
a CPE or ja ne ee Se A ee SS * bee ae ee ee ky ae Fk og ee aw tee 8 2 Dees oe ape eS ei ae OR ORS ice Sh ai 8 bs od A 2s) Sek nie, cas Se ey Pee eS RES Fa if wa St iad aR ee, LEM eS eA The Ee Ss Se 8. gore 


a 
2 


i 2 ae ie Reis) SE Ba 
Be Vee Cea ee ee 


eee 2a Wea SY aig see PREY Recieets Ts Ble SEE TES , D 
= : : 


aap 


irst, it was NEWSWEEK JJ 


hen it was U.S. News 
ow, it is FORTUNE... 


Our thanks go to 


Chicago 1s 


it's a great place 


S Newsweek said last August 16, as U. S. News 
A & Wortp Report documented in its May 27 
issue, as ForTUNE reports in its June issue: Chicago is 
a power house—planning, building, growing, booming! 

Its dynamism was never more evident. Its future was 
never more bright! It’s a great place in which to sell! 

Situated at the foot of Lake Michigan, Chicago is 
the capital of the richest agricultural, business and 
industrial area in the world. 

It is the transportation hub for over 60,000,000 
people. It is the crossroads where practically everyone, 
who is going anywhere, comes. It has the most railroads, 
the busiest airport, the largest truck center. 

Famed as the hog butcher of the world, Chicago now 
matches its stockyards and granaries with its steel mills. 
Site of three of the world’s largest steel mills, it is today 
the steel-making center of the world. 

Here, also, is the center of the electronics industry 
with its expanding implications for all business.Here are 
the world’s largest mail order and retailing companies. 

Chicago's activities could be enumerated with im- 
pressive details. We limit the list here. We suggest you 
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all three! 


_ 


get copies of Newsweek, U.S. News anp Wortp Report 
and Fortune. 

Farming, manufacturing, distributing, retailing— 
from these fundamental factors flow the huge, bustling 
activities which make Chicago and the midwest a mar- 
ket on which to focus your marketing plans. 

Here is a market large enough to absorb each year 
the total output of all but a few of the country’s largest 
producers. Here is an eager, growing, optimistic public 
which, year after year, hangs up new sales records for 
those who go after the business. 

Here are tremendous sales for those who plan big and 
take full advantage of the dynamic sales power of the 
Chicago Tribune. 

As Chicago's oldest, best read and most vital news- 
paper, the Chicago Tribune can best help you increase 
your sales this year and, concurrently, build a market 
position that will grow stronger as buying in Chicago 


‘and the midwest expands. 


No other medium is so closely in touch with the 
people of Chicago and the midwest as the Tribune. None 
matches its century-plus record of service and growth. 


booming, and 
in which to sell! 


None has spent the millions in research to develop infor- 
mation on which advertisers can build sound, productive 
plans. 

The people of Chicago and the midwest turn to the 
Tribune for the news and service features on which to 
base their personal and business affairs. They find in it 
the greatest satisfaction of their need to be informed and 
their drive to get more out of life. 

Because it delivers more of what they want, the 
Tribune reaches, day after day, far more people in this 
market than any other medium. And more people re- 
spond to it than respond to any other medium, 

That’s why last year, as for many years, advertisers 
spent more money for advertising in the Tribune than 
in any other newspaper in the world. 

A Tribune representative will be glad to present a 
program by which you can make the most effective use of 
advertising in the Tribune. Why not ask him to call? 


Chicano Tribune 


THE WORLD'S GREATEST NEWSPAPER 
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Dodge Will Sponsor 
‘Lawrence Welk’ on 
ABC-TV in July 


Detroit, June 1—Starting in 
July, Dodge division of Chrysler 
Corp. will add a new network tv 
show to its already expanded 1955 
ad campaign. The hour-long show, 
“Lawrence Welk and His Cham- 
pagne Music,” which has been 
sponsored locally in Los Angeles 
by Dodge dealers, will originate 
live from Los Angeles. 

Dodge also has renewed its spon- 
sorship of Danny Thomas’ “Make 
Room for Daddy” and Bert Parks’ 
“Break the Bank,” both on ABC- 
TV. 


= The car manufacturer’s expan- 


sion in tv won’t stop with these | 
shows. In addition to spot tv an-| 
nouncements on special event 
programs, 
company 


| sports event for the first time. The 
| event is the National Open Golf 
Tournament, which will be telecast 
coast to coast from 8 to 9 p.m., 
EDT, June 18 on ABC-TV. 

Dodge pointed out that its 1955 
ad campaign reaches its peak dur- 
/ing June and July, with increased 
_use of color ads in newspapers. The 
‘company is now using more news- 
papers than ever before, with copy 
running in some 30 major markets. 
A wide range of magazines will 
continue to be used, with full 
color, as well as outdoor posters. 

Grant Advertising handles Dodge 
passenger car advertising. 


Gates-Bourgeois Moves 

Gates-Bourgeois Advertising 
Agency, Cleveland, has moved to 
larger quarters at 3515 Prospect 
Ave. 


Beaumont & Hohman Moves 
Beaumont & Hohman has moved 


including sports, the|its Los Angeles office to 1741 Ivar 
will sponsor a major | Ave., Hollywood. 


The Telephone Book 
of 1955 Radio* Plants 


Indicating the pace of modern radio, the 1955 IRE 
DIRECTORY will list phone numbers of 3000 


manufacturers. 


“Radio manufacturing today is generic—covering 
military, industrial electronics, audio, TV, auto- 
mation, instrumentation—all fields using the elec- 
tronic tube and transistor. Radio Engineers are the 
35,000 designers and buyers reached by this IRE 
PURCHASING DIRECTORY. Get the facts. June 
15 closing. 


Engineers are educated 
to specify and buy! 


INSTITUTE OF RADIO ENGINEERS 


THE | 


RE DIRECTORY 


Advertising Department 


1475 Broadway, New York 36, N. Y. 


Hepner Discusses 
Modern Marketing 


NEw York, June 2—A new ad- 
dition to the libraries of students 
of marketing is “Modern Market- 
ing Dynamics and Management,” 
by Harry Walker Hepner, college 
of business administration, Syra- 
cuse University. The book is pub- 
lished by McGraw-Hill Book Co. 
and sells for $6. 

Mr. Hepner, who also is director 
of the National Panel of Consumer 
Opinion and the Onondaga Con- 
sumer Research Panel (divisions 
of Ratten. Barton. Durstine & Os- 
born). uses two new approaches in 
covering his topic: 

1. He stresses the dynamic forces 
that affect marketing practices, 
seeking to develop a daily aware- 
ness of basic trends and influences 
that bear on marketing. 

2. The author also places empha- 
sis on the recosnition of manage- 
ment’s relations to marketing. 


s In the nine chapters, Mr. Hepner 
discusses marketing in a dynamic 
economy, possible markets for 
products, the products for sale. 
channels of distribution that might 
be used to sell products, promoting 
the sale of a product through deal- 
ers, personal selling of products, 
management responsibilities in 
marketing, and marketing as a 
career. 

The book contains numerous 
charts, graphs, cartoons and statis- 
tical data about the marketing 
field. The author also treats recent 
advances, such as automation and 
its probable influence on market- 
ing. A generous amount of “how 
to” material for the student who 
plans to enter marketing also is 
found in the book. 


‘Time-Canadian’ Pages Wrong 

In listing advertising pages and 
linage for Time-Canadian in its 
May 30 issue, AA inadvertently re- 
ported 111.6 as number of pages 
for January through April, 1955. 
Time-Canadian actually carried 
635.2 pages of advertising for that 
period. 


‘Oklahoman’ Boosts Musser 

Sidney A. Musser has been ap- 
pointed national advertising man- 
ager of the Oklahoman and Times, 
Oklahoma City. He has been with 
the newspapers since 1929 and a 
member of the national advertising 
staff since 1945. 


PURCHASING NEWS is published exclusively for 
Purchasing Men in METALWORKING PLANTS 


spa What are YOU Selling 
| to Metalworking Plants? 


e If you are selling Plant or Production Supplies— 
the vitally important role of Metalworking Purchas- 
ing Men in buying such products is well known to 
you, to your salesmen and to your distributors. 
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e If you are selling Components or Materials—you 


® Advertising in 


tlal informatio 
Components 


the fast, economical way to give essen- 


PURCHASING NEWS is 


n about your Supplies, 
or Materials to 12,000 


ROGERS PUBLISHING COMPANY ® Englewood, Colorado 
Publishers of PURCHASING NEWS and its “Partner in Progress’ DESIGN NEWS 


know that Metalworking Plants constitute the huge 
Original Equipment Market. Your salesmen will tell 
you...that Metalworking Purchasing Men are com- 
petent and understanding. ..that they have atleast 
a working engineering knowledge, and that many 
are actually engineers...that Purchasing is the 
source of ‘‘passports”’ to Engineering...that 
Metalworking Purchasing Men act as mediators in 
reconciling the needs and wishes of Engineering, 
Production and Sales. That's Purchasing’s job. 


Purchasing Men in Metalworking. The 
cost is “peanuts” when measured against 
the increased efficiency and effective- 
ness of your sales operation. 


a 


Advertising Age, June 6, 1955 


Getting Personal 


When the Los Angeles Sales Executives Club held its annual 
testimonial breakfast for the area’s top ten salesmen recently, 
Philip Dexheimer, account executive, KBIG, Catalina, became the 
first broadcasting salesman to win one of the “Sammy” trophies 
awarded the salesmen so honored. . . 

In honor of the 35th anniversary of Mel Goldbeck, production 
manager with Gardner Advertising Co., St. Louis, he was pre- 
sented a gift of stock in the agency. He was just out of high school 
when he started as an office boy in the department he now heads... 

H. Leslie Atlass, general manager of WBBM, Chicago, and v.p. of 
the CBS central division, was one of several who received honorary 
degrees May 29 at commencement ceremonies at Lincoln College, 
Lincoln, Ill... 


IN NASSAU—Mr. and Mrs. Norman R. Barnes wait for service in the 

poolside patio of the Royal Victoria Hotel, during a business-vaca- 

tion trip to the Bahamas in mid-May. Mr. Barnes is president of 
Barnes Chase Co., San Diego and Los Angeles. 


Aldo da Col, president of the Italian Advertising Federation and 
the Italian International Union of Advertising, will be on hand for 
the Chicago convention of the AFA at the Palmer House next 
week... 

Home from the hospital and thriving is the new son of Kenneth R. 
Ovenden, program director of WEEI, Boston, and Mrs. Ovenden. 
He’s their third child, second son... 

Chicago agency head George Hartman’s new grandchild, Stephen 
Hunter Applegate of Grand Rapids, appeared on the scene on May 
1, exactly a year to the day following Miss Hartman’s marriage to 
E. Brooks Applegate. .. > 


be B 


ANOTHER FOR DISNEY—On his recent trip to the West Coast, Al Lein- 

inger, left, v.p. of Parents’ Magazine, presented a medal to Walt 

Disney, signifying Parents’ choice of the latter’s “Lady and the 
Tramp” as outstanding family movie of the month. 


Compton Advertising publicity director Joe Field and his wife 
Judy are the parents of a daughter, Anne Robin, their second child, 
born May 10... Alicia Patterson, editor and publisher of Newsday, 
was made an honorary member of Kappa Tau Alpha, James Mal- 
vin Lee chapter, May 20. The chapter, formed in ’46, was named for 
the first chairman of NYU’s department of journalism, and the 
journalism society was founded at Missouri U. in 1910... 

Friday, May 13, was a good day for Mike Cerick, New York sales 
rep of American Aviation, who was promoted to New York regional 
ad manager several hours before his wife Alma had a second son, 
their third child, M. Michael, 9 lbs., 6 oz., at Woman’s Hospital, 
New York... Joan Taber, wife of Bill Taber, time buyer at Dan 
Lawrence Co., advertising, gave birth to the first twins to be born 
at San Diego’s new Sharp Memorial Hospital, May 15. According to 
3-year-old Laurie, her new “shisters” are “Shally Shue,” for Sally, 
6 lbs., 7 oz., and Sue, 6 lIbs., 3 oz... 

Robert C. Straub, owner of Robert Straub & Co., Chicago sales 
promotion agency, has been elected president of the University of 
Michigan Club of Chicago, 1955-56. He also heads the fifth district 
—comprising Michigan alumni clubs in Illinois, Indiana and Wis- 
consin. . . 
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ride 


-to-Be 


The new Curtis Magazine 
This quarterly is published in 


15 Sectional Editions 


¢ Manufacturers and retailers can advertise 
separately or join forces in reaching this big, 
important market of girls about to be married. 


¢ National advertisers can use the same adver- 
tisement in all editions or use the 15 separate 
editions to localize the advertising. 


¢ Local advertisers (retailers or manufacturers) 
can have a prestige national magazine, but pay 


only for the local section (sections) used to 
reach the bride. 


¢ Bride-to-Be gives national advertisers the com- 
bination of a national magazine plus local 
appeal in the 15 separate geographic market- 
ing areas that comprise the United States. 


¢ Bride-to-Be gives local advertisers an inexpensive 
prestige medium—in the local area—and adver- 
tising tie-in opportunities with manufacturers. 


Bride-to-Be, sold only from newsstands, at $1.00, is edited specifically for girls about to be married. 


* Brides market represents about $3000 per bride—$4,500,000,000 annually. 
Bride-to-Be, the new Curtis magazine, offers you the opportunity to reach 
this fast-spending—newest-spending market. Phone or write for details today. 


How this new magazine will help you sell 


Bride-to-Be, a new quarterly magazine, is printed in the Ladies’ Home Journal page size. Edited to 


help brides in buying trousseaux, linens, furnishings—everything for the home—even the home itself! 


Here’s How Bride-to-Be Will Help You Reach 
This 4.5 Billion Dollar Market! 


1. National advertisers have a rate of $1250 per page for 
black and white. Color page rates supplied on request. 
2. Ceremonial fashion and resort advertisers rate is only 
$900 per page. 

3. National advertisers desiring local impact on a nation- 
wide scale, can use 15 different local dealer listings or 
15 different sectional advertisements, for only $1950. 


4. Cooperative advertising can be developed with any re- 
tailer in any or all of the 15 sections. Copy changes can 
be made from section to section without additional cost. 


5. Copy testing can be conducted by changing ads from 
section to section or by testing on a regional basis. 


6. Long readership is an automatic dividend for all ad- 
vertisers, because Bride-to-Be is used by each reader 
from weeks to months. It is a national magazine with 
local interest from the local section. 


You can tell the bride what to buy, where to buy nearby 


New York— 
460 Park Ave. 


Atlanta— 


: 5 Eighth St., N.E. 
Phone: PLaza 1-2950 Bride-to-Be Magazine, Inc. 75 Eighth St., N. 


Phone: ATwood 2456 


Chicago— a Curtis Subsidiary Los Angeles— 


185 N. Wabash Ave. 
Phone: DEarborn 2-1053 


808 Subway Terminal Bldg. 


Phone: MUtual 8-3856 
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Looking for the men 
who make the BIG decisions? 


Whether it’s roofing you sell or some other industrial product or service — it pays to concentrate on the 
men who make the big decisions. For that’s where the sales come big. 


Every month, 250,000 men of decision meet through Fortune’s pages. Key men, mostly — for 85% 
are in management. Men who make the big decisions. Three out of four Fortune subscribers in Industry 
are with companies that account for 70% of all sales to the $200 billion industrial markets. 


BARRETT DIVISION of Allied Chemical & Dye know this, so when they look for an audience of 
concentrated buying power, to which they can tell their story of leadership in public, commercial and 
industrial roofing, and the story of their developments in chemicals, plastics and other products, 

they choose Fortune. 


For it’s only natural that Fortune gets results. Why not ask your Fortune representative to show you 
how? Ask to see his Results Case Book. 


FORTUNE Magazine, 9 Rockefeller Plaza, New York 20, N. Y., JUdson 6-1212 
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“Barrett Division products are quality products. 
The Barrett name and 100 year old reputation 
have always been associated with a position of 
leadership. That is why Barrett has used Fortune 
uninterruptedly for 14 years to reach men in 
influential positions in industry.” A. G. Husen, 
Advertising Manager, Barrett Division, 

Allied Chemical & Dye Corporation. 
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The United Nations, Empire State and Chrysler buildings are among the 
many installations that make Barrett Roofs prominent in New York’s skyline. 
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Taylor Joins William Esty 

Hal Taylor, free-lance art direc- 
tor for the past eight years, has 
joined William Esty Co., 
York. 


|Ad Manager Named to Board 


John W. Haley, advertising man- | H 


\ager of Narraganset Brewing Co., 


New |Granston, R. I., has been elected 


a member of the board of directors. 


you can now hit the “bull’s 
eye” —an unexcelled poten- 
tial market — throug 
new DOWN BEAT, b 
ing in the High Fidelity record 
section. 

More than 50,000* buy it... 

More than 100,000 read it... 


Write today for complete market information! 


DOWN BEA 


a maher 
publication 


2001 Calumet Ave. 
Chicago 16, lil. 


Everything in the World about the World of Music 


Down Beat—Country and Western Jamboree—Record Whirl—Up 
Beat—Music—Beverages—Radio y Articulos Electricos—Bebidas— 
La Farmacia Moderna—La Tienda—Elaboraciones y Envases— 


*ABC audit 


publishing since 1934 Rodio y Articulos Electricos Catalog File—Bebidos Annual Directory 


Gladding, McBean Names 
ixson & Jorgensen 
Gladding, McBean & Co., Los 
Angeles, has appointed Hixson & 
Jorgensen, Los Angeles, to handle 
advertising for all its divisions. 
These include the dinnerware divi- 
sion, which makes Franciscan china 
and Franciscan earthenware, and 
the Hermosa tile division. 
Catherine Oglesby, New York 
agency, previously handled adver- 
tising for the dinnerware division, 
and Hal Stebbins Inc., Los Angeles, 
formerly handled the tile and 
building products division. 


Georgia AMA Chapter Elects 

Hugh S. Ahern, of the Atlanta 
field office, U. S. Department of 
Commerce, has been elected presi- 
dent of the Georgia Chapter, 
American Marketing Assn. Other 
new officers are Ivy W. Duggan, 
Trust Co. of Georgia, v.p., and Car- 
roll F. Neff, consulting chemist, 
secretary. Robert E. Bell, Westing- 
house Electric Corp., was reelect- 
ed treasurer. 


‘ 3 { 
Ho WSBT-TV Fe 
t ae 
. PRIMARY COVERAGE - 
| er 
* : . .: 
| Indiana : 
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If you want to 


reach the television 


viewers of the South Bend Market 
there’s only one way to do it. Buy 
WSBT-TV. This station gives you 
more viewers than all the others put 
together! No other station, UHF or 
VHF, whose signal reaches the South 
Bend Market, even comes close to 
WSBT-TYV in share-of-audience. Fur- 
thermore, when you use this station, 
your sales story is presented with a 
clear, interference-free picture. 


* TV Hooperatings, Nov., 1954 for South 
Bend-Mishawaka, Ind. 


* Pulse, Jan., 1955 for the 4 Northern Indi- 
ana Counties of St. Joseph, Elkhart, Marshall 


and Kosciusko. 


A BIG MARKET...A PROSPEROUS MARKET 


The primary coverage area of WSBT-TV embraces a prosperous 9-county 
market in Northern Indiana and Southern Michigan. The following in- 
come and sales figures show clearly the sales potential of this great market: 


Effective Buying Income . . $1,165,620,000. Food Sales . . $182,091,000. 


Total Retail 
Source: Sales 


eee 
Management Survey of Buying Power, 1955. 


A cBSs 


BASIC OPTIONAL STATION 


$783,927,000. Drug Sales . . . $22,930,000. 


ASK PAUL H. RAYMER COMPANY © NATIONAL REPRESENTATIVES 


Clipp 


Clark Jr. Clark 


er BE: 


ss ales Se ee 


Advertising Age, June 6, i955 


Dunham 


Sr. Annenberg 


MORE MEDIA—This group met as Triangle Publications bought WNBF 

and WNBF-TV, Binghamton, N. Y., from Clark Associates: John 

Clark Sr., president, and John Clark Jr., v.p., Clark Associates; 

Walter Annenberg, president, Triangle; Roger W. Clipp, general 

manager of Triangle’s radio-tv division, and George R. Dunham, 
general manager, WNBF and WNBF-TV. 


Bankruptcy Ruins 
20-Year Dream of 
Self-Lighting Cigaret 


SAN FRANCISCO, June 1—The 20- 
year dream of Frank Witt, an in- 
ventive San Francisco barber who 
set out to revolutionize the cigaret 
industry three years ago with a 
self-lighting cigaret, has ended. 
Bankruptcy of his company, the 
Commercial Tobacco Corp., ended 
the dream. His San Carlos factory 
went on the auction block last 
week with some $250,000 worth of 
cigaret manufacturing equipment 
to be sold. 

Mr. Witt blames the California 
state corporation commissioner for 
his dilemma. 

“My company went on the rocks 
due to lack of working capital, 
which in turn was due to delays 
by the state corporation commis- 
sion in approving our application to 
sell a $295,000 second stock issue,” 
he said. The application was ap- 


proved but only after a year of 
delay, he added. 


® “When I get back into the bar- 
bering industry,” Mr. Witt de- 
clared, “I hope my first customer 
will be the California state cor- 
poration commissioner so I can 
give him a close shave.” 

Despite the setback, Mr. Witt, 
who also is a mining engineer, does 
not plan to give up; he will take 
his patents to the big cigaret man- 
ufacturers in search of one who 
will take a franchise on the self- 
lighting cigaret. 

Mr. Witt first announced his 
plans to manufacture the self- 
lighting cigaret three years ago 
(AA, Jan. 21, ’52). He said the 
cigaret would have a paper strip 
lightly covered with a chemical 
substance which would ignite by 
striking it on an abrasive at the 
side of a cigaret package. The 
cigaret was approved by the Army 
for use by combat troops, Mr. Witt 
said, when he announced his inten- 
tion to manufacture the cigaret. 


we don’t monkey around 


Nw 


when you call us 


The consolation in knowing 
what you are doing is that you 
just go ahead and do it. 
At Laurence we take pride 
in doing it right 
the first time. 
That comes from working 


with blue-chip advertisers 


and their agencies for 20 years. 


ure ro S&S ©& INC: CHICAGO 


FINE PHOTOENGRAVINGS FOR 20 YEARS 
547 South Clark Street « 


WAbash 2-6284 
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Are you receiving your free copies of “‘Laurence’s Guide 
for Photoengraving Buyers’? If not, write or phone today. 
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This Is What Students, 
Editors and Faculty Members 
Say About SCHOLASTIC ROTO 


“Of 638 students polled, 549 or 86% answered yes to 
the question: Do you like to receive a copy of the 
Roto each month? Of the so-called extras issued by 
the Aegis, which do you like best? 97% listed the 
Roto first to the latter question. Thanks for the Roto.” 


Adviser, “The Aegis” 
BLOOMINGTON HIGH SCHOOL 
BLOOMINGTON, ILLINOIS 


“I am an ardent reader of SCHOLASTIC ROTO 
and I look forward to the new pages each month.” 
Student, 
ASHLAND HIGH SCHOOL 
ASHLAND, OHIO 


“Since James Monroe is an ardent fan of SCHO- 
LASTIC ROTO, I thought you might be interested 
in one of our fads.” 

Senior, 

JAMES MONROE HIGH SCHOOL 

NEW YORK, N. Y. 


“We would like to have 450 copies instead of the 400 
(Rotos) you have been sending us. Our sales would 
decrease very sharply if we no longer had our Roto 
inserts. In fact, we would simply have to cease 
publication.” 
Sponsor, “The Megaphone” 
WENDELL L. WILLKIE HIGH SCHOOL 
ELWOOD, INDIANA 


“My sincere thanks and that of my staff for the Rotos 
which have given so much pleasure to our students 
during this past year... Sometimes I think the ‘kids’ 
look for delivery of the paper more for Roto than the 
issue itself.” 

Adviser, “The Nugget” 

LEAD HIGH SCHOOL 

LEAD, SOUTH DAKOTA 


“TI love the ‘Roto’ like a brother. It has tripled our 
sales of the ‘Sturges Star’ in the five years we have 
been privileged to use Roto.” 

Vice Principal, 

STURGES HIGH SCHOOL 

SAN BERNARDINO, CALIF. 


“In your SCHOLASTIC ROTO magazine you have a 
picture of a dress which I like very much... Please 
write me if it is a pattern...or where I could buy it 
... My daughter brought the magazine from school.” 
Mother of a Stutlent, 
CHEEKTOWAGA HIGH SCHOOL 
CHEEKTOWAGA, N. Y. 


“J, in behalf of the staff of our paper and the student 
body of our high school, express appreciation for 
your sending us Roto. It is truly a fine magazine and 
a great addition to any newspaper. 
Editor, “The Spirit” 
EBENSBURG-CAMBRIA HIGH SCHOOL 
EBENBSURG, PA. 


TO AMERICA’S 
FAST GROWING 
TEEN-AGE MARKET 


Si «a aaa 


The Pictorial Supplement of 


REACHING MORE THAN 1,000,000 
TEEN-AGERS IN MORE THAN 
1,500 SENIOR HIGH SCHOOLS 
FROM COAST TO COAST 


ee Syn no eee ipa eet ss 


SCHOLASTIC ROTO virtually demands...and enjoys...the undivided 
attention of the super active, impressionable teen-age group because of 
its sparkling, picture-essay technique and diversity of editorial content. 


Once a month during the school year, ROTO’s million-plus readers repre- 
senting the student bodies of major high schools...and their families, 
look to it as their national guide to all facets of teen-age life. 


Represented Nationally by 
RICHARD A. FELDON & CO., INC, 


205 East 42nd Street 
New York 17, N. Y. LExington 2-7715 
NEW YORK + CHICAGO + LOS ANGELES 
SAN FRANCISCO 
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‘Tron Age Marks 
Centennial With 
700-Page Issue 


New York, June 1—Within the 
next two weeks, each of the more 
than 40,000 regular recipients of 
The Iron Age will get a birthday 
present. 

The special gift, marking the 
100th anniversary of America’s 
oldest business publication, will 
take the form of a 700-page extra 
edition, “One Hundred Years of 
Metalworking,” whose _ contents 
will be a survey of the industry— 
past, present and future. In addi- 
tion to 11 separate sections, each 
dealing with a particular aspect 
of metalworking, the issue will 
include a review of price and pro- 
duction data, a section on rebuilt 
machinery and special pages sum- 
marizing high points in the maga- 
zine’s long history. 

During its century of publishing 
history, The Iron Age has laid 
claim to a number of important 
innovations. According to Publish- 
er George T. Hook, it was the first 
industrial magazine to be published 
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Tom Campbell George Hook 


anywhere in the world. It also was 
the first business publication to: 


® Use standard size magazine 
pages, 


® Publish price and market in- 
formation. 


® Gather and publish statistics on 
the production of iron and steel. 


® Adopt an annual survey on the 
uses to which steel is put. 


In fact, the basic idea for the 
| publication originally grew out of 
| the need for published prices in 

the hardware field, which, in 1855, 
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Howard W. Sams, Chairman 
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a camera 


**the supreme little MINOX 

is the king of conversation 
pieces! nothing has ever 
come into my life that has 
provided keener satisfaction, 
**in my work... for my 
pleasure—i use the MINOX, 
world's tinest precision 
camera—so light (21. oz.), | 
always have it in my pocket."’ 
fast £/3.5 lens. all speeds 
from 1/2 sec. up to 1/1000 sec. 
NO FLASH NECESSARY 

FOR INSIDE SHOTS. 

@ fabulous GIFT! 


minox II-S with 

chain and case 13950 
for literature and your 
dealer, write Dept. M 


KLING Photo Corp. 
235 Fourth Ave., 
New York 3, N.Y. 


was plagued with secret negotia- 
tions, clandestine pricing arrange- 
ments and special concessions that 
only the parties to each deal knew 
about. 

To fight this type of undercover 
activity, John Williams, who had 
come to America from his native 
Ireland only a few years earlier, 
started to publish the Hardware- 
man’s Newspaper 100 years ago. 
Four years later the paper, by then 
a monthly, already had become an 
object of resentment and contro- 


versy in the trade. Publisher Wil- 
liams changed its name to The 
Iron Age. 

Under this logotype it became 
the center of a historic fight for 
freedom of the press. It drew at- 
tention to itself through its battles 
against such pressures as an at- 
tempted boycott of its advertisers 
—a fight which ultimately resulted 
in greater prestige and increased 
circulation. 


= In 1909, a group of business 


publishers purchased The Iron Age 
from the David Williams Co., suc- 
cessor to the founder. The new 
publishers split the publication into 
two separate magazines. What had 
been the hardware department of 
the publication was established as 
Hardware Age. It is published to- 
day—as is The Iron Age—by the 
Chilton Co. 

The emergence of the parent 
publication as a purely industrial 
magazine at this stage in the de- 
velopment of the country’s steel 
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Advertising Age, June 6, 1955 


industry soon proved a propitious 
move. The book quickly established 
itself as a leader of opinion and an 
accurate source of news among 
both producers and users of steel. 


s The publication has continued to 
strengthen its position. When it 
had only two strong competitors, 
back in 1900, it ran about half as 
many editorial pages and almost 
exactly the number of advertising 
pages as it carried in 1953. In the 
latter year it was in competition 
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with about 45 other books in the 
field. 

With the exception of a few re- 
cent years, when it ran second, 
The Iron Age has annually carried 
more pages of advertising than any 
other magazine in the world. 

Under the editorship of Tom 
Campbell, the magazine has racked 
up a number of impressive news 
beats, the most dramatic of which 
revolved around labor negotiations 


in the steel industry in February, 
1946. 


Discussions had been proceeding 
in Washington among representa- 
tives of the U. S. Steel Corp., the 
steel workers’ union and the federal 
government. Although no official 
statement had been issued from the 
conference room, Tom Campbell 
prepared a story setting forth in 
precise terms the basis of the 
forthcoming settlement. The ac- 
count included a new wage scale 
and the industry’s reaction in the 
matter of price adjustments. 

Editor Campbell released his 


copy to the major wire services;lowing day they completely con- 
and newspapers, and when it ap- firmed his story, in almost its ex- 
peared in that week’s issue of The ‘act words. 


Iron Age, it was simultaneously | 


In the postwar Nuremberg trials 


carried by 500 newspapers and 60 of Nazi bigwigs, it was revealed 


radio news broadcasters. 


| 


‘that Hitler’s unwillingness to rely 
on the accuracy of American trade 


= All this had been done without press reporting had been among 


official confirmation from Wash- 
ington and in the face of strong 


his more costly mistakes. Fur- 
nished with information he had 


hints that Mr. Campbell’s informa- ‘requested about America’s pro- 
tion was incorrect. But, when of-| ductive capacity, the Nazi chief 
ficial settlement terms were made refused to believe the data his 


public by the negotiators the fol- 


agents had culled from production 


statistics published in The Iron 
Age, a lack of faith which history 
soon disclosed to be fatal. 


KO’s the competition in its Premiere Showing 


The very first telecast of STEVE DONOVAN, WESTERN MARSHAL 


in Seattle-Tacoma drew a smashing 18.8 rating versus the 
competition of “Where Were You” (17.0), “I Led Three Lives” (11.0), 
and “Beulah” (2.8), in the 7:00-7:30 PM time period.* 


And this is just the first round. 


STEVE DONOVAN, WESTERN MARSHAL is the brand-new . . 


viewers and advertisers alike. 


. all-new “ee 


two-fisted Western. Each of the 39 half-hour episodes is packed full of action 
entertainment. Filmed under the supervision of veteran Western TV producer 


Jack Chertok, this series offers top quality production for 


STEVE DONOVAN, WESTERN MARSHAL delivers double-action impact — 


not only on television but also at the point of sale. Sponsorship makes available 


to you an unprecedented barrage of merchandising material, 


personal endorsements, premiums. 


~ 


Westerns rack up an average 30.0 Nielsen rating — 24% higher than the 


ranking average of all evening programs.** And Pulse ratings list six 


out of the top ten syndicated shows as Westerns.*** 


Now here is STEVE DONOVAN, WESTERN MARSHAL to beat them all. 


Excitement and action to capture your audience; powerful merchandising to sell 


your product — all wrapped up in a single potent NBC FILM DIVISION package. 


Get STEVE DONOVAN, WESTERN MARSHAL on your side in the battle for sales 


in your markets. Don’t delay — your market may be snapped up soon. 


Write, wire or phone now. 


*ARB, April, 1955 **Nielsen, 2nd Report—February, 1955 ***Pulse— February, 1955 Multimarket 


NBC FILM DIVISION 


serving all sponsors 


30 Rockefeller Plaza, New York 20, N. Y. 


Merchandise Mart, Chicago, Ill. « 


serving all stations 


Sunset & Vine Sts., Hollywood, Calif. 


In Canada: RCA Victor, 225 Mutual Street, Toronto; 1551 Bishop Street, Montreal 


WESTERN MARSHAL 


new two-fisted TV Western Series 


In a lighter vein, the 100-year 
old publication has had another 
kind of impact on American his- 
tory and culture, in that it is prob- 
ably the only business publication 
ever to rate a line in a Broadway 
production. 


® In a blackout sketch in a revue 
staged in the ’20s, a situation called 
for someone to be hit on the head 
with a large, heavy object. 

The line: “Hit him on the head 
with a copy of The Iron Age.” 


Eastman Unit Names Roberts 
Bruce Roberts, formerly a v.p. 
of Hirshon-Garfield, has been 
named advertising manager of the 
textile division of Eastman Chem- 
ical Products, Kingsport, Tenn. He 
will make his headquarters in the 
New York office of the Eastman 
Kodak subsidiary. 
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MIDWEST UNIT 


‘aa 47 9 7, 
ws A Mi“ prus 
i" B (vz. DEALERS’ 


Choice 
MAG. C m 14% Preferences based on 


FARM 551 dealer reports to 
wae D (§23% wholesalers. 


_ DEALERS’ | 


a 56.87% 
we A M9 grocery 


MAG. 


a’ B (cos DEALERS’ 
rat Choice 

C | Tr Preferences based on 
aD ie 


FIRST CHOICE 


Ninw oars A 54.6% 
we A 87% pppuaNce 


‘" B (73% DEALERS’ 
FARM Choice 

MAG. C & 1.3% Preferences based on 
FARM 476 dealer reports to 
MAG. | 0.6% wholesalers. 


IN MEDIA — 


MIDWEST UNIT 
FARM PAPERS 


FARM 
MAG. 


ee ae 
A 82% pLEMENT 


‘iY Bo sas DEALERS’ 
FARM Choice 

mane. C % 6.8% Preferences based on 
a a re ai 


‘e195 a 6 4 7%, 


FARM 
uc A M795 HaRDWARE 
“PB Miso, DEALERS’ 
fame Choice 

C r 6.2% Preferences based on 
Sony D [iss 1,216 dealer reports 


to wholesalers. 


Reports on these and other dealer prefer- 
ence surveys available now on request. 


MIDWEST 
‘UNIT 


FARMER & IOWA 
FARMER « PRAIRIE 
NEBRASKA FARMER y 
WISCONSIN AGRICULTURIST & FARMER 


Francisco 4; 672 S. Lafayette Park Place, Los Angeles 57. 


SALES OFFICES AT: 59 East Madison Street, Chicago 3; 
250 Park Avenue, New York 17; 110 Sutter Street, San 
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Right now, TV GUIDE’s wire service is moving copy that will be read and 
used by millions of TV viewers throughout the country. 


This national network is manned by over a hundred people, who 
move hundreds of thousands of words over TV GUIDE’s 
teletype wires every week. | 


; 


= 


000,000 


HERE IS THE NEWS SERVICE THAT SERVES & 


Instantaneous TV news coverage from all points 
...as only TV GUIDE’s own wire service can deliver 


National Programming Staffs in New York, Washington and Los Angeles 


collect program information from the TV production centers SAN PRERCECO 
and send it to each of TV GUIDE’s 32 editions. pect ae aati eS 


Correspondents based in strategic markets gather television news, and 


send it over the wires to the National Editorial Office in Philadelphia. 


i gees 


Local TV GUIDE reporters, covering outlying cities, file stories 
from local TV stations for their home editions. 


That’s why every day, people in millions of TV homes are assured 
of accurate, reliable, complete television program information, 
news and features. | 


That’s why your advertising in TV GUIDE is assured 3 
of repeated attention in the home... by the growing millions of families 
who eagerly turn to TV GUIDE whenever they think of television. 
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The man from MAGHINE DESIGN will gladly show you the 

results of (1) continuing reader research studies, (2) reader 

requests for extra editorial articles, and (3) surveys conducted 

by advertisers and agencies, MACHINE DESIGN is clearly your 

basic design publication if you want highest readership among 

the most design engineers . . . wherever the design-engi- 
_ peering function exists, 


Sperry & Hutchinson Replies to Unused 
Trading Stamp Suits Brought in New Jersey 


New York, June 1—Sperry & 
Hutchinson Co., oldest and largest 
f the trading stamp houses, has re- 
plied to two complaints brought 
against it early this year in New 
Jersey superior court under New 
Jersey escheat laws, which apply 
to property unclaimed for 5 and 
14-year periods (AA, Feb. 14). 

The unusual lawsuit is an at- 
tempt by the State of New Jersey to 
establish a claim to trading stamp 
cash unredeemed by holders. It is 
viewed as a threat to the whole 
$1.5 billion trading stamp industry. 

The suit was filed on behalf of 
the state by Carpenter, Gilmour & 
Dwyer, a Jersey City law firm. 
James D. Carpenter was appointed 
escheator by the state attorney 
general, Grover C. Richman Jr. 
In that capacity, Mr. Carpenter 
would be eligible to receive 5% of 
any sums realized in the suit. 


= In a statement issued simultane- 
ously with the filing of its reply 
to the suit, Sperry & Hutchinson 
said: 

“This company does not view the 
New Jersey suit as having any 
merit whatsoever and believes that 
its reply and the final wisdom of 
the New Jersey courts will bear 
out this view. 

“This suit was apparently in- 
stigated by a lawyer whose firm 
represents a large national food 
chain which has been engaged in 
widespread attacks against the 
payment of a discount for cash in 
the form of trading stamps. 

“It is significant that this same 
large national food chain has in 
recent months tried unsuccessfully 
to use the machinery of state legis- 
latures to destroy the retailer’s 
right to give stamps and the house- 
wife’s right to receive them as a 
discount.” 


® It is assumed in the trade that 
the “large national food chain” re- 
ferred to in the Sperry & Hutchin- 
son statement is Safeway Stores 
Inc. 

At the law office of Carpenter, 
Gilmour & Dwyer, AA was told 
that while the law firm has rep- 
resented Safeway Stores from 
time to time, the chain has nothing 
whatsoever to do with this case. No 
statement will be issued by the 
law firm, AA was told, in answer 
to the charges made by Sperry & 
Hutchinson. 


® In its formal answers, Sperry & 
Hutchinson Co. asserts: 

1. It denies that any rights or 
claims relating to trading stamps 
are within the scope of the statutes 
under which this proceeding is 
brought. 

2. The company “has no knowl- 
edge or information sufficient to 
form a belief as to whether there 
are any valid claims against it 
based upon trading stamps which 
have been outstanding for either 
the five or the 14-year period.” 

3. During the past 14 years, the 
company claims it has redeemed 
more stamps than were issued 
during the entire previous life of 
the business, dating back to 1900. 
The company holds, “it is entitled 
to the presumption that there are 
now no claims based upon trad- 
ing stamps which have been out- 
standing long enough to support 
the complaints.” 


= 4. The company does not know) 


and cannot find out any fact which 
would support the escheator’s 
claims. 


5. Important constitutional ob-| 


jections are raised by the case 
based upon both the New Jersey 
and the U. S. Constitution. 


which stamps are issued and col- 
lected. Unless the escheator can 
demonstrate that the stamps have 
been so accumulated and can pro- 
duce the stamps physically, he can- 
not claim any rights with respect 
to them.” 

7. S&H trading stamps “cannot 
be lawfully transferred without 
the company’s written consent, 
which consent has not been given. 
The escheator cannot, therefore, 
merge the claims of a plurality of 
persons into a single claim without 
the company’s permission.” 


® How much is involved in the 
New Jersey suit has never been 
made public. Some estimates have 
placed it as high as $33,000,000. 
The case is important to the whole 
trading stamp industry because if 
New Jersey can take title to un- 
claimed trading stamp money un- 
der its escheat statutes, similar 
court actions probably will be 
brought in other states and, con- 
ceivably, could wreck the whole 
trading stamp business. 

S&H is reported to have more 
than 35,000 retail clients through- 
out the country using its green 
stamps. It maintains 300 local 
redemption stores and mails cata- 
logs annually to about 15,000,000 
stamp savers. 


Grant Boosts 2: Names 3 

John Gaunt, director of tv and 
radio of Grant Advertising, Holly- 
wood, for the past two years, has 
been promoted to v.p. in charge of 
tv and radio. Bill Brown, head of 
the agency’s news bureau, has been 
promoted to director of public re- 
lations. New additions to the agen- 
cy’s staff include John M. Cody, 
formerly with Caples Co., account 
executive; Bruce Kerr, previously 
automotive editor of the Los Ange- 
les Daily News, public relations 
writer on the Dodge account, and 


SUMMER AIDS—Johnson & Johnson, 
New Brunswick, N. J., will kick 
off a summer promotion for its 
baby powder, oil and lotion with 
four-color pages like this, starting 
the week of June 19 in Family 
Weekly, Life, Metro Group and 
Parade. The agency is Young & 
Rubicam, New York. 


Douglas Advertising Adds 
Three Accounts; Names White 

Douglas Advertising, Rapid City, 
S. D., has been named to handle 
advertising for three new accounts: 
Bartile Roof Mfg. Co., Rapid City; 
Black Hills Food Products, Rapid 
City maker of Rushmore potato 
chips, currently marketed in the 
Black Hills area, and Montana- 
Dakota Utilities Co., Rapid City 
branch, for which the agency will 
direct special promotions of gas 
installations and gas appliances in 
the Black Hills area. 

Mrs. Pat White, formerly with 
the Idaho Press Assn., Boise, has 
joined the agency as head of art- 
work production. 


Harriet Snelling, formerly with the| @ 


“John Davis Show,” coordinator of|@ 
women’s promotion and publicity || 


activities. 


Plymouth Dealers Organize 


More than 100 Plymouth new})/} 


car dealers have formed Plymouth 


Dealers Assn. of Southern Cali-| be 
fornia to carry on an advertising, |§ 


merchandising and public relations 
campaign. The group has named 


Stromberger, La Vene & McKenzie, 
Los Angeles, to direct the program. | 


USTRY 
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COMMERCIAL 
FARMING 


TO MAKE FARMERS 
GOOD CUSTOMERS 


CAPPER COUNTRY 


| 
6. S&H trading stamps “have no| 
redemption value until accumu-' 
lated and presented physically for 
redemption in accordance with the | 
contracts of the company under! 


4 


—~ 


os 


Big “commercial” farmers make 
big plans. And in CAPPER’S 
FARMER territory—land of big- 
scale, big-profit farming—every 
modern work- and time-saving 
product finds an alert and ready 
market. Higher than average in 
education, in cash income, in 
common-sense realization of 
their need for the products of 
American industry and com- 
merce, CAPPER’S FARMER sub- 
scribers are your best prospects. 


Cappers 


armer ,...., 


Topeka 
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Ads in Comics Books for Church-Sponsored 
Puzzle Contest Raise Father Graf's Ire 


New York, June 2—Father 


Charles Howard Graf, rector of | 


St. John’s in-the-Village, who) National Puzzle Contest” he said, — “jem These and man ; ; 

: : , y other cost questions will be answered next 
resigned from the board of the|“was actually begun without co Oh he al w w AA wil s haustive study of - 
American Church Union in pro-| (ACU’s) sponsorship. It began fe a Se ge gee years eee oe 


test over ACU’s sponsorship of a 
$50,000 puzzle contest (AA, April 
4), continued to criticize the con- 
test, its sponsorship and the media 
in which it appears this week. 
But indications were that the con- 


that the ACU get out of the puz- 


zle sponsorship and quickly. “The 


that way, it could end that way. 
The members of the board acted 
lightly and unadvised!y, they en- 


tered into a union irreverently, | j 


indiscreetly, though perhaps so- 
berly—but this does not mean 


i 


| 


if 


Aeehiady Disstiog _° 


E 


eh er aes, Fat er ay 


Pere prmnpntiple- Pn omiegkamtiigimenrnnneece: 


Advertising Age, June 6, 1955 


talent and production costs. 


Next Week: AA's Sih Ad Cost Study 


How much have advertising costs in various media changed 
in the past two years? In which media have the costs risen most 
sharply? How do advertising cost changes since °53 compare 
with changes in the cost of living and other prices in general? 


vertising costs, the fifth such study AA has made since the end 
of World War II. The study, in both text and charts, will show ad 
cost changes for business papers, newspapers (daily and Sun- 
day), magazines, farm publications, radio, television, outdoor, 
and car cards, and will also trace changes in direct mail art, 


TE ad ee 


test sponsors were immune to 
Father Graf’s criticism, and the 
contest is going as planned. 


they lack courage. Let them show || fs 
it now and repudiate this deal, |} 
cancel their contract and save|| 


Department Store Sales... 


On Whitsunday (May 29) Fath- 
er Graf unlimbered his guns on 
the contest again, this time with 
specific reference to the fact that 
it was to appear in comics books. 

Father Graf spent three hours 
with the chief investigator for 
the Kefauver committee on the 
preceding Thursday, May 26. The 
committee, which originally stud- 
ied crime and juvenile delinquen- 
cy, has been recently investigating 
pornographic literature and films. 
Father Graf told his congregation 
that the substantial index of pub- 
lications studied by the Kefauver 
committee contains some now 
carrying the ACU contest cam- 
paign. 


= “Here is the appalling spec- 
tacle,” said Father Graf in his 
sermon, “of a church organization, 
unofficial as it is, using sordid, 
horror, sex and crime comics 
books to promote a financial cam- 
paign to extend its ‘good works.’ 
Repeatedly in its advertising and 
publicity it claims that payments 
for entering the contest are ‘con- 
tributions’...and what do the 
contributions do? They pay for 
advertising in comics books which 
will pervert and corrupt the minds 
of our youth.” 

Other advertising in the books, 
Father Graf noted, promotes 
weapons, throwing daggers, cross- 
bows, .22 rifles. Other ads “push 
nostrums to put on or take off 
weight—and all of these quite ex- 
pensive, many useless.” Further, 
“once a child buys by mail his 
name is put on a list, and there- 
after he receives salacious and 
sexy materials. Mailing lists have 
become a large-scale business. 


= “In the matter of the ACU 
contest I have had a friend enter 
the contest. He had never on any 
other occasion whatsoever entered 
a contest before. He has already 
received advertising, through the 
mail, of two other contests which 
offer him get-rich-quick deals. 
Such is the greed of the puzzle 
operators that they cannot wait to 
sell a man’s name in the hope that 
they have hooked another suck- 
er.” 

After discussing what the Ke- 
fauver committee had found out 
about comics books and juvenile 
delinquency, and its findings on 
pornographic literature and films, 
Father Graf let fly: 

“These facts indicate why a 
puzzle promoter would use comics 
books for advertising. They reach 
a fantastically large audience, cost 
usually only 10¢, are aimed pri- 
marily at the simple and poor, 
the credulous who are attracted 
by the get-rich-quick suggestions. 
But when you add the name 
‘church’ to the advertising, giving 
a respectability it would other- 
wise never have, there is the 
perfect combination. 


= “The come-on type of puzzle 


contest, spread in lurid fashion) 


in cheap comic books, barely evad- 
ing the anti-gambling and anti- 
lottery laws of this state, a method 
of promotion no legitimate busi- 
ness or fund-raising institution 
would use, when resorted to by a 
church body is indefensible from 
every moral, ethical and opinion 
point of view.” 


| 


their reputation. 


= “If they do not, how shall they | 
apologize for an association which |” 


contributes to moral degeneration? 
By what perversion of casuistry 
will they explain this...with 
what a bitter taste spend the mon- 
ey which is profited from the 
pockets of the children, the sim- 
ple, the credulous?” 

Indications were that the ACU 
intended to go ahead with the 
contest. In announcing it origin- 
ally, the ACU News, monthly 
newspaper of the American Church 
Union of the Episcopal Church, 
said editorially that the contest was 
sponsored after careful considera- 
tion, and after weighing “from the 
standpoint of theology, ethics and 
morals.” 


= The fact that the church would 
profit financially was no different 
from its profiting from the work of 
a dramatic group in a parish, the 
editorial said, and added that “it 
is to be hoped that those whose rec- 
reation does not happen to lie in 
the area of working puzzles will 
not be too quick to judge or con- 
demn those who like puzzles.” 

The editorial went on to say that 
the contest had no hidden features, 
that “it is run by a churchman, Mr. 
Keith S. Sutton, in whom the coun- 
cil has confidence. The ACU is un- 
der no financial obligation. The 
$50,000 prize money is already in 
the bank.” A news story on the 
first page of ACU News reported 
that S. Duane Lyon is national 
chairman of the ACU Fund Drive. 
Mr. Lyon’s agency is handling the 
contest, and Mr. Sutton is his 
client. Each entrant into the con- 
test, the news story said, would re- 
ceive “a beautiful gift...in the 
form of a book with reproductions 
from selected pages of the world’s 
most famous Bibles.” 


# In the absence of Father Albert 
J. DuBois, executive director of 
the American Church Union, who 
was out of town, AA was referred 
to Edward N. Perkins of the law 
firm of Perkins, Daniels & Perkins, 
chairman of the Church Union’s 
contest committee. 

Mr. Perkins said that the contest 
is doing very well, that it is per- 
fectly above-board and legal, and 
that Father Graf’s opposition to it 
“is totally absurd.” Father Graf has 
made a number of false and mis- 
leading statements about the puz- 
zle contest, Mr. Perkins said. 

In particular, Father Graf’s in- 
sistence that he has been unable to 
find out the terms of the contest, 
Mr. Perkins said, “are absolutely 
untrue. He has been told half a 
dozen times, and at least twice in 
my presence everything there is to 
know about the matter. 

“The whole thing is very triv- 
ial,” Mr. Perkins said, “and we are 
not going to be forced into a posi- 
tion of defending ourselves in the 
press. The only person agitated 
about the matter is Father Graf. 

“That’s all I have to say,” Mr. 
Perkins said. But in answer to a 
question he added, “Of course, we 
have no intentions of dropping the 
contest. It’s doing very well. 

“Advertising? I don’t know any- 
thing about it. But it’s being com- 
petently handled. That’s all I can 


Finally, Father Graf suggested | say now.” 


t 
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Food Values Found 
Chiefly in Orange 
Pulp—Sunkist Ads 


Los ANGELEs, June 1—Sunkist 
Growers will continue its “Meat of 
the Orange” theme, used the past 
two years, in advertising the new 
crop of valencia oranges. 

The opening ad, in newspapers, 
was headlined “They’re Here, 
Sunkist Summer Oranges.” It will 
run as a 504-line ad in 265 news- 
papers in 188 cities, and as a 392- 
line ad in 33 newspapers in 25 
cities. 

Supporting magazine ads will 
run May through September. They 
include three four-color back 
pages in The Saturday Evening 
Post; two four-color pages in 
Good Housekeeping, Household 
Magazine and Woman’s Home 
Companion. One four-color page 
will appear in Better Homes & 
Gardens. 


= A two-week newspaper drive 
in August will promote the “Slim- 
Jane” weight control promotion 
introduced successfully last year 
Two 340-line ads will run in 75 
Sunday papers of the Family 
Weekly group, and two 392- and 
504-line ads in 259 newspapers in 
188 cities. This campaign will fea- 
ture the Sunkist “Eat-an-Orange” 
reducing plan, which calls for eat- 
ing a Sunkist orange 30 minutes 
before lunch and dinner to .curb 
mealtime appetite. 

According to Russell Z. Eller, 
advertising manager for Sunkist, 
the current valencia campaign is 
scheduling the same media used 
for the navel orange campaign, in 
order to compound the total effect 
of two budgets over a full 12 
months. 


= The “Meat of the . Orange” 
theme carries the continuity, in 
that it has been used for both 
valencias and navel oranges. Copy 
will stress the important nutritive 
values of fresh oranges, found 
mainly in their meat. It points out 
that ten times the amount of some 
protective food elements is found 
in the whole fresh orange, com- 
pared with strained juice alone. All 
advertising will push hard for the 
eating of whole fresh oranges and 
drinking fresh, unstrained juice. 

The Sunkist Dealer Service staff 
will use a variety of point of sale 
materials to support the drives at 
the retail level. Foote, Cone & 
Belding, Los Angeles, is the agen- 
cy for Sunkist. 


‘Western Tile’ Goes National 

Western Tile, Los Angeles, pub- 
lished since October, 1954, as a 
regional magazine, will be convert- 
ed to a national publication, effec- 
tive with its June issue. Name 
of the publication will be changed 
to Tile. 


10% Gain Rung Up for Week of May 28 


WASHINGTON, June 2—Depart- 
ment stores continued to have 
reason for being optimistic in the 
week ending May 28 as sales ran 
10% ahead of the same week of 
1954. 

According to the Federal Re- 
serve Board, sales for the four 
weeks ending May 28 were also 
10% ahead of the similar period 
last year, and year-to-date sales 
were 7% ahead of 1954. 

All 12 FRB districts also record- 
ed sales gains for the week ending 


———— 


Department Store 
Sales Barometer 


Change From 1954 


Week Ended Bt e% 
May 28, 1955 


Jan. 1 to | 
May 28, 1955 | imag 


———- 
— 


May 28: Boston, 13%; New York, 


-|8%; Philadelphia, 13%; Cleveland, 


12%; Richmond, 15%; Atlanta, 
17%; Chicago, 7%; St. Louis, 8%; 
Minneapolis, 1%; Kansas City, 4%; 
Dallas, 11%, and San Francisco, 
1%. 


% Change from ‘54 


Week Ended 
Federal Reserve May May 
District, Area, and City 14 21 
UNITED STATES ................. +11 + 8 


Boston District 
Metropolitan Areas 


+8 +1 


SIS" ediblasletiliasisisiascssoseurcnsess +9 + 6 
Downtown Boston ........ +7 + 5 
Suburban Boston ............. +14 +11 
I iss cceteemncesceperees +16 + 8 
GI i einsecrcsouncncaschersieon + 8 + 6 

Lowell-Lawrence _.............. +12 +16 

Cities 

IID: “cnssisisnsescrtorisetnen +4 +14 

COCR pitti cteresecnceccsesscee + 5 + 5 

New York District .... + 2 + 2 

Metropolitan Areas 

TINIE Siiinctiitestincnresocsczcsecscees +1 +1 

New York-N. E. New 
| EP rere +2 + 3 
TIE 5 dasinedvtsencctiionentateteo r+ 1 — 3 
a —1 +1 

IID © paarbodbencseiantccccscoctecs r+ 5 —4 

I Setinicpeecicsvesseccccssseree + 6 + 7 

Philadelphia District ............ r+16 +11 


Metropolitan Areas 


Milanowski Agency Moves | 

E. T. Milanowski Advertising | 
Agency, Milwaukee, has moved to | 
larger quarters at 744 N. Fourth | 


St. 


WiLMINBtON oreeeecceceeeseeeereeeees + 26 +12 
TINIE sircssssecticcsnsnoncnreccecccees r+10 +26 
RBIIIE . secccersntvdjscentovesccocesee r+ 9 + 8 
Philadelphia . ........:..-c-scseee r+18 +10 
INI biciecccaseccivnoesopeccecoseenee +14 +12 
CRTOTIOTE, . ccccecresencnsesesipncersnpseces +1 + 5 
Wilkes-Barre—Hazleton ., r+11 +13 
Cleveland District ............... +16 +13 
Metropolitan Areas 
INGE ccckcicincthenenisiernivin — 6 +37 
Akron +5 + 8 
CEIIIIIEE - ccnqessscvccsocesesosocosene +6 4 
Cleveland +4 
Columbus + 8 
Toledo +13 
Erie .. — 3 
Wheeling-Steubenville ... —4 +10 
City 
MEINE: ccecsuhictovcccocetectesios +55 +38 
Richmond District _............ r+ 9 +15 
Metropolitan Areas 
Washington  .......ccccccccccerseeee r+ 2 +21 
Downtown Washington .. r+ 1 +20 
BNE epinpicsinagmenseericccense r+ 7 +4 
IIE. crteninintsvestnthdnerencensen r+18 +12 
Atlanta District ..................... r+18 +12 
Metropolitan Areas 
nr +21 4-17 
TACKBORGENS — ..ccserscoresseserscoree +6 — 6 
Pe Dibrlatithestnsaticitctattdnitnien +428 +24 
RI Wihripetewiowrnnesnsmnen r+22 +14 
pS” A Se +34 ° 
PEC COURTING ocnccsesncssecccscrcenes +9 114 
TOGRVED  emiscetunnnnans +26 +1 
City 


Tampa 


Chicago District ................. m x — 6 
Metropolitan Areas 
Chicago + 6 +1 
pL) | | eee +10 +12 
MiWaAUKe? . ........ccccossrvsersverenee —= 8 0 
Detroit +14 +13 
St. Louis District .................. +15 +411 
Metropolitan Areas 
eo ee ae +13 — 3 
RAED cxscccsoenidiitennalesitnned +9 +15 
St. Louis +15 +12 
pe a eee +21 +11 
Minneapolis District _........ 0 +1 
Metropolitan Areas 
Minneapolis-St. Paul ........ — 1 +1 
Minneapolis City ............ + 2 +5 
SE, PPS SUD ccccaaisnimstorsecsens — § — 6 
Cities 
Duluth-Superior ............... +1 +4 
Kansas City District ............ +10 +7 
Metropolitan Areas 
BIO OE - eescesccnasicinnibeiniatecetpeiiece +17 +9 
ONPG weicecesspsstenipnctoniateasniceces + 3 +27 
Wichita +26 +13 
CR GRRE cqcittinlintawinn +29 +29 
AIDUQUETQUE  .0......6.cscccsecceere +27 +11 
Oklahoma City  ..........00... +16 +1 
REED siestibvpiocavecbbiapesadamandetpearcos + 6 —10 
City 
BRD. CORI q paiisentirttcsdtincss +1 +8 
Dallas District .................000. r+15 +13 
Metropolitan Areas 
IID: Gnvisskalealemibcenieheldcheieieace +17 +6 
NGI csi Conntbenindtpebapiiiadinsstns +11 +14 
EO WU GEOR pecistetceicneisciniontccsee +14 +11 
BN: Alaina veticalitinsdnesesisivvece + 8 +9 
SN I serethcostpesernseccssn +16 +28 
San Francisco District ...... +9 r+4 
Metropolitan Areas 
BA. FRI. Sectcssciscsersvenscsce +9 + 6 
Downtown Los Angeles + 7 + 5 
Westside Los Angeles ... +10 +7 
NII © itpitnacshensiccnstsdensiy +16 —27 
NE MIND -sichiushiistnbopssncnecesens +9 + 7% 
San Francisco-Oakland . + 7 + 7 
San Francisco City ........ +4 + 6 
EE COURT. cnsccascssdsccicavce 12 + 8 
eS 21 +14 
PUTIN.“ becncibtsbdoccotescoioneonie tise +12 +5 
Salt Lake City ................. +10 +11 
SEIN  astinitighii csntycosecsianuunintitns +4 — § 
Is ‘sninhcichccduesdovtincssinasinepld +11 —1 
IN kkstinscniseinibdiovevenesehsoei +9 +9 
r—Revised. 


*—Data not available. 


Sturm to Succeed Mawhinney 
at ‘Nation’s Business’ 

Herman C. Sturm, former adver- 
tising director of Business Week, 
will succeed Andrew Mawhinney 
as advertising director of Nation’s 
Business, June 13. Mr. Mawhinney, 
who has been with Nation’s Busi- 
ness for the past four years, will 
announce his plans in the next few 
weeks. 

Mr. Sturm joined Business Week 
as a salesman in its Philadelphia 
office in 1937, became district 
manager there in 1942, advertising 
manager in New York in 1946 and 
advertising and business manager 
in 1950. He was named advertising 
director in 1954, and resigned May 
1 (AA, April 25). 


John Box Named Exec. V. P. 
Bartell Broadcasters, operator of 
WMTYV, Madison; WAPL, Appleton, 
and WOKY, Milwaukee, has elect- 
ed John F. Box Jr. exec. v.p. Mr. 
Box joined WOKY-TV in 1953 and 


7i\was named station manager of 


WOKY in September, 1954. 


Walker Named Director 

Donald S. Walker, v.p. and di- 
rector of sales for Combustion, has 
been elected a director of the pub- 
lishing company, Combustion Pub- 
lishing Co., New York. He has been 
with the publication for more than 
20 years. 


Mohr Heads Lentheric 

Jack H. Mohr, who has been 
director of marketing of the Len- 
theric division of Olin Mathieson 


Chemical Corp., New York, since 


9| March, 1954, has been named gen- 


eral manager of the division. 
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q The development of mechanical office duplicating equipment to 
| eliminate the drudgery and speed up office work, has progressed a 
i hundredfold since the day of the antiquated letter press. 


‘ Leading makers of duplicating equipment are equally progressive 
f in developing effective sales methods. They advertise in Business Week 


Business Week regularly carries more advertis- 
Ca ing of goods and services sold to business and 
industry than any other general business or 
news magazine... because it pays. 


YOU ADVERTISE IN BUSINESS WEEK WHEN 
YOU WANT TO INFLUENCE MANAGEMENT MEN 


| BUSINESS 
| WEEK 


Se 


... because it is read by a highly concentrated audience of buyers 
of their products. These are the management men in business and 
industry, executives concerned with increasing efficiency, saving costs. 


BUSINESS 
WEEK 
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When Clerks Needed Muscle 


These Advertisers of Mechanical Duplicating Equipment 
Reach Management Buyers Through Business Week 
AAA Adding Machine & General Aniline & Film Corp. 

Typewriter Co. (Ozalid Div.) : 
Addressograph-Multigraph Corp. Haloid Co., The 
American Automatic Typewriter Co. Heyer Corp., The 
American Photocopy Equipment Co. Hunter Photo Copyist, Inc. 
Bruning, Charles, Co., Inc. International Business : 
Burroughs Corp. Machines Corp. 
Columbia Ribbon & Carbon Kleinschmidt, Inc. 

Mfg. Co., Inc, Master Addresser Co. 
Copease Co. Old Town Corp. 
Copy-Craft, Inc. Paillard Products, Inc. 
Cormac Industries, Inc. Peerless Photo Products, inc. 
Coxhead, Ralph C., Corp, Photostat Corp. 
Dick, A. B., Co. Remington Rand, Inc. Ss 
Diebold, Inc. Royal McBee Corp. ‘i 
Ditto, Inc. Smith-Corona, Inc. 
Eastman Kodak Co. Todd Co., Inc., The 
Elliott Addressing Machine Co. Underwood Corp. 
Gestetner Duplicator Corp. Weber Addressing Machine Co. 

Source : Publishers Information Bureau 


A MCGRAW-HILL PUBLICATION 
330 WEST 42ND STREET, NEW YORK 36, N. Y. 


Bo: Tee % y abies = : iss WR ~~ ame kak 2 : er i ia ee SS Father aE -; = ty Sets eae. ks ra al OY ae Med ex Pra So aaeee ee >t k spteaiian tei te eee: eg 4 ay Jin . aS Ce ay eres eae rag ae 
Me . a . ie 
thd i *: “ & 
i 5 ‘a ee as 
-" Yk 
sh ¥ AS 
met. ‘’ - 
\E , # 
' * 4 ] : 
ae a, 
iy 25 
2 . > oF © 
a : -) Se a eae % 
ce ‘ % P ; ‘ 225 4 4 4 Pe . a ie : ORI fae Bee a Sea * 
B ae : F ¥ bi t * on “A nih selene 3 = Ree eer aes SN Bee mn 
“J “ae Sie . ee ; = 3 Sey aS ee ae ee i 
oe ; S . 4 : . a Se aes i ane ee ae - es 
io age ee 4 ‘ % : = i ; ay gga er ae he age = ea 
ot ogee : § 5 Be es Soe a ie ee ne Bis 
ee: 3 : f a goatee iS RNS SS ee BS 
‘ ; € : 7 ES: iter iy oe id 
ae 4 3 s = : £ ia “e oe : ot. - soups; % 
A j P A ee iy ee 
% , ® $ ae a oo tL rye ei pene 4 
is q 9 % Zz * i + a iG Ries Nid E 3 eee aaa > 
ty ie ee - : ‘ ; = ‘ae ae ao 3 cate ; Ja a es ng is i 
a" ‘ ; : 8 ie Oo i ei i> amas 
a ee ; : oe > eee a ee re 
a f 4 “t bs 4 ie : gi : ‘ | eee ae } 
a : x Lee aimee tice fo ‘ : a bas : Bs . > = - ae ca Ri : 
. Re: : sae % i a aa Ve ¢ . F; P err . or ieee zi 
_ é : cae ~ Foie ae 4 Hie Moe ce : = = oi 2 it : 
5 is oe ie ie, ce Ngee et > ae a ye) rn _ ‘ : " ” f : io 
4 a rae ee ve aes aes : -_— a S be 
= 9 A ‘ nS a Bik: , eae ‘ , a a oe 
_> a, Pike or : - - s es gs 
ity 4 on ‘ ~ i" . my. * ae oe 7 *, 
q ie ae . + RTT Om ea a 
,. ps, 3 7 oe > ta — aia : 
4 ‘ : I ee or = pee ie ae n 
i : a * rYas Wee Oh ome 3 Bn RRA, os | 
! 5 ‘ m: ee a ste OS wy, ca? a ae a ae oe RRS. a 
: ; ae See ; we go: Sok, «nb ape ae ae Sieh Seema | 
’ ; > as : : py, Sinaledl OP : oe a i sF- 4) er oO ae na sce) 
y < asi a es oe ; 2 ae es eee Pee SO ew 4 mi | eee 
. { - 7 a ee A es : i a WR eee A eat ae ee ret it) a’ jek wile 5a sk Sie) SMe eae es q 
a A é a es. eee # 3 gk eee a POE. ed edict camer. 3 | guinea oaks | 
— i id oo Sa TOR ees er ey we te EP Roa . ae a Oa ; 
‘ fo Reve jee i at oA ee i ah Saree ie of ales Po ae Mic eet 
‘ e Ne é ce : F a Mei fea eee ey Tene ‘ fe hee Be eS ee a Mise: i 
i } : iG , ‘ ee ae . ' Se a, a ee Fe a oe one : ae one ee | Ber ce eae | 
== i / [eee eee” Shes ie - ee Me es 4 ee! See eae pi aein corame ta ] 
F : , 2 i . Meee fiche el Senin re ee eee ee : 
. } a ee a SL ee eee aoa, he Sees ie 0 OE once ++ "} . ‘ ee its a ae j k 
fe . 7 ae ee ae ; + ia ee id pees sa Serge a ae? | a oe Bo Dae { et ails i ; Pe SA gt , | 
co <= i ee eae gil ae ees Teme i, ying aT ia Sita es ee eto ‘ ig tees is is tig é | 
3: 4 : Area > ee . ae mae a — a a ny oe ey —- ie PGR, . a ‘el mae : te wage ; | ' 
: 4 ; rar “Gee: et ili eS eee ae me : a Seer | eck 4 J ‘ 7 ae Eg ae Me i Aaa ie , ' 
. — fee Ee 7 ee wha ee ie ates ‘ a ae eg ha cae) oe 2 , - 
— ‘ eee Se ao Meee Ye co es i ot eee Pe oe: Oe ea 
us 7 ea ‘ or oa F rm EM 7. Poe ae —__ a ee es ‘ q Pres» aes: Poa. "eee : 
i] , ; 2 Aare ee ais ~ Dee, oo © iG, oe ee ee hie ae ae 
jit Z . 3  & ae ‘ ‘ ee te Ni Me ves ne al ae P ee ee j Bement f 
ore 4 ie ieee Cite phe ee + oe ea Ta eee r A ae i 
: SS be , heal ' ae gs i Tatu Pes ae t Re) fics Seams ke 
e i be rake ek ey . , ; ae. ee ie aid gets a, a a. + Bh yp ues ar: Boren i 
; . x a r es ee . eet "ee ne pas 4 a 4 i uapely = lie bo ae go tae ae or.” a ‘ 
; ve A p cok ~~ bi. fe tiie — ee ed 7; gee me oe | PGi me ee Be 
’ a a = 2 cue 2 AZ alan _ Re a a: ae, “ o i thei * sig ie > a oS ee a ce ks tere 3 > Res 
is | : : 6 ae =) ore 7 =: Mel a 2S) Ee oS a a ee : oes} eon ites - % oe. Bi ie age i 
i ae hes > > a ge a AA a 3, a , aa ~,, 6? TE Sanaa hae : ae 7 al) Oe eae — j 
5 : af “oe Ue Ne eee ef ET nF renew ; erat ae aN 3 <--\ tghe! 8 
ae) } ¢ 4 ooo oe 2 ee. ee 3°4 M yi Le eats: 2 ~ med ”_ a * 
or : a oo ae ; in sie agi i ee rr Se, agen p leis ; 
4 § ee pa aes 7 hos OR — ee fom a Ory ai " ae = PES inom gy 7 apis y ey of eee @ ss bet mame . 
‘ s a4 e aD ee J a ein?" ae es 7 Tet see Se ee a ar es aa 7 E 
[ : yelaaes = nae Pa > ~—we. ae Ee. Iie yee oe : ee © oe = “i 
i ae <4 b: te , BT id Seige, NI mR el eee ies sh & 7 Gy Ga BE es ie Shas t 
, ta oy 5 id ei : Prey: ae ie me Oe ie ree ore Breede eae { 2M ee oe = 62. 5 
x a = OT i ee ee at: Cela ae Pe - en Gist oe IT \ 
} ore ; i: ; Sie hee oa See an ies 7 ora See te Vas e& —— a - (Renae ie Q 
t a : a CM eae ; ae > 4 Sete ei amaaal WRB og ae i a 
J = ris he : Seo OME a Ie Mp ek: eS lg ar rome aise ar oS ~s wie aes «> Eft SS ' 
7 : ge ee oc iad aol lah he <a ot > alae oor G ie lah. ee oe a 2 ee the 
| .. OP a ET. cu hire 
tn r 4 oa : a rim Ae ee cn es ee Let is. Ta ge, A dete art} i < gst ig ee = 
= oa Re ; a Mi ‘Teas he cee oe. ae Bg : “Samii i pelted eae SRO ai Se Page = 7 2 ie 2 wha att 
rece 2 . a - _ ~ Pane: ge a at ee 
' ee eee x ig. P Bs Nh eae a ee os oe. mnt Po ee i en ee Le en cha 5. ae ol 
: ; a>. a Ae phe, (a “; ” Se a ae ee =e Oe d peat = ee ane ee Bt eC RN ete re’ beg fo #3 bas ica ei oO eee 
: ae , ae ip Ne care. oe era ales hed se. Prager eA Ue, ee tha hc ee ee RRP Ges ae Se eae ee” dee aay — : : 
het Beis : Cope iit RR ee i at Ea a: ae a te OL ee aa r ioe 
We - Oe SET eli eae 3 pe ngeners ee eg ee pence. 22: oat aera See ee as © a Behe a ae Lar Pes uh. = a eae | . 
, : es . ee i oe ieee am See So ae Whe its RR gh a iy SR Mal eae a) Rees a a et, Ro ee = 
= ‘ ™ ~ bien a a ery ote ean 7: ire es I ee 5 a uy ret pees fame ae 2. = sh "a ee ; 
- i ¢ aes te See Nees ee SNES LS ee @ Pe alias ee Te F & sues nig g oe pray wate Tee 2 ad, Se te a 
Ae 3 Perit ee oe Sec ed ile Seager he a ig as ee ee ee ee re 
: t ae Or rea eae ee Oe ees ma eee ee ie ge ey ae . ; 
| es ll ee ory, a ep ia, aaa oa al - OEE iy ait ee Op Big ee Cees Sh 3 a : 
| ee i ¢ es ee ee eee oe age Ci ate a eee hae — ? a ‘ st 
| Oe AR erage pe OO ye eee pars ie Ses SNe i PAE eee ra ¢ a ‘ 
: ao Be oe Seen eT ee al Te eS oe ese a cc ae Ea 
: Oe ae ee ‘ 2 rE a oe > oe aaa” pres Oe ome . n rh P 4 ; a) 
: a ee alle = £ ET es | mn toe Noe re TT 9, —.. as i 
Re / sa) ee) ties ? ‘ ne IRS a= 8 a ge Sa | A uy e 
: ? a & _ é 3 , = cia ay a Ne es ‘ LE eee ree ees one i : ‘ 
a 3 # 7 . ’ a 4 ” P i SS. ” geile _ 
: _— f ‘ ‘ : é a 4 ea eee eee a g fi a , " ae 
ae +5 Ag ; ee _ ° - 7 } - a o ‘ee iss i aes "sh Pies, 
ie: ay Dre Bes a el : a Le : a 5) in Seem “ oe ; 
ExT | Be . a EY ‘ : : “fe a mete” wins St 
‘a e: E s aaa ee ee ee ecg HE a =~ sh : 
; 3 one hes Te 2 ul Wks : ; @ 3 es 
nes, %; et - : E ; y f 4 r ies , hae ae . ; a 
. i % a me ee ee ered ’ " 
4: “ es ssh pe I eee ee RR a eae” meee er) SOS Ee RR Sllaae se asic Jo phacoaugiimeae': '% i 
% aS 2 sri Pig. he ee eee gf | aoe eee, eee ee eo J Sok a kosge ne f. . 
st “ Pee Ph 5 i ee Oe oe <a ea ieee ue sae Bee 5 Oa b- SP Se PS ri ae he 
oe 5 aS. * a Oe, ae PsP ey tag air aE pe ih eee «(Sean oo ia ee ; br 
4 ey ‘ . aa ee «ee ate ct ot ee. re eae: Ho ees Bg a re “Se ' 
. ~ te eyo soi fh ce Ae . Bah Ina erence a eta Re. aa 
7 3 - indie ee ee ae ae 7 : Jhon ay ere 3 . 7 3 
eee 5 aes se ariensiaes cama 7 " Oe eee — . ie we 
: , ‘ f ad : ee monk Ale See eas ae ae ert rh if Sa we 
al : Meee eb aaboe eee Sor ene a a Ra ‘ 
p : SRE Rae Ve fare ete ee ee 4 Slew Soap wesih <- \ e ; ‘ . “ 
me TONGA tet Ste, rr aaa ee * ann ies ee ae ss % Fret 
: iy Rees Be st ik ee eee. = : 
; ase “ oe fea 2 eee WSR ge oo re Oe Gh ae ; ae ae 
sa) * y " 4s RPE gene ST Cagle uae NE eet fey : 
ss ge 4 we * fs FRO be ete i ie 
fy { ‘ s. t . 
Bs, og wi — ‘ a? 
nt - . Le é ’ : ° fas 
- ‘ ” af ae ate | Se ae i ye ecanae titre eas DSi Bi ee ig <e 
V4 ‘ . ee a : oe : es : & e : 
: : 
; a iy a ) 
— : 
| : . 
e- ; eo: 
=" ; c / 
ta ; 
} —_— 
} i : 
a i 
| 
iit ; 
‘nae 
ag, 
ict : 
7m 
Se Dos f 
a ed : 
s F oa) - 
ae 
ata 
D aie 
2 
% ’ 
a - 
et " 
———_—_—_——— 
> 2 
S i | 
gee a 
las |-* Bt 
in a 
a Pes 7 ee 
5 g ”" ‘ny go 
ae ; peste * 
" - * 7 Lae 
= rm a ee a 
ty FE we " ui ; a 
S Sata 
ieee ; " , 
Pang / 
yee 
¥ : - & @ 
F - 
| ee | 
‘oe ¢ 
eis. & 
"i San 7 
ear, ie 
= & i 
*. } 
ot og 
a os 
a 
oe F z 
ah | ¢ 
or { 
a — 
Poe 
sae 
— 
wt a 
§ 
i ' 
a) 
. o3 
j % S 
iene 4 irate: & 
aie ee 
eb : . ; : , Cae 
aa oe t n as . A a ptatr 38 
ae oe ‘ . SRE a . 7 Z J 1 mt ' 1 or ‘ 4 Sg Be : 4 : ae ’ , : hee eek, EER 
0S Se TE ET Papin edt OSS ee EE ee a) Peas es MR orate, OM DRG EE Re fe ee CLERC Ny see fe Mg Coe Pg nh rer eae Wh gee Bare 8 ie pao etsy, RR as SN ot Oe REP REN an Pe eer ape a eS ght ome en? eek Taye eek ee 
Re Rae . ee By Pe Ee ie a Re eee eh ye ke ee See ET ign et a ee Pa SEA Ei Reed TRO Ss es EEE eee Ray Oy Se enn ae Pog a .+44 A ge PE PR os lpg 7 SB Se eae RO Pet Ra ee an Bao: Pe fee & Pae UP LE on, Lie pil P lee | pear: * Nhe AARETS 2c aes 
JEM Fehr, Be Vote teehee pepe as yok Re Tiere SO EE SERS, SR SERA ery. a eae nr er ens ei Ma RAS So oo SAM UNGER 1 PE, Shige LRN MIDS WE PG soon Sen A Bleep i ae: ORE Ng zs 2G om ae Vane heed gers 
P AAR fn! CPP yh SPINOR Mt ay aa > NE aah ER ga? peas oN Drake Ro Sah 3. 14 PRY eg te Se PA Se Le 7 Ae ae EE ee al thea Re BOR ae Bers eo etpieeds WE ee ee Fs ee Agee Diehl Poke of Ee Somat” it ely Ba Wie ieee A 
SS eras Bric AR a ato) MM Sag BBB. a ie Pas PF tee Ea ran hn i St Noe ’ ia? eta A es ee ae oe i ae ne Sea 1 OSs pee Ft Saag Le tae Pt ae. bk Cae brat? Le 3 See ee iy rie etn NS Bs - SS ‘ wat eae se Genes * tae 
ee Rae OP ete Pe ea ee aise <4 Yh a) Sek, fe ge PR ee ee er Oc Tabs aS Bee tee PT te ay oe ie hE Se Da ies ah yee Xe ee mer, Ree die abe a x Paes aa ek I Mah ONE nd pe ace he RN 5 GA ea Wd Seek f fs he es Peake PIES EN es oma 
> © pr eae ft i nok fo Filan’ ae ar raerens Piet g Ales HORS AE aid eee were Sy her IR Aad Se Is SOLELY sect ot bee tad besten ee ee oe ae gi) sae OF ie SA ee a snety » tier ep eT A er ae poet oar oe Se ope ee Side wanderer snk BU Pe Siae ae reo, LANE steecs to BER eat aa 
pee ey ee ee hae oa ee a ae Ey Oe ee ke I Ce elt cn Shae OG Eee dE eee ee Pe ett ee eee det PE We), ht ee ee Sk I Be eh ee Re Cee eT fr te RA eS ab ige Bete, Ee aye OF. ee en eee eg ses ge ey MoO hy sa Se at ‘ae * in ee Rear ee A seg es a wt 


Be en ee a ae 


Sears Issues New Sales Book 


cuts ranging up to 42%, the mid-| 


| 
Listing more than 4,500 or .. Ad Lack Makes 


su le catalog of Sears, Roe-. s 
om & Co, Ghlcaas. is verted as. 1 extile Industry 
| 


tributed this week to customers 


throughout the country. Prices in| gs 


the 450-page book have been | 
duced an average of nearly 10%! 
from those in Sears’ current gen-| 
eral catalog and are also lower| 
than prices in the 1954 midsum- 
mer issue. 


Waker 8. 
Ferguson 
Studio | 


Faceless -Bach 


New York, May 31—The textile 
industry is in a sorry state, accord- 
ing to agency man Henry Bach. 

In a provocative study published 
last week, Mr. Bach shows that the 
industry is “at the tail-end of the 
advertising parade.” As a result, 
he says, consumers cannot recog- 
nize brands and are generally con- 
fused about the “various qualities 
of competing fibers.” 

The “Bach Letter,” monthly or- 
gan of Henry Bach Associates, 
indicts fabric and fiber producers 
for “poverty in promotion,” point- 
ing out that “purchasing power 
has risen 50% since 1937, while 
per capita consumption in apparel 
has gone up only 6%.” 

Charging that the industry “has 


This is no figure of speech— 


—it’s a provable fact, that ‘‘what pleases the eye, | 
captures the interest.’’ Advertisers constantly | 

* . . 
make capital of it. It’s the reason they’re so dis-| 


criminating in choosing 


skilled craftsmen to re- 


produce in metal the life and brilliance that talent 


and ability have worked 


great insurance too, that their investment in space. 
will pay gratifying dividends... That so many of 
the more prosperous ones specify ROGERS year 


after year, is significant. 


into their ad copy. It’s 


ROGER 


engraving company 
2001 calumet avenue « chicago 16 


MASTER 


CRAFTSMEN OF PHOTO-ENGRAVING agency. 


failed to make its bid for those 
extra dollars,” Mr. Bach reports: 


® Advertisers in all industries are 
spending 60% more for national 
advertising than they did in 1948, 
while fabric and fiber producers 
have increased their combined 
budgets by only 28%. 


© In recent years, only 31 textile 
and fabric companies have spent 
more than $25,000 annually on ad- 
vertising. “And those 31 accounted 
for two-thirds of all 1954 national 
advertising in the field,” he added. 

Mr. Bach admits that man-made 
fibers “have made a swift and 
sensational advance.” But he adds: 

“Unhappily, that advance has 
been entirely at the expense of the 
traditional fibers. Thus, since the 
war, cotton fibers have fallen from 
75% of total consumption to less 
than 70%; wool dropped from 
11.4% of the total to 7.5%. 

“Total fiber consumption has re- 
mained relatively stable—as if 
some law of nature operated to 
keep it at a constant level. The 
only ‘law’ we can detect in this 
situation is the law of inertia.” 

In an analysis of advertising ex- 
penditures, Mr. Bach shows that 
what promotional aggressiveness 
there is in the industry “is largely 
confined to producers of the newer 
synthetics.” The seven companies 
which have been steadily increas- 
ing their advertising since 1948 
devote “more than half of their to- 
tal budget to the newer synthetic 
fibers.” 


® Mr. Bach reports on the results 
of a pilot study his agency con- 
ducted among consumers in the 
New York area. Results showed: 

1. There is a very wide range in 
consumer identification or knowl- 
edge of fabric manufacturing 
firms. 

2. Only a small percentage of 
consumers look to see who made 
the fabric when buying items of 
apparel. 

3. Where consumer interest in 
fabric brands exists, consumer 
preference is not correlated with 
volume of advertising. 

4. Consumers are not sold on the 
desirability of blended fabrics 
(blends of cotton, wool and silk 
with synthetic fibers). 

5. There is a great deal of con- 
fusion and difference of opinion 
on the part of consumers about 
the various qualities of competing 
fibers. 

Mr. Bach concludes that fabric 
producers are failing on two 
counts: They are not developing 
their own names, nor are they 
helping to prop up apparel makers 
who use their products. 
= “The fabric producer has, in 
most cases, lost individuality— 
even identity,” says Mr. Bach. 
“His fabrics are, in a sense, anony- 
mous—like the crackers that once 
came in a barrel, or the sugar that 
was scooped out of a sack. And, 
when a fabric is so faceless, so 
lacking in personality, how can it 
_be a ‘wanted’ product?” 

This issue of the “Bach Letter” 
is also appearing as an article in 
‘the current issue of America’s 
Textile Reporter. 


Elms, Rowell Join Agency 

Brooks Elms, formerly with Mc- 
Cann-Erickson, has joined Ber- 
mingham, Castleman & Pierce, 
New York, as tv-radio director. 
Robert Rowell, previously with 
Batten, Barton, Durstine & Osborn, 
/has been appointed as his as- 
| sistant. 


_Junket to Sullivan, Stauffer 
| Junket Brand Foods has ap- 
pointed Sullivan, Stauffer, Col- 
well & Bayles, New York, to han- 
dle advertising for Junket dessert 
products, quick fudge and frosting 
/mix, effective Sept. 1. McCann- 
| Erickson, New York, is the present 


Banks 
Addison Lynch 
NORTHWEST AD EXECUTIVES—Harry 


Es 


* 


Banks 


( 


Taylor 
Ruble 


J. Lynch, advertising director of ‘” 


the Tacoma News-Tribune, accepts the gavel as president of the 


Pacific Northwest Newspaper A 
A. D. Addison, of the Herald & N 


dvertising Executives Assn. from 
ews, Klamath Falls, Ore., outgoing 


president, With them are Webster M. Ruble of the World, Aberdeen, 
Wash., secretary-treasurer; Ralph B. Lee, of the Democrat-Herald, 


Albany, Ore., v.p.; J. M. Banks of 


the Sun, Bremerton, Wash., direc- 


tor, and Frank Taylor of the Record, Ellensburg, Wash., and A. L. 


Brock, Seattle Post-Intelligencer, 


on hand from Washington, Oregon, Idaho, British Columbia and ~ 


holdover directors. Delegates were 


Alaska. 


Geyer, L&N Will 
Handle Calvert's 


Big Summer Drive 


New YorK, May 31—Calvert 
Distillers Corp. is launching a new 
advertising campaign to promote 
summer sales of its Calvert gin, 
Calvert Reserve, Lord Calvert and 
Carstairs whiskies. More than 400 
daily newspapers, four national 
magazines, outdoor advertising, 
transportation advertising and ex- 
tensive point of sale materials will 
be used during the next three 
months. 

Color pages will sell the idea of 
refreshing summer drinks with 
both Calvert gin and Reserve in 
Collier’s, Ebony, Life and Look. 
The magazine ads 
vamped and blown up for use in 
many markets as 24-sheet posters 
and car cards, Business papers in 
the liquor field will also be used. 


® Lord Calvert advertising will 
continue to feature the “Man of 


will be re-| 


Distinction” theme in magazines 
for June and July, as well as a 
special program during that period 
in Negro publications. 

Carstairs advertising will con- 
tinue to feature its ““Most under- 
priced fine whisky” theme in 
newspaper ads in major markets. 

Lennen & Newell is the agency 
for Calvert Reserve whisky, Car- 
stairs White Seal whisky and Cal- 
vert gin. Geyer Advertising is the 


agency for Lord Calvert. 
5 
Marie does it 


© 
er FASTER... 


complete mailings, multi- 
graphing, mimeograph- 
ing, addressing, fill-in on 
multigraphed letters, 
planographing. 

Marie keeps your Mail- 


ing List up-to-date, frees you 

from detail work. For rush pick-up, 
uick service and fast 

| ALL WAbash 2-8655. 


Tre Ine 


elivery 


| 431 S. Dearborn Street, Chicago $, Ul. 


WALLACES’ FARMER 
and IOWA HOMESTEAD 


LOWEST 


MAXIMIL-MINIMIL 


RATE 


Si of Any ABC Local Farm Paper! 


t 
No. 1 Medium in the No. 1 


HIGHEST 
SALES 
POTENTIAL! 


Annual 
farm income 
$2.5 billion... 

twice U.S. 
average. 


) 
a 


Farm Market in the Nation! 


WALLACES’ FARMER 
and IowA HOMESTEAD 


DANTE M. PIERCE, PUBLISHER * DES MOINES, 'OWA 
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-ommercials by TV 
‘tars Are Painless 


‘ut Insincere: Critic 


NEw YorK, May 31—Jules Al- 
erti, who makes his living by 
ssociating celebrities with prod- 
cts as president of Endorsements 
¢., thinks television is making a 
\istake by turning the stars into 
itchmen. 

Mr. Alberti discussed the situa- 
on in a speech before the Adver- 
‘sing Men’s Post of the American 
egion last week. 

“By trying to make the com- 
‘ercials as painless as possible, 
ir too many advertisers and their 
gencies are making the commer- 
‘als as poor as possible,” he said. 
-n other and stronger words, they 
ce committing the worst sin of 
‘l—producing and presenting 
»mmercials that are insincere and 
abelievable. 


- “Let’s take a few for instances 
ust to get down to cases. 

“Ed Sullivan, the great stone 
ace, probably works harder at 
2lling Lincolns than any man 
live, including Henry Ford. He 
*ngages in all sorts of extracurric- 
lar activities outside of his pro- 
ram which are designed to win 
riends and influence people for 
he glory of the sponsor. 

“Yet even considering his left- 
anded, underplayed delivery, I 
aink Ed Sullivan is not nearly as 
ffective as a good professional 
nnouncer or a good professional 
uto salesman would be at selling 
ae product to the public. 

“I believe that he drives a Lin- 
oln, all right. But I simply can’t 
elieve, from looking and listening, 
t least, that he really enjoys it. 

“Groucho Marx is another case. 
‘e does a most capable job on the 
veSoto commercials, but I have 
he sneaking suspicion—again just 
rom looking and listening—that 
e does it with his tongue in his 
heek and that when the show is 
.ver he is going to hop into his 
adillac and get the heck out of 
1ere. I distrust his sincerity and, 
1erefore, the whole commercial. 

“The same thing goes for Steve 
allen, Bob Hope (who invariably 
‘ives me the impression that he’s 
loing it all just for the money), 
Yave Garroway and iiterally 
sores of others. I don’t say it’s 
apossible for an entertainer who 
‘ part of the show to give a sin- 
re, believable commercial. 

“It is always possible, although 

fficult, for a commercial to be 
alievable but not true, just as it 
_» always possible, and all too easy, 
for a commercial to be true, but 
not believable. 


~ “Tf the advertiser must use an 
entertainer to ‘make the commer- 

al as painless as possible,’ then 
T urge him to study the technique 

_ Jack Benny in presenting the 
‘ucky Strike commercials. He 
rankly makes them fun to watch 
and hear. He entertains without 
any attempt to sell hard or to be 
burningly sincere. 

“However, with all due respect 
to Benny, I believe that the com- 
-.ercials should not only be pain- 
lass to the viewer, but profitable 

ad hard-selling for the advertiser 
—and I doubt that you can sell 
expensive products like cars, white 
goods, tv sets and the like with 
the Sportsmen Quartet.” 

Admitting that he has a special 
reason for being interested in this 
situation, Mr. Alberti said: 

“T am selfish enough to believe 
that if the highly specialized busi- 
»ags of securing testimonials for 

vertisers is played straight by 

' parties concerned, it can and 

1 be a respected and lucrative 

ase of the advertising business 

* many years to come. 

“J’m selfish enough to want 

ery agency that uses a testi- 

nial, every copywriter who 
sions a testimonial, every ad- 


vertiser who spends a cent on a 
testimonial, and every individual 
who, for one reason or another, 
gives a testimonial, to make sure 
that the endorsement is complete- 
ly aboveboard, authentic and true 
and that it looks that way and 
sounds that way when presented 
to the public.” 


Advertising Federation 
Adds Six Local Clubs 


Six additional advertising clubs, 
most of them newly formed, have 
been accepted for affiliation by the 
Advertising Federation of America. 

The clubs are Champaign-Ur- 
bana, Ill., Advertising and Sales 
Club; Advertising Club of Jack- 
son, Miss.; Advertising-Graphic 
Arts Club of Delaware Valley, 


33 


Trenton, N. J.; Advertising Execu- quarters in New York. He suc- moves from assistant general sales 
tives Club of Long Island; Colum-/ ceeds Edward M. Greene Jr., who! manager to general sales manager, 
bia, S. C., Advertising Club and| has resigned. Joseph A. Donahue | succeeding Mr. Wagner. 

Advertising Club of Norfolk, Va.| 


General Time Names Budlong 
Westclox Manager: Boosts 2 | ° . C : 


Mortimer C. Budlong has been 
named general manager of the. 
Westclox division of General Time | 
Corp., LaSalle, Ill., effective July 
16. Mr. Budlong, with Westclox 
since 1928 and assistant general 
manager since 1947, succeeds Al- 
bert J. Hasselman, who is resign- 
ing for health reasons. 

Henry J. Wagner, formerly gen- 
eral sales manager of Westclox, 
has been promoted to director of 
sales and v.p. of General Time, 
the parent company, with head- 


SALES PRESENTATIONS 
TRAINING PROGRAMS 


SLIDES FOR 


VU-GRAPH « VISUAL CAST 
35MM 2x 2 ©¢ LANTERN SLIDES 
STRIP FILMS « STEREOS..... 


ALL ORIGINAL IN ANY QUANTITY 
Quality and Service Guaranteed 


& } _ ) fe RENTAL OF PROJECTION EQUIPMENT 
ALLEN-GORDON-SCHROEPPEL AND REDLICH INC. 


180 WEST RANDOLPH STREET + CHICAGO 1, ILLINOIS + FRanklin 2-8888 


I you're looking for the key to the 
biggest TV audience in Kentucky 
and Southern Indiana 


CALL YOUR REGIONAL DISTRIBUTORS! 


Ask each, ‘What Louisville TV station 
do you and your friends prefer?” 


Try it. You'll open the door to a clear picture of 
viewing habits in this area. 


AVE-TV 


CHANNEL 


FIRST IN KENTUCKY 
Affiliated with NBC, ABC, DUMONT 


This is WAVE-TV's coverage 
studies and mail 


on engineering 
response. 


KENTUCKY 


LOUISVILLE 


SPOT SALES 
Exclusive National Representatives 
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Automotive Advertisers in 
THE PROGRESSIVE FARMER 


a2 PASSENGER CARS PETROLEUM PRODUCTS 
a Buick Dodge Plymouth Cities Service Lubricants & Fuels Phillips 66 Oil & Grease 
Chevrolet Ford Pontiac Conoco Lubricants & Fuels Quaker State Oil 
ee. Chrysler Mercury Studebaker Gulf Lubricants & Fuels Sinclair Lubricants & Fuels 
Oldsmobile Kendall Oil Standard Oil of Ky. Products } 
TRUCKS Pan-Am Lubricants Texaco Lubricants & Fuels 
- Chevrolet Ford Studebaker Phillips Chemical Co. (Philgas) | Warrengas i 
| Dodge G.M.C. Willys Jeep 
International 
TIRES . ‘ 
hia Sam o. & aan ete 
Atlas Gillette B. F. Goodrich a / | 
Davis Goodyear er : | 
PARTS AND ACCESSORIES SOUTHERN. im 
A.C. Fuel Pumps ‘Fram Filters CIRCULATION 


A.C. Oil Filters Hester Batteries 
A.C. Spark Plugs M & W Pistons 
Aro Equipment Corporation Perfect Circle Piston Rings 
Auto-Lite Batteries Purolator Oil Filter 
Auto-Lite Spark Plugs Saginaw Steering Gears 
Champion Spark Plugs Timken Tapered Roller Bearings 
Eaton Axles Western Auto Supplies 
Wikx Oil Filters 


| RURAL FAMILIES 


1,275,000 


Published monthly in five, sep- 
arate highly-localized editions, with 
editorial offices at Birmingham, 
Raleigh, Memphis and Dallas. 
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Automotive 
anufacturers 


It’s @aSV to see why automotive manufac- 
turers are placing an enormous volume of 
advertising in The Progressive Farmer. Look 
at the map of the 16 Southern states. The 
shaded counties are rural counties where most 


of the people live on farms or in places of less 
than 2,500 population. 


People who live in these rural counties of 
the South own more than 5 million autos, 
nearly 2 million trucks and about 1% million 
tractors, according to the latest figures. And 
in these counties, The Progressive Farmer has 
more than 21/2 times as much circulation as 
LIFE or The Saturday Evening Post. 


URBAN COUNTIES 


RURAL COUNTIES 


é 
wt 


Urban magazines do not adequately serve 
Southern rural families. National farm maga- 
zines, edited mainly for Northern agriculture, 
also have low readership on Southern farms. 
The Progressive Farmer fills this major gap 
in coverage with concentrated local influence 
and dynamic selling power. 


Leading manufacturers of all kinds of con- 
sumer goods recognize the vital importance 
of The Progressive Farmer market. That’s 
why, year after year, more advertising is 
placed in The Progressive Farmer than in 
any other farm magazine. 


A market that owns nearly 8% million 
autos, trucks and tractors is a quality market 
for your product. 


Whatever you have to sell— your 
best route South is the rural route 
through The Progressive Farmer. 


| NEE eaponenn Hee Ri GH PRLIGNY scadidhectiipecarte 


THE SOUTH IS RURAL. The South has 1,174 rural counties and 213 urban 
counties. The South’s population is 51.5% rural — the rest of the U. S. is only 
28.9% rural. The Progressive Farmer dominates the rural South as no other 
magazine dominates a market of similar size. 


The South Subscribes to 


‘el nel 


The Progressive Farmer 


PAUL HUEY, V. P. and Advertising Manager 
Birmingham 2, Ala. 
Telephone: 54-2571 


H. EARL BUTCHER, V. P. and Eastern Advertising Manager 
250 Park Ave., New York 17 
Plaza 1-0160 


OSCAR M. DUGGER, V. P. and Western Advertising Manager 
Daily News Bidg., Chicago 6 
Central 6-3400 


Other Advertising Offices: 
RALEIGH + MEMPHIS + DALLAS 
SAN FRANCISCO + LOS ANGELES 
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Murray Joins Getschal Co. 


Thomas D. Murray, who recent- 
ly resigned as v.p. in charge of ad- 
vertising and promotion of Coca- 
Cola Bottling Co. of New York, has 
joined Getschal Co., New York, as 
v.p. and merchandising director. 


Scott Buys 3 Daytime Slots 
Scott Paper Co., Chester, Pa., 

has brought three regular daytime 

quarter-hour periods on CBS-TV’s 


“Garry Moore” and “Bob Crosby” 
variety shows, effective this 
month. Two of the buys are on 
the “Garry Moore” show. J. Wal- 
ter Thompson Co., New York, is 
the agency. 


Ethan Ames Appoints Sneider 

Ethan Ames Co., New Bedfore, 
Mass., apparel maker, has appoint- 
ed A. M. Sneider & Co., New York, 
to handle its advertising. 


James M. LeGate, General Manager 


9,000 WATTS + 610 KC - NBC Affiliate 
National Rep., George P. Hollingbery Co. 


Opening ceremonies dedicating expanded facilities at the High ~ 


Point Furniture Building ... in t 


— 


he heart of WSJS-TV coverage 


. . » Where the world’s greatest concentration of furniture manu- 


facturing boosts the big buying p 


ower of the dynamic WSJS-TV 


market. 
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‘writing on the Wall,” the presen- 


-| Angeles, TvB co-chairman, opened 


JS ‘ J. 


TV Outpulls All 
Other Ad Media, 
TvB Study Says 


WASHINGTON, May 31—The Tele- 
vision Advertising Bureau drew 
Spontaneous applause from tele- 
casters at last week’s NARTB 
meeting with the preliminary re- 
sults of hitherto undisclosed moti- 
vation studies which showed that 
tv outpulls other media in 12 out 
of 15 classifications of nationally 
advertised goods. 

The study, by the Institute ‘ot 
Mass Motivation, under Ernest 
Dichter, was based on purchases 
by 563 shoppers in supermarkets 
in five different communities. Each 
shopper was asked to place her 
purchases of advertised items in 
bins labeled “radio,” “tv,” “news- 
paper” and “magazine” on the 
basis of her recollection of the 
media which was mostly likely to 
have influenced her purchases. 

TvB President Oliver Treyz re- 
ported the shoppers bought 3,855 
nationally advertised items, valued 
at $1,459. The radio bins received | 


items sotntiner $393.97, and tv 1 772 
items totaling $788.55. 


® TV accounted for 54% of all 
sales volume, Mr. Treyz pointed 
out. He emphasized that its dollar, 
total was six times that of radio, 
five times that of newspapers and 
twice that of magazines. 

A breakdown for 15 categories 
showed tv first in 12 and second in| 
the other three. Tv was credited 
with 84% of the coffee and tea, 
volume and three out of four of 
the cigaret sales. 

Other categories where tv was 
tops were: Soap and detergents, 
paper products, dairy products, | 
baked products, cereals, frozen 
foods, soups, pet food, drugs (in- 
cluding shampoos) and soft drinks 
and beer. The categories where it 
was second were canned fruits and 
vegetables, condiments and canned 
meat and fish. 


= The TvB presentation was 
blown up in full color from a large 
rear-view projector. It lashed out 
vigorously at competing media, ar- 
guing that newspaper and maga- 
ine costs are up more than 30% 
since 1954, while tv costs per 1,000 
homes are down 38% in the past 
five years. 

Under the heading “The Hand- 


tation says newspapers are follow- 
ing “a steadily diminishing trend” 
of readership. 

Richard A. Moore, KTTV, Los 


the session by pointing out that tv 
is getting only 10% of the ad dollar. 

“Tf TvB could increase our share 
by only 10%,” he said, “that would 
be $100,000,000.” 


= Mr. Treyz started the formal 
presentation by asserting that 
TvB’s “one job” is to sell adver- 
tisers on increased tv appropria- 
tions. On the basis of 35,000,000 
sets, he said, expenditures of 8¢ per 
day per set by advertisers is sup- 
porting all the tv which is received 
in American homes. 

Contending that tv “deserves” a 
larger investment than 8¢ per set 
per day, he observed that adver- 
tisers invest 50¢ in a typical copy 
of Life, 13¢ to 14¢ in an average 
newspaper and 50¢ in Better 
Homes & Gardens. 

Before discussing the Institute of 
Mass Motivation study, he reported 
that TvB had begun its direct 
selling with advertisers and agen- 
cies within the past five or six 
weeks, and its first mailing of pro- 
motional materials for its mem- 


bers will go out June 15. 


Advertising Age, June 6, 1955 


April Sales of Chain Stores 


April —— % Gain ———— 4 Months —————., % Gain 
or Loss 1955 1954 or Loss 

Food Chains 
Colonial Stores ....$ 20,320,844 $ 18,170,524 +118 $ 79,118,693 $ 71,793,165 +10.2 
Cae vice ae 22,904,260 20,366,401 +12.5 92,956,875 $2,109,213 +4-13.2 
Kroger Co. ........ 84,904,476 85,511,535 — 0.7 335,633,216 335,094,880 + 0.2 
ss ng oh aA 43,048,256 37,976,616 +13.3 170,943,730 152,825,144 +115 
eaaks + g's. 0 135,924,279 124,097,611 + 9.5 531,127,915 488,406,260 + 8.g 

nate Total ....$ 307,102,115 $ 286,122,687 + 7.3 $1,209,780,429 $1,130,228,662 + 7.0 
Mail Order 
“Sears, Roebuck 287,441,965 249,647,451 4+15.1 720,846,767 635,841,547 413.4 
Ge: Gcisesass. 11,391,457 11,711,617 — 2.7 36,909,044 35,154,380 + 5.0 
*Montgomery Ward . 88,666,623 83,695,409 + 5.9 217,643,479 204,442,051 + 6.5 

Group Total ....$ 387,500,045 $ 345,054,477 412.3 $ 975,399,290 $ 875,437,878 +11.4 
Drug Chains 
Tree 4,736,530 4,437,223 + 6.7 18,038,815 17,108,449 + 5.4 
Walgreen ........ 15,613, 15,114,280 + 3.3 59,420,724 57,804,098 + 2.8 

Group Tota! $ 20,349,829 $ 19,551,503 + 4.1 $ 77,459,539 $ 74,912,547 + 3.4 
Variety and Miscellaneous 
>Bond Stores ..... 7,068,769 7,468,670 — 5.4 67,282,768 65,970,096 + 2.0 
Butler Bros. ..... 8,040,679 7,218,438 +11.4 32,634,945 29,511,779 +10.6 
‘Diana Stores Corp. 2,950,386 2,792,244 + 5.7 22,707,389 22,673,325 + 0.2 
Edison Bros. ..... 10,286,281 9,620,251 + 6.9 26,761,278 24,270,938 +10.2 
Fishman, M. H 1,287,561 1,119,193 +15.0 3,354,593 3,146,197 + 6.6 
a ere 28,923,803 26,007,307 +11.2 $5,807,158 77,476,998 +-10.7 
®Grayson-Robinson 

SS. cutaces’ss 8,805,132 9,157,846 — 3.8 72,936,764 69,327,374 + 5.2 
“Green, H. L. .... 9,682,383 9,347,495 + 3.6 23,461,762 23,268,256 + 0.8 
“Interstate Dept. 

ae 5,715,839 5,594,250 + 2.2 13,992,051 13,924,085 + 0.4 
Kinney, G. R. Co. .. 5,281,000 4,849,000 + 8.9 12,915,000 11,890,000 + 8.6 
mom, & Bs... 30,213,862 29,333,686 + 3.0 94,352,760 92,921,643 + 1.5 
a Se 13,901,052 13,939,296 — 0.3 47,661,576 47,844,398 — 0.4 
Lane Bryant, Inc. 5,771,998 5,745,768 + 0.5 20,424,711 19,228,175 + 6.2 
Se ne 16,217,070 16,102,509 + 0.7 36,221,335 33,632,040 + 7.7 
MeGrery ...0..-00. 8,833,256 8,759,312 + 0.8 29,381,749 28,993,976 + 1.3 
“McLellan Stores .. 5,052,169 4,997,409 + 1.1 12,044,608 12,273,518 — 0.8 
Melville Shoe ..... 10,258,678 10,961,589 — 6.4 30,729,409 29,889,604 + 2.8 
“Mercantile Stores, 

SS ae 11,415,000 10,756,000 + 6.1 29,108,000 27,398,000 + 6.2 
>Miller-Wohl Co. .... 3,628,140 3,716,466 — 2.4 27,371,050 26,474,435 + 3.4 
| Murphy, G. C. .... 17,078,600 15,608,275 + 9.4 51,155,043 48,638,614 + 5.2 
National Shirt Shops 1,888,726 1,633,030 +15.7 5,338,858 4,735,868 +12.7 
Neisner Bros. ..... 6,066,068 5,631,216 + 7.7 18,170,306 17,132,281 + 6.1 
eet J. J. 14,933,369 14,440,704 + 3.4 48,242,627 45,552,674 + 5.9 

+ ee 100,000,037 91,138,679 + 9.7 308,761,689 284,441,624 + 8.5 
ay Corp. of 

Amerien ....... 7,990,431 7,278,052 + 9.7 19,528,052 17,511,860 +11.5 
Sterchi Bros. Stores 1,343,856 1,311,169 + 2.5 2,475,194 2,421,405 + 2.2 
Western Auto 17,035,000 13,663,000 +-24.7 51,373,000 48,517,000 + 5.9 
White’s Auto Stores 2,298,907 1,505,253 +52.7 8,598,887 5,637,268 +52.5 
Woolworth, F. W. . 65,207,381 60,653,891 + 7.5 213,030,298 199,888,360 + 6.5 

Group Total ....$ 427,175,433 $ 400,349,998 + 6.7 $1,415,822,860 $1,334,591,791 + 6.1 

Combined Total .$1,142,127,422 $1,051,078,665 + 8.7 $3,678,462,118 $3,415,170,878 + 7.7 
©Three month period. ° Nine month period. ° Five weeks and 17 weeks. ¢ Two month period. 


Sponsors ‘Red Barber Show’ 


Farm State Insurance Cos. is 
sponsoring “The Red Barber 
Show” over the television network 
of National Broadcasting Co. Fea- 
iture of the show, which follows 


|the Friday night boxing bouts, 


will be interviews with athletes 
and filmed sports shorts. Needham, 
Louis & Brorby, Chicago, is the 
Farm State agency. 


WerBell Agency Adds Two 

WerBell, Seklemian & North, 
New York, announces two new ac- 
counts: Belgian Linen Assn. and 
Lombardy Dress Inc. The latter 
was a direct advertiser. 


Lone Star Cement Appoints 


Lone Star Cement Corp., New 
York, has appointed Donahue & 
Coe, New York, to handle its ad- 
vertising, effective June 1. Cowan 
& Dengler, now in the process of 
dissolution, has had the account. 


FREE—Use it without cost—sample copy 
of the all New Monthly Clipper—new 
size, new format, finer content, new fea- 
tures, new color techniques, better ‘How 
to Use’ ideas. Create sparkling layouts 
with scissors and paste-pot. Sensational 
introductory offer. No obligation, no 
salesmen. Address Multi-Ad Services, 
Inc., Box B06A Peoria, Illinois. 


movie 


\ 


fC 


_ need expert lighting for 


motion pictures 
_..tv shows 
special events 
conventions 
displays t 
Then call Jack Frost, one of the largest 
suppliers of temporary lighting equip- 


ment in the U.S, and Canada. Jack Frost i 
has handled the lighting of gigantic 


Ne JACK A. FROST 


234 Piquette Ave., Detroit 2, Mich. 


sets, TV productions, convention 


displays and countless association shows 
from coast to coast. 

Complete Rental Equipment Service in- 
cludes, installation and removal at one 
low cost. 


free estimates bo 


Write for Free Catalog of Equipment 


Department AA 
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eee |‘Lone Ranger’ Moves to NBC | Hamel Named Lavenson A. E, |Huichins Joins ‘Redbook’ Cabot Promotes Chase \ 
, “The Lone Ranger,” one of the} Raymond F. Hamel, formerly| Harold Hutchins, former editor} Edward F. Chase, account super- | 
oldest radio programs, now in its} sales promotion manager for Bing-|of American Druggist and long)visor at Harold Cabot & Co., Bos- I 


23rd year, has switched from|ham Co., has been named account|associated with the drug and cos-|ton, has been elected exec. v.p. 
American Broadcasting Co. to the| executive for Lavenson Bureau of|metic field, has joined Redbook,|Mr. Chase joined the agency in 


tegen, 


National Broadcasting Co., where} Advertising, Philadelphia. New York, as a special representa-/|1942 and was named v.p. in 1945. 
it will be heard from 5:30-5:55 tive to that industry. r ‘ 
p.m., EDT, Monday through Fri-|Meservey Joins Y&R Green Joins ‘Living n 
day. Sponsorship is over the full} Douglas Meservey, formerly|‘Seventeen’ Names Hull Roy M. Green, formerly promo- Pp 
||}NBC network by General Mills} with J. Walter Thompson Co., has} Robert M. Hull, formerly fashion|tion manager of Modern Photog- c 
ilInc. (Dancer-Fitzgerald-Sample) | joined the San Francisco office of|advertising manager of Town &|raphy, has been named merchan- u 
iland the American Bakeries Co.}) Young & Rubicam as an account}|Country, has joined the sales staff;dising manager of Better Living, v 
'|(Tucker Wayne & Co.). executive. of Seventeen, New York. New York. “ 
MG ‘ pf te 
ete ti 
F 
fi 
Pp 
a 
NO MORE STOOP—Miller Brewing n 
Co., Milwaukee, is making this f 
automatic lift rack available to ’ 
retailers. It has a shelf that holds F 
20 six packs. As packs are re- 9 ‘ 
moved, shelf automatically adjusts eC + Oot to ’ 
to new height. Its major advantage r 
is that it eliminates “customer t 
stoop,” Miller says. ‘ 
t 
Transoceanic Video " 
Telephone in Works, . 
a . 
GE’s Baker Indicates 
PaLo ALTO, May 31—A General ] 
Electric v.p. predicted that further 


improvement of microwave tubes to 
may hasten numerous civilian and 
military improvements, including 


transoceanic television and video- CT 
telephones, 

Dr. W. R. G. Baker, general 
manager of GE’s electronics divi- 
sion, Syracuse, made the statement 9 
at a dinner Friday observing the wom an ~ a 
dedication of GE’s microwave lab 
at Stanford Industrial Park. the A& P magazine 

If progress is to be achieved, he 
said, there must first be a solution 
to problems caused by (1) a 
shortage of trained scientific and 
engineering personnel, (2) labor’s 
outlook on new industrial methods, 
(3) federal taxation and control 
and (4) the continued threat of 
Marxist world conquest. 

“It is the lack of qualified per- 
sonnel, rather than the lack of re- 
search funds and laboratories, that 
is slowing the pace of progress,” 
he said. 


® Dr. Baker, who addressed key 
research officials from govern- 
ment installations and civilian 
firms, labeled the cross-feed of in- 
formation between military and 
non-military developments as a 
strong force toward progress in 
both areas. He pointed to automa- 
tion, saying that although the 
armed forces are supporting con- 
siderable research in automation, 
a far greater effort is being ex- 
pended to extend the new tech- 
nique to consumer goods. 

The new lab, located on Stan- 
ford University land leased to GE, 
will double the size of its facilities 
by July, he said. It is one of four 
GE electronics labs. The others are 
one at Cornell University and two 
at Syracuse. 


Grammar Publishes ‘Art News’ 

Allen L. Grammar has been ap- 
pointed publisher of Art News and 
elected v.p. of the Art Foundation 
Press. He was at one time presi- 
dent of Street & Smith. 


SEEING’S 
BELIEVING 


We have ponderous statistics proving top 
circulation, reader-activity, new leadership. 
But what sells THE CONTRACTOR (news 
tabloid of plumbing-heating-air-conditioning 
industry) is this: it plain looks as if some- 
body would like to read it——including 


your ad. 


™ (ontractor 


PLUMBING * HEATING 
AIR CONDITIONING * APPLIANCE 


©1955. WOMAN'S DAY. INC. 


{os 


Grand Central Terminal Bidg., N.Y. 17,N.Y. ; 
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Weber Tells CIAA 
How Alcoa Won 
Putman Ad Prize 


Cuicaco, May 31—How Alumi- 
num Co. of America won third 
prize in the annual Putman Award 
competition by promoting a prod- 
uct that it does not manufacture 
was told last week by Ronald E. 
Weber, advertising manager, pig- 
ments division of Alcoa. He spoke 
to members of the Chicago Indus- 
trial Advertising Assn. 

Alcoa won a $1,000 prize from 
Putman Publishing Co., Chicago, 
for an industrial advertising cam- 
paign which promoted sales of 
aluminum paint. Alcoa sells alu- 
minum pigments to paint manu- 
facturers, but Alcoa does not make 
any paints. 


Mr. Weber said that when Alcoa 
decided to undertake a campaign 
to sell more aluminum paint in 
order to enhance sales of alumi- 
num pigments, the company found 
the paint manufacturers tended to 
view aluminum as just an adjunct 
to their line. There were three 
reasons: The paint had a lower 
profit margin, it did not have the 
market potential of other paints 
and it was not as easily “ro- 
manced,” in literature and adver- 
tising and by salesmen, as other 
paints. 

Mr. Weber outlined the follow- 
ing steps that were taken in the 
promotion: 


e Alcoa decided that the basis of 
all ad copy would be case history 
interviews with customers in 
which the customer gave specific 
reasons why he bought aluminum 
paint. 


e@ The paint manufacturer who 
supplied each interviewed cus- 
tomer with his paint was men- 
tioned in the ad. 


e Alcoa offered reprints of ads to 
paint manufacturers for use by 
his sales force or for direct mail- 
ing. Alcoa sold more than 200,000 
reprints to paint manufacturers for 
cost. 


e A direct mail campaign was 
conducted by Alcoa, in addition to 
other advertising. Leads obtained 
through this medium were turned 
over to paint manufacturers. 


| @ Alcoa prepared and distributed 

| more than 400,000 pieces of pro- 

| motional literature to paint man- 
ufacturers. 


@ The services of Alcoa’s publici- 
ty and public relations staff was 
offered to customers to help pre- 
pare publicity and new stories for 
release to trade papers and other 
interested markets. 

“As a result of this campaign, 
we increased our sales 25% in 
1954, in the face of declining mar- 
ket,” Mr. Weber said. “Our cus- 
tomers who used this campaign 
all increased their sales of alumi- 
num products.” 

One ad which cost $753 for 
space and production brought Al- 
coa a direct order for $23,000 
worth of pigments—a 31 to 1 re- 
turn, Mr. Weber said. Ketchum, 
MacLeod & Grove, Pittsburgh, 
handled the prize-winning cam- 
paign. 


Just phone 
VACATION Manpower, Inc. 
We'll send you our bonded, 
insured employees to get 
your jobs done while your girls 
are on vacation. We pay them... 
handle all details . . . save you money. 
Quit worrying — enjoy your own vocation. 


Dept. A. A.-6, Milwaukee 3, Wis. 
Nation's Longest Complete Business Service 
Over 50 offices Coast to Coast 


NBC Names Al Rylander, 
Samuel Dana, Don Bishop 

Al Rylander has been named 
director of exploitation for Na- 
tional Broadcasting Co. New 
York, a new post. He resigned as 
director of exploitation for Colum- 
bia Pictures to join the network. 

Don Bishop, manager of pro- 
gram publicity for NBC, has been 


named publicity director of the) 
network’s owned-stations division | 
and for NBC Spot Sales. He also} 


will handle publicity for WRCA 
and WRCA-TV, New York. Samuel 
Dana, formerly with McCann- 
Erickson, has joined the network 
as television promotion supervisor 
of NBC Spot Sales. 


Eiser Joins ‘Review’ 

Carl H. Eiser Jr., formerly with 
the U. S. Air Force in Germany, 
has joined the advertising staff of 
Hosiery & Underwear Review and 
Lingerie Merchandising, New York. 


‘Stockwell Joins Tyer 

Howard A. Stockwell Jr., for- 
merly an account executive with 
‘Henry A. Loudon Advertising, 
Boston, has been named advertis- 
ing and sales promotion manager, 
Tyer Rubber Co., Andover, Mass. 


General Mills Adds Two New 
Mixes to Betty Crocker Line 


General Mills Inc., Minneapolis, 
will add two new cake mixes this 


Advertising Age, June 6, 1955 


month to its line of Betty Crocker 
products. The cake mixes—Choco- 
late Malt and Peanut Delight—will 
be manufactured in package food 
plants in Chicago, Toledo and 
Lodi, Cal. 

Launching of the new products 
will be supported by tv, radio and 
print. Batten, Barton, Durstine & 
Osborn, which also handles other 
Betty Crocker cake and frosting 
mixes, will handle advertising for 
the new mixes. 


© 1955. WOMAN'S DAY, INC. 


She wants to go out 


to get woman’s day because... 


womans day goes all out to 
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Advertising Age, June 6, 1955 


‘Circle’ Elects Sturgis; 
Appoints Judson, Pucci 

W. A. Sturgis Jr., advertising di- 
rector of Family Circle Inc., New 
York, has been elected a v.p. The 
company also elected C. C. Sibre 
secretary and treasurer and re- 
elected P. K. Leberman president. 
Also reelected were C. J. Schafer, 
exec. v.p., and H. H. Evans and T. 
J. Patterson, v.p.s. 

Horace Judson, formerly with 
Harcourt, Brace & Co., has joined 


the promotion department of Fam- 
ily Circle as a copywriter. Ralph 
Pucci, previously with Sears, Roe- 
buck & Co., has joined the publica- 
tion’s art staff. 


Mactadden Names Two 

Bob Smith, former DuMont tv 
producer and commentator, and 
Warren L. Vandeveer, formerly 
with Ruthrauff & Ryan, have 
joined the eastern sales staff of 
Macfadden Men’s Group. 


MEC Reelects Calhoun 

Edward H. Calhoun, merchandis- 
ing manager, American Home 
Foods, New York, has been re- 
elected president of the Merchan- 
dising Executives Club of New 
York for a second year. Other of- 
ficers elected are Everett Braden, 
Foote, Cone & Belding, exec. v.p,; 
Austin B. Johnson, Benton & 
Bowles, v.p. for membership; Ed- 
ward D. Russell, Bureau of Adver- 
tising, v.p. for program; Roy Har- 


ris, Advertising Distributors of 
America, treasurer; Richard M. 
Elliot, Look, corresponding secre- 
tary, and Emanuel Goren, Lehn & 
Fink, recording secretary. 


Milton Riback Adds Account 

National Vacuum Molding Corp., 
Yonkers, N. Y., has appointed Mil- 
ton Riback, New York, to handle 
its public relations. The company 
makes Decro-Wall, a plastic wall 
covering. 


bring her the best 


The talented writers pictured here are a few of the many Woman’s Day 
contributors. Woman’s Day devotes over 25% of its editorial to fiction 
and articles of general interest. The high quality of the writing in 
Woman’s Day is recognized by The Saturday Review of Literature and 
other respected critics. One recent instance was the choice of a WoMAN’s 


Day short story for ““The-Best American Short Stories, 1954.” 


But it’s also for service features that she wants to go out to buy WomAN’s 
Day. She likes the design for a sailboat her nusband can build for $65 . . . 
the plan to make her guest room double as a study... the 33 new ways 
to dish up frankfurters ...the make-it-yourself pattern for a smart 
French sandal. No other top woman’s service magazine gives her such a 


high editorial ratio (62%). 


That’s how Woman’s Day goes all out to give her the best. 
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More Information 
for Better Ads, 
Announcers Cry 


New York, May 31—Television 
announcers think they could do a 
better job if they were given more 
information about the sponsor’s 
product. 

This fact was uncovered in a 
survey made by Henry C. Brown, 
who heads a theatrical talent 
agency which handles announcers, 
among others. 

Some 82% of the announcers 
queried said they would like to 
have more information about the 
products they sell than they find 
in their scripts. 

“These people take their work 
seriously,” Mr. Brown said. “And 
they seem to feel that background 
information would enable them to 
identify more closely with the 
sponsor and help them do a better 
job of selling. An alert tv adver- 
tiser could make good public re- 
lations use of field sales force 
techniques by attaching special 
product and company information 
material to the scripts used by tv 
program personnel. 

“It could prove to be a very 
good idea,” Mr. Brown added, 
“especially in light of the fact that 
60% of the announcers say that 
they are recognized by strangers 
as television sellers and are often 
questioned closely about the prod- 
ucts they sell.” 

These are some of the sugges- 
tions advanced by the pitchmen, 
who don’t often get a chance to 
talk back to Mr. Sponsor or even 
to his copywriter: 

The most effective commercial 
is “one into which [the copy- 
writer] has not crammed every 
available word to be said in favor 
of a product, with the naive ex- 
pectation that it [the message] can 
be said with charm and sincerity 
in 45 seconds.” 

“Let them say what they have 
to say and stop.” 

“If commercials were [con- 
‘trived] so that they sounded as if 
you were talking to a friend... 
they would be far more satisfying 
to do.” 

Commercials should be “simple, 
direct, earnest, from one person 
to another...not jamming the 
product down the viewer’s throat.” 


Minute Rice Adds Radio 


General Foods Corp., White 
Plains, N. Y., is sponsoring the 
Sunshine Boys, gospel singers, in 
a five-minute, across-the-board 
show on ABC Radio. Time was 
bought through Young & Rubicam. 
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FURNISHED APARTMENTS 
244 EAST PEARSON 


One of Chicago's finest hotels 
for the discriminating business 
executive or career girl. Ex- 
cellent environment—good 
address. A few choice apart- 
ments available. 


SUperior 7-4701 
IRVING HARRIS, General Manager 
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Kelly Made Assistant V.P. 


Donald J. Kelly, advertising di- 
rector of American Express Co., 
New York, has been appointed an 
assistant v.p. He will continue as 
advertising director, a position he 
has held since 1953. He joined the 
company in 1947. 


Roxbury Appoints Agency 

Roxbury Carpet Co., New York, 
maker of Roxbury rugs and car- 
pets, has appointed St. Georges & 
Keyes to handle its advertising. 
Trade papers will be used. It is the 
company’s first agency appoint- 
ment in many years. 


PHOTO 


ENGRA 
or, Winohe ye. DELaware 7-542 


NI 
ag Bn XA, Winols 


mentals. 


tinue. 


tent advice. 


Simply address— 


70 PINE STREET 


*‘How do you start a 
Pension Program?”’ 


That question seems to stop a good many com- 
panies these days—companies that would like 
to start some form of retirement program but 
just don’t know how to go about it. 


So to try and help, we’ve just prepared a book- 
let called “Private Pension Funds.” 


Not that we’re pension plan experts. 
Or trust administrators either. 


But over the years we have worked pretty 
closely with a number of both, learned a lot 
about their problems, and do feel that this book- 
let reduces pension planning to basic funda- 


It covers the tremendous growth of private 
pension funds since 1940, gives the reasons be- 
hind that growth, and tells why it should con- 


It discusses the advantages of starting pension 
plans now, outlines a suggested procedure to 
follow, and stresses the importance of compe- 


You'll find a separate section on common 
stocks, too . . . detailed answers on six major 
questions concerning these stocks and their 
rightful place in the pension portfolio . . . and 
brief mention of the unusual services we think 
we can offer trustees—particularly in the selec- 
tion and supervision of the most suitable secur- 
ities for any specific fund. 


If you think a copy of “Private Pension 
Funds” would be helpful to you, we'll be happy 
to mail one—without charge, of course. 


Pension Fund Department AA 


Merritt Lyxcu, Pierce, FENNER & BRANE 


Offices in 106 Cities 


NEW YORK 5, N. Y. 


Magazine Ads Will 
Lead Off $1,500,000 


Roto-Broil Campaign 


New York, May 31—Roto-Broil 
Corp. of America, rotisserie manu- 
facturer, is undertaking an expan- 
sion program and will manufac- 
ture a full line of electrical house- 
wares. A $1,500,000 advertising 
program will get under way with- 
in 30 days. 

Albert Klinghoffer, company 
president, announced today that 
the expansion program will be 
under the direction of David H. 
Cogan, former president of CBS- 
Columbia, who, in addition to di- 
recting this phase of the company’s 
operations, also will serve as con- 
sultant and adviser on corporate 
procedure. It was made clear that 
Mr. Cogan is serving as a consult- 
ant only and that he has no stock 
interest in the company. 

Plans call for a West Coast 
plant, in either Los Angeles or San 
Francisco, and for development of 
the company’s European and Latin 


: ||American markets. Roto-Broil al- 


ready has a plant in Toronto and 
is negotiating for purchase of fac- 
tories in Birmingham, England, 
and Caracas, Venezuela. 


® An advertising budget of $1,- 
500,000 has been appropriated for 
this fall, Mr. Klinghoffer said. Of 
this, $750,000 will be used for ads 
in ten national consumer maga- 
zines: Better Homes & Gardens, 
Collier’s, Good Housekeeping, La- 
dies’ Home Journal, Life, Living 
for Young Homemakers, Look, Mc- 
Call’s, The Saturday Evening Post, 
and Woman’s Home Companion. 
The remaining $750,000 will go in- 
to newspaper cooperative adver- 
tising with dealers. 

Theme of the campaign is based 
on selling Roto-Broil as a gift. 
Surveys conducted by the com- 
pany show that nearly 50% of all 
Roto-Broils sold were purchased 
as gifts. 

The consumer advertising is 
scheduled to start in mid-Septem- 
ber, AA was told. Within the next 
30 days the company will break 


ads in business papers in the 
housewares field. 
Product Services Inc. is the 


agency. 

No disposition ever has been 
made of the four suits and count- 
er suits Roto-Broil has pending 
against Peerless Corp., maker of 
Broil Quik rotisseries, reported in 
AA last fall. About a month ago 
Peerless filed a petition in federal 
court for reorganization under 
Chapter I of the bankruptcy act. 
Under the circumstances, the suits 
pending between Peerless and Ro- 
to-Broil in the state courts will 
have to be held in abeyance. 


Kirsch Beverages Will Use 
Testimonials in No-Cal Drive 


Kirsch Beverages Inc., Brooklyn, 
has launched a new natiogal cam- 
paign featuring testimonials for 
No-Cal, its sugar-free soft drink. 
Leading female entertainers, start- 
ing with Jinx Falkenburg, will be 
headlined in a four-month drive, 
scheduled for newspapers, maga- 
zines and spot radio. 

Print ads will carry a full-length 
portrait of the star in a slim, ad- 
long panel. Radio commercials will 
stress No-Cal orange, the eighth 
No-Cal flavor. Grey Advertising 
is the agency. 


Danielson Joins Cabot 

Paul A. Danielson, for the last 
four years director of research for 
Better Living, New York, has 
joined Harold Cabot & Co., Boston, 
as director of research. He will 
set up a new department for the 
agency to coordinate market, con- 
sumer and media research. Before 
his association with Better Living, 
Mr. Danielson was research and 
media director of Paris & Peart, 


New York advertising agency. 


McGrath 


4 me oe ae po 


Varmo 
HOOSIER ADMEN—Newly elected officers of the Advertising Club of 
Indianapolis are Frank P. McGrath, Caldwell, Larkin & Sidener- 
Van Riper Inc., 2nd v.p.; Victor G. Varmo, Keeling & Co., president, 
and John R, Bain, Indianapolis Power & Light Co., 1st v.p. 
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Advertising Age, June 6, 1955 
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75% of Papers’ 
Total Circulation 
Is Unduplicated 


New York, May 31—Some 365 
daily newspapers—published in 171 
metropolitan areas of the U. S.— 
reach upwards of 29,000,000 un- 
duplicated reader families, ac- 
cording to a study just completed 
by the Richmond Times-Dispatch 
and News Leader. This is the 
equivalent of 63 out of every 100 


households in the U. S. 

The aggregate circulation of 
these 365 principal metropolitan 
papers is 39,481,000. This, it is 
estimated, includes a duplication 
of 10,089,000, leaving 29,392,000 
unduplicated households reached. 

Reader families of the newspa- 
pers are located as follows, the 
study says: 17,116,000 in city zones, 


7,431,000 in the respective retail 
trading zones and 4,845,000 outside 
these trading zones. 

The study includes a listing of 
each of the country’s 171 metropol- 
itan areas, together with the 
number of newspapers in each, the 
daily circulation in each, and a 
breakdown by total circulation and 
unduplicated circulation of the 
“principal” newspapers in each 
metropolitan area. 


® Listings for some of the major 
areas read as follows: 


Principal Newspapers 7——— Unduplicated Families ———— 
Metropolitan Daily City Trading 
Area Morning Evening Sunday Circulation Zone Zone Other Total 
New York 4 3 5 5,422,021 2,482,905 819,539 645,173 3,947,617 
Chicago 2 2 3 2,517,064 942,614 381,730 361,472 1,685,816 
Philadelphia 1 1 2 1,363,282 546,127 323,055 116,020 985,202 
Boston 4 3 4 1,436,801 490,220 152,869 317,181 960,270 
Detroit 1 2 3 1,254,408 561,699 251,964 130,529 944,192 
Los Angeles 2 3 2 1,432,770 487,412 298,669 148,180 934,261 
San Francisco 2 3 3 815,607 288,059 196,352 86,772 571,183 
Pittsburgh 1 2 2 741,807 320,827 150,646 84,876 556,349 
Cleveland 1 2 1 718,326 341,766 127,272 67,171 536,209 
St. Louis 1 1 2 686,139 340,716 47,265 133,649 521,630 


The study also lists comparative 
audiences and costs of major 
media, including newspapers, mag- 
azines, tv and radio. 

The study, subtitled “a first ap- 
proximation,” points out that the 
advertiser who knows nothing of 
duplication “cannot compare the 
cost of reaching any given number 
of families using newspapers with 
the cost using other major media.” 


Looking for an 
Place—the 


and “blue chip” organizations. 
York, Chicago, 


this instance, 
who have something they want 
loo for an 


you'll find that the Adverti 
publication! 
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INQUIRIES 


for $33" 


ency, a Chicago firm used Advertising’s Market 
ed advertising page of Advertising Age. 


From their two-and-a-half inch insertion, they pulled agency 
solicitations from 60 different ——. including small Fn 


ium, 


eplies were received from New 


Los Angeles and points in between. 


The results pulled from Advertising’s Market Place are not, in 
y= ty With the top circulation in the advertising 
and marketing field, Ad Age naturally reaches more of the people 


to sell—and more of those who 


have a buying purpose on their minds. 


Put the Market Place to work for you today; whether you're 
ency, or an account, for a job or an employee, 
Market Place is your best 
classified action, within as little as 5 days from closing date to 


t for 


AGE... for action ! 


Send in your copy today. Address: Classified Department, Advertis- 
ing Age, 200 E. Illinois St., Chicago 11, lil.—or call DElaware 7-5200. 
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During the first four months of this year, INstrruTIONAL FEEDING 
AND Hovsinc carried 159 pages of advertising—an average of 40 
pages per issue. This is more than double the number of pages car- 
ried during the first four months of 1954. 


This spectacular record of advertiser acceptance—seldom equalled 
by new publications in any field—is due to the new and exceptional 
values now available in INstrruTIONAL FEEDING AND Housinc. For 
the first time in the vast and rapidly growing institutional market, 
both the operators of volume feeding establishments and the adver- 
tisers of products they use have a long-needed and vital service ...a 
magazine that specializes in information on how to improve opera- 


tions and reaches personally identified buyers in the industry, 


NEW VALUE NUMBER 1 


An information service lizing in “show-how,” methods-type 
articles. Fully illustrated, fully documented, detailed explanations 
of how successful establishments solve problems, improve service 
and cut costs, A specialized editorial service new and unique in the 
volume feeding industry that answers a long-felt need. 


NAL FEEDING AND HO 


months 1955 over firs 4 months 1954) 


+ 


RTISING PAGES PLACED 
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NEW VALUE NUMBER 2 


The Conover-Mast Franchise-Paid Circulation Method that elimi- 
nates the waste of advertising to non-buyers. Circulation is built and 
maintained locally in the field by hundreds of salesmen who call 
daily on buyers for volume —s places all over the country, 
selling them the many products they use—salesmen whose es 
depend upon knowing whom you must see to sell in every establish- 
ment. Thanks to this new and unique circulation method, it is no 
longer necessary in covering the broad institutional market to pay for 
circulation in establishments that do not operate feeding facilities 


RESULTS FOR ADVERTISERS 


By providing a long-needed and important specialized information 
service and delivering it to known, hand-picked buyers throughout 
the industry InstrruTIONAL FEEDING AND Hovsinc pays off in sales 
for advertisers. Ask to see the record of sales traceable to advertising 
in this powerful medium. 


FIND OUT NOW how valuable InstrruTionaL FEEpinc anv Hovs- 
inc can be to you! Ask for the whole story. Phone, wire or write today. 


Not just inquiries ...but sales. 
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SALESMAN 


"ets, 


@ Calls on more Texas customers than any other 
newspaper. Annual Effective Buying Income 
of trading area, $3,195,668,000. 


@ Speaks the language of Texans .. . is invited 
into over 90% of all Fort Worth homes daily, 
and over 77% of all Fort Worth homes every 
Sunday. 


e@ Is read by over 41% of all families in the 100 
county trading area every day, and by over 
36% of all families in the trading area on 
Sunday. 


CIRCULATION 
IN TEXAS! 


250,090 


DAILY Figures based on latest Sales Management 
wae a estimates and ABC Audit report. 
232,344 

SUNDAY 


As filed with the Audit 
Bureau of circulations, sub- 
ject to Audit, for 6 months 
oeumeue ending March 31, 


LARGEST CIRCULATION IN TEXAS 
. without the use of schemes, premiums or contests—“Just a Good Newspaper” 
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National Ad Expenditures in Eight Media: 1950-1954 


ee LEE I: 


_ THE NATIONAL NEWSPAPER OF MARKETING 


MAGAZINE — 


604) | 
NEWSPAPERS & SECTIONS = : 


ee 


BUSINESS PUBLICATIONS >i : 


WETWORK TV —>. aoe 

i a - e . : 

é —T 
—_— —— 

ne tealiglil eT: »* 3 
‘ Fr en th SE Eee | _werworx on. 
a ee, Can cest, 37.6 : 
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— eer _—| MEWSPAPER SECTIONS. 


Sources for the figures used in this chart are: 
Newspapers and newspaper sections—Bureau of 
Newspaper Publishers Assn. 


Magazines, network radio and network television—Leading National Ad- 


vertisers Inc. 


Business publications—Estimates of A. R. Venezian, 


lishing Co., as published in Industrial Marketing. 
Outdoor—Outdoor Advertising Inc. 
Farm publications—Farm Publication Reports Inc. 


Newspaper sections only—Leading National Advertisers Inc. These figures 
in the following 
American Weekly, First 3 Markets Group, N. Y. Mirror Magazine, N. Y. 
Times Magazine, Parade, This Week Magazine, and Puck—The Comic Weekly. 


are based on advertising appearing 


Fak PUBLICATIONS * 


NOTE: Newspaper section totals included in the Bureau of Advertising’s 


Advertising, American 


McGraw-Hill Pub- 


figures cover all national advertisers’ investments in The American Weekly, 
Metropolitan Group, Parade, This Week Magazine, and ‘‘the many other 
smaller publications distributed ...as sections of Sunday (or Saturday) 
editions of daily newspapers.” 


Magazine figures also include ad revenue—$31,794,732 in 1954—of six 
national farm publications measured by Leading National Advertisers Inc. 


sections: The 


Revenue for these six publications is also included in the Farm Publication 
Reports Inc. farm figures. 


Network tv expenditure figure for 1950 does not include revenue of the 
DuMont Television Network. 


More Newspapers Offer ROP Color; 
Standard Ink Program to Start Soon 


CuIcaco, June 2—The number 
of newspapers using run-of-paper 
color printing for advertising con- 
tinued to increase over the past 
year, and more papers are expected 
to add color facilities this year 
and in years to come. 

The big news of the year in the 
r.o.p. field was an announcement 
by the American Newspaper Pub- 
lishers Assn. and the American 
Assn. of Advertising Agencies 
that specifications for ink stand- 
ards in color printing were formu- 
lated and approved by committees 
of the two groups. The standardi- 
zation of 13 standard color inks, 
from which 600 different shades 
can be produced, is expected to 
give the field a tremendous shot in 
the arm. 

The ANPA-Four A’s standard 
ink program probably will get into 
full swing some time this year. 
Richard Lewis, ANPA mechanical 
committee manager, said last week 
that one ink manufacturer already 
is offering the approved inks for 
sale. Other ink manufacturers 
who have promised to cooperate 
in the program currently are mix- 
ing and blending the inks accord- 
ing to specifications, he said, 


= Although Mr. Lewis declined to 
identify the company that is mar- 
keting the inks, AA learned that 
Sinclair & Carroll Co., Chicago, 


apparently is the only ink manu- 
facturer now selling the approved 
ink, A company official named the 
13 approved colors as primrose 
yellow, bright red, deep red, green 
blue, flag blue, true blue, deep 
purple, cerise, rose, mixing white, 
and the standard basic colors, red, 
yellow and blue. The same offi- 
cial said his company has sent 
color books of the new inks to 
more than 1,000 agencies and 
newspapers. 

Mr. Lewis said that reports on 
the standard ink program will be 
given at the ANPA mechanical 
conference to be held in Chicago 
June 6-8. He added that color 
books and other data about the 
inks will be sent to agencies and 
newspapers in the near future. 

ANPA officials have predicted 
that the adoption of standard inks 
by advertising agencies and news- 
papers will advance the quality of 
color ads and increase the volume 
of color advertising in newspa- 
pers. 


® The increase in the number of 
daily newspapers using r.o.p. col- 
or is clearly reflected in a report 
just issued by Lake Shore Electro- 
type division of . Electrographic 
Corp. The report reveals that there 
now are 660 daily newspapers in 
the U. S., Canada, Alaska and Ha- 
(Continued on Page 81) 


Canadian Papers’ 
‘54 Revenue Gained 
8%: ‘55 Linage Is Up 


TORONTO, June 1—Canadian 
daily newspapers in 1954 registered 
a national dollar gain in advertis- 
ing revenue of approximately 8%, 
to lift the ’54 total to $37,833,379. 

During 1954, Canadian daily 
newspapers carried 61.51% of the 
national dollar volume of publica- 
tion advertising—42.9% of the total 
dollar volume of national advertis- 
ing in all media. 

In ’54 the dollar volume of man- 
ufacturers’ advertising increased 
by $5,600,000. Canadian dailies and 
their affiliate supplements (deliv- 
ered as an integral part of the 
daily newspaper) carried 63% of 
this increase. 

These figures have just been re- 
leased by the Canadian Daily 
Newspaper Publishers Assn. here. 

Total linage carried by Canadian 
dailies in °54 was 723,336,073, a 
gain of 2% over the °53 total of 
703,191,031. 

Circulation increased by slightly 
more than 3% in ’54 for a record 
high of 3,786,406. 


® While no revenue figures are 
available for the first quarter of 
1955, linage for the period has in- 


The Embattled Press... 


_ Papers’ ‘55 Outlook: 


More Ads, More Woes 


Government, Labor Pose 
Problems, but Ad Income 
Zooms 8% in 1st Quarter 


New York, June 2—If any one 
thing characterized the newspaper 
business as it hit the half-way 
mark of 1955, it was a posture of 
defense. In some aspects, the pos- 
ture bristled with defiance; in 
others, it was coupled with ag- 
gressive attack. In some it was 
tinged with outrage. 

First in the minds of many 
newspaper publishers was their 
concern over the government’s 
attitude toward newspapers. They 
were studying the signs, and they 
didn’t like what they saw—a gov- 
ernment anti-trust suit, with the 
American Newspaper Publishers 
Assn. as aprimary defendant; the 
Kansas City Star appealing from 
a lower court decision that it had 
conspired to monopolize advertis- 
ing and news; the Lorain Journal 
decision. In addition, there had 
been the Times-Picayune case, 
which went to the Supreme Court 
before the government lost, and 
which carried with it the worried 
scrutiny of every publisher operat- 
ing a forced combination. 


= Further, there was the prob- 
lem of the Federal Communica- 
tions Commission. In the Mc- 
Clatchy Newspapers case, FCC had 
indicated that operators other than 
newspapers were the most desir- 
able licensees for tv grants. Many 
newspapers were already in the tv 
business; others would like to be. 
Still more had been in the radio 
broadcasting business for years. 
And if the record of their steward- 
ship was unsatisfactory to FCC or 
to anyone else, there were no 
license revocations in evidence. 

And there were other annoy- 
ances, major and minor: 

There was a good chance that 
the Treasury Department might 
withdraw the income reserve pro- 
vision in the 1953 tax law—a revo- 
cation which would be a severe 
blow to publishers. Newsprint was 
expensive, though in adequate 
supply, but U. S. usage was rising, 
and overseas consumption was ex- 
pected to go up. The Post Office 
had bowed under a drumfire of 
junk mail, but the way it handled 
second class, and the way it set 
costs in that dubious area, were 
still not to publishers’ liking. And 
the long, grinding battle against 
government over-classification and 
use of the “security” mantle to 
hide ineptitude and fraud also 
were publishing irritants. 


® The newspapers had been pri- 
marily responsible for the contin- 
uing fight for freedom of informa- 
tion, from which all communica- 
tions media have benefited. And 


creased from 163,273,313 in ’54 to) there was no sign that the difficul- 


169,080,293 in this year’s. first 
quarter. 

In the first three months of 
1955, so-called “hookers” or tie-in 


(Continued on Page 79) 
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ties they have experienced with 
the government would slow their 
efforts in the slightest in that im- 
portant area. 

In their defense against govern- 


ment, the publishers have been 
inclined to bristle. Partially this 
is because they feel an historic ob- 
ligation not to truckle to govern- 
ment; partially it is because they 
have had—individually—a good 
deal to do with getting some of the 
men in government into their jobs. 


“What gripes me,” said a bellig- 
erent publisher, resting his elbows 
on the Waldorf bar, “is that this 
is a Republican administration 
doing all this!” 


If the publishers’ posture is 
defiant in regard to governmental 
problems, it is aggressive in two 
other areas—advertising and pro- 
duction. 


® Advertising has been a long 
succession of crescendos for news- 
papers in the postwar years, with 
record following record and im- 
pressive gains up and down the 
line of classifications. 


But in 1954 the script slipped: 
Total national revenue dropped 
from 1953’s alltime high of $601,- 
224,000 to $594,120,000. The losses 
were spread across the board, and 
although 1954 was disappointing it 
was still the second biggest news- 
paper year on record. 


The newspaper business in re- 
cent years has talked tough about 
magazines and television, but last 
year it really began to take off the 
gloves. The Chicago Tribune’s anti- 
tv presentation not only slugged 
savagely at audience statistics but 
dwelt lovingly on share-of-market 
losses of companies which had 
abandoned newspapers to dance in 
the light of the magic lantern 
medium. 


Space buyers and younger ac- 
count men who saw it blinked: 
Not since the threadbare ’30s had 
anyone turned loose such a wicked 
series of left hooks to the economic 
breadbasket. 


® The battery ranged from This 


Week’s literate, lyric, sharply- 
etched copy for the “Written 
Word” to Moloney, Regan & 


Schmitt’s hard-boiled facts and 
figures showing that “no other 
medium can match this record, 
either in coverage or cost!” 

And in between, aavertisers 
were getting a steady barrage of 
reports from branch offices, point- 
ing out that retailers like news- 
papers, that retailers spend their 
own money in newspapers and 
that maybe that’s where the 
advertiser ought to be spending 
his. 


And newspapers had some 
pretty exciting advertising stories 
to tell. One of the best was the 
rise of Monsanto’s All, which 
broke just about every rule in the 
suds business. Any smart young 
brand man in Cincinnati or Jersey 
City or the green-glass sandwich 
on Park Ave. knew the formula 
for selling soap: Sunday supple- 
ments plus daytime radio and/or 
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daytime tv. 

Then along came All. It used 
big daily newspaper space—even 
morning newspapers; like the 
august New York Times—and it 
used high-fashion copy, good- 
looking gals with high-key pho- 
tography. No aproned housewives | 
hanging out laundry, no whiter- | 
than-whiter-than-white. Just big) 
space, good copy and a whale of 
a product. 


jup a 142.6% gain in newspaper | 1,120 newspapers, 


/soapers, where the abacus method 
‘of media selection was getting a 


ue 
5 
~~ 
1 


including 793 
expenditures and won an unprec- | U. S. dailies, using teletypesetter 
edented award from the Bureau service (see list on Page 83) and 
of Advertising. But maybe its|Teletypesetter Corp. has invented 
award was in the offices of other|an automatic allocating machine 
which enables operators to feed 
tape to any of several high-speed 
linecasting machines, so that all 
are operating efficiently. 
Further, once linecasting ma- 


long, slow look. 

Advertising’s ins and outs for 
newspapers are reported at length 
below. Let’s look at production.|chines are arranged for automatic 

A few years ago, the big news |magazine shift (agate font in one 
on the newspaper scene was the magazine and text matter in the 


\of magazines may be made from 
‘signals in the tape. 


s Also on tap are such improved 
‘machines as the Cutler-Hammer 
'stacker, which utilizes punched 
cards to change the pre-set count 
‘at the beginning of a run. It en- 
‘ables newspapers to be delivered 
‘to the mail room automatically 
in the various-size stacks re- 
quired. 
| Sta-Hi Corp. is testing a tandem 


= All stacked up the sales, racized |teletypesetter. There are now other, for example) the selection router, which uses rotation plate 
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'motion under hydraulic control, 
‘and which promises that two 
‘plates can be routed more easily 
ithan a single plate with present 
| equipment. 

The APA-Dow high-speed etch- 
ing process is already in operation 
‘in 15 newspapers. Significantly, 
‘newspapers are far more willing 
to test new equipment than they 
|were a few years ago, and the re- 
sults of the tests by those willing 
ito experiment have been bene- 
ficial to the whole field. 

Five years ago, r.o.p. color was 
making significant progress in the 
| newspaper field. Today there are 
|about 613 U. S. newspapers 
equipped to handle two or mcre 
r.o.p. colors (see story on Page 43). 


| 


_® But color is no longer a novelty. 
Its use is so general that an ex- 
'perienced newspaper executive 
cracked recently, “You can buy 
r.o.p. color anywhere in the coun- 
try except in the smallest towns 
and New York.” 

This isn’t strictly accurate, since 
the New York Journal-American 
now handles r.o.p. color one day a 
week, and the tabloid New York 
Post has long offered it. But New 
Yorkers still don’t get to see the 
variety and technical perfection of 
r.o.p. color available in other 
cities. And this may be unfortu- 
nate from an advertising stand- 
point, since the concentration of 
advertisers and agencies in Goth- 
am is thus remote from one of 
newspapers’ great selling tools. 

That tool got sharpened up this 
year when the American News- 
paper Publishers Assn.-American 
Assn. of Advertising Agencies 
settled on a standardized lineup 
of three process colors, nine mix- 
ing and blending colors and a mix- 
ing and blending white. Known as 
the ANPA-AAAA standard r.o.p. 
colors, these will be available 
from all ink manufacturers in the 
near future. 


® A report containing the relevant 
|data on these standards, plus sam- 
ples of each ink, will be ready 
|soon. From the basic 13 colors, 
more than 600 separate shades 
,and colors can be mixed by either 
the newspaper or manufacturer, 
and advertisers will be able to 
specify a color by name and pro- 
portion from the 13 standards. 
o + * 

Where the posture of defense 
is tinged with outrage is in the 
/area of labor, unions and strikes. 
|Early this year, in January, the 
Brooklyn Eagle was struck by the 
American Newspaper Guild. After 
several weeks of negotiation, the 
publisher, Frank Schroth, an- 
nounced his decision to close the 
Eagle permanently. 

He objected to a union scale 
which put the Eagle on a par with 
larger New York dailies, and he 
pointed out that “the Eagle is No. 8 
in top salaries paid to Guild 
employes.” The union position was 
that the Eagle was paying the 
going New York wage to mechani- 
cal unions and ought to pay it for 
editorial and clerical help. 


® The Brooklyn Eagle was sold 
piecemeal at auction in May, and 
most newspaper men (who as a 
group view the growing concen- 
tration in the: newspaper field 
askance anyway) renewed their 
misgivings about the Guild and its 
strike policy. 


The early postwar years were 


See A nerd lee his SA 


Advertising Age, June 6, 1955 


blotched with strikes in the news- 
paper business, reaching a high in 
1947 with 40 strikes, of which 31 
were those of the International 
Typographical Union. But in those 
strikes, publishers generally man- 
aged to keep going. 

In 1950, however, the Guild 
strike brought the New York 
World-Telegram & Sun to a halt 
with a strike in which the me- 
chanical unions refused to cross 
the Guild picket lines. The same 
technique worked in the Seattle 
Times strike in 1953 and in the 
1954 strike against the Wilkes- 
Barre newspapers. In Brooklyn, 
adopting a now-familiar attitude, 
the mechanical unions wouldn’t 
cross the Guild line. 


@ Few journalists would deny that 
the Guild has brought many bene- 
fits to working newspaper men. 
Many think those benefits would 
have accrued to newspaper people 
anyhow, as part of the general up- 
ward swing of wages and im- 
proved working conditions in most 
U. S. industries. 

But one thing is sure: News- 
paper publishers feel deeply that 
their editorial staffs, once usually 
regarded as representative of the 
newspaper and its management, 
have somehow been changed by 
the union affiliation. 

It is, after all, a fairly good 
piece of mental calisthenics to re- 
gard a topnotch police reporter as 
a representative of management if 
you have recently argued a Guild 
contract with him as chairman of 
the Guild on your newspaper. 

This means that many publish- 
ers feel a degree of ambivalence 
toward their editorial men. They 
still take pride in their enterprise, 
crow lustily over minor beats and 
chuckle at night over the crackling 
lead and the well-turned sentence. 
But they are also aware that they 


|deal with a force which has in- 


terrupted newspaper publication 
and forced the closing of a news- 
paper. 


= Many newspapers, of course, 
still have no Guild, even in cities 
where the Guild is strong. And it 
may be significant that ANPA 
contracts on file for news and 
commercial employes reflect a 
fairly static curve for the past five 
years. Total contracts are up from 
148 to 161, editorial contracts up 
only from 60 to 64, commercial and 
editorial contracts up from 73 to 
82 and commercial department 
contracts still at only 15, as they 
were in 1951. 


This is not to say that newspa- 
pers are wholly concerned with the 
bleak side of their business, or 
with the problems they face, After 
all, none of the problems (except 
the government’s anti-trust ac- 
tion) is really new. Most of them 
date back to the end of the war, 
and publishers have learned to 
live with them. 

Newspapers have proved to be 
marvelously adaptable, They have 
put to work some of the newest 
and best devices; some use radio 
prowl cars to cruise the city and 
follow police and fire calls, others 
have used the 173 mc. band for 
relay press. 


= This was the band used by the 
Boston Herald-Traveler on the 
state prison break, with six mo- 
bile units and two portables—five 
cars at the prison, the sixth on 
Boston Common working as a con- 
trol for a helicopter over the 
prison most of the time, one port- 
able at the city desk, one inside 
the prison. 

Also available is new and won- 
derful photographic gear, so that 
newspaper sports and picture 
pages look very different from 
what they did a few years ago. 
Press photographers’ shows have 
become exciting public events in 

(Continued on Page 82) 
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Blanket the Kansas City metropolitan market 
with one newspaper—The Kansas City Star—at 
nation’s lowest milline rate. The Star has a daily 
circulation of more than 695,000 copies. Morning 
and evening combined, The Star has the largest 
home-delivered carrier circulation of all news- 
papers in America. 


913,400 Population 


In its metropolitan area Kansas City now has a 
population of 913,400—301,000 families. This is 
an increase of nearly 100,000 in population since 
1950. Kansas City is headed for the million mark 
fast. Seventy-five per cent of its residents live in 
single, detached houses. 


Most Thorough Coverage in America 


Concentrated Retail Outlets 


Record-breaking smart retail operators in food, 
drug and merchandise lines. Four grocery organi- 
zations do 64% of dollar volume; three drug 
chains do 65% of dollar volume. Advertising 
merchandising and tie-up conscious retailers mean 
quicker, checkable response—greater volume. 


Fabulous Trade Area 


No mountain, lake, ocean or other barrier sep- 
arates Kansas City from the great, thriving rural 
and urban areas that look to it as their capital and 
industrial metropolis. From every direction and in 
every direction there's a free flow of commerce 
between Kansas City and the grain-rich, cattle- 
rich, oil-rich territories that surround it. 


Surging Buying Power 

Kansas City is ahead of itself. 18th in population 
—15th in annual retail sales ($1,293,739,000.00) 
18th in food store sales ($251,104,000.00)—1 1th in 
wholesale sales ($3,805,882,000.00)—8th in bank 
clearings ($18,777,178,949.00)—Quality of Mar- 
ket 20% above national average. 


Stable, Broad-Based Economy 
Kansas City is the nation’s most diversified city. 
Historically its wealth derives from the soil—wheat, 
corn, livestock, oil, lumber—but to this must be add- 
ed rail, air and highway transportation, and a 
surging manufacturing development. Kansas City 
stands supreme among American cities in the 
year-in, year-out uniformity of its prosperity. 


POWERFUL MERCHANDISING 


THE KANSAS CITY STAR GROCERY MERCHANDISER 


@ makes advertising click 


food brokers in the market. 


1. Keep your stock high. 


tie-in advertising. 


Write, Wire or Phone 


@ gets grocer awareness and action 


* NATION'S TOP TEST MARKET 


EVERY WEEK—not just once or twice a month, The Star mails its Grocery Merchandiser to a highly 
selected list of grocers who do 94% of the grocery dollar volume in the Kansas City market, It’s also 
sent to management, sales and advertising personnel of all grocery and drug chains, as well as to top 


All food schedules are detailed a week in advance and features with appropriate art work and 
stories, the new schedules, dominant ads, consistent schedules, 


Every week—52 weeks a year—The Kansas City Star Grocery Merchandiser preaches these basic 
concepts of food merchandising and advertising: 


2. Display Star advertised merchandise prominently in your store. 
3. Tie-in with Star advertised brands in your own advertising. 


Armed with the Grocery Merchandiser, The Star's local solicitors personally urge grocers to run 


Yes, The Star's Grocery Merchandiser is read, used and acted upon by Kansas City grocers. 


PUT KANSAS CITY and THE STAR ON YOUR LIST 


* NATION'S TOP TEST MEDIUM 


JHE KANSAS CITY STAR 


Evening—351,717 
KANSAS CITY eal CHICAGO jes StS. NEW YORK {icy rn 9.616 


21 E. 40th St. 


Sunday—369,666 


@ moves more cases of your goods 
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Advertising Age, June 6, 1955 

‘ . : wspapers, 1954 
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ME oeceesvreeces t eees ae See )6=s $A | Site Seememecioticn ....... ’ ’ 4 

AMERICAN HOME PRODUCTS CORP. 1,587, Automatic Heating ‘be . 2,704,000 3,870,000 — 30.1 Misc. gap mee 6.996.000 6,553,000 + 68 
BEE cnerrsncseneeere sone: 254.577, Automatic Refrigeration .... "404,000 i. ee | oa 139,861,000 129,623,000 + 7.9 
RTE web ss cdevcsveccdicoces 5. 413 DEED. Tiwewepececsceccecs 687,000 749,000 wien AUTOMOTIVE 948.000 1,148,000 _ 261 
ee ee” pS ee 10.895.000 10,545,000 + 33 Se oR ee aaics  asanaee + 68.4 
a ee teat arches 4 Furniture & Furnishings ... 1,455,000 1,668,000 — 12.8 Gasolines & 4 acc cmee oh sekiee 846,000 ~ 38.7 
"FS ore e 223| Heaters & Stoves .......... 6.937 000 6,956,000 — 0.3 Parts & Accessories ........ vacate 10.678.000 + 140 
Black od oe | yh ng . 22 406 Mis. Hsg. Equip. & Supply = 1" 153.000 il 708,000 con ae Passenger Cars (New) oncet 4.812.000 8,670,000 15.1 

wate é . ’ 4 : sens ’ ’ ’ ’ ae s 

Chet Boy-Ar-Dee Products ..... 202,196 INDUSTRIAL ....... eeeeees 10,952,000 8,518,000 + 28.6 Tires & Tubes ........ 7 Banane 9,362,000 — 194 

Chef Boy-Ar-Dee Sauces ....... PP URANO ...............- 1,287,000 1,217,000 + 5.8 | ‘Trucks & Tractors ......... aaa “ae < ae 

Chef Boy a Spaghetti & 43.202: JEWELRY & SILVERWARE .. 26.678 000 21,294,000 -— $9 Misc. Automotive pa Shesys 925, /220, 

Meat ee + 12,617 MEDICAL eee eee eee ee eeeeeee , ’ 18 32,000 a 11.1 TOTAL GENERAL asf 

...::,.. seg, MISCELLANEOUS ......... ; ae 4 ‘340.000 ae = lh AUTOMOTIVE ............ $594,120,000 $601,224,000 1.2 

Easy-O Owe Cleaner =. 186403, PROFESSIONAL & SERVICE 
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| Advertising Gains Spell Growth r t 
| For the first four months of 1955 
the Chicago Daily News | 
out-gained any other Chicago newspaper in 


| Retail advertising 
i General advertising 


\ Total display advertising 


i Total advertising 


Source: Media Records, Inc. (zone linage INCLUDED) 
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CHICAGO DAILY NEWS 


Chicago’s HOME Newspaper John S. Knight, Editor and Publisher 
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Advertising Age, June 6, 1955 


The Top 100 National Advertisers of 1954 


Dollar Expenditures in the Four Major Media 


Newspapers General and 
Rank Advertiser and Supplements % Gain Farm Magazines % Gain Network Radio % Gain Network TV % Gain Total % Gain 
1954 1953 or Loss 1954 1953 or Loss 1954 1953 or Loss 1954 1953 or Loss 1954 1953 or Loss 
1. General Motors Corp. ........ $37 391,415 $32,944,248 + 13.5 $20,560,238 $18,473,543 11.3 3,780,932 $ 2,591,513 + 45.9 $10,304,242 $ 7,867,628 + 31.0 $72,036,827 $61,876,932 + 16.4 
2. Procter & Gamble Co. ......... 7,251,400 7,997,151 — 93 6,543,905 6,887,175 = 5.0 + 2'599.668 14,341,931 — 14.0 23,701,228 14,790,061 + 60.3 49,836,201 44,016,318 +4 13.2 
3. Colgate-Palmolive Co. ......... 10,990,682 12,085,582 — 9.1 3,713,779 4904943 — 243 4813770 5,614,721 — 14.3 14,089,737 11,154,445 + 26.3 33,607,968 33,759,691 — 05 
4. Ford Moter Co. .............. 17,999,652 18,278,304 — 15 7,802,561 6,357,020 +4 227 774,408 200,769 + 285.7 5,972,306 4,300,274 + 38.9 32,548,927 29,136,367 + 11.7 
5. General Foods Corp. .......... 9,351,441 8,633,173 + 92 10,037,913 8,067,640 + 244 3,300,129 6,790,739 — 51.4 9,728,567 6,474,153 + 50.3 32,418,050 29,965,705 + 8.2 
FS 8 ES ee 11,787,596 14,582,794 — 19.2 7.276.136 7,927,641 — 82 1,867,212 905,005 + 106.3 8,820,955 3,006,792 + 193.4 29,751,899 26,422,232 4 12.6 
7. General Electric Co. .......... 3,792,542 3,411,344 + 112 9,558,916 8,887,987 4+ 75 949,500 1,560,495 — 39.2 6,961,548 4,643,654 + 49.9 21,262,506 18,503,480 4 14.9 
* 2 § eae 6,803,797 10,660,745 — 36.2 2,561,151 3,518,068 — 272 4,471,376 4,999,197 — 10.6 7,214,427 5,594,143 + 29.0 21,050,751 24,772,153 — 15.0 
PIES sabdercctececcces 2,296,936 2,549,265 — 99 1,344,955 692,312 + 943 5,562,378 5,803,114 — 41 11,540,452 6,604,508 + 74.7 20,744,721 15,649,199 + 32.6 
10. R. J. Reynolds Tobacco Co. . 3,100,393 3,722,361 — 16.7 2,799,914 2820876 — 06,7 1.770.940 3,256,276 — 45.6 11,828,928 9,053,338 + 30.7 19,500,175 18,852,851 4+ 34 
ll. General Mills Inc. ........... 3,186,138 2,162,439 + 473 3,557,233 3,741,964 — 49 3,724,388 4,627,955 — 19.5 7,630,599 5,547,473 + 37.6 18,098,358 16,079,831 +4 12.6 
12. American Tobacco Co. ......... 2.623,775 4,201,594 — 37.6 4,028,033 4,429,763 — 9} 1,526,617 2,437,267 — 37.4 9,485,152 7,289,961 + 30.1 17,663,577 18,358,585 — 3.8 
13. Distillers Corp.-Seagrams Ltd. .. 9,815,375 9,505,529 + 33 6601461 6571227 + 05 16,416,836 16,076,756 + 21 
14. Liggett & Myers Tobacco Co. .. 3,628,065 1,920,517 + 88.9 2,467,438 1,806,585 4 366 2,921,452 4,374,014 — 33.2 6,131,819 6,209,244 — 12 15,148,774 14,310,360 + 5.9 
15. P. Lorillard Co. ............. 1,202,477 2,136,195 — 43.7 2,781,481 2,422828 4 148 3,300,830 2,952,387 + 11.8 6,669,859 5,041,047 + 323 13,954,647 12,552,457 4 11.2 
16. National Dairy Products Corp. .. 3,338.891 3,788,571 — 119 2,972,715 2,640,255 4 126 812,300 997,382 — 18.6 5,884,217 3,789,949 + 55.3 13,008,123 11.216157 + 160 
17. American Home Products Corp. . 1,587,823 1,101,860 + 44.1 2,058,815 1,680,316 + 225 3,474,699 4,393,477 — 20.9 5,534,537 3,176,110 + 74.3 12,655,874 10,351,763 + 22.3 
18. Campbell Soup Co. ........... 1,567,374 1,573,265 — 0.4 5,081,057 3,867,542 4 314 573,195 2,305,692 — 75.1 4,546,362 3,347,658 + 35.8 11,767,988 11,094,157 + 6.1 
19. Wational Distillers Products Corp. 6,718,375 6,403,887 + 49 4,806,825 3,898,657 +4 233 11,527,200 10,302,544 + 11.9 
SU TEES Sacovccccteccsces 2,971,310 3.278479 — 94 2,117,914 2,914,271 — 273 3,048,726 3,390,442 — 10.1 2,900,885 695,482 + 317.1 11,038,835 10,278,674 4 7.4 
21. Schenley Industries Inc. ....... 6,157,600 7,269,150 — 153 3,283,830 3811417 — 138 299,157 9,441,430 11,379,724 — 17.0 
22. Goodyear Tire & Rubber Co. ... 2,267,630 1,637,391 + 38.5 4,743,546 4,527,320 + 48 333,622 333,684 — 0.02 1,634,011 1,450,235 + 12.7 8,978,809 7,948,630 +4 13.0 
23. Sterling Drug Inc. ........... 2,822,348 2,994,599 — 58 1,854,212 1,535,927 + 20.7 3,518,756 5,955,302 — 40.9 723, 525,120 + 37.9 8,919,299 11,010.939 — 19.0 
i oO Se 2.136.409 3,106,819 — 31.2 2,726,988 1,993,060 4 368 1,570,399 1534904 + 2.3 2,365,384 1,637,236 + 445 8,799,180 8,272,019 + 64 
25. Kellogg Co. ..... ives dake 1,059,120 2,355,426 — 55.0 1,513,361 1551016 — 24 1,910,402 1,378,215 + 38.6 4,263,627 3,393,926 + 25.6 8,746,510 8,678,583 + 0.8 
26. Pillsbury Mills Inc. .......... 907,095 812,377 + 11.7 1,516,827 1,978,126 — 233 2,049,177 2,247,316 — 88 4,010,683 3,369,913 + 19.0 8,483,782 68,407,732 + 0.9 
27. Bristol-Myers Co. ............ 922,532 2,206,463 — 582 3,040,210 2,390,844 +4 27.2 1,484,437 466,015 + 2185 2,778,271 1,849,621 + 50.2 8,225,450 6,912,943 + 19.0 
ce ee 319,010 564,181 — 43.5 921,639 789,911 + 16.7 6,172,592 7,450,608 — 17.2 695,875 8,109,116 8,804,696 — 7.9 
29. Standard Brands Inc. ........ 3,740,877 5,653,472 — 33.8 3,048,647 1,845,567 + 65.2 1,136,662 1,513,701 — 24.9 7,926,186 9,012,740 — 12.1 
30. Westinghouse Electric Corp. .... 2,184,427 2,055.612 + 63 2,056,236 1,742439 +4 18.0 3,621,610 4,459,306 — 18.8 7,862,273 8,257,357 — 438 
31. Philip Morris Inc. ........... 1,245,847 3,260,626 — 618 1,652,886 943,794 + 75.1 1,126,951 1,939,738 — 419 3,668,559 4,288,794 — 14.5 7,694,243 10,432,952 — 26.3 
32. *American Motors Corp. ....... 4,015,528 6,438,963 — 37.6 1,958,167 3,757,761 — 47.9 40,477 1,478,348 110,950 +1,232.4 7,492,520 10,307,674 — 27.3 
33. §. C. Johnson & Sons ......... 1.626,338 924,084 + 76.0 1.007.496 933,459 + 7.9 1,865,201 2,111,234 — 11.7 2,714,030 2,308,955 + 17.5 7,213,065 6,277,732 + 149 
34. Radio Corp. of America ....... 1,569,702 2,014,300 — 221 2,866.555 2,214,778 4 294 883,275 860,946 + 26 1,890,583 2,175,671 — 13.1 7,210,115 7,265695 — 08 
35.**Studebaker-Packard Corp. ..... 5,121,118 5,380,764 — 48 1,329,396 2.864854 — 53.6 472,622 298,240 183,906 + 62.2 6,748,754 8,902,146 — 24.2 
SME, soc nvescdesooces $ 1,349,976 $ 2,602,374 — 48.1 $1,200,514 $2,135,068 — 438 1,316,962 2,112,926 — 37.7 2,731,420 1,477,693 + 848 6,598,872 8,328,081 — 208 
i EE GGG) ins cavecetioe 2,811,797 2,551,926 + 10.2 1,636,358 161088 + 16 36,9909 —— 1,983,741 1,048,633 + 89.2 6,431,896 5.248435 + 22.5 
38. Amer. Telephone & Telegraph Co. 85,825 5,498,394 3,965,699 + 386 815,582 817,212 — 02 6,399,801 4,782,911 + 33.8 
Be I I, gcc cccecescces 2,413,462 2,097,392 + 15.1 2,107,475 2,183,157 — 35 661,509 1,004,249 — 34.1 1,214,579 746,805 + 62.6 6,397,025 6,031,603 + 61 
SPAM: SS i kaon eccedeccens 2,172,663 713,041 + 204.7 2,635,722 2,501,209 + 5.4 881,582 315,043 + 179.8 478, 858,100 — 44.2 6,168,586 4,387,393 + 40.6 
Be I, i cncececccccce 1558936 1829991 — M48 1,701,464 2,066,109 — 17.6 459,609 731,173 — 37.1 2,362,920 1,605,808 + 47.1 6,082,929 6233081 — 24 
42. €. 1. du Pont de Nemours & Co. 818,794 667,072 + 22.7 4,154,877 3,372.131 + 23.2 10,935 —— 741,188 465,290 + 59.3 5,714,859 4,665,428 + 22.5 
= + Sasa aRrers 1,652,443 1,164,258 + 419 844,902 750,023 + 12.7 1,887,465 561,268 + 2363 1,163,561 896,625 + 29.8 5,548,371 3,372,174 + 645 
Oey SE ibetic as ccdecee 396,492 360,963 + 98 3,864 254,795 ——— 4,865,797 2,109,909 + 130.6 5,266,153 2,725,667 + 93.2 
45. Monsanto Chemical Co. ....... 4,101,841 1,690,456 + 142.6 865,129 1,568,315 — 448 269,147 5,236,117 3,258,771 + 60.7 
5 sg PRE 2,344,852 2.455558 — 45 1,307,751 691,287 + 89.2 146,206 348,411 — 58.0 1,424,758 830,823 + 715 5,223,567 4,326,079 + 20.7 
47. Firestone Tire & Rubber Co. ... 949,585 743,248 + 27.8 1,870,252 1827661 + 23 766,935 745,64 + 2.9 1,557,345 1571610 — 09 5,144,117 4,888,162 + 5.2 
48. Int'l. Cellucotton Products Co.. 1,635,247 1,879,063 — 13.0 2,557,869 1,804,400 + 418 407,966 684,822 — 404 436,830 610,495 — 28.4 5,037,912 4,978,780 + 1.2 
49. Johnson & Johnson .......... 878,393 940,586 — 66 3,915,499 2,931,362 +4 33.6 200,763 346,698 — 42.1 4,994,655 4,218,646 + 18.4 
50. Eastman Kodak Co. .......... 1,708,488 931,366 + 83.4 3,121,055 3101432 + 0.6 4,829,543 4,032,798 + 19.8 
51. National Biscuit Co. ......... 2,354,007 1,488,834 4 58.1 749,569 1,253,048 — 402 660,115 814,473 — 19.0 1,055,599 140,740 + 650.0 4,819,290 3,697,095 + 30.4 
52. Aveo Mfg. Corp. ............. 1,379,852 2,205,774 — 37.4 1,623,208 . 2,654.743 — 38.9 338,419 6,020 +5,521.6 1,214,807 1,056,111 + 15.0 4,556,286  5,922648 — 23.1 
53. Wm. Wrigley Jr. Co. ......... 1,696,520 1,754,745 — 3.3 434,027 454,063 — 44 1,723,700 1,606,739 + 7.3 612,195 606,195 + 10 4,466,442 4,421,742 + 1. 
54. Socony-Vacuum Oi! Co. ....... 2,389,393 1,144,346 + 1088 1,683,026 1,560,050 + 7.9 363,289 195,612 + 85.7 4,435,708 2,900,008 + 53.0° 
55. Rexall Drug Co. .............. 85,984 2,231,977 1834838 + 216 623,739 1,497,701 — 58.4 1,464,175 96.715 +1,413.9 4.405.875 3,429,254 + 28.5 
56. Andrew Jergens Co. .......... 1,140,117 = 2,206,336 — 48.3 1,444,390 1,928,796 — 25.1 195,195 368,969 — 47.1 1,472,095 316,065 + 365.8 4,251,797 4,820,166 — 118 
57. Helene Curtis Industries Inc. ... 1,952,681. 1,008,895 + 93.5 1,057,294 936.204 + 12.9 220,710 1,019,648 321,074 + 217.6 4,250,333 2,266,173 + 87.6 
58. Kaiser Motors Corp. ......... 1,389,091 3,286,784 — 57.7 1,057,138 1,539,504 — 313 1,717,028 2264835 — 242 —— 688,049 ——— 4,163,257 7,779,172 — 46.5 
59. Jos. Schlitz Brewing Co. ...... 1,186,560 1,081691 + 9.7 1,073497 1.271511 — 156 1,828,992 1,380,228 + 32.5 4,089,049 3,733,430 + 95 
4 | & “Sse eesiae 2,048,242 668,070 + 206.6 326,136 444,865 — 26.7 302,231 ——— 1,701,396 1,249,422 + 36.2 4,075,774 2,664,588 + 53.0 
61. Brown & Williamson Tobacco Co. 677,537 45.860 41,3774 1,154,213 312,004 + 269.9 132,314 2,100,306 671,691 + 212.7 4,064,370 1,029,555 + 2948 
62. Scott Paper Co. ............. 287,126 538,146 — 466 1,457,416 1.864470 — 218 2,208,068 1,518,227 + 45.4 3,952,610 3,920,843 + 08 
63. B. F. Goodrich Co. ........... 735,854 729,184 + O09 2,026,194 1,676,741 + 208 4737-0cUl 994,074 848,997 + 17.1 3,756,122 3,289,659 + 14.2 
64. Hiram Walker Gooderham & Worts 1,821.07§ 1,644,144 + 108 1,913,020 1.818157 + 5.2 3,734,098 3,462,301 + 7.9 
ee 444,207 264,367 + 68.0 1,332,391 767,462 + 73.6 18,365 1,870,452 925,253 + 102.2 3,665,415 1,957,082 + 87.3 
66. Anheuser-Busch Inc. .......... 1,693,231 2,020,734 — 16.2 93,190 486,100 — 808 1,790,346 534,775 + 2348 3,576,767 3,041,609 + 17.6 
2 2 SA eppeeeeae 1,543,614 1,748,637 — 11.7 850.806 800,116 + 6.3 1,168,755 559,495 + 108.9 3,563,175 3,108,248 + 14.6 
68. Standard Oil Co. of Indiana .... 1,469,876 1,267,957 + 15.9 84,727 91230 — 71 1,258,817 1,231,044 2.3 740,819 258,488 + 186.6 3,554,239 2,848,719 + 248 
69. Florida Citrus Commission .... 591,642 676,204 — 125 842,236 711,550 + 184 1,043,832 64,330 +1,522.6 994,674 224,355 + 343.3 3,472,384 1,676,439 + 107.1 
70. Wesson Oi! & Snowdrift Co. ... 1,097,355 890,886 + 23.2 1,092,595 633.807 + 724 230,260 1,256,196 3,446,146 1,754,953 + 96.4 
71. Pabst Brewing Co. ........... 372,795 311,736 + 19.6 427,409 484.036 — 117 32,100 17,000 + 882 2,551,298 2,309,896 + 105 3,383,602 3,122,668 .+ 84 
72. Sylvania Electric Products Inc. . 789,859 1.467435 — 46.2 698,848 731.4146 — 45 82,718 j\——— 1,742,205 1,363,848 +27.7 3,230,912 3,645,417 — 114 
73. Borg-Warner Corp. .......... 722,908 315,165 + 129.4 2.039.212 1,765,130 + 15.5 457,285 199,778 + 128.9 3,219,405 2,280,073 + 41.2 
74. Wazel Bishop Inc. ............ 285,248 208,164 + 37.0 39,916 32.614 + 22.4 18,365 44,774 — 59.0 2,843,092 2,302,532 + 23.5 3,186,621 2,588,084 + 23.1 
 ¢ “aes 274,548 753.377 — 63.6 769,980 1,184,729 — 35.0 2,136,252 1,459,056 + 464 3,180,780 3,397,162 — 6.4 
76. Corn Products Refining Co. ..... 1,061,707 1,237,938 — 142 1,716,863 1,512305 + 13.5 266,433 239,775 + lil 127,758 80,190 + 59.3 3,172,761 3,070,208 + 3.3 
a ae 277,645 239,332 + 16.0 1,470,775 1.607883 — 85 572,892 1,405,206 242,720 + 478.9 3,153,626 2,662,827 + 18.4 
78. Aluminum Co. of America ..... 70,772 167.175 — 57.7 1,762,303 1,505,227 + 17.1 1,320,122 811,929 + 62.6 3,153,197 2,484,331 + 26.9 
79. Dow Chemical Co. ............ 224,409 90.840 + 147.0 792,901 873,601 — 92 2,131,832 146,185 +1,358.3 3,149,142 1,110,626 + 183.5 
80. Best Foods Inc. ............. 923,364 1,065,530 — 13.3 1,463,510 812,141 + 80.2 822=« 747,466 419,343 + 78.2 3,134,340 2,305,306 + 36.0 
Sl. Doubleday & Co. ............. 2,087,931 1998579 + 45 941,426 924518 + 18 29,586 12,283 + 140.9 2,449 3,061,392 2,935,380 + 4.3 
82. Prudential Ins. Co. of Amer. ... 1,239,630 927,441 + 33.7 8.525 820,519 846,138 — 3.0 908,715 610,803 + 48.8 2,977,389 2,384,382 + 24.9 
NN aaa 1,231,857 1,810,599 — 32.0 1,458,863 1,258,193 + 15.9 282,992 2,973,712 3,068,783 — 3.1 
84. Clorox Chemical Co. ......... - 2,330,431 2,480,136 — 6.0 552,675 575,972 — 40 2,883,106 3,056,108 — 5.7 
85. Consolidated Cosmetics Inc. ... 1,707,173 1,131,247 + 50.9 172,147 263,313 — 346 217,039 755,355 — 71.3 758,859 494,031 + 53.6 2,855,218 2,643,946 + 8.0 
; 6. Eastern Airlines Inc. .......... 2.819.776 1884118 +4 49.7 2,819,776 1,884,118 + 49.7 
87. Brown-Forman Distillers Corp. .. 1,503,530 1,238,212 + 21.4 1,308,778 1,492,788 — 123 2,812,308 2,731,000 + 3.0 
88. Admiral Corp. ............... 439,465 1,468,370 — 70.1 1,182,841 1414858 — 164 151,516 203,694 — 25.6 1,028,876 1,274,356 — 19.3 2,802,698 4,361,278 — 35.7 
SN 1,610,937 1,147,945 + 403 222,127 75,903 + 192.6 962,258 940,585 + 2.3 2,795,322 2,164,433 + 29.1 
90. Carter Products Inc. .......... 40,211 275,048 — 85.4 5,225 964,538 774,907 + 245 1,779,360 2,204,577 — 19.3 2,789,334  3,254532 — 143 
t 91. Union Carbide-Carbon Corp. .... 939,235 1,374,552 — 31.7 1,780,772 1,698,323 + 49 27,500 2,747,507 3,072,875 — 10.6 
92. Armstrong Cork Co. ........... 1,509,017 1,343,828 + 123 306,784 . 1,209,366 994,830 + 216 2,718,383 2645442 + 28 
93. Greyhound Corp. ............. 1,746,260 1,445,157 + 208 733,092 738,361 — 0.7 221,899 451,519 — 50.9 2,701,251 2,635,037 + 25 
: ales gh wkk vin ne 368,156 492,104 — 25.2 1,407,280 1,152,372 + 22.1 346,989 507,549 — 31.6 561,510 492,482 + 14.0 2,683,935 2644507 + 15 
95. Pan American World Airlines Inc. 1,130,703 1,070,800 + 5.6 1,060,334 1,060,384 — 0.01 474,420 2,665,457 2,131,184 + 25.1 ‘ 
. 96. Halimark Cards Inc. ........... 66,053 208.667 — 68.3 240,111 159,528 + 505 556.598 637,048 — 126 1.778.620 1,052,530 + 69.0 2,641,382 - 2,057,773 + 28.4 { 
97. Standard Oil Co. of N. J. ..... 2,389,288 1,807,397 + 32.2 66,266 38,271 + 73.1 23,268 156,500 2,635,322 1,845,668 + 428 
98. American Airlines Inc. ........ 2,133,662 1,043,985 + 104.4 494,746 1,018,387 — 514 2,628,408 2,062,372 + 27.4 
99. Mutual Benefit H. & A. Assn. .. 1,203,130 899,620 + 33.7 59,220 16,000 + 270.1 $23,350 551,137 — 50.4 831,397 803,056 + 3.5 2,617,097 2,269,813 + 15.3 
| 100. Liebmann Breweries Inc. ...... 2,435,829 2.067872 + 17.8 172,497 145,099 + 189 2,608,326 2,212,971 + 179 
. eae ide ci cs ccccs $266,790,311 273,538,941 — 2.5 221,930,290 211,639,355 + 4.9 103,080,033 120,903,809 — 14.7 256,843,584 177,295,666 + 44.9 $848,644.218 783,377,771 + 8.3 ; 
*The 1953 Nash-Kelvinator & Hudson expenditures were combined to make the figure comparable with the 1954 expenditure. **The 1953 Studebaker and Packard expenditures were combined to make the figure comparable with the 1954 
expenditure. Sources: Publishers Information Bureau and Bureau of Advertising, ANPA. 
BEATRICE FOODS CO. ........ 174,514 | BELL BRAND FOODS LTD. ...... 42,681] Fanning’s Pickles & Helimann’s OU BONE Giksdescedsess...- 282,667 Inmerclean ..................- 9,972 
SI o's od cecccccccen 1.949| Bell Brand Food Products ...... 1,329 Sandwich Spread ............. 11,480 Floor Coverings & Rugs ........ 183,217 Pe ere 397,466 
a Ee eee 2.320; Blue Bell Potato Chips ........ 41,352} Hellmann's French Dressing & PR SED cc cahivetoses SDASO «—_ PANGrip .. ooo ncn crccccces. 184,329 
ie See 109,323 | BELL TELEPHONE CO. OF Sandwich Spread ............. 11,119} HAZEL BISHOP INC. POSAM os ence eee ee seneeees 15,106 
| Meadow Gold Butter .......... 1,390 | PENNSYLVANIA ............. 386.473 Helimann’s Mayonnaise ........ 240.771| Toilet Preparations ........... SUB BOR 4 = GATTO wn. cic cccceesss 16,759 
: Meadow Gold Cottage Cheese .... 1,101 | seLTONE HEARING AID CO. Hellmann’s Products .......... 11,700} WALTER J. BLACK INC. ........ 637,982 BOBBS-MERRILL CO. 
| Meadow Gold Dairy Products .... . ) S © ee soo 59.772| Hellmann's Relish Sandwich Black's Readers Service Co. .... SEG,9GS| Books 20... ce cceecccseccceee 41,741 
| Meadow Gold Ice Cream ........ 16.220 percuT. RICHARDS PACKING CO Spread & Dressing .......... 1,900; Classics Club .............055 124,088 BOEING AIRPLANE CO. ......... 30,703 
Meadow Gold Milk ............ 12,632 ; : . ? mt Oatmeal ......... 64,091| Detective Book Club ........... 156,991 | BON AMI CO. , 
i Sacamento Tomato Juice ....... 26,652; H-O Insta ' ; 
| Vegamato Vegetable Juice ...... ~4 ARNOLD BERNSTEIN SHIPPIN US RSS 5,472| BLACKSTONE CORP. ........... SE MME hoes oesccsesecibecee 52,947 : 
| BEAUNIT MILLS INC. .......... 71,381 | "co G sa.71s| M0 Gulch Gels ............. 21.220| Laundry Equipment ........... 2,412, ay sone ane. i 
American Bemberg Co. ........ 67,079 ENG i gil | dhe fp lalla nd ae fy ye ee Bak ~ aa 74,773 | ON ere 30,108 
| Beaunit Mills Inc. ............ oe ee vee) eee — eel aie TICs davennncsees +s 5,905. BONNIE HUBBARD KUPBOARD .. 44,138 
| BEAUTE VUES CORP. Par LIME wcceseseesses. 26,008| ccss & fed bend Fla... 4.304 | BLANTON CO. BOOK FIND CLUB ............... 28,238 
| _Nutri-Tonic Permanent ........ 85,777| BERRY TOURS TRAVEL SERVICE Grose Gabe Plear .....-. ~ ih 56.054| Creamo Margarine ............ 43,070| BOOK-OF-THE-MONTH CLUB .... 415,166 
BEECH-NUT PACKING CO. ...... 838,705; Berry Tours ............. 000. 42,358/ cninola Shoe Polish ........... 297,327| BLITZ-WEINHARD CO. Book-Of-The-Month Club ....... 395,981 
RE PTET 288,095 | BEST FOODS INC. ............. 923,364 Sunny Jim Syrup ....--- <a 2760) Geer. dsdeebinke ds se-a>s.... 58,268, Books Abridged Inc. .......... 14,883 
Coffee ...... ok a 103,031; Best Foods Condiments ........ 9,991 RODUCTS, INC BLOCH BROS. TOBACCO CO. .... 110,465| Music Appreciation Records .... 4,302 
SASS a 426,689| Best Foods Dressings & Sandwich BEV-RICH P ‘ 64.729| Kentucky Club 2.2... ee... 99,023| BOOTH BOTTLING Co. 
SU reas cs cccccee ess: 1,560 Sev-Rich Beverages ..---------- Mail Pouch ...............00. 11,442} Booth’s Beverages ............ 27,944 
DET is ponceccécecssse 5,231 Best Foods Mayonnaise ........ 48,785 BIB CORP. .......---+-+-+00-- 33,902' BLOCK DRUG CO. ............. Se ME TE shnckciccecccecss 2,811,797 
BELL & COMPANY, INC. Best Foods Products ........... 1,270 Bib Baby Foods ....-.-.-..... SS MINE db cated sak sbudcsccces 3,830 Borden's Biscuits ............ 32,403 
17,159 Puffy-Fluff Mix 
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than any other newspaper 


Week after week, year after year, the favorite newspaper of the people 
of Greater Philadelphia is The Evening and Sunday Bulletin. 


To all the contents of a great metropolitan newspaper, The Bulletin adds In Philadelphia nearly everybody 


its distinctive and characteristic reporting of local news. This helps 


explain why The Bulletin, in Greater Philadelphia*, delivers more copies 


to more people every seven days than any other newspaper. Philadel- reads The Bulletin 


phians buy it, read it, trust it and respond to the advertising in it. 
Advertising Offices: Philadelphia, 30th and Market Streets 
The Bulletin is Philadelphia New York, 285 Madison Ave. * Chicago, 520 N. Michigan Ave. 
e Bulle ; 


Representatives: Sawyer Ferguson Walker Company in Detroit 
¢14-County A.B.C. City and Retail Trading Zone Atlanta * Los Angeles * San Francisco 
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as a Advertising Age, June 4, 1955 
: Borden's Cheeses ...........-- 090) Borden’s-Parker-Mayflower Norge Dryer & Washer ......... 85,827 | Th T 100 N ti ] N 
2 "s Cheese Spread ....... ter aa non vencccatake 2,306; Norge Ranges ...............- 96,729 
- rete ge ‘eis’. we 10, 146 | Borden’s Products ............ 16,918 inn Refrigerator ae 125.638 | e op a 10na Cwspaper 
Be Borden's Cottage Cheese ...... wae — ag veeees ca Norge Washer ................ 12885 | io 
Borden's Dairy Products ....... rden's White Sauce Mix ..... ' Nor oa , 
Borden's Egg Nog ..........-- 36,180; Golden Whip ................ 2,558 BOSTON oo "RAILROAD . 40,232 Advertisers: 1954 
Borden's Horton’s & Reid's Starlac .......... 1,248,009 | BOSTON CONSOLIDATED GAS CO. 61,048 ? 
~ 2A Oe 151,491, BORG-ERICKSON CORP. BOSTON EDISON CO. .......... 72,925 
Borden's Ice ee Ta porte Ro. irate: 3 eiiee ae BOTANY MILLS, INC. .......... 56,887 1954 1953 1953 % 
"s Instant Coffee ........ - e eesiveces a / ig | 
ae. [5] Ee Owen. [| bani. 52.098 | RANK COMPANY EXPENDITURE RANK EXPENDITURE CHANGE 
Borden's Mello ..............- RIE PME S'8G'a 6s Sop cccvccene 4,216 Bourjois Preparations hig 46,832, 1 General Motors Corp. ........-00 35,591,415 1 32,944,248 + 8.0 
Borden’s Milk .....6.ceeceees 217,781; Worge Dryer .............+-5. 201,475) powman DAIRY CO. cee a 297,715) 2 Ford Motor Co. o.cccecscsesessesesesesneees 17,999,652 2 18,278,304 — 15 
= eS 6053} 3 Chrysler Corp. sscsccccccssssssssseeessseess 11,787,596 3 14,582,794 — 19.2 
Cottage Cheese ..............- 28,115) 4 Colgate-Palmolive Co... 10,990,682 4 12,085,582 — 9.1 
Now available! Cream naeeeeeeees cesses ee: 8:64) 5 Distillers Corp.-Seagram’s Ltd. ..... 9815375 6 9505529 4 33 
. ce en epee sr'go7| 6 General Foods Corp. wrnenenrnn 9351441 7 8633173 + 83 
High Quality ROP Color in lowa's elle, heh ame 2 freder & Gute CR sesennsiesstnn Fe ge . ioe) — 93 
“ a ewan tear tee, Gas 803, ‘660, — 362 
Top Quality Metropolitan Market! Mit ee ccrsicvivisssos7 GEMS) National Distillers Products Corp. 6719468 10 6,403,887 + 49 
| RS 6,373 Pndustries — ......ccceeeceeeeee 6,157 400 9 7,269,1 — 15. 
ees Ser ee ae ne, Oaeee Sun eee new Mie fe you soles oe eee 4053| 11 SwdebokenPackerd Corp... *5,121,118 5380764 — ‘aa 
messages in Cedar Rapids, lowa's top quality market in both per Strawberry Drink 2.155 . “er P 410184) 53 ; ' 
capita sales and income. Our new Goss headliner press, experienced Whipped Cream .............. 1505| 12 Memento Chemten Co. ............. #4015 528 Rene + 142.6 
production people and top quality inks assure you of best possible BRACH & SONS, E. J 13 American Motors Corp. ox... a 438, 438 — 374 
reproduction of your ROP full color advertisements. aie... we 26.663 14 General Electric Co. ..ecc.ccccccsceseee 792, A11344 +112 
RBUSED Sos 00% ss , 15 Standard Brands Inc. we 3,740,877 11 5,653,472 — 33.8 
See your Gazette representative for rates and details, or write: ‘a 399,308 16 Liggett & Myers Tobacco Co. ........ 3,628,065 43 1,920,517 88.9 
— 5 17 National Dairy Products Corp. .... 3,338,891 14 3,788,571 — 11.9 
Over 60,000 Daily and  ¢ Che es BRAUN BAKING CO. 35,295 18 General Mills Inc. ......csssecensenen 3,186,138 34 2,162,439 + 47.3 
Sunday Circulation JOHN H. BRECK ING. | 174,492 | 19 R. J. Reynolds Tobacco Co. «........ 3,100,393 15 3,722,361 — 167 
dedur Rapid 4g —istfa ...... 61.999| 20 Swift & Co. 2,971,310 18 3278479 — 9.4 
in the 16 Eastern lowa a Treatment & mene ie 41,568; 21 Sterling a DOM. ctnavecinnsecipnaniensiat prep yu 2,994,590 — 58 
me — | CC Shampoo ww... we eee eee 70,925; 22 Eastern Airlines 819,776 1,884,118 + 49.7 
page that comprise ee Ong cette oe M. J. BREITENBACH CO. 23 Borden Co. 2,811,797 25 2,551,926 + 10.2 
© Cedar Rapids market. CEDAR id IOWA: - Ba 32.183) 24 American Tabacco CO. sommes 2623775 12 4201594 — 376 
Cortien’s Oi ee NECA. ra, | 25 Mebmenn Breweries Ine. ............ 2435829 38  2,067872 + 17.8 
aE ‘ BE Pebttinn By CO. ccccscccoscctctvccccseccscses | ED 37 2,097,392 + 15.1 
27 Socony-Vasuum Dil Co. ....cccceesevee 2,389,393 79 1,144,346 +108.8 
28 Stoenderd Oli Co. (New Jersey) . 2,389,288 49 1,807,397. + 32.2 
29 National Biscuit Co. .......eessessseee 2,354,007 58 1,488,834 + 58.1 
ee ED Mn... sasticatanabinisertencticgsvececs 2,344,852 29 2455,558 — 45 
31 Clorox Chemical Co. .......ccccsssees 2,330,431 28 2,480,136 — 6.0 
we can 32 Gillette Co. 2,296,936 26 2,549,265 — 99 
33 Goodyear Tire & Rubber Co. ........ 2,267,630 55 1,637,391 + 38.5 
; 34 Curtis Publishing Co. .......csse 2,210,773 66 1341462 + 648 
35 Westinghouse Electric Corp. ........ 2,184,427 39 2,055,612 + 63 
attord to be 36 Texas Co. 2,172,663 *** 713,041 +2047 
37 Quaker Oats Co. 2,136,409 20 3,106,819 — 31.2 
38 American Airlines 2.0... 2,133,462 88 1,043,985 +1044 
39 Doubleday & Co. .....cccccccccceeseeseees 2,087,931 42 1998579 + 435 
QD Ge Ge GID n, ccctenccccsssccesscccescecce ee 2,048,242 *** 668,070 +2066 
41 Helene Curtis Industries .............. 1,952,681 92 1008895 + 93.5 
42 Publicker Industries ..................... 1,945,487 35 2,147,879 — 9.4 
43 Hiram Walker Gooderham & 
Worts Ltd. .... 1,821,078 54 1,644,144 + 10.8 
44 Shell Oil Co. . 1,752,079 44 1,910,044 — 8.3 
45 Greyhound Corp. .......cccccceceeeesseees 1,746,260 61 1,445,157 + 208 
46 Eastman Kodak Co. .........ccccceeeeee 1,708,488 98 931,366 -+- 83.4 
47 Consolidated Cosmetics Inc. .......... 1,707,173 81 1,131,247 + 50.9 
48 William Wrigley Jr. Co. «0.0.0... 1,696,520 50 1,754,745 — 3.3 
Anheuser-Busch Inc. .........cccceeseeee 14693,231 40 2,020,734 — 16.2 
Carnation Co. 1,652,443 75 1,164,258 + 41.9 
International Cellucotton Products 
Co. 1,635,247 46 1,879,063 — 13.0 
S. C. Johnson & Som ............cc000 1,626,338 *** 924084 + 76.0 
Sun Oil Co. . 1,610,937 78 1,147,945 + 40.3 
Revion Products Corp. ................ 1,589,450 *** 305,676 +420.0 
American Home Products Corp. .. 1,587,823 83 1,101,860 + 44.1 
Radio Corp. of America ................ 1,569,702 4) 2,014,300 — 22.1 
Campbell Soup Co. .........csssssseeees 1,567,374 57 1,573,265 — 0.4 
Coca-Cola Co. 1,558,936 47 1,829,991 — 148 
Pepsi-Cola Co. “ 1,543,614 51 1,748,637 — 11.7 
Phillips Petroleum Co. .............0+.. 1,519,911 See 675,767 +1249 
Brown-Forman Distillers Corp. .... 1,503,530 70 1,238,212 + 21.4 
Standard Oil Co. (Indiana) ........ 1,469,876 69 1,267,957 + 15.9 
Beacon Co. 1,466,758 80 1,134,448 + 29.3 
Kaiser Motors Corp. .......cccssssseee 1,389,091 17 3,286,784 — 57.7 
vd Time Inc. 1,380,127 *** 652,983 +111.4 
a Avco Mig. Corp. .eccccccccceccesseseeneee 1,379,852 33 2,205.774 — 37.4 
: : Philco Corp. 1,349,976 24 2,602,374 — 48.1 
* C. A. Swanson & Sons ...........c00 1,279,991 *** 436467 = +193.3 
. FRED MENENOD BGs ccceccescscseonsssstinte 1,245,847 19 3,260,626 — 61.8 
Prudential insurance Co. of 
America 1,239,630 99 927,441 + 33.7 
; 71 +H. J. Heinz Co. 1,231 857 48 1,810,590 — 32.0 
i. 72 Standard Oil Co. of California .. 1,223,070 100 926,770 + 32.0 
: : : , : a 73 Cities Service Co. sccccscccsssssssssssee 1,205,446 *** 530,530 +127.2 
We deposited so much money in 1954 — that if we drew out one quarter of +a Maa teens a 
' what we put in — we'd still have more money in the bank than was deposited REREIRE: DAIRY vitlitiiicncnensees 1,203,130 *** 899,620 + 33.7 
‘ ; ‘ d : . 75 P. Lorillard Co. 1,202477 36 2,136,195 — 43.7 
in 1950! Bank deposits have increased a whopping 36% in Metropolitan 76 Jos. Schlitz Brewing Co. cc... 1,186,560 85 1,081,691 + 97 
Ph ix* al 2 t f ' 77 United Airlines 1,173,936 *** 741659 + 58.3 
oenix™ alone, im just four years: 78 Trans World Airlimes ...............0 1,167,061 *** 619,376 + 88.4 
: 2 . z 79 Institute of Life Insurance ............ 1,159,511 67 1,339,426 — 13.4 
This phenomenal growth in bank deposits is just one indication of the pros- 80 P. Ballantine & Soms ............0009 1,143,167. 74 1,211,178 — 546 
P < ae. 5 4 ~ TI: ‘ 81 Andrew Jergens Co. ........s0rs 1,140,117 32 2,206,336 — 48.3 
perity of the Phoenix market—an indication that is mirrored in increased capital 82 Pan American World Airways .... 1,130,703 86 1070800 + 5.6 
. : ‘ . 83 Wilson & Co. ... 1,118,183 *** 545,160 105.1 
) and surplus funds, larger savings accounts, bigger investments — increased 84 Wesson Oil & Snowdrift Soles Co. 1.097355  *** 890,886 Y 23.2 
: retail sales 85 Mennen Co. 1,095,313 *** 417,060 +162.6 
° 86 Renfield Importers Ltd. ................ 1,092,658 94 9844696 -+ 11.0 
P “ a 87 Corn Products Refining Co. ........ 1,061,707 72 1,237,938 — 14.2 
We're making more money — saving more money — and spending more money, 88 Kellogg Co. 1059120 30 2,385426 — 55.0 
ra inclair Refining Co. ............00 ,056,179 84 1098855 — 3.9 
than ever before. That’s one reason why Phoenix is a fabulous market. Sate oo 104039 89 1039814 + 0.1 
‘ 91 Consolidated Cigar Corp. ............ 1,035,646 82 1,109,947 — 67 
Maricopa County 92 National Airlines 1,003,189 *** 910519 + 10.2 
93 Purex Corp. Ltd. . 1,000,881 *** 438,177 4128.4 
94 Sunkist Growers Inc. ........0000000000 999,731 *** 727,824 + 374 
THE PHOENIX 95 Seven Up Co. wan. Soran 93 1,005,576 — 37 
: Firestone Tire & Rubber Co. .......... 94 ote 743,248 + 278 
a The one buy, single insertion 97 Union Carbide & Carbon Corp... 939,235 64 ~=—-'1,374,552 — 317 
@g “Phoenix Republic and Ga- 98 Associated Hospital Service inc... 926,241 *** 624,154 + 48.4 
e 7 99 Best Foods Inc. 923,364 87 1065530 — 13.3 
7 | zette,” daily and Sunday, 100 Bristol-Myers Co. ..csceccsccsessssessensees 922,532 31 2,206,463 — 58.2 
‘ . NE Ciciaicbbisirascetotendicninestcsence $286,383,461 $284,818,435 r OS 
&§ delivers complete saturation NOTE: The total of the 100 leaders in 1953 was $293,657,689. 
: : . *Packard and Studebaker merged in 1954. In 1953 Packard ranked 27th with an 
j of Metropolitan Phoenix, P H O E N ! X, a R I Z oO N A expenditure of $2,516,846 and Studebaker ranked 22nd with an expenditure of $2,863,- 
containing about half of 918. For comparative purposes, the 1953 figures above include both Studebaker and 
Packard expenditures. 
Arizona's population, plus National Representatives: **In 1954 American Motors includes both Hudson Motor Corp. and Nash-Kelvinator 
= Corp. In 1953 Hudson ranked 23rd with an expenditure of $2,439,495 and Nash- 
statewide coverage. Kelly-Smith Company Kelvinator ranked 13th with an expenditure of $3,799,468. For comparative purposes, 
the 1953 figures above include both Hudson and Nash-Kelvinator expenditures. 72 
_***Unranked last yeor. Bi 
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What makes a newspaper great? 


One mark of journalistic excellence 
is the kind of creative editing and 
reporting which prompts other editors 
from coast to coast to say of a story 
or feature, ‘“‘I want that in my paper.” 

The newspaper features and stories 
represented above, originally written 
for the Minneapolis Star and Tribune, 
have in recent months been purchased 
and published by more than 70 lead- 
ing newspapers throughout the nation. 
CARROLL BINDER, internationally 
famed foreign affairsexpert and editori- 
al editor of the Minneapolis Tribune, 
had articles on his around -the-world 
trip published in the Chicago Daily 
News, the Louisville Courier-Journal 
and many other top newspapers. 


VICTOR COHN, nationally known 
science writer of the Minneapolis 
Tribune, was featured in the St. Louis 
Post-Dispatch, Detroit News, Portland 
Oregonian, Winnipeg Free Press and 
24 other newspapers. 

JAY EDGERTON, expert on Upper 
Midwest history and editorial writer 
of the Minneapolis Star, authored the 
Lewis and Clark comic strip which 
also runs in the Kansas City Star, Des 
Moines Register and other newspapers. 
WILL JONES, movie and entertainment 
columnist forthe Minneapolis Tribune, 
wrote a series of stories which also 
appeared in the Boston Globe and the 
New York World-Telegram among 
other newspapers. 


CARL ROWAN, prize-winning Min- 
neapolis Tribune reporter, wrote a 
series on his four-month tour of India 
which also were printed by the 
Detroit Free Press, the Baltimore Sun, 
Milwaukee Journal, Pittsburgh Press 
and 27 other newspapers. 


Minneapolis 
Star and Tribune 


EVENING MORNING & SUNDAY 


625,000 SUNDAY - 495,000 DAILY 


JOHN COWLES, President 
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Carling’s Red Cap Ale 
BRIDGEPORT BRASS CO. 


BRILLO MFG. CO. 
Britlo 


Plasti-Liner 


Vitalis 


Carling’s Beer and Ale .. 
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14,196, BRITISH INDUSTRIES FAIR .... 27,511, WALLACE BROWN INC. ........ 29,600, Floor Cleaner ................ 30,752 
49,164 BRITISH OVERSEAS AIRWAYS BROWN & WILLIAMSON TOBACCO BRUNSWICK-BALKE-COLLENDER 
NE Ee kis i kuewe cas pee eee EE WE” eae hk iin sc coves iwehnee 40,261 
1,384 BROIL-QUIK, INC. RIE 170,882| Billiard Table ............... 1,524 
33,162 Rotisseries ..............-+-. ff ae ae 570; Bowling Ball ................. 5,739 
15,986 BROOKLYN UNION GAS CO. .... 172,609; Sir Walter Raleigh Tobacco .... 4,620 Bowling Equipment ........... 32,998 
| BROWN. CORP. ....0....0.005.- 71,322 BES) Sar 501,465; BUCKEYE BREWING CO. 
130,276 / Nibroc Paper Products ........ 25,290; J. T. S. BROWN’S SONS CO. SU ae a ThO RW das onsale 64 40,249 
| WNibroc Paper Towels ......... 30,581 Old J. T. S. Brown Whisky .... 26,727| BURGER BREWING CO. 
NO Se ee eee 15,451; BROWNELL & FIELD CO. ....... 41,676 EE a ee 143,740 
922,532 BROWN-FORMAN DISTILLERS Autocrat Coffee .............. 7,738 | BURGESS BATTERY CO. 
30,219 CORP. ........ et tenseseecees 1,503,530 Autocrat Coffee & Tea ........ 7,332| Burgess Flashlight Batteries ... 25,010 
294,220' Early Times Whisky .......... 1,041,542 Autocrat Coffee Syrup ......... 4,093; BURLINGTON MILLS CORP. 
99,585' King Whisky ................. 11,405 Autocrat Instant Coffee ........ 13,317 Pa wkMirete iwi avesi’e 61,258 
290,020 Old Forester Whisky .......... 450,583; Autocrat Tea ................. 9,196| W. ATLEE BURPEE CO. 
179,812 BROWN-GRAVES CO. Se | ae 228,341 ids Gad cae Lkceue oe iss 50,911 
24,212; ‘Bee-Gee Windows ............ 41,503; Cleaning Wax ................ 140,391; BUTCHER POLISH CO. 
4,464| BROWN SHOE CO. .............. 32,611; Cleaning Wax & Floor Cleaner ... a i oS ee ae 53,215 


We Stage or Take Part in 


Your Local Area 


Sales Meetings 


Just / of 9 Benefits 
of The World-Herald 


103 PLAN! 


To dramatize your promotion . . . to generate sales enthusiasm, the 
World-Herald will prepare special visual material to sell the impact 
of your campaign at your local area sales meetings. In addition, a 
booklet outlining the scope of your promotion, sales and advertising 
helps available from your firm, and detailed figures showing World- 
Herald circulation in each man’s territory will be given to each of 
your sales people. 


103 Plan also provides for mailings to all key outstate retailers 
handling your product. These mailing pieces point up the profit 
opportunities offered by your campaign and show retailers sales and 
advertising helps available to them from your firm. In the Omaha 
area, the World-Herald will see that every advertising retailer, carry- 
ing your product, is personally called on to get tie-in advertising 
and in-store support for your promotion. 


One single medium—The World-Herald—gives you 100% 
coverage of Omaha families. In Nebraska and Western Iowa, 3 out 
of every 5 families are World-Herald readers. Proven repeated re- 
sponsiveness by consumers, is the reason why retailers throughout 
the 103 county area accept World-Herald advertising as local pro- 
motional support. 


To get the full details on 103 Plan and this $2 billion market, 
contact the nearest O’Mara and Ormsbee office or write the National 
Advertising Department of The World-Herald today. 


maha World-Herald 


251,139 Daily ° 261,246 Sunday 


A.B.C. Publisher's statement for Sept. 30, 1954 
Read by 3 out of 5 families in Nebraska and Western lowa 
O’Mara & Ormsbee, National Representatives: 


New York + Chicago * Detroit * los Angeles + San Francisco 
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Advertising Age, June 6, 1955 


BUXTON INC. 

SNES Powe é.deu waddeie ss oace 34,408 
BY-LINES BY NANCY SASSER ... 565,039 
BYMART-TINTAIR INC. 

RE -csice 6c ckakteehatiokee 39,789 
GRE. G. GRE BO. coe cc ctecsce 31,386 

French Dressing .............. 6,426 
EY So ois s kdesbucscce ee 23,082 
PEE nities a de'cd-00 genset nal 1,878 

CAIN’S COFFEE CO. ............ 42,287 

SEES oh 6-0 6.0 3 oe cou he 6 35,031 

ED onc ic dab) ves sewes 2,320 

PE GE, ca cgead eee eeoes 2,012 

PR iat ha tk. ance 4s 2,924 
CALAVO GROWERS OF CALIFORNIA 

Calave AVOEREES® .. 6.5. c cece. ,024 
CALIFORNIA FRUIT EXCHANGE 

Canned Bartlett Pears ........ 54,261 
CALIFORNIA & HAWAIIAN SUGAR 

REFINING CORP. 

Ge BN is be secwddoccceos. 312 
CALIFORNIA LIMA BEAN GROWERS 

te a nkbs ce knd ov bcs 0 36,480 

Seaside Lima Beans .......... 33,997 
Seaside Vegetables ........... 2,483 

CALIFORNIA-NEVADA MANUFACTURERS 

OF CARBONATED BEVERAGES . 39,198 
CALIFORNIA OIL CO. 

Sa 248,938 
CALIFORNIA PACKING CORP. . 463.732 

Del Monte Catsup ............. 83,710 

Del Monte Fruits .............. 72,344 

Del Monte Pineapple Juice ..... 26,231 

Del Monte Pineapple & 

Pimonppte FUG) 2. ccc ccc cece 78,953 
Del Monte Prune Juice ......... 117,115 
Del Monte Vegetables .......... 76,925 
Del Monte Products ........... 8,454 

CALIFORNIA PET FOODS CO. .... 40,028 

Bonnie Dog & Cat Food ........ 6,785 

Bonnie Dog-E-Stu ............ 23,995 

Snappy Dog Food ............. 9,248 
CALIFORNIA PHYSICIANS 

eT Me otis oats ¢4 skies ¢ 6 43,900 
CALIFORNIA PRUNE & APRICOT 

GROWERS ASSN. ............ 121,769 

California Prune Juice ........ 15,018 

Caieraia Prunes ..ocscctce.. 106,751 
CALIFORNIA WALNUT GROWERS ASSN. 

Diamond Walnuts .............. 196,382 
CALIFORNIA-WESTERN STATES 

LIFE INSURANCE CO. ........ 28,489 
CALIFORNIA WINE ASSN. ...... 33,991 

Aristocrat Brandy ............. 18,844 

Eleven Cellars Wine ........... 10,445 

PN 6 os icckWhe oc Wbtwees 4,702 
CALO DOG FOOD CO. ........... 85,370 

i Eo cecaveconseee 77,066 

DS SamkiiGave Oued sede 8,304 
CAMPANA SALES CO. .......... 471,910 

pRB + NO TS er 234,787 

DEN odo ccobsGhetws saeee 209,443 

D D OD Prescription .......... 19,541 

NT Heiss. ey ena beinse 8,139 
HARRY T. CAMPBELL SONS CORP. 

egy Sree 6 ere 147,277 
CAMPBELL SOUP CO. ........... 1,567,374 

Campbell’s Beans ............. 131,907 

TS GUO vei ccccccacnce 969,156 

Franco-American Spaghetti ..... 197,458 
V-8 Vegetable Juices .......... 268,853 

CANADA DRY GINGER ALE INC. 1,040,396 

Canada Dry Beverages ......... 208,782 

Canada Dry Ginger Ale ......... 204,659 


Canada Dry Ginger Ale & Water . 107,790 
Canada Dry Ginger Ale Inc. 


Sr sess kededokes ss esac e 20,691 
Canada Dry Quinine Water ..... 142,068 
Canada Dry Water ...... 47,016 
Cinzano Vermouth ............. 27,163 
Fine Arts Whisky ............. 477 
Glamor Beverages ............. 43,473 
Johnnie Walker Scotch Whisky ... 171,328 
SED bc dcp oues seeses 3,437 
Old Ebony Whisky ............. 5,281 
0 Pre 2,136 
Pedro Domecq Wines & Brandy .. 16,978 
A Fer ore 37,263 
nb ns wcuind oe 0 1,854 
CANADA STEAMSHIP LINES ..... 59,625 
CANADIAN NATIONAL RAILWAYS 325,957 
Canadian National Railways .... 178,421 
Trans-Canada Airlines .......... 147,536 
CANADIAN PACIFIC RAILWAY CO. 433,993 
Canadian Pacific Airlines ....... 7,112 
Canadian Pacific Railways ...... 283,889 


Canadian Pacific Steamships .... 142,992 
JOHN B. CANEPA CO. 


Red Cross Macaroni Products ... 69,229 
CANNON MILLS INC. .......... 533,995 
A eres eee 207,058 
SS ob Ran dée ack dodecas cde 87,195 
Spreads & Drapes ............. 13,214 


Wise Guy, Eh? 


He concentrates on 
Big, BIG circulations 
and Big, BIG markets. 

But there are some gold 
mines in the smaller 
fields, Big Boy. 

The Orange Blossom 
Trail, for instance, 
down here in Cen. Fla. 

We dominate this 500 
million $ market and its 
400,000 people. 


Orlando Sentinel-Star 


MARTIN ANDERSEN 
Owner. Ad-Writer & Galley Boy 
trlendo, Floride 
Nat. Rep. Burke, Kuipers & Mahoney 
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.. greater than combined 


POST gains of both other 


Houston Newspapers 
1,521,682 


LINES 


‘ 
fs CHRONICLE 
] . % 930,520 Lines PRESS 


204,882 Lines 
GAIN 8.2% 6.1% 


| _ GAIN 
ql 
| i 
The Houston Post is first again in total advertising FIRST ALSO IN 1954 
| } linage gains. The Post’s 19.2% increase for 1955 is greater 
than the combined linage gains of the Chronicle and the 
Press. This is continuing proof that in Houston, the trend is POST +1,347 281 +5.42 
| to the Post! This 19.2% is one of the highest increases in 
; ii linage gains of any metropolitan newspaper for a four month 
ae | period! Advertisers pick the Post, because the Post gives CHRONICLE 7 112,809 — 0.30 
es: i them results. 
i 
7 | PRESS — 193,620 —1.79 
a *Linage Gains, January | through April 30, 1955, vs. same period. 
: 1954. Source: Media Records. Does not include American Weekly, 
ee This Week, and part-run weekly neighborhood sections. 


OUSTO ‘ : PEE TEXAS’ FASTEST GROWING 


NEWSPAPER 


rad MEAT 


oy 


Written and Edited to Merit Your Confidence 
Represented Nationally by Moloney, Regan & Schmitt 
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There is nothing complicated about media selection for the retailer 
because he does it by machine —his cash register. In one day he can 
check advertising results. One newspaper outpulls the other. There is no 


arguing with a cash register. 


Day after day, the retailers of Los Arheles, America’s third largest 
market, follow the dictates of the infallible cash register keys and place 
45% of their own metropolitan newspaper space in The Times. Three 
other newspapers divide the balance in about a 24-16-15 percent ratio 


and this goes on month after month, as a look at Media Records will show. 


With the all-important Retail classification acting as a guide, adver- 
tisers in every category have increased their use of the Los Angeles Times. 
In Total, Display, General and Classified linage, The Times is first by far 
in its field. In circulation, The Times leads commandingly every weekday, 
Sunday and in number of subscribers... with four out of five daily Times 


readers having their copies delivered to their homes. 


First of all in advertising, 


news and features, circulation and public service 


Represented by 

Cresmer and Woodward, 
New York, Chicago, 
Detroit, Atlanta 


LOS ANGELES 


and San Francisco 
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f vy ed 
ahh eee ee 215,026; Plymouth Cars .........-..05. 3,047,360; Old Timers Beer .............. 1,758; Florient Deodorant ............ 181,189| Columbia Phonograph .......... | 
DR a. ily sca sca oe sacs 11,502 Plymouth (Used) Cars ........ 74,200/CLICQUOT CLUB co. | OEE MUR areas dasa co vanssds 1,203,046 | COLUMBIA TOBACCO CO. — 
CANUTE WATER CO. ............ Goweo! Enstitelione . ow. cece teens 846,303; Beverages ....... i... 60,696; Kan-Kil Bug Killer ............ 12,716; Du Maurier Cigarettes ..... 
CAPITAL AIRLINES ............ 435,970 CHUN KING SALES INC. ........ 138,770| Ginger Ale... 29,786| Kirkman Detergent ............ 96,020 | COLUMBUS GAS CO. ........... 
CAPITOL RECORDS ............. 26,414 Chow Mein .......0...00.0000: 9,706|CLIMALENE Co... 99,450| Lustre-Creme ..........5000005 77,133 | COLUMBUS & SOUTHERN OHIO ELECTRIC. 
— CHEMICAL CO. adios a -ayhy Biecabersssubas?--- es ee 44,986; Lustre-Creme & Palmolive Soap .. ETE WE. cetouderteadiss 
ie qnaemmmnenets °° - «#5? ‘ CHURCH G cians *>° 301,879| Climalene .................. 54,464; Octagon Detergent ............ 64,984 | COMMERCIAL SOLVENTS CoRP. 
CARAVAN TOURS .............. 34,174, Arm & Hammer Baking Soda .... 144,844 | CLING PEACH INDUSTRY OF CALI- Octagon Granulated Soap ...... 1,123| Norway Anti <a ane 
CARDINAL CRAFTSMEN CO. | Arm & Hammer Washing Soda . . 7 ie et atelelliaaaa 432,490| Palmolive Soap ............... 382,462| Peak Anti Freeze ............. 
Greeting Cards ............... 41,819| Cow Brand Baking Soda ........ 79,047 | California Cling Peaches... 424,714| Palmolive & Vel ............. 135,125| Products .................... 
CAMBILL INC. ................. 67.345 | CIGAR INSTITUTE OF AMERICA . 172,168| California Fruit Cocktail... TPG) MNOGRD .... 600 sces.. 000 57,983 | COMMERCIAL TRAVELERS MUTUAL 
trate ~ _. eee 24.106 cinch PRODUCTS INC. ........ 218,345 CLINTON FOODS INC. .......... 564,820} Super Suds ..............005. 594,644| ACCIDENT ASSN. OF AMERICA 
er aN «sae ; a ES Ss ae 19,189; Hi-C Beverages Ee 987,964 k 
CARNATION CO. ............... 100243| te Sk ................ 199,156| Hi-C Orange Drink 70507| Veto an et 474.725 | QU MONWEALTH EDISON CO. .. 
cae Seep © 2 9.66 , Tithe sapaee y TTT ee re eer et ee ’ COMMONWEA 
Albers Corn Bread’ & Wuftin Wie 6,789 | CINCINNATI GAS & ELECTRIC CO. 85,972| Hi-C Party Punch |... 54,232 COLLEGE INN FOOD PRODUCTS CO. 41,741 |CoMMUNITY TRACTION eeavine 
Albers Pancake & Waffle Mix... _2:578 | CINCINNATI & SUBURBAN BELL TELE- Snow Crop Frozen Foods ...... 53,140| Chicken A La King ............ 7,633 |COMPAGNIE GENERALE TRANS. 
Albee . e mix ... ’ Pn WL - oes sdesateseond 41,687 Snow Crop Frozen Fruit Concentrates 235,057 Fluff-It Dessert Topping ...... 1,788 ATLANTIQUE 
rs Qeick Oats ............ 11,656 | CIRCLE LINE SIGHTSEEING YACHTS Snow Crop Frozen Orange Juice & EE RE 14,723| French Steamship Li 
Albers Products ............... ._ i Sa ereeys 29,424| Vegetables ...... 13,915| Tomato Juice Cocktail ......... 7,566 pow + Agena EY: 
Carnation Chocolate Drink ...... 1,427 | CITIES SERVICE CO. ............ 1,205,446 | CLOROX CHEMICAL co Products ' 10,031 | ONGOLEUM-NAIRN INC. ....... 
Seetien SOE =. --- 45.087 |“ Anti-Freeme ....00000000cc 00, 22,859| Clorox ............ RR 2,330,431|HAL COLLINS CO. == he hy dh fee 
mation Cottage Cheese ....... 921) Fuel Oil .........eeeeene eee 4,956 | CLUETT, PEABODY & Co. Baker's Hair Tonic ........... Rel ene RE 
Carnation Creamed Tuna ........ 29,768 Gasoline & Oils ...........0.. 1,177,631| Wearing Apparel .............. 280,670| COLONIAL AIRLINES iNC. ...... 109,391 | a cane-Delaware Flooring ...... 
Carnation Dairy Products ....... 58.493 | CITIZENS GAS & COKE UTILITY 61,466 | COATS & CLARK SALES CORP COLONIAL BAKING CO CORRAR OROUUETS CORP. 
Carnation Dry Milk ............ 196,077 | CLAIROL INC. Grows Zisew ................. ee | Bs a la a 38,629 Pr eee 
Carnation Evaporated Milk ..... 233,521 Miss Clairol Hair Color Bath .... 290,331 COCA-COLA co. 8 1,558,936 | COLONIAL STUDIOS INC. CONNECTICUT LIGHT & POWER CO. 
Carnation Ice Cream .......... 32,416 |p. L. CLARK CO. COLEMAN CO. Greeting Cards ................ 136,100 | CONSOLIDATED CIGAR CORP. ... 
vee coe olla 19.202! Clark Candies ...........005. 80,750| Heating Equipment ........... 66,424| COLUMBIA BAKING CO. ......... 79,434| Dutch Master Cigars .......... 
sods > ll da pog |CLARK-CLEVELAND INC. ...... 435,332 | COLGATE-PALMOLIVE CO....... 10,990,682 | Southern Bread .............. 66,304| §! Producto Cigars ............ 
glen ——- edeer a aa 790, 426| Fastetth -..seeeeeeseeeeeeeues 431,519| Ad Detergent ................ 20,226| Southern Fruit Cakes ......... 4,913| Harvester Cigars .............. 
Geld c <a A dl 6.999 Thyoquent 2... ...eeeeeeceeees 3,813|; Ajax Cleanser ................ 852,095| Southern Baking Products ...... 8,217| ba Palina Cigars .............. 
a ve 78. gg | CLEVELAND ELECTRIC ILLUMINATING Cashmere Bouquet Soap ........ 442,474| COLUMBIA BREWING CO. ...... 140,307| Lovera Cigars ................ 
CAeLInA cewen & Lieut co. | 33.495 sentir ss i> sane eneeea lf eC et) $,512| Alt Heidelberg Beer .......... 126,063 | CONSOLIDATED COSMETICS INC. . 
CARRIER CORP 3 mo | CLEVELAND-SANDUSKY BREWING Colgate-Palmolive Products ....  300,379| Columbia Ale ................. 14,244| Or. Heath’s Denture Adhesive ... 
Air Conditioners 169.363 EE EE RT eer 30,039| Colgate Tooth Paste ........... 341,026 | COLUMBIA BROADCASTING SYSTEM ..406,984| Lanolin Plus Preparations ....... 
CARTAN TRAVEL BUREAU Inc. , Gold Bond Beer ...... eseeeess 22,000; Colgate Tooth Powder .......... 253,512; CBS Columbia Television ...... 235,225| Lanolin Plus Shampoo ........ 
See ec oe 45,362 Gold Bond Beer & Old Timers Ale 5,776; Colgate Dental Cream .......... 2,739,458| Columbia Broadcasting System .. 45,923 | CONSOLIDATED EDISON CO. OF 
cmt mamas means? ***°° 45362) Old Timers Ale ......-..00000. EN ia «ceed uch, 25 s....-08 1,323,893| Columbia Records ............ SE. MW A vavtasdcanhctetscess 
Pree re °° Oe 19,931 
Carter’s Little Liver Pills ...... 494 
EE aes so nee 19,074 
I cs odes de iene 6s. 712 
CAT'S PAW RUBBER CO. ........ 93,293 


CELAWESE CORP. OF AMERICA .. 138,719 
CENTENNIAL FLOURING MILLS CO. 

Centennial Pancake & Waffle Mix 31,388 
CENTRAL ILLINOIS LIGHT CO. .. 60,674 
CERIBELLI & CO. 


SE «an idekmiadtere ee setes 31,474 
CHANNEL MASTER CORP. 
re re 40,142 
CHATTANOOGA MEDICINE CO. .. 146,796 
Clams. Gramm cccacesdewscace 82,620 
eo eee 64,176 
CHEERFUL CARD CO. .......... 129,747 
CHEMSTRAND CORP. ........... 37,535 
CHESAPEAKE & POTOMAC 
oo, ee 328,244 
CHESEBROUGH MANUFACTURING 
Pr dias 65s RRESEEOS VS 0b e'cudnee 787,698 
RRS i OE ee 289,022 
Vaseline Hair Tonic .......... 498,676 
CHICAGO, BURLINGTON & QUINCY 
ED och dehnee sts cede 144,270 
CHICAGO DAILY NEWS ......... 31,331 
CHICAGO, MILWAUKEE, ST. PAUL 
& PACIFIC RAILROAD ........ 322,934 
CHICAGO & NORTHWESTERN 
EE. code baw euiehc cccce 75,164 
CHICAGO, ROCK ISLAND & PACIFIC 
| gk ores 144,109 
CHICAGO TRIBUNE ........... ‘ 61,075 
CHILTON GREETINGS CO. ..... - 58,906 
CHOCK FULL O’NUTS 
Dy) 0 re 235,544 
CRBVELER CORP ccccccccccces 11,787,596 
Aerojet-Chrysler Marine Engines .. 1,826 
Chrysler Airtemp .......... eee $5,281 
SRI GS ckcboddiorss ceces 3,093,404 
Chrysler Heating Equipment ..... 2,326 
Chrysler & Plymouth Cars ...... 137,912 
Chrysler (Used) Cars .......... 3,890 
Be Be DG cid tewess occc se 1,227,086 
De Soto & Plymouth Cars ...... 130,445 
DENS GO: Cardaddadesiccecs 2,088,999 
Dodge & Plymouth Cars ........ 224,915 
Dates TOR Giiasssccccccscce 823,649 


‘| UP 


Meriden-Wallingford 
Connecticut 


| Population Now 


71,400° 


Gain of over 


27.2% 


Over 1950 U.S. Census 


More People to 
Buy More Goods 


The MeridenRecord-Journal| 
Meriden-Wallingford, Conn. 


National Representatives 
GILMAN, NICOLL & RUTHMAN 


* Conn. State Labor Dept. 
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57 cs ae 
ar — alae ROYAL CHEMICAL THE COTTON SHOP ............ 25,652; CUDAHY PACKING CO. ......... 145,039, Swel .......-. cece ccecececeee 95,503 DETROIT EDISON CO. .......... 536 
a. i -9it) as bene nl dase . .. | 0 aera 269,183} Cudahy Meat Products... 23,081 Dawson's BREWERY INC. ...... 73,859 | DETROIT NEWS ................ 2424 i 
+ tale 7,313) Coty Preparations ............. 243,699| Delrich Margarine ............ sk | Or eee 34,876 | DEVOE & RAYNOLDS CO. ........ 93,879 
Krank’s Shave Kk tee e eee eeeenee 17,216 Lucien Lelong Preparations ...... 23,161| Old Dutch Cleanser ............ 4,611 re 2 2 earn ee 38,963| Bay State Paint .............. 9,781 
a. i ne eee 14,357) Marie Earle Preparations ....... 2,323 | CUMMINS-CHICAGO CORP. DAYTON POWER & LIGHT CO. .. 26,125| Devoe Paints ................ sos ii 
CONSOLIDATED VULTEE AIRCRA 19,100) COWLES MAGAZINES Cummins Power Tools .......... 102,593| DAYTON RUBBER CO. .......... 89,875| DIAL PRESS INC. .............. 38,982 
oan E AIRCRAFT DENA dane he staves, so cach 305,802| CUNARD STEAMSHIP CO........ 398,149; Dayton Tires ......... spaiiiea 85,573 | DIAMOND CRYSTAL SALT CO. ... 76,174 a 
ne . ~ ORT tees seseees 29,848) JOHN J. CRAWLEY CO. ........ 94,859 | HELENE CURTIS INDUSTRIES Koolfoam Pillows ............. 4,302| DIAMOND MATCH CO. .......... 2554 i 
ps ry on mony INC. 160,591} CREAM OF WHEAT CORP. ....... Oo geo 1,952,681| DEAN MILK CO. .............. 205,935| Diamond Dee Tissues .......... a3 ii 
Qdiates brent G CO. .... 438,543) Cream of Wheat .............. 47,525| Lanolin Discovery ............. 251,455| Buttermilk .........000.--000: 624| Diamond Matches ............. 5,673 ak 
yor and ooo 7.278 Zing Wheat Germ ............. 3,950| Preparations .................. 1,192,591| Buttermilk & Chocolate Drink .. 20,638| Diamond Waxed Paper ........ 2.286 i 
shy A RRR. ,695| CREAMETTE Co. ttetseeeeeeees 93,970; Shampoo .......... ee eseeeees 348,968; Buttermilk & Ice Cream ........ 7,256| Softex Tissue ............+... 22,712 ' 
Taos Senne wa 190,306 Creamettes Macaroni Products .. 90,168; Shampoo & Creme Rinse ...... 694} Cottage Cheese ............... 38,428| DIAMOND PUBLICITY CORP. .... 46,908 
lalallala ' Mother’s Macaroni Products .... 3,802) Suave «..---0--ee eres eee een, 158,973| Cottage Cheese & Half & Half .. 14,511| DISTILLERS CORP.-SEAGRAM’S .. 9,815,375 : 
or Ra EEE 14,548| CREOMULSION CO. ............ 157,201| CURTIS PUBLISHING Co. ...... 2,210,773| Cottage Cheese & Milk ........ 7,256| Ancient Bottle Gin ........... 437,562 i 
PO... MOSES 251,040| CROSSE & BLACKWELL CO. .... 55,024| Better Farming ............... TIO) GG GUD cscs esnccdeeseweess, 16,891; B & G Wines ................ 3,142 - 
I CONTINENTAL a ghd co. .. 49,696; Cocktails ................0005 7,364| Country Gentleman ............ 19,551; Egg Nog & Ice Cream ........ po | emo a 15,387 : 
| nates & toe SM EAD ds 50s anpansktha)s 2,666) Holiday ......-------......., 324,055| Ice Cream & Milk ............ 21,767| Calvert Reserve Whisky ........ 1,654,870 
j CONTINENTAL TRaitwave aus’ 770,870; Frozen Juices ................ 11,678} Ladies’ Home Journal .......... GIA) OD .cccccccccrcscscceveesss 23,559; Carstairs White Seal Whisky .... 775,507 a 
] pb a AL TRAILWAYS BUS ON Seen 28,334| Magazines .................., eee eae 2,300/ Cherry Kijafa ......ss0s000s de 12,620 = 
A CONVERTED Rice Inc 81,186) Green Spring Valley Club ...... 2,878| Saturday Evening Post .......... 1,203,809} Sour Cream ...... cccveccccees BN 
Saale eM on INC. ROU occ esnccceseseesccsees 933| CURTISS-WRIGHT CORP. ........ SST STO) FUMIE « no nccisadactenadeste 38,271 
coax Ady Seb eeerccccees | i oe METTLE Oe 1,171 D DEERING, MILLIKIN & CO. 7 
pF Satetie annti bog Y. CROWELL & CO. WOUND cudcnsevscscssecccees 163,981 . 
tere eeeees ; D5 a0 sSGRuMibsesave xyes 31,056|D. W. G. CIGAR CORP. ......., DEERING NURSE ionkentes i Sa id : 
ber lag By VARNISH CO. CROWELL-COLLIER PUBLISHING yy 8. Pee See 34.709 DE JUR-AMSCO CORP. 6.679) 
THOS. COOK & aap or ee ee GT MS erates <etnnpe chains. 3% 490,984; San Felice ................., 32,079| De Jur Camera & Equipment .... 29,183 
Tows & Travel American Magazine ............ 97,297| DALLAS POWER & LIGHT CO. .... 52,974 | DELAWARE, LACKAWANNA & 
Eaves ce decreas 233,885 Caters tiene gonsaeseecesss a DAMAR DISTRIBUTING Co. WESTERN COAL CO. .......... 110,531 
. s Home Companion ...... é Around The World Shoppers Club . 40, Blue Coal ....... erionateqdocss 105,993 
CROWN CENTRAL PETROLEUM CORP. DAN RIVER MILLS INC. ........ $8,443 Glen Alden Coal .......++s00000: y 
Gasoline & Coils .............. 86,532| DANA PERFUMES INC. DELAWARE, LACKAWANNA & WESTERN 
CROWN PUBLISHERS Toilet Preparations ............ 51,193) RAILROAD CO. ...... Biss cest 36,483 ee es a 
EE nn 6 oda y ahs Gib + oF bo dbe 62,688 | JACK DANIEL DISTILLERY DELTA-C & S AIR LINES ........ 671,975 = > | “S2 
CROWN ZELLERBACH CORP. ....  135,510| Old Time Whiskey ............ 168,399 | DENMARK CHEESE ASSOC. ; 
Chiffon Tissue ................ 13,384) R. B. DAVIS CO. .............. 112,896 | Danish Blue Cheese ............ 53,520 . 
Zee Napkins .................. 3,480| Baking Powder ................ 9,347| GEORGE D. DENNISON CO. s 
Zee Paper Products ........... 118,646| Cocomalt ................6.4. 8,046| Dennison Lingerie ............ * 
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STATUS 1955 
As of April 28th, 99 Advertising Accounts have MARKETING SERVICE i St. Louis 


a 
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The flexible service of each Hearst paper, fitted to 
scheduled COLOR—155 Accounts have scheduled your is and objectives, working to help your 


Black and White for 1955. selling program produce top results. 


Memphis 
COLOR AD READERSHIP Our work in each city moves under your Divisional | ; 
| 


Pee 


* ‘ e ~ 
The latest Starch Study for All Color Pages showed Manager’s direction. Sa n Fra Nncisco 
Fs agi erent = 4 sage ad Route Lists—Sales Controls— Mailings—Field | 
Color Page Readership in The Monthly and Home Work—Personal calls on Volume Buyers, etc. . Los Ange es , 


Service Magazines, the Women’s Magazines, 
Sunday Supplements, Weekly and Bi-Weekly 
Magazines. 


TIMING | HEARST SUNDAY THE 


Miami 


You can Time your Color LIFT advertisements 


with your Sales Moves in each market. 3 INDIVI DUAL 
ime a MARKET GROUP BRANHAM 


You buy Magazine Editorial Excellence with News- 


paper flexibility. Rarely will you find a Center Edi- R epr esented N ationally CO MP ANY 


torial Spread in a book getting as High a Reader- Hearst Advertising Service 
ship as ours— Women, 92% — Men, 89%. National 
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Advertising Age, June 6, 1955 
ao ES Ea ar 43,033 
Christopher Columbus Rum ...... 54,729; Wilson Whisky ...........-... 128,563| Doubleday One Dollar Book Club 820,793 | Beer & Ale co ote Oe Pe —— E. I. du PONT de NEMOURS & CO. 818,794 
Fovr Roses Whisky ..........-. 582,203 ND rs oe, sb bic'e 136,229 Family Reading Club .........- 20,750 DUFFY MOTT SE re ee caaane aie a. 41961 
Sram Dendovent ...........--- 50,099| DIXIE BREWING CO. Garden City Books ............ 11,399 Clapp's Baty Feeds ...-.----- 9.496| Du Pont Bleach .............. 11,671 
allagher & Burton's Black Ns a es ass 37,671| Wanover House & Garden City Mott’s Apple Cider ............ A to on 
: Label Whisky knjk veg paatee.o 464,006| DIXIE CUP CO. ee 3,437| Mott's Apple —y aa aia hs 4 44,5 + Bedi raragpelltecoe ata Bd 
Hunter Whisky .........-.--++- ME ee ee set cpcacesge 77,458 | Literary Guild of America ..... 558,272 | Sunsweet Cooke sn) ae ae... 425.163 
Kessier’s Whisky ..........--- 412,968| DR. PEPPER CO. ...........-.. 83,737 | Museum-At-Home .............- 38,572 Prune 9 ruc. Pesan +cerenss ’ Be Peat Products ............ 9,462 
Lord Calvert Whisky .......... 481,080; DODD, MEAD & CO. Nature Program ............-- 95,518 DUGAN BR -' 49,812; Du Pont Sponge .............. 475 
Paul Jones Whisky ............ ee RRR Eee 46,482 | Science-Fiction Book Club ...... 4,114) Dugan a. rear ee eenee7) Piel Mele ..............0c.. 25,143 
Seagram’s 7 Crown Whisky ...... 3,250,895| HARRY DOFHLA & CO. DOUGHBOY INDUSTRIES INC. DUKE PO $d ‘& SON "Sales 128,820 rer chase Geek abcess ahs 107,339 
Seagram’s V.0. Whisky .......- 319,971] Greeting Cards ..............-- 75,681 Doughboy Pools & Toys ........ 36,755 | JOHN H. DULANY & SON ...... gre ie ie dees cee 73.073 
SRS 12,853/ DAVID D. DONIGER & CO. DOUGHNUT CORP. OF AMERICA Frozen Foods ......-.. soqeahs AT ee 71.548 
ER aces vance 9 69> 20. a. 2 2a 26,721 | Downyflake Frozen Waffles ...... 168,235| Frozen Fruits .....-++-+++++0+ 59.041 I 25.487 
White Horse Scotch Whisky ...... 204,157| pORMEYER CORP. ............ 239,634 | DOW CHEMICAL co. .......... 224,409| Frozen Vegetables ............ | DUQUESNE BREWING CO. OF ‘ 
ee 193,680 | Dow Chemical Co. ............ 5,331| ALLEN B. DUMONT LABORA- AUESAE BR pe iG 
Deep-Fry Cooker .............. 22,586| Dowfume W-85 .............. Py ~ se aa 190,786 | Duquesne Beer So Sipe Ola ge 97.247 
SE re eee Teer eS 23,368; Saran-Wr ER, 6 5.06: , SE EELS 4 hss sp02 
peamin PE Bes opcosttevernes _— Dow CORNING CORP. es =. JUDSON CORP. da ana |b ee ent ercapessteles og a= 
oSbeeencnt , i oe. a STTTLTTT TT , 
TERRITORIAL ENTERPRISE eee asses tenet tees sets 26.046 | DOYLE PACKING CO. OF WeW DUNCAN COFFEE CO. .......... oie oy Ane tei — 
DOUBLEDAY & CO. ............ 2,087,931 JERSEY Maryland Club Coffee ........ ; re ee 89,398 
ee ee ee Best-In-Books  ..........--0005 61,887} Strongheart Dog Food 96,273| Maryland Club Instant Coffee ..  LOL,114 | BOOKS -.-... eee e eee esnnnens , 
Largest Weekly Paper Ip Book League of America ........ 153,908 | DRACKETT CO. ............... 278.574 ALFRED DUNHILL OF LONDON ak E 
The Entire American West MD... ccoanehddths 3x4 RES Rae 23,887 - rh Se, PRR OP mae 
aii tn, Qeataesh Dollar Mystery Guild .......... 154,998} Drano & Windex Spray ........ 244,760| De-Nicotea ............00005: «| FRR nes a aaa i, 
a see Gembhedey & Ce. scccviccvencer 152,803| Twinkle Copper Cleaner ........ 9,927| Silent Flame Vong © vee ae 24, - e lall ign Cone — 
Doubleday, Nelson Inc. ........ 8,971 | DREWRY’S LTD. (U.S.A.) INC. DUNN & MC CAR . ee le 67.540 
Tan. soo . 9 oe bee eben 5,209 
ahah no 5 4402 b 044-00 9o 57,111 
EASTERN AIRLINES INC. ........ 2,819,776 
CS 51,119 
Roylies Lace Paper Doylies 
EE 13,969 
Royledge Shelving ............ 37,150 
EASTERN SHIPPING CORP. .... 52,442 
EASTERN STEAMSHIP LINES .... 33,746 
EASTMAN KODAK CO. ......... 1,708,488 
Camera & Projector .......... 79,883 
Cameras & Films ............ 1,493,544 
EG dl ein. 4:nek oaAlie v.00 ows 11,183 
EE See Dee LEE oe 0 db 00’ 110,935 
RAPES oa 5,661 
Tennessee Eastman Corp. ....... 7,282 
EASY-DO INC. 
Easy-Do Hair Wave Lotion ...... 87,484 
EASY WASHING MACHINE CORP. 
sis Sa Sp 261,882 
ECONOMICS LABORATORY INC. .. $1,169 
BOE webes bbe s peMeenls oR occ 24,362 
oo a 49,639 
ices ¢b.00 4's «doles ov.) 0 Vine 7,168 
WILLIAM EDRIS CO. .......... 130,222 
Dennison’s Catsup ............ 20,015 
Dennison’s Chili Con Carne .... 94,848 
Dennison’s Foods ............ 15,359 
ALBERT EHLERS INC. ........ 53,801 
Dixie House Coffee .......... 3,001 
Dixie House Coffee & Chicory ... 9,031 
ar 15,074 
Ehler’s Instant Coffee ......... 26,695 
EKCO PRODUCTS CO. .......... 148,364 
Ekco Clothes Dryer ........... 1,700 
 & 2 eee. oe 20,728 
0 Se ee 11,590 
, - Sa See ee 25,217 
 - a sae $9,129 
ELECTRIC AUTO-LITE CO. 
Auto-Lite Products ............ 71,037 
ELECTRIC & MUSICAL INDUSTRIES ne 
(U. S$.) LTD. - 
i. errr 30,624 j 
ELECTRIC STORAGE BATTERY CO. 44,729 
Se 634 
Willard Batteries ............ 44,095 
ELGIN NATIONAL WATCH CO. 
9 6 AMD «sy G6 ch Sle ceases 207,863 
EMBASSY TOURS .............. 26,196 
EMERSON DRUG CO. 
T- 9 0 5.00s BY) 0 cs bee 347,101 
EMERSON RADIO & PHONO- 
a Ro ee eee 204,951 
3 a re 16,631 
ace vniids neadasess 76,114 ' 
Radio & Television ............ 12,693 
po EE eee 99,513 
EMPLOYERS CASUALTY CO. .... 29,828 
ENO-SCOTT & BOWNE .......... 30,077 
CT heh ei eia's 4 iessenee ies 28,202 
oo ee rn 1,875 
gs ie are 45,700 
EQUITABLE LIFE ASSURANCE 
Reaeeey oe vee © & ...... 271,963 
i .6.6s>unusdibinice’s 48,589 
ee. Sepee we 18,115 
. Ll hs own ones ubcnd y Cae + 30,474 
New England’s second largest market is one of mi .. ARETE 
° Pee eee 45,169 
the nation’s TOP test markets—a compact, stable, EVERSHARP INC. .............. 178,153 
‘ . ; Eversharp Pencils & Pen ....... 153,850 
city-state market of 824,500 people with par yay Schick Blades & Razors ........ 24,303 
: . ++? ; EVYAN PARFUMS, INC. 
buying income of $1,301,625,000—and it Ss rennin Toilet Preparations ............ 37,042 
° ; gnl EWALD BROS. CO. 
by The Providence J ournal-Bulletin, rece on Milk Products ................ 29,041 
; 4 ; - EXCELSIOR INSTITUTE ........ 80,384 
| es the — productive sti 0th ™ the — SE sod CupWtakGucdwe ss 71,423 
; EZO PRODUCTS CO. 
try. Ezo Dental Cushions .......... 31,580 
Whether it’s a new product, new package or new F 
ax merchandising idea, TEST IT in Providence, where FAIRCHILD ENGINE & AIRPLANE 
3 The Providence Journal-Bulletin offers advertisers FAIRMONT FOODS CO. ........ 207 819 
. . “4 ST. \asacbndetbebieds severe. ,402 
the most effective, most economical and most respon Re See ores a’ asn 
: ; oe Cottage Cheese ............... 21,920 
sive coverage of the Providence-Rhode Island area a eee a 
“1: . Re WUE Sb 3ccs avcacedees 10,259 
coverage of well over 100% of the families in A.B.C. FF aera 17,554 
° . ° SUED o ShaEs Uviesieacd 12,505 
Providence and more than 80% in the city-state area. FF eraser 10,496 
atistics: Sw 0. Se 5,949 
| pe a Power, 5 y LE 50S 60 chaeltnd oi << ane « 61,350 
Be a enn cbs 3 Shee bac d's ae 14,312 
e FALLS CITY BREWING CO. ...... 240,697 
: . . ee . i ab ah een 239,437 
Oe : e Bee 1,260 } 
: . 1 FALSTAFF BREWING CORP. 
| Journal an venin ulietin et och tah co. 333.352 
: rovi ence : FANT MILLING CO. ............ 31,240 
re ’ Gladiola Cake Mix ............ 16,518 F 
4 reve) i ith offi ea RT 0.6 canoe ose edwaes 14,722 
vee . nc, W ; FAMILY GARDENS NURSERY .... 36,639 
Represented Nationally by peticare seit “ — = ae oe cay Gnneene | 
nit : ; j 1a n sco @ enta SE, “SES I hss nbcce peeve 88,297 
New York, Boston, Detroit, Chicago, Phi = = Moe. Ra ee FARM BUREAU MUTUAL INSUR- 
eS ee ANCE COMPANIES .......... 275,377 
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In the Nation’s Capital. . . 


Advertisers get more circulation every- 
where, every day of the week, at the 
lowest cost per 1000 circulation, 
through The Washington Post and 
Times Herald. 


128,000 soe: 


than the other Sunday Newspaper 


130,000 sce: 


than any other Washington Daily 
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Washington Newspapers’ DAILY* Circulations 


Post and 
Area Times Herald Star News 
City Zone 269,139 197,797 148,912 
Retail Trade Zone 58,646 42,805 14,193 
Other 52,839 9,683 742 
Total 380,624 250,285 163,867 


Washington Newspapers’ SUNDAY* Circulations 


City Zone 270,700 216,494 Does not publish 
Retail Trade Zone 68,952 52,079 Sunday paper 
Other 70,533 13,376 


Total 410,185 281,949 


* Figures from Publisher’s Statements to the Audit Bureau of Circulations March 31, 1955 


3 out of 4 copies of The Washington Post and Times Herald 
in the City and Retail Trading Zone are home delivered 
. .. more home delivered than the second paper has total in 
this same area, and more home delivered than the third 
paper has total circulation. 


| Washington’s Favorite Home Newspaper 


Represented by: Sawyer, Ferguson, Walker Company—The Hal Winter Company, 
ee Miami Beach—Puck, The Comic Weekly—Joshua Powers Co., Ltd., London 


*As filed with the Audit Bureau of Circulations, subject to audit. 
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+ 300,813 


NOTE: 
Gains and losses based on total retail adver- 
tising linage, daily and Sunday. 2nd and 


3rd evening papers publish six days weekly. 
Source: Media Records 
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Eienus the first four and a half months of ‘55, the Journal-American has 
blossomed out with a whopping 640,000 line advertising gain from New York 
department stores, specialty shops and other retailers... nearly twice the 
gain of any other New York paper. In April, the Journal-American was the 
only New York paper to shoot upward in retail linage. 


What a healthy way the Journal-American is continuing its 1954 retail adver- 
tising growth of over a million lines .. . which, by the way, was the biggest 
1954 increase of all seven New York papers! 
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FARMERS INSURANCE GROUP 
FARRELL LINES INC. 

Farrell Lines 
FARRINGTON MFG. CO. 
Farrington Cases 
FATHER JOHN’S MEDICINE CO. 
Father John’s Medicine 
FEDDERS-QUIGAN CORP. 
Fedders Air Conditioners 
FRANK FEHR BREWING CO. 


seeeee 


45,847 


ee 
ME inh kes oe Kes ae as bescneess 203,565 
FREDERICK FELL INC. 

RES OE, St a 28,596 
FELTON, SIBLEY & CO. INC. 

REELS 6 a ae 27,526 
H. FENDRICH INC. 
| ta Fendrich Cigars ........... 25,400 
DOROTHY FERGUSON INC. 

Dottie’s Crackers & Cookies .... 60,673 
oe Eee 439,302 


EL Paste 


The Fobobous 


yy 5 sb 


a 


WATIOM’” ‘ARGEST TRADE TERRITORY 


TWO Separate Newspapers « 30° Line BUYS BOTH! 


BLANKETED BY — 


The £1 Paso Times 


AN INDEPENDENT NEWSPAPER 
MORNING AND SUNDAY 


El Paso Herald-Post 


A SCRIPPS-HOWARD NEWSPAPER 
EVENING 


OVER 90,000 
CIRCULATION DAILY 


| FINANCIAL WORLD 


Mrs. 
Mrs. 
Mrs. 
Mrs. 


Filbert’s Margarine 
Filbert’s Mayonnaise 


Filbert’s Products 


eeeeee 


oeeeeeeererre 


THE FINE EDITIONS CLUB 
FIRESTONE TIRE & RUBBER CO. 
Batteries 


ee 


Sewer ereeeee 


_ RR e. ~ Se h> a 

Institutional 

Ee SS 
FIRTH CARPET CoO. 

Cores. @ Maes .........0--5: 
FISCHER BAKING CO. ..........- 

Bread 


Oe 


re 


es 


Flour & Mixes 
BBs Se Ae eee es 
FLEXEES INC. 
hac ccéeece 
Sea Molds Swim Suit 
FLORIDA CITRUS COMMISSION .. 


eee eee enee 
eee eee eeeee 


eee ennee 


ee ee 


Grape Pelee wk ccc eens 
Grapefruit & Oranges 
Juices 
Oranges 
Tangerines 
EEE 
FLORIDA FASHIONS INC. 
Wearing Apparel 


ee 


Ce 


ee ee ee 


FLORIDA POWER & LIGHT CO. .. 


Filbert’s Salad Dressing ...- 


317,670 | 
93,301 
7,906 | 
20,425 | 
88,785 | 
25,066 | 
949,585 | 
1,560 | 


FLORISTS’ TELEGRAPH DELIVERY 
ASSN. 
FLOTILL PRODUCTS INC. ........ 
Tasti-Diet Products 
Tasti-Diet Puddings 
Tillie Lewis Beverages 
J. A. FOLGER & CO. .........--- 
Coffee 
Coffee & Instant Coffee 
Instant Coffee ..........-+++- 
B. C. FORBES & SONS, PUBLISH- 

ING CO. 
Forbes Magazine 


eee ewer eee ee ennee 


eee eewee 
eee ewer 


eee eennee 


eee eee eee eee ere ereee 


oeeeeeee 


Ford CGmpimes 2... ccccccsecees 
Ford Tractors 
Ford Trucks 
Lincoln Cars 
Lincoln (Used) Cars 
Lincoln & Mercury Cars 
Mercury Cars 
Mercury (Used) Cars .........- 
Institutional 
FOREMOST DAIRIES INC. 
Chocolate Drink 
Dairy Products 
Ice Cream 
Milk 
FORMFIT CO. 
Foundations 
FORT PITT BREWING CO. 
Fort Pitt Ale 


Tere eee eee eee 


eee eee eee eee 


ee ee 


eee eee eee eee eee 


Fort Pitt Beer 


eee eee eee eee ee 


Se ES re ot ee No SS Sate eens 


528,538 


HOW NOT 


TO GET 


In Philadelphia, buddy, take a 
good long look at all three. If 
your ads are getting buried in the 
jumbo papers, what you may be 


buying (alas) is a high-type Phil- 
adelphia funeral. In our spark- 
ling tabloid pages, however, we 
couldn’t ‘bury you if we tried. 
Your customers see you in the 
DAILY NEWS. 


And what customers. Every day 
some 185,000 families buy our 
paper because they want our 
paper. They don’t accept it pas- 


sively just to help the neighbor’s 
boy pile up points towards a new 
two-wheeler. In DAILY NEWS- 


land, you get supreme visibility 
plus reader loyalty. And your 
ads pay off like magic. 


Small wonder alert space buyers 
are giving us such tremendous 
linage gains. Hitch your wagon 
to a rising star ... and make sales 
come alive in Philadelphia, 


PHIL 


DAILY 


NEWS 


Hitch your wagon to a rising star! 


NEW YORK: Williom A. Moher 
415 Lexington Ave., Murray Hill 2-9197 


BURIED 


veo 


CHICAGO: J. J. Twomey 
333 N. Michigon Ave., Andover 3-5270 


PHILADELPHIA 


DETROIT: Charles J. Sheppard 


1061 Penobscot Bidg., Woodward 2-3080 


Advertising Age, June 6, 1955 


ee eo hte bigs cue se 
FOSTER-MILBURN CO. 
Allen's Foot Ease 
ND ao eal) ob bs 4 8 Wu 0 wkd 
Doan’s Pills 
i eth es tab scab aiban 
FOSTER TRADING CORP. 
Old Jordan Whisky ............ 
T. W. Samuels Whiskey ........ 
PETER FOX BREWING CO. 

, 2 2 Bere 
FOX DELUXE FOODS INC. ..... 
| n\n emap bees cee 
8” EP REESE aera 
FRANKENMUTH BREWING CO. .. 
Frankenmuth Beer 
Mel-0-Dry 
FRANZ 


eee eee eee 


ee ee 
ee 


eee eenee 


eee eee eeene 
ee 


BAKING CO. 


SOR 


ee 
ee eee 


ee ee 


Bread 
PRE as avons 03 Sawadinn < « 
FROMM & SICHEL INC. ........ 
Christian Brothers Brandy 
Christian Brothers Wines ...... 
Christian Brothers Products 
FULHAM BROS. INC. 
“4 Fisherman’’ Frozen Fish 
a 
FUNK & WAGNALLS CO. 
OS a 2 ee a 
FURNESS BERMUDA STEAMSHIP 
SME: Bike Wts.60.0 <6 tie © ile ¢ hey 
FUTORIAN MFG. CO. 


eeeee 


I ies ah shs<c wobec 
E. & J. GALLO WINERY 
GRD ch avhudeseeccanves 


GALVESTON-HOUSTON BREWER- 

IES INC. 

Southern Select Beer............ 
GARCIA Y VEGA INC. 

Garcia y Vega Cigars ........... 
GATES RUBBER CO. ............ 
GAS CO. OF SCRANTON 
GAS & ELECTRIC CO. OF 

DE -se¢bbeb09¢¢40t000 
GAS SERVICE CO. OF KANSAS 

Gee Fandsescoe pad CaO bhea.es 
GAS SERVICE CO. OF WICHITA .. 
GEBHARDT CHILI POWDER CO. .. 

Chili Con Carne 

Chili Powder 

Serre. 
GENERAL ANILINE & FILM CORP. 

UT Sae's.d 59 6d 045 alma 

i, Lae 
GENERAL BAKING CO. 

Bond Bread 

Bond Cakes 

Bond Stuffing Mix 

Grossinger (Bread 

Hollywood Bread 

ST SE a wi bint cca alee elie 
GENERAL CIGAR CO. 

Robert Burns Cigars 

White Owl Cigars 

Tampa Cubs 
GENERAL ELECTRIC CO. 

GE Air Conditioner 

GE Appliances 

GE Blankets 

Pe A ea oe'ss cued kue ss 

GE Coffee Maker 

GE Dishwasher 

GE Dishwasher & Disposal 

GE Dryer 


ree enne 
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GE Flash Bulbs 
WME witekae cies ceskscc 
GE Freezer & Refrigerator 
GE Heating Equipment 
GE Iron 
GE Iron & Toaster ............ 
GE Mascot Exposure Meter 
GE Radio 
GE Radio & Television 
GE Ranges 
GE Ranges & Refrigerators 
GE Refrigerators 
GE Slumber Cover 
GE Television 


ee ee 


DT EE” bb cdhianeseccebeiis 
GE Vacuum Cleaner 
GE Washers 
GE Water Cooler 
GE Water Heater 
GE Weathertron 
Institutional 
Products 
Hotpoint 
Hotpoint 
Hotpoint 
Hotpoint 
Hotpoint 
Hotpoint 
Hotpoint 
Hotpoint 
Hotpoint 
Hotpoint 


eee ewe enn 


ee 


ee ey 


Air Conditioner 
Dishwasher 


Kitchen 
UNE “so taseveesacte 
Ranges & Refrigerators . 
Refrigerators 
BE. Sees 06 és al 
Hotpoint Water Heater 
Hotpoint Products ............ 
GENERAL FOODS CORP. ........ 
Baker’s Coconut 
og gt Be > Pe ras oS: 
Baker's Semi-Sweet Chocolate 
RR SOMO ee aes 
Birds Eye Frozen Chicken 
Products & Vegetables ........ 
Birds Eye Frozen Fish Products . 
Birds Eye Frozen Foods ........ 
Birds Eye Frozen Lemonade 
Birds Eye Frozen Meat Pies 
Birds Eye Frozen Orange 
| RES A pe ee 
Birds Eye Frozen Vegetables .... 
Bireley’s Beverages ............ 
Bireley’s Oorange Drink 
Calumet Baking Powder 


ee 


ere eeeee 


see eee 
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41,977 


101,098 
30,537 
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Grape-Nut Flakes & Maxwell 


Kool-Aid .. 
Kool-Aid & Post Toosties 


Maxwell House Instant Coffee . 


Sanka Coffee & Instant 


‘Betty Crocker Frosting Mix 


Cadillac Cars 


Chevrolet Cars 


Delco-Heat Heating Equipment 


Frigidaire Dryers & Washers . 


GENERAL PAINT CORP. 


GENERAL TIME CORP. 


~ GENESEE BREWING CO. 


GERBER PRODUCTS CO. 


Gill’s Hotel Special Coffee . 
Gill’s Hotel Special Coffee & 


GLASER, CRANDELL CO. 


General Foods Products ....... 
BRR e Ce ree 
Grape-Nut Flakes ............ 


Me. anette 
Jack & Jili Cat Food ......... 
Jello-O Desserts ....... dae a 
'_  f S eee 


SoR-G Pudding ..........-.- 


NN ee ee kaos 
Log Cabin Syrup ............. 
Maxwell House Coffee ........ 


Minute Potatoes ............. 
A ere ve 
a Re 
Post’s Raisin Bran ........... 
a. SC FAS eee 


Post’s Wheat Meal ........... 
Sanka Coffee ............05-- 


OR A A a 
Sanka Instant Coffee ......... 
Sy Ge an cS beaded. A 
a ee 
np edepase rtd eee bet 
Swans Down Cake Flour ....... 
Swans Down Cake Mix ....... 
Wigwam Syrup .............. 
Vue GRO ccc ccseiecc ce 
GENERAL MILLS INC. ......... 
Betty Crocker Cake Mix ....... 


Betty Crocker Pie Crust Mix .... 
ET ak teh EN = 2 64 i s'.0 
ES indole Hud n'e snob oe Shee 


DE Php oavdsbdats cronine't 


ee ere 
Sperry Drifted Snow ......... 
Sperry Pancake & Waff'e Mix .. 
Surechamp Dog Food ......... 


SED: hae B andy ov oS PR 
General Mills Products ....... 
GENERAL MOTORS CORP. ..... 
Se “WOME. co wehe nc cece 
SS Oh ee et aaa s 
UE 2's ct ace kaa bas 
Buick (Used) Cars ......... 
Cadillac (Used) Cars ......... 
Cadillac & Oldsmobile Cars .... 
Chevrolet (Used) Cars ........ 
Chevrolet Soap Box Derby ..... 
Chevrolet Trucks ............. 
Cleveland Diesel Engine ...... 4 


Ra ee 
2. See 
Frigidaire Air Conditioner ...... 
Frigidaire Appliances .......... 
Frigidaire Dryers .............. 


Frigidaire Freezers ............ 
Frigidaire Ranges ............. 
Frigidaire Ranges & Refrigerators 
Frigidaire Refrigerators ........ 
Frigidaire Washers ............ 
Frigidaire Products ........... 
8 
Harrison Air Conditioning System 
Oldsmobile Cars .............. 
ED 55555 6:0 4 6 40 6.0'9,6 
Pontiac (Used) Cars .......... 
ED. goede 645 6aa-bab 


0 EP r Terr ere 
GENERAL STEAM NAVIGATION CO. 
SE, i od Ce CMS OSE 08 56 


Westclox Clocks .............. 
GENERAL TIRE & RUBBER CO. .. 
PRIOR "bo 0 0 00 0icc-0 ovedeciedyedis 
MEE: tn ad ¢ Cid bi Las Cudhees aes 


eee ee ee eee ee 


INSURANCE CO. .........--- 


Baby Foods ......csccccceesss 
GERMAIN SEED & PLANT CO. .. 
Germain’s Products ........... 
OTN ccc cncenscccrvececss 
Train-Etts & Twistems ........ 
A. C. GILBERT CO. ........20%- 
American Flyer Trains ........- 
Brester Sebs~. 06. cccccccccvees 
JAMES G. GILL CO. .........-- 


Instant Coffee ..........+-+- 
GILLETTE CO. .....----eeeee- 
Bobbi Pin-Curl Permanent .... 
Gillette Blades & Razors ..... 
Pamper Shampoo .......--+-+- 
Temette ..ccccccccecsecssees 
Toni Home Permanent ........- 
Toni Preparations .........--- 

| White Rain Shampoo ......... 
| PeOWNND oso co ccin cc ccccseeres 
A. GIURLANI & BRO. .......-- 
Gancia Vermouth .........--- 
Star Olive Oil ......-----++-- 


Everbest Preserves .......----- 
| GLENMORE DISTILLERIES CO. .. 
ji! Glenmore Whisky .....-.----- 
Kentucky Tavern Whisky .....-- 
Old Thompson Whisky ......-- 
Yellowstone Whisky ......---- 
GLIDDEN CO. ....--------++-+ 


Durkee’s Extracts .....--++++> 
' Durkee’s Foods ....---++-++-> 
a Durkee’s Margarine .....----+- 
Durkee’s Mayonnaise .....---- 
Durkee’s Salad Dressing ....-- 
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949,950 


177,642 


10,894,679 


Durkee’s Shortening 


M. K. GOETZ BREWING CO. 


Goetz County Club Malt Liquor .. 
GOLDEN GIFT INC. 


GOLF & LAWN SUPPLY CORP. 
Golf Lawn Seed 


Goodall-Sanford Inc, 
B. F. GOODRICH CO. 


nee bigaweda 2,148! Goodrich Tires ....-----.-..... 651,528 |GRAND DUCHESS STEAKS INC. GREYSTONE CORP. ............ 
peaess Headed 2,597| Wood Rubber Co. .--..-....... TORI! . FR Ba ives os acbenecs 202,696| Art Treasures of the World ..... 
ade wi deat ied 80,559 Institutional eee eeeeseeee 8,112 | GRAPETTE CO. ................ 31,737| Children’s Record Guild, The 
cs econnsusseuea’ 170,886 | GOODYEAR TIRE & RUBBER CO... 2,267,630/ 1. J. GRASS NOODLE CO. Executive Books .............. 
GODCHAUX SUGARS INC. ....... 49,502; Goodyear Tires .....--...-..... 2,231,901; Mrs. Grass Soups ............. $5,045| Greystone Press .............-- 
GOEBEL BREWING CO. Kelly Tires OL Pe ee 18,897 GREAT NORTHERN RAILWAY CO. 122,249 Susie Treasures of the Werld ... 
ape eee TY TS TRIES 179,849; Institutional .......---....... 16,832| GREAT SOUTHERN LIFE GRIESEDIECK BROS. BREWERY CO 
- ” — oy CO. .......... 85,531; INSURANCE CO. ............. 49,573 , ‘ "933.251 
Goetz Country Club Beer ....... 8,1 Silvercup Bread .............. 80,181 GREAT WESTERN SUGAR CO. .... po, I atcha a gelaybe . 
27,339 | Products ...-.+---..0--0 00... 5,350| GREEN GIANT CO. ............. ae ee ee ae 
GORTON-PEW FISHERIES CO. | Green Giant Vegetables ........ 56,439 = Sag Ringe gdm 
Golden Gift Orange Juice ...... 43,217| Gorton’s Fish Products ......... 28,877 Green Giant Vegetables & Niblets 33,150 | RIGGS, COOPER & CO. 
H. W. GOSSARD CO. ............ 64,421| Kounty Kist Vegetables ........ SEB) TVORD .»-- 2-02-00 00> nani 41,353 
sesboveste sees 28,687 | GRABOSKY BROS. INC.......... 33,248 WILLIAM GRETZ BREWING CO. . $3,258 | GRIT PUBLISHING CO. .......... 27,269 
GOODALL-SANFORD INC. ...... 395,716| Amerada Cigars ............... GWG5!. Grete Boor sdnseee<s.. 0540 68,673 | GROCERY STORE PRODUCTS CO. 
sinve a6 25,314| Royalist Cigars ......--....... 27,140 Gretz Half & Half ............ 14,585| Fould’s Macaroni Products ..... 98,121 
Palm Beach Co. ............... 370,402 | GRADIAZ ANNIS & CO. GREYHOUND CORP. GROLIER SOCIETY INC. 
OSES. aS 735,854 | Ignacio Haya Cigars ........... 29,395, Bus Transport ..............+. 1,746,260] Book of Knowledge ............ 99,628 
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IN THESE 


Lansing 
Battle Creek 


MICHIGAN: 
Grand Rapids 


INDIANA: 
Lafayette 


@ THE GRAND RAPIDS HERALD — 
A morning ‘“must’—serves the 
state’s second city, and 23 West- 
ern Michigan counties. 


@ BATTLE CREEK ENQUIRER AND 
NEWS—100% coverage in the 
famous Cereal Center of the 
world—dominant daily news- 
paper in a market of 200,000. 


@ Lansing, State Capital, Home of 
Oldsmobile—Michigan State 
College—Over 254,000 people 
read THE STATE JOURNAL daily. 


@ LAFAYETTE JOURNAL COURIER, 
Federated’s newest member— 
Purdue University—Varied in- 
dustries and exceptionally high 
farm income. 
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America’s only plant with all of these services: 


* REILLYTYPES 
REILLY PLASTICTYPES 


* BISTA PRE-MADEREADY MATS 
FOR NEWSPAPER R.O.P. COLOR 


NEWSPAPER MATS (day and night) 


ENGRAVING SERVICE 
DEPARTMENT 


* CENTRIFUGALLY CAST 
PRE-MADEREADY ELECTROTYPES 


BLACK AND WHITE AND 
COLOR REPRINT SERVICE 


——" 


Lake Shore Electrotype Div. 


1224 W. VAN BUREN ST. 
CHICAGO 7, ILL. 


*U.S. Patents Granted 


GROVE LABORA — 446,401 HAPPINESS TOURS ............ 55,761, G. F. HEUBLEIN & BRO. INC. .. 
Antomine oe ype 31,620 | HARCOURT, BRACE & CO. A-} Sauce .... 2.6... eesevess 
Fitch Shampoo ...............- U9G923| BOOKS .nccccvvecccerecccsees 76,384 | Bell's Special Reserve 
ie e......+-- 247,788 HARPER & BROS. Seotch Whisky .............. 
Pfunder's Tablets ............. 38 OPS reer 237,895|  Heublein’s B. W. Whisky ...... . 

GRUEN WATCH Co. | HARRISON PRODUCTS INC. ..... 27,726| Heublein’s Cocktails .......... 
i ee rrr ee 14,993; WMaltex Cereal ................ 

CHARLES GULDEN INC. NS Orr CO eee 12,733; Maypo Cereal ................ 
| 2 236,527 | HARTFORD ELECTRIC LIGHT CO. 61,921; fRelska Vodka ........... pieade 

GULF BREWING Co. HARTFORD GAS CO. ........... 34,136| Rye Brook Whisky ............ 
Grand Prize Beer ...........-- 116,827 HARVARD BREWING CO. Smirnoff Vodka ............... 

GULF LIFE INSURANCE CO. ..... 4 ees 59,604 | HIGGINS INC. 

GULF, MOBILE & OHIO- HASPEL BROS. INC. EE, DSAGs) 05 Ba ccs ecsecence’s 
THE ALTON ROUTE .......... 35,328| Wearing Apparel .............. 53,239 | HILEX CO 

 S 2 {aera 2,048,242 | HAWAIIAN PINEAPPLE CO. .... SS ia ei at 
Gasoline & Oils .............. 2,007,890| Dole Pineapple ............... 15,874| HILLS BROS. COFFEE INC. 
ED oo... odes oh<dou 10,296| Dole Pineapple & Pineapple Juice TE IE ans ie dhet see bcuceses' 
Mr cc... caedd so 5,889| Dole Pineapple Products ....... 6,844| HILLS BROS. CO. .............. 
Se 14,887 |HAWTHORN-MELLODY FARMS DAIRY Dromedary Cake Mix ............ 
ee oat 9,280| Dairy Products ............+..- 894; Dromedary Cake Mix & Dates .. 

GUNTHER BREWING CO. i Ms is 65s savsennt vee 135,834| Dromedary Cake Mix & Fruits ... 

PMMA OU GMS wv cgjedsiccccese 166,828; American Weekly ..........--- 14,760; Dromedary Dates & Fruit Mix ... 
H Boston Record-American ........ 2,302 Dromedary Date-Nut Roll ...... 
Chicago American ............. 7,420 Domedary Fruit Cake .......... 

HABITANT SOUP CO. .......... 62954! Poelrolt Times .....:..5.;..... 5,367| Dromedary Mixes ............. 

HAFFENREFFER & CO. ......... 69,777; Los Angeles Examiner ......... 2,778 | Dromedary Products ........... 
SS eee 43,320; New York Journal American .... 34,781 | HOBART MFG. CO. 
 _ _.. Sane 24,676| New York Mirror .............. 45,511| Kitchen Aid Dishwasher ....... 
Private Stock Beer ............ 1,781) Pittsburgh Sun-Telegraph ...... 7,939 | HOBERG PAPER MILLS INC. 

HALL BROS. INC. Puck, The Comic Weekly ........ 14,976; Charmin Tissue ............... 
Halimark Greeting Cards ....... 66,053 | HEARST MAGAZINES INC. ...... 452,665 HOFFMAN RADIO CORP. ........ 

MARTIN L. HALL CO............ 46,013; Cosmopolitan .............-.- 2,915| Radio & Television ........... 
eS 14,217 Good Housekeeping ............ 263,784 a ee 
Victor Coffee & Instant Coffee .. 7,032 ge a 13,770 MET nds nn dg Webs 0-0-6 
Victor Instant Coffee .......... 7,256| Motor Book Department ....... 172,196 | HOLLAND-AMERICA LINE 
. a -S- Se 17,508 | HEAVEN HILL DISTILLERIES INC. 41,123| Steamship Transport ......... 

HALLICRAFTERS CO ........... 86,683| Heaven Hill Whisky .......... 15,445 | HOLLY SUGAR CORP. .......... 
SE Ss illo bs d's o'mmdbawees ¥ 4,014 Old Heaven Hill Whisky ....... 25,678 | HOLLYWOOD MAXWELL CO. 

Radio & Television ............ 542) HEBERLEIN PATENT CORP. ..... 31,850; Wearing Apparel .............. 
i. Mune ae 47,428| HEBREW NATIONAL KOSHER HENRY HOLT & CO. 
ns, oo web ses 34,699| SAUSAGE CO. SE aaa 

HAMBRO TRADING CO. OF Meat Products ............... 33,577 | HOME INSURANCE CO. ......... 
sate aoe, a CECE 34,962|G. HEILEMAN BREWING CO. HOME LINES INC. 

M. G. Cars ... 2... cece eee 24,658| Old Style Lager Beer .......... 124,553| Steamship Transport .......... 
M. G. & Morris Cars .......... Sree 1,231,857 | H. P. HOOD & SONS .......... 
Morris Cars ............ 00000: 9,355; Baby Foods .................. 398,842| Chocolate & Strawberry Drinks . 

HAMILTON MFG. CORP. AES are 46,038; Cottage Cheese ............... 
Cosco Metal Furniture ........ PE ee cscs ce cccecesss . .. Re 3 ee eee 

HAMILTON WATCH Co. sve satcdceece PNT UTI ecb scwisadececscccess 
Ls EE Eee nD esi b eee Se ON MID. cock ccccncccccscess 

THEO. HAMM BREWING CO. oc oc cee EE ela ns os debe sso s sous 
Beer... see e ee ceeeeeceeeeee 385,678 Soups ...... ol OSES RREE 12,118| WNu-Chatel Cheese ............ 

HAMPDEN BREWING CO. ...... 101,581/ Spaghetti .................... gS eee 
BNO neon cncncesccccccessceees a PSS oe > 7,878 | GEORGE A. HORMEL & CO. .... 
oR ee ee eee a Os a 680,223| Dinty Moore Beef Stew ........ 
_. CETL eee 70,952/.. HELLER & SON ............. 49,606| Frozen Meat Products ......... 

PETER HAND BREWERY CO. Deltah Pearls ................. 9,724} Hormel Chili Con Carne ....... 
Meister Brau Beer ............. 339,428; a Tausca Jewelry ............. 39,882| Hormel Meat Products ......... 

HANKSCRAFT CO. A. T. HENDERSON CO. ESE ae 
Hankscraft Products .......... 25,734| Travel & Tours ............... 36,182 | HOUBIGANT SALES CORP. 

HANOVER HOUSE JOS. HENSLER BREWING CO. Toilet Preparations ............ 

BD cccesessccscscccscseces SO Is csncscccksactcccass 27,647| HOUGHTON MIFFLIN CO. 

HANSEN’S CHRISTIAN LABORATORY HERBOLD LABORATORY INC. cba dv dccsccece 
TMG, nec ee cece cece es ereees 58,523} Herbold Pomade .............. 31,764| HOUSE OF WORSTED-TEX 
dunket Desserts ............... 1,546| HERSHEL CALIFORNIA FRUIT Wearing Apparel .............. 
Junket Fondant Mix ............ 1,522; PRODUCTS CO. .............. 26,350| HOUSTON LIGHT & POWER CO. 
Junket Quick Fudge & Frosting Mix 7,861 Contadina & Cyrilla Spaghetti ... 732 | HUBINGER CO. 
dunket Rennet Powder ........ 47,594 Contadina Tomato Paste ........ 25,618, Quick Elastic Starch .......... 
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DAILY COLOR COMICS 
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‘ACME “One-Bite” ETCHER | 


THESE are some of the many progressive developments in 
NEA’s constant program to help increase newspaper reader- 
ship, facilitate production and in all possible ways “help make 
good newspapers better.” 


NEA’s basic program of superior comics, newsfeatures, col- 
umns and pictures provide more enjoyment, information and 
service for every reader. Original advertising feature sections, 
built around timely merchandising themes, are designed for 
maximum service to newspapers, readers and advertisers. 
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HUDEPOHL BREWING CO. 

EE a ee 
HUDSON COAL CO. ............ 
HUDSON PULP & PAPER CORP. 

Hudson Napkins ............. 
HUDSON RIVER DAY LINE INC. . 
HUDSON’S BAY CO. 

Hudson Bay Scotch Whisky .... 
HUGHES AIRCRAFT CO. ........ 
HUMPHREYS MEDICINE CO. .... 

 . .) as 

Humphrey's Ointment .......... 

Humphrey's Products ........... 


Hunt’s Beans 


Hunt’s Tomato Paste .......... 
Hunt’s Tomato Sauce .......... 
. Se ee 
HUNTER DOUGLAS CORP. 
Flexalum Venetian Blinds 
HYGIENIC PRODUCTS Co. 
DPM aEbbheeccesccccsece 
HYGRADE FOOD PROUCTS CORP. 
Hygrade Meat Products ........ 
Kingan Meat Products ......... 


I 


ICELANDIC AIRLINES INC. ..... 
IDAHO ADVERTISING COMMISSION 
oS aps sated 

Idaho Onions & Potatoes ...... 
IDEAL TOY CORP. 

Betsy Wetsy & Posie Dolls .... 
ILLINOIS BELL TELEPHONE CoO. . 
ILLINOIS CENTRAL RAILROAD CO. 
ILLINOIS WEAT CO. ........... 

Broadcast Chili Con Carne ..... 

Broadcast Corned Beef Hash ... 

Broadcast Meat Products ....... 
IMPERIAL SUGAR CO. .......... 
INDIANA BELL TELEPHONE CO. . 
= & MICHIGAN ELECTRIC 

0 


e+e eee 


ee ey 


INSTITUTE OF LIFE INSURANCE 
INSTITUTE OF MENTALPHYSICS . 
INTERNATIONAL BUSINESS 
MACHINES CORP. ............ 
INTERNATIONAL CELLUCOTTON 
PRODUCTS CO. 


ee 


DN dic EWuheey Vadceveveeber 
INTERNATIONAL FURNITURE CO. 
_ Po pe: 
INTERNATIONAL HARVESTER CO. 
Farmall Tractor ....... pndiakwes 
International Harvester 
Air Conditioner .............. 
International Harvester 
EY. SR veinsnanaaeces> 0 
International Harvester Freezer .. 
International Harvester Freezer 
ON er 
International Harvester Refrigerator 
International Trucks ........... 
Institutional eeeeeeve eeeneeeeeree 
INTERNATIONAL LATEX CORP. .. 
Playtex Home Hair Cutter ...... 
Playtex Pillow eeeeeeeeeeeneeeee 
ET cdc c kee d ebene toes 


INTERNATIONAL MILLING CO. 
Robin Hood Flour ............ 
INTERNATIONAL MINERALS & 
CHEMICAL CORP. 
MEE. 5540060658 bine dows o6e 


INTERNATIONAL NICKEL CO. .. 
INTERNATIONAL PRODUCTS CO. 
Crown Russe Vodka ............ 
INTERNATIONAL SALT CO. ..... 
RE ep Ee A 
SE TE. ae han ob views o 
INTERNATIONAL SHOE CO. ..... 
INTERNATIONAL SILVER CO. 
Wm. Rogers & Son Silverplate ... 
INTERNATIONAL TELEPHONE & 
TELEGRAPH CORP. ........... 
Capehart Phonograph .......... 
Capehart Radio & Television ... 
Capehart Television ........... 
Coolerator Refrigerator ......... 
Institutional ...........--e0e0e8 
INTERSTATE BAKERIES CORP... 
Butter-Nut Bread ............. 
Log Cabin Bread .............. 
Weber’s Bread 
Products 
INTERWOVEN STOCKING CO. ... 
IOWA POWER & LIGHT CO. ..... 
IRON FIREMAN MFG. CO. 
Iron Fireman Heating Equipment . 
Petro Heating Equipment ....... 
Selec Temp Heating Systems ... 
IROQUOIS GAS CORP. 
ISBRANDSTEN CO. 
Steamship Transport 
ISLAND CREEK COAL SALES CO. . 
Island Creek Coal 
PeeD TD ca deacdvccccesers 
Scarlet Fiame Coal ............ 


ee eee ee ee 


eee eeee 
eee eee eeee 


ee 


eee eee eee eee ee 


eee ee eee eee ee 


J & R TACKLE CO. 

Jim Bo Fishing Lure .......... 
JACKSON & PERKINS CO. 

Nursery Products ..........--- 
JACKSON BREWING CO. 

Jan Beer cece cc ccccccecees 
JACOBSEN MFG. CO. 

Jacobsen Power Mower ......... 
JAGUAR CARS LTD. 

GarS cv cccccccccceersccccocce 
JENNEY MFG. CO. 

Gasoline & Oils .....------+> 
JERCLAYDON INC. 

Glamorene 
ANDREW JERGENS ORs  inbbsce & 

Jergens Instant Suds 


Jergens Preparations ...-++++++ 


eee ewes eee ereeee 


65 
Woedbury Preparations ......... 58,427 K Kennecott Copper Corp. ....... 232,719; KIEKHAEFER CORP. 
119,524 Woodbury Shampoo ........... 62,632 a Se ee 349,704 Mercury Outboard Motor ........ 94,009 
32,573 Woodbury Shampoo & Soap ..... 153,101; KLM ROYAL DUTCH AIRLINES . 285,695 CE > nce be asda s eter $2,875 | KIRSCH’S BEVERAGES INC. 45,341 
Woodbury Soap ............... 447,829| KAISER MOTORS CORP. ........ 1,389,091 SE  Sitie Bed dpe dove dus ve 2,957 No-Cal Beverages ............. 27,700 
29,776 | JESSIE’S NOTEBOOK ........... 156,590} Kaiser Cars ...:.-...-........ eo ees 263,872| No-Cal Ginger Ale ............ 17,641 
58,942 | J. D. JEWELL INC. Kaiser & Willys Cars ......... 71,691 | KEYSTONE CAMERA CO. ....... 76,743 | KITCHENS OF SARA LEE INC. 
Chicken Products ............ 52,273; Willys Cars .....-------..... pot eR RSLS See Spe ee 35,361; Sara Lee Products ........... 71,270 
— a & JOHNSON ......... 878,393 ne ae ae =a Cunaes x. Projectors .......... ae. —, oe eae 227.233 
, a SED ines» oe de ded 491,644; Institutional ................. , Oe, ee oe eae . ; : 
58,960 Baby Preparations ........... 11,255 | KAISER STEEL CORP. .......... 56,696 | KEYSTONE MACARONI MFG. CO. Esquire Boot Polish .......... 41.837 
See PURE oo deicccec ccc civs 28,999 | KANSAS CITY POWER & San Giorgio Macaroni Products . 25,581' ALFRED A. KNOPF INC. ....... 100,860 
25,539 Chix and Chux Baby Products ... 50,261 EE STE 82,623 
2,174 eer is ae 21,445 | KANSAS i. 
519,046; Lumite Screening ............ 55,496) GATLWAY CO. ............... 43,183 2 
10, a eRe 65,846| A. & M. KARAGHEUSIAN INC. Fort Wayne ndiana 
uaeie Tek Tooth Brush .......-.... 59,670 Gulistan Carpets & oN 144,746 rt 
61.306| Texcel Cellophane Tape ........ 41,479 | KASSER DISTIL G 
RIS Sis bce. soa. ST SR adicsss....... 57,651 
pega a, Serer reese ey Kasser’s 51 Whisky ........... 18,307 MONTHLY GROCERY & DRU 
S.C. JOHNSON & SON ......... 1,626,3 Kings Whisky ............... 39,344 
"| Gatiter We ......0.2c. 131,689| KELLOGG CO. ................. 1,059,120 INVENTORY Ste « 
46,933 ao he dads haa a whorh ce aoe SRO ae on eee Ar a — 
(duc 00.0 2 dee caebeia ve ’ MEN. Che weccceusdece..... 821 FORT WAYNE 
136,542) ehmio's Winx oliserSerer 8047 Corn Fakes oo eso08|| Now Reports Sales by 
dohnson’s Wax Products ....... ; Corn Flakes & Rice Krispies ... 47,789 
WE oon. 05055508. 21,989| Gro-Pup Dop Food ............ us|} Dollar Volume Groups 
37'929| GASTON JOHNSTON CORP. ...... 52,044) flee Kriples ....---.--..... 17,502 
: em rR tas 9 oboe de wale ' ss egy le ‘ wa a seskecs's = Complete Inventory Presentation Will Be 
o-Roa Pe ovcaemsbieu [ ugar Ds aa 2's» . . . 
ON eg EE 7,396| Sugar Pops & Suyar Smacks .. 145,649 Shown to Your Organization on Request , 
JONATHAN LOGAN a 119,191 WRITE FOR DETAILS pw 
RE a Pe 5 R. M. KELLOG . 
So nog | JONES DAIRY FARM cone | sen Peete Peete s 98,335 T X S : J Gaz 
’ GR oe y KEMPER APPR N . eo = = ; 
2 PB one rene 4 wae ae rs BF corr. .... ae Represented by Allen-Klapp Co.—New York—Chicago—Detroit—San Francisco 
REE OW Fait nay Copaens + «+ einen 26,879| Chase Brass & Copper Co., Inc. . 2,407 
232,764 
315,926 
25,428 
288,176 
ee “~ 
32,288 
92,164 * 
47,296 % 
- N MIND 
1,159,511 KEEP SAN DIEGO i e 
68,385 
261,932 
1,635,247 
71,179 
913,823 
19,470 
597,249 
33,526 
143,478 
517,360 
978 
69,120 
4,690 
10,860 
9,533 
49,363 
267 
63,549 
115,973 
3,494 
7,268 
105,211 
113,129 
134,545 
136,693 
30,097 
75,984 
2,889 
73,095 
161,546 
29,849 
100,460 
2,186 
5,495 
78,317 
11,095 
235,651 
137,481 
27 EXPERIENCE... FACILITIES... JUST THINK... 
a The San Diego Union and The San Diego Union and What a terrific sales impact 
as Evening Tribune rank with Evening Tribune offer finest is yours with the combina- 
31,295 the nation’s top 25 news- color facilities available. New tion of Union-Tribune color 
ry papers in color lineage. We Goss Headliner Presses com- experience and facilities 
ata know how to run full color pletely color equipped — plus with Union-Tribune satura- 
25,983 — effectively — in volume... the latest in stereotyping and tion circulation coverage of 
73893 we've been doing it for color matching equipment — the billion dollar San Diego 
Ly over 30 years. have been installed. market! 
55,884 : os 
62.491 For more colorful details — ask your West-Holliday man — or write us direct. 
31,694 
30,797 sie 
San Diego Union 
er REPRESENTED NATIONALLY BY ae THE WEST-HOLLIDAY COMPANY, INC. 
29,834 
258,843 
34,591 
69,579 IMPORTANT CORNER 
99,196 IN THE U.S.A. 
217,828 
1,140,117 
35,060 
383,068 
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y 4 <a l - Oz £/ waasiaaniitna, * 
Advertising Age, June 6, 1955 
oN SO PT ae 312,880 | KNOX GELATINE CO. KOPPERS CO. | LAN-O-SHEEN, INC. a LEVER Bros. Oh inex tien 6,803,797 
BNE tert; oa. Ss <u UR Se At eee a. 71,899| Cleaner & Soap ..........--+: + SE al aa aan 
PRE RE? Se 225,160 | KNUDSEN CREAMERY co. OF KRETSCHMER CORP. ae: v. LA bey é i ME fig Bec 6.541 
Ct a toes aegis 77,318| CALIFORNI eS 969| Marconi Products ............. , ieee’ 
ponied a >, Rees iesh xt 2.661! Daly Products ............-. 142,831 | KREY PACKING Co. LARSEN CO. = pas ym Souce Mix ... Be os 
Meat Products ............... 59,536| Freshlike Vegetables ........... 38,678 00 argarine ......... . 
KROEHLER MFG. co. LARUS & BRO. CO. INC. ....... 44,476| Lifebuoy Soap ................ 1,041,500 
—a 48,832| Domino Cigarets .............- 4,677| Lipton Soups ................ 855,067 
We: xi G. KRUEGER BREWING CO Edgeworth & Holiday Tobacco .. 19,845 | Lipton Tea .................. 122,654 
HEAP BIG Krueger Bee: 138,633| Hale Cigarets .........+-.+-+> 11,928; Lux Detergent & Flakes ........ 364,840 
a Reeds GIMME ..0..00.000005 EE BME, sce nsnacs oa 13,310 
L LATROBE BREWING CO. Lux Liquid Detergent ......... 79,980 
MARKET POTENTIAL Rolling Rock Beer ........... 42,496 Lux Products a ee 7,067 
LACLEDE GAS CO.............. 97,188 | LAVOPTIK CO. ........--..++-++ 43,654| Lux Toilet Soap .............. 536,013 
SIOUX CITY ABC CITY L’AIGLON APPAREL INC. cs ivecevcnburs+ 39,936 | Pepsodent Tooth Paste ......... 738,240 ‘ 
Wearing Apparel ............. 104,871) H. W. LAY & CO. ........-..-. 94,134) Rinso ......seseeeeseeee ress — | 
LAMBERT PHARMACAL CO. .... 368,156 Potato Chips .............--. 83,614| Shield Tooth Paste ............ 24,226 
ZONE POP NOW Listerine Antiseptic .......... 33,924| Products .............-0+-55: ie eS 4,415 i 
. Listerine Tooth Paste .......... 334,232 LEA & PERRINS INC. RUT pcb ret sc csuhaes aaa 170,212 
LANDERS, FRARY & CLARK .. ; * i Serer: GREED SEG Binds sneSeeenssineioson 1,008,988 
f Universal Appliances .......... 2,935 | JAMES LEES & SONS onal EEE Cee 8,094 
Universal Coffeematic ......... 195,310! Carpets & Rugs .........-.--- G7,SBB | WU. coc cccccce ccc cssescceees 63,474 
y e Universal Iron ...........-..- 49,661|LEE TIRE & RUBBER CO. ..... PE = TS Cs. asst cnge he 588,622 
Universal Vacuum Cleaner ...... 56,464 | THOMAS LEEMING & CO. HENRY S. LEVY & SON 
LAND O'LAKES CREAMERIES INC. 290,907| Ben-Gay .............-0-05555 NE ss cea dans con 76,638 
GY a ae 218,337 | LEHN & FINK PRODUCTS CORP. . 136/987 LEWIS CIGAR oo. kiies 
H SEG ae 7,701 rothy Gray Preparations ..... t m Ruskin Cigars ........... ‘ 
SIOUX CITY NEWSPAPERS offer 100% city zone coverage - ng SRR aS 34868 tk tn had... 5,734 | LEWIS FOOD CO. 
PLUS 63% daily, 48% Sunday in 12 neighboring counties. || ANceNDoRE UNITED BAKERIES Tussy Preparations ............ 117,529 a, Dog & at Food ....... 37,837 
ES ote; childs wanes os: 520,765 | LEISY BREWING CO. ‘ 
CONTACT OUR NATIONAL REPRESENTATIVES NOW! Barbara Ann Bread ........... Se atk... ug canad Se- NT reas coos 5. cases. 735,363 
; Hollywood Bread ............. 29,063; LEMON PRODUCTS ADVISORY LEWYT CORP. 
Pat “Ss 5. Hollywood Bread & Crackers ... 5,732 EY. “wae cécchhs soups ess 515,006 ME cae webeccec cc 187,645 
The Sioux City Sournal FR Holsum Bread .............-. 220,716 | California Frozen Lemonade... 469,582 LIBBY, MeNEILL & LIBBY ..... 651,245 
: = Langendorf Bread ............. 198,814; Lemon Products Advisory Board .. . eo SS ; 
LEAN JOURNAL-TRIBUNE ov Langendorf Products .......... 4,529 | ANDREW W. LERIOS INC. Frozen Foods ..... 2 IS > aa 50,338 
by “fos & KELLEY. INC. (ala 1OWA Movie Star Bread ............. 12,654, TRAVEL SERVICE Fruit & Fruit Juices ......... 76,998 
mg NATIONAL REP. JANN dss J |LANOLIZED INC. ............. 32,004| Tours Travel ..........00000. ke, | REE Rae 80,077 
Pineapple & Pineapple Juice ... 72,032 
EE Ada ea aa bes 4 ia 044 16,756 
* * * a * * 7 7 it . + * _— — ee 178,183 
a a a ee a a a a a a ae RE Vethes ben tecn. 28,002 
: EO oie aera gene 24,792 
LIBERTY BELL STUDIOS INC. ... 28,877 
LIBERTY MUTUAL INSURANCE CO. = 126,960 
LIEBMANN BREWERIES INC. .... 2,435,829 
California Brewing Co. ........ 340,258 
Liebmann Breweries Inc. ...... 1,800,870 
W S Rheingold Brewing Co. ......... 294,701 
eC LIFE INSURANCE CO. OF 
SE: y sAbKbn ncomeehate< 28,579 


EEE alae Ch ce ema ehie > 194,409 


° Pine Brothers Glycerine Tablets . 256,070 = 
LIGGETT & MYERS TOBACCO CO. 3,628,065 : 

Chesterfield Cigarets ....... -- 1,295,343 es 
V ee L&M Cigarets 2,079,425 : 


eee eee eee eneee 


Liggett & Myers Tobacco 


ON EE eee 253,297 
LILY OF FRANCE INC. ........ 117,359 
LINCO PRODUCTS CO. .......... 73,897 
SEED. cncncccivecsese 21,063 
TE. Gincdoubob bid caees 33,249 
Ae ee 19,585 
Sf Sr ree 32,029 
LION INC. (GIBBONS BREWERY) 25,608 
2 Gibbons Ale & Beer .......... 11,020 
nt Me <pybsneeaiacs is 14,588 
LION OIL CO. 
eee Oe GUS wit ccs ceted. 78,685 
ES acces bo ve cbwe 206,944 
Sy EE 90 ode 0.065 d% 20 1,485 
Se, SE -Sutcesadpesy sss 78,304 


es 127,155 


This firm serves no two 2B array ae 


LITTLE, BROWN & CO. 


shf \. ., FARES ae a 
YOUR STA Ee 
SCORE E. C. LIVINGTON 
* EX ‘i SCOR Butler Buildings ............. 25.989 
ma S t e r S < h a S n O CLUSIVELy NEWSPAPERS ony” | : MEME Tots ssceoreastdes. 28,089 
NO radio or ; ly LOCKHEED AIRCRAFT CORP. .... 91,260 
re '’—Nno divided LOEW'S INC. 
. . SPonsibility, Motion Pictures ............... 114,748 
1V1 eC re Sp O Nn S ~ F LONE STAR GAS CO. .......... 85,564 
OAST. LONG ISLAND DUCK GROWERS 
AST-TO.coast COVERAGE MARKETING COOPERATIVE INC. 
‘ ” , d ° 9 strategic offices ar vy =_— Products .. : —— 
compan d . LORILLARD CO. ............. 202, 
e Y Owned and Operated Beech-Nut Chewi Tobacco 1,163 
1 b 1 l 1 C y > ] nN O r a | O / Kent A gponerane iViews 871,940 
Old Gold Cigarets ............ 327,143 
, ¢ 99 ° e —ee PINS iis 0 os a's pe aed 0% 2,231 
Nn ity first — LORR LABORATORIES 
or t. V © obli £ at 10 S © every man q self-starter. ve A hy ice 26,892 
Dive ER eS did lo ea a 66,254 
RSIFI LOS ANGELES DEPARTMENT OF 
e often reg i LOUISIANA STATE RICE WiLilng = 
-ofF to : 
new business, w Rr ies rere cl 45,869 
Louisiana State Rice Milling .... 4,740 
1 Mahatma Rice & Water Maid .... 15,039 
H OW d 0 y Ou SCO re y Our NDIVIDUALIZED SELLING Water Maid Rice .............. 26,090 
every market and Paper sold on LOUISVILLE & NASHVILLE 
satienal sales force? Wpotcaar ern" | webu _ 
I, Bee a sg i oS 271,374 
COMPLETE Res JOHN LUCAS & CO. 
develop; EARCH DEPARTMENT — PUES so vcesvenccccscoveccces 28,215 
e eae te sales plans ~~ LUCKY LAGER BREWING CO. 
Method: ; are oe Pee 202,766 ; 
ie + Cally, LUER PACKING CO. A 
is Luer Meat Products ......... 45,300 ! 
a3 M h ] ou FULL-TIME PROMOTION LUFKIN RULE CO. 
om a W eS . market datg beaks 4 | a ererereyer yr ae 67,913 
: : y ks, timely brochures 
ee | 9 Pertinent sales letters. “ M 
: have a better score: erica 
SPECIAL Sno Bol Bowl Cleaner .......... 60,415 
= rm aa AND COLOR DEPT M. J. B. CO. 
¥ Magazine and com: . I ae ie hee a 154,204 
° Omics. MacFADDEN PUBLICATIONS INC. 40,059 ; 
STs cTieiache degas oTits 12,047 
PROGRESS) WE OOD Wadbiedpastecccees 28,012 \ 
VE POLICiEs e MacGREGOR GOLF CO. { 
r-- FOE. x Freee SERBS Re has ai ma continuous €xpansion } og A adie Guan nae 53,373 : 
FINLEY Nc. in offices and perso “a | | | 
I. ] ST BAeNbed bob 060 sdehs digs 103,180 
STORY, BROOKS & nne | at eaigecn | 
PC Per Terre 108,314 | 
= 230 PARK AVENUE - NEW YORK 17 ne MANAGEMENT MAGIC CHEF INC. .............. 58,138 
ae nspi , Air Conditioning .............. 10,808 
a CHICAGO « PHILADELPHIA + ATLANTA , erthoneat® en<ouroges Heater. oe SAPARD 2 30s fl 
as ing. MED Boe seseoeeceecsiccscere i. 
ss DETROIT + BOSTON + CLEVELAND ” MAICO CO 
Hearing Aids ................ 27,143 
SAN FRANCISCO «+ LOS ANGELES 4 MAIDEN FORM BRASSIERE CO... 448.200 
ie : MAINE SARDINE INDUSTRY .... 47,554 { 
as — MANHATTAN SHIRT CO. ........ 54,446 r 
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MANHATTAN SOAP CO. ........ 387,179 | MEGOWEN-EDUCATOR FOCD CO. MERIT GREETING CARD CO. .... 25,777 | MICHIGAN MUTUAL LIABILITY | TABI ccc ccrececcceseseveens 
Blue Barrel Soap .............. 7,106| Crackers .......... eee Reséses 29,012; MESSING BAKERIES INC. aa a pe eee 72,353| MILK FOUNDATION INC. ...... 
RED ctidedsieerkess «i 13,608| MEGS MACARONI CO. i: SS era 60,568 | MID-CONTINENT PETROLEUM CORP. MILLER BREWING CO. 
Blu-White & Sweetheart Soap .... 182,500| Pennsylvania Dutch Macaroni METROPOLITAN LIFE INSURANCE Gasoline & Oils .............. 357,933| High Life Beer ............... 
Manhattan Soap .............. 7,030 I re SD TE Wks px bdaabd tb da0.-.... 88,469 MIDLAND PHARMACAL CO. MILNER PRODUCTS CO......... 
Sweetheart Shampoo .......... 67,093| MENNEN CO. .................. 1,095,313| METROPOLITAN TRANSIT AUTHORITY Snug Denture Cushions ........ 80,896| Gala Bleach .................. 
Sweetheart Soap .............. 109,842, Baby Preparations ............ 201,655; OF BOSTON MILAN WINERIES Pine-Sol .....-.-.0-cesceeeees 

B. MANISCHEWITZ CO. ........ GI I isc ccc ccdccdeeves 64,953; Bus Transport ................ 46,304; Cadillac Club Wine ............ 31,182; White Wave .................- 
ED nd S56 660s00cabess EE: | ED fb bbe dd sc dsdsec ssc 290,320| JOSEPH H. MEYER BROS. LOUIS MILAN FOODS INC. ...... 83,456 | MILNOT CO. 
RRS RS 6d ca SSbEGc WT 05 wc ees 127,895| Richelieu Pearls .............. 50,394; Buccaneer Dressing ............ SN inns 4b eninge ose teh 6 he Ke ae 
Ry ee | a SPST SYST eee Tere ee 5,431| MICHIGAN BELL TELEPHONE Co. 187,567; De Cisco Garlic Dressing ........ 4,896 | MINNESOTA MINING & MFG. CO. 
Ries St tk Se, EE os nds dics.cancvins 13,093| MICHIGAN BULB CO. .......... 138,178| Diafood Dressing .............. 12,424| Scotch Cellophane Tape ........ 
Frozen Poultry Products ........ 4,627| Toilet Preparations ............ 357,245; Holland Bulb Co. .............. 8,977; 1890 French Dressing .......... ES ED oo 65.0 ous 6 be epenaese 
SE ae roe oo e - RS a eee eee 34,721 Michigan Bulb Co. ............ 129,201; Milani’s Meat Tenderizer ...... 7,006} Undersenl ..... 2... ccc caveees 
SE PS eee vee 2,282; MENTHOLATUM CO. ............ 403,616| MICHIGAN CONSOLIDATED GAS Milani’s Thousand Island Dressing EE: Che pede cccvsceunes 
SE a ee 3,160| MEREDITH PUBLISHING CO. ESD. Se 140,828 | MILES LABORATORIES INC. ..... 319,010 | MINUTE MAID CORP. .......... 

MARBORO BOOKS .............. 27,319| Better Homes & Gardens .... 181,713| MICHIGAN MILK PRODUCERS ee 230,300} Frozen Fruit Juice ............ 

MARCALUS MFG. CO. .......... 86,881) MERIT CLOTHING CO. .......... Ge I, oc cic bedsensanc-...... $5,950; Wiles Merlins ......ccesseaess 19,778| Frozen Lemonade ............. 
Kitchen Charm Waxed Paper .... 

] Kitchen Charm Waxed Paper & 

MD «> ocdibbvassces ree 
GES ae 
Marea Tissues ................ 

MARLBORO SHIRT CO. .......... 


MARTIN TRAVEL BUREAU ...... 

JOSEPH MARTINSON & CO. ...... 
SIE eo vetide, Kcineeks dco 
Coffee & Instant Coffee ........ 
ET TT «6 « o cherdhlctesals « 

MASS MARKET PUBLICATIONS INC. 


NS an ss oo a pales 
MASTIC TILE CORP. OF AMERICA 
WH rer 
OSCAR MAYER & CO. .......... 
) Cookie Dough ................ : ° 
Meat Products ............000: 422,380 € ; 
EE GL Ble neve seen cveees 775,916 ’ ; 
' ME Gubiscccedswee ec. saahe 42,554 : ' 
ESR RAR ET NRE I Roe 571,912 
. cf Sees 161,450 
| E. J. MCALEER & CO. 
4] Mrs. Paul’s Frozen Fish Prod- 
ST Whaeck Ak W496 08 R499. ne 4A 37,879 
MeCALL CORP. ............... 121,219 
EES i o'p'c ay ak t katic adenine 66,783 
a a es 54,436 : ; ‘ 
McCORMICK & CO. ............ 241,288 i, ; ‘ a 
Ben-Hur Coffee .............. 19,016 r) . | = 3 # 
Ben-Hur Coffee & Schilling Coffee 14,515 , | . & Fs 
Ben-Hur Gelatine ............ 1,687 : EB : 
Y! Ben Hur Instant Coffee ........ 2,226 3 © 
ee Ben-Hur Products ............ 1,695 E : Ok. 
‘Ben-Hur & Schilling Vanilla .... 3,983 : 
1 Golden West Coffee ............ 5,791 YO U R ? Q 0 C é 5 S 2 
PT Gta tebsavds ootcabds 5,912 : 
4 eee 52,060 
; CO Serre 23,517 
Schilling Coffee & Spices ...... 3,638 
Schilling Condiments .......... 31,642 
Setting tract 200000000 zm| ADVERTISEMENTS CAN COMPLETELY 
Schilling Instant Coffee ........ 1,017 2 
Sebilting Pepper 2... ccccccccee 4,982 j Sve : " 
Schilling Spices ...........00. 31,309 
Seeing Vamtlte 2... ccvccoses 4,287 : 
; Schilling Products ............ 4,235 C -= 
" - MeGRAW ELECTRIC CO. <a. 
Toastmaster Toaster .......... 56,655 : 
McGRAW HILL PUBLISHING CO.. 149,615 
Magazines & Books ............ 142,675 
Whittlesey House .............. 6,940 i 
| aca on You can now add the impact om power of four color 
Tabasco Sauce ................ 49,383 isi in sellin roducts or services in 
i McKESSON & ROBBINS INC. .... 540,246 advertising = ? ¥ & Yo : 
i\ ED eure vebileWeuienides os 4's: eS Rockford, Illinois and surrounding areas of Northern 
Chapin & Gore Whiskey ........ 712 oe . ae 
Chapin & Gore Old Reserve & Illinois and Southern Wisconsin. This addition of 
Old Jim Gore Whiskey ......... 18,852 . i . 
ie ee ba Tee 7,086 the very latest in color equipment reflects the prosperity 
Martin’s V.V.0. Scotch Whisky .. 167,260 : 
| Neo-Aqua-Drin .....-.+s0+02+: 61,270 and growth of the Rockford Market. Industrial 
Old Jim Gore Whiskey ........ 7,804 7 
| OM sevrevvivvscesecesees vee. 2,116 growth in Rockford has been phenomenal. Contracts 
Se Gane BOM wawsGccweccsiccce 5,784 ae ° 
Os sib Gubinnvewndty si 20,305 have been let for two multi-million dollar factories. 
 , BT REL CEL ET URE LELESEE EE 2,100 i ; 
Utol Antibiotic Cream .......... 3,048 Millions of dollars are being spent om four new 
.. ... OPEL ES CLELEETE EERE 2,378 F S ‘ P 
Institutional ...........0.0005 36,564 shopping centers to improve local retail outlets. Housing 
construction continues to break all records. All of this 
added to an already prosperous City means a remarkable 
For market for your products or services, The Rockford 
‘ Morning Star and Rockford Register-Republic 
gives superior coverage in this 13 COumty area. 
Write for information about your product in this 
7 
area, today. 


Consecutive Years 
the 
Boston 
Herald-Traveler 
has been 


First in Boston | ROCKFORD MORNING STAR 
in Total Paid | |“ Rockford Register-Republic 


Advertising 2 


© 131,123 ABC CITY ZONE ¢ 441,222 ABC RETAIL TRADING ZONE 


Oe ae Be Oe Ee ERE NE age GEA CCF ee "ta ai a eigpnherks 


REPRESENTED NATIONALLY BY BURKE, KUIPERS & MAHONEY, INC. 


Represented nationally by 
GEORGE A. McDEVITT CO. 
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a Advertising Age, June 6, 1955 
a ee en , 92,480; NBC Bread .................. 6,509 
- a ee 9,069 MISSION DRY CORP. Evaporated Milk ..........-.+- 55,061} Bread ........eceeees , , 
vee me on one bh skea< pe GSAT? | Goth Orlahs .....c0cseeee0ess 54,589 | JOHN MORRELL & CO. ........ 543,731| Rolls ..... vegans’ taeeest** _6087| Nabisco Shredded Wheat ...... 1 244070 
ei: MISHAWAKA RUBBER & WOOLEN MISSISSIPPI SHIPPING CO. Morrell Meat Products ........- 74,578| MRS. TUCKER'S FOODS INC. .... ~~ | Sea. Crackers ...... 861,380 
ae MFG. CO 124,375| Ooelta Lime ........----seenees 38,211; Red Heart Dog Food ........-- 469,153| Meadolake Margarine seeeeeeees Ba eal 4 — ee seeee 129,893 
. SN er AS MISSOURI PACIFIC LINES ...... 68,845| PHILIP MORRIS INC. .........- 1,245,847| Mrs. Tucker’s Shortening ...... 4 catieeereen 
fr, PD ats occccccseewee wi 16,501| Dunhill Cigarettes ..........-- Se eS ers 115,939 UNDERWRITERS ............ 121,448 
e Rail Transport ................ 52,344| Marlboro Cigarettes ..........- 56,097| C. F. MUELLER CO. NATIONAL BREWING CO. ....... 78,803 
dn PEORI A It's the MITCHELL MFG. CO. Parliament Cigarettes ........-- 572,950| Macaroni Products ............ 123.008 Schemian ow OES SANS 71,783 
Air Conditiuner ............-- 85,446| Philip Morris Cigarettes ...... 603,448 | MURINE CO. .........-- seer eee aitesl wk A mae ~A siemdasan out? al ,020 
MOBILE HOMES MANUFACTURERS NORMAN M. MORRIS CORP. C. H. MUSSLEMAN CO. ........ wt.s00 j 3,299 
ASSN. Omega Watches ..............- 40,376| Apple Sauce .........-++++00+ ; Ocean Spray Cranberries ...... 69,641 
JOURN Trailer Coaches ............... 38,599 | WILLIAM MORROW & CO. ns li ee pastetenseee see a eee oes dle 
MOHAWK CARPET MILLS INC. iat eee 30,096] Applpie & Cherripie ........... ava Coatten ic Seem gnsesses 45,607 
i Carpet & Rugs .....-....-++. 26,388 | MORTON PACKING CO. .........- 69,029| Cherripie .......+- +--+ eeeeees Sanat. aaa Spray Cranberry-Orange ce 
MOLY MOTOR PRODUCTS CO. Frozen Fruit Pies ...........- 36,526 SE ED ce cekeverceceweee es o : sich eab eee hd 60x02 00% 415 
O. C. Summers REN one eR 39,083| Frozen Pot Pies... ....... 25,186| Products ............seeeeees , cean Spray Cranberry Sauce ... 271,636 
Nat'l Adv. Mgr. 26,209 7,317| MUSTEROLE CO. .............+5 283,833| NATIONAL DAIRY PRODUCTS 
MONARCH _  § Sere ’ ST Sie CERES son oc 000% ’ 118,673 core 3,3 
ssys: Gold Ribbon Wine ............ 7,798 wonton SALT CO. Bestarete cab dayaenue ca Rid oe ES maoeievens 338,891 
© TEST and SELL Hebrew National Wine .......... ee 304,729) Zemo --- sees eee nase enna ees eahelene’s Coltage rss 227,680 
IT in the $630 Mil- Manischewitz Wine ............ 4212| MOTOROLA We. 22.2022... 372,046 MUTUAL BENEFIT WEALTH & Breakstone’s Cream Cheese ...... 28,758 
onograph Pe. 3,066| ACCIDENT ASSN. ............ 1,203,130| Breyer’s Ice Cream ............ 79,974 
lion Market at ONE MONONGAHELA POWER CO. .... 42,131; Phonograph .................. . co 42.705| Cheez Whi 8.989 
LOW COST. MONSANTO CHEMICAL CO. ...... PU UG 43,963| MUTUAL CITRUS PRODUCTS CO. ME vessceeesccceseres 
MT bo denuseds coaidess 4,088,429} Radio & Television ............ 26,310| M.C.P. Pectin ...........00065 35,755| Clover Brand Milk ............ 2,114 
e © Metroneliten Pe- au kigs seca cnenteess: 3,419] Strata-Tuner ..............+- 452} Products ..........0eeeeeees 6,950) Clover Dairy Products ........ 1,056 
oh sey in rrr ee Sent Waar 4i.. .3505,.....5.--, 298,255 N Cloverleaf Dairy Products ...... 4,276 
the 250,000 to 400,000, supeneens | Products 0.0.02. 2. 0-02.00 0s. 6,202| MOUNTAIN STATES TELEPHONE & Cloverteaf Dry Milk ............ 15,461 
BOP: | = MONTAMOWER DISTRIBUTING CO. TELEGRAPH CO. ...........- 55,256| NAPPE-SMITH MFG. CO. Cloverleaf Milk .............. 25,050 
in POPULATION . ek 99,286| MOUNTAIN VALLEY WATER CO. Thermo-Keep ........0055-000 27,097; Cracker Barrel Cheddar Cheese .. 86,688 
3rd in BUYING INCOME (Per Capita) | jyies mONTENIER INC. ....... 111,642} Mineral Water ............... 160,931| NARRAGANSETT BREWING CO. Detroit Creamery ............ 2,327 
® MAJOR ILLINOIS MARKET .. .| Poof & Stopette .............. 16,040 | (MR. BOSTON DISTILLER INC. .... 59,340; Narragansett Beer .........++- 55,874| General Ice Cream Corp. ...... 1,502 
2nd ONLY TO CHICAGO SIRS GES 95,602| Old Mr. Boston Bottled in Bond . 190| NARRAGANSETT ELECTRIC CO. . 74,658| Hi-Land Milk ................ 11,089 
FACT FOLDER MONTICELLO DRUG CO. Old Mr. Boston, Bronze Label ... 862| NASHVILLE ELECTRIC SERVICE . 26,299; Kraft Caramels ............... 388,592 
eee ee ee Vee foe ape) an 62,909| Old Mr. Boston Egg Nog ......-. 788| NASHVILLE GAS CO. ...... veces _ 33,196] Kraft Cheeses ............... 110,346 
BENJAMIN MOORE & CO. Old Mr. Boston Rocking Chair ... 46,892| NATIONAL AIRLINES INC. ...... 1,003,189} Kraft Cheese Spreads .......... 82,123 
WARD-GRIFFITH CO. [ies *\ieeneene 30,259] Old Mr. Boston Spot Bottle .... 307| NATIONAL BISCUIT C0. ...0.... 2,954,007 | Kraft Cottage Cheese <5... 19 
ee Eee | MOORE-McCORMACK LINES INC. . 78,555| Old Mr. Boston Vodka ........ 10,301} Donald Duck Bread ........... WOE DUNNE noose cccccsnsces : 
TCE Ee Re | MORNING MILK CO. MRS. BAIRD’S BAKERIES INC. .. _ 108,537| Milk Bone Dog Biscuits ........ means 6 lla 
Kraft Miracle Sandwich Spread .. 27,450 
OS ae a Gn alas oes 56's 498,148 
wre ay ‘ilar a eueae fess i < ll si gheees ; is Shaan <> SANs, Cae ‘ SE °c vdonssseedees 50,460 
é . 8g eer eee 1,795 
4) National Dairy Products ........ 7,972 
‘ Parkay Margarine ............ 129,567 
. Philadelphia Cream Cheese ...... 70,495 
ia Roszell Dairy Products ......... 7,564 
“ Sealtest Buttermilk ........... 22,979 
“4 Sealtest Chocolate Drink ...... 77,579 
‘J Sealtest Cottage Cheese ........ 188,655 
: Senbtest, Cremm ..ccccccsceces 26,014 
Sealtest Dairy Products ........ 93,382 
4 Sealtest Egg Nop ............. 54,150 
% Sealtest Ice Cream ............ 354,315 
_ “| Wreatenaraney 218,604 
ss. Sealtest Skim Milk ........... 13,981 
ahi } a Southern Dairies Products ...... 22,013 
Worcester County families buy their drugs, drug : ee cae Bae. ...... ams 
: : : MEE geidbhwhwpbadtdcscenne 133,600 
7 _ sundries and cosmetics in four types of outlets. og a alae a 10.079 
¥ : NATIONAL DISTILLERS PRODUCTS 
i Sy <datidstisbafenseonss? .718,375 
| 4 Bellows Club Bourbon Whisky .. 195,560 
gs Bellows Club Bourbon & 
he Partners Choice Whisky ......... 275,793 
Bellows Partners Choice Whisky .. 313,877 
$676 000* Black Gold Whisky ............ 5,874 
7 of Bond & Lillard Whisky ........ 139,940 ¢ 
13 them Bourbon De Luxe Whisky ...... 375,373 
Department Stores Century Club Whisky ........... 127,617 
Crab Orchard Whisky .......... 12,422 
Dietonic Beverages ............ 23,815 
Dominion Ten Whisky ........ 16,586 
SNEED Scknnasds édcs eee 355,781 
Hill & Hill Whisky ........... 401,769 
fo Ferree 54,448 
Old Crow Whisky ............. 1,215,547 
Old Dover Whisky ............ 95,297 
Old Grand Dad Whisky ........ 237,757 
: Old Grandad & Old Taylor Whisky 323,116 
$756 228 in Old Hermitage Whisky ........ 119,734 | 
’ 82 f +h Old Log Cabin Whisky .......... 117,134 
Vari St 0 em Old Overholt Whisky <<... 262,263 
; Old Sunnybrook Whisky ........ , 
arlety ores “ Old Taylor Whisky ............ 833,679 
7 SE cickk abs cceccesees 531,387 
ie SE TIE 5 wo sec ccccccse 6,138 
4 White Rock Beverages ......... 64,553 
ge Windsor Whisky .............. 16,731 
| a eee a REIN 13,205 
gf NATIONAL FRUIT PRODUCT Co. 26,003 
ip White House Apple Sauce ...... 24,355 
% White House Baked Apples ..... 1,648 
NATIONAL GARDEN ASSN. ..... 31,663 
$5 287 ,847' 1366 of them ‘ NATIONAL GYPSUM CO. ....... 107,116 
’ Gold Bond Paints ............ 95,079 
Gold Bond Shingles .......... 7,226 
Food Stores _S “ygtinecne CR aa 4811 
NATIONAL HOMES CORP. ...... 131,601 « 
NATIONAL NU GRAPE CO. ...... 144,968 
GED cc bodbectns tds ccccces 85,334 
Sun Crest Beverages .......... 59,634 
NATIONAL NURSERIES ........ 92,511 
- NATIONAL OATS CO............. 71,393 « 
206 of them . 3 Minute Cereals .............. 2,480 
” 3 Minute Oats-................ 1,628 
3 Minute Popcorn ............ 14,289 
Dr 3 Minute Quick Oats . : vans pa 19,484 
: ca H er 3 Minute Quick Oats 
{fs If judge the wees ~ Raisin Oats ................ 6,799 
$15 483 000 in Market by Drug Store figures > Minete Raisin Oats .......... iss 
bts BRETT CLT Cee ’ 
J ’ | on alone, or by the local wholesale NATIONAL PAPER CORP. OF PA. . 51,111 
: * BD VEER hecteosd cc cece 21,789 
DRUG STORES drug picture, you mus sales of Swanee Paper Products ........ 29,322 
; more than $6,500,000. NATIONAL PHOENIX INDUSTRIES 273,459 
er eee 43,402 
. a” Aare 230,057 
Local level knowledge of this NATIONAL PRESTO INDUSTRIES 
$608 000 H eee FT ee 311,748 
2 ny apie need Martin Outboard Motor ........ 44,115 
is a must for top-level decisions. 
. Business Is Better Than Ever . . . in 
¢ 
Worcester sa. saprcongeee Circulation: Daily 156,818; Sunday 104, A2R9:.-.: ROCKY MOUNT 
Rn oe er amc eeeS Cen ERO Oe OA ES NORTH CAROLINA 
Per capita food sales—$315.09, more than 
Sones Da aie eat mere th 
er 
WORCEST ER WORCESTER, MASSACHUSETTS : Based on report from Federel Reserve Bank a= © it ¥ od more 
ww G F. Booth Publisher | Based on Survey by Progressive Grocer One of the nine largest cities in the Stat 
TELEGRA eorge I. , + a earned. Survey of Buying ay — So Sa 
ONEY, REGAN & SCHMITT ower May U9S THE TELEGRAM 
-G ATEVIE MOLONEY, ‘ y bee. ee Evening and Sunday 
i j new market fe 
i National Representatives date ~~ fod evailable 
WARD-GRIFFITH CO. 
The Word-Griffith Co. maintains offices 
in all principol advertising centers 
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J r / ‘om es oe ‘ ~ jes “ gy 
ad cL 5: 
2 
im, «6 Advertising Age, June 6, 1955 Se? 
oe . a 69 ope) 
A Presto Appliances ............. 121,996 | NORWICH PHARMA ; 
Presto Coffee Maker... 38,975| Aspirin ........ Pee 50.685 ye 
| Presto Coffee Maker & Skillet ..  34,072| Flavettes ooo ooo 2220, 4.814 gx 
Roy RO WRI xin 4, nbckotevdadens 15,388 Here’s how Dun & Bradstreet - 
Presto Skillet ’ ite 
allt asap a 31,200; WNorforms .................... 72,930 I li the fi oe 
me PVOMNNS S.88i bas si Ss 2,940 -Bi nc., lists e first 10 cities in 
N A OO oo. Ckvebdblnkcetit 717,347 
ATIONAL SELECTED PRODUCTS Pate = aerial ati 838 building permit values for the 
pS MENTEN Wha cBe sabi eset ' NOXON INC. i 
yee gy Soho weesiceas — a Soe ee 33,117 first three months of 1955: 
NE WEE 5 «a's oveeccd da 0 300% , ZEMA CHEMICAL CO. ...... 918,969 
NATIONAL STEEL CORP. ........ 127,736| Noxzema........... k Bi 3 U. S 
Great Lakes Steel Corp... @08| Ges Gen |... ee 1. New York ...$156,688,422 ) ranks in . in 
ational Steel Corp. .......... 83,321 2. Los Angeles . .$103,417,133  \ 
WATIOBAL SUGAR REFINING CO. 51,328 Oo 3. Chicago '§ 54,696,700 : e 
WOuckles Super oo... .ccceeces 15,150 Seow : 
Quaker Sugar ................ 36,178| OAK FARMS DAIRY ............ 26,629 4. Dallas ...... $ 49 031, 191 BUILDING permits 
og yet TRAILWAYS BUS y= CROGER. oc coeccccsccsees a 5. New Orleans $41, 111,607 pea 
—l OFS UR 186,832 Cream 2... sree eee e eens ; . x a insin 
J NATURAL GAS COMPANIES ..... 80,288 DEES ¢uidendatadabns ods vaak>.s 7,820 6. Houston Tg 
. \ NATURAL GAS CO. OF VIRGINIA OAKITE PROBUCTS INC. ........ 48,005 7. Det t ‘$ 36,625, 178 
ape ppeber nth ser named 31,156 | OCEAN HIGHWAY ASSN. ........ 28.990 etroit ......$ 35,205,724 
7 NEBRASKA CONSOLIDATED ocomA Foops OB. ons sve essnsees 94,032 8. Philadelphia $ 35,004,470 Cimes-Picanune 
i eR aR 744,626| Ocoma Chicken Products ........ 51,314 - 
" | rod Hines Cake Mix ........ 618,726 — Frozen Pies ........... 4,014 A ert _ ‘ ey 900 
" Duncan Hines Flour .......... 29,910} Ocoma Frozen Tuna Pie ....... 38,704 more ... 668 WwW : 
+ | | Duncan Hines Mixes .......... 45,285 | OERTEL BREWING CO. ¢ NE ORLEANS pi, st 
a i] a Hines Pancake Mix Siok i 44,387 m. esis ze éneép aude Ghaeeeece 173,216 R 
— other’s Best Flour .......... 6,318 L TELEPHONE CO. .... 190,584 
i ! NECCHI SEWING MACHINES OHIO EDISON CO. .............. 70,802 epresented by JANN & KELLEY, Inc. ae 
a NG, ictsccdhcebeuelss 152,976| OHIO FUEL GAS CO. ............ 27,579 a 
A : Elna Sewing Machine .......... 19,811| OHIO OIL CO. | S$ 
| re & Necchi Sewing Machines .. 26,482| Gasoline & Oils ................ 239,390 284,582 Daily, 286, 447 unday 
ecchi Sewing Machine ........ 106,683 | 0-JIB-WA MEDICINE CO. carer 
q QING dos sdinirsvckac cede SEL. WE oc. 20sec. 45,427 ee Anti Semana, tet quartse 3008 08 md ami — 
i. Nehi Beverages ............00. 6,975| OLD JUDGE FOODS CORP. ...... 30,181 NS ee ee 
“oe Par-T-Pak Beverages .......... 27,491 Airline Prune Juice ............ 27,942 
ol Royal Crewn Cola ............ 525,172 
7 Upper Ten Beverages .......... 2,697 
THOMAS NELSON & SONS ...... 50,765 
_ Gano Sone eRe ppRay 19,757 
q Revised Standard Version- 
SU) MM tine alibi Bees vs bd 31,008 
OU UG, vec eks cRi65 ut dt 224,836 
SEE: Scale ppadewes cb es obs 81,839 ae 4 
Pt Loves adetcedocecces 9,408 
Kitchenryte Ware ............ 24,984 
RE ER Sa aa 18,204 
hy a eae sass —for best sales results 
i Plant Fresh’ner ...........00. 17,225 
a OEE. pebiedéeecerccne 38,081 
A GaN Se Saaee 14,672 = ‘ ae 
— | ESSERE am 2,344,852 
' De Caf Instant Coffee .......... 320,460 In h D tr Mark 2 
i SE Winctibbictecvsevecse 1,111,644 C € € oit et a. 
acres stews cess odtiead 13,011 en 
be f i Nestle’s Chocolate Bars ........ 3,380 
es Nestle’s Cookie Mix .......... 130,942 
| 3 : he two grea 
co Nestle’s Cookie Mix & Semi- 
: i Sweet Chocolate ............. 103,278 use t € O or test 
i Nestie’s Instant Coffee ....... 461,554 
Nestle’s Quik ............00.- 3,460 
Nestle’s Semi-Sweet Chocolate .. 161,945 ABC ° d ° 
Nestle’s Products ............. 17,116 
Swiss Knight Cheese ........... 18,062 rec gnize event g 
NEUHOFF PACKING CO. 
it. Pi. snéss cwieheoee 27,447 


© TRSURANGE” 0 oe aeaees 26 HOME DELIVERED circulations 
TELEGRAPH CO. ............- 121,051 ‘ : 


NEW JERSEY BELL TELEPHONE 


| : ee er ameuasteveseenens 170,452 i n th e U nit e d St ates— 


h Foundation Garments ......... 109,165 
. NEW MOON HOMES INC. 

) New Moon Trailers .......... 41,429 

NEW ORLEANS PUBLIC SERVICE ° 9 

| DUT oe Sine cutescsausenter ce 67,638 —of which ONE ... 


NEW YORK CENTRAL SYSTEM .. 236,522 


4 Boston & Albany Railroad ..... 3,919 
} New York Central Railroad .... 232,603 — 
NEW YORK LIFE INSURANCE CO. 80,750 ° Th ‘a Z La 
NEW YORK, NEW HAVEN & D ' | . 
ti HARTFORD RAILROAD CO. ... 134,047 1S € etroit imes— % 
| New England Transportation Co. . 4,162 ae 


| New York, New Haven & 


1 new YORK NEWS Anant 227 8 out of 10 Home Delivered 


4 NEW YORK TELEPHONE CO. ... 646,079 
A NEW YORK TIMES ........... 71,950 
\ NIAGARA MFG. & DISTRIBUTING 
co. e ° 
Niagara Massage ............ 31.987 anus da l d S d 
NIAGARA MOHAWK POWER CORP. 136,040 1 y an un ay—i1n 
NICOLAY-DANCEY INC. 
New Era Potato Chips ........ 51,860 
iy. NISSEN BAKING CO. h D ° ° 
ee ret 27,417 R ail 
NOLDE BAKING CO. .......... 34,914 C e etroit et 
eee or 31,807 
nD 2: PeVbadedmhen ssa eeewes 3,107 
NORFOLK & WESTERN RAILWAY . 
“ne GE dvcciscnsvewsdqedmetesis 136,900 | d Ar 
ee Norfolk Southern Railway ....... 15,289 ra Ing Ca— 
Norfolk & Western Railway .... 121,611 
NORRIS INC. 
 § Norris Candies gates pea wal se ae ’ 
_ NORRIS-THERMAD OE die 5 d d 
; ONS SN eae 8,216 you on t nee 
{ Thermador Air Cooler ...... oye 3,248 = 
: Thermador Ranges ............. 20,070 Ne 


NORTH AMERICAN ACCIDENT 


\ INSURANCE CO. OF CHICAGO . 54,531 more— you can't 


NORTH AMERICAN AIRLINES 


i NS — <n 162,259 
i NORTH AMERICAN AVIATION INC. 73,943 
‘ NORTH AMERICAN COMPANIES a 
BREED » nos vadacsenavarss 119,728 d h l 
NORTH AMERICAN PHILIPS CO. 171,915 O wit Css— 
Norelco Electric Shavers ...... 160,989 
Norelco Radio .............. 10,926 IN THE HEART OF 
NORTH CENTRAL AIRLINES .... 34,723 THE MIC 
NORTHAM-WARREN CORP. .... 246,619 peepee? 0 MARKET 
Cutex Preparations ........... 122,866 et rading Area) 
Rie. LW¥by xe vive 123,753 Rees : 
aoe Patel Tan eats tee 
= MREAVICE ‘ce. : BAPE, ob tdows 51,926 portant Group Of Dependable ; th 
a NORTHERN NATURAL GAS CO. ... 39,290 orm Se Develop —< 
NORTHERN PACIFIC RAILWAY CO. _—:110,772. . 
NORTHERN STATES POWER CO.. 116,666 hatever You Have To Sell— 


NORTHRUP, KING & CO. 
SENS... si odds omdns Keds 33,347 


ITAL ,753 
stn oa REPRESENTED NATIONALLY BY THE HEARST ADVERTISING SERVICE 
NORTHWESTERN BELL TELEPHONE 


! OG, nietnses>sdnankcen ene eas 200,729 | 

BS} = W.W. NORTON & CO. ........+. 61,690 é 

, NORWEGIAN CANNING INDUSTRY so 
| Norway Sardines ......-------+ 76,845 
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Chevy Chase Batters ............ 1.999 ORANGE-CRUSH CO. ........... - $9,295) me ..... yh: Seen 31,488; Motion Pictures ...........-.. 34,070 | 
Old Judge Coffee .............. Old Colony Beverages .......... 46,215| Demings Salmon .............-- 29,844 PARK & TILFORD DISTILLERS 
OLD READING BREWERY INC. Oid Colony Ginger Ale ......... 4,598) Sam-O-Lets ....0 00... eae 1,644) CORP. .....000eeeeess eee eees 903,970 
PETES Use sss ccsaveses 48,357| Old Colony Root Beer .......... 3,049 PACIFIC CITRUS PRODUCTS CO. Booths House of Lords Gin ..... 8,948 
OLGA COAL CO. Ges GE ei inc 0 00< 6dus can 5,433| Hawaiian Punch .............. 83,718 Harvey’s Wines .......----5055 ‘ 25,761 
Ge cn. .ccncpecesces--.+--- 27,356 OREGON-WASHINGTON-CALIFORNIA PACIFIC COAST PAPER MILLS OF Kentucky Bred Whisky ........ 232,906 
OLIN MATHIESON CHEMICAL PEAR BUREAU .............. 29,000| WASHINGTON INC. Martell Cognac Branch ........ 8,893 
ET 58,432, HENRY F. ORTLEIB BREWING CO. OS 137,404| Park & Tilford Bottled In 
Lentheric Preparations ......... | “a a IRA 57,367| PACIFIC GAS & ELECTRIC CO. ....  199,042| Bond Whisky ..............+5 16,015 
Squibb Products ............... GAMES| OBTREK OB. .0ccciivess. 2.000: 72,767 | PACIFIC MUTUAL LIFE INSURANCE Park & Tilford Club De Luxe 
Si vecvcesisscciscee 4,909| OTOE FOOD PRODUCTS CO. ...... Kx rr 34,221| Whisky ....... ersceseeceess ; 762 
OLIVE TABLET CO. Morton House Beef & Gravy .... 17,118 Paciric NORTHERN AIRLINES, Park & Tilford Private Stock 
Dr. Edwards Olive Tablets ...... 129,879| Morton House Date Roll ....... | i Peo 0a 38,097 | Whisky .....-.---..00.s-000es 37,279 
OLYMPIA BREWING C9. Morton House Meat Products .... 21,796 PACIFIC TELEPHONE & TELEGRAPH Park & Tilford Reserve Whisky .... 448,497 
a ee ory 146,687, Morton House Salisbury Steak .. .. Sea 549,092, Park & Tilford Whiskies ....... . 4,508 
OUTBOARD, MARINE & MFG.CO.. = 277,396 | PACKARD-BELL Co. Vat 69 Scotch Whisky ......... - 120,401 
Buccaneer Motors .............. 1,402| Packard-Bell Television ......... 46,129 PARKER PEN CO. 
s ALISBURY Evinrude Outboard Motor ...... 93,582) PACQUIN INC. Pencils & Pens ............. : 36,582 
en ee eee eee 92,511| Toilet Preparations ............ 501,065| JOSEPH PARMET CO. 
Sea Horse Outboard Motor ...... 89,901; PAGE DAIRY CO............... 41,569; One Wipe Dust Cloth ........ i 54,507 
NORTH CAROLINA OUTDOOR TIPS BY JOE DENNY .. 78,025| Dairy Products ................ 17,773| PATE OIL CO. 
OWEN NURSERY ............... jf 6 aaa 23,796| Gasoline & Oils .............. 64,731 
MARKET Kruse Nurseries ............... 343,064| ANTONIO PALAZZALO Co. JOHN G. PATON CO. ............ 36,746 
oR eee 4,074; Duncan Hines Macaroni Products .. 30,729; Golden Blossom Honey ........ 36,746 
MEDIUM OWENS-CORNING FIBERGLAS PAN AMERICAN COFFEE PATTERSON ENTERPRISES 27,886 
COST RR PCN Ry a _ | seo. SE, TE era a rncaadece ese 103,284 
Dust Stop Air Filters .......... ees PAN-AMERICAN WORLD AIR- PATTERSON-SARGENT | CO. 
PRE ado cciccvensecusecccs ls. 1,130,703 | PATTI-A . 
Sell the heart of the rich and prosper. oxrorp UNIVERSITY PRESS Re, Pe 1. eee 69,392 
ous Carolina market through its only | INC. .....---.--..0.seeeeees 48,522 — & Pan American sie —_ REVERE LIFE INSURANCE 
Ee ae nin pcanddesoches éialvinKns 35,290 
Sewspaper—THE SALISBURY POST. P Pan American-Grace Airways ....  205,510|PAXTON GALLAGHER CO. 
Nationalty Represented by PABST BREWING CO. .......... 372,795 | Pan American World Airways ... 855,727| Butter-Nut Coffee ............ 86,936 
Hoffman Beverages ele 107,076 PAPER-MATE CO. PENICK & FORD LTD. ........ oseus 
Hoffman Ginger Ale ........... /031|; Paper-Mate Pen .............. 367,819| My-T-Fine Puddings .......... 
WARD GRIFFITH CO. Pabst Blue Ribbon Beer ........ 75,213 | PARA LABORATORIES SALES CORP. Vermont Maid Syrup .......... 32,004 
The Ward-Griffith Co. maintains offices | Tap-A Cola... ....e 178,475| Queen Helene Preparations ...... 31,778| PENINSULAR & OCCIDENTAL 
CC ee | PACIFIC AMERICAN FISHERIES PARAMOUNT PICTURES CORP. EI, Sida dssnnesce 38,820 
Hi ged 


THIS TWIN TAKES HOME 
A REAL CATCH OF 
4-FISHERMEN FISH STICKS 


THIS TWIN READS THE 
DISPATCH-PIONEER PRESS 


t_ DISPATCH 


What a catch! 4-Fishermen Fish Sticks really know how 
to win friends and influence cooks in the St, Paul “half” of 
the Twin Cities market! Here’s the place where frozen fish 
sticks sizzle in one out of every three skillets, and 4-Fishermen 
is the brand preferred by 26.4% of St. Paul’s fish stick buyers 
after only six months in this market, according to the 1955 St. 
Paul Consumer Analysis Survey. How did they lure these house- 
wives into reeling in the 4-Fishermen brand at their grocers’? 
With plenty of good, effective advertising in the St. Paul 
Dispatch-Pioneer Press! That’s all the bait they needed. 


Fish Stick Brand Preference in St. Paul 


BRAND 1955 1954 
6 EE ee oe 30.1% 
SS ET EOE ee 26.4 

RN SS ae 9.9 


Wondering about your sales in St. Paul? Want to learn 
about the ones that got away .. . and the ones you hooked? 
Get your answers from the 1955 St. Paul Consumer Analysis 
Survey . . . a comprehensive study revealing the brand pref- 
erences and buying habits of the 436,900 people in the St. 
Paul market who spend $564 million a year . . . and who 
make the Dispatch-Pioneer Press their buying guide. For your 
copy, contact your Ridder-Johns representative or write. using 
your company letterhead, to Consumer Analysis, Dept. B. 


REPRESENTATIVES 
RIDDER-JOHNS, INC. 


284 fA 8.8 


NEW YORK - CHICAGO - DETROIT 


SAN FRANCISCO -LOS ANGELES 
ST. PAUL - MINNEAPOLIS 


Advertising Age, June 6, 1955 


PENNSYLVANIA ELECTRIC CO. . 29,967 
| PENNSYLVANIA POWER & LIGHT 

Did sc pees diate os ke as 35,620 
PENNSYLVANIA RAILROAD ..... 161,525 
PENNSYLVANIA THRESHERMEN & 

FARMERS MUTUAL CASUALTY 

INSURANCE CO. .......0... vs 30,643 
PEOPLES GAS LIGHT & COKE 

Dix sabaabinddss<ues%ie de 225,309 
PEPPERELL MFG. CO. 

EN ne beens cekebocbaes 36,732 
MS ors coco edecetes 1,543,614 
PERK DOG FOOD CO. 

Perk Dog Food .......... bones 73,139 
PERMA STARCH, INC. .......... 59,624 
7 Ss 8 LE nae 274,548 

Golden Key Evaporated Milk .... 20,014 

. § Aas eee 188,941 

Pet Ice Cream ........ ukiee as 5,391 

8 aye Kab<e 14,294 

Pet Dairy Products ........... 10,788 

Sego Evaporated Milk .......... 35,120 
a oo 5 oe ov beh’ 29,880 

SEEDY Ss duo's ov kdb Sewan.c’ 23,971 

SL Wie 6s on wou bibe 0 066 5,909 
PETER PAN FOUNDATIONS 

NY dh Ct ih Ghat pd'oikG ald 00 6 27,169 
PETERSON BAKING CO. 

, «. &. aA Sereerrs 41,778 
PETERSON OINTMENT CO. ...... 60,591 
,. « Tipe aa 113,505 

8 8 BO Serer 12,400 

Lejon Vermouth .............. 58,234 

8 Ao ae 36,712 

Italian Swiss Colony .......... 6,159 
PFEIFFER BREWING CO. 

OER - Se aa ey ee 162,965 
PETES, GIl> 64000 venuwwess 223,555 

Eek sadee cokwuleue basics 122 

0 ee 80,856 

ES 142,577 
PHILADELPHIA BULLETIN ..... P 133,200 


PHILADELPHIA ELECTRIC CO. .. 145,983 
PHILADELPHIA GAS WORKS 


eae pe ~ i 210 
PHILADELPHIA TRANSPORTATION 
co. ee ee ee eee eee eee wee 47,151 
SE SE og 6k cedabnscv oer’ 1,349,976 
i ce .hictuscevcdes 241,402 
DR. igh ue beet b<beeende 1,036 
ae LEGS ce 6 0 4hai sae 38,710 
CE Red. rv ahe'e 13,408 
Phonograph & Radio ........... 19,729 
RM ars 146,856 
Radio & Television ............ 74,812 
EE, eGR as ae ukePeskei'be 15,171 
Range & Refrigerator .......... 14,791 
Pe rite etuckesvtsete 318,447 
DE  s.tvewersstncavaree 383,596 
ED * <a op.0 db sk Bed 5:6 Kel 7,781 
EES 74,237 
PHILLIPS-JONES CORP. ....... . 25,806 
PHILLIPS PETROLEUM CO. 
SN @8 SUE dasccardvccsces 1,519,911 
PIEDMONT AVIATION INC. ‘xs 
Pt : ten kate ible sets 064 0 77,556 


PIEDMONT NATURAL GAS CO. .. 38,680 
PIEL BROS. 
nt . éonsd neha eek itn 4s 680,474 
PIERCE’S PROPRIETARIES INC. . 30,495 
Dr. Pierce’s Favorite Prescrip- 


WE sc adausbovtassedatabee ce 11,793 
Dr. Pierce’s Golden Medical 
i ‘scwe ptioes ssuvasese 18,078 

ET eer rer 624 
PILLSBURY MILLS INC. cwinetd 907,095 

Baterd Bleswts . cc cccececes. : 48,277 

Serer 41,936 

Duff's Cake & Waffle Mix ...... 34,333 

Pilisbury’s Best Flour ......... 55,892 

Pilisbury’s Biscuits ........... 87,487 

Pilisbury’s Cake Mix ......... ° 119,196 

Pilisbury’s Cinnamon Rolls ..... 127,628 

Pililsbury’s Cookie Mix ......... 343,289 

Pillsbury’s Flour & Mixes ...... 14,257 

Pillsbury’s Pie Crust Mix ...... 14,388 

SE (kavveneweb nbec<ee eve 20,412 
PINEAPPLE GROWERS ASSN. OF 

DE S040 s0nsegedec casi ; 86,310 
, ff Sere arr ey 71,690 

PRE. Neb soes be bedsesde'.s sa 10,545 

Sp ith é bhdee eek taade.s 61,145 
LYDIA E. PINKHAM MEDICINE 

DE” Se éunsdbate was¥ese ci lee 221,983 
BARTOLOMEO PIO INC. 

PE civanab ane cba ee ced e 67,201 
PIONEER AIRLINES INC. ....... 72,153 
A + | Sar 49,463 

Betsy Ross Bread ............ ° 45,952 

Country Home Bread .......... 159 

sf arr 1,953 

PEE  dadbs Sebi ck6es ced <e 1,399 
PITTSBURGH BREWING CO. .... 95,052 

Ee ET ae 68,490 

. 2 SPR ore é 26,562 
PITTSBURGH PLATE GLASS CO. . 224,354 

CD CEE sha06 0060066 124,849 

 tcneces<Wae ves vad es : 85,846 

ated uaee eo ay bn be 13,659 
PITTSBURGH STEEL CO. ....... 29,386 
PLANTERS NUT AND CHOCOLATE 

Sh ts Wie dns oo8e Cee es ek bones 76,651 

DE. écasbobbustes «vbesbes 46,182 

A sun coticuh ser videad 5,145 

eee hece koa 04h we 25,324 
PLASTONE CO. 

KE Re 106,005 
ok wkd nn 60 Sea's 44,704 


TORONTO, CANADA 


Gaotees City of Ontario—Canada’s Richest 

Province—Having One-Third of Canada’s 

Total Pop and a of Retail Sales— 
keted by the 


TORONTO DAILY STAR 


— 400,000 circulation (largest in 
Canada) 
— 80% coverage of Toronto 
— 50% coverage of 45 prosperous 
Ontario centers 
SEND FOR OUR COMPLETE DETAILED MARKET FACTS 
Natéonally Represented by 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 


in all principal advertising centers 
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. era 834,465 
Black & White Products ....... 17,254 | 
mayor's Cement .............. 5,554 
Mexsana ORS + Cyd eebR Cede 97,702 
EE ts 0.6 oie 4 x 5 06 EUS RE Co's ad 72,037 | 
RY WAS UU tas ono ckcs 9,104 | 
3 See oe 50,089 
Penetro Seuedbadd isis sbebewe oa 
Revelation Tooth Powder ....... 1,408 | 
St. Joseph Aspirin ............ 511,838 | 
St. Joseph Nose Drops ......... 28,226 | 
St. Joseph Products ........... 24,459 | 

POIRETTE CORSETS INC. ....... 30,330 

POLAROID CORP. 
FRA SS aes 162,355 

A. H. POND CO. 

Keepsake Diamond Rings ....... 25,708 
PONDS EXTRACT CO. 

Toilet Preparations ........... 464,569 
POPULAR CLUB PLAN .......... 53,920 
PORTLAND CEMENT ASSN. .... 320,505 
POTTER DRUG & CHEMICAL 

CORP. 

Cuticura Products ............. 174,780 
POWER PRODUCTS INC. ........ 200,617 

Super Jet Spray Kit .......... 158,634 

ees cep RIE ea a 41,983 
PRATT-LOW PRESERVING CO. ... 34,040 

Diet Sweet Fruits ............. 24,495 

Diet Sweet Products ........... 6,167 

a a ih 3,378 
PRENTICE-HALL INC. .......... 79,598 
Gi Eee GO. de ccsdocecs 46,286 

i £ rere 30,665 

ik NN a al a 15,621 
PROCTER & GAMBLE CO. ....... 7,251,400 

American Family Detergent ..... 153,395 

American Family Flakes ........ 12,047 

American Family Products ...... 54,929 

36 Ss USP ROW ah ecaws hs 0 5,887 

SES Stich 0 cb bueeead cauwes e 1,325,346 

ag er es 266,230 

oR 205,862 

DEE a cabehn seeds vb datee6séa 67,660 

BR eer ree 10,199 

og SES CP ry Pee 2,192 

SE Cos baad bended se catre 373,076 

Gleem Tooth Paste ........... 1,511,077 

MY UE ne ccdctesct banebac 6,519 

rr yt eee 3,119 

Me dus 9644 dob webs 62H 55 4 O65 11,116 

Lilt Home Permanent .......... 22,764 

DCU C A Grantees bh ehdedee 522,931 

Pin-It Home Permanent ........ 37,498 

EE Cod in6 66 o2 60 «6 49,881 

= Cae ae 747,300 

1 PET PET T Perr 1,811,854 

tot TE ands wes tlle's o% 660 8,119 

tt “thoes eeulbedéoe% 0440 42,399 
PROGRESSIVE FARMER ........ 44,336 
CEE, Wb -606.dbwebboddcrcece 143,848 

PE. pebbb60 cd be eve avccene 56,999 

SE can deaaubeseaece ooee 86,849 
PROVIDENCE GAS CO. ......... 50,180 
PRUDENTIAL INSURANCE CO. 

2 eee ae 1,239,630 
PUBLICKER INDUSTRIES INC. .. 1,945,487 
* Charter Oak Whisky ........... 121,602 

County Fair Whisky ........... 132,225 

tt ££ errr rre 55,780 

Embassy Club Whisky ......... 71,721 

Haller’s 89 Whisky............ 3,412 

Haller’s Reserve Whisky ........ 2,636 

Haller’s S. R. S. Whisky ....... 5,434 

Haller’s Whiskies ............. 40,277 

Kinsey Gold Label Whisky ...... 1,574 

Kinsey Label Whiskies ......... 3,910 

Kinsey Silver Label Whisky ..... 215,412 

Old Classic Whisky ............ 134,428 

Old Hickory Whisky ........... 998,127 

Philadelphia Whisky ........... 140,834 

Planters Club Whisky .......... 16,893 

Rittenhouse Whisky ........... 1,222 
PUBLIC SERVICE CO. OF NORTH- 

 § \ Sarre ey 90,649 
PUBLIC SERVICE OF COLORADO . 68,659 
PUBLIC SERVICE OF NEW 


JERSEY ..cccccccccccccecess 274,916 
PUERTO RICO ECONOMIC DEVELOP- 
MENT ADMINISTRATON 


Puerto Rican Rums ........... 493,268 
4 i Se rr rrr Tre 369,871 
PUEEED. - bc ceccccceccercce 2,719 
Pa GN cccetcccucws geeceeee 4,872 
ni TES seenesenecduee 362,280 
PE GRE se “ade bcastevcecices 1,000,881 
SE. den dncicebhesescoreces 719,286 
TE ange -edebe ded soe viene 281,595 
PURITY BAKERIES CORP. ...... 35,618 
Grennan Cakes ....0.-..eeeeee 1,761 
Purity Maid Bread ............ 29,179 
Taystee Bread .......--.-eeees 4,678 
I. PUTNAM INC. 
SE hs ok cc cee+ne se corks 28,301 
G. P. PUTNAM’S SONS 
spot weebdedvnceseaness 38,489 
QUAKER OATS CO. ............ 2,136,409 
Aunt Jemima Cake Mix ......... 228,857 


DAYTONA BEACH 


FLORIDA 
ulation: (U. S. Post Office 
te) City Zone, now.......... 63,096 
Florida’s Year "Round Resort Covered By 
DAYTONA BEACH NEWS-JOURNAL 
1. Daytona Beach is an unusual test 
market; its thousands of visitors 
come from all over the U.S., Canada, 
Cuba and South America. ‘Its Sum- 
mer peenens ps now apes its Winters in 
tourist Mow 
2. a $115,630,000 itective buying in- 


. Over " $92,938,000 retail sales. 
uality market index of 123. 
5 1951 rere le me he 15,487,024 lines. 


OUR MARKET DATA FOLDER 
* ne, =, J. Obenaver Jr. in Jacksonville 


Nationally Represented by 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 


in all principal advertising centers 


71 
Aunt Jemima Corn Meal ....... 1,402 Quaker Oats & Quick Mother's Ice Cream . 481; RCA Ra 
Aunt Jemima Flour ........... es ae er eee 117,876 Lemonade & Orangeade ........ a — Ree teaedie fer ke ci, — 
Aunt Jemima Pancake Mix ...... 110,998 Quaker Oats & Quick Quaker Cll EEE 2,124| RCA Victor Converter ......... 298 
Aunt Jemima Pancake & Waffie | SE ee 2OR.SED] GR es is x eee oe 29,311 RCA Victor Phonograph ........ 64,178 
PRR A oe errs 11,385; Quaker Pack-O-Ten ............ 3,338| Salad Dressing ...........00. 1,043; RCA Victor Phonograph & Radios 17,911 
Aunt Jemina & Quaker Gorn | Quaker Pop Corn .............. 9,070} Whip Cream ................. 734| RCA Victor Phonograph & Records 109,545 
ee eee 16,632, Quaker Puffed Rice & Wheat . ie aera 43,597, RCA Victor Radio ............ 61,659 
Aunt Jemima Products ........ 18,973, Quaker Puffed Wheat .......... 67,738 QUALITY IMPORTERS INC. ...... 86,560 RCA Victor Radio & Television 38,857 
Ful-O-Pep Feeds ............. 163,807| Quaker Quick Grits ............ 29,068 Ambassador Scotch ........... 24,205 RCA Victor Records - 42,106 
Ken-L-Ration ................ 680,096| Quick Mother's Oats .......... 14,311} Old Bushmills ................ 19,405; RCA Victor Television ........ 871.417 
Mother’s Oats ................ 3,442, Quick Mother's Oats & Quick Witte GMM. .cesccces 2c 4,528 RCA Victor Products .......... 52.092 
Mother's Oats & Quick Quaker Oats ........0...00., 46,153| White Heather Scotch ......... 38,422} Radio Corp. of America... 87,567 
Mother's Oats ............... 49,902} Quick Quaker Oats ............ 52,548 RAINIER BREWING CO. ........ 140,865 
MY Ce es ws. 15,378| Quaker Products .............. 8,464 R Ale .... Oe 7,598 
Puss’n Boots Cat Food ........ 51,897 | QUALITY DAIRY CO. ........... 106,875 | RADIO CORP. OF AMERICA ..... $1,569,702; Ale & Beer .................. 4,667 
Quaker Grits ween eee eeeeenes EE REY SEEN 4 adees 60 ccc cscs 3,054 National Broadcasting Co. ...... 10,499 ET REee BER GOURS 60's sos scete 128,600 
Quaker Macaroni .............. 2,841 Cottage Cheese ............... 10,919; RCA Air Conditioner .......... 119,545 | RALSTON PURINA CO........... 408,151 
ee Oe 0s vie take dnaws GT ME rea rans te cccccese 5 jie) FS ae 20,514. Purina Feeds ................ 37,461 
CONSUME markets says... 

>». OR DALLAS COUNTY...OR DALLAS’ C&RTZ 


Dallas’ Sales Volume is Increased 61.6% 


r es of Outsiders! 
by the Pu chas f Outs - accredits $374,092,000 of Dallas’ total retail 


Dallas merchants have long insisted that a _ sales, 1954, to the buying of North Texans 
large portion of their business is accountable = who live in Dallas’ market area, the 72- 
in sales to out-of-town customers. Now, Con- counties that look to Dallas, buy in Dallas, 
sumer Markets computes the volume attrib- _ visit with Dallas each morning through The 
utable to non-residents of a market center— —_ Dallas Morning News. 


According to Consumer Markets’ Editor, Edwin Goldstein, the buying 
72-county Dallas Market Sales: of non-residents affected Dallas’ 1954 sales volume as follows: 
TOTAL RETAIL SALES $3,289,207,000 asian a ee ntstnk a enee 
FOOD. ....... 744,950,000 sik “anaihiia $980,834,000 ” eo poe 

otal Retai oe oe 834, ‘ 
GENERAL MDSE.... 496,526,000 Penile ere ad 159,065,000 14.3% 
HOMEFURN. .... 170,627,000 General Mdse. . . . 184,108,000 61.4% 
AUTOMOTIVE... . 827,403,000 yet Fun,  . eee Bee eee 
DRUG Es 2 AOR. 110,048,000 utomotive tS he ae 1,410,000 ° 
p bagpoes ~ ON. Ss a aes 29,599,000 33.4% 
*Includes both direct and mail order sales 
j 


There’s no trick to tracing the North Texans _—_ Dallas News. Naturally, you should expect a 
who give Dallas business its extra bigness —— greater return from your advertising in The 
one of Dallas’ major department stores, in a = Dallas Morning News with its ample coverage 
check of its charge accounts, found that 95% = of both Dallas and the 72-county Dallas 
of its out-of-town customers subscribe to The — market! 


ONLY THE DALLAS NEWS COVERS THE DALLAS MARKET 


Ghe Dallas Morning News 


DALLAS’ LARGEST NEWSPAPER: More people BUY The News . . . more people READ The News . . . more people 
are INFLUENCED by The News than any other North Texas newspaper. 


CRESMER & WOODWARD, INC., Natl. Representative New York * Chicago * Detroit * Los Angeles * Atlanta * San Francisco 
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Ralston Cereals .............;. 33,419 DON Ro ya ns oe hdd sees ves 476,372 
Ralston & Instant Ralston ...... 149,719| READY-TO-BAKE FOODS INC. 

Rice Chex & Wheat Chex ...... 153,684 i En Dams | wis sae se se 86,897 
ee i ee a gabe bb's 33,868; REAL GOLD CO. 

RANDOM HOUSE INC. .......... 108,580 ed. ss one an eae 38,940 
er ee pe DR 8 re 80,859 
Random House Inc. ........... 104,842 SE ie u's «sos nc oases 55,101 

RATH PACKING CO. tess is sc aslea cues nen 24,524 
I 6 in oo dnc ob aesdes 41,504 ME ee ee Five 1,234 

RAYTHEON MFG. CO. .......... 43,726) RED TOP BREWING CO. ........ 312,287 
Electronic Technician Service ... 12,811 MT, vise. ss<s00spe 7,928 
a 25,606 DA oe eh ab ee 6 Ut 149,151 
SS errs oe 1,295 ES 155,208 
RE tetas beak vic kossctee 4,014; REDDI-WIP INC. 

READER'S DIGEST ASSN. 564,559 ee, Ye 320,619 
Condensed Book Club .......... 88,187 | REGAL AMBER BREWING CO. 


; & : : Cie 5 
ini 7,310 
RS a eee 40,280| Martini & Rossi Wine ........-. 27, 
WM. B. REILY & CO. ........... 44.694| Old Discovery Whisky ......... 70,695 
Luzianne Coffee ............-- 4,952| Riondo Rum .............--+++ 4,917 
Luzianne Coffee & Chicory .....- 39,742| RENNEL CORP. oiinee 
REMINGTON RAND INC. ........ 41,880 PE ci pieisceswoneeees ae 
Shaver ........ eee Vewinwe os 2,405| REO MOTORS INC. ............. 
ities oka os sca 24,775| Reo Mowers .........-----005: 84,663 
EES Se 7,518| Reo Trucks ..........--+-eees 1,761 
a 7,182 REPUBLIC PICTURES CORP. pate 
RENFIELD IMP TD. .... 1,092,658 Motion Pictures ...........--- 
Gordon’s Gin —— © et. wletts 496,429 REPUBLIC STEEL CORP. ....... : ey ors 
Gordon’s Martini Cocktail .....- 2,203 Kitchens .....0-seeeeeeeseees ge 
Haig & Haig Five Star Steel Sink Det eess o%0o ree? oe 
Scotch Whisky ..............-> 347,460; Institutional ..............--- . 
King William IV Scotch Whisky . 44,499 | a a os ce. .. 48,210 
Martini & Rossi Vermouth ...... 99,145 | RESINO 4 
ee ED cub 6 aces 602 000082 142,760 


RESORT AIRLINES INC. ........ 74,298 
bg ee REVERE CAMERA CO. 
©) THIS IS BILL SAUERBERG — (Another W-G Salesman) | “Revere Tave Recorder .......... 41,646 
William W. “Bill” Sauerberg, after twenty years with . was elected | REVLON PRODUCTS CORP. 

Chicago office manager effective June 1, 1983. Bill is en aeereenes. and effective | Toilet Preparations ............ 1,589,450 
salesman with a thorough knowledge and understanding of newspaper’s advertising | REXALL DRUG CO. ............ 85,984 
roblems. Bill’s promotion reflects company policy of developing executive personnel | Bisma-Rex ..........----+++: 2,704 
rom our ranks. That policy assures agencies, advertisers and the newspapers we ES ere $3,280 
represent of competent salesmen, well educated in the principles of effective news- | peywo_ps METALS CO. ........ 43,807 
ee ee ee ites WIND ..i.ecscasscr ce 14,631 
Please note individual advertisements of our newspapers throughout this issue.| products ..................+- 29,176 
R. J. REYNOLDS TOBACCO CO. .. 3,100,393 
ER Sera 1,067,006 
= . 2 Cavalier Cigarets ............++- tO 

Winston Cigarets ............ 198, 
DAILY NEWSPAPER REPRESENTATIVES Hew hie, eee Cea 2,802 
Park, Lenin ton EES Wiese do.cos no ddnas aden Piase a a OF ae SEED bb aawekiide o« NEw yoss, RHEEM MFG. CO. x ep ae ~~ 

u tt  Ceiies onset con nnedbdeseud es ~OO85. .. we cence ceceeeessCMICAGO| Bheem Water Heater .......... y 
General Motors Building... 22.22222.2..2222 > ieee DETROIT oe — _ 2 Py 

Statler Office Building ................-c.csseee Es i ok coc. ace cdbpeeoscacey BOSTON m-Weagew MGC ..-seee ’ 
22 Marietta Street ...... Wedgewood Range ............ 16,017 
= er Wedgewood Products .......... 11,190 
= } finecin Liberty building... eee tae PHILADELPHIA —— PHARMACAL CO. ....... en 

GREG Sb ch ewccesvcccccedsscecr * 


they Buy 


@ Yes, people do buy more in Indianapolis. That’s because 
the average income per family in this great market is 
$6,593—25.7% above the national average—and 7th 
among cities of 600,000 and over!* 

Whatever you're selling—golf clubs, sporting equip- 
ment, automobiles, food products—you'll find a far better 
market in Indianapolis, responsive and ready to buy. In 
addition, you get these other important advantages, as well: 


*Consumer Income Supplement, 1954, Standard Rate & Data Service. 


KELLY-SMITH COMPANY - NATIONAL REPRESENTATIVES 


More because they Have More! 


P It’s Bic . . . over 600,000 population 


> It’s Sreapy . . . unsurpassed for diversification and 
balance of industry and agriculture 


> It’s Easty REACHED . . . you get saturation coverage of 
the metropolitan area, plus an effective bonus coverage of 
the 44 surrounding counties in The Indianapolis Star and 
The Indianapolis News. Write for complete market data. 
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INDIANA 


aoe 


ER, ae See ae ae ae 4 
Advertising Age, June 6, 1955 

aR aE, OS eo ne eee 3,199 
WILLIAM S. RICE INC. ......... 30,766 
RICHFIELD OIL CORP. OF CALIF. 

Gasoline & Oils .............. 451,569 
RICHFIELD OIL CORP. OF N. Y. 

Gasoline & Oils .............. 294,931 
RICHMOND-CHASE CO. ......... 41,588 

Diet Delight Fruits ............ 28,126 

Heart's Delight Fruit Nectars .... 13,462 
RIGGIO TOBACCO CORP. ....... 25,067 

SE bicnde's 000 the seinen 6,946 

A SRP ee crete 18,121 
RINEHART & CO. 

ge SEES ere es 65,051 
RIVAL PACKING CO. 

Ch ceK shah cdebash ices 460,099 
ROCHESTER GAS & ELECTRIC CO. 95,931 
ROCKWELL SPRING & AXLE CO. 

Se Mn vrcctervucedes 167,039 
ROCKWOOD & CO. .............. 125,501 

OE hod ocihs ch 4400 « @ 56,493 

Chocolate Wafers ............. 65,381 

Chocolate Products ............ 3,627 
Sahin ss kine} akan’ 87,890 

Sea & Ski Tanning Cream ...... 76,658 

Toilet Preparations ............ 11,232 
ROMAN CLEANSER CO. ......... 214,956 

DE as, cwadies chide tdae «ve 11,019 

EE “aedaRikesd 0hs08 KEOe Ss < 203,937 
ROMAN MEAL CO. 

re ae 86,410 
ee Mane acsennsscdes 238,474 

Ronson Electric Shaver ........ 213,554 

Ronson Lighters .............. 24,920 
ROOTES MOTORS INC. ......... P 66,094 

Oe eee 51,349 

a rer 549 

a eee 14,196 
ROYAL TYPEWRITER CO. 

EEE eR eee 52,091 
RUBEL’S BAKING CO. .......... 43,214 

0 Se 41,235 

EE pee kia aes 9 aive 10 1,979 
HELENA RUBINSTEIN INC. ..... 330,187 

SE Madd ibe ede <2 icnas<e 15,841 

Toilet Preparations ............ 310,279 

SAREE et re 4,067 
S. RUDOFKER’S SONS .......... 73,430 
JACOB RUPPERT BREWERY 

Knickerbocker Beer ............ 315,583 
RUST-OLEUM CORP. ........... 48,059 
EL ie a Sui dels 6 lc ede.s 67,899 
S & W FINE FOODS INC. ........ 304,468 

NGS <Uiee bees soe ¥ae'e ews 69,818 

ihn hn Cheb es sheet dekee 1,116 

RETA cavabwedsdavnttwweas 62,794 

IE. 00d an kale bog 604.6% 65 4,811 

Vegetable Juice Cocktail ....... 27,237 

ED. ads «ods cigar takes oes 138,692 
SABENA BELGIAN AIRLINES .... 181,242 
SAFECO INSURANCE CO. 

rors eect cev oes 28,631 
Se 37,341 
ST. LOUIS-SAN FRANCISCO 

EL a re 29,927 
DY WN WE Weide soe cones ss 100,494 
SALES BUILDERS INC. 

Max Factor Preparations ....... 710,244 
SAN ANTONIO BREWING ASSN. 

oss caxeeadsteabe c's 104,224 
SAN FRANCISCO BREWING CO. 

Burgermeister Beer ............ 135,224 
SANDURA CO. 

RE SS ep eee Ore 54,609 
SANTA FE VINTAGE CO. 

BR, ite i re hale 34,016 
Fy hoes SG oveace dg 124,006 

Duke’s Mayonnaise ............ 67,633 
Duke's Mayonnaise & Relish 

Sandwich Spread ............ 14,582 
Duke’s Mayonnaise & Sawer's 

eae oo cy oa pe dees & 12,743 
ee EE | odes» 54 b 03.0 Wik? 7,344 

Sauer’s Condiments ........... 21,704 
SAVANNAH SUGAR REFINING CORP. 

Dixie Crystal Sugar ............ 7,949 
SAWYER’S INC. 

Rad ewe a aa) dieealene .390 
SCANDINAVIAN AIRLINES SYSTEM 

Pre or ee 264,111 

F & M SCHAEFER BREWING CO. 

AS BEE a te A ae ae 750,051 

ADAM SCHEIDT BREWING CO. 100,942 
EE as as oh VO UES. eo +0 38,367 
TP ter eee 10,535 
GS ews ay ogatee a ¢ 52,040 
SCHENLEY INDUSTRIES INC. ... 6,157,600 

nn - <didk sats etevbdds oe 89,867 
Ancient Age Whiskey .......... 623,072 
et UE sccscvesdvaces 107,466 
SE ED. on 64-0 60 g0050640 960 166,266 
Mp. de dakaseeecceatc 103,805 
eee 201,963 
Champion & Twelve Years 

SD: swaw nde Caciee eae 26,064 
Cherry Heering Liqueur ........ 22,077 
Cook's Champagne ............. 4,302 
EME Nvceccedecbicns 56,900 
Cream of Kentucky Whiskey .... 279,792 
Cresta Blanca Vermouth ........ 872 
Dewar’s Victoria Vat & White 

Label Scotch Whisky ........ 33,316 
Dewar’s White Label Scotch 

CE tie cab be carcass he 23,173 
Dubonnet Wine ............... $0,808 
Du Bouchett Brandy .......... 8,726 
Du Bouchett Cordials .......... 7,483 
Du Bouchett Creme De Menthe .. 6,677 
Du Bouchett Peppermint Schnapps 4,676 

In Your 
ELIZABETH (N. J.) MARKET 
ADVERTISING 


One color and black, two colors 
and black and full R O P color 


Accepted by the 


ELIZABETH DAILY JOURNAL 
ELIZABETH, NEW JERSEY 


Write for details or contact 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in all principal advertising centers 
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Advertising Age, June 6, 1955 7 
Echo Spring Whisky .......... 341,249 SEECK & KADE INC. Olives & Pickles .............. 5,313 
Gibson's Diamond & Whisky ... 47,665| Pertussin ................05. 132,946| Professor Foster’s Discovery .... 5,252 ae IS 
Gibson’s XXXX & Diamond & SEEMAN BROTHERS INC. ....... DBTGGD) : GOURe Wi caves soatende-...... 10,537 K Os eee OY ee: ie Soe QS POR Om EL “as KOS IK DY 
ane ROT 2,128; White Rose Redi-Tea .......... 47,344 Sherman Coffee .......--...... 10,590 “ese ows SRS SPX PEIOD aK SR 
Golden Wedding Whisky ........ 218,969, White Rose Tea ............... 60,296; Sherman Tea ......--++--..... 5,223 | RO x 7G th e ROOF 
Green River Whisky ............ 281|/ SENTINEL RADIO CORP. ........ GTAGA| SOUPS 2.2.22. ec eceeeeeeeee.. 15,903 | 3S dvertisers know se 
1. W. Harper Whisky... ==... RMN MINS Hilti coeds con's os sac MN Ee icissasenc......- 5366) we squalene a SKS 
J. W. Dant Whisky ........... Be) PU a as Si 5 cic ive cde GROG!) “PURE cdseedeccess........ 5,300 Sx wa to sell Oo” 
J. W. Dant & Olde Bourbon SERTA ASSOCIATES INC. G. SHAW, MUNSON CO. ........ 75,495| PS is the best y re 
vty angie 103,166| Bisquit Cognac ............... 6.230| RY first way —_—_ ket BS 
James E. Pepper Whisky ....... 162,925|SERUTAN CO. ...... a apd: hp 396,492| Coates Plymouth Gin .......... 0.037) 3 ——— 000* Quad- City Mar ve 
La Boheme Wine ............. EE OS x6 05 00h ody sn sbledes 176,887| Duff Gordon Sherry ........... 21.008 BA the $471 ,327;, uw. Kx 
Mac Naughton’s Whisky ........ 139,890} Geritol & Serutan ............ 77,484| Duff Gordon Brandy .......... 1,425| BRS D, MOLINE AND EAST MOLINE, %% 
Marie Brizard Liqueur ........ is os n06aeskdabcleves 34,650| Noilly Prat Vermouth ......... 36,790 | 4259 PORT, IOWA — ROCK ISLAND, We 
Melrose Whisky .............. $9,654) Serutan ...........0.0cceenee 107,471'W. A. SHEAFFER PEN CO. BK «(DAVEN RT NEWSPAPERS pre 
Melrose Gin & Rare Whisky .... I 74,282| Pencils & Pens ............... 67,300) Boy DAVENPO in Quad-City Kon 
Melrose Rare Whisky ......... 141,392| Servel Air Conditioning ........ 40,167|W. SHEINKER & SON RK, lineage FIRST in pot “6% 
Monticelo Whisky ............. 2,081| Servel Refrigeration ........... 27,807| Holland House Mixes .......... 53,748 Rs FIRST in advertising circulatio io 
Old Blue Ribbon Whisky ...... S003) Predusts 2... cccccsscccsieees 6,308 SHELL OIL CO. ................ 1,752,079| KOR) in the Quad-Cities! ALL IOWA! “o 
Old Charter Whisky ........... 347,180|SEVEN-UP CO. a 14,420| BRS rtising lineage in 525 
Old Quaker Whisky ............ MOLI tas dn ddcvceesissces sits. 967,994| Chemicals .........0.0..0.0., 16,414| 299% FIRST in adve EVENING DAILY TIMES : 
Old Schenley Whisky .......... 18,669 | JOHN SEXTON & CO. ........... Sees): ee, ee dcaaiakeess......... 817 POS, MORNING DEMOCRAT & TIMES eS 
Old Stagg Whisky ............ , . of _~Reererrereeagery 5,256| Gasoline and Oils ............ 1,720,428 | DOK SUNDAY DEMOCRAT by JANN & KELLEY, Inc. Rg 
Pebbleford Whisky ............ 23,702| Fruits & Vegetables ........... 10,561 | SHERWIN-WILLIAMS CO. ....... 89,224| BRS - pavenport, lewa Represented Nationally “~~ 
oma Wine .............+.... 131,234) Jellies & Preserves ........... 5,346; Acme Polats ................. 2,678| KASe : Survey of Buying Power i 
Samovar Vodka .............. SETI: MEN anaiulichsiskedes s » «90s 5,510; Applikay .........00-0-.eeeee 21,665 BA *Copr. 1955 Sales Mgmt. Survey KIO O60 C208. OY a 
Sam Thompson Whisky ........ 11,310/ Las Pampas Chili Sauce ........ 5,385| Bug-Blaster ................. 1,883 | KRO TSE OPS. OOK “ne, RSA vee CUM, 58: “ani on 
i pena ane: Wainy Ry up eae eNO TEGME .. inc occ nese cece’ S,346| Mem-Glo .....csscecsseeeses, 2,246 | QP JOORKL 2 xX > SOVOLK OS COS OX LOK 2S 
Sait; fue tae 1108474 Mustard & Rosemary .......... SS rae 27,064 
Schenley’s Reserve & Samovar 
eae 9,703 
| Schenley Whiskies ............. 70,760 
Sir John Schenley Whisky ...... 3,043 
yy Three Feathers Whisky ......... 92,449 
| Er 7,568 
i] EE ins bs bond dete ne ole 20,734 
: SCHIEFFELIN & CO. ........... 93,668 
RSET Coenen 4,446 
. fo eae 1,613 
SB eee ree 11,129 
Hennessy Cognac Brandy ..:.... 35,325 
Moet Champagne .............. 1,467 . 
Teacher’s Highland Cream f, 
Se ShUeiae sin be oss 0< ces 39,688 i ae 
JOS. SCHLITZ BREWING CO. pram 
i Weise ie eheds weedant ie «6 1,186,560 Weinel 
SCHMIDT BAKING CO. oer 
SEE i. aeb 66 Lerma taenes 600000 39,095 fr reer 
} C. SCHMIDT & SONS ........... 216,651 freee | 
ree peeWave veveovesave 2,759 berer] are 
oa Ale & Beer EEN ae 30,151 beeoe free 
|) RR ol 183,741 ; ip th be i ‘ f ' 
4 JACOB SCHMIDT BREWING CO. ine@an Fis 
é i City Club Geer .......ccc0.ee- 27,558 es SSG be 
ca SCNGLA MPG. GD. .............. 302,495 "4 ee o eo 
Air-Pillo Insoles .............. 13,356 , gal 
Se Ball-O-Foot Cushions ......... 69,790 Lael 
, q Bromidrosis Powder ........... 6,750 i 
4 Cloro-Vent Foam Insoles ....... 15,604 i 
J of on Meee oeeeeincgene 15,166 
reeset treet ete 9,980 a ee t yay i 
| SEND Gee axcacscaroserttt 167,474 i NY ! 
d I i dosed sskveiscees 4,375 t~“., NA 
S. A. SCHONBRUNN & CO. 126,953 v1 
« Medaglia D’Oro Coffee ......... 108,337 
MND «cin vokeneoah oo: 18,616 
SCHULER FOODS INC. .......... 42,135 
; ee MD Kaved e+ ccdeipeces 28,711 
\ Potato Chips & Potato Frills ... 6,064 
| DEE ghsccccevscéekice 6,085 
| Predmcts .ncccssccccccccscese 1,275 
' SCHWEPPES (U.S.A.) LTD. ..... 292,326 
OED we cceecesecesevecess 15,393 
SE Do pt he dee ene) e 22,997 
Club Soda & Quinine Water ..... 4,373 
ME FAL wescscerccvceeneses 37,739 
Quinine Water ............... 211,824 
; SCOTT-ATWATER MFG. CO. 
Outboard Motors .............. 47,375 
SCOTT PAPER CO. ............. 287,126 
DUNES. eredosccccccesecvces 111,386 
MI ine vivsiscovaeepe 63,084 
Gaotiles THAMES cccccccscceces 11,982 
Soft-Weve Tissue .............. 68,405 
SEY ‘Kansthiknadses<essse. 32,269 
0. M. SCOTT & SONS CO 
rrr Tee Tt 72,684 
SCOTT PETERSEN SAUSAGE CO. . 35,762 
SCRANTON ELECTRIC CO. ....... 27,315 
CHARLES SCRIBNER’S SONS 
Books ..... sober endcasducre 115,992 
SCRIPTO INC. 
Pencils & Pens .........e+00+- 113,613 
SCUDDER FOOD PRODUCTS ..... 47,146 
Laura Scudder’s Mayonnaise .... 6,493 
t , Laura Scudder’s Mixed Nuts .... 968 
Laura Scudder’s Peanut Butter ... 9,641 
‘Laura Scudder’s Potato Chips ... 21,455 
Laura Scudder’s Products ...... 8,589 
SEABOARD AIR LINE RAILROAD. _— 149,781 z 
SEABROOK FARMS CO. | 
Frozen Foods ....cccccccccess 285,289 ‘ 
IE no60604 s¢cencedsees 123,243 - 
EE ch ccensaneeeyces 1,249 
DED kocesccceqveccsescew 121,994 / 
NOT COVERED BY LOS ANGELES 
g : H AND SAN l EWSP 
You Can't Miss With ee eee 
THE GAZETTE California’s Billion Dollar Valley lies inland — isolated from dis- 
tant Coast cities by mountains. This independent, self-contained 
area is bigger than Pennsylvania, has more population than 
West Virginia. 
le Valley families have nearly $34 billion in spendable income 
eor, cLaug ° 
iowibins home (more than Oklahoma), account for more retail sales than Ore- 
 feraich of gon.* You’re not selling California unless you're selling the 
poke Serggome Valley. And to cover it in depth, you need the three Bee news- 
dising help -* he HAVERHILL papers, each the strong local favorite in its part of the Valley. 
your product with the 
GAZETTE and its 100% coverage 1954 Consumer Markets 
of Haverhill, Massachusetts trading 
zone population of 110,488. 
nee MCCLATCHY N 
the Gazette. 
Nationally Represented By NATIONAL REPRESENTATIVES . . . O’MARA & ORMSBEE 
WARD-GRIFFITH CO. 
The Ward-Griffith Co. mointains offices 
in all principal advertising centers 
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F cay g per MES eZ a i et a Ee EP De ye A pa 
: 74 
eas Martin Senour Paints ......... 12,607, Samsonite Folding Tables & aol 87,313 SOUTHERN INDIANA GAS & 
) Sherwin-Williams Paints ....... IRR). MD career sx sco cvees yess. 1,220 A. 0. SMITH CORP. ..........-. 114,859, ELECTRIC CO. ............... 
Weed-No-More ............5.. 4,034; Samsonite Hat Box ........... 4,302 Permaglas Heating Units ....... 3,019 SOUTHERN NEW ENGLAND 
SHIELDS & CO. Samsonite Luggage ............ 25,595 Permaglas Water Heater ....... 111,840; TELEPHONE CO. ............. 
er 62,830 | SIEGLER ENAMEL RANGE CO. ... 232,136 ALEXANDER SMITH INC. Seereees PAew re Oe. .-.---:- 
og Se Je ae rere 212,761| Carpets & Rugs ............-- 282,514 SOUTHERN RAILWAY SYSTEM .. 
NE Serr te SERSTRT “Dee *s..ob oes ekeds bk). %. 19,375 | F. H. SNOW CANNING CO. ...... 44,882 | SOUTHERN UNION GAS CO. ..... 
Early American Old Spice Proo- SIGNET CLUB PLAN ............ 36,449| Chowders ................... 42,332 | SOUTHWESTERN BELL TELEPHONE 
ME EGMEEGS cave ctcrccvisers ES ae ae ek, ES OS RR i) a eee 
Early American Old Spice Shave Handyfreeze Ice Cream Freezer .. 8 1,227| SOUTHWESTERN LIFE INSURANCE 
Lotion & Shaving Cream ...... 63,641| Handyhot Appliances .......... 19,220 | SOCONY-VACUUM OIL CO. ...... YY is SR ss eee 
Escapade Stick Deodorant ...... 4,185; Handyhot Washer ............. 5,705| ®ug-A-Boo .................- 1,966 SPARKS WITHINGTON CO. ..... 
Old Spice Deodorant .......... 41,454 | SIMMONS CO. ................. 219,628| Gasoline & Oils «iw. 1,911,568| Sparton Radio & Television ..... 
Old Spice Smooth Shave ........ 35,088 | Beautyrest Mattress ........... 89,378| General Petroleum Corp. ....... 349,861| Sparton Television ............ 
Shulton Preparations .......... 210,502/ Hide-A-Bed ................. 130,250! Magnolia Petroleum Co. ........ 87,138 | SPEARS CHIROPRACTIC SANI- 
Shulton Products ............. 65,521 SIMON & SCHUSTER INC. oe RRS 20,993, TARIUM & HOSPITAL ........ 
SHWAYDER BROS. INC. ........ 31,420) Books... - see eee e eee ee eeess 223,596 | Taperlite Candies ............ 11,414|SPEED QUEEN CORP. .......... 
te SN eee 428,158| Tavern Candles .. ........... 6,453| Speed Queen Washer .........-- 
GENS «os ev eve be chet cx). 145,816 |SOLARINE CO. ................ 27,379| Speed Queen Dryer & Washer ... 
} ¢ AB AD A PR Ce ee 25,100) ft Welter Softcer ditt 492|SPEEDWAY PETROLEUM CO. .... 
tal OR oe ee ee fo, 7 SSS SsSaneen 26,887| Gasoline & Oils .........+--.. 
be OL Lo ae ne 25,834 | TiveS 2. cece cece e eee eeeeenes 
31% of the sales made Liquid Kleener & Paste Wax ... 33,738| Itch Me Not ................. 6,436| SPRATT’S PATENT (AMERICAN) 
Products .....+.0seseeeeeeees . PP ee SE Menage sp vigedak ce dVee we 2,186, LTD. 
are SINCLAIR REFINING CO. ........ at 17,212| Spratt’s Dog Food ............ 
in retail stores Fuel Oil Tie hs ince big 4 SOUTH AFRICAN ROCK LOBSTER SPRING-AIR CO. 
Gasoline and Oils ............. (037, oo’ ae 34,759| Spring Air Mattress .......... 
made to Families reading SIROIL LABORATORIES INC. .... 92,633| SOUTH CAROLINA ELECTRIC & SPRINGS COTTON MILLS 
SKELLY OIL CO.  , See eae 35,841| Spring Maid Sheets ........... 
THE STAR WEEKLY Gasoline and Oils -........... 142,685 | SOUTH CAROLINA WILLS... 43,226 | JOHN P. SQUIRE CO. 
SKINNER MFG. CO. ............ 719| SOUTHERN BELL TELEPHONE & Meat Products ............... 
ask for informatien Macaroni Products ............ 36,632| | TELEGRAPH CO... 283,047 SQUIRT CO. .................. 
Siti Gepsemees Raisin Bran .........000s00es SOUTHERN CALIFORNIA GAS STAHL-MEYER, INC............ 
- SKYCOACH AIRLINES INC. ...... 37, (5 oe i i eee 
ET ss cows evahaves 83,374 SOUTHERN CO. ................ 185,138| Ferris & Stahl-Meyer Hams .... 
WARD-GRIFFITH co. SMITH BROS. INC. Alabama Power Co. ............ 46,602; Stahi-Meyer Ham ............. 
The Ward-Griffith Co. maintains offices bis ad ad ebed évas.ce 198,664, Georgia Power Co. ............ 129,039 Stahl-Meyer Meat Products ..... 
in all principal advertising centers | SMITH-CORONA INC. a ee es 9,497/| A. E. STALEY MFG. CO. ........ 


78,343 


46,976 
320,946 
167,540 

28,262 


222,417 


29,663 
34,101 
14,211 
19,890 


79,240 
53,467 
12,382 
41,085 
107,833 
104,449 
3,384 


160,801 


They're Testing Now in the 
“City of the Future” 
Columbus, Ohio 


crest 


’ The Procter & Gamble Co. 


| CaGola 
Whirl 


The Procter & Gamble Co. 


Monsanto Chemical Co. 


Am-0 


B. T. Babbit Co. 


Fluffo 


The Procter & Gamble Co. 


NYTOL 


Block Drug Co. 


junket 


FONOANT MIX 
Junket Brand Foods 


The makers of these fine products know Columbus, 
| Ohio is the Number One Test Market in the 
Middle West. 


(For further information—Write General Advertising Dept.) 


The Columbus Dispatch 


‘Ohio's Greatest Home Newspaper’ 
Nationally represented by O'MARA & ORMSBEE, Inc 


Chicago ° Detroit . San Francisco 


Advertising Age, June 6, 1955 


RA ore ae 138,195 

Staley’s Popcorn Oil .......... 9,150 

Eee 13,456 
STALEY MILLING CO. 

ae ere 76,301 
Se Ml Ok Pe 54,853 

Banquet Boned Chicken ........ 23,224 

Banquet Frozen Meat Pies ...... 31,629 
STANDARD BRANDS INC. ...... 3,740,877 

Black & White Scotch Whisky ... 142,638 

Blue Bonnet Margarine ........ 814,490 

Chase & Sanborn Coffee ....... 259,219 

Chase & Sanborn Instant Coffee . 986,338 

Churchill 88 Whisky .......... 65,533 

Fleischmann’s Gin ............ 122,790 

Fleischmann’s Gin & Preferred 

Dr cchheecetueyees shes a> 14,612 

Fleischmann’s Kentucky Bourbon 

nr? 4 6. hélee'e os'éadda cece 31,724 

Fleischmann’s Preferred Whisky . 610,440 

Fleischmann’s Yeast .......... 33,976 

Old Medley Whisky ............ 8,239 

DPE Si ddeaess tabeonee 10,038 

Royal Baking Powder .......... 8,800 

I ‘A. aes 6 0k eo mars 11,152 

Se We ka cacesees 29,026 

ee ee rs cc ccan asa 7,573 

ED < ine dba eae oe 344,930 

ME ED WED cas cccccccces 225,302 

Walter Kendall Fives .......... 5,347 

ns Cd tt oe kt wb 6 a 6's 8,710 
STANDARD CANDY CO. 

Belle-Camp Chocolates ........ 30,090 
STANDARD INTERNATIONAL 

EY STC b ee Ree ec ae 356,602 

Educational Service ........... 349,326 

International Encyclopedia ..... 7,276 
STANDARD MILLING CO. ....... 74,919 

es oud bd ae db oi 3,966 

Sarr ry 24,084 

rn eee” oss ce Nha se hte0 46,869 
STANDARD OIL CO. OF CALI- 

ERS ee 1,223,070 

Gasolines and Oils ............ 1,046,024 

DM. \ssonneeinnees oe 10,362 

POD .canasdbeecercs 134,279 

Standard Oil Co. of Texas ...... 4,668 

Standard Spray Products ....... 27,737 
STANDARD OIL CO. (INDIANA) .. 1,469,876 

Gasolines and Oils ............ 1,233,346 

STU 00 d6nGhh bss 6k00 73,886 

Pan-Am Southern Corp. ........ 126,325 

er ee 14,843 

Utah Oil Refining Co. ........ 21,476 
STANDARD OIL CO. (KENTUCKY) 

EE GD oc ox cdcecntan 136,008 
STANDARD OIL CO. (NEW 

SEE as DAU Ss O's O8akes 2,389,288 

TD. «s nodeevahals edna 30,047 

i Mn i «Sty a6 hw 690 6-4 55,099 

err 20,712 

i Cy  vensedesececdee 23,054 

Esso Standard Oi! Co. Institu 

EE 5.4 cu cnet banbuh ca viene s 22,740 

SS Ee yi ee 91,859 

Gasolines and Oils ............ 1,956,748 

Humble Oil & Refining Co. .... 139,493 

ee eer 5,603 

Perma-Guard Anti-Freeze ...... 36,089 

Standard Oil Co. of New Jersey- 

EE 5-05 5% wlnea Fes o'c0 0 7,844 
STANDARD OIL CO. OF OHIO .... 476,332 

Aerosol Insect Spray .......... 7,407 

a 467,791 

TTL aS 6 dine cacvens a 1,134 
STA-NU CORP. 

Drycleaning Process ........... 26,793 
STAR-KIST FOODS INC. ........ 120,756 

Nine Lives Cat Food .......... 7,544 

Star-Kist Frozen Tuna Pie ..... 8,788 

IEE 4 oa 560 ewek tae’ 104,424 
STARK —— & CO. 

a 43,245 
STATE AUTOMOBILE INSURANCE 

EE 67 baton sineeeiebet sree 52,701 
STATE FARM INSURANCE COS. .. 39,857 
STATE FARM MUTUAL AUTOMO- 

BILE INSURANCE CO. ........ 65,854 
SE “Ms ‘ppawesiebas seve ess 55,442 
STEGMAIER BREWING CO. 

Oe ee ait a iM Be Lele ys a 4 144,843 
A. STEIN & COMPANY ......... 60,885 
STEPHANO BROS. 

Marvel Cigarets .............. 75,703 
STERLING BREWERS INC. 

“+ od onde os.dos0vedd te seve 285,230 
STERLING DRUG INC. ......... 2,822,348 

nt nn Soci sod bea adc son 408,521 

See ley ee 10,511 

Campho-Phenique ............. 168,717 

NL: 0b 60 S004 50 64 Cade vio os 322,660 

Dr. Caldwell’s Senna Laxative ... 185,633 

Dr. Caldwell’s Syrup of Pepsin . 23,040 

Dt .sabahs dee ibeetiesso 87,991 

RIG ATA 6 5 656680.600005 038 20,291 

rere rere 75,455 

Fleecy White & Little Bo Peep . 100,986 

SS” a eer 28,778 

ne coders neues 245,121 

dayne’s P-W Tablets .......... 107,643 

Little Bo Peep Ammonia ....... 30,596 

NE a inh tee ian ts eae swe 139,691 

Molle Shave Cream ...... wates 199,304 

Phillips’ Milk of Magnesia ..... 412,089 

Z.B.T. Baby Powder .......... 255,321 
STERLING INSURANCE ........ 72,217 
STERN’S NURSERIES ........... 43,342 
EUGENE STEVENS & CO 

ERAS 39,142 

VIRGINIA 
“Metropolitan” hburg retail 
sales—88% HIGHER THAN THE 
U. S. AVERAGE! 

Only the News-Advance covers this 
basic Virginia market of over 

50,000 city zone 
ADVERTISE IN LYNCHBURG—GET OUR MARKET FOLDER 

Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in all principal advertising centers 


att Se ti St ae Ot eS OS See marl ise ot alata bab A 5 ne ‘ 5 ‘a e Bast : 7 cia ——b- bier on . eS ata ee De nae ; ; Seisahenw fod arora? fete : ae : pie > Pe le 
ba ce So ee Mate ee ey Sac G =) Rae Gee 
Y f i lagen PRES ta? PRET RE —— 
r y 
4 , . 
_ 
62,698 
262,476 
46,546 
54,106 
205,329 
63,752 
14,536 ; 
1,220 
1,088 
46,908 
a 
<i SL 
‘fs 
ate rr  —————————————————————————— 
ae 
X i. 
: 
ees 
ett, 
ey 
ie 
cee 
yeast 
2 
feat 
errs 
ia 
ae 
" iy f ’ 
ies ° 
werd ; 
ria 7. 
so 
cal em 
2 : ae ee oe 
by x pas 
Lay Fe 
PED _—————— : 
: i ea a 
| es ? ——— 
ae mete nen soeremnsiee t 
= nee en 
i — a 4 
o — LT RE os i — 
= Sader Se orate heel 
pels Lae . 
Woe Pe : | 
ai (oey 3 0 di 
- ie 
si . < “7 
es \ J 
ee, ry : 4 
Wa ‘ a 
: | ee 
= 
; 
| 2 NN 
‘ ‘ 7 
3 re 
an ee 
ee New York . ° Los Angeles | 
. e g 
te oA 
i } 
Fearn jc Mest 7 : 
af EG (t gi- a 3 eS: aA ] i ete : Cites Fx ’ . mtg be on : , F 4 , ee ed : ; eos 
ee Pah! a ee Be. See: Se Pape ta ta ie siete tate Ae be oO PE gr BF Bek ESR FO Ge cs peas RS Mg i Ste ies a age eae Rk oe ies Sette Sado te wae a Al ie ae Cea OMe ee gic ate re SRE OPO SES el a. Oe is Me Ry ee oY 
“ae oe ERR AE ae AAP Ne eS Sy eit saae gs yee a ee Ne an ee eee $a eee BL Reel oe eee Seige ah eer bee eg ee POS gc, es ns ie el OS ee Se ae EN ee deg eT TL ee Rg ne, ee ee PR EE isd eae 
Pei eco R SS oe a ee a EY kes ei He  CSe Mige Pied Bee ta a ety poe uote YI PROM ts Sees ach ys peda, Toe B fae, Fak), wre Ae ding oo RES 8S Re ig prt as He ee are wy ae Lwage Tone fetes begin a a 
Sigg pie hd AO ee Se oy Gf tee Pee! ees Se Gre, anak Cees coin Gee Vas) alate > ae ee ad ie Crk og i tae Pere ee a Oe ee IR ets pee ee ae ee et GS EE ACE Be Pe ae ae ae Bee OSE wimg! oY Pap Pg Ft ee a ERR PL i I ere ist 
Pt pd eB eee hg, Bice ie, ees OE an Sly My Team gt SA are Cee ay cle ee, ie ae ee aes ot ee Me eS ean ; 2 Ne 5 ee a hoy ce ee PWR EB Be > ee CLR es ALA eee SS pt * Pe te Oe ee oe ae eae ee SLE EUR ae oR 
ie eo Tht tan i tie Tee ae ES See. Sabet Che hae ee Wee ay ea ee ae Oy es ae eee Wa ea Mees AR Le ih Dai Ae ie Ee Cae eee be le ERO i pte We k,l Aye Re ae Cale er REO a Peas Gee At ge ea. eee toe aes ON OR Se 8 et ee, 
Pre Le Sy ah te a be adeno pO ae a el ee EO ARE ge pee a eee ipa eee grey gh BS Se VS OF tn re eS eee Stalin ty eudomoiy DERE ie ee wh oe oP i TL gt Sy Tan Rp a ie Te ES hy ee ee Me PN fore eg ee A Ae 5 8 ues Par yee ad 


= 


Advertising Age, June 6, 1955 


J. P. STEVENS & CO. .......... 140,164 
Utica-Mohawk Sheets ......... 131,550 
sa ae = eigen 8,614 

STEWART-WARNER CORP. ...... 110,169 
Sega ea i Er A ape 104,123 
Radio & Television ........... 734 
PR dda 5 wes 5 « cae bebe 5,312 

STITZEL-WELLER DISTILLERY 
RRR fit ie ea ag 412,653 
Cabin Still Whisky ............ 180,532 
Cabin Still & Old Fitzgerald 
, A oe a 13,849 
Old Fitzgerald Whisky ........ 215,594 
Old W. L. Weller Whisky ...... 2,678 

STOKELY-VAN CAMP INC. ...... 521,225 
ee dae ae 11,593 
ES Sr aac 19,215 
Stokely’s Vegetables .......... 60,329 
Stokely Van Camp Products .... 234,051 
on cccciseane 17,800 
Van Camp's Beans ............ 115,452 
Van Camp’s Chili Con Carne .... 48,007 
Van Camp’s Macaroni Products .. 5,538 
Van Camp’s Spanish Rice ..... ‘ 7,368 
Van Camp’s Tenderoni ......... 1,872 

STORZ BREWING CO. . 
ERAS OS 49,992 

LEVI STRAUSS & CO. .......... 184,315 

C. F. STREIT MFG. CO. 

SE lee aa 35,692 
J. STRICKLAND & CO. ......... 70,354 

of Se 57,549 

So-Ten Meat Tenderizer ....... 12,805 
STROEHMANN-SUNBEAM 

BAKERY 

Stroehmann’s Bread ........... 63,130 
STROH BREWERY CO. 

ge Pe Sars een 480,595 
STROMBERG-CARLSON CO. ...... $3,341 

WN Mahe is bas Doct cccece 4,578 

Radio & Television ............ 1,624 

WD 5 ae ae CEM 04 90.0 77,139 
STUDEBAKER-PACKARD CORP. .. 5,121,118 

EL I ck hs cows bea wee a 1,731,929 

Packard (Used) Cars .......... 44, 

Studebaker Cars ...........4.. 3,112,943 

Sommer Treets . wc ceccess 13,952 

PAR CRE cg 217,328 
SUGAR INFORMATION INC. 

ER CE 205,901 
SUNBEAM BAKING CO. 

OO Br eae ee 212,941 
I. o cn ninineus st 444,207 

Air Conditioning .............. 2,494 

Cooker & Deep Fryer .......... 952 

RR AAS oes 24,774 

Dl: & Gavi Ghd ae Wied Few’ > 64,0 8,968 

Mixmaster Cooker ............ 1,423 

I . Scecdbcedewav ees 40,035 

RE ee ee 365,561 
SUNKIST GROWERS INC. ....... 999,731 

Frozen Lemonade ...........- 110,814 

CN ID 6.2 coc re cceuseaiees 99,658 

SRE Sdaienadibe «oe caebphar 367,071 

Lemons & Oranges ............ 4,088 

SE 4 i a oe adeda sees 8,358 

pe ee 385,928 
> «ee eer 23,814 
SUNLITE BAKERY 

ee Sn is ooh mika toad 51,756 
SUN OIL CO. 

SS eee 1,610,937 
SE PH, ccSe cee siscdoons 27,480 
SUNSHINE BISCUIT INC. 

EEE a ee 641,750 
SUNSHINE BREWING CO. 

ARR S as te Pe Ae 27,182 
6. By ee Gee ae siteces 70,445 

Brooks Barbecue Sauce ........ 3,079 

Brooks Beans ......... poeeees 7,182 

TEN vc Wc ckkeaeade 43,750 

Brats FRR occ dvienswcce. 16,434 
SURPRISE BRASSIERE CO. 49,944 
SUSQUEHANNA WAIST CO. 48,909 
SUTTON COSMETICS INC. 

Toilet Preparations ........... 59,163 
0. A. SUTTON CORP. F 

Vornado Air Conditioning ...... 111,908 
SWANK INC. 

dewalry Predasts «oi cincicicrc cece 95,454 
C. A. SWANSON & SONS ........ 1,279,991 

Frozen Chicken Products ....... 286,400 

a eee 374,158 

Een. pens tebe > v0 261,554 

Frozen Poultry Products ....... 323,614 

Premem PrOGMBEs onc ccc ccccwcss 11,940 

SNEED 53 bind os venepccecess 22,325 
SWEDISH AMERICAN LINE 25,557 
ET ok Be da Gos ie 00.04.09 2,971,310 

Allsweet Margarine ..........+-- 674,426 

en chide sca kas wee bee. 9,546 

Jewel Oil & Shortening ........ 14,242 

deere ee 4,261 

Jewel Shortening ,,,........+- 79,634 

Mayrose Meat Products ........ 45,660 

Pard eevee eewwrenerennnnnre ereererre 106,557 

Plankinton’s Meat Products ..,.. 19,407 

Swift’s Baby Food .......... oe 314,584 

Swift’s Brown ‘n Serve Sausage 1,713 

NO Fe eae 34,439 

Swift’s Chicken Products ...... 80,945 

Swift’s Dairy Products ........ 4,655 

Swift’s Garden Products ........ 28,721 

Swift’s Ice Cream ............ 88,074 

Swift’s Meat Products ......... 1,290,038 

Swift's Poultry Products ....... 20,456 

SED SNES sce cncsdekvesue 16,246 

Sets PreGas ... wccvcscveces 81,998 

WHE RareNke voc cevecwasees 55,708 


NORTH CAROLINA 


New Bern is the buying center of 
Craven County’s— 

$61,792,000 

effective buying income. 
The Sun-Journal, New Bern’s only 
newspaper will cooperate in build- 
ing sales for you. 


REQUEST MORE FACTS—ADVERTISE IN NEW BERN 
Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in all principal advertising centers 


SWISS AIR TRANSPORT CO. .... 


SYKES HERNIA CONTROL SERVICE 


PC sinttive.s a vieswatiikas 5 seed ¢ 
SYLVAN SEAL MILK INC. 

ep RO TCO To 
SYLVANIA ELECTRIC PRODUCTS . 

Flashbulbs 


ee ee 


et 


ee ee 


Radio & Television 
Television 


ee 
ee 
ee 


ee ee ee 


TAMPAX INC. 
ln eR a ad 
TAYLOR PROVISION CO. 
 §,.. .. ere 
TAYLOR & SLEDD INC. ......... 
Pocahontas Canned Foods 
Pocahontas Canned Fruits 
Pocahontas Products .......... 
Pocahontas Vegetables .......... 
Tidewater Herring Roe ......... 
TERMINAL LIQUORS LTD. 
Cyrus Noble Whiskey .......... 
TERRE HAUTE BREWING CO. 
Champagne Velvet Beer ........ 
Po US. 2 eee 
WOOT SG hia, ok o ha vktebnnecée 
Gasolines and Oils 
ee is 
TEXAS ELECTRIC SERVICE CO. .. 
TEXAS RICE PROMOTION ASSN. .. 
THIS WEEK MAGAZINE 


eeeeeee 


re 


eee ee eee 


*” 15 
69,047) S. B. THOMAS INC. ............ 98,961; Institutional ........... sdeee’ 94,306; Dinner Time Pot Pies .......... 27,610 
Thomas’ Bread ...-.---........ GREED) THI 6 <i vio bin acstin Ube 65,081| TRIANGLE PUBLICATIONS ...... 79,349 
28,490; Thomas’ English Muffins ....... 50,072| Marlene’s Hair Waving Shampoo . . SEE Ma anita cneccaducd 1,666 
SS 163,186; Creme Shampoo-Tint .......... gg RO ee 77,683 
52,211} Dryer & Washers ............. 53,644) TOBACCO INDUSTRY RESEARCH TRIMOUNT CLOTHING CO. 
FEA) VD, oedcctess........... 92,056; COMMITTEE ................. 232,242; Clipper Craft Clothes .......... 32,804 
BO UES eadedessss.......... 17,486| TOBIN PACKING CO. .......... 214,839| TRI STATE PLASTICS MOLDING 
3,000| THOR POWER TOOL CO. Arpeako Meat Products ....... 32,418| co 
1,218| Thor Speed Tools .............. 29,950; First Prize Frankfurts .......... 20,872; Block City Toys .............. 43,772 
37,029| THORNTON & MINOR CLINIC & First Prize Meat Products ...... RUDD, oc ccccccsecccveades 75,151 
TT 38,635; Tobin Meat Products .......... 159,517| TURNER-SMITH DRUG CO. ...... 184,818 
486,946) THORSEN’S DIRECT SALES ..... 410,235| TOLEDO EDISON CO. ........... POUT CRMIEND ......secccccccansine 96,578 
4,894| Powerhouse Binoculars ......... 20,092; TONSILINE CO. ................ Re ee Sie Oe 13,119 
31,042| Speedway Books ............... 3,288 | TOWNE TALK CO. .............. EE oaks ei wweoabodec 75,121 
EE ES TE 14,690 Towne Pride Fruit-Ades ........ 12,028 
PE Vn wdbe dns cc ciccete 182,403 Towne Pride Toppings .......... 20,423 
I tn. ook cc 13,590 Towne Talk Products .......... 336 
336,297 a Lea gp i ane ose 176,172; TRANSAMERICA CORP. ......... 42,677 PAT E r 5 re] yi 
a 289,642 Bumble Bee Salmon ............ 6,573 
27,947| Gasoline & Oils .............. 287,153| Bumble Bee Tuna... 36,104 NEW JERSEY 
ee ee : 8rd City in New Jersey Covered With 
45,782 ng 2,489 | TRANS-ATLANTIC STEAMSHIP 
8,489| TIDY-HOUSE PRODUCTS CO..... 51.162| LINES ...................... 120,840 THE PATERSON CALL 
OBE ae he Ss Se 18,106} TRANSPORT CO. OF MILWAUKEE 26,592| In 1958 the Morning Call carried 
aoe wwie Ger | Se yi TRANS-TEXAS AIRWAYS ........ 38,195| more than 6,594,000 lines of local 
9, erfex Products .............. ‘ TRANS WORLD AIRLINES INC. .. 1,167,061 ising. e 
11,819; Tidy House Products ......... 17,204 B. F. TRAPPEY’S SONS ......... 44,114 a aa oe oo pei one 
TILLAMOOK COUNTY CREAMERY "ant hdealalat ts 3,044] 20 “ tet ee 
63,299| ASSN. Trappey’s Peppers ............. 7,627 ow, from long experience, the 
EO ae 48,445 Trappey’s Vegetables .......... 22,649 people of P aterson read @ r are 
Se ee Sear 1,380,127| Trappey’s Products ............ 10,794| influenced by their advertising in 
eS a es $1,839| TRAVELERS INSURANCE COs. .. 29,101| the Call. 
eR SS 2 670,640; TREE SWEET PRODUCTS Co. .... 69,779| REQUEST MORE FACTS—ADVERTISE IN THE CALL 
2,105,798 ve ageon a RED os 34,022 Treesweet Grapefruit Juice ...... 17,659 Nationally Represented by 
66,865 Sports er 420,320 ME EE alc ccs cescce 24,746 
ee 173,306| Treesweet Lemon Juice ......... 16,995 WARD-GRIFFITH CO. 
85,936| TIMKEN ROLLER BEARING CO. .. 156,250; Treesweet Orange Juice ........ 10,379 The Ward-Griffith Co. maintains office: 
38,955 ET 61,944; TRENTON FOODS INC. in all principal advertising centers 


to sell anything in Memphis and the Mid-South 


putitin | PS Cowmenciat Arrcat —Press-Scimrar 


How’s Crops? 


Figures supplied by 
Mr. Cutrton B. LuttTreti 
Agricultural Economist 
Memphis Branch 
Federal Reserve Bank 


Here’s the Mid-South’s past performance record 
on all farm products of the Tri-States of Tennes- 
see, Mississippi and Arkansas. 


1940 
$341,051,381 


1945 
$799,894,056 


1950 
$1,073,053,609 


It’s an amazing increase and points up two conclusions. 


1. Mid-South agricultural prosperity is providing adjacent 
markets of ever-growing importance to manufacturers, 
processors and distributors and 


2. Mid-South rural and urban markets deserve intensive ad- 
vertising and sales cultivation. 


And Memphis . . . the capital city of the Mid-South empire. . . the 
world’s largest cotton market .. . 10th city in the nation in whole- 
sale sales . . . merits careful measurement of its many advantages 
when expansion plans are under consideration. 


Two Dailies and The South’s Greatest Sunday Newspaper 
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SCRIPPS-HOWARD NEWSPAPERS 
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j 2 Le of ¥ +. : L- os ’ } C 5 < ; A a * a 
a a « 
76 Advertising Age, June 6, 1955 
20-CENTURY FOX FILM CORP. Motion Pictures .............. 95,618 | VAN WAGENEN co VIRGINIA-CAROLINA CnemneAL Canadian Club Whisky ........ ’ 44,686 
Mction Pictures ......-....- +» 107,509) URBANA WINE CO. Schickhaus Meat Products ...... 25,726| CORP. .........02000s sede 64,396|  Corby’s Reserve Whisky ....... - 396,736 
21 BRANDS INC. .............- 48,275} Gold Seal Wines .............. 27,597| VANDERBILT BETTER TOURS Black Leaf Insecticides ....... ¥e 58,889| Drambuie Liqueur .......... RP 18,554 
Ballantine's Scotch Whisky ..... 16,990 — IDAHO SUGAR CO. Travel & Tours ............... 26,080| Institutional ...............-. 5,507| Five O’Clock Gin .............. 1,175 
Boca Chica Rum .............. 5,967} U & I Sugar ................. 30,920| VICK CHEMICAL co. ........... 607,059 | VIRGINIA ELECTRIC & POWER CO. 77,837| G & W Five Star Whisky ...... 11,894 
21 Brands Club Special Whisky . 25,298} UTICA MILK FOUNDATION .... 28,446| Seaforth Preparations _......... 6,630| VISKING CORP. ..............-. 85,924| G & W Private Stock Whisky .... 3,497 
UTICA MUTUAL INSURANCE CO. . 41,201) Sofskin Preparations .......... 4,867| VITA FOOD PRODUCTS INC. G & W Seven Star ............ 60,634 
U Vv Vick’s Cough Drops ............ 142,082; Vita Herring Fillets ........... 85,071 Grand MacNish Scotch Whisky .. 10,008 
Vick’s Cough Syrup ............ 224,420| W. J. VOIT RUBBER CORP. Hiram Walker's Gin .......... 73,944 
UDGA INC 79,672| ¥--M. CORP. Vick’s Inhaler ................ 20,685| Voit Athletic Equipment ....... 46,888| Hiram Walker's Gin & Imperial 
owl aleatey mnt 16.269| _Phonographs .............. bee 101,346; Vick’s Medi-Foam ............. 371 Ww Whisky «++. ~~ it 2 a ballet 27,616 
eed anso o's 5e0s 63,403| VAN CAMP SEAFOOD CO. ....... 133,548| Vick’s Medi-Mist ............. 1,667 Hiram Walker Private Cellar 
ULTRA CHEMICAL WORKS Cates of Ge See Fromm Tess Vick’s Vaporub ... 0.2.2... 159,428| WABASH RAILROAD ............ 78,982| Whisky ....... een ty 24 28,271 
Ultra-Gloss Floor Wax ......... 48,912 Phe. .eseeseessseeeereere . 23,963) Vick’s Va-Tro-Nol ............. 35,664| WALDES KOHINOOR INC. ...... 40,092} Hiram Walker Whiskies ........ 216,818 
UNICORN PRESS INC. .......... 453,462| Chicken of the Sea Tuna ........ 79,944| Vick’s Products .............. 11,245| HIRAM WALKER GOODERHAM & Hiram Walker Vodka .......... 2,772 
UNION CARBIDE & CARBON CORP.  939,235| Chicken of the Sea & White Star VIKING PRESS INC. wWoRTS LTD. ....... Reese . 1,821,078} Imperial Whisky .............. 401,827 
Crag Herbicide ............... 12,323 TUNA oes cece eee eeeeeeeeees en - 89,859| Barclay’s Gold Label Whisky ... 16,123| John Jameson Whisky .......... 3,553 
Electro Metallurgical Co. ...... 4,082 
Eveready Flashlight Batteries .... 445,623 
ati esse ocadndasunesss 15,235 
at Prestone ...... : simtt® eae 377,536 
se GUE 2 <x cukerteehs vad ehe0s 25,483 
5 Trek Anti-Freeze ............- 6,017 
_- CG PRE Nisccsedees... 1,196 
a he ae 51,740 : 
Ss UNION ELECTRIC CO. ......... 273,166 
ee UNION OIL CO. OF CALIFORNIA . 653,014 
ees: De NEE BO ooo cece cesccce 5,740 
ies Gasoline & Oils ..............+ 647,274 
. UNION PACIFIC RAILROAD ...... 681,105 
ees UNION PHARMACEUTICAL CO. .. 108,117 
ad Inhiston Products .......... ie 63,792 
ae te: 4. S enehe cgaiece 44,325 
si UNION UNDERWEAR CO. 
ae ER Serre —— 84,761 
a UNITED AIRCRAFT CORP. ..... ; 77,166 
Sd Chance Vought Aircraft ........ 19,483 
a Pratt & Whitney Aircraft ...... 44,167 
Ss Sihersky Alveraft ...........0. 10,613 
me United Aircraft Corp. ......... : 2,903 
ae UNITED AIRLINES INC. ........ 1,173,936 
di UNITED ARTISTS CORP. 
ge Motion Pictures .............. 35,450 
ies. UNITED BISCUIT CO. OF AMERICA 168,524 
sli Bowman Biscuit Co. .......... 3,312 
a Keebler Weil Baking Co. ...... 52,099 
igs Ontario Biscuit Co. ........... 411 
a Sawyer Biscuit Co. ............ 58,537 BAY SHORE 
a Strietmann Biscuit Co. ......... 11,238 
ae Supreme Baking Co. ........ rye a Sears and 45 other stores. 
a... me Parking for 3,000 cars. 
& Steamship Transport .......... 45,210 
: UNITED GAS CORP. ............ 179,339 
- United Gas Co. .........4.... 162,962 
: United Gas Pipe Line Co. ...... 16,377 
‘: UNITED JEWISH APPEAL ....... 97,579 
be UNITED PIECE DYE WORKS .... 26,291 
2 UNITED SAFEWAY CORP. 
er Gwestrasts 2... ccc cccecees or 73,007 
sie U. S. BREWING CO. 
i Rheingold Beer .............. 34,235 
iat U. S. BREWERS FOUNDATION INC. 26,068 
aise U. S. GYPSUM CO. 
ee Ug. ee eee 85,653 
" U. S. LINES CO. 
Steamship Transport .......... 102,921 
oe U. S. NEWS & WORLD REPORT .. 185,393 
o, ee « Sec eae 647,392 
Crestaire Mattress ............ 1,020 
Be PEP Mievees 11,250 
Koylon Mattress .............. 104,318 
Naugatuck Chemicals .......... 1,181 
ee Royal Golf Balls .............. 3,459 
ee Royal Textile Division .......... 9,087 Schuster's, Ch apman' s and 60 other 
apn eas ds sc ccccctns she 355,552 ° 
Wearing Apparel .............. 159,902 stores. e for 6,000 cars. 
EC 1,623 
55 _ | Sesser 139,069 
ey eee ; 277,645 
SE TUNED Zcckvebudresbece 47,057 
PE M5 6c bac deee-as ese 3,992 ‘ 
Institutional ..........+.s004- 226,596 ow 
U. S. TOBACCO CO. ........... : 642,440 werererer aa reasoes. M AYFAIR 
See Ghects an vepiesiacionh kT fermenter (Planned to start building in 1955) 
mo Cigarets ......... evsccee ’ gmnnnennnee ® : . 
Sheffield SUE: cwkbansaxtes 12,666 9" Gimbels, Marshall Field, 70 other stores. 


UNIVERSAL PICTURES CO. Parking for 7,000 cars. 


Soap and detergent manu- 
facturers find the selling 
is easy in Canton, Ohio. 
First, because Canton’s 
water is very hard, (26 
grains) Second, be- 
cause soap and deter- 
gent advertising in 
The Canton (Ohio) 
Repository is seen, 
read and acted upon 
by 101,000 families 
who last year spent 
$27.45 each for 
soaps and deter- 
gents. 
67,179 
evenings 
(publisher's statement) 


SOUTHGATE — 


Gimbels and 36 other stores and offices. 
Parking for 2,500 cars, 


nt Fe a 


Pi. a 


THE CANTON 
REPOSITORY 


A Brush-Moore newspaper 
represented nationally by 
Story, Brooks & Finley 
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Advertising Age, June 6. 1955 1% 
‘ 
Maraca Rum ................ 132, Austex Corned Beef Hash 4,815 Products ©. 4........ 1,315; Washin ? 
. ttt ewes eseee det,  AUSTOX VLorned Beet Mash ....... SI FEUUUEED «6 eee eR EH ee ee ’ t -F F \ | ee 
oe — sco Me eee eee 4,678! Austex Spaghetti .............. 1,599 | WARD GREEN CO. WASHINGTON STATE” DAIRY PROD- bap a wt 77,623 
ountain Ridge Whisky |... 24,836| Austex Products .............. 15.276| Foundations & Supports ........ 129,373; UCTS COMMISSION ........... 52,655| WELCH GRAPE JUICE CO. .... 27.232 
Old Reserve & Sherbrook Whisky . 1,429| WALL STREET JOURNAL ....... 278,658 WARNER BROS. PICTURES INC. non. yk, RIOTS 81,650| Preserves ened 18,534 
ol4 Smuggler Scotch Whisky ..... 31,519| WAMSUTTA MILLS INC. ........ 35,342| Motion-Pietures .............. 40,848 | WATER MASTER CO. ........... 145,408| Tomato Juice ................ $68 
Rena Wine fe 5 ARTS se re. 8.602) WARNER-HUDNUT INC. ........ 207,545| Mill-Tite Cement ............. 4,689 | WELLINGTON SEARS CO. ....... 41,661 
imski Vodka et eeteseeeeeeees 45,997 pints os'6:6 > cans teen ote 4,302! Richard Hudnut Home Permanent 23,357 . 2 £ er areee 140,719 Apparel Fabrics 15,484 
Senator Corby Whisky .......... 79,220) Products o.oo 22,438! ‘Richard Hudnut Preparations ... 20.882 | WATERFILL & FRAZIER Martex Towels 2... 0...0. 0... 11,509 
Sherbrook Whisky ............. 21,580 | WANDER CO. Richard Hudnut Products ...... 23,511| DISTILLERY CO. ............ 110,138| Martex Products .............. 14,668 
Re - High Whisky ee naeeeececees .. JB OE 310,562| Richard Hudnut Rinse & Shampoo. 8,.356| Old Lancaster Whisky .......... 1,355| WELSH cO.................... 48.209 
Walter Oe Luxe Whisky ........ 148,659| SIDNEY WANZER & SONS ..... 27.786' Richard Hudnut Shampoo ....... 47,980| Waterfill & Frazier Whisky .... 108,783! Carriages... 36,953 
pe enn ae a 37,961 re a 4,216 Sloan's Balm | 21,708 | WAXED PAPER INSTITUTE INC. 189,261! Snuggle Babe ................. 1,580 
eman SPS e Re rant 2,098 Sabi Eivel<4 CRN 23,570; Sloan's Liniment .............. 61,751 | WEBSTER-CHICAGO CORP. ...... 52,499' Toys 9,676 
WALKER’S AUSTEX CHILI CO. .. 55,296| WARD BAKING CO............. 150.724 WASHINGTON GAS LIGHT Co. .. 46,998| Webcor Products .............. 44,621 WESSON ‘OIL & SNOWDRIFT SALES ; 
Austex Beef Stew .............. 2,583 Paradise Fruit Cake ........... 8.173 WASHINGTON STAR ............ 28,206 Webcor Tape Recorder ......... 7,878 1,097,355 
cs ce. tA 1,698|  Tie-Tep Grend ................ 20,675, WASHINGTON STATE APPLE WEBSTER PRODUCTS, INC. Shee ists Margarine .......... "1639 
Austex Chili Con Carne .......... 29,395| Ward's Bread ................ 120,561; ADVERTISING COMMISSION ie Wie 403... ae 39,312; Blue Plate Mayonnaise ......... 212.712 
Blue Plate Mayonnaise & 
| ont 4 a 6,798 
Blue Plate Peanut Butter ...... 1,686 
Blue Plate Peanut Butter & 
di Mel ow tak «edbieb eee 26,146 
Blue Plate Preserves ........... 28,154 
Blue Piate Preserves & Salad 
SED > «nw guinubnahecit.o-e aaa 14,209 
Blue Plate Salad Dressing ...... 12,890 
Biue Plate Shrimp & Oysters .... 23,539 
Blue Plate Vegetables .......... 31,501 
, Blue Plate Products ........... 56,510 
Crustene Shortening ............ 2,741 
a Gulf Kist Shrimp .............. 27,450 
—< —- SED. boc cannon atwesne 640,552 
We a vec vidbcvivce ve 6,751 
Wesson Oi! & Snowdrift ........ 4,077 
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BF} millions in new Milwaukee 
shopping centers 


- 

oe vi 

1 

a Exciting things are happening in Mil- ing fringes of Milwaukee’s fast growing 

. waukee retail business with 75 million “Million-Area.” At least four of the cen- 

7 dollars being invested in huge new shop- ters include, or will include, major de- 

: : ping centers—all located in outward mov- partment stores— ¥ 


is 
.& 


—IN INCOMES! 


With population of 494,212 


MARSHALL FIELD is coming to Milwaukee with a major store in City and Retail Trading 


in the 18 million dollar Mayfair center planned to a. ha Hora the 
open in 1956, reenville market leads all 


others in South Carolina in 


SCHUSTER'S have expanded their three Milwaukee department Effective Buying Income. 
stores and are now building the 15 million dollar Capi- , 3 
tol Court regional shopping center, including their Here’s the Comparison: 
fourth department store and 60 other stores. GREENVILLE $620,882,400. 


CHAPMAN'S, with one department store in downtown Milwau- Columbia 517,155,050. 
kee, will have a second store in Capito] Court. Charleston 408,030,980. 


GIMBELS opened their second Milwaukee store in 1954 — a five 
million dollar beauty in Southgate — and have an- 
other planned for the big regional Mayfair center. 


7 


me? ts. Ae 


a. if sh Resi: 
+. ee Ra rhe: F SEARS recently occupied its fourth Milwaukee store in the Income figures from Sales Manage- 
’ 4A \| Fat a : ; Bay Shore shopping center. ment May 10, 1955 Survey. City and 


Retail Trading Zones from Audit 
6 a nae Bureau of Circulations latest figures. 


mss These are the merchandisers who know Mil- 


w k : . l . “44° - y 

Su atiitien to these cutie Sanit waukee best. Their new multi-million-dollar The Gimeaville Mertat abe 
with department stores, many other investments are further evidence that this leads’ all others in South 
integrated centers have been built in $1.3 billion retail center is one of America’s Carolina in Population, Retail 
pe os = most rewarding markets for advertisers. In Sales, Auiés end-teuell, 

1 . . . 

NR et oe oie EE 1954, The Milwaukee Journal again published Wages and Employment. It's 
or planned—all with off-street park 5° 

P ing and a oneness of architectural more department store advertising than any your first market in South 
design. other newspaper in America. 3 Carolina. 


THE MILWAUKEE JOURNAL 


National Representatives—O'Mara & Ormsbee, Inc. 
NEW YORK, CHICAGO, DETROIT, LOS ANGELES, SAN FRANCISCO 
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- Che Greenville News ‘ 
. 8 3 MOBNING end SUNDAY 
: GREENVILLE PIEDMONT 
_ : PIE 
ii ee Med a eae | =a 
; | ¥ : eee liad oi iN : 
i. ’ 
- | Daily Circulation —98,140 : 
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Utica Club Beer ...........++. 32,951 | 
WESTERN AIRLINES INC. ...... 329,535 | 
WESTERN PACIFIC RAILROAD .. 76,629 


WESTGATE-CALIFORNIA TUNA 
PACKING CO. 


Breast O’Chicken Tuna ........ 186,034 | 
WESTINGHOUSE ELECTRIC CORP. 2,184,427 
Air Conditioning .............. 118,637 
EE 665 Goa 6 oo$ 40-0006 60 11,343 
DEER chs doebaehecwdeces 1,912 
SG te gb hb Wns 6 60% one 69,413 
A fe 133,264 
a aia ch esos se 358,971 
Laundromat & Clothes Dryer .... 53,129 
ee ees cccas se 2,327 
as SEEEGES 6 wos 0.90 6 60 122,141 
Radio & Television ............ 154,570 
Mi chou edas 0.5 0.4 0.9.0. ¢0 72,923 | 
Ranges & Refrigerator ......... 103,350 
ae ak Ges y's ow an 380,599 
PE ees 4 46064 ciehes ass 341,768 
Vacuum Cleaner Re ocd eialk's 28,895 
EE wc ceectvocecsess 6,678 
le on ns ceie Bind pas 48,265 
SE ra 176,236 
WEYERHAEUSER TIMBER CO. .... 27,436 
WHEELING STEEL CORP. 
Wheeling Ware ................ 134,103 
WHIRLPOOL CORP. ............ 355,744 
EE Se 24,783 
Dryer & Washer .............. 157,230 
TEEN e bins obccese snes se 173,731 
WHIRLWIND, INC. 
EE ab e666 0:0 0:6 645.0.0's ¢ 27,740 
DAVID WHITE CO. 
Stereo Realist Camera ........ 66,640 
WHITE KING SOAP CO. ........ 410,422 
DT Rite eiwebececcscss 33,515 
REED caewh cc ccess es 287,894 
Soap & Cleanser .............. 30,409 
Soap & Water Softener ........ 58,604 
CLARENCE WHITMAN & SONS 
Prince Gardner Products ....... 129,134 
STEPHEN F. WHITMAN & SON 
RE Se ee 154,998 
GEORGE WIEDEMANN BREWING CO. 
Re a6 6c occ eeee he yd 382,434 
WILBUR-ELLIS CO. 
Southern Star Bonito .......... 30,767 
WILCO FASHIONS 
Wearing Apparel .............. 75,082 
WILDROOT CO. 
Se MEE Cid bo egcedoeccet bis 551,518 
JULIUS WILE SONS & CO. ...... 31,087 
Peter Dawson Scotch Whisky ... 8,900 
D. 0. M. Benedictine ......... 21,207 
EE ee 980 
J. B. WILLIAMS CO. ........... 140,813 
Beau Kreml Hair Tonic ........ 64,237 
EE EE ak 0 ined occce~s 8,009 
Krem!l Hair Tonic ............ 18,394 
REE MED cewccccesecesese 36,515 
Oe Mebiiees ethics des 264 
SE bth de 6ecccsds ess 13,394 
WILLIAMSON HEATER CO. 
PUTED cwedene tote tes he< > 27,712 
ass Kho 080 6 aes cs 1,118,183 
Bi “cacce aie pages 9 bis\eh-+s 3% 62,409 
Bake-Rite Shortening .......... 19,599 
hs Go ubab 4% o9c0b bcs oes 11,377 
eee 11,477 
Corned Beef Hash ............ 1,677 
SE aCe sg waded 6s 0 cess 95,998 
Frozen Poultry Products ........ 11,028 
Gro-Tone Plant Food .......... 4,859 
DD ea ee 96,924 
Jane Wilson Meat Products ..... 41,191 
Margarine ...... Seth dic sc ivbidd « 24,449 
IES. ce peaees caes oe 543,859 
SS a ae EN Le 3,126 
Sports Equipment ............ 190,174 
WILSON LINE INC. 
Steamship Transport .......... 75,547 
ARTHUR WINARICK INC. ........ 63,574 
GED WE EE becceviveses.. 5,720 
Jeris Preparations ........... 57,854 
WINE ADVISORY BOARD ....... 290,189 


WINE CORP. OF AMERICA 


A 50,000 Market 
Worth Aiming At 


BENTON HARBOR - ST. JOSEPH 
MARKET'S $6,781 RETAIL SALES 
PER HOUSEHOLD 88°/, ABOVE 
THE NATIONAL AVERAGE 


TWIN CITIES Per HH | % Over U.S. 
Consumer Income $5,761 VW 
Total Retail Sales 6,781 * 88 
Food Store Sales 1,616 83 
Drug Store Sales 374 “9 
Gen. Mdse. & Appore!| 1,428 98 
Home Furnishings 355 88 
Bid. Wetctidw, | gy | ng 
*Benten Herber ently. 


What's more, retail sales vol- 
ume—$62,116,000 in 1951 for 
St. Joseph-Benton Harbor alone 
—is continually expanding, be- 
cause Michigan's Twin-City 
area population is now 50,000 
plus! 
For Double-Barrelled Results 

Advertise in two evening papers 


NEWS-PALLADIUM 


ST. JOSEPH 


HERALD-PRESS 


17,170 ABC tote! circulation—with no dupticotion 


te OE 8 nk 5 ae duas seeped 
WINE GROWERS GUILD ........ 
8 rrr Ts 
8 SS eee 


WISCONSIN ELECTRIC POWER CO. 
WISCONSIN & MICHIGAN STEAMSHIP 


co. 

Se GUD nctiaedeoeebeced 
WISCONSIN TELEPHONE CO. .... 
WISE POTATO CHIP CO. 


Wise Potato Chips ............ 
WM. H. WISE & CO. 


Fer ory arr 
WISH-BONE SALAD DRESSING CO. 


WONDER RICE MILLS INC. ..... 


We UD cael ccddeccccdedcs 


ee 


WORCESTER BAKING CO. 
Town Talk Bread 


19,830 Preparations ................. 417,334 
Soa 


deh ee ee ee 


ed ee ee 


wu. WRIGLEY JR. CO. 
WYNN OIL CO. 0t—t~«~*é 
Lubricants ..... 


YARDLEY OF LONDON INC. .... 


Advertising Age, June 6, 1955 


AE ee pie, eee 30,554 
sist Cals Ss ee 122,839| ZENITH RADIO CORP. .......... 794,015 
YORK CORP. | ES peel alli 
York Air Conditioner .......... Gg {haan 42.236 
W. F. YOUNG INC. Radio & Television ............ 15,969 
eR 102,257 Television er eel eo 6's syhiadiihn 162,444 
YOUNGSTOWN KITCHEN MULLIN: Wincharger Corp. ............. 1,958 
OE Ser 303,167 Z1PPO MFG. CO. 
Jet Tower Dishwasher BOE oS 1,932 I se ARs Sein soe wa SS coe 42,875 
Kitchen Disposer & Dishwasher .. 1,915 ZONITE PRODUCTS CORP. ...... 771,928 
Kitchen Disposer ............. 6,326 Lady Esther Preparations ...... 491,960 
ae OS GI IED aso cvasvbcd chi vecess. 42,744 
Kitchen Cabinet Sink .......... 64,659 SD. ites Behadddhee dvses 2a 237,224 
YOUTHCRAFT CREATIONS INC. ZONOLITE CO. 
PINE Sc codaigassddeaves Ee. ME Khatedesoascseececs 37,927 


@ multi-billion 


The mail-box marketplace provides the largest and 
most selective consumer ‘'‘circulation’’ you can find, 
if you draw your prospects from lists developed and 
maintained by The Reuben H. Donnelley Corporation. 
For the Donnelley Consumer Family Lists, most com- 
plete and accurate national coverage ever compiled, 
include virtually every consumer family in the country. 


From these lists you and your dealers can select as 
many prospects as you want; decide where you want 
them and when you want them; and count on Donnelley 
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Advertising Age, June 6, 1955 


‘Take Needed Steps,’ has been extended by the New! board of directors authorizes the| Feldman Adds Two ‘Canadian Papers’ 


York southern district federal court president to take such steps as he, Maurice Feldman, New York 


ANPA Tells Slocum; to Tuesday, July 5. may deem necessary, including public relations organization, has|’54 Reyenue Gained 


General Manager Cranston Wil- legal procedure, to respond to the| been appointed by Diesel Energy 


F iling Date Put Off liams last week made public a| charges in the suit.” Corp., New York, and Kloeckner-| 8%: ‘55 Linage Is Up 

N board resolution, as follows: /Humboldt-Deutz AG, Cologne, 
_ New York, May 31—The Amer-| “Whereas, Attorney General Dynamic Films Offers Book \Germany. (Continued from Page 43) 
ican Newspaper Publishers Assn.’s| Brownell and Assistant Attorney| “Case History File of Films at| ads sold by Canadian dailies in- 
board has authorized President| General Barnes have declined to| Work” is the title of a new book- Goold & Tierney Named creased 16%, and the linage in- 


Richard W. Slocum to take steps} discuss the merits of the charges | let describing how motion pictures’ Electric Steam Radiator Corp.,| creased 4.3%. As previously re- 
that he may deem necessary to) against the ANPA without ANPA | can be used in solving industrial Paris, Ky., has appointed Goold &|ported, many Canadian newspapers 
meet the situation caused by the) agreeing in advance to accept a| sales and production problems. | Tierney, New York, to handle ad-| require that ads be contracted for 
anti-trust suit against ANPA. consent decree in a form to be Copies are available from Dynamic vertising, replacing Frank R. Brod-| by manufacturers before an ad for 

The time for filing an answer | negotiated; be it resolved, that the Films, 112 West 89th St., New York. sky Advertising, Chicago. their products can be placed by a 
retailer at the local rate. Without 
the national ad, the local insertion 
is billed at national rates (AA, 
June 18, ’54). 

There has been no change in the 
number of newspapers that are 
members of CDNPA during the 
past year, and the association has 
not issued any new data or mar- 
keting surveys. 


Rayco to Ruder & Finn 

Rayco Mfg. Co., Paterson, N. J., 
manufacturer and retailer of auto- 
mobile seat covers, has appointed 
Ruder & Finn Associates to handle 
its public relations. Emil Mogul 
Co., New York, is the former 
agency. 


Monsanto Promotes Gardner 

R. Allan Gardner, who has been 
with Monsanto Chemical Co., St. 
Louis, in various advertising and 
sales capacities since 1944, has 
been named. advertising manager 
for the company’s merchandising 
division. 


‘Post-Dispatch’ Names Allen 

R. H. (Bob) Allen has joined the 
Chicago advertising office of the 
St. Louis Post-Dispatch. Mr. Allen 
previously worked for Moloney, 
Regan & Schmitt, newspaper rep- 
resentative, 


Grant Appoints Carl Post 
V.P., Account Supervisor 

Carl M. Post, previously a v.p. 
of Erwin, Wasey & Co. and Foote, 
Cone & Belding, Chicago, has been 
named y.p. and account supervisor 
for Grant Advertising, Chicago. 


dollar marketplace? 


for prompt, efficient mailings—even including the 
planning and the preparation of them. 


wee "+ mae Seaman _—- a a 


i This way, you have fyll assurance that you're putting 
| the right direct-mail messages into the right mail boxes 
| at the right time—and at the right cost. You know you 
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have all the ingredients that make for success in the 
multi-billion dollar marketplace. 


Z, ELLENDALE 


This Market Is 


We will welcome an opportunity to go over your direct 


‘ | mail plans with you at any time. 3 “Flying High” in Every 
| sab DIRECT MAIL PROGRAMS Important Economic Sense 
DIRECT MAIL DIVISION MAILING SERVICES This small map visualizes a very 

( ket indeed in what i 
i THE REUBEN H. DONNELLEY CORPORATION EN apa garded 2s one of the richest agri 


Cultural regions of Minnesota. Small 
industries thrive, to neatly balance 
income. 

The market has a magnificent 
Retail Trading Zone. Only the larger 
of the surrounding communities are 
attempted in our map. 


| CHICAGO: 350 E. 22nd St. PREMIUM MAILINGS 
=)! NEW YORK: 305 E. 45th St. 
{ 
I 


AY LOS ANGELES: 727 Venice Blvd. 


San ae 6 | 
4234S “82S Sot Giae 


CO a. ee a eam . OWATONNA— 
A NATURAL SHOPPING CENTER 
: : * -F A 30-mile radius of responsive 
Pees se Pe a or . ai & buyers 
SST SAFES | aaa @ OWATONNA’S family habits 
TOTP. : Fass . exceed $6,430 annually. 
fet TER ty ay alan : © Per Capita Retail Sales, $1,916. 
: 


© Home building rate—one of the 
fastest in the State. 


@ Very high farm income average. 


OWATONNA, MINN. 


et 


mediom ONLY--DAILY PEOPLE'S PRESS 
Daily People’s Press 


National Representatives 
Northwest Daily Press Assn. 
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PHOTOGRAPHIC 


OFF-BEAT FLOURISH—A new series of 
off-beat ads is being used by 
Philip Morris & Co. for its Parlia- 
ment cigarets in several hundred 
newspapers and supplements, and 
will appear in Cue, Sports Illus- 
trated, The New Yorker and Time 
starting in July. The mask’s Par- 
liament cigarets, simulating moon- 
rays, are an attempt to capture “a 
precious wisp of moonlight mad- 
ness.” Benton & Bowles is the 


COOLER QUEEN—Carol King, National Vintage Queen, sips a wine 
cooler as the Wine Advisory Board, San Francisco, prepares to em- 
bark on a summer program of sales aids featuring iced wine drinks. 


TUNA TOURNEY TRAVELER—Louis R. Wasey (left), board chairman, 

Erwin, Wasey & Co., was a guest of honor at the 11th annual Inter- 

national Tuna Tourney at Cat Cay, in the Bahamas. He was wel- 

comed to the festivities by the Earl of Ranfurly, governor of the 
Bahamas. 


Speer 
Anderson 


NEW OFFICERS—Newly elected officers of the Southern California Ad- 

vertising Agencies Assn, are Doug Anderson, Anderson-McConnell 

Advertising, president; Rod Mays, Mays & Co., 1st v.p.; James Speer, 

Speer Advertising Agency, secretary-treasurer, and Robert Boone, 
Abbott Kimball Co., 2nd v.p. 


St. Amant 


Mortensen 


WINNER TAKES ALli—Milton Klein, Klein Sporting Goods, took perma- 
nent possession of the Advertising Age trophy by winning the recent 
Agate Club golf tourney for the third time. He shot a 79 gross. In 
his foursome are Bill St. Amant and Bud Rogers, Field & Stream, 
and Bob Mortensen, Louis Johnson Co. 


agency. 


COUNTRYSIDE LIVING—Houck & Co., Roanoke, Va., agency opens its 27th 

year in business in a new location, a building of its own located in 

the outskirts of Roanoke’s business district. The 10,000 sq. ft. of 

space was specifically planned to meet the agency’s operating re- 
quirements. 
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AREA BOOST—A 25% increase in area devoted to actual advertising 
copy is embodied in experimental 30-sheet posters now being tested 
in a program authorized by the board of Outdoor Advertising Assn. 
of America. Traditional 24-sheet posters are 104x234” with a white 
“mat” of blanking paper extending to the framing trim. For the 
standard Loewy panel shown below, the blanking mat is 19” on the 
ends and 104%” top and bottom. OAAA service rules have forbidden 
the posting of copy in this area. In the 30-sheet now being tested the 
panel measurements are 116x263”, and the width of the mat has been 
decreased to 4%” all around, increasing display space by 25%. The 
change is expected to improve the competitive position of outdoor 
advertising. 


‘HOT’ STAR—John B. Finazzo, Jeb 
Instruments engineer, used the 
company’s Jeb Groundair scintilla- 
tion counter in Los Angeles to test 
radioactivity of a group of 20th 
Century-Fox actresses, got his 
highest reading on Rita Moreno. 
Mel Curtis, Allen & Marshall Ad- 
vertising Agency account execu- 
tive, concocted the “test.” 


SCREWDRIVER-—Ste. Pierre Smirnoff, 
Fils, Hartford, a division of Heub- 


lein, is using four-color bleed 
pages in Life and The New Yorker 
to promote the “screwdriver,” a 
beverage comprising orange juice 
and vodka. Lawrence C. Gumbin- 
ner Co., New York, is the agency. 
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Advertising Age, June 6, 1955 


More Newspapers Offer ROP Color; 
Standard Ink Program to Start Soon 


(Continued from Page 43) 


waii that print in two colors, as 
compared with 604 last year. 

The number of newspapers in 
the U. S., Canada, Alaska and Ha- 
waii using three colors increased 
from 311 to 333. Newspapers print- 
Pm 4 in four colors rose from 218 to 

Engraving and production costs 
to produce color ads appear to be 
about the same as last year. How- 
ever, Harry Gwaltney, assistant 
advertising manager and director 
of r.o.p. color service for the Mil- 
waukee Journal, told AA that 
some newspapers were able to de- 
crease production costs by install- 
ing new color equipment. 

Reproduction of r.o.p. color ads 
seems to be improving, but there 
is a long way to go before results 
will be entirely satisfactory, said 
C. E. McKittrick, advertising 
manager, Chicago Tribune. “The 
more experience you have work- 
ing with color, the less chance 
there is for bloopers,” Mr. Mc- 
Kittrick said. He added that the 
chances of errors increase with the 
number of colors used. 

Publishing r.o.p. color ads on 
specified days is not the problem 
that it used to be, according to 
Mr. McKittrick and Mr. Gwaltney. 
Both men said their newspapers 
were able to run color ads any 
time the advertiser desired, pro- 
viding that advance arrangements 
were made. 


® Commenting on the ANPA- 


Four A’s plan to standardize 13/5 


color inks, Mr. Gwaltney said the 
development might simplify color 
printing, while Mr. McKittrick said 
the plan might improve reproduc- 
tion and might induce additional 
advertisers to use color. 

A bright future for r.o.p. color 
advertising was predicted by both 
men. Mr. McKittrick predicted an 
upward trend for the next six to 
eight years and said that as more 
color becomes available, more ad- 
vertisers will use it. 

The r.o.p. color field is growing 
on all levels, Mr. Gwaltney said. 
He said that many smaller news- 
papers are now printing color ads 
and are getting excellent results 
with them. More newspapers are 
adding color equipment, he said, 
and agencies and advertisers are 
becoming more interested in color 
advertising as more facilities be- 
come available. 


® Canadian admen believe that 
their country’s newspapers will 
eventually install four-color print- 
ing, but they do not anticipate a 
rapid growth of r.o.p. color facil- 
ities. Latest figures in the Lake 
Shore report show that 43 daily 
Canadian newspapers now print 
two colors, a gain of 16 over last 
year; 21 papers print three colors, 
nine more than in 1954, and ten 
papers print four colors, an in- 
crease of three. 

Canadian agency men said that 
the main reason Canadian news- 
papers have held off is because 
they fear color does not justify the 
high expense, They predict that 
four-color advertising will not be 
widespread in Canada for another 
ten years and that it will be nec- 
essary to standardize two-color 
printing before full color is 
adopted on a wide scale. 

Mr. Gwaltney told AA that the 
Milwaukee Journal r.o.p. color 
service now has 114 members—an 
alltime high. The Journal launched 
the r.o.p. color mat and plate serv- 
ice program two years ago. More 
than 1,000 sets of color mats of 
cooperative retail advertising 


alone have been sent to newspa- 


pers without cost to either the 


asta 


newspaper or its local advertiser. 
The Journal reported that furn- 
iture manufacturers, auto manu- 
facturers and food retailers have 
increased their use of r.o.p. color 
advertising this past year. The 
furniture manufacturers have 
been paying for color engravings 
and mats and sending them on to 
retail furniture stores to be used 
in their advertising promotions. 


® Further expansion of “loose art” 


in illustration of people, as well as 


Leading Newspapers in ROP Color 


Advertising, January-March, 1955 
Source: Media Records 


St Agate Lines—— ee mae 

Morning Evening Sunday Total 

1. Milwaukee Journal 249,562 105,755 355,317 
2. Los Angeles Times 249,489 69,195 318,684 
3. Denver Post 283,386 14,970 298,356 

4. New Orleans Times- 

Picayune & States 264,570 —— 29,784 294,354 

5. Chicago Tribune 238,080 —— 54,560 292,640 
6. Dallas News 202,744 71,795 274,539 
7. St. Louis Post-Dispatch 191,672 60,335 252,007 
8. Dallas Times-Herald —— 194,324 53,512 247 836 
9. Seattle Times - 163,197 77 A68 240,665 
10. Houston Chronicle —— 171,239 67,855 239,094 


inanimate objects, was announced 
this year by Foote, Cone & Beld- 
ing. In this technique, developed 
by the agency two years ago, 
sketches of brightly colored fig- 
ures are drawn with casual lines 
with no attempt to achieve a re- 
alistic effect. “Loose art” was de- 
veloped first to advertise products 
of S & W Fine Foods, and the com- 


pany has expanded its r.o.p. color 
ad schedule. 

No other new techniques or de- 
velopments have been reported in 
the r.o.p. color field this past year, 
although several newspaper exec- 
utives told AA that many experi- 
ments now are being conducted 
by paper manufacturers, engrav- 


ers, ink manufacturers and news- 
papers and other publications to 
find new ways to print color better 
and cheaper. 


® A cost study by Moloney, Regan 
& Schmitt, newspaper representa- 
tive, revealed that advertisers can 
buy a full-color page in each of 
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184 daily newspapers with r.o.p. 
facilities for a total cost of $207,- 
766—and receive 20,649,902 cir- 
culation for 1¢ per family. The 
study also disclosed that a full 
page in black plus one color can 
be purchased in each of the 560 
dailies with such facilities for 
$365,097. The per-family cost also 
breaks down to l¢, and the circu- 
lation tops 36,000,000. 

The Lake Shore report states 
that the average premium for 
three colors plus black is $265 
where a fixed dollar amount is 
used, and 58% where a fixed per- 
centage is specified, For one color 
plus black, the extra costs are 
$102 and 32%. 


Sinclair Names Harold Arbeen 

Sinclair Refining Co., Chicago, 
has appointed Harold A. Arbeen to 
the new post of district publicity 
manager of the Sinclair group of 
companies in Illinois, Indiana, 
Michigan, Wisconsin and Ohio. Mr. 
Arbeen formerly was financial 
editor of the Washington Times- 
Herald. 
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USE THESE INFLUENTIAL 
NEWSPAPERS TO SELL 
NEGRO FAMILIES ON THEIR 
OWN HOME GROUND. 


BASIC MEDIA 


BALTIMORE, AFRO-AMERICAN 
CHICAGO, DEFENDER 
CLEVELAND, CALL AND POST 
COLUMBUS, OHIO SENTINEL 
DALLAS, EXPRESS 

DETROIT, MICHIGAN CHRONICLE 
FORT FORTH, THE MIND 
HOUSTON, INFORMER 

KANSAS CITY, THE CALL 

LOS ANGELES, 

THE CALIFORNIA EAGLE 
LOUISVILLE, DEFENDER 
MEMPHIS, TRI-STATE-DEFENDER 
MINNEAPOLIS, SPOKESMAN 
NEWARK, N. J., AFRO-AMERICAN 
NEW ORLEANS, LOUISIANA WEEKLY 
NORFOLK, JOURNAL AND GUIDE 
PHILADELPHIA, AFRO-AMERICAN 
THE TRIBUNE 

RICHMOND, AFRO-AMERICAN 
SAVANNAH, TRIBUNE 

ST. LOUIS, THE ARGUS 

SAN FRANCISCO, SUN-REPORTER 
ST. PAUL, RECORDER 

TAMPA, FLORIDA SENTINEL 
WASHINGTON, AFRO-AMERICAN 
NATIONAL, AFRO-AMERICAN 
CHICAGO DEFENDER 
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nearest API office. 


31 West 46th St., New Yo 
JUdson 2-1177 
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Pacific Coast Representatives: 


4 ewe vintage tbuacres mods HH? MORSS a 
is pivezeshden abo a 


Here are a few examples. They represent America’s topnotch 
makers and distributors of consumer goods, many of whom have 
used Negro newspapers consistently for the past 35 years. 


By pinpointing their approach to the Negro consumer, adver- 
tisers capitalize on the unmatched loyalty and interest reserved 
by Negroes for their own newspapers. By recognizing the Negro 
as a consumer, they achieve most nearly their goal of a 100% 


API is proud to enjoy this recognition by astute media analysts 
who know that the best road to the $15 billion Negro market is 
through selected Negro newspapers. 


For complete information and helpful marketing suggestions, call on the 


INC. 


166 W. Washington St., Chicago 2, Ill. 
ANdover 3-6353 


ROBERT C. WHALEY COMPANY 


55 New Montgomery St., San Francisco5 6513 Hollywood Blvd., Los Angeles, Calif. 
HOllywood 38-7157 
More national! advertisers use Negro newspapers than any other medium directed to the Negro family. 
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Dailies’ ‘55 Outlook: 
More Ads, More Woes 


(Continued from Page 44) 
city after city. 

Finally, newspapers continued to 
be the dominant local medium. 
They were still the first port of 
call for the local charities, fund 
drives and circus advance men. 
They were still the only place 
where Indignant Citizen and Pro 
Bono Publico could sound the 
alarm and shake a warning finger 
at their lethargic fellow citizens. 

There are many cities in the 
U. S. where the public parks, the 
local colleges, playgrounds and 
whatever city planning exists 
would have been utterly neglected 
except for the newspaper. 


= Long ago, the Continuing Study 
of Newspaper Reading showed the 
importance of local news to news- 


paper readers. And while a Dien- 

_bienphu or a Dr. Sheppard case or 
'a Salk vaccine may temporarily 
pre-empt the reader’s attention, he 
invariably manages to read about 
the local crops, the new hospital 
and the local crime wave (be it 
only a ripple). 

This is something all local read- 
ers understand without it being ar- 
ticulated for them, and something 
advertisers are prone to forget— 
unless they sometimes pass an 
out-of-town newspaper stand and 
see the people away from home 
queueing up to buy their home- 
town papers. 

After all, Gleason is Gleason in 
Hoboken or Keokuk, and Life is 
Life in Portland, Ore., or Port- 
land, Me.—but something about a 


newspaper’s editorial slant, its 


comics, its typographic dress and 
its character make it a close and 
inseparable part of the lives of 
its readers. 


= Maybe this is why—despite the 
periodic moans of publishers that 
the profit has gone out of the 
newspaper business, and despite 
the undeniable fact that there are 
fewer metropolitan mewspapers 
published in the U. S. than there 
were a few years ago—newspaper 
values continue to stay high. 

Last year the St. Louis Globe- 
Democrat changed hands for $7,- 
750,000, and early this year the 
Toronto Globe & Mail was sold to 
R. Howard Webster for $10,800,- 
000. Those prices sent a low whis- 
tle through other branches of the 
publishing business. 


Advertising 


being a much better year than 
1954. In the first three months, 
based on a BofA check for 110 
cities, national advertising was up 
8.1% over the previous year. 

The big dollar categories were 
passenger (up 26.4%), gas and oils 
(up 15.1%) and the grocery clas- 
sification. Grocery ads, which ac- 
counted for around 22% of all 
newspaper national advertising in 
the first quarter, were up 4.7%— 
a little less than $2,000,000. 

There is some evidence that the 
major increases logged so far in 
1955 are among the larger papers, 
many of which are up substantial- 
ly in national linage—as_ the 
Media Records 52-city report at- 
tests. In the smaller cities, linage 
is on the rise, but the first quar- 
ter was nowhere near as spectac- 
ular as for their more affluent 
metropolitan counterparts. 


As newspapers swept through 
the first quarter, it was evident 
that 1955 showed every promise of 


The Blue Chips 


On Page 50 is a list of the top 


Get A Clear Picture 


of what you get for what you pay 
for advertising in Baltimore! 


Unless you have a clear picture of newspaper 


circulations in Baltimore you can pay twice for a 


double exposure of advertising and leave half the 


families in the dark about your product. 


When you advertise in the NEWS-POST, you buy 
the largest unit of daily circulation! You pay a ONE 
PAPER RATE... and you reach more than ONE- 
HALF of the Baltimore market. Use the Baltimore 
NEWS-POST for greater results at lower cost. 


Baltimore News-Post 
and Sunday American 


Represented Nationally by Hearst Advertising Service with Offices in Principal Cities 


Advertising Age, June 6, 1955 


100 newspaper advertising spend- 
ers. It’s hard to exaggerate their 
importance to the national adver- 
tising interest of newspapers. 

In the first place, this group 
traditionally spends just about 
half the total invested by all ad- 
vertisers spending more than $25,- 
000 in newspapers at national 
rates. The year 1954 was no ex- 
ception: Of a total of $594,120,000 
carried by newspapers, the top 100 
advertisers placed $286,471,411— 
48.2%. 

But equally important is the 
very cream of the crop, the top 
ten advertisers. In 1954, this group 
accounted for $122,555,283, or 42% 
of the top 100’s total, This repre- 
sented about 21% of the entire 
total of newspaper national ad- 
vertisers. 

That’s concentration. And it’s 
something often overlooked be- 
cause of the large numbers of ad- 
vertisers using newspapers, 


s It’s customary to think of news- 
paper advertising as compiled by 
many advertisers, whose individ- 
ual expenditures are small but who 
collectively spend a great deal. 
Not on the basis of the figures: 
Newspapers, like most other me- 
dia, make or break in a fairly 
tight circle of advertisers and 
agencies. 

In fact, when the second 10 ad- 
vertisers are added, the total of 
the top 20 advertisers becomes 
$159,581,986. This is 55% of the 
total of the top 100, or about 26% 
of the total volume of national 
advertising in newspapers. 

The top ten advertisers’ expen- 
ditures as a group declined in 
newspapers in 1954. They spent 
$122,555,283, compared with $128,- 
360,563 in 1953. They were the 
same top ten advertisers as in 
1953, and there were but two 
changes of rank: Lever Bros., 
spending $6,803,797, slipped from 
5th to 8th place (in 1953, it spent 
$10,660,745 and last year dropped 
36.2%). 

Schenley and National Distillers 
changed places. Schenley was 9th 
in 1953 with $7,269,150 and 10th in 
1954 with $6,157,600 (off 15.3%). 
National moved from 10th to 9th, 
spending $6,730,151 against $6,- 
403,887 in 1953—up 5.1%. 


= Of the top ten spenders, four 
showed gains, while the select 
group as a whole dropped nearly 
$6,000,000 in expenditure. Chief 
among the top ten was General 
Motors, which spent $35,591,415— 
a gain of 8%. 

Ford and Chrysler followed. 
Ford ($17,999,652) was off 1.5% 
from the 1953 pace, and Chrysler 
($11,787,596 in 1954) was off 
19.2%. 

Behind them came Colgate- 
Palmolive Co. ($10,990,682, off 
9.1% but retaining 4th place); Dis- 
tillers Corp.-Seagram ($9,815,375, 
up 3.3% and moving from 6th to 
5th place); General Foods Corp. 
($9,427,615, up 9.2% and moving 
up a notch to 6th); Procter & Gam- 
ble Co. ($7,251,400, down 9.3% 
but up one position to 7th) and 
Lever, National and Schenley as 
cited above. 

In the next ten companies, only 
four showed gains. Three were 
sizable—Monsanto ($4,101,841, up 
a staggering 142.6%, and into 12th 
place from 53rd); Liggett & Myers 
($3,628,065, up 88.9% and boom- 
ing into 16th place from 43rd); 
and General Mills ($3,186,138, up 
47.3%, from 34th to 18th). 


ws In this second group of ten, two 
mergers led to lower expenditures: 
American Motors, formed from 
Hudson and Nash, showed a 1954 
drop of 37.6%—to $4,015,528—but 
hit 13th place; Studebaker-Pack- 
ard Corp. showed a drop of 4.8%, 
to $5,121,118, but held 11th place. 

General Electric Co. recorded an 
11.2% gain, spent $3,792,542, and 
rose from 16th to 14th place. 
Standard Brands spent $3,740,877, 


a decrease of 33.8%, and dropped 
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Teletypesetters 
at Home & Abroad 


Following are two lists of tele- 
typesetters in use as of Jan. 31, 
1955, according to Teletypesetter 
Corp. One, including the U. S., 
its territories, Canada and Ber- 
muda, indicates categories of spe- 
cific users. The remainder of the 
list shows only the countries in 
which the teletypesetters are in use. 


U. S. OTHER COUNTRIES 
793 dailies 13 Brazil 
121 weeklies 1 Chile 
75 commercial 1 Colombia 
12 schools 2 France 
9 semi-weeklies 4 Great Britain 
1 tri-weekly 1 India 
2 feature tape 1 Indonesia 
services 3 Italy 
ALASKA 3 Mexico 
1 daily 5 Netherlands 
HAWAII 1 Panama 
2 dailies 1 Peru 
CANADA 1 Philippines 
44 dailies 1 Puerto Rico 
4 commercial 12 Sweden 
BERMUDA 5 Venezuela 
1 daily 


to 17th place. R. J. Reynolds To- 
bacco Co. spent $3,100,393—off 
16.7%—and went from 15th to 
19th. Swift & Co. spent $2,971,310, 
a 94% decrease, and dropped 
from 18th to 20th. 

There were, of course, some 
whopping increases. Monsanto is 
one example. Others were Socony- 
Vacuum Oil Co., which spent $2,- 
389,393, up 108.8%. The refiner 
moved in rank from 79th to 27th. 
National Biscuit Co. spent $2,354,- 
007. This was up 58.1%, and in 
rank from 58th to 29th; Curtis 
Publishing Co., which spent $2,- 
210,773, up 64.8%, moved from 
66th to 34th. 


s Texas Co. spent $2,172,663. This 
was a 204.7% increase; it boosted 
the company from unranked posi- 
tion to 36th. American Airlines 
was up 104.4% to $2,133,662, and 
from 88th to 38th; Gulf Oil Corp. 
was up 206.6% to $2,048,242, and 
to 40th place from unranked. 

Helene Curtis Industries 
bounced from 92nd to 4ist; it 
spent $1,952,681—up 93.5%. East- 
man Kodak advanced from 98th 
to 46th; it. spent $1,708,488—up 
83.4%. Revlon spent $1,589,450— 
up 420%—and moved from un- 
ranked to 54th place. 

Other notable gains: Phillips 
Petroleum spent $1,519,911—up 
124.9%—moving up to 60th place 
from unranked. C. A. Swanson & 
Sons increased to $1,279,991, up 
193.3%. Its rank rose from un- 
ranked to 68th. Time Inc. spent 
$1,380,127—up 111.4%—and moved 
into 65th ranking. 

Cities Service Co. spent $1,205,- 
446—up 127.2%—and moved into 
73rd ranking. Wilson & Co. spent 
$1,118,183—up 105.1%—and moved 
into 83rd ranking. 

Mennen Co. spent $1,095,313— 
up 162.6%—and advanced into 
85th place, and Purex Corp. spent 
$1,000,881—up 128.4%—and moved 
into 93rd ranking. 


= Reviewing these substantial in- 
creases, it is interesting to note 
that oil companies played a lead- 
ing part. In fact, of the ten oil 
companies listed in the top 100, 
only two decreased newspaper ex- 
penditures (Shell cut 8.3% to $1,- 
752,079 and Sinclair dropped 3.9%, 
to $1,056,179). Meanwhile, the 
smallest increase registered by 
any of the other oil companies in 
the top 100 was 15.9%. 

One of the primary concerns 
newspaper advertising men have 
exhibited is the high rate of turn- 
over of newspaper advertisers, 
which runs around one-third each 
year. It is somewhat offset by new 
companies moving into newspa- 
pers. In the list of 1954’s 100 lead- 
ers, 19 appear who were not in it 


in 1953. 


Also heartening is the fact that 
the 100 leaders (despite the gen- 
eral drop-off at the top of the 
group) spent more than in 1953— 
$286,471,411 vs. $284,818,435. The 
lowest spender in the group de- 
clined from $926,770 in 1953 to 
$922,532 in 1954. 


® Let’s go back briefly to the top 
20 newspaper advertisers to see 
something interesting—the limited 
nature of the top spenders in 
newspapers. The top ten (remem- 
ber, they spent about 42% of the 
total of the top 100) include three 
automobile makers, three distillers, 
three soap companies and a giant 
food company. 

The second ten, whose total com- 
bined with the first ten accounts 
for 55% of the top 100 and 26% of 
all national newspaper spending 
in this compilation, includes two 
more auto makers, a chemical 
company—whose detergent ac- 
counts for its position—two cigaret 
companies, three food companies, 
a meat packer and a giant electri- 


cal company. 

In other words, the heaviest in- 
vestment in newspapers continues 
to be made by automobile manu- 
facturers, distillers, soap com- 
panies, and specialized food pro- 
cessors. 


The Gold Fields 


In studying the classifications of 
newspaper advertising in 1954, two 
things stand out: First, that auto- 
motive was the top single classifi- 
cation—$139,861,000—surpassing 
groceries, usually the leader. Gro- 
ceries’ expenditure was $129,466,- 
000. Automotive was up 7.9% (a 
reflection of increased new car ad- 
vertising plus the big swing by 
gasoline companies into the medi- 
um referred to earlier). Groceries 
were off 2.8% (almost $4,000,000). 

Four more classifications caused 
concern. Medical slipped 2.9%, 
down from $21,294,000 in 1953 to 
$20,678,000 in 1954. Tobacco de- 
clined 17.1%, down from $20,137,- 


| 000 in 1953 to $16,702,000 in 1954. | 
‘Toilet requisites slipped 13.7% | 
(about $6,500,000) from 1953's 
$46,328,000 to 1954’s $39,980,000. 
Radio and tv slipped 36.7%, to 
$17,702,000. 

Alcoholic beverages were up 
6.4% and spent $61,087,000 in 1954. 
Insurance was up 28.6%, to $10,- 
952,000. Sporting goods were up 
36.3%, to $4,768,000. And trans- 
portation rose 5%, to $29,298,000. 


® Nevertheless, the classification 
study worried newspaper men. 
They felt that the losses occurred 
in vital classifications and the 
spectacular gains in fairly minor 
areas. Newspapers showed gains 
in 13 of the 24 classifications. 

During ANPA week, in April, 
newspaper publishers were told 
that the Bureau of Advertising 
would work on the “loss” classifi- 
cations at the same time it con- 
centrates on “growth” classifica- 
tions—which include new cars, gas 
and oil, airlines, insurance and air 
conditioning. 


Summary 


In the first half of 1955, news- 
papers were recording advertising 
gains, although large newspapers 
seemed to be doing markedly bet- 
ter than small ones. Through the 
first four months of the year news- 
print consumption was 1,619,424 
tons—up 6.3% over 1954, 6% over 
1953. 

Despite television, competitive 
print media and aroused govern- 
ment interest in their business, it 
looked as if 1955 would be a tre- 
mendous year for newspapers. 


New Vermouth Offered 

Christian Bros., Napa, Cal., is 
placing on the market, through its 
national distributor, Fromm & 
Sichel, New York, a new dry and 
a new sweet vermouth. No adver- 
tising will be done now, AA was 
told, but some newspaper and tv 
coverage may be undertaken this 
fall. 


THE 
OREGONIAN... 


circulation 
leadership 


-. :- With 
advertising 
leadership 


Oregonian 
Daily Lead 


Over 2nd 


Over 2nd 


Oregonian 
Leadership 


Year: 1954 


10,281 City Carrier Lead 


Paper 


7,001 ABC City Zone Lead 
3,544 Retail Trading Zone Lead 


40,848 Total Circulation Lead 


2,613,570 lines 
1,219,097 lines 
3,316,115 lines 
7,148,782 lines 


Paper 


Retail Advertising Lead 
General Advertising Lead 
Classified Advertising Lead 
Total Advertising Lead 


*Sources: ABC Publishers’ statements for 
6 months ending September 30, 


1954; 


Media Records total advertising, less AW, 
TW and Comics, 1954. 


Represented Nationally by 


MOLONEY, 


REGAN & SCHMITT, INC. 


THE Oregonian 


PORTLAND, OREGON 


Largest Circulation in the Pacific Northwest 


236,289 Daily + 294,216 Sunday 
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Five-Year Comparison of Newspaper Expenditures 


1950-1954 Figures for Advertisers Spending $25,000 or More in 1954 
Source: Bureau of Advertising, American Newspaper Publishers Assn. 


ms = 6 = = 1954 1953 1952 1951 1950 1984 1953 1952 1951 1950 
P. Ballant Canadian National Railways 325, 16,526 338,646 280,802 128,965 
A Baltimore ry dy ee aL PH 2. 335 oe HH pita —— Canadian Pacific Railway 433,993 381,800 396,434 447,303 277,570 
Baltimore Paint & Color ’ ” |John B. Canepa Co. ... 69,229 40,179 68,814 51,753 
Abbotts Dairies Inc. ...$ 33,207$ $ $ $ Se. 5 scndveaees 104,767 104,706 196,698 142,102 40,430 | Cannon Mills Inc. ..... 533,995 918,616 136,010 
Acacia Mutual Life culioe Bandini Fertilizer Co. .. 27,802 ‘ : . r Canute Water ‘- hep B~ anus By an 113,424 
Insurance Co. ...... , Bankers Li Capital Airlines Inc. ... , ; ’ 264 620,839 
nto. 36.885 36,545 49,021 wena by opel Co. usoe 1,153,276 243,828 246,413 130,471 Reed aitteds be. | SEES 
Leon Ackerman ........ 47,546 Barbasol Co. ........ oa 307 27,349 05,118 257,597 49,302 | Capudine Chemical Co. . 36,399 39,740 44,276 51,152 55,768 
Admiral Corp. ........ 439,465 1,468,370 1,236,847 2,143,960 2,724,631 |Barron’s Publishing Co... 30.048 34633 42710 30.772 32,332 | Caravan Tours ........ 34,174 
Adohr Dairy Co. ..... 29,730 Barton Distilling Co. ... 44,712 48.006 ; . °"* | Cardinal Craftsmen Co. . 41,819 
Adolph’s Ltd. ......... 155,193 158,689 32,620 Bates Mfg. Co. ..... Soe 71.076 7 a fee 67,345 105,846 70,591 43,572 
Affiliated Gas Equip- Bavarian Brewing Co. ... 82,696 89,845 72,437 «69,083 _53,554| Carnation Co. -.... LEAS LIGASE (EOS «(STRING (918,609 
ment Inc, .......... 50,225 36,835 31,617 148,841 110,313 | Beacon Co. ........... 1,466,758 1,134,648 1,088,152 694,143 780,243| Carolina Power & Light Co, 33,495 34,942 36,414 = 35,672 33,128 
Air France, French James B. Beam Distilling — _— , ew" Carrier Corp. ......... 169,363 123,603 35,116 56,222 76,397 
National Airlines 295,127 207,689 150,979 111,287 12046) ¢ . 351.900 247.675 152.210 122,468 54,150| Cartan Travel Bureau Inc. 45,362 42,404 37,481 28,803 
Alabama Gas Corp. ... 32,133 Beatrice Foods Co. ..... S7AG0G © GS108 «172.009 «195,576 125,027 | SE Pretets Dee. ... SSL BIE STSCZL = OG.ELL (288,500 
Aladdin Co. .........-. 46,731 59,472 61,580 47,355 33,428 Beaunit Mills Inc. ..... 71.381 73.249 65.728 46.045 43.465 Cat’s Paw Rubber Co. .. 93,293 
Aladdin Industries Ine. . 53,121 Beaute Vues Corp. ga Te 85.777 76.128 149.451 199.060 87.184 Celanese Corp. of America 138,719 126,057 104,220 131,007 36,809 
Allegheny Airlines Inc. . 88,439 47,157 Beech-Nut Packing Co. . 838.705 442.155 285.505 414.567 510.355 Centennial Flouring Mills 
Mark Allen Co. ....... 32,188 Bell & Co. ........... 130,075 132,891 125,874 56,689 64,012] © aanss ese en ee wee 
Alles & Fisher Inc. .... 66,120 50,389 47,665 58,899 61,252! Bell Brand Foods Ltd. 42.681 ‘ Central Illinois Light Co. 60,674 52,535 
Alliance Mfg. Co. ...... 79,790 87,538 43,533 49,092 ——| Bel! Telephone Co. of ' Ceribelli & Co. ........ 31,474 33,866 40,196 35,173 32,134 
Allied Chemical & Pennsylvania ........ 386,473 432,221 379,683 332,504 ———| Channel Master Corp. -. 40,142 
& Dye Corp. ....... 36,748 Beltone Hearing Aid Co. 59,772 54,365 53.430 68,118 116,353| Chattanooga Medicine Co. 146,796 180,933 171,415 127,651 110,605 
Allis-Chalmers Mfg. Co. 34,118 44,253 Bercut Richards Packing Co. 26,652 45,954 38,033 25.160 Cheerful Card Co. ..... 129,747 112,380 89,558 
Allstate Insurance Co. 565,655 397,652 51,905 62,868 349,244) arnold Bernstein Shipping ° : > Chemstrand Corp. ..... 37,535 38,710 
Aluminum Co. of America 70,772 167,175 44,673 125,725 88,975 OA... dbs ele 33,715 48,903 72,458 26,500 Chesapeake & Potomac 
Aluminum Lock Shingle Berry Tours Travel Service 42 358 “ 7 Telephone Co. eeeeee 328,244 308,472 350,831 291,214 226,353 
__ QS 41,645 Best Foods Inc. ....... 923,364 1,065,530 524,177 1,725,954 1,890,302| Chesebrough Mfg. Co. .. 787,698 425,438 358,376 314,350 305,358 
Amana Refrigeration Inc... 25,326 55,377 61,598 Bev-Rich Products Inc. a oo F Chicago, Burlington & 
Amelia Earhart Luggzge as Bib Corp. ............ 33.902 oe oe eb ss ie 183,465 138,864 97,245 122,619 
Fred W. Amend Co. ... 160,25 ee i 282.6 : 083 148,874 icago Daily News .... ’ 
American Airlines ...... 2,133,662 1,043,985 828,129 693,168 842,666] Hazel Bishop Inc. 28S 20% | 208164 362.928 121953 110,215| Chicago, Milwrukee, St. Paul 
American Bakeries Co. .. 113,726 78,921 147,308 49,459 9 | Waliter J. Black Inc. ... 637,982 665,492 836,286 1,357,845 819,310| ,, © Pacific Railroad ... 322,934 331,489 318,095 279,169 = 404,557 
American Brewery Inc. .. 57,627 Blackstone Corp. ...... 83.090 " : Chicago & Northwestern 
American Cabinet Co. .. 88,771 Blanton Co. .......... 43,070 55,408 54,459 77,062 —81,046| Railway... = a ae 
American Chain & Cable Co. $1,998 Blitz-Weinhard Co. .... 58,268 49,521 48,540 28,239 Chicago, Rock Island & Pacific 
American Character Doll Co. 53,468, 49,780 36,142 Bloch Bros. Tobacco Co. 110,465 45.673 45,886 Railway Co. seen eeee 144,109 167,748 135,820 108,820 130,892 
American Chemical Paint Block Drug Co. ....... 703,557 1,370,160 1,858,104 845,176 911,762 | Chicago Tribune ....... 61,075 191,157 210,353 = 99,926 152,467 
ee ee 45,932 38,166 Bobbs-Merrill Co. ...... 41,741 43,594 56,771 112,836 52,963 | Chilton Greetings Co. SS = 52,2 
American Dairy Assn. * 94,046 113,451 287,405 177,537 149,675 Boeing Airplane Co. apres 30.706 43,358 40,922 32,290 ( Chock Full O’ Nuts seeee 235, 544 73,286 
American Distilling Co. . 60,154 79,850 151,909 126,353 93,889\ pon ami Co. ......._. 52947 100743 177961 133634  96.162|ChrYsler Corp. ........ 11,787,596 14,582,794 11,702,787 13,519,090 13,703,451 
American Export Lines .. 244,950 270,014 248,981 268,736 189,452] judy Bond Inc. ........ 30.108 , | Chun King Sales Inc. 138,770 60,376 64,626 49,991 
aaadien ened Oh. 258,354 374,693 292,772 184,022 399,970| Bonnie Hubbard Kupboard 44138 46.880 37.585 Church & Dwight Co. .. 301,879 119,672 61,539 58,876 27,143 
American Gas & Electric Book Find Club ....... 28,238 25,509 Cigar Institute of 
a aE SR 56,259 Book-of-the-Month Club . 415,166 365,618 295,665 368,447 191,963| America Inc. ....... 172,168 180,540 129,962 
American Girl Shoe Co. . 51,674 Booth Bottling Co. .... 27,944 er “ef ee ee SNS 
American Home Magazine Gorden Ge. .......... 2,811,797 2,551,926 1,681, ,958, 598, range as rie 
Corp. eae ae A ERS 39,263 37,243 Borg- Erickson Corp. at 34,893 = 1,661,705 1,998,352 1,596,955 . Co. eceeessesscsese 85,972 45,876 50,763 68,025 55,774 
American Home Products Borg-Warner Corp. ..... 722,908 315,165 137,862 204,035 132,779 | Cincinnati & Suburban Bell 
ee Dahigi ss pent 1,587,823 Boston & Maine Railroad 40,232 34,870 32,951 39,693 51,290| Telephone Co. ....... 41,687 46,711 61,411 47,193 37,861 
American Homes Club Plan 39,140 Boston Consolidated Gas Co. 61,048 51,079 30,822 62,284 64,662 | Circle Line Sightseeing 
American Laboratories .. 42,954 Boston Edison Co. ..... 72,925 89,251 61,267 118,951 148,666|_ Yachts Inc. ......... 29,424 25,091 
American Maize Products Co. 178,705 Botany Mills Inc. ...... 56,887 36,972 109,908 85.011 51,490 Cities Service Co. ...... 1,205,446 530,530 317,391 241,525 412,665 
American Molasses Co. . 32,734 Bourjois Inc. ......... 52,098 43,683 77,398 50,609 64,626| Citizens Gas & Coke Co. 61,466 60,438 49,186 33,466 
*American Motors Corp. 4,015,528 Bowman Dairy Co. ..... 297,715 201,452 162,128 153,703 140,033| Clairol Inc. ........... 290,331 226,541 134,440 49,674 
American Oil Co. ...... 289,470 E. J. Brach & Sons .... 26,663 92,224 145,191 207,538 | 2. L. Clark Co. ....... 80,750 
American Petroleum In- Braniff Internatiorial Clark-Cleveland Inc. 435,332 506,867 409,390 371,528 315,567 
RA a irl 598,220 eR 389,308 416,071 387,443 178,682 156,108 — Electric Illuminating 
American Pop Corn Co. 107,800 Braun Baking Co. ..... 35,295 25.089 TE * cotetems . stimeeest, OUe Carneseavercone J 105,579 100,579 91,870 94,122 
American President Lines 70,372 John H. Breck Inc. .... 174,492 77,007 26,542 Clint: Sandusky Brewing 
American Radiator & Stand- M. J. Breitenbach Co... 32,183 39,701 29,661 29,379 | _ COMP. ....--... 000s 30,039 = _ 39,925 
ard Sanitary Corp. .. 84,989 Brewing Corp. of America 90,731 179,664 81,428 29,835 206,070 clicaot Club Co. ..... 90,482 137,305 50,624 88,998 63,771 
American Safety Razor Co. 45,353 Bridgeport Brass Co. ... 50,532 88,549 81,299 46,652  248,699| Climalene Co. ......... 99,450 83,287 143,123 175,683 163,490 
American Society of Brillo Mfg. Co. ....... 130,276 241,304 243,339 214,794 154,375| Cling Peach Industry of 
Travel Agents ....... 45,872 Brimms Plasti-Liner Co. | 50,370 52,570 45,747 86,444| California .......... 432,490 312,031 331,768 194,347 205,302 
American Sugar Refining Co. 346,826 Bristol-Myers Co. ...... 922,532 2,206,463 2,283,824 1,481,087 1,612,839 | Clinton Foods Inc. .... 564,820 309,231 198,062 546,361 367,280 
American Telephone & British Industries Fair .. 27,511 Clorox Chemical Co. ... 2,330,431 2,480,136 852,201 719,816 422,363 
Telegraph Co. ...... 85,825 British Overseas Airways 326,096 432,653 354,904 340,091 223,503) Cluett, Peabody & Co. . 280,670 
American Tobacco Co. .. 2,623,775 Broil-Quik Inc. ........ 53,506 26,799 Coats & Clark’s Sales Corp. 48,450 28,431 
American Viscose Corp. . 29,933 Brooklyn Union Gas Co. . 172,609 108,182 236,321 59,568 40,672| Coca-Cola Co. ........ 1,558,936 1,829,991 1,682,395 1,461,567 1,777,922 
American Woolen Co. ... 54,967 Brown Corp. .......... 71,322 Coleman Co. ......... 66,424 137,246 192,136 109,545 92,004 
Anderson-Erickson Dairy Co. 34,578 Brown-Forman Distillers Colgate-Palmolive Co. ..10,990,682 12,085,582 12,088,261 10,842,173 8,998,024 
ee ee 32,392 cn iinaess 1,503,530 1,238,212 995,657 1,038,624 1,198,206| College Inn Food Products 
Anheuser-Busch Inc. ... 1,693,231 Brown-Graves Co. ...... 41,503 56,950 59,087 51,427 58,518)  ©% «--..--eeeeeeee 41,741 56618 75,649 76,412 83,812 
Animal Foundation Inc. . 54,212 Brown Shoe Co. ....... 32,611 32,360 Hal Collins Co. ....... 79,902 
Annette Fashions Co. ... 52,835 Wallace Brown Inc. .... 29,600 Colonial Airlines Inc. .. 109,391 100,358 78,992 64,067 56,854 
Charles Antell Inc. .... 181,144 Brown & Williamson Tobacco Colonial Baking Co. ... 38,629 
os Apple Service SB eS 677,537 45,860 605,064 1,085,506 352,608 | Colonial Studios Inc. ... 136,100 46,950 36,142 
PERRI, “2 ‘ J. T. S. Brown’s Sons Co. 26.727 Columbia Baking Co. ... 79,434 156,277 225,398 93,414 85,120 
Aopalchian Electric Power Brownell & Field Co. .. 41,676 33,224 ~—. 27,116 30,045 | Columbia Brewing Co. 140,307 79,281 136,764 63,172 44,859 
aN. oS 2a 69,302 E. L. Bruce Co. ....... 228,341 330,128 216,159 149,934 124,362 | Columbia Broadcasting 
Anpleton-Century Crofts Brunswick-Balke-Collender System... eseeeee 406,984 347,581 142,309 277,955 116,296 
ceaenssccceeen 32,289 46,413 49,917 71,302 Ee ESC 5 40,261 84,569 106,596 71,800 87,807 | Columbia Tobacco Co. .. 72,620 
Po Farm Co. ....... 31,404 52,030 33,127 61,453 115,964/ Buckeye Brewing Co. .. 40,249 Columbus Gas Co. ..... 38,570 45,461 47,633 26,057 
Argus Cameras Inc. .... 69,915 186,227 145,526 89,535 49,761) Burger Brewing Co. .... 143,740 151,268 75,649 167,095 131,125 | Columbus & Southern Ohio 
Arkansas-Louisiana Gas Co. 51,068 44,129 52,373 28,659 Burgess Battery Co. .... 25,010 Electric Co. ........ 60,543 53,296 49,059 40,499 40,616 
Arkanses Power & Light Co. 27,046 Burlington (Mills Corp. .. 61,258 101,451 84,766 132,741 192,437| Commercial Solvents Corp. 64,028 72,785 137,310 -——— 54,203 
Arkansas Rice Growers W. Atlee Burpee Co. ... 50,911 103.012 111,510 59,212 97,738| Commercial Travelers Mutual Accident 
Cooperative Assn. .... 74,727 115,892 100,958 80,039 69,962 | Butcher Polish Co. ..... 53,215 Assn. of America .... 70,523 75,904 88,884 78,954 87,185 
| Armour & Co. ........ 2,413,462 2,097,392 1,924,859 2,222,473 2,141,452] Buxton Inc. .......... 34,408 54,248 36,627 25,437 36,662| Commonwealth Edison Co. 348,022 314,627 239,185 242,599 192,273 
Arnold Bakers Inc. .... 91,298 138,062 229,171 84,170 85,763! Buy-Lines by Nancy Sasser 565,039 613,057 839,789 1,255,626 Commonwealth of 
) Arnold, Schwinn & Co. . 99,024 126,594 137,817 106,195  86,362|Bymert-Tintair Inc. .... 39,789 41,404 ——— 188,535 55,321] Pennsylvania ........ 48,059 41,898 
Arrow Liqueurs Corp. ... 36,986 26,023 27,052 Community Traction Service 31,250 
Artistic Card Co. ..... 168,972 132,596 57,758 Compagnie Generale Trans- 
Ashley's Ime. ......... 31,913 Cc EE <sienvacv as 92,719 130,496 , 
; Ask Mr. Foster Travel Congoleum-Nairn Inc. .. 342,337 77,700 95,913 179,793 29,246 
Service Inc. ......... 56,292 57,984 40,713 13065 Conmar Products Corp. . 27,137 45,712 27,670 
Associated Hospital Connecticut Light & 
Service Inc. ........ 926,241 624,154 368,091 231,682 ———| John E. Cain Co. ...... 31,386 40,802 50,273 50,660 62,506] Power Co. .......... 39,272 44,007 47,227 45,770 27,713 
Associated Labs. Inc. ... 27,898 Cain’s Coffee Co. ...... 42,287 43,259 37,547 Consolidated Cigar Corp. 1,035,646 1,109,947 1,022,774 824,726 357,184 
Associated Products Inc. 56.832 44,761 32,789 67,064 43,641 — Yous gay of on.ens 79.295 Pn ee Cosmetics Inc. 1,707,173 1,131,247 179,143 94,691 ———_ 
Assn. of Casualty & alifornia ....+++++- ’ onsolidated Edison Co. . 357,329 435,811 54, ' y 
| Surety Cos. ......... 95,015 yea sy Sang al 54,261 27,138 630,434 1,019,561 686,600 = Royal Chemical ow See See 
Atchison Topeka & Santa ifornia & Hawaiian Sugar SS adaseaeuhs ake 57,986 35,218 147,588 121, 
Fe Railway ....... . 500,740 740,334 461,671 607,330 446,638 a ot — .... 153,312 157,472 133,786 90,326 111,055 Conaliateg Vultee Aircraft - 
Atlanta Gas Light Co... 26,055 27,040 rnia Lima rapa 29,848 36575 26,515 75, 
Atlantic Coast Line Growers Assn. ...... 36,480 121,006 39,562 33,885 45,875 Continental Airlines Inc. 160,591 146,609 96,681 sor sans 
SS Pear 327,622 308858 237,396 235,139 191,012) California-Nevada Manufacturers Continental Baking Co. 438,543 920,367 1,049,226 1,147,228 1,142,096 
Atlantic Insurance Cos. . 53,519 54,281 51,097 32,754 ———| of Carbonated Beverages 39,196 Continental Casualty Co. 49,696 39,864 54,518 33,816 30,572 
Atlantic Refining Co. ... 297,243 263,097 204,298 259,699 | California Oil Co. ...... 248,938 89,547 84,029 126,861  86,724| Continental Oil Co. .... 770,870 560,742 397,118 513,903 474.210 
Atlantis Sales Corp. ... 197,002 473,197 246,784 246,420  449,050/ California Packing Corp. 463,732 647,087 603,936 479,440 393,506 | Continental Trailways Bus 
/ Austin Motor Co. Ltd. California Pet Foods Co. 40,028 ~ ene 81,186 150,612 110,216 136,836 105,339 
(England) ......... 56,513 189,235 200,911 142,813 139,502| California Physicians Converted Rice Inc. .... 39,798 : 
Austin, Nichols & Co. 41,484 26,382 29,062 BaTGD wc ccccccccess 43,900 79,235 63,582 50,317 47,492 | Cook Chemical Co. ..... 210,880 231,169 65,380 140,081 48,534 
Aveo Mfg. Co. ........ " 1,379,852 2,205,774 1,182,726 1,542,115 1,540,582 | California Prune & Apricot Cook Paint & Varnish Co. 41,310 61,567 129,068 
*American Motors Corp. figures for the years 1950 through 1953 are the com-| Growers Assn. ...... 121,769 200,068 114,144 94,921  118,193| Thomas Cook & Son .... 233,885 225,783 192,491 159,964 153,831 
bined expenditures of Nash-Kelvinator and Hudson. Calternia Walnut Growers Adolph Coors Co. ..... 39,908 31,199 45,458 35,037 32.035 
aint. cakes 196,382 191,310 191,214 188,757 178,015| Copper & Brass Research ; 
B Californias Sate 28 489 ah. | Suadheweans ees 37,204 
nsurance ‘ Corn Products Refining Co. 1,061,707 1,237,938 ‘ 
California Wine Assn. .. 33,991 Cott Boverase Corp. .... SOAGR2  2ES4n8 be oo yes — 
: B&B Enterprises ...... 25,043 Calo Dog Food Co. ..... 85,370 25,612 Cotton Shop .......... 25,652 
B. B. Pen Co. ........ 136,303 136,932 58698 66,936 Campana Sales Co. .... 471,910 457,056 398,067 357,494 445,513|Coty Inc. ............ 269,183 297,382 361,175 378,504 260.673 
B. C. Remedy Co. ..... 113,572 157,348 284,228 397,200 318,757) Harry T. Campbell Sons Cowles Magazines Inc. . 305,802 337,149 358,767 275.294 451.762 
: B. T. Babbitt Inc. ..... 633,352 172,937 212,826 557,123 512,794| Corp. .........+++: 147,277 115,242 83,404 = 32,653 © 25,522| John J. Crawley Co. ... 94,859 45,163 ; ; 
: Bacardi Imports a. can — 182,943 47,549 61,065 88,050| Campbell Soup Co. sae 1,567,374 1,573,265 1,199,311 1,049,041 578,615 | Cream of Wheat Corp. .. 51,475 
Badger Paper Millis Inc. ' Canada Dry Giner A Creamette Co. ........ 93,97 
Bali Brassiere Co. ..... 31,954 45,999 65,745 27,638) Ine. .....+---++0e- 1,040,396 1,039,314 760,059 896,515 769,305 Creomulsion Co. ....... 157.201 naan ti amie Pap 
ee Gite ..........2 101,051 102,939 104,093 110,741 107,643! Canada Steamship Lines Ltd. 59,625 316,526 338,646 280,802 128,965| Crosse & Blackwell Co 55,024 ; ‘ 
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In Chicago, it takes 2 — 
to float a big proposition 


No single daily newspaper reaches even half your Chicago-area 


prospects. It takes Two. For greatest unduplicated coverage, one 
must be the... 


CHICAGO 


SUN -TIMES 


211 W. Wacker Drive, Chicago © 250 Park Avenue, New York 
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4 REPRESENTED BY: SAWYER-FERGUSON-WALKER CO., LOS ANGELES, SAN FRANCISCO, PHILADELPHIA, DETROIT, ATLANTA @ HAL WINTER CO., MIAMI BEACH 
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86 
1954 1953 1952 1951 1950 1954 1953 1952 1951 ll 
Crowell-Collier Publishing Father John’s Medicine Co. 51,324 67,892 76,753 68,972 ; 
Co. eee eeeeeeseeees 490,984 690,430 790,195 876,056 651,938 Fedders- -Quigan Corp. oa 266,899 177,698 45,975 55,514 oe 
neg Pa ge = 31,056 38,243 36,486 62,478 47,293) Frank Fehr Brewing Co, 203,565 113,627 142,089 208,960 160,249 
rown Centr roleum Frederick Fell Inc. .... 28,596 
aE is oc cauye 86,532 65,587 42,577 43,562 -——| Felton, Sibley & Co. .. 27. 4 32,682 
Crown Publishers ...... 62,688 58677 85,564 115,627 61,037|. Fendrich inc. —. 
Crown Zellerbach Corp. . 135,510 160,375 165,526 120,848 70,043 | Dorothy Ferguson Inc. en473 
Cudahy Packing Co. ... 145,039 480,371 465,390 699,626 590,221/) W. Filbert Inc. “st 439,302 360,255 335,899 278,948 288,618 
Cummins-Chicago Corp. . 102,593 Financial World ...... om 50,844 45,976 60,058 42,259 
Cunard Steamship Co. .. 398,149 329,894 371,477 212,103 325,731 | Fine Editions Club 32.498 
Helene Curtis Industries 1,952,681 1,008,895 488,377 183,369 278,895 Firestone Tire & Rubber Co. ome 743,248 849,959 358,797 207,566 
Curtis Publishing Co. .. 2,210,773 1,341,462 1,371,047 637,200 422,768 | Firth Carpet Co. ...... 53.883 
Curtiss-Wright Corp. ... 237,898 193,960 151,140 157,443 -—| Fischer Baking Co. .... 31,269 42,704 59,510 69,721 66,378 
° Fisher Brewing Co. .... 30,576 
D Fisher Flouring Mills Co. 31,897 
Flexees Inc. .......... 160,684 ss (474,497 
Florida Citrus Commission 591,642 676,204 146,256 6684 ’ 
— Cigar — ++ 66,788 = 40,532 «=-———- 72,935: 107,137 | Florida Fashions Inc. .. 70,668 47.981 106,854 sae 457,188 
Power Florida Power & Li . ; : , i 
palitit, G0. as-s-- 52,974 46,987 46,734 40,384 33,648 ato oo. oe Bes 65M OMS 
amar ibuting . , Delivery Assn. ..... 591 301 75,944 
Dan River Mills Inc. .. 88,443 41,229 MimMmma . a. 2 = 
Dana Perfumes Inc. .. 51,193 41,900 100,968 139,491 90,578|) Aa. Folger & Co... 833,643 1,016,522 655,316 725,389 600,849 
Jack Daniel Distillery .. 168,399 70,704 78,347 34,368 8. C. Forbes & Sens ’ 
R. B. Davis Co. ...... 112,896 57,263 39,743 38,757 37,619! publishing Co. ...... 25,428 37,795 65,006 64,365 46,208 
ms ag nerd Inc, = 73,859 85,747 = 59,261 = 70,464 = 75,541 | Ford Motor Co. ...... 17,999,652 1,278,304 10,860,000 10,730,000 15 8700 
ayton Power Foremost Dairies Inc. 85,352 74,656 97,596 — 
er verre 26,125 29,664 31,574 48,208 41,371 /Formfit Co. .......... 205,267 194,331 190,149 189,932 209,585 
Dayton Rubber Co. ... 89,875 40,567 Fort Pitt Brewing Co. .. 72,821 111,952 118,504 149,543 157,094 
Dean ui oo. agagk 205,935 183,497 148,175 190,638 136,089 | Foster-Milburn Co. .... 534.097 563.330 555,585 579,346 504,056 
Deering, Milliken Foster Trading Corp. .. 35,167 33,553 
| RES ee — 135,030 141,381 37,225 35,370 | Peter Fox Brewing Co. 30,990 130,282 120,064 oe — 
Deering Nurseries 6 Fox Deluxe Foods Inc. 46,406 57,083 69,000 oummenp 
DeJur-Amsco Corp 29,183 32,558 25,198 | Frankenmuth Brewing Co. 172,790 
Delaware, Lackawanna & Franz Baking Co. .... 42,639 60,430 80,980 53,360 49,336 
Western Coal Co. 110,531 157,062 191,795 162,199 117,692 |Freihofer Baking Co... 52146 47.209 ——— 29,934 38,728 
western Railroad Co, 36483 32,752 44,807 into... mes <a ——— 
estern al . '’ , — ’ bane Se . ME. we ’ 
Delta-C&S Air Lines .. 671,975 730,082 410,464 416,637 292,945| Funk & Wagnalls Co... 61.764 80.718 51,158 57,841 88,114 
Denmark Cheese Assn. . 53,520 Furness Bermuda 
George D. Dennison Steamship Line ..... 167,097 144,937 129,647 180,306 120,883 
eeeeeeveeeeeeeeene 50,012 —— Futorian Mfg. Co. eee 33,150 
Detroit Edison Co. .. 95,864 107,005 79,740 89,520 39,111 
Detroit News ........ 39,424 28,707 
Devoe & Raynolds Co. 93,879 41,807 32,920 28,956 63,470 G 
Dial Press Inc. ..... re 38,982 47,050 50,203 48023 35,951 
Diamond Crystal Salt " t : 87,575 ieeeedina 
Diamond Match Co. ... 72,554 173,839 239,371 176,356 86,998 FA 4. Galle Winery == S2,06h 44,152 58,987 
Diamond Publicity Oy ds caues eesesee 131,789 38,297 66,691 78,813 68,991 
fe ss | ae 46,908 Garcia y Vega Inc. . 61,787 46,483 
ec tities: 9,815,375 9,505,529 9,157,887 8,172,150 7,195,437| Cas, Rumer Co. ---- — S7s068 
220 Gas Co. of Scranton .. 25,371 37,470 
Dixie Brewing cs.. 37,671 40,209 43,736 42,089 (220 | om a Elesble Ge. 
ixie up “rv rrer ' Sa . J y 932 
Dr. Pesper Co. ...... 83,737 152,886 197,391 211,605 124,613] - Of Baltimore .. 366,897 301,073 72,479 = 52,328 86, 
Dodd, Mead & ¢ — RS = pa iss Kanes City ...... 70,009 71,357 49,170 35,526 —— 
Harry Doehia & Co. .. ’ : , »49? | Gas Service of Wichita 44,008 38,339 25,552 
al m — & Co. a mired 29,724 Gebhardt Chili Powder Co. 57,714 74,751 63,943 79,793 73,526 
bn eeeee ’ General Aniline & Film 
Dormin Inc. .......... | 216,995 | 189,466 197 2.411757 2.524841 | COP seeeeeeeeeee. 181,395 153,315 183,457 47,593 ——— 
Doubleday & Co. ..... 2,087,931 1,996,579 2,054,197 2,411,757 2,324,841 | coneral Baking Co. .... 326,826 328,394 203,706 96,193 146,123 
Doughboy Industries Inc. 36,755 83,028 General Cigar Co. .... 216,174 274,314 272,075 648,356 859,091 
Doughnut Corp. of America 168,255 151,624 4 General Electric Co. .. 3,792,542 3,411,344 3,709,415 6,074,245 4,202,942 
— oe: A a “ese 6am General Foods Corp. ....9,351,441 8,633,173 8,112,999 7,875,290 6,415,618 
chan as. . ee 2 General Mills Inc. .... 3,186,138 2,162,439 4,039,833 3,330,452 3,376,986 
Doyle Packing Co. of N. J. 96,273 105.967 General Motors Corp. . 37,391,415 32,944,248 20,252,000 23,794,000 27,594,000 
Drackett Co. ........ 278,574 266,632 193,765 168,392 161,356] Foner DUNST ome «37, 2enes 
Drewry's Ltd. (U.S. A.) 158,444 204,998 91,951 274,954 194,058 | Benes CMM Tae | anaes 
Dagan Bros. Ine." - ‘os ——— General Time Corp... 164073 161,307 152,452 177,616 149,137 
” pati eae eee : e Time . ° 7 ’ , 
Duke Power Co. eee . 326,397 261,668 298,813 280,304 a General Tire & Rubber Co. 195,264 98,675 200,286 250,217 115,501 
ame S. Cay > Sen Ree ENT «TEN EES GREE cenaeee Grening Co... 20,605 30,148 41,878 73,538 
Anes cnet seen 190,786 361,057 138,650 287,442 706,915 | Seorue Washington Life 
a eececece . A ’ ’ ’ Insurance Co. ...... 43,403 111,900 
Judson Dunaway Corp 25,254 44,475 Seer jus7oo|Serber Products Co... © 344,768 450,775 173,547 455,950 568,946 
Duncan Coffee Co. .... 316,644 291,020 212,703 105,360 115, , a, a See 
: Germain Seed & Plant Co. 28,818 29,493 6,7 
pond g ¢ — oo Ee 135,870 A. C. Gilbert Co. .... 135,337 84,887 87,743 67,344 48,318 
unn 4 . i . ere ’ 4 
E. I. du Pont de Nemours awd + oe 2.296936 250, a4 2,681,656 1,693,226 1,225,125 
A Adataietioss« 794 667,072 1,218,243 699,693 470,810 ; hE Tc yuan pete — 
Duquesne Brewing Co. of Glaser, Crandell Co. .. 25,347 70,377 86,518 70,776 38,426 
egy 1 OOS aa 101,852 124,540 40,563 a ae7 eya75 | Glenmore Distilleries Co. 912,360 1,382,760 1,428,829 1,563,036 1,095,998 
lillie ils tll pcscaab 133,095 82,973 | cridden Co. ......-.. 443,280 337,644 139,356 270,845 404,568 
a CEOS «0 ’ Godchaux Sugars Inc. .. 49,502 66,521 78679 69,213 76,296 
E. P. Dutton & Co. .. 89,398 = 84,452 52,748 = 77,901 8,223 | Cet Brewing Co. .. 179,849. 147,217 44,094 252,311 237,159 
M. K. Goetz Brewing Co. 35,508 300,170 229,896 110,466 113,144 
E Golden Gift Inc. .... 43,217 
ao sans s75,903 248,953 338,267 31,553 
; 70,876 | Goodall-Sanford Inc. . 716 ’ ’ ’ 
ody Ry pain 12500 77008 Ry hee B. F. Goodrich Co. ... 735,854 729,184 774,317 340,748 410,844 
a" t , I Goodyear Tire & Rubber 
oe eee ON, 4. SARS LES Lae ane a aes Eh a 2,267,630 1,637,391 1,675,175 557,097 652,197 
ae vies ‘ion poor red 7 Gordon Baking Co. .... | 85,531 59,390 58,321 
Eastern Steamship Lines 33,746 30,720 25,591  65,350|Gorton-Pew Fisheries Co. 28,877 
Eastman Kodak Co. 1,708,488 931,366 74,819 138,988  384,263|H. W. Gossard Co. .... 64,421 85,493 176,162 137,858 162,394 
barbs tee: Marae an a Rt 
ie Sle Gradiaz Annis & ‘ . . ; ; 
Easy Washing Machine Corp. 261,882 426,029 324,796 445,431 415,369 a en Ue mean 
oe” 22 2 on Se Gas ae Ss ke Bet 
William Edris Co. ...... 130, lh , ’ » #659000 s 
Albert Ehlers Inc. .... 53,801 I, J. Grass Noodle Co. 85,045 
Ekco Products Co. .... 148,364 114,255 107,966 121,503 ——— | Great Northern a Co. 122,249 106,912 134,265 160,167 144,569 
Electric Auto-Lite Co... | 71,037 98,312 57,654 227,805 300,405 — Southern Life Insurance 0573 
Electrical @ Musienl Industries ii(i(itséststsC*‘*di*C«C Sn nw www ee www ww ns : 
Great Western Sugar Co. 52,805 54,806 75,120 33,042 —— 
Electric Storage Battery Co. 44,729 Green Giant Co. ...... 118,438 306,882 314,606 454,557 347,021 
Elgin National Watch Co. 207,863 262,086 296,268 210,869 170,676 | William Gretz Brewing Co. 83,258 86,737 73,443 ~=—-36,000 63,3 
7671 |Greyhound Corp. ...... 1,746,260 1,445,157 1,281,192 1,220,033 1,090,778 
Embassy Tours ...... 26,196 29,833 27, 163,422 251,326 138,781 115,575 161,905 
Emerson Drug Co. .... 347,101 511,653 437,904 131,794 136,892) Greystone Corp. ...... ’ ’ , , 
wae Seep © Vaspegh 251 161,645 172,940 my _ 233,251 154,583 102,201 139,482 132,885 
es  , 683 250, 61, ; enaeees , , ’ ’ 
Employes Caniliy Go. 29828 — — 81,224 103,145 324,686 405,557 336,685 
Eno-Scott & Browne .. 30,077 266,277 207,271 172,334 144,062] Brewery Co. ....... a353 (42.601 " , 
Equitable Gas Co. .... 45,700 37,461 42,634 Griggs, Cooper & Co. .. 41.353 
Equitable Life Assurance Society oan — — ayy bene he 
0 eR 271,963 88663 60,254 rocery 
“i dei = =—6eame 31,644 
Esquire Inc. ......... 48,589 113,232 188,251 137,707 202,842) Oo... sa) ta. «SRS SIS «(SARS 40258 (98.688 
Ever-Dry Corp. ...... 45,169 69,059 78,894 ee a i + 
Eversharp Inc. ....... 178,153 695,303 685,591 342,390 173,910 |Grove Laboratories 31 638 , , ’ 
Evyan Parfums Inc. 37,042 47,594 Gruen Watch Co. .... 236.527 241,763 252400 223912 166146 
Ewald Bros. ...... ba 29,041 31,083 25,296 32,346 26,616 |Charles Guiden Inc. .... ’ ’ ’ 
Isi Guif Brewing Co. .... 116,827 
Excelsior Institute se 80,384 31,049 37,810 
Sot ss isec ; a= Sheee 178,715 398,128 183,341 _ pay 5 hg ' 
cheathagebaal The Alton Route .... 35,328 26,561 
Gulf Oil Corp. ........ 2,048,242 668,070 324,940 563,542 418,084 
F Po Gunther Brewing Co... 166,828 175,242 152,330 142,995 111,021 
Fairchild Engine & H 
Airplane Corp. ...... 60,927 47,059 35,439 —— 
Fairmont Foods Co. .. 207,819 221,362 121,108 187.984 114,125 
Falls City Brewing Co. 240,697 225,729 164,578 147,533 123,137| waritant Soup Co. ... 42,954 
Falstaff Brewing Corp. 333,352 225,926 151,231 230,046 388,258 | panne OOP s** cata, 
og ®t Aipaaai myo Hall Bros. Inc. ....... 66,053 208,667 181,798 145,721 -———— 
ant Milling Co. ...... artin L. Hall Co. . 46,013 
S. W. Farber Inc. .... 88,297 ailoehers tage 86,683 122,330 275,042 114,030 258,922 
Farm Bureau Mutual Insurance (Auto only) | Hambro Trading Co. ... 34,962 43,001 
eam see+e 275,377 274,648 204,300 120,025 —32,961| Hamilton Mf. Corp. .. 34223 50,164 49,247 44,002 —‘51,726 
Farmers Insurance Group 45,847 32,211 37,355 28,594 32,427! Hamilton Watch Co. ... 264897 170,991 98566 126961 —— 
Farrell Lines Inc. .... 68,349 64,247 39,466 Theo. Hamm Brewing Co. 385,678 254,379 161,886 
Farrington Mfg. Co. .. Hampden Brewing Co. .. 202,582 


J 3 he ee ve 
1954 
Peter Hand Brewery Co. 339,428 
Hankscraft Co. ........ 25,734 
Hanover House ........ 30,338 
Christian Hansen's 
Laboratory Inc. ..... 58,523 
Happiness Tours ...... 55,761 
Harcourt Brace & Co. .. 76,384 
Harper & Bros. ....... 237,895 
Harrison Products Inc. . 27,726 
Hartford Electric Light Co. 61,921 
Hartford Gas Co. ...... 34,136 
Harvard Brewing Co. ... 59,604 
Haspel Bros. Inc. ..... 53,239 
Hawaiian Pineapple Co. . 78,141 
Hawthorn-Mellody Farms 
Rr Se 98,894 
Wearst Corp. ......... 135,834 
Hearst Magazines Inc. . 452,665 
Heaven Hill Distilleries 41,123 
Heberlein Patent Corp. 31,850 
Hebrew National Kosher 
aes oe 33,577 


H. J. Heing Co. ...... 1,231,857 
L. Heller & Son ....... ,606 
A. T. Henderson Co. ... 36,182 
Jos. Hensler Brewing Co. 27,647 
Herbold Laboratory Inc. 31,764 


Hershel California Fruit 
Products Co. ....... 26,350 
G. F. Heublein & Bro. Inc. So 


Pn Ee. setaccece 574 
LT Kéedsceéenecs 25,667 
Hills Bros. Coffee Inc. .. 464,545 
Hills Bros. Co. ........ 249,894 
Hobart Mfg. Co. ...... 45,513 
Hoberg Paper Mills Inc. 28,487 
Hoffman Radio Corp. .. 71,486 
Holland-America Line .. 204,226 
Holly Sugar Corp. ..... 61,148 
Hollywood-Maxwell Co. . 76,687 
Henry Holt & Co. ..... 52,445 
Home Insurance Co. 26,404 
Homes Lines Inc. ..... 219,842 
H. P. Hood & Sons Inc. 168,855 
George A. Hormel & Co. 261,925 
Houbigant Sales Corp. . 50,930 
Houghton Mifflin Co. ... 119,179 
House of Worsted-Tex. . 112,369 
Houston Light & Power ” 106,638 
Hubinger Co. ........ 57,867 
Hudepoh! Brewing Co. . 119,524 
Hudson Coal Co. ...... 32,573 


Hudson Pulp & Paper Corp. 29,776 
Hudson River Day Line 


Hudson’s Bay Co. ..... 32,115 


Hughes Aircraft Co. ... 34,794 
Humphrey’s Medicine Co. 58,960 
Hunt Foods Inc. ...... 519,046 
Hunter Douglas Corp. .. 46,933 
Hygienic Products Co. . 136,842 
Hygrade Food Products 

, uitesscone wen 72,150 
Icelandic Airlines Inc. .. 40,069 
Idaho Advertising 

Commission ....... 53,428 
Ideal Toy Corp. ....... 31,870 
Illinois Bell Telephone Co. 151,241 
Illinois Central 

Railroad Co. ........ 232,764 
Illinois Meat Co. ...... 315,926 
Imperial Sugar Co. .... 32,288 
Indiana Bell Telephone Co. 92,164 
Indiana & Michigan 

oo 47,296 
Indianapolis Power & 

a Uh. ciediscees 81,719 
Institute of Life 

rr 159,511 
Institute of Mentalphysics 68,385 
International Business 

Machines Corp. .... 261,932 
International Cellucotton 

Products Co. .......- 1,635,247 
International Furniture Co. 143,478 
International Harvester Co. 517,360 
International Latex Corp. 115,973 
International Milling Co. 113, 
International Minerals & 

Chemical Corp. ...... 134,545 
International Nickel Co. 136,693 
International Products Co. 30,097 
International Salt Co. .. 75,984 
International Shoe Co. .. 161,546 
International Silver Co. . 849 
International Telephone & 

Telegraph Corp. ..... 00,460 
Interstate Bakeries Corp. 235,651 
Interwoven Stocking Co. . 42,881 
Iowa Power & Light Co. 51,715 
Iron Fireman Mfg. Co. .. 49,336 
Iroquois Gas Corp. ..... 87,641 
Isbrandtsen Co. ....... 25,983 
Island Creek Coal Sales Co. 28,302 
Italian Airlines ....... 55,884 
| Sas 62,491 
J&R Tackle Co. ...... 36,142 
Jackson & Perkins Co. 29,834 
Jackson Brewing Co. .... 258,843 
Jacobsen Mfg. Co. ..... 34,591 
Jaguar Cars Ltd. ...... 69,579 
dJenney Mfg. Co. ....... 196 
Jerclaydon Inc. ........ 217,828 
Andrew Jergens Co. .... 1,140,117 
Jessie’s Notebook ...... 156,590 
J. D. Jewell Inc. ...... 52,273 
Johnson & Johnson . 878,393 


Gaston Johnston Corp. a 


52,844 
Jonathan Logan ....... 40,555 
Jones Dairy Farm ..... 29,195 
Jones & Brown Inc. .... 46,345 
Jean Jordeau Inc. 26,879 


KLM Royal Dutch Airlines 285,695 
Kaiser Motors Corp. ... 1,389,091 


1953 1952 1951 1950 
246,903 224,499 93,216 158,796 
72,293 36,501 196,237 195,485 
68,783 56,407 56,155 58,474 
72,366 68,150 120,942 90,918 
215,649 251,485 218,183 221,194 
48,090 30,172 34,716 27,839 
11é6— 3163 —— 
252,602 230,084 
74,721 115,207 185,201 108,090 
133,525 119,736 39,599 127,921 
642,844 387,386 385,000 284,704 
44,388 33,867 
72,691 
241,020 132,961 253,573 253,763 

1,810,590 1,298,497 1,189,373 895,415 

55,522 41,048 51,440 40,098 
41,507 28,019 35,170 
48,284 90,896 
43,028 —— 55,816 51,468 
797,826 400,291 402,635 338,785 
48,710 91,220 40,002 
673,502 496,370 555,457 761,157 
324,242 94,357 115,014 133,268 
26,718 
28,131 73,885 63,203 
245,902 255,618 65,019 63,859 
193,548 203,278 158,445 81,513 
35,289 
76,694 72,542 94,268 $37,142 
79,158 50,776 
197,792 159,081 100,008 67,622 
112,387 199,879 118,582 109,182 
394,053 60,614 311,141 343,165 
38,603 29,677 61,756 74,210 
127,723 134,927 188,336 137,461 
73,219 69,576 68,520 54,635 
77,147 =178,586 45,995 38,141 
183,231 96,019 134,425 154,959 
58,198 27,372 99,379 
86,547 47,707 53,228 40,361 
40,296 42,766 8369 —— 

1,226,423 1,423,849 268,079 484,785 
105,627 140,893 66,006 116,917 
151,804 87,557 

95,892 60,982 71,275 50,173 
84,453 
180,079 217,486 247,781 249,602 
108,514 141,089 163,230 108,927 
247,632 85,614 58,771 114,080 
46,878 61,290 56,476 36,060 
128,991 109,090 71,236 62,939 
37,857 37,248 34,288 34,090 
63,939 39,071 26,611 29,987 

1,339,626 976,808 1,329,151 1,321,257 
35,041 37,547 
72,936 93,285 85,951 184,499 
1,879,063 1,854,324 843,250 1,083,279 
72,035 
467 §=912,605 814,343 347,634 
211,013 302,275 221,802 225,166 
; 40,983 

53,929 42,468 72,969 96,717 
213,810 251,994 253,470 891 
30,859 
98,935 100,607 99,938 98,521 
271,454 169,929 35,658 121,837 
59,344 156,472 —— 
129,221 22,022 102,955 181,385 
281,061 321,522 175,223 94,019 
52,001 
76,533 43,368 
31,738 
39,372 ——— 41,289 —— 

39,620 26,727 
203,013 186,278 259,664 199,299 
84,674 32,367 26,284 
124,074 74,742 80,723 31,158 

43,086 

2,206,336 562,521 749,670 770,976 

524,723 481,003 616,762 
33,603 25,933 3,707 ——— 
940,586 756,614 628,225 869,437 
924,084 948,419 1,566,059 1,279,149 
49,699 83,859 
216,370 = 
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now in its 37th year 
as advertising leader 

in the world’s leading market 
for advertised goods 
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1954 1953 1952 1951 1950 
Kasser Distillers — 90235 
Products Corp. ...... . ; 
Kellogg Co. se Foes pane 1,059,120 2,355,426 951,486 1,601,717 2,149,556 
R. M. Kellogg Co. .... 98,335 120,635 
Kemper Approved Insurance 
BS eee eaves 
Kennecott Copper Corp. , 
Mewtile Ime. .......... 349,704 538,240 295,423 248,202 — 
Keystone Camera Co 76,743 
Keystone Macaroni 
Er 25,581 
Kiekhaefer Corp. ...... 94,009 
Kirsch’s Beverages Inc. 45,341 161,681 32,000 
Kitchens of Sara Lee . 71,270 29,393 
Knights of Columbus ... 227,233 190,602 163,630 173,016 153,274 
Knomark Mfg. Co. .... 41,837 27,607 
Alfred A. Knopf Inc. .. 100,860 128,210 159,571 174,459 123,862 
eS ae eee 312,880 349,749 329,935 392,944 340,225 
Knox Gelatine Co. .... 197,947 150235 —-——— 92,267 158,742 
Knudsen Creamery Co. of 
California .......... 142,831 59,471 63,477 85,650 63,999 
Keppers Ce. .....0:.-. 71,899 47,575 77,466 90,715 200,645 
Kretschmer Corp. ..... 83,969 63,615 79,427 66,427 35,198 
Krey Packing Co. ..... 59,536 
Kroehler Mfg. Co. ..... 48,832 67,761 70,846 
G. Krueger Brewing Co. 138,633 378,312 201,297 151,699 66,552 
Laclede Gas Co. ...... 97,188 79,479 49,567 69,738 103,951 
L’Aiglon Apparel Inc. .. 104,871 47,761 63,642 71,068 48,469 
Lambert Pharmacal Co. 368,156 492,104 111,559 241,995 263,070 
Landers, Frary & Clark 304,370 168,522 89,362 49,339 42,872 
Land O'Lakes Creameries 
Dk\itchhduiweanessee 290,907 195,254 388,012 302,310 291,349 
Langendorf United 
Bakeries Inc. ....... 520,765 271,527 299,377 347,269 187,520 
Lanolized Inc. ...... 32,004 
Lan-O-Sheen Inc. ..... 69,256 55,229 51,763 25,412 45,298 
V. La Rosa & Sons 29,713 140,477 161,815 
AUR TIA Siivenc ces 38,678 44,620 25,988 55,252 59,958 
Larus & Bro. Co. ...... 44,476 38,912 63,737 138,398 
Latrobe Brewing Co 42,496 36,093 39,395 53,809 26,802 
SME TS cw dcuvcccece 43,654 40,581 35,229 33,690 36,509 
iT ) |S rrr 39,936 97,061 95,785 
H. W. Lay & Co. .. 94,134 
Lea & Perrins Inc. .... 33,951 34,516 34,821 55,126 
dames Lees & Sons Co. . 47,358 141,169 284,579 376,852 244,653 
Lee Tire & Rubber Co. . 26,657 75,354 117,174 65,014 
Thomas Leeming & Co. 717,350 947,137 1,093,854 1,032,472 767,220 
Lehn & Fink Products 
-. Shbkhose es c'e 136,847 449,452 298,455 217,114 392,240 
Leisy Brewing Co. ..... 30,464 26,933 26,103 
Lemon Products 
Advisory Board .... 515,006 
Andrew W. Lerios Inc. 
Travel Service ...... 31,973 
Lever Bros. Co. ....... 6,803,797 10,660,745 12,878,250 11,537,206 9,625,279 
Henry S. Levy & Son 76,638 51,288 
Lewis Cigar Co. ....... 50,073 94,281 136.858 108,387 119,985 
Lewis Food Co. ....... 37,837 39,016 34,819 
Lewis Howe Co. ...... 735,363 755,361 704,770 576,264 435,342 
Lewyt Corp. ......... 187,645 91,444 85,519 144,781 39,686 
Libby, McNeill & Libby 651,245 1,026,173 697,890 1,153,753 1,018,493 
Liberty Bell Studios Inc. 28,877 
Liberty Mutual 
Insurance Co. ....... 126,960 64,074 58,160 68,416 75,279 
Liebmann Breweries -” 2,435,829 2,067,872 2,054,746 1,670,279 1,160,080 
Life Insurance Co. 
DE cag eheo esses 28,579 
Life Savers Corp. ..... 450,479 319,304 396,322 173,646 35,653 
— & Myers Tobacco 
PELOSI 3,628,065 1,920,517 911,161 263,105 440,165 
uy ‘of France Inc. 117,359 103,843 97,176 124,172 114,327 
Linco Products Co. .... 73,897 28,108 45,576 48,775 49,703 
Linder Bros. Inc. ..... 32,029 42,680 51,860 33,226 45,832 
Lion Inc. (Gibbons 
Brewery) .......... 25,608 63,517 37,817 34,047 26,606 
GR Wee  ceciecevce 78,685 34,489 48,181 70,581 27,201 
Lionel Corp. ......... 206.944 167,540 182,995 177,593 188,622 
J. B. Lippincott Co. .. 55,086 61,256 77,328 101,911 81,117 
Little, Brown & Co. ... $3,454 124,449 70,542 141,577 120,453 
Littleton Stamp Co. .. 55,726 69,300 
€. ©. Uivington ....... 25,989 
fe 28,089 38,977 
Lockheed Aicraft Corp. 91,260 38,717 43,117 108,658 81,730 
SS ere 114,748 170,821 348,435 402,670 313,107 
Lone Star Gas Co. ..... 85,564 65,151 42,828 31,393 34,451 
Long Island Duck Growers 
Marketing Cooperative 66,936 
P. Lorillard Co. ...... 1,202,477 2,136,195 702,989 71,211 834,314 
Lorr Laboratories 26,892 
Los Angeles Brewing Co. 66,254 129,555 42,534 $1,791 147,296 
Los Angeles Dept. of 
Water & Power ..... 78,746 66,776 57,683 69,175 39,273 
Louisiana State Rice 
8 —=E 45,869 55,817 79,758 111,923 90,418 
Louisville & Nashville 
Railroad Co. ........ 72,849 71,678 59,184 61,857 73,010 
Joe Lowe Corp. ........ 271,374 264,641 297,864 219646 ——~— 
John Lucas & Co. ...... 28,215 50,611 37,768 45,868 —— 
Lucky Lager Brewing Co. 202,766 223,651 116,728 96,547 167,812 
Luer Packing Co. ..... 45,300 
Lufkin Rule Co. ....... 67,913 80,025 112,425 109,345 86,605 
M.G&R. Mfg. Co. ....... 60,415 
ee eT ee eTTEe 154,204 273,586 253,162 408,609 556,552 
Macfadden Publications 
Cbd ecbreccsedi 40,059 
MacGregor Golf Co. .... 53,373 34,312 33,430 
Macmillan Co. ........ 103,180 80,227 160,212 1871955 -—— 
Magee Carpet Co. ..... 108,314 106,838 
Magic Chef Inc. ....... 58,138 83,040 
SGN a bude doce es 27,143 
Maiden Form Brassiere Co. 448,200 165,686 248,127 91,377 
Maine Sardine — ‘ 47,554 26,436 212,505 132,840 
Manhattan Shirt Co. . 54,446 32,564 50,174 62,716 43,895 
Manhattan Soap Co. .. 387,179 393,454 628,637 482,547 789,768 
B. Manischewitz Co. . 43,359 45,748 34,228 54,520 
Marboro Books ...... 27,319 31,212 72,832 —— 
Marcalus Mfg. Co..... 86,881 87,271 os 29,796 72,811 
Marlboro Shirt Co. .... 47,940 
Martin Travel Bureau . 34,278 
Joseph Martinson & Co. 55,223 60,202 27,245 —— 54,635 
Mass Market Publications 42,153 
Mastic Tile Corp. of 
a 239,652 41,964 77,642 25,085 
Oscar Mayer & Co. .... 429,229 474,928 330,640 264,947 572,529 
M Ph chesacoens 775,916 745,614 371,353 451,260 320,936 
E. J. McAleer & Co. 37,879 
McCall Corp. ......-. 121,219 155,074 71,052 92,058 173,097 
McCormick & Co...... 241,288 187,811 191,094 223,339 306,103 
McGraw Electric Co. .. 56,655 33,350 37,424 
McGraw-Hill Publishing 
i ae cies ee ese ne 149,615 6,340 186,807 215,608 153,838 
Mclihenny Co. .....- 49,383 64,879 110,925 $5,222 97,439 
McKesson & Robbins .. 540,246 342,137 1,523,246 829,909 161,954 
Megowen- Educator 
Food CO. ..cceceeee 29,012 30,003 26,930 
Megs Macaroni Co. ... 34,233 


1954 
eh OO. a ks is osc 1,095,313 
Mentholatum Co. ..... 403,616 


Meredith Publishing Co. 181,713 


Merit Clothing Co. ... 69,925 
Merit Greeting Card Co. 25,777 
Messing Bakeries Inc. .. 60,568 
Metropolitan Life 

Insurance Co. ...... 88,469 
Metropolitan Transit 

Authority of Boston . 46,304 
Joseph H. Meyer Bros. 50,394 
Michigan Bell 

Telephone Co. ...... 187,567 
Michigan Bulb Co. .... 138,178 
Michigan Consolidated 

ee are 140,828 
Michigan Milk 

Producers Assn. 53,930 
Michigan Mutual 

Liability Co. ...... 72,353 
Mid-Continent Petroleum 

 cutWehes ce pas 357,933 


Midland Pharmacal Co. 80,896 


Milan Wineries ....... 31,182 
Louis Milani Foods Inc. 83,456 
Miles Labs. Inc. ..... 319,010 
Milk Foundation Inc. .. 126,902 
Miller Brewing Co. .... 500,078 
Milner Products Co. 30,091 
Milnet Ce. .....0.... 135,843 
Minnesota Mining & 

ee, We foot cs a8 100,921 
Minute Maid Corp. .... 74,403 
Mishawaka Rubber & 

Woolen Mfg. Co. .... 124,375 
Mission Dry Corp. .... 54,589 
Mississippi Shipping Co. 38,211 
Missouri Pacific Lines 68,845 
Mitchell Mfg. Co. .. 85,446 
Mobile Homes Manufac- 

turers Assn. ....... 38,599 
Mohawk Carpet Mills Inc. | 26,388 
Moly Motor Products Co. 39,083 
Monarch Wine Co. .... 26,209 
Monongahela Power Co. 42,131 
Monsanto Chemical Co. . 4,101,841 
Montamower Distributing 

TE lite «0 dite oo o dhe 286 
Jules Montenier Inc. 111,642 
Monticello Drug Co. 62,909 
Benjamin Moore & Co. . 30,259 
Moore McCormack Lines 

ae 78,555 
Morning Milk Co. 55,061 
John Morrell & Co. .... 543,731 
Philip Morris Inc. .... 1,245,847 
Norman M. Morris Corp. 40,376 
William Morrow & Co. . 30,096 
Morton Packing Co. .... 69,029 
Morton Salt Co. ...... 304,729 
Motorola Inc. ........ 372,046 
Mountain States Telephone 

& Telegraph Co. .... 55,256 
Mountain Valley 

Wee Ge eo kek 160,931 
Mr. Boston Distiller Inc. 59,340 
Mrs. Baird’s Bakeries Inc. 108,537 
Mrs. Tucker’s Foods Inc. 441,214 
C. F. Mueller Co. ..... 123,635 
i Mi pavennrece 143,900 
C. H. Musselman Co. .. 84,300 
Musterole Co. ......... 283,833 
Mutual Benefit Health & 

Accident Assn. ...... 1,203,130 
Mutual Citrus 

Products Co. ....... 42,705 
Nappe-Smith Mfg. Co. . 27,097 
Narragansett Brewing Co. 55,874 
Narragansett Electric Co. 74,658 
Nashville Electric Service 26,299 
Nashville Gas Co. ..... 33,196 
National Airlines Inc 1,003,189 
National Biscuit Co. .... 2,354,007 
National Board of 

Fire Underwriters ... 121,448 
National Brewing Co. .. 78,803 
National Cranberry Assn. 403,299 
National Dairy Products 

SU xabiewvasicces 3,338,891 
National Distillers 

Products Corp. ..... 6,718,375 
National Fruit 

Products Co. ....... 26,003 
National Garden Assn. . 31,663 
National Gypsum Co. 107,116 
National Homes Corp. .. 131,601 
National Nu Grape Co. . 144,968 
National Nurseries .... 92,511 
National Oats Co. .... 71,393 
National Paper Corp. of 

Pennsylvania ........ 51,111 
National Phoenix 

 fesscaven 273,459 


National Presto Industries 311,748 
National Selected 


Products Inc. ...... 214,288 
National Steel Corp. .. 127,736 
National Sugar Refining 

ts eee hin a 'o.0 51,328 
National Trailways 

Bus System ........ 186,832 
Natural Gas Companies . 80,288 
Natural Gas Co. of 

Dn sieteccetae 31,156 
Nebraska Consolidated 

hous dsedsess 744,626 
Necchi Sewing Machines 

Ui” owes bn4 ooh 152,976 
_ 3. rae 562,335 
Thomas Nelson & Sons 50,765 
BGT bea sacdens 224,836 
REE aac cdasvece 2,344,852 
Newhoff Packing Co. ... 27,447 
New England Mutual 

Life Insurance Co. .. 26,271 
New England Telephone & 

Telegraph Co. ...... 121,051 
New Jersey Bell 

Telephone Co. ...... 170,452 
I. Newman & Sons ..... 109,165 
New Moon Homes Inc. . 41,429 
New Orleans Public 

Service Inc. ......-- 67,638 


New York Central System 236,522 


New York Life Insurance 
80,750 


.% ee 


1953 1952 1951 1950 
417.060 855,388 311,647 293,538 
589,794 526,346 546,031 466,640 
48,451 
54,372 
65,087 67,001 92,626 80,584 
25,422 29,321 35,035 54,172 
156,562 172,096 205,040 72,982 
141,867 190,347 145,282 163,562 
126,317 86,188 70,791 38,760 
65,089 75,635 74,862 54,524 
238,777 263,896 233,201 108,074 
56,908 
27,273 
97,508 47,168 
564,181 292,578 316,138 430,800 
64,506 32,344 40,656 69,892 
347,168 122,351 194,474 49,028 
81,427 49,466 25,726 
168,237. 141,283 121,227 
639,733 202,862 187,019 89,229 
175,604 66,805 288,669 586,604 
81,347 
40,375 31,531 
59,871 58,435 55,880 60,096 
63,227 
35,918 
60,914 44,676 
33,463 38,001 32,145 27,972 

1,690,456 164,927 

99,350 61,519 48999 —— 
194,033 94,026 165,579 164,887 
84,190 102,032 95,504 128,325 
158,599 133,519 147,067 161,235 
40,301 36,514 38,865 38,762 
121,531 82,869 

3,260,626 3,806,571 2,807,278 3,571,013 

59,176 44,042 101,164 51,194 
86,898 
249,595 247,998 316,347 221,558 
979,999 1,059,757 512,689 2,046,758 
51,329 46,329 45,672 37,075 
218,231 141,905 148,228 159,816 
76,267 
127,452 133,669 146,928 101,018 
271,662 133,124 96,797 93,283 
79,556 48,619 
48,217 62,830 62,934 52,468 
61,388 54836 31373 —— 
321,057 396,730 469,068 314,529 
899,620 658,515 59,553 88,420 
54,075 
121,250 183,155 
77,646 35,694 37852 —— 
26,098 
27,060 27,940 25,893 
910,519 783,970 692,371 550,967 

1,488,834 944,271 1,018,444 1,426,120 
113,019 116,132 84,456 62,298 
140,768 113,506 87,943 82,874 
472,895 129,563 158,939 118,527 

3,788,571 2,648,329 3,242,574 3,021,091 

6,403,887 4,610,218 6,290,430 4,103,204 

25,889 
171,668 128,542 80,536 55,445 
91,998 72,546 
78,571 54,442 52,373 56,732 
145,971 
107,335 66815 ——— 38,941 
258,626 77,866 131,625 48,886 
50,002 54,471 80,466 237,049 
249,523 70,252 64,820 54,103 
27,049 
784,756 194,465 
143,660 
99,123 27,154 989,866 110,721 
86,291 65,866 
44853 64,050 77,446 —— 

2,455,558 1,484,158 885,628 621,415 

28,701 $27,737 25,989 
114,555 104,528 156,921 168,711 
165,628 141,833 134,759 112,841 
120,439 101,711 68,202 25,857 
72,258 
63,447 54388 61898 74,406 
446,426 383,773 351,206 478,725 
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; 1954 
New York, New Haven & 

Hartford Railroad Co. 134,047 
New York News ...... 82,297 
New York Telephone Co. 646,079 
New York Times ...... 71,950 
Niagara Mfg. & 

Distributing Co. .. 31,987 
Niagara Mohawk Power 

iy 136,040 
Nicolay-Dancey Inc. .... 51,860 
Nissen Baking Co. .... 27,417 
Nolde Baking Co. ..... 34,914 
Norfolk & Western 

“ere 136,900 
SE UNS nn dpe k nes é 46,421 
Norris-Thermador Corp. . 31,534 
North American Accident 

Ins. Co. of Chicago . 54,531 
North American Airlines 

Inc. (Agency) s 162,259 
North American Aviation 

RS, Te 73,943 
North American 

Gompnaies ...s.05.. 119,728 
North American 

SM Sees ease 171,915 
North Central Airlines . 34,723 
Northam-Warren Corp. . 246,619 
Northeast Airlines Inc. 57,142 
Northern Indiana Public 

See: GL. dueecse 51,926 
Northern Natural Gas Co. 39,290 
Northern Pacific Railway 

Tk os cacmehabwtss 110,772 
Northern States Power Co. 116,666 
Northrup, King & Co. 33,347 
Northwest Memorial 

PS a 47,753 
Northwest Orient Airlines 600,805 
Northwestern Bell 

Telephone Co. ...... 200,729 
W. W. Norton & Co. .. 61,690 
Norwegian Canning 
Norwich Pharmacal Co.. 861,972 
ee ae 33,117 
Noxzema Chemical Co. 918,969 
Oaks Farm Dairy ..... 26,629 
Oakite Products Inc. .. 48,005 
Ocean Highway Assn. 28,990 
Ocoma Foods Co. ...... 94,032 
Oertel Brewing Co. ... 173,216 
Ohio Bell Telephone Co. 190,584 
Ohio Edison Co. ...... 70,802 
Ohio Fuel Gas Co. .... 27,579 
_ * - Serre 239,390 
0-Jib-Wa Medicine Co. . 45,427 
Old Judge Foods Corp. . 30,181 
Old Reading Brewery Inc. 48,357 
Olga Coal Co. ........ 27,356 
Glin Mathieson Chemical 

| a 58,432 
Olive Tablet Co. ...... 129,879 
Olympia Brewing Co. . 146,687 
Orange-Crush Co. ..... 59,295 
Oregon-Weshington-Cal- 

ifornia Pear Bureau . 29,000 
Henry F. Ortlieb 

Brewing Co. ....... 57,367 

PT itsiweeccss 76,845 
ee) ee 72,767 


Otoe Food Products Co. 60,881 

Outboard, Marine & 
Ee aaa 

Outdoor Tips by Joe Denny 78,025 


Owen Nursery ........ 347,138 
Owens-Corning Fiberglas 

. Sa Aes ae 27,115 
Oxford University 

 . — aaa 48,522 
Pabst Brewing Co. ..... 372,795 
Pacific American Fisheries 

Po re 31,488 
Pacific Citrus Products Co. 83,718 
Pacific Coast Paper Mills 

of Washington Inc. .. 137,404 


Pacific Gas & Electric Co. 199,042 
Pacific Mutual Life 

Insurance Co. ....... 34,221 
Pacific Northern Airlines 38,097 
Pacific Telephone & 


Telegraph Co. ....... 549,092 
Packard-Bell Co. ...... 46,129 
POD ES eas veedess 501,065 
Page Dairy Co. ....... 41,569 
Antonio Palazzalo ..... 30,729 


Pan-American Coffee Bureau 215,453 
Pan American World 


ee 1,130,703 
Paper-Mate Co. ...... 367,819 
Para Laboratories Sales 

? 3.446606 06kes 0 31,778 
Paramount Pictures Corp. 34,070 
Park & Tilford Distillers 

ES ae 903,970 
Parker Pen Co. ...... 36,582 
Joseph Parmet Co. .... 54,507 
, 2 rere 64,731 
John G. Paton Co. .... 36,746 
Patterson Enterprises . 27,886 
Patterson-Sargent Co. .. 103,284 
Patti-Ann Frocks Inc. 69,392 


Paul Revere Life Insurance 35,290 
Paxton & Gallagher Co. 86,936 
Penick & Ford Ltd. .. 46,914 
Peninsular & Occidental 

Steamship Co. 38,820 


Pennsylvania Electric Co. 29,967 
Pennsylvania Power & Light 
i. ppatvdhhoekbes 

Pennsylvania Railroad . 
Pennsylvania Threshermen & Farmers 
sang Casualty Insurance 


resaws dbase 30,643 
ocae ‘Gas Light & 

Gs. Sieusatcc 225,309 
Pepperell Mfg. Co. 36,732 
Pepsi-Cola Co. ....... 1,543,614 
Perk Dog Food Co 73,139 
Perma Starch Inc. .... 59,624 
Pet Milk Co. ........ 274,548 
Petco Corp. ......... 2°,880 


Peter Pan Foundations Inc. 27,169 


Peterson Baking Co. .. 41,778 
Peterson Ointment Co. 60,591 


Advertising Age, June 6, 1955 


1953 1952 1951 1950 
92,223 80,863 86,539 65,694 
96,595 88,363 74,068 62,827 
470,419 407,855 393,871 286,274 

83,792 82,785 123,017 138,489 

85,074 

121,189 123417 49575 —— 

69,386 34472 52,116 73,205 

37,048 

26,398 

139,348 117,069 132,588 96,863 

66,938 104,620 94,215 86,726 
236,427 229,732 268818 —— 
234,665 65,103 442955 ——— 
157,644 83,501 

28,738 

325,206 164,695 185,202 314,721 

47,878 94,260 125,071 48,300 

47,306 56,349 53,431 46,843 

44,732 

140,334 125,511 76,399 76,371 
107,885 84525 104,950 60,954 

45,064 44,583 

515,350 338,508 324,874 464,439 
143,497 164,219 150,007 157,291 

37,242 36,606 55,042 56,569 
1,151,435 978,210 699,900 391,519 

31,387 31,185 25,523 
1,293,402 1,040,412 752,815 559,534 

34,489 34,434 

88,923 53,307 177,278 185,920 
100,404 119,906 75,295 110,941 
166,037 187,487 159,687 108,200 

67,346 54,431 35,613 47,106 

32,024 27,051 

211,929 275,357 326,110 304,636 

34,461 27,155 

40,870 60,317 28,862 ered 

49,917 25,271 30910 ——— 
145,693 194,954 132,139 163,716 
150,785 115,450 124,720 69,954 

37,410 

25,705 33,953 

65,397 56,539 61,608 35,536 

79,058 119,401 

61,117 62,635 78,020 75,401 
223,369 

81,151 67,276 68,476 

664,716 954,329 550,126 317,798 

34,941 

71,712 56,290 122,871 52,996 
311,736 181,157 199,512 130,696 

29,662 39,567 52,898 
109,599 97,669 119,325 57,527 
189,951 183,028 117,321 134,887 

35,039 

601,160 626,217 627,241 447,259 
331,805 337,068 209,112 133,278 
419,215 975,852 980,239 507,901 

29,057 26,748 29,324 —— 
224,620 354,200 380,685 383,003 
1,070,800 892,298 972,783 982,443 
420,872 37,318 

134,339 

91,797 88181 65723 —— 
1,238,023 1,408,053 1,471,757 1,099,593 
334,331 303,817 620,684 421,482 

31,772 

29,850 35,713 

182,772 175,528 179,160 185,454 

41,941 84,886 112,787 169,096 
429,866 218,638 136,274 208,667 

30,984 31,726 

26,916 

56,591 110,996 92506 66,347 
578,227 385,006 343,116 206,380 
226,746 65,952 154,621 97,710 
1,748,637 621,962 319,960 1,471,228 
85,912 

753,377 174,925 157,739 245,202 
G25 M4 “387% —- 
70,717 42,085 

49,451 60,992 45,469 70,075 
81,906 75,755 75,215 72,534 
39,438 94,658 56,170 25,076 
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Sen Ws 


home-delivered 
circulation 


than any 
other 


The Detroit News’ trading area circulation is 


, * 
84% home-delivered weekdays, and 77% home- news p 1 p er 


delivered Sundays — by exclusive News’ carriers. 


The News is Detroit’s HOME newspaper, read > * ‘ 
IN the home, by the FAMILY, EVERY day. in A m e ric e ° 


*A.B.C. audited 


& IN DETROIT, The News is the one newspaper with 


circulation leadership in the vital 6-county trading area, 


where annual family income is highest in the nation. And 


advertising results reflect this leadership. 
In 1954, The News carried 51% of ALL advertising 
placed in all three Detroit Newspapers. The morning paper 


carried only 25% —the other evening paper, only 24%. 


Weekday Circulation 442,656—Sunday Circulation 549,629 ABC 9/30/54 


The Detroit News 


THE HOME NEWSPAPER 


Eastern Office: 110 E. 42nd St., New York 17. © ##Miami Beach, Florida: The Leonard Co., 311 Lincoln Roed 
Chicago Office: 435 N, Michigan Ave., Tribune Tower, Chicago, Ill, * Pacific Coast: 785 Market Street, San Francisco, Calif. 
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Pfeiffer Brewing Co. 162,965 
Pharmaco Inc. ...... 223,555 
Philadelphia Bulletin 133,200 
Philadelphia Electric Co. 145,983 
Philadelphia Gas Works 
i ae 100,210 
Philadelphia Transportation 
a 47,151 
eee 1,349,976 
Phillips-Jones Corp. . 25,806 
Phillips Petroleum Co. . 1,519,911 
Piedmont Aviation Inc. 77,556 


Piedmont Natural Gas Co. 38,680 


et ee 680,474 
Pierce’s Proprietaries Inc. 30,495 
Pilisbury Mills Inc. .. 907,095 
Pineapple Growers Assn. 

a 86,310 
.) 2 Sr are 71,690 
Lydia E. Pinkham Medicine 

Ws kw ekuhebge> - 221,983 
Bartolomeo Pio Inc. 67,201 
Pioneer Airlines Inc. 72,153 
Piper Baking Co. .... 49,463 
Pittsburgh Brewing Co. 95,052 


Pittsburgh Plate Glass Co. 224,354 


Pittsburgh Steel Co. 29,386 
Planters Nut & Chocolate 

i, - sites ceeds 76,651 
Pfastone Co. ........ 106,005 
Plexolite Corp. ...... 44,704 
Prete Ime. ........ $34,465 
Poirette Corsets Inc. 30,330 
Polaroid Corp. ...... 162,355 
A. H. Pond Co. ..... 25,708 
Ponds Extract Co. .... 464,569 
Popular Club Plan 53,920 
Portland Cement Assn. 320,505 
Potter Drug & Chemical 

SET Eines oa 0.0.4.0. 174,780 
Power Products Inc. 200,617 
Pratt-Low Preserving Cc. 34,040 
Prentice Hall Inc. .... 79,598 
J. L. Prescott Co. .... 46,286 
Procter & Gamble Co. . 7,251,400 
Progressive Farmer 44,336 
i eas nese 143,848 
Providence Gas Co. 50,180 
Prudential Insurance Co. 

of America ...... - 1,239,630 


Publicker Industries Inc. 1,945,487 
Public Service Co. of 


Northern Illinois 90,649 
Public Service of Colorado 68,659 
Public Service of 

New Jersey ...... 274,916 


Puerto Rico Economic Development 


Administration 493,268 
fare re 369,871 
Purex Corp. ......... 1,000,881 
Purity Bakeries Corp. 35,618 
I. Putnam Inc. ...... 301 
G. P. Putnam’s Sons 38,489 
Quaker Oats Co. ..... 2,136,409 
Quality Dairy Co. .... 106,875 
Quality Importers Inc. 86,560 
Radio Corp. of 

Eh anges ve se 1,569,702 
Rainier Brewing Co. .. 140,865 
Ralston Purina Co. 408,151 
Random House Inc. 108,580 
Rath Packing Co. .... 41,504 
Raytheon Mfg. Co. .... 43,726 
Reader’s Digest Assn. 564,559 
Ready-to-Bake Foods Inc. 86,897 
Real Gold Co. ........ 38,940 
Rearden Co. ........ 80,859 
Red Top Brewing Co. . 312,287 
Reddi-Wip Inc. ...... 320,619 
Regal Amber Brewing Co. 40,280 
Wm. B. Reily & Co. .. 44,694 
Remington Rand Inc. .. 41,880 
Renfield Importers Ltd. 1,092,658 
Rennel Corp. ........ 102,891 
Reo Motors Inc. .. 86,424 
Republic Pictures Corp. 45,728 
Republic Steel Corp. .. 102,008 


Reserve Life Insurance Co. 48,210 


Resinol Chemical Co. .. 142,760 
Resort Airlines Inc. . 74,298 
Revere Camera Co. .... 41,646 
Revion Products Corp. . 1,589,450 
Rexall Drug Co. ...... 85,984 
Reynolds Metals Co. .. 43,807 
R. J. Reynolds Tobacco 

Cie co vewebueseé+ 3,100,393 
Rheem Mfg. Co. .. 79,469 
Rhodes Pharmacal Co. 27,931 
William S. Rice Inc: .. 30,766 
Richfield Oii Corp. of 

le eae 451,569 
Richfield Oil Corp. of 

i a 294,931 
Richmond-Chase Co. .. 41,588 
Riggio Tobacco Corp. 25.067 
Rinehart & Co. ...... 65,051 
Rival Packing Co. 460,099 


Rochester Gas & Electric 
Co. 95,931 
Rockwell Spring & Axle Co. 167,039 


ee 


1954 1953 1952 1951 1950 
7410 —— 136,688 78,668 
197,321 126,762 147,272 210,395 
89,523 
155,437 154,195 168,592 172,042 
94,413 37,021 97,982 99,340 
36,456 49,161 51,006 64,687 

2,602,374 1,136,055 3,318,021 2,373,382 
23,806 ——— 99,450 29,032 
675,767 1,181,982 790,710 704,320 
193,564 269,014 633,860 301,285 
$12,377 980,906 1,967,648 1,509,412 
175,143 = 189,598 
51,796 31,732 
344,692 433,482 425,695 438,297 
54,387 83,888 49,983 49,494 
60,383 77,002 60,353 73,487 
57,905 36,288 49,911 43,941 
154,124 232,245 136,347 46,351 
135,291 88,906 50,816 43,109 
122,819 44,220 
31,420 
833,649 806,617 915,167 777,651 
271,323 528,072 682,350 754,306 
111,677 94,861 30,928 27,379 
167,596 153,077 193,780 182,385 
47,994 89,752 53,537 96,747 
35,350 55,669 51,080 57,685 

7,997,151 7,973,507 14,179,190 9,800,614 
60,757 37,548 
43,624 
927,441 1,197,707 596,585 70,389 

2,147,879 1,403,435 2,608,526 2,370,627 
62,078 61,378 52,206 40,313 
369,872 184,686 213,522 179,421 
87,570 41,823 148,344 
410,205 335,982 312,369 352,816 
438,177 228,636 842,216 638,630 
54,190 137,528 28,763 73,499 
26,157 41,702 
51,222 35,371 89,147 52,283 

3,106,819 2,614,988 2,599,048 3,529,399 
68,799 40,959 57,321 41,349 
69,197 97,928 324,790 

2,014,300 1,748,712 2,796,753 3,168,624 
175,833 77,176 121,408 80,043 
261,642 370,052 1,450,133 955,644 
106,736 140,635 189,145 112,681 
113,970 181,416 133,348 157,480 
119,889 206,858 162,841 421,320 
385,559 309,130 275,303 209,366 
34,808 
152,519 150,365 233,489 310,272 
161,141 118,010 262,976 106,830 
273,063 328,136 135,484 127,521 
102,298 41,454 
38,328 
984,696 752,946 752,695 782,538 
122,566 155,484 148,287 120,485 
56,718 73,724 55,451 49,379 
88,507 99,172 114,958 94,695 
144,039 32,707 43,265 
173,307 154,347 153,519 137,862 

135,224 92,408 
305,676 466,944 302,601 91,824 

3,722,361 3,331,311 3,732,634 5,368,930 
98,038 
122,440 30,257 143,118 422,241 
38,307 42,974 51,093 80,573 
553,374 428,554 76,598 146,989 
52,144 
53,465 72,234 92,510 56,580 
389,748 245,148 246,609 55,440 
293,707 

Rockwood & Co. 125,501 74,175 114,775 151,248 162,260 

Sy 87,890 30,585 

Roman Cleanser Co. 214,956 216,076 167,388 147,489 100,379 

Roman Meal Co. 86,410 87,383 36,796 

Ronson Corp. ........ 238,474 39,387 118,316 153,296 47,693 

Rootes Motors Inc. . 66,094 204,136 174,574 91,481 99,368 

Royal Typewriter Co. .. 52,091 

Rubel’s Baking Co. 43,214 48,847 30,454 

Helena Rubinstein Inc. 330.187 699,829 874,924 636,894 440,736 

S. Rudofker’s Sons .. 73,430 72,459 37,087 

Jacob Ruppert Brewery 315,583 436,036 465,587 366,195 370,242 

Rust-Oleum Corp. .... 48,059 a 

DE akeeseeses 67,899 128,234 97,608 131,496 202,958 

S&W Fine Foods Inc. 304,468 206,901 51,713 61,055 107,924 

Sabena Belgian Airlines 181,242 136,862 66,325 39,149 29,246 

Safeco Insurance Co. of 

SPSS 28,631 

Safeway Tours ...... 37,341 

St. Louis-San Francisco 

Railway Co. ...... 29,927 25,961 32,165 —— 28,996 

Salada Tea Co. ...... 100,494 100,739 439,477 463,111 567,375 


1954 
Sales Builders Inc. 710,244 


San Antonio Brewing Assn. 104,224 
San Francisco Brewing Co. 135,224 


Gemiere Co. ...ccccs. 54,609 
Santa Fe Vintage Co. 34,016 
©. F. Sawer Ce. .:.... 124,006 
Savannah Sugar Refining 

Ss eaves dukes 47,949 
Sawyer’s Inc. ........ 28,390 
Scandinavian Airlines 

System Inc. ....... 264,111 


F&M Schaefer Brewing Co. 750,051 
Adam Scheidt Brewing Co. 100,942 
Schenley Industries Inc. 6,157,600 


Schieffelin & Co. .... 93,668 
Jos. Schlitz 

Brewing Co. ........ 1,186,560 
Schmidt Baking Co. .... 39,095 
C. Schmidt & Sons .... 216,651 
Jacob Schmidt 

Brewing Co. ........ 27,558 
Scholl Mfg. Co. ........ 302,495 
S. A. Schonbrunn & Co. 126,953 
Schuler Foods Inc. .... 42,135 
Schweppes (U.S.A.) Ltd. 292,326 
Scott-Atwater Mfg. Co. 47,375 
Scott Paper Co. ....... 287,126 
0. M. Scott & Sons Co. 72,684 
Scott Petersen Sausage 
al SU s ecdetoken's’s « 35,762 
Scranton Electric Co. 27,315 
Charles Scribner’s Sons . 115,992 
Gwe BO incvcasee 113,613 
Scudder Food Products . 47,146 
Seaboard Air Line 

a 149,781 
Seabrook Farms Co 285,289 
TS bcos eS ¥3 ans 123,243 
Seeck & Kade Inc 132,946 
Seeman Bros. Inc. ..... 107,640 
Sentinel Radio Corp. ... 67,464 
Serta Associates Inc. 103,166 
Soruten Ce. ......... 396,492 
SEPT, wo tccccesd 74,282 
Seven-Up Co. ......... 967,994 
John Sexton & Co. ... 106,040 
G. Shaw, Munson Co. .. 75,495 
W. A. Sheaffer Pen Co. 67,300 
W. Sheinker & Son .... 53,748 
5 & Wee 1,752,079 
Sherwin-Williams Co. 89,224 
Ses @ Ge. ....... 62,830 
Shirteraft Co. ....... 25,968 
eee 430,918 
Shwayder Bros. Inc. 31,420 
Siegler Enamel Range Co. 232,136 
Signet Club Plan ..... 38,449 
Ce Siac beviee’ 31,014 
Simmons Co. ........ 219,628 
Simon & Schuster Inc. 223,596 
8 ‘428,158 
Sinclair Refining Co. .. 1,056,179 
Siroil Labs. Inc. ...... 92,633 
Shelly Oli Co. ....... 142,685 
Skinner Mfg. Co. ..... 80,719 
Skycoach Airlines Inc. 37,450 
Sleep-Eze Co. ........ $3,374 
Smith Bros. Inc. ..... 198 864 
A. 0. Smith Corp. .... 114,859 
Alexander Smith Inc. 282,514 
Smith-Corona Inc. 87,313 
F. H. Snow Canning Co. 44,882 
Socony-Vacuum Oil Co. . 2,389,393 
Solarine Co. ......... 27,379 
Rc nina 60 0+ 25,834 
South African Rock 

Lobster Assn. ...... 34,759 
South Carolina Electric 

x 2 SiS Se 35,841 
South Carolina Mills 43,226 
Southern Bell Telephone 

& Telegraph Co. .... 283.047 
Southern California 

MS! Sos dence 0 173,088 
Seuthern Ce. ........ 185,138 
Southern Indiana Gas & 

Electric Ce. ....... 78,343 
Southern New England 

Telephone Co. ...... 46,976 
Southern Pacific Co. 320,946 
Southern Railway System 167,540 
Southern Union Gas Co. 28,262 
Southwestern Bell 

Telephone Co. ...... 222,417 
Southwestern Life 

Insurance Co. ...... 29,663 
Sparks Withington Co. . 34,101 
Spears Chiropractic Sani- 

tarium & Hospital .. 79,240 
Speed Queen Corp. .... 53,467 
Speedway Petroleum Co. 107,833 
Spratt’s Patent 

(American) Ltd. .... 62,698 
Spring-Alr Ce. ......-- 262,476 
Springs Cotton Mills .. 46,546 
John P. Squire Co. ... 54,106 
Ds JO tS bak bed0e%-< 205,329 
Stahl-Meyer Inc. ..... 63,752 
A. E. Staley Mfg. Co. . 160,801 
Staley Milling Co. .... 76,301 
F. M. Stamper Co. .... 54,853 
Standard Brands Inc. .. 3,740,877 
Standard Candy Co. . 30,090 
Standard International 

DD. en enh ns ob 356.602 
Standard Milling Co. 74,919 
Standard Oi! Co. 

of California ....... 1,223,070 
Standard Oil 

Co. (Indiana) ...... 1,469,876 
Standard Oil 

Co. (Kentucky) 136,008 
Standard Oil 

Co. (New Jersey) ... 2,389,288 
Standard Oil Corp. of 

a ara 476,332 
Sta-Nu Corp. ......- 26,793 
Star-Kist Foods Inc. .. 120,756 
Stark Wetzel & Co. .. 43,245 
State Automobile 

Insurance Assn. 52,701 
State Farm Insurance 

Goh. spestWsasens es 39,857 
State Farm Mutual Auto- : 

mobile Insurance Co. . 65,854 
Gees. BAR. cdcdedccss- 55,442 
Stegmaier Brewing Co. . 144,843 
A. Stein & Co. ......- 60,885 


1953 1952 1951 1950 
858,006 643,306 314,151 
124,415 $81,995 61,217 68,290 
91,306 113,370 62,053 74,012 
25,223 31,807 24,03; — 
84,046 
40,963 42,215 34,921 31,244 
215.212 132,216 90,652 45,585 
631,093 911,757 647,954 517,637 
139.928 96,367 153,191 164,514 

7,269,150 6,354,098 6,598,623 5,967,184 

95,072 59,354 66,086 90,322 

1,081,691 586,811 139,477 158,832 

28,078 41,452 
286,851 202,389 209,554 234,349 
262,725 263,272 206,005 193,156 
73,493 101,278 
126,603 
538,146 886,683 706,533 765,452 
35,539 128,672 86,095 
42,700 35,762 
88.121 65,181 168,272 126,778 
263,400 72,722 163,305 161,879 
109,110 51,469 55,298 122,632 
146,706 114,772 116,255 93,222 
293,454 124,505 160,973 164,763 
128,696 67,795 44,787 35,691 
185,419 195,265 225,028 210,818 
97,464 93,165 142,945 205,489 
56,911 
360,963 117,239 445,298 415,231 
313,975 131,345 557,287 430,212 

1,005,576 1,088,131 938,443 957,421 

92,304 
48,844 27,877 
182,363 519,704 410,534 383,616 
69,452 75,887 73,196 54,960 

1,910,044 583,688 882,786 1,318,971 
150,160 569,605 633,283 504,282 
337,936 338,045 186,304 168,946 
175,287 159,734 74,434 103,051 
243,295 189,559 179,787 180,882 
219,308 152,594 248,830 252,986 
321,359 947,211 754,128 329,184 

1,098,855 1,330,824 1,136,399 847,270 
100,086 98,645 94,055 93,175 

99,175 130,318 
45,557 57,275 64,157 44,627 
49,779 123,208 230,905 
44,308 
386,894 537,371 285,523 114,101 
142,400 47,421 75,459 34,989 
225,370 201,335 171,838 
208,584 147,399 179,355 72,970 
52,825 56,667 43,806 

1,144,346 1,064,017 1,272,041 1,104,982 

78,869 55,627 33,523 25,787 
28,588 27,698 30,176 
245,700 388,617 352,451 265,332 
338,547 388,617 352,451 265,332 
175,381 153,118 130,218 113,768 
150,687 137,030 73,109 56,848 
67,187 39,380 
38,680 51,114 52,479 49,134 
155,342 150,246 151,265 148,068 
25,914 27,066 
252,215 239,475 231,372 325,274 
42,155 39,757 36,509 36,626 
160,208 87,750 
42,413 26,667 46,247 
132,404 87,559 85,463 60,686 
63,233 25,202 
100,821 114,916 122,028 85,616 
52,473 61,676 78,719 54,888 

5,653,472 4,315,040 4,771,917 4,527,375 

27,235 29,213 27,135 
264,779 
127,907 126,684 96,021 101,794 
926,770 777,638 761,878 723,946 

1,267,957 1,074,286 905,787 882,898 

108,965 82,941 36,555 83,167 
1,686,369 1,372,527 1,273,419 1,270,023 
398,210 419,458 453,333 424,485 
115,618 

58,520 50,250 44,342 30,955 
48,462 -———— 28.952 57,996 
172,196 179,702 97,406 37,367 


1954 

Stephano Bros. ....... 75,703 
Sterling Brewers Inc. .. 285,230 
Sterling Drug Inc. .... 2,822,348 
Sterling Insurance Co. . 72,217 
Stern’s Nurseries ..... 43,342 
Eugene Stevens & Co. . 39,142 
J. P. Stevens & Co. ... 140,164 
Stewart-Warner Corp. 110,169 
Stitzel-Weller Distillery 

th iw oe Keehn 412,653 
Stokley-Van Camp Inc. . 521,225 
Storz Brewing Co. .... 49,992 
Levi Strauss & Co. ... 184,315 
C. F. Streit Mfg. Co. . 35,692 
J. Strickland & Co. .. 70,354 
Stroehmann-Sunbeam 

es san ndeasee 63,130 
Stroh Brewery Co. .... 480,595 
Stromberg-Carlson Co. $3,341 
*Studebaker-Packard 

Ri 6 otbe ces 5,121,118 
Sugar Information Inc. . 205,90 
Sunbeam Baking Co. .. 212,941 
Sunbeam Corp. ....... 444,207 
' Sunkist Growers Inc. 999,731 
Sunlite Bakery ....... 51,756 
SE WO. 6ocicusden 1,610,937 
Sunset House ........ 27,480 
Sunshine Biscuit Inc. .. 641,750 
Sunshine Brewing Co. . 27,182 
G. S. Suppiger Co. .... 70,445 
Surprise Brassiere Co. . 49,944 
Susquehanna Waist Co. . 48,908 
Sutton Cosmetics Inc. . 59,163 
0. A. Sutton Corp. .... 111,908 
ee a eer 95,454 
C. A. Swanson & Sons . 1,279,991 
Swedish American Line . 25,557 
2 5 near 2,971,310 
Swiss Air Transport Co. 69,047 
Sykes Hernia Control 

GE ae 28,490 
Sylvan Seal Milk Inc. . 52,211 
Sylvania Electric 

Products Inc. ....... 789,859 
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1953 1952 1951 1950 

49,229 25,168 

243,906 204,881 197,393 135,472 
2,994,590 2,919,483 2,386,191 1,994,246 

51,282 28,819 92,551 

196,367 108,056 92,098 
470,198 521,170 540,851 418,773 

93,378 177,693 130,052 445,766 

70,681 52,558 62,792 79,387 
145,574 107,753 100,299 64,046 

32,656 

37,890 

34,293 27,722 32,059 
395,994 255,005 140,838 103,645 
305,517 55,338 208,271 561,931 
5,380,764 4,705,042 4,848,092 4,088,156 
251,249 174,391 138,363 121,010 
264,367 141,956 224,254 148,314 
727,824 

44,557 
1,147,945 816,294 883,925 610,102 

31,800 

789,807 706,373 793,319 765,503 

25,049 

99,025 

46,632 

99,055 108,310 

436,467 187,469 394,974 372,685 
3,278,479 2,703,671 1,741,897 2,730,084 

47,290 50,100 42,782 

53,512 149,169 55,974 42,821 

54,849 63,314 64,793 42,362 
1,467,435 1,104,850 1,275,654 265,061 


* Studebaker-Packard Corp. figures for 1950 through 1953 are combined figures 
of Studebaker Corp. and Packard Motor Car Co. 


2 =a 336,297 
Taylor Provision Co. 27,947 
Taylor & Sledd Inc. .... 45,782 
Terminal Liquors Ltd. . 63,29¢ 
Terre Haute Brewing Co. 159,586 
Tetley Tea Co. ......... 34,396 
CT wees esaeess 2,172,663 
Texas Electric 

a 60,221 
Texas Rice Promotion Assn. 85,936 
This Week Magazine ... 38,955 
S. B. Thomas Inc. ...... 98,961 
EE, “ak BG he's 6's > 163,186 
Thor Power Tool Co. .... 29,950 
Thorsen Direct Sales .... 410,235 
Thornton & Minor Clinic 

& Hospital ......... 38,635 
Tidewater Associated 

ean 289,642 
Tidy-House Products Co. . 51,162 
Tillamook County 

Creamery Assn. ...... 48,445 
Sia 1,380,127 
Timken Roller Bearing Co. 156,250 
nn wa vA whee Bis 65,081 
Tobacco Industry 

Research Committee . 232,242 
Tobin Packing Co. .... 214,839 
Toledo Edison Co. ...... 70,684 
8 Year 32,267 
Towne Talk Co. ........ 32,787 
Transamerica Corp. ..... 42,677 
Transatlantic Passenger 

Conference ......... 120,840 
Transport Co. of 

Eee 26,592 
Trans-Texas Airways ... 38,195 
Trans World Airlines ... 1,167,061 
B. F. Trappey’s Sons ... 44,114 
Traveler’s Insurance Cos. 29,101 
Tree Sweet Products Co. 69,779 
Trenton Foods Inc. .... 27,610 
Triangle Publications . 79,349 
Trimount Clothing Co. .. 32,804 
Tri State Plastic Molding 43,772 
, ae 75,151 
Turner-Smith Drug Co. . 184,818 
Twentieth Century Fox 

PI, kek eden so 107,509 
Twenty-One Brands Inc. . 48,275 
en ee pee 79,672 
Ultra Chemical Works Inc. 48,912 
Unicorn Press Inc. ..... 453,462 
Union Carbide & Carbon 

ee 939,235 
Union Electric Co. .... 273,166 
Union Oil Co. of 

EE oC heck ban es 653,014 
Union Pacific Railroad... 681,105 
Union Pharmaceutical Co. 108,117 
Union Underwear Co. .... 84,761 
United Aircraft Corp. ... 77,166 
United Airlines Inc. .... 1,173,936 
United Artists Corp. .... 35,450 
United Biscuit Co. of 

I TE a 168,524 
United Fruit Co. ...... 74,155 
United Gas Corp. ...... 179,339 
United Jewish Appeal ... 97,579 
United Piece Dye Works . 26,291 
United Safeway Corp. ... 73,007 
U. S. Brewing Co. .... 34,235 
U. S. Brewers Foundation 26,068 
U. S. Gypsum Co. ...... 85,653 
> a  . “ch aeces 102,921 
U. S. News & World 

Di thtcusnas sss o¢ 185,393 
U. S. Rubber Co. ...... 647,392 
U. S. Shoe Corp. ...... 139,069 
U. S. Steel Corp. ...... 277,645 
U. S. Tobacco Co. ..... 642,440 
Universal Pictures Co. . 95,618 
Urbana Wine Co. ....... 27,597 
Utah-Idaho Sugar Co. 30,920 
Utah Milk Foundation - 28,446 


T 


328,348 274,956 180,442 170,211 
55,213 ong 
107,732 108,629 311,714 223,662 
45,153 46,660 105,597 169,743 
713,041 66,642 48,396 54,861 
59,997 55,421 42,048 42,385 
69,083 51,770 
147,018 223,701 165,398 110,910 
83,320 178,815 202,037 218,544 
68,808 
38,590 43,966 37,852 45,593 
97,455 274,817 279,230 440,508 
69,732 
652,983 1,973,208 780,617 1,360,668 
102,436 159,470 132,020 58,861 
26,808 35,864 846565 ——— 
92,627 91,463 75,058 69,351 
67,039 45,452 56,883 61,438 
38,649 34,231 33,182 
32,549 
619,376 616,618 556,996 780,240 
43,471 
26,677 27,929 42,278 43,644 
164,792 
31,491 
196,526 
44,071 238.930 130.044 133,480 
60,026 -_-— 
65,871 82,069 56,832 93,369 
1,634,372 644,278 1.417.517 1,066,054 
1,374,552 1,197,434 1,259,336 820.285 
146,632 152,166 141,512 112,301 
511,561 270,682 236,186 318,504 
641,237 549.688 544,885 528.567 
96,551 79,682 Pee 
104,829 115,753 67,022 
741,659 611,599 498,986 511,786 
169,989 382.675 351,944 296,487 
51,194 111,995 142,704 126,050 
118,642 82.178 78,732 68.631 
79.815 180.544 121,127 105,701 
39,127 
121,715 
26,785 101,171 
36,849 27,686 ——— 68,365 
120,841 64,687 580% —— 
104,771 98,070 135,473 78,209 
136,252 141,529 132659 — 
1,691,606 960,988 1,011,749 1,293,889 
152,716 ———— 105,235 118,189 
239,332 188,186 215,541 220,666 
ee eats 38,323 54,032 
. ’ 28,714 4 
26,977 se 
31,561 29,530 
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IN SAN FRANCISCO... 
| IT'S THE EXAMINER 


q In any market one newspaper is Newspaper Number One. 
a 
% a . . . . . 
| In San Francisco and northern California, it’s The Examiner... 
VF 
a 


first in news, circulation and advertising. 


The San Francisco Examiner is represented 


oad WR eeu | 


nationally by Hearst Advertising Service. 
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92 Advertising Age, June 6, 1955 
1950 1950 1954 1953 1952 1951 1950 
a a ss Wate-On Co re _ pd = _ Wilson Line Inc. . 75,547 74,313 62,702 52,470 53,040 
V Water Master Co. ...... 145,408 90,479 67,370 «88,762 88,535) Arthur Winarick Inc. ... 63,574 a 
622 28,480 ———| Waterfill & Frazier Wine Advisory Board ... 290,189 69,013 300,990 7 
Se i a 101,346 67,457.28, se —— Se. si wm nan wet wen een chews |. 2090 938 ) — 
Van Camp Seafood Co. . 133,548 409,028 450,756 oes | a ee ae... 181,206 218.10 8 ais — an 
vent bee tows (26000 35S | 52601 26.166 Webster-Chicago Corp. . 52,499 39,183 41,618 | Wisconsin Electric Power Co. 106 
mg Co. 607.059 287,128 457,676 823,033 647,671 Webster Products Inc. .. 39,312 1 102,879] Steamship Co «s+» 26,649 31,537 
Viking. Pres Ine 63 vee $9,859 107,263 86,775 137,607 81,724) Wane ee ae On — = = | Wisconsin Telephone Co... 39,242 36,740 49,389 41,665 —— 
irgini aig " aie ‘ , 102,844 117,308 112,089 89,433 105,364 
Virgiste-Goretine Wellington Sears Co. ... 41,661 29,777 39.074 += 52,768 + ———| Wise Potato Chip Co. ... 
Chemical Corp. -..... 64,396 ee ie, cm cs "209 «47.390 «=. 29,162 «59,099 31.633 Wm. H. Wise & Co a 152,780 304,264 431,908 638,075 —— 
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GEORGE HELLER 
New York, June 1—George 


Heller, 49, national exec. secretary 
of American Federation of Tele- 
vision & Radio Artists (AFL), 
died May 30 in Rooseveit Hospital 
after an illness of several weeks. 
He was the chief labor spokesman 
for more than 25,000 tv and radio 
performers. 

Born in Brooklyn, Mr. Heller, 
before becoming a labor leader, 
had been a ballet dancer, Broad- 
way and radio actor, singer and 
composer, and a play producer. 
| He took part in the formation 
of the Television Authority of the 
American Federation of Labor and 
was its national secretary from 
1949-52. In 52 he was named the 
first national exec. secretary of the 
newly formed AFTRA. 

He negotiated the first union 
contracts for radio and tv actors 
and pioneered in union pension .and 
welfare fields in the broadcasting 
industry. Last November he scored 
a major triumph in the negotia- 
tion of a pension plan with the 
four national tv networks, believed 
to have been the first for actors 
ever to be established by an Amer- 
ican performers union. 


Wettersten, Beach Named 

to ABC-TV Division Posts 
Harold R. (Hal) Wettersten has 

been appointed sales manager of 

the central division of ABC-TV. 

His appointment shortly follows 

that of James W. Beach, who has 


Harold Wettersten 


James W. Beach 


been named a director of the net- 
work’s central division in Chicago 
(AA, May 16). 

Mr. Wettersten formerly was an 
account executive on the sales staff 
of WBKB, Chicago, and has been 
with ABC since 1950. Mr. Beach, 
who succeeds Gerald Vernon, re- 
signed, formerly was sales mana- 
ger of WBKB. 


“Mr. Bellows doesn’t like it much when anybody 
forgets that things have changed in Cincinnati.” 


Ketchum, MacLeod Elects 
Parrack, Redpath Exec. V. P.s 

Edward T. Parrack and W. Stan- 
ley Redpath have been elected 
exec. v.p.s of Ketchum, MacLeod 
& Grove, Pittsburgh agency. 

Mr. Parrack, who has been as- 
signed to agency service and de- 
velopment, has been with the or- 
ganization since 1936 and has been 
a v.p. since 1950. Mr. Redpath was 
appointed an account executive in 
1944 and was also named a v.p. 


BETTER NOT TRUST your own memory too far. Things have changed 
in Cincinnati. Today, the CINCINNATI ENQUIRER leads the daily* field READS THE 

in City Zone Circulation, and in Retail, General, Total Display, Clas- CINCINNATI ENQUIRER | 
sified and Total Advertising Linage. (Source: A. B. C. and Media ‘ 
Records, latest 6-months’ figures.) *There has never been a question, 

of course, about the Sunday Enquirer’s leadership. 


in 1950. 
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HOWARD M. PACKARD has been named 
exec. v.p. and a member of the 
board of directors of S. C. Johnson 
& Son, Racine, Wis. He joined the 
company in 1946 as treasurer, was 


elected financial v.p. in 1953 and 
was named international v.p. early 
this year. Mr. Packard succeeds 
Fred M. Farwell, who has resigned. 


Paper-Mate Patterns 
Tu-Tone Pens After 
Automobile Colors 


New YorkK, June 1—Paper-Mate 
Pen Co. has patterned its new Tu- 
Tone ballpoint after the two-tone 
color combinations now being used 
in automobiles. 

The $1.69 Tu-Tone, to be intro- 
duced this summer with a record 
ad drive (AA, May 16), will come 
in 12 different color combinations 
and will also feature Paper-Mate’s 
newly developed no-smear Widco 
ink. 

The company, which says it has 
“30% of the writing implement 
market in the U. S.,” will spend 
more than $5,000,000 on advertis- 
ing this year through Foote, Cone 
& Belding. 


s The introductory campaign for 
the Tu-Tone will begin with a 
color gatefold in tobacco, drug, 
stationery, chain store and jewel- 
ry trade papers, to be followed 
by an intensive consumer push in 
television and radio (“People Are 
Funny” over the National Broad- 
casting Co. network), magazines 
(Life and Reader’s Digest), Sun- 
day supplements and metropolitan 
newspapers. 

The heart of the campaign will 
be a three-week back-to-school 
promotion in August. 

Extensive point-of-sale materials 
will be available for dealers. 


Ford Color Movie 
Features Colorado 
Tourists, Dachshund 


Detroit, June 2—The Ford Mo- 
tor Co. will display its “Colorado 
Holiday,” Cinemascope film short 
in color, in 14,000 theaters, begin- 
ning this month. 

The film had its premiere May 
16 at the Centre Theater, Denver, 
amid fanfare and as a feature of 
the fourth annual Governor’s 
Travel and Hospitality Conference. 

Colorado’s Gov. Edwin C. John- 
son proclaimed the week of May 
16-21 “Colorado Holiday Week” in 
honor of the film showing. 

“Colorado Holiday,” developed 
by the sales promotion department 
of the company’s Ford division, re- 
cords the natural scenic beauty of 
Colorado. 


= The picture tells the story of a 
young couple and Geraldine, their 
bashful Dachshund, as they drive 
through Colorado in a Ford con- 
vertible. 

The film directs attention to 
such places as the Garden of the 
Gods, Pike’s Peak and Estes Park. 


It is Ford’s first venture into com- 


mercial film entertainment, al- 
though the company has film foot- 


age dating back to 1915, when 
Henry Ford had an interest in mo- 
tion pictures. The company main- 
tains a current stock of 31 educa- 
tional, travel and industry films 
for the free use of schools and 
other organizations. 


Stauffer Names FC&B 
The Stauffer System and Stauf- 
fer Home Plan, Los Angeles, has 


4 appointed Foote, Cone & Belding, 
Los Angeles, to handle its adver- 


tising. The Stauffer System has 


4 nearly 200 reducing salons through- 


out the country and ten distribu- 
tors of the Stauffer Home Plan for 
exercise and better posture. The 
company has plants in Los Angeles 
and Chicago. 


Minneapolis Adclub Elects 

Tres Goetting, Campbell-Mithun, 
has been elected president of the 
Advertising Club of Minneapolis. 
Other new officers are George 
Alarik, Minnesota & Ontario Pa- 
per Co.; Bert Lund, The Farmer, 
and John Lamb, Batten, Barton, 
Durstine & Osborn, all v.p.s. Gor- 
don Malen, First National Bank, 
was reelected secretary-treasurer. 


| 


IT TAKES 6 BRIDGES* 


...fo move Peoria’s traffic 
*$15 Million No. 7 under construction 


ONE does it in PEORIA 


The Peoria Journal Star effectively penetrates the rich 
13-county PEORIArea . . . Metro, Peoria daily circula- 
tion ratio-to-homes . . . 98.3%. 


EORIA JOURNAL STAR 
Daily net paid 100,000 plus Svewnin) 


Represented Nationally by WARD-GRIFFITH CO., Inc. 
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CHICAGO 


How to use this emblem 
to direct prospects to your dealers! 


T Use Trade Mark Service in the 


‘Yellow Pages’ of telephone directories 

This dealer identification plan is ideal for localizing your advertising. 
Your trade-mark or brand name will appear in directories serving 
your national or sectional markets. Under it will appear the list of 
your local dealers. Their names, addresses, and telephone numbers 
will be right at prospects’ fingertips. 


2 Display the emblem in your advertising 
Appearing in your magazine, newspaper, television, billboard and 
car card advertising, it will help bring interested readers and 
listeners face to face with your dealers. 


Find Your 
Nearest Dealer 
In The 


‘Yellow Pages’ 


Trade Mark Service is @ sales aid that your dealer organization will appreciate. For more information, just call 
the Trade Mark Service Representative at your local business office. You'll find he has interesting facts for you. 
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Where else 
but in 
NEWSPAPER 


Wichita Eagle since 1872 


1872: Cattle trails the principal thoroughfares 
and Wichita, Kans., a community of 1547 people, 
The Eagle their source of news. 1955 and 83 
years later: One quarter million Wichitans read 
their Eagle for news of local and world events. 


Tippecanoe in Westchester County 
“and Tyler, too” was the rallying cry in 1840, 
the year the oldest of the Westchester Group 
Newspapers was founded. Political slogans may 
have changed since but not the reliance on the 
Westchester Group Newspapers. Reliance based 


In Rochester more than 125 years 


For more than one and a quarter centuries, the 
Rochester Times-Union (founded 1826) and 
Democrat and Chronicle (1832) have grown 
with the Rochester, N. Y., market. Families have 
been regular readers for generations and wel- 
come these newspapers as intimate friends. 


82 years in South Bend 


For 82 years The South Bend Tribune has built 
reader confidence by serving its community. 
Along the way it has picked up three national 
awards for community service. This high de- 
gree of reader confidence sells merchandise. 


70 years in Sioux Falls, $.D. 


The state’s first paved roads, Rushmore Memo- 
rial, Sioux Falls’ multimillion-dollar school sys- 
tem... all are effects of Argus-Leader influence 
during the past 70 years. Such service builds 
buyer confidence, on which you can capitalize. 


60 years in San Bernardino 


Just 60 years ago The Sun-Telegram served 
6500 persons within the city of San Bernardino. 
Today this 24-hour newspaper is read by more 
than 80,600 in the city and by a grand total 
of 368,100 in the county, California’s 4th “A” 
market. 


St. Paul has a Forty-Niner 


The “grand-daddy” of today’s St. Paul, Minn., 
Dispatch-Pioneer Press was published at the 
same time an avalanche of gold-hungry prospec- 
tors poured into California. Dispatch-Pioneer 
Press advertisers “struck it rich” in 1849... 
and still do! 


Lincoln was a country lawyer 


Abe Lincoln, who later said of the St. Louis 
Democrat, “You have been of more service in 
saving Missouri . . . than a regiment of troops,” 
was still a country lawyer in nearby Illinois 


when this ancestor of the Globe-Democrat was 
founded—in 1852. 


Waterloo Courier 97 years 


For the past 97 years, the Waterloo, Ia., Courier 
has provided northeast Iowa with the latest in 
news and advertising. The Courier plays an im- 
portant part in the lives and wants of its readers. 


California wasn’t state— 


When the Mercury and News started to serve 
San Jose 104 years ago. Santa Clara County— 
the San Jose Metropolitan Area—has multiplied 
its 4000 inhabitants 100-fold since 1851. It’s the 
Mercury and News for “Sell in San Jose.” 


98 years in Santa Rosa, Cal. 


98 years ago when Santa Rosa, Cal., Press Dem- 
ocrat was founded, many readers recalled par- 
ticipating in the country’s successful Bear Flag 
Republic revolt against Mexico 11 years earlier, 
joining the United States one month thereafter. 


Shreveport counts 142 years 


From steamboat landing to 237,000 metropolis! 
142 combined years of faithful readership plus 
concentrated circulation make the Shreveport, 
La., Times-Journal a successful must medium 
for every advertiser. 


186 years serving St. Joseph 


The St. Joseph, Mo., newspapers have served 
St. Joseph 186 years (the Gazette 110 years and 
the News-Press 76 years) and—“Dedicated to 
the Proposition that the public has a right to 
know’’— have gained respect and confidence. 


33 years in Lubbock, Tex. 
No “late-comer” can approach the 33-year-old 
Avalanche-Journal’s influence over its broad 
circulation—nor match The Avalanche-Jour- 
nal’s coverage of the Lubbock market... no 
waste . .. no dead spots . . . no fading fringe! 


90 years in Raleigh, N.C. 


Sherman’s armies moved out the same year 
The News and Observer was founded 90 years 
ago. Now the ONLY morning-and-Sunday pa- 
per in Raleigh and 33-county “Golden Belt of 
the South” which has 4 of state’s retail sales. 
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170 years in Maine 


Maine history is closely interwoven with that 
of Maine’s leading newspapers, the Portland 
Press Herald — Evening Express. Descendants 
of the Falmouth Gazette, Maine’s first news- 
paper, they have demonstrated all advertising 
is local for 170 years. 


Since 1897 in Port Arthur, Tex. 


In 1897 the Port Arthur News began serving 

Port Arthur’s 100 residents. It continues as No. 

1 salesman for the city’s merchants and service 

institutions, daily ringing doorbells in 98% of 

- 23,270 homes in Port Arthur’s Metropolitan 
rea. 


113 years in Pontiac, Michigan 


The Pontiac Press family tree goes back 113 
years! Named after the Ottawa chieftain, Pon- 
tiac is known throughout the world as one of 
General Motors’ fine cars. 3 main GM divisions 
are located in Pontiac. 


In Phoenix since 1878 


Arizona Territory 1878: 40,000 persons with 
10,000 in Phoenix and Maricopa County. Ari- 
zona 1955: 1-million persons with 475,000 in 
Phoenix Metropolitan Area. The Phoenix Re- 
public and Gazette, 1878-1955, Number One 
advertising medium in Arizona. 


126 years in Rhode Island 


For 126 years—from the days of mud roads to 
six-lane highways—the Providence, R.1L., Jour- 
nal-Bulletin has been building reader confi- 
dence. Your advertising shares in this more than 
a century and a quarter of prestige. 


Lowell Sun bowed with electric lights 


The Lowell (Mass.) Sun was founded in 1878. 
Big excitement prevailed that year. Electric 
lights were tested here for the first time. Today, 
77 publishing years later, electronics manufac- 
turing prevails as the city’s leading industry. 


129 years in Louisville 


1826: Louisville was a pioneer settlement when 
The Courier-Journal’s granddaddy was born. 
Today, after 129 years of service, “Marse 
Henry” Watterson’s “integrity of conviction and 
faith in the future” shine undiminished in The 
Courier-Journal and The Louisville Times. 


Long Beach, Cal., since 1888 


Long Beach had a population of only 564 when 
the Press was founded in 1888. Today, Long 
Beach is a market of 362,177 people covered 
only by the Independent, Press-Telegram. No 
“outside” daily newspaper covers more than 
7.8%. 


100 years in Peoria, Illinois 


In December, The Peoria Journal Star will cel- 
ebrate 100 years of aggressive leadership in the 
dissemination of news to the Peoriarea by mov- 
ing to a beautiful new plant . . . equipped with 
every modern facility better to serve this major 
market. 


’Twas called Acquackanonk— 
Passaic-Clifton, N. J., was Acquackanonk, pop- 
ulation 3000, when the Herald was founded in 
1872. Living and growing with the community 
for 83 years, The Herald-News today serves 
250,000 people in the heart of metropolitan 
North Jersey. 


Picayune was a coin— 
When what is now The Times-Picayune Publish- 
ing Company made its first appearance in New 
Orleans in 1837. The early Picayune paper sold 
for a picayune (6% cents) . The Times-Picayune 
counts 118 years, the afternoon States 75 years! 
—of vital growth. 


Count 191 in Moline-Rock Island 


The Rock Island Argus, published for 104 years, 
and the Moline Dispatch, starting its 87th year, 
have enjoyed an active part in the growth of this 
Farm Machinery Capital. These Illinois cities 
are part of the Quad-Cities, comprising a quar- 
ter-million population. 


News, 59, older than Miami 


Older than the city, the Miami Daily News’ 59- 
year history has been marked by steady growth 
and many “firsts” in Miami, including use of 
full-color and Vesta and Dorothy Dawes awards 
for Home and Food sections. 


75 and 115 in Memphis, Tenn. 


The Press-Scimitar is currently celebrating its 
75th anniversary. The Commercial-Appeal 
boasts a 115-year history. These two fine Mem- 
phis newspapers daily add to enviable records 
as “good citizens,” productive salesmen in the 
great market they serve. 


161 years in Lancaster, Pa. 
September, 1777, Lancaster became the capital 
of the United States for a day! Some years later, 
1794, the Intelligencer was established followed 
by the New Era in 1877—161 years of newspaper 
service to the community. 


Since 1835 in Kalamazoo, Mich. 


Since 1835—before Bronson became Kalamazoo 
in 1836—the Gazette has been a welcome and 
vital force in the community. Public service has 
kept it a trusted and integral part of family life. 


In Huntington, W. Va., 66 years 


For 66 years, as Huntington grew from a hamlet 
of 7523 to a city of 88,800, Huntington Publish- 
ing Company newspapers have gained the pres- 
tige due half a century plus of dedicated service 
to the public. 


Houston Chronicle since 1901 


In the year 1901, when The ‘Chronicle was 
founded, Houston, Tex., was an almost unknown 
city. Today, Houston is a giant among southern 
cities, and The Chronicle has paced this remark- 
able growth. 


73 years in Fort Smith, Arkansas 
Hanging Judge Parker was holding sway, and 
Fort Smith was still a pioneer town when the 
Fort Smith Times Record was established in 
1882—and it’s a lively pioneer in its field today, 
after 73 years of publication. 


62 years in Grand Junction, Colo. 


Grand Junction, Colo., Sentinel has reader con- 
fidence. For 62 years through wars, depressions 
and prosperity, it has announced the automo- 
bile, Christy Mathewson, talking movies, air- 
plane, Lindbergh, and color television. 


65 years in Greensboro, N.C. 


Grover Cleveland was President when Greens- 
boro’s first daily newspaper was born. . . . So for 
65 years, reader-confidence in Greensboro’s pa- 
per has thrived beyond measure. . . . Today, 
over 400,000 people read—and believe in—the 
Greensboro News and Record! 


Grew up with Grand Forks 


76 years ago, just 11 years after the first house 
was built in Grand Forks, North Dakota, the 
Grand Forks Herald and the city started grow- 
ing up together, their histories so parallel they 
are almost identical. 


America’s oldest in Hartford 
The Courant, America’s oldest newspaper in 
continuous publication, started in 1764. George 
Washington was a subscriber. Now, with over 
91,000 daily and 137,000 Sunday, The Courant 
is New England’s fastest-growing newspaper 
and covers half of Connecticut. 


Elgin, lll., past half-century 
General Custer hadn’t made his “Last Stand” 
when the Elgin Daily Courier-News was found- 
ed in 1874. Constantly since, Elgin business has 
depended on this newspaper, and it alone since 
1926, to merchandise its wares. 


125th year for Free Press 
Only 24 states had been admitted to the Union 
when the Detroit, Mich., Free Press first was 
published on May 5, 1831, during Andrew Jack- 
son’s presidency. Now in its 125th year, Michi- 
gan’s first newspaper is America’s fastest grow- 
ing. 

Oxen in streets of Dallas 
Oxen slogged through muddy streets as the first 
issue of The Dallas Morning News was pub- 
lished October 1, 1885. Today, Dallas is the 
metropolis of a 72-county market covered by 
The Dallas News with the largest circulation in 
North Texas. 


In Colorado Springs 8 years 
The eight-year-old Colorado Springs, Colo., 
Free Press is moving steadily forward. Intelli- 
gent news presentation, advertising excellence 
place The Free Press on top in the home of the 
fast-growing Pikes Peak Region. 


Cincinnati Enquirer 114 years 
For 114 years Solid Cincinnati has read the 
Enquirer. But the last 10 years provides the 
most interesting history. For since 1945 the 
daily Enquirer’s circulation has jumped from 
131,000 (a fair third) to over 200,000 (a substan- 
tial first) . 


Chicago Tribune has 107 years 
The Chicago Tribune chalks up 107 years of 
service. It began when Chicago was a town of 
17,000. Today, it serves a metropolitan area of 
5,500,000. Always an integral part of community 
life, the Tribune is Chicago’s basic buying guide. 


81 years in Charleston, W. Va. 
As it is today, so it was in 1874 during Grant’s 
administration—to many the finest thing on the 
breakfast table was The Charleston Gazette— 


81 years of service in West Virginia’s first mar- 
ket (146,000). 


Biloxi-Gulfport since 1884 
In 1884, four years before the first residence 
was built where the thriving city of Gulfport 
now stands, the Biloxi-Gulfport Daily Herald 
started serving the Mississippi Gulf Coast from 
Biloxi (which had an 1880 population of 1540). 


130 years in Beckley-Raleigh 
In 1880, Rutherford Hayes was President—U. S. 
population had passed 50-million—the Raleigh 
Register was established. In 1900, Beckley 
Post-Herald established — thus totalling 130 
years of service to readers and advertisers in 
this West Virginia market. 


Oldest Business in Beaumont, Texas 
For 75 years the Beaumont Enterprise has 
served this area, and for 66 years the Beaumont 
Journal—with Beaumont growing from a town 
of 1620 to more than 100,000. The Enterprise 
Company, their publisher, is the oldest business 
establishment in the city. 


113 years in Baton Rouge, La. 
113 years have seen 1842’s tiny political weekly 
State-Times in a dusty little Mississippi river 
port town become today’s flourishing State- 
Times & Morning Advocate, key marketing 
factor in prosperous, booming Baton Rouge. 


Near 75 years in Appleton, Wis. 
The Appleton Post told the story when the 
world’s first hydro-electric plant began opera- 
tions in Appleton in 1882. Today 95% of the Fox 
Cities 95,000 people turn to the Post-Crescent 
(combined 1920) for the news, 93% carrier- 
delivered. 
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THE LONDON FREE PRESS 


is the only medium 


completely covering 


CANADA'S 7th 


MARKET 


with 9 editions daily, morning and evening 


The London Free Press 


Ontario's Largest Daily Newspaper Circulation Outside Toronto—94,963 
ABC Statement — 6 month period ending March 31st, 1955 


PHILLIPS WYMAN 

New York, June 1—Phillips Wy- 
man, 60, v.p. of the McCall Corp., 
died May 28 of a heart attack at 
his home in Redding, Conn. He had 
been associated with McCall since 
1923, when he joined the publish- 
ing house as circulation director. 

Born in Evanston, Ill., he was 
graduated from Cornell University 
.n 1917. He worked for the govern- 
ment before entering the publish- 
ing business. From 1917 to 1920 he 
was with the U. S. Food Adminis- 
tration under Herbert Hoover. In 
1921, Mr. Wyman became exec. 
secretary of the Periodical Publi- 
shers Assn. Although he left two 
years later to become circulation 
director of McCall, subsequently, 
in 1950, Mr. Wyman was elected 
board chairman of the association. 

He served McCall as circulation 
director from 1923 to 1943, when 
he was named director of publica- 
tion selling. He was credited with 
the shift of Redbook Magazine 
toward young readers. When that 
magazine celebrated its 50th an- 
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makes the Spokane Market 
different too ! 


The Spokane Market Beats... 


33 states in per capita Buying Income 
36 states in per capita Retail Sales 


37 states in per capita Automotive Store Sales 
41 states in per capita Filling Station Sales 
28 states in per capita Food Store Sales 

43 states in Gross Income per Farm 


Combined Daily Circulation 
Over 160,000— 
81.84% UN-duplicated 


more away. ' 


AND IT'S ONE OF THE THREE MUST 
MARKETS IN THE PACIFIC NORTHWEST 


The Spokane Market is a region unto itself, geographically 
isolated, with giant mountain ranges forming natural boundaries. 
Recognizing the logic of terrain, Congress in 1886 passed the 
“state of Lincoln” bill which would have granted statehood to 
the area. Though the measure was pocket-vetoed by President 
Cleveland, the region continued to develop as an independent 
trading area — which to this day remains remote from and 
unaffected by advertising efforts in coastal cities 300 miles or 


With more than a million people . . . above average in income 
. . . spending more than a billion dollars annually for retail 
goods . . . Spokane and its great “Inland Empire” comprise one 
one of the nation’s top consumer markets — and certainly a must 


in any Pacific Northwest sales program. 


To cash in on the full sales potential of this big-buying market, 
be sure you schedule the two newspapers that have been “home- 
town” dailies throughout the Inland Empire ever since pioneer 
days — The Spokesman-Review and Spokane Daily Chronicle. 
Together they give you unequalled sales-activating coverage. 


HE SPOKESMAN-REVIEW 
eae erenite 


Advertising Representatives: Creamer & Woodword, Inc, New York, Chicago, 
Detroit, Los Angeles, San Frencisco, Atlente. Color Representotives, SUNDAY 


meer re, 


SPOKESMAN-REVIEW. Comic Sections: Metropoliton Group. 
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niversary in 1949, much was made 
of the fact that it had “a vast new 
audience of young adults.” 


® Mr. Wyman was elected a v.p. 
and a member of the board of the 
McCall Corp. in 1943. He also 
served as president of the S. M. 
News Co. from 1943 through 1951. 

He was a director of the Audit 
Bureau of Circulations from 1938 
to 1950 and a director of National 
Better Business Bureau from 1942 
until his death. He also served as 
chairman of NBBB’s educational 
committee. He was a former direc- 
tor of the Cornell Alumni Assn. 
and served as publicity committee 
chairman of the Cornell Alumni 
News for many years. In 1936 he 
wrote “Magazine Circulation—an 
Outline of Methods and Means,” a 
book that had wide distribution 
among circulation men and pub- 
lishers. 


S. KEITH EVANS 


NEw YorK, June 2—S. Keith 
Evans, 79, v.p. and account execu- 
tive of Wortman, Barton & Spohn 
and one of the founders of the 
American Assn. of Advertising 
Agencies, died May 31, as the 
result of a traffic accident near 
Westport, Conn. He and his wife 
were returning here from a trip 
to New Hampshire. Mrs. Evans is 
still in a critical condition at a 
hospital in Norwalk, Conn. 

Mr. Evans was born in Ken- 
tucky and began his advertising 
career in 1897 with the old New 
York Evening Post. In 1904 he be- 
came advertising manager of the 
Review of Reviews. In 1906 he 
was named advertising director 
and a v.p. of Crowell Publishing 
Co. He left Crowell in 1916 to 
become v.p. and advertising direc- 
tor of Mother’s Magazine, and a 
few years later he became a part- 
ner in the advertising agency of 
Evans, Kip & Hackett. In 1934 he 
became an officer of the Quaker 
Lace Co., where he remained for 
20 years before joining Wortman, 
Barton & Spohn last year. 


® He was one of the founders of 
the Advertising Men’s League, 
predecessor of the Advertising 
Club of New York. In 1911 he was 
one of the founders of the Assn. of 
New York Advertising Agents, 
and he helped organize similar 
groups in other cities. This re- 
sulted in the establishment of the 
Four A’s in 1917. Mr. Evans also 
was one of the founders of the 
Audit Bureau of Circulations. 


JULIAN J. NUGENT 


BALTIMORE, June 2—Julian J. 
Nugent, 58, advertising manager 
of the Baltimore & Ohio Railroad 
since 1951, died yesterday in Uni- 
versity Hospital after a long ill- 
ness. He became a clerk with the 
B&O in 1912 and in 1922 was ap- 
pointed chief clerk in the adver- 
tising department. He was named 
advertising manager four years 
ago. 


ROBERT R. O'BRIEN 


CouncIL BuLurrs, Ia., May 31— 
Robert R. O’Brien, 66, publisher of 
the Council Bluffs Nonpareil for 
15 years, died May 23 of cancer at 
a hospital here. He had been ill 
for more than a year and retired as 
president of the newspaper two 
months ago. He joined the adver- 
tising staff of the Chicago Daily 
News in 1912 and later was with 
the Cedar Rapids Republican and 
Times and the old Omaha Bee. 

He joined the Nonpareil in 1920 
as business manager. He headed a 
group of associates who purchased 
the paper in 1939 and became its 
president and publisher. His son, 
Robert H. O’Brien, is now publish- 
er of the paper. 

He was a founder, director and 
past president of the Iowa Daily 
Press Assn. and a past president 
of the Inland Daily Press Assn. 
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IMPERCEPTIBLE PLUG—Reference to 
Jeweler Robert Anstead, imme- 
diately under the globe’s base, is 
really imperceptible in this reduc- 
tion. On the magazine’s cover it 
sold $27,000 worth of globes, 
though its purpose was to promote 
Convairs. 


Convair Ad 
Boosts Sales for 


Amazed Jeweler 


It’s a Funny World, 
He Probably Thinks, as 
Globe Sales Hit $27,000 


Los ANGELES, June 1—Never un- 
derestimate the power of a line of 
agate caps. A Los Angeles jeweler 
who did so has spent the past year 
scrambling to obtain an item he 
hadn’t intended to advertise. He 
has even journeyed to Italy and 
bought an interest in the factory. 

The curious chain of events went 
something like this: 

To promote its Convair, Consol- 
idated Vultee Aircraft Corp., San 
Diego, bought the front cover of 
the May 10, ’54 issue of Aviation 
Week. To dress up the ad, the plane 
maker’s agency, Buchanan & Co., 
got permission to use a photo of an 
imported globe, in heavy relief, in 
four colors. 

To the importer, Consolidated 
gave a simple credit line, almost 
imperceptible as it nestled under 
the base of the globe. The credit 
line: “Globe, courtesy Robert An- 
stead jeweler, Los Angeles.” 


# It was not imperceptible, how- 
ever. It was perceived by gimlet- 
eyed globe connoisseurs all over 
the world, and it was bought by 
them, despite a rather rugged price 
of $1,200 to $1,800, matching the 
globe’s rugged terrain. 

Mr. Anstead began getting phone 
calls—from New York, from Phila- 
delphia, from Chicago. Cablegrams 
and radiograms came in from 
India, Israel, the Netherlands, 
Sweden—even from Italy, where 
the globe had been made. Letters 
came in from all over. 

Mr. Anstead specializes in selling 
exclusive and unusual merchan- 
dise; the demand for this item was 
unusual but hardly exclusive, at 
least not among the set which buys 
expensive replicas of the earth. 

Mr. Anstead had not prepared 
himself for such a sale. He had) 
only three copies of the globe on 
hand. He shipped these out and 
sent to Italy for more. Nothing 
happened, and new orders kept 
coming in. 


s So he emplaned for Italy, pre- 


sumably in a Convair, to try to) 
stimulate production, When he got 
there, he bought a part interest in 
the factory. The trip and the pur-| 


_ chase appear to have had beneficial ' 


“Sige <7 f7 ay a eee 


effects, for Mr. Anstead has caught 
up with his back orders—having 
sold 18 globes—and still has three 
on hand, which is where he was 
before the ad ran. 

The orders haven’t stopped, how- 
ever, and he is in the process of 
building up stock with a special 
order for 40” models. In the front 
window of his business establish- 
ment is a plaque carrying the front 
page of the Aviation Week which 
caused all the furor. It was pre- 
sented to him by Charles F. Mc- 
Reynolds, McGraw-Hill West 
Coast representative. 

For the nonce, at least, he has 
no more need to intone the line 
from Wordsworth: “The world is 
too much with us, late and soon.” 


Potts Names O’Connell A. M. 
Horace T. Potts Co., Philadel- 
phia steel fittings manufacturer, 
has appointed John J. O’Connell 
dvertising manager. Mr. O’Connell 


has been a member of the Potts 
sales department for the past five 
years. 


TWO-WAY STRETCH PROBLEMS? 


Advertisers with budgets stretched to the breaking point 
will appreciate the newspaper situation in South Bend. 
For here, in Indiana’s 2nd market, you can saturate the 
Metropolitan Area (96.7% coverage) with only one news- 
paper. Line rate is only 28c (milline rate 20.9% below 
average of comparable papers). No other newspaper we 
know of provides saturation so economically. Besides, 
South Bend is one of the Nation’s richest markets! Get 
all the facts. Write for free new market data book. 


| Che 
Soulh 4 


ae 

fr SS 

The South Bend, Ind. Market: 
7 Counties, 1/2 Million People 


Franklin D. Schurz — Editor and Publisher 
STORY, BROOKS & FINLEY, INC. * NATIONAL REPRESENTATIVES 


- He 


United States Steel 


Corporation is the world’s largest steelmaker... 
annual capacity 38,715,000 tons, and in 1954 
accounted for 31.1% of domestic production.* 

The bigness of U.S. Steel is not the true index 
of the Corporation’s value to the national economy. 
Size is always relative. For instance, one magazine 
with only 1,300,000 circulation covers a major 
market worth $11 billion annually. 

The Magazine is SuccessFUL FARMING, which 
goes to 42% of all farms earning $10,000 or more. 
SF farm subscribers are big producers, with 
average holdings of 286 acres, own more than a third 
of the farm tractors, and half the grain combines, 
milking machines, hay balers.... They raise more 
than half of corn and soybeans, two-fifths of the 
wheat, and sell 57% of the hogs, 38% of the cattle 
and calves, 44% of the dairy products. Their average 
cash income from farming is almost $10,000. 

For fifty years SUCCESSFUL FARMING has helped 
the country’s best farmers, won their confidence, 
gets high response to good advertising. 

To balance national advertising schedules...to 
reach new buying power, you need SUCCESSFUL 
FarMinc. Any SF office can tell you more. 


*Source: American Iron & Steel Institute 


MEREDITH PUBLISHING COMPANY, Des Moines... 
offices in New York, Chicago, Detroit, Philadelphia, 
Cleveland, Atlanta, San Francisco, Los Angeles. 
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Names Ferris V.P. dian operations for Robert Otto & 
- Gordon Ferris has been ap-|Co. Mr. Ferris was previously di- 
pointed v.p. and director of Cana- rector of advertising and public 


|relations for a consumer finance 


company and was formerly v-P. of 
the Assn. of Canadian Advertisers. | 


Serving The Central Ohio Valley 
— Industrial Heart of The Nation 


Huntington, 


a trading center for 613, 
400 people 


who spend $415,842,000* 
annually, is serviced completely by the 
newspapers of the Huntington Publish- 
ing Company. 


Where industry is concentrated in this 
rich Tri-State region, there are large pay- 
rolls. Reach them daily with the most 
complete coverage in the area through 


The Huntington Advertiser 
The Herald-Dispatch 
The Herald-Advertiser 


HUNTINGTON, WEST VIRGINIA 


*SM Estimates 
Represented by The Katz Agency 


Huntington Chair 
of scores of major industries who swell the 
payrolls of the rich Central Ohio Valley. 


Corporation is typical 
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Information for Advertisers 


At least 96.7% of American 
Home’s 2,396-member reader con-| 
sumer panel has engaged in one 
or more do-it-yourself projects in| 
the past year. Data in the new | 
American Home Report #41, avail-| 
able from the magazine at 444 
Madison Ave., New York 22, cov- 
er 18 categories of do-it-yourself, 
including gardening, painting, 
needlework, carpentry, building, 
adding a room, wallpaper, etc. 


® Over $100,000,000 are spent each 
year on office equipment, supplies 
and furniture for the home offices 
of U.S. insurance companies, ac- 
cording to The Spectator, insur- 
ance trade publication. The maga- 
zine’s survey of this market also 
covers the types, brands and quan- 
tities of equipment purchased and 
in use in insurance company home 


What’s going on in Oklahoma? 


SN 


(aug) THE DAILY OKLAHOMAN (iz 


CIRCULATION IN THE 
> SOUTHWEST 


— 


Oklahoma is growing . . . Jet Propelled! 


The world’s biggest air depot is getting still bigger! 
With 25,000 now on a payroll topping $100 million a 


year, Oklahoma City’s Tinker Air 


Force Base 


is still growing. Already worth more than the combined 
assets of Sears Roebuck and Montgomery Ward, it is 
being made even bigger by the addition of a jet fighter- 
bomber wing and a $15 million construction program. 


Everything's growing in Oklahoma. In the past five 
years, Oklahoma City alone has added 25,000 new homes, 
31 shopping centers, and many industrial and office 


buildings, schools and churches. 


Everything grows in Oklahoma because, in addition to 
Tinker Air Force Base, oil, agriculture, livestock, 
manufacturing, wholesaling and distributing contribute to 
the continued good business picture. To make your 

sales grow in this market, advertise in the newspapers 


which keep growing with Oklahoma. 


Published by The Oklahoma Publishing Company, The Farmer-Stockman . 
WKY Radio, WKY-TV, Represented by The Katz Agency, Inc. 


offices. Copies of “Survey of Of- 
fice Equipment Service and Mod- 
ernization in the Insurance Indus- 
try” are available by writing to 
The Spectator, Chestnut & 56th St., 
Philadelphia 39. Brand names of 
the equipment studied are not in- 
cluded in the printed report of 
the survey, but can be furnished 
separately. 


® Parade’s research department 
has just prepared a_ readership 
study based on Starch readership 
of all identical ads which appeared 
in Parade and also in other publi- 
cations during the past six years. 
Copies of this study can be ob- 
tained by writing to Jim Simpkins, 
research director, Parade Publica- 
tion Inc., 285 Madison Ave., New 
York 17. 


e In 1954, college freshmen girls 
took more than $115,000,000 worth 
of specially purchased goods to col- 
lege with them, Seventeen reports 
in its latest study of buying and 
reading habits of college freshmen. 
How they allocated this spending 
is described in a report, available 
from Aaron Cohen, research de- 
partment, Seventeen, 488 Madison 
Ave., New York 22. 


® New ways of evaluating outdoor 
advertising markets are described 
in a booklet just issued by John 
Donnelly & Sons. Copies of the 
booklet are available from the 
company’s offices in Boston, Balti- 
more, Miami, Norfolk, Scranton, 
Worcester, Portland, Me., Nashua, 
N. H., Burlington, Vt., New Lon- 
don, Conn., Newport News, Va., 
.and Portsmouth, Va. 


® Trends for 1955 in the rubber 
industry are outlined in a special 
report issued by Rubber Age. 
Copies are available on request to 
C. T. Jansen, advertising man- 
ager, Rubber Age, 250 W. 57th St., 
New York 19. 


® A breakdown of all alcoholic 
beverage advertising by brands in 
New York newspapers during 1954 
has been prepared by the New 
York Times research department. 
The linage report shows total ad- 
vertising for every brand carried 
last year by each cf the seven 
New York City newspapers. 


© A report on McCall’s fall 1954 
“Packaging and Soft Goods Clinic” 
is available by writing William M. 
Fine, fashion advertising manager, 
McCall’s, 230 Park Ave., New 
York 17. 


® Major buying periods of jobbers 
and dealers for baseball, football, 
sportswear, bicycles, picnicking 
and boats and motors are covered 
in a 12-page brochure on the buy- 
ing and selling habits of the entire 
sporting goods industry, available 
to interested agencies and libraries 
from The Sporting Goods Dealer, 
2018 Washington Ave., St. Louis 3. 


© Power Engineering has just 
published a 24-page market data 
file based on the outline recom- 
mended by the National Industrial 
Advertisers Assn. Advertising 
managers and agencies may obtain 
copies by writing to Power Engi- 
neering, 110 S. Dearborn St., Chi- 
cago 3. 


® A market analysis of New York 
City’s Spanish-Puerto Rican pop- 
ulation, reported at 738,918, has 
been compiled by WWRL, New 
York, for distribution to advertis- 
ers and agencies. It contains a 
breakdown of Spanish-Puerto Ri- 
can population in each of the city’s 
five boroughs and a percentage 


comparison table citing population 
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migrated from Puerto Rico and 
those born in New York of Puerto} 
Rican parents. Copies may be ob- 
tained by writing to the sales de- 
partment of WWRL, 41-30 58th St., 
Woodside, N. Y. 


® A portfolio showing hand type 
faces and how they contribute to 
the effectiveness of specific adver- 
tisements, headlines and title pages 
is available on request from Bauer 
Alphabets Inc., 235 E. 45th St., 
New York 17. 


® The research department of 
Farm Journal Inc. has released 
reports of national surveys on 
ownership of sheets, bedspreads, 
and towels by subscribers of Farm 
Journal and Town Journal. The 
surveys, published separately for 
each magazine, cover both farm 
and town homes, and report on the 
number of bedrooms, number and 
sizes of beds, statistics on sheets 
by material, size, color, type, brand 
and price. Copies may be obtained 
from the research department, 
Farm Journal Inc., Washington 
Sq., Philadelphia 5. 


® The first report is now available 
on a series of six continuing 
studies among Chatelaine homes 
in Canada’s suburbs. The first re- 
port contains information on the 
living habits, possessions and buy- 
ing plans of young couples in the 
market. The report not only cov- 
ers new territories, but introduces 
new ideas in market research, 
among which is a check on how 
far in advance the families plan 
specific major purposes; what per- 
centage of these plans are carried 
out, and what, if anything, changes 
these plans. Copies may be had by 
writing to the advertising manager, 
Chatelaine, 481 University Ave., 
Toronto 2. 


® The record department of the 
Toronto Star now has available a 
compilation of “National Publica- 
tions in Canada” giving a break- 
down of circulation by urban mar- 
ets among English-speaking fam- 
ilies. 


® Fundamental data—including 
hobbies, occupation, buying habits 
and preferences, and other facts— 
are included in a survey report on 
550,000 readers of The Girl Scout 
Leader. Copies are available from 
Edward C. Warren, advertising 
manager, The Girl Scout Leader, 
155 E. 44th St., New York 17. 


° “The Ohio Farm Petroleum 
Market,” a 75-page study of the 
farm petroleum, automotive and 
rural home heating market for 
Ohio, is now available free of 
charge from The Ohio Farmer. 
Similar surveys will soon be off 
the press for Pennsylvania and 
Michigan sponsored by Pennsyl- 
vania Farmer and Michigan Farm- 
er. Copies of the Ohio study are 
available from the research de- 
partment of Capper-Harman-Slo- 
cum, 1010 Rockwell Ave., Cieve- 
land 14. 


® Use of colorless nail polish is 
still in first place, but there is a 
decided increase in the use of such 
shades as clear red, light pink and 
rose red in the 15th annual Faw-| 
cett Women’s Group “Survey on) 
Hand and Nail Care.” Copies are. 
available from the research de-| 
partment, Fawcett Women’s Group, | 
67 W. 44th St., New York 36. 


® Survey findings of tractor own-| 
ership among Farm Management 
subscribers in seven far western 
states are available in brochure 
form from Nelson R. Crow Publi- 
cations Inc., 4511 Produce Plaza, 
Los Angeles 58. 


® “Pennsylvania Liquor Facts,” | 
10th of a series of annual reports | 
on best selling whiskies in Penn- | 
sylvania, has been released by the 
Philadelphia Inquirer. The list 


|gives standings for the 45 leading 


brands in 1954 sales, a breakdown 
of the number of cases sold in 
each of the state’s four sales di- 
visions, and comparisons with 1953 
sales. Copies may be obtained from 
the Philadelphia Inquirer’s re- 
search department. 


® Another survey of the do-it- 
yourself market—this time by 
American Magazine—includes data 
on extent of participation by fam- 
ilies, expense for materials, kinds 
of jobs undertaken, seasonal fac- 
tors, equipment, sources of do-it- 
yourself instruction and plans for 
do-it-yourself projects during the 
coming year. Copies may be ob- 
tained by writing to the research 
department, American Magazine, 
640 Fifth Ave., New York 19. 


® A grocery survey of annual 


gross food sales in each of the 25 
counties of WHDH, Boston, is 
available by writing to the station 
at 6 St. James Ave., Boston 16. 
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Weekly Directory Ready 
Weekly Newspaper Representa- 
tives, New York, has released its 


1955 national directory of weekly jculation of 17,396,936. A feature 
newspapers. A total of 8,428 week- 
lies are listed with a combined cir-| weekly newspaper market. 


of the issue is an analysis of the 
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Large family ... one umbrella 


Rain or shine, you cover the complete 

Green Bay trading zone in the Press-Gazette 
alone! Get complete, undivided readership day 
and night. Talk to one-half billion buying 
dollars*. With low milline rate, high return, 

Just 1, the Press-Gazette, does it. 


*$450,000,000 annual wholesale-retail sales. 
Phil McClosky, Manager, General Advertising. 


Be Number lin GREEN BAY 
Buy the PRESS-GAZETTE 


| PRESIDENT 


“The HERALD-EXPRESS is 
BIGGER THAN BOSTON!” 


IT’S A FACT! Herald-Express households total 

more than 330,000. Their total retail purchases last 
year rcached an estimated aggregate of $1,502,289,000! 
That's almost $2 million MORE than was spent 

by the entire population of Boston. Little wonder 

that advertisers KNOW that in Los Angeles, the full 
power of the press means the Herald-Express! 


pepresenred Nationally by Moloney, Regan & Schmitt, 1N¢- 
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TO 


Los Angeles Evening 


HERALD 
EXPRESS 


Largest Evening 
Circulation in the 
Entire West 
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Asthalter of Sheaffer Adds 
Facts to Cut-Price Story 

To the Editor: Here’s another of 
those letters that must take a 
little sunshine from an _ editor’s 
day. It concerns the story headed 
“Price-Cut Ads Are Confession of 
Dearth of Ideas, Katz Says in 
Fair Trade Debate,” on Page 3 of 
your May 9 issue. 

In my somewhat subjective 
opinion it’s a good and accurate 


AUSTRIAN ADVERTISING 
AGENCY 


Member of the International 
Cham’ of Commerce 


story—until the last paragraph. 
That paragraph, which might seem 


unimportant to the casual reader, | 


is very important to me and to the 
Sheaffer Pen Co. Because it wasn’t 
complete—didn’t report all that 
was said—it might give the im- 
pression of a lack of sincerity in 
Sheaffer’s expressed attitude on 
retail discounting. That would be 
far from fact. 

That last paragraph read as fol- 
lows: “The meeting came to an un- 


scheduled, abrupt halt when a| 


member of the audience, in the 
question period following the 
talks, tried to pose a query for 
Mr. Asthalter. Holding aloft a 
pen, he began, ‘Mr. Asthalter, 


here is a Sheaffer pen I bought 


last year in Mr. Masters’ store. .. 
As written, that paragraph, I 
think, might give the impression 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


to supposedly 


that I refused to answer the ques- 
tion or was embarrassed by it anc 
did not have the answer. To give 
a complete report of what was 
said, here is an accurate account 


of the occurence: 


First, let me point out that the 
meeting was running way behind 
Schedule. So there wasn’t time for 
debate and the only question posed 
from the floor was the incident 
partially reported in the AA story. 
A member of the audience stood 
up and stated that he had pur- 
chased a Sheaffer pen and pencil 
set, which was a fine product and 
which he liked very much, from 
“Do you 
/sell Masters?” I replied that we 
never sold Masters and didn’t sell 
others of similar type. The ques- 
tion then was posed, “If you don’t 
sell them, how are they able to 


Masters’ store. He asked: 


turn around and resell their mer- 


cutting off their noses to spite 
their faces. (In effect, they are 
giving discounters ammunition 
with which to drive them out of 
business. ) 

I hope you will agree that the 
inclusion of my answer would 
have given a different picture of 
the closing minutes of the Sales 
Executives Club session. I hope, 
also, that this letter will help con- 
vince you that the Sheaffer Pen 
Co. is doing everything possible 
to keep its merchandise away from 
discounters. Of course, the ex- 
penditure of a million dollars in 
one year for that purpose should 
be rather convincing in itself. 

J. H. ASTHALTER, ~ 

General Merchandising Man- 

ager, W. A. Sheaffer Pen Co., 
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BE IT KNOWN THAT 
COLUMBUS LEDGER - 
HAS BLES AWARDED 


UMVERSITY GOVERNING SUCH AWARD 


SECOND 


DAY OF MAY 


THE TRUSTEES OF COLUMBIA UNIVERSITY 
IN THE CITY OF NEW YORK 
TO ALL PERSONS TO WHOM THESE PRESENTS MAY COME GREETING 


SUNDAY LEDGER -ENQUIRER 


THE PULITZER PRIZE IN JOURNALISM FOR PUBLIC SERVICE 


{IN ACCORDANCE WITH THE PROVISIONS OF THE STATUTES OF THE 

iN WITNESS WHEREOF WE MANE CAUSED THIS CERTIFICATE TO RE 
SIGNED BY THE PRESIDENT OF THE UNIVERSITY AND OLR CORPORATE 
SEM TO BE HERETY APFINED IN THE CITY OF SEW YORK 


OUR LORD ONE THOUSAND MNE HUNDRED AND FIFTY FIVE 


ON THE 
IN THE VEAP oF 


Enquirer = 


Oe Set re gt —— 
Caynrnnat? farms — 


COLUMBUS LEDGER fiers =e 


All smiles are (left to right) Led- 
ger Editor Robert W. Brown, re- 
porter Tom Sellers, and Managing 
Editor John Bloomer as they re- 
mua ceive news of the Pulitzer award. 


ye Seri ice | 


A Pulitzer Prize and a Headliner Medal all in 
the same year are exceptional honors for any 
newspapers. The Columbus (Ga.) Ledger is par- 
ticularly proud to join her morning contem- 
porary, the Enquirer, among the select group 
of Pulitzer Prize winners; *both papers have 
long been dedicated to the principle of public 
service within their own community. 


Advertisers can take pride, too, 
in the fact that every line of 
their copy in the Ledger-Enquirer 
Newspapers is backed by the 
same kind of prestige, leader- 
ship and influence (among the 
421,829 people in our retail 
trading zone) that enabled these 
newspapers to do the job for 
which they have been so highly 
honored. 


_ *1926 Pulitzer prize for public service 


BOTH PULITZER PRIZE-WINNING NEWSPAPERS 
100% COVERAGE OF METROPOLITAN COLUMBUS, GEORGIA 
roe Nationally by BRANHAM 


The Columbus Enquirer 


Fort Madison, Ia. 

* . + 
Complaint About ‘Succulent’ 
Fetches an Answer 

To the Editor: I seen Mr. Hoop- 
er’s letter (AA, May 16) to the ef- 
fect that Mr. Average don’t know 


what definition Daniel Webster 
gave the word “succulent.” Oh 
yeah? 

Noah. 


WILLIAM H. GREEN, 
North Tarrytown, N. Y. 
* o . 


Points Out ‘Ease’ in Bourbon 


To the Editor: Anent all the fuss 
about whether to spell it “whisky” 
or “whiskey,” and in view of the 
letter you recently printed writ- 
ten by Ray Durrell, of Brown- 
Forman Distillers Corp., of Louis- 
ville, may I suggest the following: 
As a former long-time resident 
of Kentucky and being familiar, 
man and boy, with the location 
and characteristics of just about 
every distillery and all the best 
limestone water sources of supply 
in the state, I think I can qualify 
to speak with some authority on 
almost any phase of Kentucky’s 
liquor industry. Therefore, I have 
dug deep into my old files of Ken- 
tucky liquor lore and have come 
up with this original quotation by 
the late illustrious Irvin S. Cobb: 
... “we of Kentucky prefer to 
spell it whiskey—by all means 


that this was one of those situa- more ‘ease’— 
tions it is hard for a manufacturer 
to understand when he sells only 
legitimate mer- 
chants. I remarked that retailers 
who are short-sighted enough to 


chandise to a discount house are 


yO ee 
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get your merchandise?” I replied with an ‘e’ because actually there’s 


e’s’—in our bourbon.” 

So far as Cobb and tradition is 
concerned, that should settle the 
matter once and for all. So let it 
rest at that—there’s more “ease” 
in Kentucky whisky! 

So, in the future, we should look 
for and expect to see all native 
Kentucky bourbon spelled “whis- 
key.” 

A. T. MILLER, 

Public Relations Director, Bell 

Outdoor Advertising Co., Bal- 

timore. 

e 
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Earlybird Thunderbird 


To the Editor: You have got to 
get up pretty early in the morning 
to get ahead of these Detroit city 
slickers—6 a.m. to be exact! 

Here is a mysterious Ford ad 
running in the June issue of Holi- 
day. The copy drools the usual 
Ford inanities about how wonder- 


Sam THUNDER BIRD time 


eee eee 
» FORD on a aM 


A ab x MeSH aL 


ful are the power seats in this four 
grand hot rod. But what really 
mixes me up is the headline and il- 
lustration. 

Why is the man getting up at 
6 a.m. to drive his Thunderbird? 
For laughs? Who can believe that? 
Surely not to work wearing a sport 
shirt and jacket and not on a pic- 
nic without the wife and kids. I 
figure this is a devilishly clever 
and subtle appeal to lead-footed 
Thunderbird owners who have 
never really had a chance to open 
up their Detroit roller skate. 
They’re frustrated with too 
many traffic laws, too many other 
drivers, too many cops. But at 
6 a.m.—ah, that’s different! Not 
many cars around at that time and 
the cops are eating their breakfast. 
To hell with the speed laws! You 


1Sell both— 


newspaper will do 


120,127 


Morning 


130,276 


Sunday 
(ABC Audit, 12/31/54) 


‘The entire area’s ONLY Morning-and-Sunday 


job for you in this prosperous, 
top-ranking market—solid agriculturally, 
growing industrially. Circulation and 
coverage now at an all time high, 

and continues to grow. 


with ONE big 


newspaper 


a most effective selling 


News and Observer 
MORNING & SUNDAY 
Raleigh, North Carolina 


* Rep. The Branham Company 
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young-at-heart Thunderbird own-| 
ers—arise! You have nothing to the opportunities are unmatched. 
lose but your licenses. Out on the In Los Angeles a daytime KNXT 
highways at 6 a.m. you red-blood- 12-Plan delivers 2,861,000 viewers 
ed speed demons! Adjust that four- at a cost of 40¢ per thousand. 
. Slide that Here in New York via WCBS-TV 
floor-mounted gear shift handle 7 and a half million viewer impres- 


) . . brace yourself|sions can be delivered for 52¢ 
against that 5’ wide seat ...and|per thousand. 


way power seat... 
into drive . 


ZOOOOOMMMMM! 
What do you say, Chevrolet? 


What of your slug-a-bed Corvette per thousand. 


owners? Will they take this lying 
down? 
DONALD R. HOLLAND, 
Graceman Advertising Inc., 
Hartford, Conn. 


From an efficiency standpoint, 


In Philadelphia 
WCAU-TV reaches 2,697,404 view- 
ers with a 12-Plan that costs 29¢ 


Sales results from the use of) 
daytime tv have been most grati-— 
fying. As a matter of fact, a num-. 
ber of the case histories in our new 
1955 CBS Television Spot Sales | 
presentation, “The Best Spot in 
All Advertising,” are based on re-. 


Says Spot Announcement Pack ports from daytime advertisers. 


Solves Daytime TV Problem 


To the Editor: The Eye and Ear 
Man’s article on the daytime tv 
problem which appeared in the 
May 2 issue was extremely provoc- 
ative. 

Your outline runs something like 
this, we believe: 

1. The advertiser needs the 
frequency afforded by daily tele- 
vision. 

2. But unless he has a going 
show on the CBS network with a 
ten rating, the cost per thousand in 
daytime television is too high. 

3. One solution is an extension 
of the magazine concept into the 
daytime picture. 

4. Or the other solution is the 
work of some unknown genius who 
will increase daytime sets-in-use 
through a new type of program. 

We would like to suggest that 
the daytime announcement pack- 
age bought on a spot basis is an 
existing, proved solution to this 
problem—one that is demonstrably 
more effective than an extension of 
the magazine concept—and, since 
it is already in existence, one that 
is more realistic than the some- 
what nebulous future work of the 
unknown genius, 

The daytime announcement 
package is known by various 
names. The stations represented by 
CBS Television Spot Sales (who 
pioneered it in early 1952) call it 
The 12-Plan. Basically, this pro- 
vides an advertiser with a satura- 
tion schedule of at least 12 an- 
nouncements weekly. These an- 
nouncements may be 10 or 20 sec- 
onds or they may be a full minute 
in local participating or film 
shows. 

The intent of the 12-Plan has 
been to interest advertisers in the 
use of daytime tv, and its success— 
as well as that of advertisers who 
have used it—can be illustrated 
by the fact that we now have 
almost 200 12-Plan advertisers on 
CBS-TV Spot Sales represented 
stations. 

No matter what the components 
are, the 12-Plan makes it possible 
for an advertiser to achieve top re- 
sults from daytime television at 
low cost. In fact, a typical 12-Plan 
delivers the very things you in- 
dicate the advertiser needs in day- 
time television: choice availabili- 
ties, good ratings, advertising fre- 
quency and efficiency and sales re- 
sults! 

Let’s consider the matter of 
availabilities. Here at CBS, the 
solid network lineup provides top 
adjacencies for spots. (10 and 20- 
second announcements are avail- 
able between these programs.) As 
far as ratings go, those provided by 
the network programming are ex- 
cellent. But in addition, our Spot 
Sales represented stations have 
been exceptionally successful in 


developing local programming) 


which provides outstanding ratings 
comparable to those delivered by 
the network. KOIN-TV in Port- 
land, Ore., has an “Armchair The- 
ater” with a 16.3 ARB that tops the 


entire daytime network lineup. | 


Gene Autry’s half hour on WBBM- 
TV, Chicago, leads all the network 
shows with its 17.2. In Charlotte, 
WBTV’s “Caroline Cookery” ranks 
with the top CBS network shows 
with its 14.8 Telepulse. 


Thus, for all of the reasons out- 
lined, we submit that daytime tele- 
vision is now—today—a “going,” 
successful, effective advertising 
buy. We feel no concern but rather 
complete optimism and confidence 
over its continued development. 

CLARK B. GEORGE, 

General Sales Manager, CBS 

Television Spot Sales, New 

York. 


Old Time Craftsmanship? 
Here’s Sparton’s Answer 


To the Editor: Just for the rec- 
ord, we would like to make five! 
comments on R. B. Quick’s letter 
in “The Voice of the Advertiser” 
(AA, April 18) about the Sparton 
TV’s “old timer” ad, and his con- 
clusion that “this might have been 
a hullva strong copy hook in 1948, 
but not today, I’m afraid.” 

1. Sparton TV (and the few re- 
maining other fair trade advo- 
cates) must take a “hand-crafted” 
quality copy approach. How else 
can the prospect be convinced that 
he will get more if he pays a little 
more? In Chicago, you won’t find 
Sparton TV in Polk Bros. or other 
discounters’ stores—because we 
give franchise and price protection 
to the dealer. 

2. We hand-solder connections 
because we’ve found that—so far— 
there is no _ substitute for the 
skilled hand. We’re proud of our 
“old timers”—and proof that they 
don’t miss very often is: (a) The 
magazine of the leading national 
consumers research service—in 
their March, 1955 issue—gives 
Sparton TV’s Deluxe chassis the 
coveted “Recommended” rating; 
(b) The Sparton TV average of 
only two calls during warranty is 
about half of the national (approx- 
imately four call) average. 

3. We understand that the W. E. 
Long Co. of Chicago, for which 
Mr. Quick works, offers a mer- 
chandising service to bakers. 

In this field, we cite Pepperidge 
Farms bread. They had the courage 
to go to stone-ground milling and 
other custom procedures which are 
not—“streamlined, mechanical, 
production-line methods.” The 
profitable result—an exceptionally 
good product—never touched by 
price-cutting, sold for more money 
than competitive products, and is 
gaining greater sales acceptance 
every day. 

4. No less than James Carmine, 
president of Philco, in his recent) 
report to stockholders, implied that | 
hand-craftmanship was a large 
factor in a product’s sales success. 

5. The same Sparton TV ad, in. 
Time magazine, attained a Starch 
of—Noted, 49%; Seen-Associated, 
41%; Read Most, 14%. It’s danger- 
ous to conclude too much from 
these figures, of course. The read 
| most figure of 14%, however, is 
| indicative to us of fact hunger by 
tv prospects. The copy is fairly 
long, but it gives the facts, and we 
think, gives them believably. 
| Thanks for letting us play our 
_side of the record. 

JAMEs R. GILL, 

Advertising Manager, Sparton 

Radio & Television Division 

of Sparks-Withington Co., 
| Jackson, Mich. 
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Your TV sets are ‘way 

out in front . . . both owned 
and ‘planned’. . . in the 

first CONSUMER ANALYSIS 

of greater Newark . . . your 
dominant advertising paid off 
in the 


Newark News 


DAILY and SUNDAY 
Newark 1, New Jersey 
O'Mara & Ormsbee 


"Market Studies Show 
Seattle and Tacoma 


... says F. D. Honey, district manager, 
CORN PRODUCTS SALES CO., Seattle 


“On the basis of market analyses in the Pacific North- 
west, our advertising department has for many years 
scheduled advertising in the Tacoma News Tribune as 
well as in the Seattle newspapers,” says Mr. Honey. 
“Market studies show the Seattle area and the Tacoma 
area are two separate markets and both are deserving 
of individual attention. My company’s recognition of 
the importance of the Tacoma market is proved by the 
increased 1955 advertising schedule in the News Tribune.” 


56.2% 


of Washington State’s 


POPULATION 


in these two 
important markets 
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Four A’s Board 
Names Heads of 
15 Committees 


New York, May 31—The Amer- 
ican Assn. of Advertising Agencies 
has appointed committee chairmen 
and vice-chairmen for the year 
ending May 31, 1956. 

The six committees of the board 
of directors will be headed as fol- 
lows: 

Advertiser relations: Marion Harper Jr., 
McCann-Erickson, New York, chairman; 
W. A. Marsteller, Marsteller, Rickard, 
Gebhardt & Reed, Chicago, vice-chairman. 

Agency administration: Walther Buchen, 
Buchen Co., Chicago, chairman; Bryan 
Houston, Bryan Houston Inc., New York, 


Ee, EE ON EB es Se 


vice-chairman. 
/ Agency personnel: Joseph Epstein, Fitz- 
gerald Advertising Agency, New Orleans, 
chairman; John M. Willem, J. Walter 
Thompson Co., Chicago, vice-chairman. 

Government, public and educator rela- 
tions: Robert M. Ganger, D’Arcy Advertis- 
ing Co., New York, chairman; Arlyn E. 
Cole, Cole & Weber, Portland, vice- 
chairman. 

Improvement of advertising content: 
Arthur E. Tatham, Tatham-Laird, Chicago, 
chairman; Edwin Cox, Kenyon & Eck- 
hardt, New York, vice-chairman. 

Media relations: Kenneth W. Akers, 
Griswold-Eshleman Co., Cleveland, chair- 
man; Peter G. Levathes, Young & Rubi- 
cam, New York, vice-chairman. 


The nine standing committees of 
the Four A’s will have the follow- 
ing chairmen and vice-chairmen: 


Broadcast media: Frank G. Silvernail, 
Batten, Barton, Durstine & Osborn, New 
York, chairman; Jane Daly, Earle Ludgin 
& Co., Chicago, vice-chairman. 

Business papers: James J. McMahon, 
James J. McMahon Inc., New York, chair- 
man; Norman D. Buehling, Fensholt Ad- 


The NEWS of the ROCKIES 


Denver women’s clothing stores 
placed 72.3% of their linage in the 
News, Ist 4 months, 1955, in this two- 
newspaper field. 
(Media Records) 
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| vertising Agency, Chicago, vice-chairman. 


International advertising: George H. 
Giese, McCann-Erickson, New York, 
chairman; Vincent Tutching, Foote, Cone 
& Belding, New York, vice-chairman. 

Magazines and farm papers: William E. 
Steers, Doherty, Clifford, Steers & Shen- 
field, New York, chairman; E. W. Froe- 
lich, MacManus, John & Adams, Bloom- 
field Hills, Mich., vice-chairman. 

Mechanical production: Erwin A. Mies- 
sler, Needham, Louis & Brorby, Chicago, 
chairmah; Milton J. Sutter, Cunningham 
& Walsh, New York, vice-chairman. 

Newspapers: H. H. Kynett, Aitkin-Ky- 
nett Co., Philadelphia, chairman; Daniel 
M. Gordon, Ruthrauff & Ryan, New York, 
vice-chairman. 

Outdoor and transportation advertising: 
J. J. Hartigan, Campbell-Ewald Co., De- 
troit, chairman; W. F. MacDonald, Kud- 
ner Agency, New York, vice-chairman. 

Research: D. E. Robinson, C. J. LaRoche 
& Co., New York, chairman; Edward 
Battey, Compton Advertising, New York, 
vice-chairman. 

Television and radio administration: 
John F. Devine, J. Walter Thompson Co., 
New York, chairman; C. Burt Oliver, 
Foote, Cone & Belding, Hollywood, vice- 
chairman. 


Halpin Joins Westinghouse 

Dan D. Halpin has been named 
assistant general manager in 
charge of marketing, and general 
sales manager of the television- 
radio division, Westinghouse Corp., 
Metuchen, N. J. Mr. Halpin, who 
has been general sales manager 
of the receiver division, Allen B. 
DuMont Laboratories, succeeds 
Richard L. Sandefur, who has re- 
signed. 


Conover-Mast Boosts Dix 
Conover-Mast Publications has 
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OPENER QUEEN—Pat Valentino, a Long Island University student, was 
named Miss Homemaker of 1955 and reigned over National Can 
Opener Week, sponsored by the Can Manufacturers Institute, Jones 
& Laughlin Steel Co. and 11 can opener manufacturers. Here she 
poses with an assortment of off-beat items packed in cans, including 
blood plasma, subway tokens, grass seed and fishing worms. 


months ago, has been named a v.p. 
and account supervisor on the 
Pepsi-Cola account, domestically 
and internationally. Mr. Lieb for- 
merly was roving correspondent 
in Europe for Parade. 


appointed John T. Dix to the new | 


position of director of midwestern 


operations, with - headquarters in | 


Chicago, and is locating a staff of 
editors there to cover midwestern 
industry. Mr. Dix was formerly 
district manager for the company’s 
Mill & Factory. 


Biow-Beirn Boosts Lieb 


Joseph C. Lieb, who joined) 


Biow-Beirn-Toigo, New York, six 


/ 


Horowitz Heads Division 

| William Horowitz, former pres- 
‘ident of Engravo Printing Co., 
‘New York, has joined Better Im- 
|pressions, New York, as exec. v.p., 
where he’ll head the new box- 
wrap division. 


Rapaport Joins Emil Mogul 


Joseph Rapaport, formerly with 
‘Batten, Barton, Durstine & Osborn 


and Doherty, Clifford, Steers & 
Shenfield, has joined the copy de- 
partment of Emil Mogul Co., New 
York. ° 


KXYZ Appoints Bagwell 


Ken Bagwell has been appointed 
commercial manager of KXYZ, 
Houston. He has been with the 
radio station since 1947, most re- 
cently as local sales manager and 
program director. 


O’Malley Handles Breakers 

The Breakers Beach Club, Lido 
Beach, L. I, has named John 
O’Malley, New York, to handle its 
public relations. 


It’s really 15 colorful Cook Books in all. Each will have from 60 to 100 pages 
packed with hundreds of prize-winning recipes—favorite dishes submitted by 
readers of 15 newspapers. There is $1000 in national prizes. It’s this year’s 15- 
market newspaper Cook Book package, with “more cooking” than ever before. 
It’s an advertising man’s tasty buy if ever there was one! 


Here are the ingredients: 


15 newspapers will participate, each publishing its own big, colorful tabloid 
Cook Book on Sunday, September 4, or thereabouts. 


There will be prize-winners galore in every market and unequalled interest on 
the part of home-makers. But the really big winners in the whole promotion will 
be those advertisers who put their sales story in lasting form—and we do mean 
lasting—before an enormous number of newspaper readers in 15 important 


markets. 
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CONTACT ANY OF THES 


Allentown Call-Chronicle 
Birmingham News 
Charleston (W. Va.) Gazette 
Cincinnati Enquirer 
Columbus Dispatch 


7. 
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Advertising Age, June 6, 1955 


Earnings of Advertisers 
1954 Fiscal Year 


Earnings 
Earnings per share 

Company 1954 1953 1954 1953 1954 1953 
Abbott Laboratories .$ 88,106,000 $ 88,142,000 $ 8,702,000 $ 9,220,000 $ 2.21 $ 2.35 
American Viscose Corp. 217,000,000 228,200,000 487, 254, 2.31 2.74 
Anchor Hocking Glass 

Ls eT 103,702,994 104,100,979 5,453,916 4,369,874 3.65 2.89 
Bigelow-Sanford Carpet Co. 68,211,827 73,178,765 107,921 3,471,252 *—.07 3.32 
Borden Ce. ........ 776,838,791 792,381,721 22,724,336 20,264,156 4.82 4.71 
Borg-Warner Corp. .. 380,317,341 407,379,000 24,460,075 23,978,142 *-3.27 9.77 
Brown & Bigelow .. 51,686,357 49,406,688 2,092,4 2,208,194 1.57 166 
Butler Bros. ....... 118,981,559 125,717,437 ‘ 1,199,651 1.14 73 
Eastman Kodak Co. . 633,457,838 633,668,918 69,821,719 50,171,153 3.99 2.86 
FOPNIG oduladaae.s © 20,785,073 17,405,790 399,941 ¢-362,000 1.27 1.18 
General Motors Corp. 9,823,526,291 10,027,985,482 805,973,897 598,119,478 9.08 6.71 
Hamilton Watch Co. 31,157,732 33,180,017 1,573,857 1,529,783 4.86 3.59 
Hoffman Electronics 

ihn ote 6 42,647,008 50,415,146 1,485,513 1,199,655 2.08 
Hunt Foods Inc. .... 66,737,169 62,495,487 1,601,394 848,369 2.38 4-1.12 
James Lees & Sons Co. 62,224,328 60,293,280 2,802,465 3,175,071 3.31 3.76 
Minnesota Mining & 

Nfs. Ce. ...... 230,890,482 219,916,383 24,624,225 17,977,771 2.95 2.14 
Munsingwear Inc. .. 27,554,803 29,485,281 601,096 1,100,194 1.40 2.79 
National Biscuit Co. 376,392,292 359,017,706 19,911,929 18,145,160 285 2.61 
Philco Corp. ...... 349,277,000 430,420,000 6,769,000 13,068,000 1.69 3.43 
Scott Paper Co. .. ¢-228,792,.567 212,372,964 18,820,340 14,541,718 2.33 1.92 
Sterling Drug Inc. . 164,264,262 161,706,271 13,125,3 11,560,069 3.32 2.91 
Stewart-Warner Corp. 92,881,630 128,797,592 2,757,436 4,080,810 2.05 3.04 
Stromberg-Carlson Co. 63,509,429 65,241,861 1,981,754 1,667,308 3.65 3.40 
Sylvania Electric Prod- 

ucts Ine. ....5 281,641,987 293,267,408 9,480,941 9,536,181 2.92 3.10 
Universal Match Corp. 29,815,337 32,051,807 833,575 705,617 2.46 2.31 
Montgomery Ward & Co. 887,336,812 999,123,379 35,232,600 41,195,173 5.20 6.12 
Zenith Radio Corp. . 138,608,360 166,733,276 5,676,264 5,631,701 11.53 11.44 


¢-Net loss 


r share, after deducting preferred dividends. 


>-After giving effect to 3-for-1 stock split; $9.80 on old basis. 


¢-Figure estimated. 


4-Adjusted to reflect 5% stock dividend paid in November, 


¢-All figures include Hollingsworth & Wh 
Scott purchased in 1954. 


1954. 
itney Co. and Detroit Sulphite Pulp & Paper Co., which 


By ‘65, 20% of Ads 
($3.5 Billion) Will 
Be in TV: Forecast 


WASHINGTON, May 31—Advertis- 
ers will be spending $3.5 billion 
on television in 1965, according to a 
forecast this week by Television 
Digest, weekly newsletter pub- 
lished by Radio News Bureau. This 
$3.5 billion will represent about 
20% of the total U. S. advertising 
budget, compared with 10% which 
went to tv in 1953. 

The look-ahead visualizes 65,- 
000,000 sets in use, most of them 


resembling pictures hung on the 
wall. Only 60% will be color. Three 
“live” networks and a tape net- 
work will serve about 1,000 sta- 
tions, according to the forecast. 

Radio will still be around. By 
1965, with 58,000,000 homes, there 
ought to be at least 100,000,000 
home and 50,000,000 auto sets, 
compared with 90,000,000 home 
sets and 30,000,000 auto sets at 
present, the report said. 


Winterseal to Graft 

Winterseal Corp., Woodside, 
N. Y., has named Harry W. Graff 
Inc., New York, to handle adver- 
tising. 


$1,000,000 Drive 
for Bottles, Jars 
Is Set by Institute 


New YorK, May 31—The Glass 
Container Manufacturers Institute 
said today it will spend more than 
$1,000,000 on a promotion program 
_to boost the use of such containers. 
| Pages in four colors will appear 
in Family Circle, Good Housekeep- 
ing, Ladies’ Home Journal, Par- 
ents’ Magazine and Woman’s Day 
beginning next month. Also sched- 
uled are 13 weeks of participation 
in NBC-TV’s “Home” show, as 
well as spot drives on tv and radio 
and in newspapers in several ma- 
jor markets. 


Subject of the first magazine ad 
will be bottled milk. Other sub- 
jects in the series will include soft 
drinks, baby foods, cosmetics and 
other glass packed products. Ken- 
yon & Eckhardt is the agency. 

The institute is making a kit 
available to 8,645 dairies to en- 
able them to tie in with its eam- 
paigns. The kit includes a record- 
ing of a suggested radio-tv sing- 
ing commercial, tv and radio spot 
scripts, and suggested newspaper 
ad mats. 

R. L. Cheney, director of mar- 
keting for the institute, said more 
than $700,000,000 was spent last 
year on glass containers and an- 
other $185,000,000 on closures. A 
total of $9 billion, he added, was 
spent on packaging of all kinds. 


KCRA-TV Joins NBC 


KCRA-TV, now under construc- 
tion in Sacramento, will affiliate 
with the television network of Na- 
tional Broadcasting Co. when the 
station goes on the air about 
Sept. 1. 


‘Times’ Names Adler Jr. 

Julius Ochs Adler Jr., a mem- 
ber of the business office of the 
New York Times, has been named 
director of Canadian advertising 
for the newspaper. 


Rae to Blaine-Thompson 

A. Wesley Rae, former eastern 
district manager, Quick Frozen 
Foods, has joined Blaine-Thomp- 
son Co., New York, as an account 
executive. 


mestwureciiy 
superior 


Many of our craftsmen have been with us 
for over 20 years; 
This experience can work for you. 

Call Superior for top speed, top quality 
at Bottom cost! SU perior 7-7070. 


some for 28. 


SUPERIOR ENGRAVING COMPANY 


| CHICAGO'S FOREMOST PHOTOENGRAVING AND OFFSET PLATEMAKING PLANT 


Denver Post 

Duluth Herald-Tribune 

Houston Chronicle 

Indianapolis Star 

Marion (ind.) Chronicle-Tribune 


NEWSPAPERS OR THEIR REPRESENTATIVES 


Pittsburgh Post-Gazette 

San Jose Mercury-News 
Seattle Times 

Spokane Spokesman-Review 
Toledo Blade 


15-market Cook Book 


Total circulation of the 15 newspaper Cook Books will be 


Total cost of a 500-line advertisement, for instance, at the open rate in all 


scam $3515.00 


It’s a once-a-year advertising buy that starts fast . . . then lasts—and lasts—and lasts. That’s what’s 
cooking in the 


A national newspaper promotion 


... Advertising men, that 1s! 
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Along the Media Path 


The ad was originally a brochure 
giving the history and story of the 
operation of the publisher. SR edi- 
tors were so impressed by it they 
managed to persuade McGraw-Hill 
to run it as an ad. 


® To promote the Herman Hick-|men are receiving a portfolio of 
man article on eating, “Trencher- {direct mail material used by the 


ls 


men: Tuck In,” appearing in its| 
May 23 issue, Sports Illustrated 
sent editors and others an Irish lin- 
en napkin with the magazine’ s title 
embroidered on it in blue. 


® Le Droit, Ottawa’s only French 
daily newspaper, has moved into a 
new, ultra-modern building at 375 
Rideau St. 


® Latest addition to the list of 
publications of Hitchcock Publish- 
ing Co., Wheaton, IIl., is Grinding 
& Finishing. The monthly’s first 
issue in May closed with 63 pages 
of advertising from 82 advertisers. 
It has a 7x10” format. 


TAXICAB INDUSTRY- 
AUTO RENTAL NEWS Gat) 


THE ONLY PUBLICATION 
THAT REACHES THE... 


400,000 VEHICLE TAXICAB — 
AUTO & TRUCK RENTAL MARKET 


Equal to One Million private cars 
in annvel mileage aad service needs. 
Write fer Market Analysis 
200 West 57m st, N.Y. ib] 
Circle 6-5389 


The May 21 issue of The Satur- ® The Poultryman, Vineland, N. J., 
day Review carried a 16-page ad has moved into a new building on 
for McGraw-Hill Book Co., said to | \N. Delsea Dr. It adjoins a build- 
be the largest ad run by a book | ing housing a 64-tabloid page Goss 
publisher in a consumer medium. ‘rotary press, and provides expand- 


ed quarters for the editorial, ad- 
vertising and business depart- 
ments. 


® Time is repeating its success- 
ful $1,000 direct mail sweepstakes 
for advertising men this year. Ad- 


magazine in the past year to add 
subscribers. The one coming closest 
in choosing which of the pieces 
pulled best gets the prize. 


e The bulky May 16 copy of the 
Leader-Post, Regina, Sask, was a 
jubilee edition, celebrating Sas- 
katchewan’s 50th anniversary as a 
province. The 128-page giant was 
not only the largest edition ever 
issued by the newspaper but had 
the largest circulation—90,000 
copies. 


® After 72 years, Etude, the music 
magazine, is changing its format 
and publication schedule. It will 
go to a standard 7x10” three-col- 
umn page beginning with the Sep- 


tember issue. It will also reduce 
frequency of issue to 10 times per 
year, coming out bi-monthly 
during the summer. Ad rates will 
decrease also, with a b&w page at 
$460. 


® Canasta and bridge sets from 
American Home are helping dram- 
atize the magazine’s trade influ- 
ence story to advertisers. The cards 
picture an American Home cover 


on the back. On the faces there are 


COMPLETE SERVICE 


MATS + STEREOTYPES 
PLASTIC PLATES 


RUBBER BOX DIES 


for the Corrugated Industry 


R.0.P. COLOR and B&W MATS 
for DIRECT CURVE CASTING 


EVERLASTING “DEPTH MOLD” 
PLASTIC MAT PATTERNS 
AND PLASTIC PRINTING PLATES 
MADE DIRECT FROM TYPEFORMS 


1626 


ME RCHANTS— 


PRAIRIE 


AVENUE 


CHICAGO 16, ILLINOIS 


HARRISON 7-9456 


different photos showing 54 typical 
examples of thousands of displays 
tying in advertised products in de- 
partment stores, appliance stores, 
etc., throughout the country. 


® WCCO, Minneapolis CBS Radio 
affiliate, has expanded its “Positive 
Plus Merchandising” program 
with the addition of 150 Red & 
White food stores. Also participat- 
ing are 115 Super Valu food stores. 
Under the plan, a WCCO-adver- 
tised product is chosen each week 
for merchandising promotion in 
these stores. Promotion includes 
in-store displays, banners and 
newspaper advertisements. 


© Esquire, as part of its nation- 
wide “Back-to-College” promotion, 
is mailing a 24-page correct-dress 
booklet to 100,000 college. men 
during the first week of August. 
Advertisers in Esquire’s September 
“Back-to-College” issue will re- 
ceive free space in this booklet. 


® Also aiming at the college men’s 
wear market is True, which will 
bring out its own back-to-school 
issue in September. True has en- 
gaged a panel of retailers—John D. 
Gray, president of Wallach’s, New 
York; Willard W. Cole, president, 
Lytton’s, Chicago; Robert Roos, 
president, Roos Bros., San Fran- 
cisco, and James K. Wilson Jr., 
v.p., James K. Wilson Co., Dallas— 
to recommend a wardrobe for col- 
lege men in their respective re- 
gions. True will feature these se- 
lections in a five-page section in 
color and retailers will get tie-in 
display kits. 


® The Milwaukee Sentinel had an 
entirely new look starting with its 
May 11 issue. Not only are format 
and type new, but news and pic- 
tures have been expanded and sev- 
eral new departments have been 
added. 


® A bulletin, based on a study of 


WBAY-TV, Green Bay, Wis., “The 
Area of Effectiveness of a Selected 
V.H.F. Television Station,” has 
been released by the bureau of 
business research and _ service, 
school of commerce, University of 
Wisconsin. Copies are available 
from the bureau at $1.15 each. 


® WTVW, Milwaukee television 
station, is conducting a Tower Day 
contest to help focus attention on 
its construction of a new 1,105’ 


FOAMGESPOUTEN—Otto Hoermann, 
Winona, Minn., general manager of 
National Weeklies, a group of 11 
German-American newspapers, 
came to Milwaukee to help the 
Milwaukee Herold mark its 100th 
anniversary. His technique in 
foam-blowing called for a “Ge- 
sundheit” from his companion, 
Louie Zimmerman, sports editor of 
the Herold, in the course of a visit 
to the Miller Brewing Co. 


tower. Twelve major prizes total- 
ing $5,000 in value will be awarded 
persons whose guesses come closest 
to the actual completion time. First 
award will be a 1955 auto. Con- 
test closes at midnight, June 25. 


® Most of the short stories and ar- 
ticles in the May issue of Boys’ Life 
were written by boys under the 
age of 18. The young writers are all 
winners in the 1954 Boys’ Life 
writing contest, an annual compe- 
tition conducted by the magazine 
to encourage young talent. 


® Department of New Laurels: 

Popular Science Monthly has hit 
a new high of $1,600,000 in adver- 
tising revenue for the January- 
June, 1955; period. 

Parade’s advertising volume for 
the first half of 1955 broke all 
records, zooming 14% ahead of the 
corresponding period of 1954, with 
363 pages. 

Outdoor Life’s first six months 
of 1955 were the biggest in its 
57-year history, in both advertis- 
ing revenue (6.7% over the first 
six months of 1954) and advertis- 
ing linage (5.4% over the same 
period last year). 

Transportation Supply News, 


Chicago tabloid product news 


(Ae i: RSS ae Die Gere cs ee Lies 


Advertising Age, June 6, 1955 


monthly, reports its May issue is 
its biggest yet, 15% greater than 
the previous alltime high of Octo- 
ber last year. 

June advertising for McCall’s is 
up 24.6% over the same month 


llast year, with total June adver- 


tising at 289 columns, as against 


232 columns for June, 1954. 


The June issue of Holiday set 
an alltime record for the month 
with 384 columns of advertising 


|| totaling $637,535. The revenue fig- 


ure is $100,000 more’ than the 
largest previous June figure. 

Life will close the first half of 
1955 with more than 2,225 total ad- 
vertising pages and an estimated 
$61,000,000 in gross advertising 
revenues—an alltime high in both 
departments for a half year. 

Newsweek breaks its advertising 
record in the first six months of 
1955, with gross advertising rev- 
enue exceeding $8,800,000. This 
compares with $7,898,000 in adver- 
tising rung up for the first half of 
1954, also a record performance. 

Look’s second quarter is the 
largest it has had in terms of ad 
pages and revenue. Pages are up 
2.5% over the same quarter of 
1954 and ad revenue is up approx- 
imately $900,000. 

The June issue of Scientific 
American will carry 31.8% more 
advertising than the corresponding 
issue last year, making it the larg- 
est June issue in its history. 

This is the biggest second quar- 
ter in Coronet’s advertising history. 
Advertising pages in April, May 
and June are up an average of 10% 
over the same period last year. 
The second quarter also marks the 
biggest April and June in Coronet’s 
history. 

Esquire’s June, 1955, ad revenue 
is the second highest for the month 
in the company’s 22-year history. 
Advertising space rose 56% above 
last year. 

Good Housekeeping established 
a new alltime high in revenue for 
the first six months of 1955. Gross 
revenue for the period was $8,054,- 
513, highest first six months in the 
magazine’s 70-year history. 


Carter Cordner Joins Compton 

Carter Cordner, formerly with 
Foote, Cone & Belding, Batten, 
Barton, Durstine & Osborn and 
Lennen & Mitchell, has joined the 
creative staff of Compton Adver- 
tising, New York. 


"SAN BERNARDINO 


"SUN and TELEGRAM 


Represented Nationally by West-Holliday Co., Inc. Seth 


SOUTHERN 


is the TWIN CITIES of 


\marker orp 


CALIFORNIA 


RIVERSIDE 


SAN BERNARDINO- 
RIVERSIDE 


over 200,000 comsinen city poputation 
over 80,567 comsinen circutation 
87% OF WHICH IS UNDUPLICATED COVERAGE 


This great market of two of America’s fastest 
growing cities, located 65 miles from Los Angeles, is 
reached by only 1/, of 1% of the total circulation of the 
four metropolitan Los Angeles newspapers. It is defi- 
nitely an independent market with tremendous buying 
power and phenomenal growth. 


“PRESS and ENTERPRISE 


Represented Nationally by Doyle & Hawley 
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TREASURY CITATION—Secretary of the Treasury Humphrey presented 


the Treasury Department’s award 


try recently in Washington for “long and loyal support of the U. S. 
savings bonds program.” Leonard W. Trester, chairman of the 
Treasury’s outdoor advertising committee, received the citation for 
the industry, 


to the outdoor advertising indus- 


Spanish Pops Don’t 
Feed Baby at 2, Says 
Swank Dad’‘s Day Ad 


New York, May 31—Swank Inc., 
men’s jewelry manufacturer, is 
running Father’s Day ads in the 
domestic and Spanish editions of 
Life. 

The illustrations are the same 
in both ads—nine sets of cuff-links. 
The copy, however, varies consid- 
erably, reflecting Swank’s view 
that the American father is ap- 
preciated for slightly different rea- 
sons than the Spanish father. 

In the domestic ad, the nine rea- 
sons given for “decorating Dad 
with Swank” are: (1) giving up 
the car on Saturday night, (2) 
sending the kids to college, (3) all 
of those “heart to heart” talks, (4) 
providing that extra cash when 
needed, (5) not forgetting anniver- 
saries, (6) those vacation trips 
every summer, (7) feeding the 
baby—at 2 a.m.! (8) helping solve 
every problem and (9) being a 
“regular” guy all the time. 

The Spanish ad reads this way: 
(1) being so good and generous, 
(2) being such a good husband, 


(3) remembering anniversaries 
and birthdays, (4) educating our 
children, (5) giving us good coun- 
sel, (6) taking us on vacation trips, 
(7) being so understanding, (8) 
helping to solve all our problems 
and (9) being a good provider. 

Robert M. Marks & Co. is the 
Swank agency. 


ATI To Publish Buyer List 
Advertising Trades Institute, 
New York, will publish a new busi- 
ness reference book, “The New 
Guide to Major Buyers of Adver- 
tising Essentials and Sales Aids in 
Greater New York.” It will list 
names, addresses, postal zone and 
telephone numbers of buyers, con- 
taining the names of major firms 
which are national advertisers and 
the buyer personnel of major ad 
agencies. 


McK&R Names Killetfer 

Robert A. Killeffer has been 
named chemical advertising mana- 
ger of the chemical division of 
McKesson & Robbins, New York, 
a new post. He was formerly 
advertising manager of the manu- 
facturers and metal chemicals de- 
partments of American Cyanamid 


Co. 


NO. 3 OF A SERIES 


Space Buyer's mind? 


| DOLLARS | 


Sun, GE Market Paints 
in 5 Color-Harmony Shades 


City, is featuring color-harmony | 
paints for General Electric kitch-| 
ens with four-color page ads in 
May House Beautiful and House & 
Home. Sun and GE are marketing | 
Horn Colorage alkyd paints in| 
five colors that match shades of 
the new GE line of colored kitchen 
appliances. 

A four-color page ad in May 
American Paint & Wallpaper 
Dealer features a montage of the 
House Beautiful and House & 
Home ads. Sun Chemical’s agency 
is G. M. Basford Co., New York. 


Lando Opens Erie Oftice 

Lando Advertising Agency, 
Pittsburgh, has opened a branch 
office in Erie, Pa., under the di- 
rection of Charles H. Sapper, ac- 
count executive with the agency 
for the past two years. The new 
office is located in the G. Daniel 


Bank of America Elects Tapp | been elected chairman of the Bank * bis 
agricultural|of America. Mr. Tapp succeeds 


The A. C. Horn Co. division of |economist and an advisor to the! Fred A. Ferroggiaro, who is retir- 
Sun Chemical Co.’p., Long Island | Eisenhower 


Jesse W. Tapp, 


administration, 


has ing. 


105 


Baldwin Bldg. 


Avoid Costly Mistakes Others Make 
About modern Direct Selling 


Dismissing Direct Selling as po- 
tato-peeler peddling is one way 
to dismiss more dollars of added 
volume than can be lightly re- 
garded in these sales-crucial 
times. Modern Direct Selling's 
scope embraces homes, fac- 
tories, offices, stores—products 
and services almost without lim- 
it—price tickets from dimes to 
dozens of dollars. And it aug- 
ments, not replaces present 
over-the-counter retail volume. 


Best of all, it can be tested at 
low cost, possibly even at no 
cost. For the authoritative story 
behind these statements, read 
“The Quickest Way to National 
Sales."" Get a copy free and 
postpaid by attaching this ad 
to your business letterhead and 
mailing it to: SPECIALTY SALES- 
MAN, the Magazine of modern 
Direct Selling; Room 812-1, 307 
North Michigan Avenue, Chi- 
cago 1, Illinois. 
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Put yourself in our position. Here in the heart of the lush 
Red River Valley where a big share of the nation’s spuds are 
grown, Red River Pontiacs and Warbas are a part of most 
conversations . . . and a new variety of potato bug might be 
front page news. That’s why folks in the Valley—and the rest 
of North Dakota and Western Minnesota, depend on 
The Fargo Forum for the local news and pictures that give 
the Forum a home-town flavor over a 41-county area. 
Small wonder, no other publications duplicate The Fargo Forum 
coverage .. . or carry your sales story into over 50,000 high- 
income homes with a knockout sales impact. 


FACT-CLINCHERS ON THE MARKET 


6 ise SERVED BY THE FARGO FORUM 
POPULATION—CITY AND RETAIL ZONE 
CIRCULATION 200,542 above-average-income consumers 
feria in the ’ MORNING RETAIL SALES, FARGO-MOORHEAD (1953) 
s and nd, AND EVENING $101,679,000.00 Wholesale sales — 
are: A 52,141 $104,754,000.00 
a RETAIL SALES PER HOUSEHOLD (N. Dak.) 
SUNDAY o0277 per household — 71% above the na- 
94 tional average! 
2  Roanoke’s progressive 52,8 PLUS—280,955 lines of dealer paid tie-in 


ashe advertising merchandised last year 


yapers dominate this 
ae MORNING, EVENING & SUNDAY—ROP COLOR AVAILABLE 


The FARGO FORUM. 


FARGO, NORTH DAKOTA 


* Represented by Kelly-Smith Company and Northwest Daily Press Association 


i tog 


| THE ROANOKE TIMES 


'E ROANOKE WORLD-NEWS 
: ROANOKE, VIRGINIA . 
a demonstrated IDEAL TEST MARKET! 


Write for new folder, describing the Roanoke Market Development 
Sawyer * Ferguson * Walker Co., National Representatives, 60 E 42 St.,N.Y.17 
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Ads Play Vital Role in U. S. Along With 
Churches and Schools, Yale Historian Says 


HARTFORD, May 31—Advertising 
has played a vital role in building 
America’s high-consumption econ- 
omy by stimulating public demand 
and by making people ready to buy 
the goods produced, according to a 
Yale University professor. 

David M. Potter, who holds the 
William Robertson Coe professor- 
ship of American history, asserted 
that advertising can be compared 
with the schools and churches in 
the extent of its influence. 

Prof. Potter made his remarks 
while speaking on WTIC’s “Yale 
Interprets the News” program. 

(In its Oct. 4, 1954 issue, AA re- 
printed in full a chapter from a 
book by Prof. Potter entitled “Peo- 
ple of Plenty.” The title of the 
chapter was “The Institution of 
Abundance: Advertising.’’) 

“The church appeals to man as a 
spiritual being; the school is con- 
cerned with him as a rational 
being; the incentive system in our 
economy stimulates him as a pro- 
ducer and advertising stimulates 
him as a consumer,” he said. 

Further, he declared, the $100 
per capita cost of advertising in 
the U. S. each year “is greater than 
the per capita cost of our public 
school system, and is far greater 
than the cost of our churches.” 


= He conceded that economically, 


it does little good to stimulate 
people to want more things unless | 
their income is increased so they} 
can buy more. | 

But, he continued, “a great deal 
of the American experience seems 
to show that if people want the 
products of the machine age badly 
enough, their collective striving 
results in a rise in the standard 
of living—which is only another 
way of saying that they manage to 
get what they want.” ; 

Advertising also has been an im- 
portant educational medium in ob- 
taining public acceptance of new 
technological developments, like 
television, plastics and synthetic 
fabrics, Prof. Potter said. 

Aside from its economic impor- 
tance, the advertising industry oc- 
cupies a central role in shaping 
this country’s channels of com- 
munications, according to the Yale 
historian. 


® The advertising industry, he 
noted, not only pays for radio pro- 
grams we hear and the tv programs 


r 
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HE CAN HELP YOU 


If you're looking for 
National Distribution 


Barney Kingston 
Merchandising Director 


If you’re a manufacturer, distributor or 
advertising agency executive seeking 
quick national distribution via the inde- 
pendent direct selling field this may be 
a important message you ever 
read. 


You'd be surprised to know how easy it 
is to put your product or service in every 
city, town and hamlet in the U. S. Also 
in many forelgn countries. 
The service of our ex merchan- 
disi staff is available at no cost. 
They'll analyze your product, see if it 
has resulfful direct selling possibilities. 
if product qualifies they'll present 
a 32-year sales-tested plan for speedily 
giving 48-state distribution—a pian that 
sta over 50 new companies even 
+ + « many of which now do a 
multimillion dollar business. 


Don't lose another day's sales. Write 
now te Barney Kingston, Merchandising 
Director. Dept. A-187, Opportunity Mag- 
aztine, 850 North Dearborn Street, Chi. 


cago 10, Illinois. 


we see, but for the newspapers and 
magazines we read as well. 

The few cents paid for a pop- 
ular magazine or daily newspaper, 
he said, are simply “a kind of 
qualifying fee to prove that we are 
not deadheads and that we really 
will read part of what the adver- 
tiser has paid to have inserted.” 

Consequently, he said, these 


publications aim for as wide an 
audience as possible “because the 
more readers the editor can obtain, 
the higher space rates his adver- 
tising will command.” This means, 
he added, that the level of their 
contents “is set at a point suitable 
for the millions, that special in- 
terests, unusual points of view and 
subjects that are difficult or con- 
troversial tend to be crowded out. 


® “When the media are in this 
condition, the trend toward uni- 


formity, toward conformity, to- 
ward mediocre standards is very 
much strengthened, and the tend- 
ency toward individualism is 
weaker,” he said. 

The speaker denied, however, 
that advertisers interfere with 
freedom of the press. This, he said, 
is because “they want to avoid an- 
tagonizing anyone, want to be as 
neutral as possible in controversial 
subjects.” 

Moreover, 
spite occasional conspicuous lapses, 


he maintained, de- 


ce 
& 


Advertising Age, June 6, 1955 


the advertising industry has long 
sought to maintain high standards 
and to meet its responsibilities to 
the public. 


Midwest Research Expands 

Midwest Research Institute, 
Kansas City, has established an 
industrial economics division, to 
supply data on plant locations, 
input-output studies, market re- 
search and other industrial infor- 
mation. 


Product orders—when you sell to business and industry—are the end result of persist- 
ent, informative sales contacts with all of the men who have a voice in the buying 
decisions. 

Some of these contacts—or steps to a sale—can be accomplished faster and more 
economically with Business Publication Advertising. Others—particularly the pay-off 
steps—require the specialized skill and ability of the salesman. It’s the combination of 
printed calls and personal calls that makes for effective selling. 

When you apply Business Publication Advertising consistently to the job of telling all 
of the buying influences what your product can do for them, you are saving time for your 
salesman. You are relieving him—at pennies per call—of many of the preliminary steps 
that have to be covered along the way to a firm order. You are increasing his produc- 
tivity by permitting him to concentrate more of his valuable working hours discussing 


specific product applications and closing sales. And you’re helping him keep the door 
open for future sales. 
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Sg op aR ARS ky en ee ER ait = PoP. yl Ora: ee I ee a ata Bae ec RS gg ee Bee Ted oe cae ne heen ae tg Be Me eee ae TPO ME om A See Ae ge TS Gia pe pw eh ite Pet ae Bee ee ee Le «SOME aa eT 


Advertising Age, June 6, 1955 


. . ‘noistart the campaign rolling. _rotogravure starting with the issue 
‘Family Gift Center’ | Russell R. Muehler, managing g g Insurance Costs Drop 


director of NRHA, said that the| Multiple ad pages in the Nov. 22 of Oct. 16. 
: i issue of The Saturday Evening oo 
Will Spark Hardware |*¢25" will be extended from the nae SEEber iscus 4 for Publishing Group 


usual four to at least six weeks. é ; CBS Has Highest Quarter 
Ch ; S lli Before Nov. 1 all dealers wiil|Better Farming will back up the! Columbia Broadcasting System| NEw York, May 31—The effort 
ristmas Sse ing receive a kit with window stream-| 55 family gift center promotion. reports consolidated net income of |0f publishers, advertising agencies 


INDIANAPOLIS, June 1—Planning|ers featuring brand name mer-| Agency for the NRHA is Bozell $3,892,677 for the first quarter of|and allied groups to lower the cost 


ahead for an extended, enlarged|chandise, price cards and other|& Jacobs, Indianapolis. 1955, the highest first quarter of New York State disability in- 
Christmas season, the National|materials, plus a special catalog A earnings in the company’s history | Surance has met with marked suc- 
Retail Hardware Assn. is now set-|listing gift center merchandise. ‘Arizona Days’ to Go Roto and 36% above the comparable pe- | cess, according to the Publishing 
ting up its “Family Gift Center” Arizona Days & Ways, an all riod in 1954. The board of directors|& Allied Service Organizations 


i independent |® The catalog will be distributed| Arizona letterpress magazine, now}has elected Arthur Hull Hayes, Group Insurance Fund, a non- 
Nien beevare Dunes (AA, April | to hardware pectceatars and their | being distributed with the Arizona | president of CBS Radio, a v.p. and profit trust fund. 
18). 8,500 salesmen early in August to| Sunday Republic, will be published | director of CBS. In 1990-51 the monthly gross 
cost of disability insurance issued 
by the fund was $1.69. Each em- 
{ ploye’s contribution was $1.30, 
based on employes earning $60 
weekly and over. The fund divi- 
dend was 25¢. The employer’s net 
cost was 24¢. Last year monthly 
° gross cost was $1.51. The employe’s 
contribution was $1.30. The fund 
dividend was 19¢, and the em- 
ployer’s net cost was 2¢. 
In 1952 benefits were increased 
from $26 to $30 weekly and in 1954 


" ® The fund now covers 3,300 em- 


ployes of 180 different companies 
having from three to 300 employes. 
By grouping together many sub- 
stantial small and medium-size 
concerns, Robert H. Feldman, fund 
administrator says, the fund has 
been able to achieve mass purchas- 
ing power and is able to qualify 
for volume discounts and rate 
credits not otherwise obtainable. 
Travelers Insurance Co., Hart- 
ford, Conn., underwrites the group. 
Trustees of the fund are Arthur 
A. Kron, exec. v.p. of Gotham Ad- 
vertising Co.; Rufus Choate, presi- 
dent, Scott-Choate Publishing Co., 
and A. M. Morse Jr., v.p. of Con- 
over-Mast Publications. 
* : In New York, employers of four 
a eee : or more persons are required by 
re “ law to provide non-occupational 
es me health and accident benefits for 
their employes. These benefits 
amount to one-half of weekly sal- 
ary with a maximum of $33 and a 
minimum cf $10 a week for 13 
weeks. The first seven days of any 
disability are excluded from cover- 
age. 


‘Male’ Sues ‘Male Life’ 

Male Publishing Co., New York, 
which publishes Male, has filed 
suit against Magnum Publications 
and Ace News Corp., which pub- 
lish Male Life, formerly called 
Our Life. The plaintiff seeks an 
injunction enjoining use of the 
word “male” in the defendant 
magazine’s title. 


I schnell sly whips ns co sr te wd ss tn a> one 


“ORDERS AND HOW THEY GROW”, a 20-page McGraw-Hill booklet, takes a 


realistic look at just what advertising does—and can do—for the men who sell. ig CIRCULATION 
; < 
Your McGraw-Hill man will be glad to provide you with a copy. n 
3 FARM YOUTH Field 
175,000 paid 


4.28 readers per copy 
McGRAW-HILL nee 


Bs sess PUBLISHING COMPANY, INCORPORATED GROWING STEADILY! 


- 
M- GRAW- Cats 


And six issues in 1956 


App 330 WEST 42nd STREET, NEW YORK 36, N. Y. @ will bring you even 
more coverage of young 


farmers with buying ideas. 


Write for your copy of “Consumer 

Survey of the Farm 

Youth Market.” 
The National 


Future Karme 


Owned and Published by the Futare Farmers of Ameries 


Box 29, Alexandria, Virginie 


Phone Edgewater 9-5133 


OVER A MILLION MEN IN BUSINESS AND INDUSTRY PAY TO READ McGRAW-HILL PUBLICATIONS 
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Air Conditioner 
Sales Prospects 
Look Good—’EM’ 


New York, May 31—Barring an 
unusually cool summer, air con- 
ditioner sales this year should 
break all previous records, Elec- 
trical Merchandising, a McGraw- 
Hill publication, predicts. First 
quarter sales throughout the coun- 
try have been exceptionally good, 
it says. 

Carryover merchandise from 
1954 stocks, which was quite heavy 
at the end of the year, EM says, 
has been almost completely cleared 
out through pre-season sales and 
close-outs. 

Early pre-season sales, which 
ranged from 55% to 100% better 
than in the same period in ’54, 
have caused some industry spokes- 
men to believe that “the cream of 
the market has been skimmed off” 
and that prices were so low that 
they might snowball into the new 
season, Most distributors, however, 
feel that the price situation is im- 
proving, EM reports, and when the 
difference between 1954 and 1955 
models is explained, customers will 
be willing to pay the extra price. 


‘Mademoiselle’ Names Clark 

June Clark, formerly fashion di- 
rector of A. Harris & Co., Dallas, 
has joined Mademoiselle, New 
York, as associated retail coordi- 
nator. 


Newton Joins ‘Glamour’ 

Nicholas D. Newton, formerly 
with Esquire, has joined the New 
York sales staff of Glamour. 


JET BASE VISITORS—Officers and directors of Inland Daily Press Assn. 
toured Grandview Air Base near Kansas City and were photo- 
graphed before a jet interceptor. Shown here are Byron C. Vedder, 


of the Courier, Urbana, IIl., 


organization board chairman; B. H. 


Ridder, Duluth Herald and News-Tribune, president; Maj. Gen. 
Jarred V, Crabb, commander, Central Air Defense Command, and 
Oscar Stauffer, Stauffer Publications, Topeka. 


Adman Is Manager 
of U.S. Chess Team 


in Moscow Match 


New York, May 31—A U. S. 
team of ten chess players leaves 
Idlewild June 23 for Moscow and 
a four-round match with Russian 
experts. Manager of the American 
contingent will be Rosser Reeves, 
vice-chairman of Ted Bates & Co. 

Agency man Reeves is v.p. of 
the American Chess Foundation, a 
group formed recently by a num- 
ber of leading business men to 
develop and promote chess in the 
U. S. 

The American team will be 


headed by two international grand- 
masters, Samuel Reshevsky, Spring 
Valley, N. Y., and Isaac Kashdan, 
Los Angeles. 


Gale Creations to Gramercy 

Gale Creations of N. Y., New 
York, maker of Cinderella costume 
jewelry, has appointed Gramercy 
Advertising, New York, to handle 
advertising, promotion and public- 
ity. Business papers, direct mail 
and consumer magazines will be 
used. 


Willsted & Shacter Moves 

Willsted & Shacter, New York, 
has moved to new offices at 40 E. 
49th St. 


EVERYBODY READS 


YOUR AD IN THE 


BEACON JOURNAL 


CIRCULATION 
Evening, 155,154 
Sunday, 162,175 


POPULATION 
Metro. Area, 446,100 
Ret. Tr. Area, 578,300 


ONE LOW RATE 
Evening or Sunday 


YOU GET COMPLETE COVERAGE IN AKRON’S 
ONE BILLION FORTY MILLION DOLLAR MARKET 


Akron’s ONLY newspaper gives you complete and exclusive 
access to Akron’s important Billion Dollar Market. Other com- 
parable markets require TWO papers to do the job. Akron’s one 
powerful newspaper, at one low cost, either Evening or Sunday, 
is a best buy for you. R-O-P Color available Daily or Sunday. 


STORY, BROOKS & FINLEY, REPRESENTATIVES - JOHN S. KNIGHT, PUBLISHER 


Advertising Age, June 6, 1955 


National Nielsen Ranking of Radio Shows 
Two Weeks Ending April 23, 1955 


All figures copyright by A. 


C. Nielsen Co. 


Current Homes* 
Rank Program (000) 
EVENING, ONCE-A-WEEK (AVERAGE FOR ALL PROGRAMS) (1,055) 
1 Amos ‘n’ Andy (Studebaker-Packard, CBS) ................ccccccseescessseeeessenneene 2,706 
2 People Are Funny (Paper Mate, NBC) ..........c.ccccccsccecseesseeesseeseeeseeees 2,614 
3 eee Cee OI NUNN Is IND sissies scsccscscosccosditcsocennccocseneceved 2,568 
4 Jack Benny Show (Lucky Strike, CBS) ..........ccccccccssccsesesesscessserseeseneees 2,431 
5 I Rey DI cascccibcintrstspcccssccenessorsssscescccercsensesenespsbabissones 2,293 
6 You Bet Your Life (DeSoto-Plymouth, NBC) .............cccccccccsccesseeseeesnene 2,064 
7 PT PD FRM TUG, FEC) sccctccsccccesncicsncsiccccressosccsvescrssssosccncccsscoesens 2,018 
a Our Miss Brooks (American Home Products, CBS) ..............cccccccceeeeee 1,880 
7 FBI in Péace and War (Wm. Wrigley Jr. Co., CBS) 2.0... cccccceeee 1,743 
10 I TIS MATE nvhcczetcnshicscucenicssdbabscecsossssorocceccoscccetepeebes 1,743 
EVENING, MULTI-WEEKLY (AVERAGE FOR ALL PROGRAMS) (1,009) 
1 et I I ins hc caliscncsmnsesscccccnconecosnctninuedebesssseses 1,789 
2 News of the World (Miles Labs., NBC) ...............ccccccccsececesseseesreseeeseeees 1,743 
3 Amos ‘n’ Andy (Brown & Williamson, CBS) .............ccccccccceeceecseeseeeees 1,559 
WEEKDAY (AVERAGE FOR ALL PROGRAMS) (1,422) 
1 Guiding Light (Procter & Gamble, CBS) .............ccsseserssseneeseneeseeseereesens 2,476 
2 Young Dr. Malone (Procter & Gamble, CBS) .............ccccccccecsessseseneeeeee 2,385 
3 Our Gal, Sunday (Participating, CBS) ............cccsssessesecereeeeeeereeees 2,385 
4 Ma Perkins (Procter & Gamble, CBS) ...........ccccccccccccccsseseessceeseerresereeeenne 2,385 
5 Helen Trent (American Home Products, CBS) .............:cc:ccccccesesessseeees 2,385 
6 Our Gal, Sunday (American Home Products, _ saneiaesdibihinitine 2,247 
7 Perry Mason (Procter & Gamble, CBS) ...... 2,247 
8 This Is Nora Drake (Bristol-Myers, CBS) 2,201 
a Helen Trent (Participating, CBS) .......ccccccccccscccsccccscccccscssccscssenes 2,201 
10 Second Mrs. Burton (Armour & Co., CBS) o.......ccccccscsssesssceeessseeccceeees 2,155 
DAY, SUNDAY (AVERAGE FOR ALL PROGRAMS) (459) 
1 Adventures of Rin Tin Tin (National Biscuit Co., MBS) ................0000006 1,101 
2 Old Fashioned Revival Hour (Gospel Broadcasting Assn., ABC) ........ 917 
3 Symphonette (Longines-Wittnaver Watch Co., CBS) ............ccccccecseeeeees 825 
DAY, SATURDAY (AVERAGE FOR ALL PROGRAMS) (734) 
1 Gunsmoke (Chesterfield, CBS) ...... 1,789 
2 Robert Q. Lewis (Milner Products, CBS) 1,422 
3 Larry Lesveur (Longines-Wittnaver Watch Co., CBS) .o......cccccccseesees 1,192 


* Percentage of homes reached (“Nielsen-Rating”) may be determined by comparing 
the total number of homes reached with 45,859,000, the 1955 Nielsen estimate of total 


U. S. radio homes. 


National Nielsen Ratings of Top TV Shows 
Two Weeks Ending April 23, 1955 


All figures copyright 
TOTAL HOMES REACHED 


Homes 
Rank Program (000) 
1 1 Love Lucy (Procter & 
ER = ET 16,429 
2 1 Love Lucy (Philip Morris, 
REI“ scslibettt li cesis coinsbiinbiicesib 15,947 
3 Toast of the Town (Lincoln- 
Mercury, CBS) ...............0008 15,824 
4 Jackie Gleason (Schick, 
Sheaffer, Nescafe, CBS) ...... 15,776 
5 Disneyland (American Motors, 
‘American Dairy, Derby 
ea I Saicticavassecnnsasvaicns 15,506 
6 You Bet Your Life (DeSoto- 
Plymouth, NBC) .............:000 14,379 
7 Dragnet (Chesterfield, NBC) .. 14,059 
8 Martha Raye Show (Hazel 
pee 13,871 
9 George Gobel Show (Armour, 
ead andahedivesinbedinishttlasinorcnscses 13,423 
10 George Gobel Show (Pet 
Pe PE wiivinciedcesaseccncecsonsos 12,828 


by A. C. Nielsen Co. 
PROGRAM POPULARITY* 


Homes 
Ronk Program (%) 
1 1 Love Lucy (Procter & 
RS MU is oetd 50.8 
2 | Love Lucy (Philip Morris, 
IED eteidnaiiiatlciniigsisbinnsseoinsdcatnccesee 50.4 
Jackie Gleason Show (Schick, 
Sheaffer, Nescafe, NBC) ........ 50.1 
Toast of the Town (Lincoln- 
FOOT: IID ccscnscctsccnsastesesoes 49.7 
5 Disneyland (American Motors, 
American Dairy, Derby 
I, CED Seidchssvocetstniivicondsccoves 48.9 
6 You Bet Your Life (DeSoto- 
Plymouth, NBC) .0.0.000....ccccccceee 444 
7 Martha Raye Show (Hazel 
BR, BEG. ccecccnssctsesscccscscccsess 43.8 
8 Dragnet (Chesterfield, NBC) ...... 43.5 
9 George Gobel Show (Armour, 
ED cabtidlishekindvensieseiiiiAteesetstess 41.3 
10 George Gobel Show (Pet 
OS aati 40.0 


*Percentage of homes reached in area where program was telecast. 


Health Plan Starts Drive 


Health Insurance Plan of Great- 
er New York is running four-page 
inserts in New York papers in a 
new series to continue through 
1955. The four-page ads document 
the need for comprehensive medi- 
cal care. They will be followed by 
a series of 800-line ads outlining 
the role of medical specialists in 
health care. McAdams & Baird, 
New York, is the HIP agency. 


‘Forum’ Names Wheeler 

John Wheeler, who has been 
with Time Inc. since 1942, has 
been named production manager 
of Architectural Forum, New York. 


Star attraction of the Midwest ! 


now offering a CITY ZONE population of 


106,972 


as recorded paragraph 28, Sept. 30, 1954, ABC report. 


Topeka’s building surge, highlighted by a 9 million dollar State Office Building, a 21 million dollar Veterans 
Hospital and further expansion of Forbes Air Base, will contribute substantially to Topeka’s growing econ- 
omy, and will further swell the more than 680 million dollar spendable income of Topeka and its trade area. 


Topeka Newspaper Printing Co., Inc., Agent for: 
TOPEKA DAILY CAPITAL and TOPEKA STATE JOURNAL 


Represented by Capper Publications, Inc—New York, Chicago, Cleveland, Kansas City, San Prenciece 


Trendex TV Ratings 
May 1-7, 1955 
Ten Multi-Station Markets 


RANK PROGRAM RATING 
1 1 Love Lucy (P&G, Philip 
IG: I he 35.6 


Toast of the Town (Lincoln- 
Marcury, CBS) ....cccccccccsossssesscees 
Jack Benny (Lucky Strike, 
CBS) ........ 
This Is Your Life (P&G, Hazel 
Bishop, NBC) 


2 
3 
4 
27 
5 Hit Parade (Lucky Strike, Richard 
6 
7 


Hudnut, NBC) 
Groucho Marx Show (DeSoto- 

Plymouth, NBC) 
Person to Person (American Oil, 

Hamm Brewing, Noxzema, 


Ce ne ee eneeeeeeeneeee 


RE ee 25.3 
8 Ford Theater (NBC) .........cccccc0 25.1 
9 December Bride (General Foods, 

BI fesivceiocedtinsaais stdacstcsictecccesccce 24.2 
10 Truth or Consequences (Old 

a 23.9 
Newspaper Boosts Boody 


Roy E. Boody Jr. has been pro- 
moted to assistant national adver- 
tising manager of the Oakland 
Tribune. With the Tribune since 
1942, Mr. Boody served in the re- 
tail display department prior to his 
promotion. 


Octagon to Ovesey, Berlow 
Octagon Process, Staten Island, 

N. Y., has appointed Ovesey, Ber- 

low & Straus, New York, to handle 


its advertising. 
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“Pa ra 
Westvaco y 


OLD CREMONA—This striking ad won first prize for the West Virginia 
Pulp & Paper Co., New York, in the 1954 American Music Confer- 


ence Advertising Award contest, 


which drew nearly 300 entries. 


Citations were presented to the company and to Frank Best & Co., 

its agency. Bradbury Thompson was art director and Joseph Mc- 

Cosker, copywriter on the ad, which features a reproduction of Wil- 
liam M. Hartnett’s still-life painting, “The Old Cremona.” 


The Limited Nightmare—New Study Trails 
‘Maladjusted Admen from Here to Exurbia’ 


New York, June 1—A, C. Spec- 
torsky, a prolific author of maga- 
zine articles and an editor for the 
National Broadcasting Co., will 
have published this fall a book 
dissecting the peculiar phychologi- 
cal makeup of Exurbians: New 
York admen and others employed 
in communications who live, not 
in the suburbs, but further out— 
in the hinterland of Westchester 
County, Connecticut and _ the 
north shore of Long Island. 

“The Limited Dream,” an essay 


‘ in cultural analysis, will expound 


the theory that this group of 
“short-haul expatriates” from the 
city lead a completely snarled up, 
maladjusted life resulting from 
the work they do and their at- 
tempts to escape from it. 

A chapter from the forthcoming 
book is published in the May issue 
of Mademoiselle. 


= Mr. Spectorsky says isolated ex- 
amples of this group can be found 
in the environs of other large ur- 
ban centers, “but only about New 
York City are there enough of 
them concentrated in communities 
to give those communities a 
unique flavor.” 

The “unique flavor” unearthed 
by Mr. Spectorsky is rather pu- 
trid. He draws a picture of cre- 
ative men prostituting their tal- 


_ ents in New York and then re- 


treating to their Exurbian homes 
to pursue dreams which are never 
realized (and they know they will 
never be realized). 

The typical Exurbanite works 
in a Rat Race—“the tensions and 
insecurities of the communications 
world, the craven submission of 
ego to simian clients, the betrayal 
of youthful aspirations, the con- 
stant carking fear.” 

It is to escape from this atmos- 
phere that he moves to Exurbia, 
and this is the “limited dream,” 
for he finds almost as soon as he 
gets there that he doesn’t like it. 
The “limited dream” is a “delu- 
sion” which plunges the would-be 
escapee “into a mire of petty frus- 
trations.” He is caught between 
the Rat Race and the Trap. 


= Faced with these frustrations, 
the Exurbanite harbors a secret 
dream, which Mr. Spectorsky says 
“ig so widespread that it may be 
considered symptomatic.” The se- 
cret dream usually involves some 
scheme for attaining financial in- 
dependence—that inn up in Maine, 


a health farm, a trip around the 


world to make documentary films. 

The secret dream, which is, of 
course, never attained, is a safety 
valve for the hostility which the 
Exurbanite feels—toward the boss, 


client, copy chief, advertising 
manager. 

Within Exurbia, there are many 
ways of showing maladjustment. 
Some drink too much, others in- 
dulge in “compulsive physical ex- 
ercise,” thereby exhausting them- 
selves “so that they cannot be fit 
sexual partners for their wives.” 
And then there is the copywriter 
who hides from himself by refus- 
ing “to read any novel written by 
aman (or woman) who was, ac- 
cording to the book jacket, born 
more recently than himself.” 

There are also the anti-intellec- 
tual intellectuals. In this segment 
Mr. Spectorsky places those cre- 
ative men who realize “the un- 
finished novel (symphony, paint- 
ing) is in the drawer to stay” and 
who then go to special pains to 
deny that they are intellectuals. 

In this manner the creative Ex- 
urbanite forges a bond with his 
neighbor, “the salesman of space 
or time for the communications 
business. Together they can scoff 
at the egghead as some sort of 
case of arrested development.” 

In spite of this estimate of his 
neighbors (Mr. Spectorsky lives in 
Connecticut and says he “likes it”), 
the author finds that Exurbanites, 
“maladjusted though many of 
them may be, seem to thrive on 
it—if financial reward or ability 
to do a good job are any tests.” 


Type Faces Change 
With Other Styles, 
New Book Explains 


New YorkK, May 31—As fashions 
have changed in ideas, clothes, 
furniture and architecture, styles 
have also changed in the type 
faces used by printers. 

This theme is elaborated in an 
attractive new book, “The Shaping 
of Our Alphabet,” by Frank Den- 
man (Alfred A. Knopf Inc., $5). 

Also of interest in the book are 
the various ways in which type 
faces have been altered to apply 
to books, posters, advertising, etc. 

Incidentally, each chapter is set 
in a different type face, with a 
note at the end on the type face 
and its history. 


‘Family Circle’ Boosts Two 

Family Circle, New York, has 
promoted Roy A. Blakeney to 
promotion art supervisor, and 
John Pfriender to associate pro- 
motion art supervisor. 


Bradley Lane Moves Office 
Bradley Lane Advertising Agen- 

cy, Denver, has moved to its own 

building at 1061 Elati St. 


New Book Traces 
Supermarket Saga 


in Past 25 Years 


New York, May 31—‘In 1930, 
Michael Cullen in Jamaica, Long 
Island, N.Y., set off the spark 
which actually started the revolu- 
tion. He was followed shortly after 
by Big Bear of New Jersey—thus 
the supermarket procession was 
begun.” 

These words help set the his- 
torical background for M. M. Zim- 
merman’s new book, “The Super 
Market: A Revolution in Distribu- 
tion” (McGraw-Hill Book Co., $6). 

Mr. Zimmerman points out that 
his book is “the first complete sto- 
ry of the supermarket as a phe- 
nomenal new chapter in Ameri- 
ca’s history of distribution.” 

Few men are better qualified 
than Mr. Zimmerman to tell this 
story. As a writer, he has studied 
chain store distribution for 40 
years and has written one well- 
known study of this new distribu- 
tion, “The Challenge of Chain 
Store Distribution” (Harper & 
Bros.; 1931). 


® His association with the super- 
market industry is even more in- 
timate, for he has helped play an 
active part in its growth as editor 
and publisher of Super Market 
Merchandising (which has chron- 
icled supermarket history for 18 
years), as a founder of the Super 
Market Institute in 1937 and as a 
founder and v.p. of the Interna- 
tional Assn. of Food Distribution 
in Paris. 

In these 329 pages Mr. Zimmer- 
man has managed to pack the sto- 
ry of 25 years of food selling revo- 
lution. 


Klein Elected President 


H. L. Klein, formerly v.p. of the 
Brown & Bigelow Agency, adver- 
tising subsidiary of Brown & 
Bigelow, St. Paul, has been elected 
president of the agency. Charles 
A. Ward, previously president of 
the agency, was named chairman 
of the board. Mr. Ward is president 
and general manager of the com- 
pany. 


Roberts Joins Basford 

Harold L. Roberts, formerly with 
Bausch & Lomb Optical Co., Roch- 
ester, N. Y., has joined G. M. Bas- 
ford Co., New York, as assistant 
account executive. 
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Folding Doors to E. T. Howard 


American Bamboo Corp., New 
York, has appointed E. T. Howard 
Co., New York, to handle adver- 
tising for its Accordofold and 


Bamboofold folding doors. 


per year. 


100 MARKETS. 


circulation that 


NOW 250,200 PEOPLE 


57% live on Illinois side with 
an EBI of $5920 per family 


A QUALITY TEST MARKET FOR 
ADVERTISERS WITH A QUALITY 
PRODUCT . . . BECAUSE OF 


1. High living standards. Nearly $305 
million Annual Retail Sales. 


Well paid workers. 80% of all Con- 
sumer Units Net Income is over $4,000 


3. Rank in all categories among FIRST 


The Illinois side is covered by 2 eve- 
ning newspapers with home delivered 


families (without duplication) in Rock 
Island, Moline, East Moline. 


(All statistics from Sales Management) 


On the Illinois side they read these newspapers: 


reaches 9 out of 10 


ISLAND ARGUS 


and MOLINE DISPATCH 


The newspapers covering the Illinois side of the Quad- Cities 


BECAUSE... 


The Lubbock Avalanche-Journal 

is the only medium that holds its 
coverage precisely to 

Lubbock’s retail trade area — without 
waste, dead spots or fading fringe... 
BECAUSE it shares audience 

with no other medium... 


NOTHING covers the 


rT UBBOCK-MARKET | 


like the LUBBOCK 


AVALANCHE- JOURNAL 


MORNING @ EVENING e SUNDAY 
CIRCULATION OVER 54,000 


Represented Nationally by TEXAS DAILY PRESS LEAGUE, Inc. ¢ 


Wayne Henly, Advertising Director 


Representing Daily Newspapers Only 
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You Ought fo Know . «Gibson M cCabe| | i 


Oddities stud his story. A prod- 
uct of Brooklyn’s public schools, 
he graduated from Princeton, A 
native New Yorker, he’s a wheel 


on a Manhattan-published maga- | 
zine. A man who made a name as| 


a circulation expert, he moved 
from circulation director to adver- 
tising manager just like that—no 
strain, no pain. The man is Gibson 
McCabe; the magazine is News- 
week. 

Gib, who was born in Brooklyn 
in 1911, when his father was city 
editor of the New York American, 
says now that he never felt at- 
tracted to reporting or magazine 
writing, but “always had a pre- 
dilection toward the business end 
of publishing.” 

He got around to employment by 
a publisher by degrees. Summers 
away from Princeton he worked 
as a runner for a Wall Street bro- 
kerage house, and as “a general 
do-nothing” for a small ad agency. 
After graduation in the dark year 
of 1931 he wound up as a renting 
agent for a New York apartment 
house—thanks to the good offices 
of a lad he played tennis with. 


# A classmate who went from the 
campus to the New York Times’ 
college promotion department 
easily lured Gib from the renting 
office. Gib, who was eager to pro- 
mote the Times’ circulation at the 
leading schools, wound up as de- 
partment boss. He left the paper 
after two years, and in 1935 joined 
“Young America,” a weekly color 
roto job with a circulation of 400,- 
000 among grade and high school 
students. McCabe became general 
manager of the paper during a 
seven-year stay. 

He moved to Newsweek in April, 
1942, as circulation manager. In 
15 months he was in the Navy as a 
j.g. Meantime, Newsweek’s “battle 
baby” edition had been launched. 
McCabe resigned from the Navy 
in 1945, and he helped unkink a 
supply snarl: Copies of Newsweek, 
Time and Reader’s Digest were 
clogging up carrier holds. The 
armed forces wanted to end week- 
ly shipments abroad and asked the 
magazines to print locally. Civilian 
McCabe shortly found himself in 
Paris lining up printing facilities. 


= Listed on the Newsweek mast- 
head as a European correspondent, 
McCabe was instrumental in the 
“beat” his magazine scored on the 
continent by appearing firsf with 
the surrender news. Here’s how 
Newsweek says it scored: 

After the story was written for 
the May 7 continental issue, which 
was waiting on .the presses, Gib 
McCabe took over. “McCabe head- 
ed for the printing office but was 
engulfed in the premature celebra- 
tion which the Parisians had 
started when advance news of the 
complete Allied victory filtered 
through over the German radio 
and the American Broadcasting 
Station in Europe. According to the 
bureau report: 

“McCabe’s greatest problem was 
to keep local printers jobward de- 
spite victory. He succeeded with 
beaucoup threats, considerable 
dough, and upwound with personal 
charm on morning eighth by sing- 
ing Tis Long Way Tipperary with 
girls in bindery.” The victory is- 
sue was going out just one minute 
after the official announcement of 
the German surrender. 


@ McCabe returned to New York 
soon after V-E Day and handled 
the international edition till De- 
cember, 1946, when he jumped) 


*from circulation to advertising. 


His new title was advertising man- 
ager of the domestic edition. In 
four years he was general manager 
of the magazine, and in another 


four he became v.p. in charge of 
sales, his present post. 


Gs! 


Tv is not a touchy topic for Mc- | a 


Cabe, a director of the Magazine 
Advertising Bureau. “Selling is 
tougher for magazines these days, 
he says. “Television is taking lots 
of dollars, 
There’s 


® He has no panaceas, but he’s 
convinced the way to the bigger 
buck for magazines is more creative 
selling, and “identifying your 
product instead of just quoting 
rates per thousand.” That last, he 
believes, is easier with a special- 
ized audience. 

As for Newsweek, it is also 
concentrating on more sales plan- 
ning, more research, promotion, 
merchandising and other aids. 
“The budget for sales promotion 
is going up,” he says. 

McCabe has spotted a trend he 
thinks might become troublesome. 
It’s that space orders are coming 
in later and later. “We had a 
smaller percentage of business 
lined up in January than in any 
January back to 1949. As a result, 
we don’t have the picture for the 
year as clearly in mind as we had 
before. Agencies don’t like it, 
either; it crowds things up.” A 
real advantage in such a situation 
is a fast closing date; Newsweek’s 
is three weeks on b&w insertions. 


= He thinks the delayed space 
commitments reflect a dislike on 
the part of magazine advertisers to 
commit their budgets too far in 
advance at a time when business 
conditions change rapidly. Delays 
or no, however, Newsweek was 
ahead of last year for the first 
quarter, and indications are that it 
will set an advertising record for 
itself in the first half of ’55, with 
about $8,800,000 in gross ad reve- 


both fresh and old. | 
no question about it, | 
magazine selling has to get better.” | 


“With our selective audience, 
we suffer less from tv than 
the mass books.” 


nue compared with $7,898,000 in 
the same period last year. Pages 
will be up around 2.4%, and will 
total around 1,460. 


# As for competition, McCabe ad- 
mits Newsweek has to look in two 
directions on the magazine front: 
Time, ahead with its 1,900,000 cir- 
culation, and U. S. News & World 
Report, coming up fast. But he re- 
gards the “good” competitive situ- 
ation as healthy for all concerned. 
He sees Time and Newsweek 
“fishing in the same pool. They 
scoop up news and treat it one 
way, in terms of people, and we 
get our ladle full and treat it 
another, in terms of events.” 

Gib thinks the prognosis for 
Newsweek is positively positive. 
The company is the biggest single- 
publication outfit in the country, 
even now that Reader’s Digest has 
entered the ad lists. It was good 
enough to nail down eighth place 
last year among all magazines, 
revenue-wise. “Hitler and Stalin 
were swell circulation managers 15 
years ago, and nowadays people 
are more interested in news than 
ever before. They’ll keep on buy- 
ing our product,” predicts Mr. Mc- 
Cabe. 


“The sales promotion budget 
is on the way up.” 
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“Space selling has 


better.” 


Houston's Soft 
Drink Market 
Effervesces 


Houston, May 31—Golden Age 
Beverage Co., Akron, will test its 
new 16-ounce cola-type soda pop 
—the name of which it has been 
keeping secret—in the Houston 
market. 

The local plant will place ap- 
proximately 1,000,000 bottles in se- 
lected retail outlets, according to 
Joe Darsky, president of the Hous- 
ton distributor. Sales will be in 
six-bottle cartons, for 35¢. 

Two other innovations are due 
within the next few days for the 
Houston soft drink market. 

The Dr. Pepper Bottling Co. will 
put cans of its drink in competition 
with bottles. The cans are slightly 
higher priced than the bottles, 
ounce for ounce, but Dr. Pepper 
officials believe the public will 
come to prefer the disposable can 
as a container. 

Houston is one of the few major 


cities in which practically all soft 
drinks (except 7-Up and B-1) still 
sell for a nickel. Sales of Dr. Pep- 
per in cans, at a price averaging 
about 6¢, may enable the company 
to get away from the low-profit 
nickel bottle. Union Bottling Works 
is the Houston franchise operator. 


s The 7-Up Co. is introducing two 
larger-size bottles in the Houston 
market about June 1. Prime mer- 
chandising effort will center 
around the 28-oz. “quart.” 

7-Up is now selling above the 
nickel standard in the Houston 
market, because most sales of the 
drink are as mixers in liquor 
drinks. Officials of the 7-Up Bot- 
tling Co., Houston-San Antonio, 
believe the public will go for the 
“quart” because many of the other 
popular mixers (ginger ale for ex- 
ample) are popular in large sizes 
at parties and around the house on 
hot afternoons. 


Luria Division to Gaynor 

Luria-Cournand, Havre de 
Grace, Md., a new division of 
Luria Steel & Trading Corp., has 
appointed Gaynor & Co., New 
York, to handle its advertising and 
public relations. 


Outdoor 


@ Now cut-outs give you new selling impact in out- 
door advertising. Rotate them in one city or on an in- 
tercity basis! Ask us about GOA’s new network plan! 


Harrison & Loomis Streets 


General Outdoor Advertising Co. 


General Offices 


Chicago 7, Illinois 
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Smith of Rutgers Sketches Future in Which 
Poor Consumer Will Be Eating All the Time 


ANN ARBOR, May 31—‘‘In days to 
come, when we are all consumers 
with a capital C, our major occu- 
pation will be to consume, and 
quotas will be set depending on 
our station in life.” 

With this picture—borrowed 
from the plot of a science fiction 
story—George H. Smith, asso- 
ciate professor of psychology, Rut- 
gers University, introduced the 
University of Michigan’s annual 
advertising conference here to the 
world of the future, and of moti- 
vation research. 

In this fictional world of the 
future, Mr. Smith told the admen, 
“The poor, underprivileged people 
—the downtrodden—will have to 
consume all the time, wearing out 
shoes and auto tires, eating vast 
quantities of candy and mayon- 
naise: This will be part of their 
duty as Citizen Consumers, and 
there can be no loafing on this job. 

“As people rise in the world, 
gaining status and wealth, they will 
be able to cut down enforced con- 
sumption, eating and wearing and 
using just what they need. This is 
true luxury.” 


= In many ways, Prof. Smith de- 
clared, we are already in an econ- 
omy not just of abundance, but of 
overabundance. “Men and women 
are offered more ways to disport 
themselves, more beverages to 
drink and more contraptions to use 
around the house than they can 
ever get around to consuming. 
Their constant cry is that the 
calories be extracted from what 
they eat and drink so they can en- 
joy the taste, the crunch and the 
trickle without getting fat.” 

As a result, said Mr. Smith, the 
modern consumer is “spoiled and 
pampered,” is constantly presented 
with choices that “leave him flat- 
tered but vaguely unsatisfied,” and 
in short is neurotic—“preoccupied 
with the symptoms rather than the 


realities of products. 

“He becomes sensitive to minor 
differences in products, to new 
things which promise him a small 
increment in satisfaction. He is 
easily bored and frustrated with 
products and services that fall 
short of his expectations. 

“Does my lady have the right 
colored frock to go with her new 
Chevrolet? Does the gentleman at 
the bar really have Schwepper- 
vescence...or just plain efferves- 
cence? These are important mat- 
ters, in an odd sort of way.” 


s It is in this Reisman-like econ- 
omy of “overabundance and over- 
anxious consumers” that motiva- 
tion research finds itself born and 
developing, according to Mr. Smith. 

Defining motivation research as 
“the science or art of discovering 
the shortest possible lines of com- 
munication between a producer, on 
the one hand, and his customers, 
on the other hand,” Mr. Smith of- 
fered this description of its func- 
tion: 

“(It] aims to hold a mirror up to 
the consumer’s mental processes 
and conditioning environment so 
that the advertiser, looking in the 
same mirror, can know what to 
say, what mood to create, what 
subtle satisfactions to suggest, what 
prejudicial words and ideas to 
avoid.” 


s Motivation research enters the 
marketing picture because of the 
very overabundance of both goods 
and money, in Mr. Smith’s opin- 
ion. 

“Because of the superabundance 
of good things which the consumer 
has to choose from, advertisers and 
researchers must take special pains 
to contact the buyer at the level of 
the minute difference, sometimes 
at the level of vague feelings and 
assumptions of which he himself is 
scarcely aware... .” 
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POSTERIOR EXTERIOR—The first use of outdoor panels to promote a 

Broadway musical in 23 years is helping make “Fanny” a big 

money maker. Shown here are David Merrick, co-producer; Fred 

Golden, v.p., Blaine-Thompson Co., the agency; James Piggott, New 

York manager, and William Dolan, account executive; General Out- 
door Advertising Co. 


“Just a few years ago, during 
World War II, most of us ate, 
smoked and wore pretty much 
whatever was on the market,” he 
pointed out. “But now things are 
different. We are more choosey. 

“And so it is that motivation re- 
search in 1955 must do far more 
than point to basic motives that in- 
fluence buying a product in all 
times and places. It must, in par- 
ticular, specify the full range of 
tastes, attitudes, whims, prefer- 
ences, beliefs, feelings and emo- 
tions which relate to the product 
and ifs advertising, either con- 
sciously or unconsciously. 


s “For example, the question may 
not be whether a brand of ketchup 
is palatable today—they are all 
palatable—but how good it is in 
subtle ways of flavoring and con- 
sistency and keeping quality; 
whether the top is the pry-off or 
screw-off type, and whether a 
photograph in an ad, showing 
ketchup on a broiled haddock, 
makes women shudder in delicate 


small muscles as they associate this 


particular red with blood and an 
operating table. 

“Motivation research, in short, 
is really a research into people’s 
values with respect to commodi- 
ties.” 

Motivation research, as a mar- 
keting tool, is here to stay, Mr. 
Smith assured his advertising 
audience, adding the prediction 
that the motivation specialist, 
“either as private consultant or as 
fulltime agency employe, is apt to 
become part of the taken-for- 
granted personnel line-up in the 
near future. 


= “Even if an agency cares to re- 
sist this sort of thing, competition 
and client demands will probably 
force it into line,” he forecast. 

At the same time, Mr. Smith 
suggested two basic limitations on 
the technique. For one thing, it 
“does not take the place of business 
judgment, creative imagination or 
regular market research; it sup- 
plements them in useful ways’— 
such as providing new leads, con- 
firming hunches, giving the “why” 
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Outdoor sells more! 


@ Now cut-outs give you new selling impact in out- 
door advertising. Rotate them in one city or on an in- 
tercity basis! Ask us about GOA’s new network plan! 


General Outdoor Advertising Co. 


General Offices 
Harrison & Loomis Streets 


Chicago 7, Illinois 


46.3% of all retail sales: 
_in Missouri are made in the 
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ST. LOUIS area! 
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behind what is already known and 
detecting weaknesses in marketing 


| proposals. 


For another thing, “depth inter- 
viewing,” the chief motivation re- 
search technique, is not really 
“deep,” compared to the psychiatric 
interview which may concentrate 
on the same person for from two 
to seven years, piling up hundreds 
of hours of probing. 


a “We can get some depth, but 
seldom can we get into the deeper 
layers of motives and feelings... ,” 
Mr. Smith explained. “We need to 
understand, in a systematic way, 
how much depth we really need in 
consumer research, how much we 
are now getting and whether there 
are ways for securing deeper in- 
sights. 

“If things really work out well,” 
he concluded, “we can hope that 
motivation research—and advertis- 
ing as a whole—will help con- 
sumers to sort out their values and 
select what they really need out of 
an economy of great plenty.” 


to reach the top candy man- 
ufacturers ... all of them... 
and make your selling points 
pay— 


aim high, point straight, 
completely cover the field 
the only possible way: 


USE A 


VERTICAL 


PUBLICATION 
—the leader in its field 


CANDY 
INDUSTRY 


| DON GUSSOW PUBLICATIONS, INC. 
18 East 49th Street 


NB P. New York 17, N.Y. 


nformation headquarters for the billion- 
lollar industries they serve — 


@ Candy Industry 
© Bottling Industry 
@ Candy Industry Catalog 
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Forget ‘Average Customer ; Watch 
Buyer Concentrations, Elder Advises 


Watre SULPHUR SprInGs, W. Va4., 
June 2—Smaller advertisers can 
improve their advertising dollar’s 
efficiency by concentrating on 
market-by-market promotion or 
by whacking off a segment of the 
market and concentrating on it. 

That’s what Robert F. Elder, 
exec. v.p. of Plax Corp., Hartford, 
told the Proprietary Assn. here 
last week. The former Lever and 
Colgate executive told the group 
that he wasn’t primarily concerned 
with $1-$5,000,000 advertisers 
(“although I should perhaps ac- 
knowledge that in today’s adver- 
tising picture a million dollars 
keeps getting smaller and small- 
er”). 

Big advertisers, he said, have a 
lot of flexibility, so far as media 
are concerned, and leeway for ex- 
perimentation and mistakes. Their 
products have good distribution, 
widespread consumer use and rea- 
sonable frequency of purchase, and 
they are likely to have the help of 
adequate market research and 
testing. 


® Little advertisers, on the other 
hand, face a battle for shelf and 
supermarket rack room, and their 
budgets don’t permit much leeway, 
he said, adding that for them ad- 
vertising must do a better job. 
The first consideration, Mr. Elder 


said, in setting an ad budget is the 
“nature and quality of your story.” 
If the product isn’t good, “just 
don’t spend any money on adver- 
tising. Milk your brand for all it’s 
worth while there’s something left 
to milk. Or better yet, sell it to 
some gullible tycoon who wants to 
diversify.” 

He warned that advertisers are 
well equipped to determine what 
should be said about a product, but 
he recommended that they leave 
to agencies how it should be said. 
(“I shudder to see advertisers in- 
sist on trying to reverse these 
roles.’”’) 

The smart small advertiser, he 
said, understands that “if he can’t 
afford a man, he will break down 
the job so that his boy can handle 
it effectively.” 

Here are Mr. Elder’s methods: 


e Concentrate regionally—hit hard 
enough to win distribution and 
sales position in one market after 
another until a national franchise 
is created. (Hills Bros. Coffee’s 
east-west march is a classic exam- 
ple.) 


e Forget the “average consumer” 
and pick out a segment—an in- 
come, cultural, occupational, urban 
or rural group, or an audience of 
a particular medium that isn’t get- 


ting a heavy wooing from the big 


IF YOU HAD A CHOICE 


of best or second-best 
in anything .. . 
which would you choose? 
Then why choose 
less than the best 
photoengravings by 


AMERICA’S FINEST 


COLLINS, MILLER & HUTCHINGS, INC. 


PHOTOENGRAVING PLANT 
333 WEST LAKE STREET, 
¥ AT WACKER DRIVE 
CHICAGO 6, ILLINOIS 


HAPPY EATING—Duncan Hines (left) receives an award of merit scroll 
from George S. Mader, Mader’s Restaurant, Milwaukee, presented 
to him by restaurateurs who were on his original list of eating places 
20 years ago. The list, which launched Mr. Hines into his famous 
career, was a Christmas card, sent to friends, which listed eating 
places around the country he had stopped at and liked. Mr. Hines 
was then a salesman. The presentation was made in Chicago at a 
dinner given in honor of the 20th anniversary of the Hines books. 


fellows. 


e Concentrate in the heavy buy- 
ing seasons, coasting the rest of 
the time—“We know that con- 
sumers pay attention to advertis- 
ing for a product when they are 
in or close to the market for it 
and ignore its advertising when the 
need seems remote.” 

Then Mr. Elder turned to phi- 
losophy. 

“How best to determine and 
spend an advertising budget,” he 
said, “ought to be pretty much a 
matter of arithmetic. The trouble 
is that ordinarily we don’t have 
very many of the figures we would 
need to set up the equations. 

“What we are really doing when 
we spend our advertising dollars is 
purchase customers. ..They have a 
definite acquisition cost...If we 
could only measure with mathe- 
matical precision the value of the 
average customer and the cost of 
purchasing his patronage, we 
would quickly get rid of most of 
the economic waste caused by bad 
advertising decisions.” 


® Short of this, he thinks, answers 
are needed to these questions... 

1. How many packages of the 
product does the average consumer 
buy a year? 

2. How much total sales revenue 
does this quantity bring? 

3. What’s the gross margin of 
this volume? 

4. Of this margin, how much 
goes to overhead, taxes, etc., and 
how much is the maximum you can 
afford to spend per customer per 
year for advertising and still stay 
in business? 

5. How long will the average 
consumer, once won, stay with the 
product before switching? Is the 
product bought or used with suf- 
ficient frequency to form a regular 
purchasing habit, or do you have 


to sell the customer afresh each 
time? 

6. What proportion of the popu- 
lation constitutes potential users of 
your type of product? 

7. Among the various advertis- 
ing media, what is the concentra- 
tion of prospects for your type of 
product reached by each? How 
much circulation is waste, and 
what’s the cost per active prospect 
reached? 

8. What are the seasonal differ- 
ences in the number of prospects 
actively in the market? 

9. What’s the frequency with 
which the customer comes into the 
market for your type of product? 

10. What do you consider the 
average number of advertising im- 
pressions you must make on an 
average prospect to have a reason- 
able chance of converting him into 
a customer? 

And he asked one more manage- 
ment question—“For each of you, 
in your own business, how many 
man-hours of concentrated thought 
per thousand dollars of expendi- 
ture go against your basic decisions 
in other phases of your business?” 


® Another view of the proprietary 
business came from Edgar Kobak, 
president of Advertising Research 
Foundation, who noted that while 
proprietary advertisers probably 
spend a higher percentage of in- 
come for advertising than mem- 
bers of any other classification, 
they lag behind other advertisers 
in research. 

“It’s heartening to know that 
some proprietary advertisers are 
research-minded so far as their ad- 
vertising, marketing and distribu- 
tion are concerned,’ Mr. Kobak 
said. 

“It’s not so heartening to sus- 
pect that some others aren’t even 
research-conscious. Perhaps a 


POWER 


$60 ,000, 000 eee This represents the annual Industrial Payroll of LONGVIEW-GREGG COUNTY, 


the first market in East Texas. 


RESISTOL HATS, INC., is building a $1,250,000 plant in Longview; work has started on a plant here for PITTS- 
BURGH SCREW & BOLT COMPANY; TEXAS EASTMAN COMPANY, a division of Eastman Kodak, has a multi-mil- 
lion dollar expansion underway. (Longview has 125 industries) 


WATER 


The $500,000,000 market in the East Texas area is served by 


THE LONGVIEW DAILY NEWS © THE LONGVIEW MORNING JOURNAL © THE LONGVIEW SUNDAY NEWS-JOURNAL 


Carl L. Estes, Publisher @ Represented Nationally by THE TEXAS DAILY PRESS LEAGUE © Offices in Principal Cities 


FUEL 


Longview is the only city in East Texas with THREE sources of water supply, a mighty big factor in getting new 
industries. Longview also has the biggest power plant in the eastern half of the state; and the city is located in the heart 
of the rich East Texas natural gas, oil and iron ore belt. 


More payrolls mean more buying power—and Longview’s industrial payrolls are increasing constantly. 


Advertising Age, June 6, 1955 


study should be made to try to 
find out what motivates some of 
these advertisers to shun any in- 
terest in buying habits, and read- 
ing and listening habits, of their 
customers and prospective custom- 
ers. 

“Maybe a study should be made 
to try to find out what motivates 
these advertisers’ ‘advertising buy- 
ing habits,’ as well as their raw 
copy appeals.” 


NARTB Sees New 
Automatic Radio 
Program Device 


WASHINGTON, May 31—Automa- 
tion raised its head at the National 
Assn. of Radio & Television Broad- 
casters convention again this year 
—and this time it seemed to mean 
business. 

In tv, General Electric demon- 
strated an expensive film and slide 
programming mechanism on a 
strictly experimental basis. In ra- 
dio, two companies were showing 
automatic tape programmers, and 
were ready to take orders at prices 
in the $1,500-$3,000 range. 


® Russell J. Tinkham, head of 
Ampex Corp., Redwood City, Cal., 
told the convention that his com- 
pany’s ingenious mechanism “may 
cost less than a year’s salary for 
your lowest-paid announcer.” 

The Ampex machine feeds and 
coordinates both programming and 
commercial tapes, automatically 
corrects all timing errors on the 
tapes, can take last-minute “hot 
copy” from advertisers or news- 
room and can run for eight hours 
on a single set of reels. 


Two to Sponsor ‘Robin Hood’ 

Wildroot Co. and Johnson & 
Johnson will sponsor on an alter- 
nate basis the filmed adventures 
of “Robin Hood” over CBS-TV 
starting Sept. 26, 7:30-8 p.m., 
EDT. Wildroot Cream Oil will be 
promoted through Batten, Barton, 
Durstine & Osborn, New York. 
Baby products and surgical dress- 
ings will be plugged by Johnson & 
Johnson, through Young & Rubi- 
cam, New York. 


Sell's Changes Agencies 

Sell’s Specialties Inc., New 
York, producer of Sell’s liver, 
chicken and ham pates, has ap- 
pointed Allen Christopher Co., 
New York, to handle its advertis- 
ing. Dowd, Redfield & Johnstone 
is the previous agency. The com- 
pany is planning a national tele- 
vision spot campaign offering a 
recipe folder and stainless steel 
hors d’oeuvres server for 25¢. 


Hammond Elevates Three 
Laurens Hammond, formerly 
president of Hammond Organ Co., 
Chicago, has been named to the 
new position of chairman. Stanley 
M. Sorensen, exec. v.p. and general 
manager, has been elevated to 
president and will continue as gen- 
eral manager. John A. Volkober, 
secretary, will retain that position, 
and has also been named v.p. 


Goodrich Names Two 

L. R. Modlin Jr., who has been 
field sales manager, has been 
named manager of general chemi- 
cal sales, B. F. Goodrich Chemical 
Co., Cleveland, replacing R. P. 
Kenny, who recently became Eu- 
ropean director of chemical activi- 
ties. J. S. Wolff, former biochemi- 
cal sales development manager, 
suceeds Mr. Modlin. 


Jeweler Names Gramercy 
Raphael’s Credit Jewelers, S. 
attle, has appointed Gramercy Ad- 
vertising Co., New York, as special 
advertising and promotion counsel. 


Creedy Joins Ted Bates 
Richard F. Creedy, formerly 


with Hicks & Greist, has joined 
the copy staff of Ted Bates 
New York. 


& Co., 
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Want to lend your message a hand like this? 


The hand is DAY-GLO®~—brilliant, _DAY-GLO colors are Sunbonded® to last a full 


powerful, different! It’s Blaze run without fading when used outdoors. They are 


Orange, newest of 7 dazzling DAY- _ backed by the skill and experience of Switzer SUNBONDED®? 
GLO colors. Look at it in terms of | Brothers, the originators of daylight fluorescent 

your sales message. Think of how colors. Be sure to specify Sunbonded DAY-GLO D A 4 - G L ye 
you can use DAY-GLO to give your _ colors. Switzer Brothers, Inc., 4732 St. Clair Ave., 

message new impact. Cleveland 3, Ohio. 
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Forget ‘Average Customer ; Watch 
Buyer Concentrations, Elder Advises 


Wartre Sutpuur Sprincs, W. VA., 
June 2—Smaller advertisers can 
improve their advertising dollar’s 
efficiency by concentrating on 
market-by-market promotion or 
by whacking off a segment of the 
market and concentrating on it. 

That’s what Robert F. Elder 
exec. v.p. of Plax Corp., Hartford 
told the Proprietary Assn. her 
last week. The former Lever an 
Colgate executive told the grou 
that he wasn’t primarily concern 
with $1-$5,000,000 advertiser 
(“although I should perhaps ac 
knowledge that in today’s adver 


said, in setting an ad budget is the 
“nature and quality of your story.” 


T# @ha wmmndecnt tne oJ 663.204 


keeps getting smaller and small 
er’’). 

Big advertisers, he said, have 
lot of flexibility, so far as medi 
are concerned, and leeway for ex 
perimentation and mistakes. The 
products have good distributio 
widespread consumer use and rea 
sonable frequency of purchase, an 
they are likely to have the help o 
adequate market research an 
testing. 


® Little advertisers, on the oth 
hand, face a battle for shelf an 
supermarket rack room, and the 
budgets don’t permit much leewa 
he said, adding that for them ad 
vertising must do a better job. 

The first consideration, Mr. Elde 
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$60,000,000 


the first niarket in East 


RESISTOL HATS, I} 
BURGH SCREW & BOLT 
lion dollar expansion under 


WATER e POWER e- FUEL 


Longview is the only city in East Texas with THREE sources of water supply, a mighty big factor in getting new 
industries. Longview also has the biggest power plant in the eastern half of the state; and the city is located in the heart 
of the rich East Texas natural gas, oil and iron ore belt. 


More payrolls mean more buying power—and Longview’s industrial payrolls are increasing constantly. 
The $500,000,000 market in the East Texas area is served by 
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study should be made to try to 
find out what motivates some of 
these advertisers to shun any in- 
terest in buying habits, and read- 
ing and listening habits, of their 
customers and prospective custom- 
ers. 

“Maybe a study should be made 


lta tear ta__—fimaA msret hint 
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cal sales development manager, 
suceeds Mr. Modlin. 


Jeweler Names Gramercy 
Raphael’s Credit Jewelers, S. 
attle, has appointed Gramercy Ad- 
vertising Co., New York, as special 
advertising and promotion counsel. 


Creedy Joins Ted Bates 
Richard F. Creedy, formerly 
with Hicks & Greist, has joined 


the copy staff of Ted Bates & Co., 
New York. 
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B&B Recaptures 
Florida Citrus 


(Continued from Page 8) 
arate campaigns for each form of 
citrus we would end with a crazy 
quilt campaign, in which each part 
would be competing with the 
other.” 


= Mr. Elton presented a series of 
magazine ads which would have 
made repetitious use of the phrase, 
“The true fountain of youth”; 
would have repeated the Vitamin 
C story in each ad; treated specific 
health problems and told a success 
story by showing that more people 
are discovering the benefits _ of 
orange juice. 

A magazine drive for grapefruit 
would have aimed at (1) arousing 
desire by overweight persons to re- 
turn to trimmer figures, and (2) 
making the product desirable to 
all for delicious flavor. The cam- 
paign would have repeated in each 
ad, “Have grapefruit instead.” 

Typical headlines included, “Go 
back to your just married weight” 
and “Help him back to his G.I. 
weight.” 

Thompson proposed the use of 
network tv and network radio, 
newspapers and magazines. A 
budget breakdown went like this: 
tv and radio, $1,709,813; magazines, 
$650,899; newspapers, $667,824; 
Canada, $150,000; trade, $50,000; 
export, $60,000; outdoor, $7,000, 
and preparation (including rate 
increase reserve) , $254,464. 


® Mr. Ryan told the commission 
that the Thompson agency handles 
39 food products, which have been 
at the agency an average of 16 
years each. It also has 28 non-food 
grocery products and 20 industry 
and association accounts. “No 
agency in the world has so much 
experience in these categories,’ he 
said. 

He added that the commission’s 
$3,500,000 account would rank 11th 
in size at Thompson. Bigger ones 
in Chicago, he said, are Swift, 
Libby, Kraft and 7-Up. In Detroit, 
he said, Ford is bigger. Six ac- 
counts handled in the New York 
office also are larger, he added, 
but he did not name them. 

“You may think of J. Walter 
Thompson as a little old and a 
little rich,” said Mr. Ryan, “but we 
got that way by hard work.” 


ws First agency to pitch for the $3,- 
500,000 Florida citrus account was 
Dancer-Fitzgerald-Sample, which 
was represented by its president, 
Clifford Fitzgerald, and Will Huse, 
Paul Keenen, Dr. Lyndon O. 
Brown and Victor Pietrowski. 

The five-man D-F-S team con- 
centrated largely on (1) a recital 
of its successes with Gold Medal 
flour, Cheerios, Oxydol, Pink Dreft 
and other products, (2) a swingy, 
infectious singing commercial and 
(3) a promise to increase the com- 
mission’s present advertising from 
its present 1.5 billion messages a 
year to more than 7 billion mes- 
sages, while purchasing the same 
media as currently used. 


® The media proposal—‘“not a rec- 
ommendation, but a demonstra- 
tion”—was described to the com- 
mission as an “action media plan.” 
It would increase the one message 
a month currently being delivered 
to each of the 130,000,000 Amer- 


. ee | 
icans “making decisions” to 4.3 


messages a month. 

“This isn’t a bargain counter 
thing,” said Mr. Fitzgerald. “We 
will streamline the copy story, so 


you will need smaller space. You | 


can buy these space units more 
frequently, thus delivering more 
messages. 

“As for tv and radio, it is not 
enough to have a fancy star, You 
have to give the public something 
that rewards them for their time. 


“On television,” he said in an-! 
swer to a question, “instead of just 
a 60-second shot, you should also 
be using a shorter idea. 

“You should buy a low-expense 
show with a high audience. 

“The ‘Lone Ranger’ is a per- 
fect show for the use of one of our 
clients,” he said. 

He also explained that only half 
pages would be used in magazines 
“instead of some full and some 
half pages,” as he characterized 
present practice. 


= Mr. Fitzgerald added that these 
half pages would deliver on an 
“equally effective” basis; the gain 
would be in more frequent inser- 
tions. 

Mr. Pietrowski outlined the mer- 
chandising angles for D-F-S. He is 
a former Kroger Stores merchan- 
dising executive. At Kroger he ap- 
parently was acquainted with 
Frank D. Arn, now merchandising 
director of the citrus commission. 

Mr. Fitzgerald said a big prob- 
lem for citrus is that production 
will shortly increase three times as 
fast as the U. S. population. 

To solve this problem, continued 
Mr. Fitzgerald, “we need to build 
up habit sales” of citrus. “No one 
says Coke or coffee is good for you. 
They are habit drinks. They are 
the ones that get the volume.” 

Another worry, said Mr. Fitz- 
gerald, is that media rates are 
bound to continue their upward 
spiral. Still another is the fact 
that “$170,000,000 is being spent 
yearly against citrus.” 


s This was a reference to promo- 
tional funds being used to in- 
fluence various beverage decisions. 
D-F-S’ president broke the figure 
down as follows: $75,000,000 on 
soft drinks; $63,000,000 on tea and 
coffee; $27,000,000 on milk and $5,- 
000,000 on non-citrus fruits and 
vegetable juices. He said that $11,- 
000,000 was being used to promote 
citrus products of all kinds. 

Mr. Huse, slated to be account 
executive if D-F-S won out, said 
that only one out of 20 beverage 
decisions made by the American 
public each day favors a citrus 
drink. “The potential for citrus,” 
he added, “is tremendous.” 

Mr. Fitzgerald, who said his 
agency bills $50,000,000, told the 
commission that D-F-S has 21 
stockholders, “all of them working 
partners.” They average 46 years 
of age, he said. 

He said the citrus account, at 
$3,500,000 annual billing, would 
rank after Gold Medal flour, Gen- 
eral Mills’ Cheerios, Oxydol and 
Phillips Milk of Magnesia, Pink 
Dreft and Bayer Aspirin. 

He said it would rank ahead of 
such products as Bab-O, Hellman’s, 
Tums, Nucoa margarine and 
Mounds candy bars. 

He explained that “Mr. Dancer 
and Cliff Fitzgerald have alter- 
nated the titles of board chairman 
and president for 16 years.” 

“We're in the office at 8:35 a.m.; 
we’re hungry, alert and having 
fun doing a great job,” he said. 


s Following D-F-S to the rostrum 
was Cunningham & Walsh, which 
sent a nine-man team from New 
York. Unlike D-F-S, Cunningham 
sent “no slides, no movies, no 
charts.” In the words of John P. 
Cunningham, president, C&W sent 
“just men.” 

With Mr. Cunningham were ac- 

count men Russell K. Jones, Wil- 
liam Mulvey and John Burns; An- 
thony Chevins, creative; Harry 
| Vosburg, research; Newman F. Mc- 
Evoy, media; John Sheehan, radio- 
tv, and H. W. Grathwohl, market- 
| ing. 
Mr. Cunningham had each of his 
colleagues introduce himself, give 
biographical data, and tell, gen- 
‘erally, how he would help C&W 
‘handle the citrus account. Mr. 
Cunningham wrapped up a 60- 
minute presentation in these 
words: 


“If you forget everything else we! 


have said, nail these points down. 
We have stated that our major 
over-all objective would be to. 
make the American family regard 
citrus as a necessary staple—like 
bread or milk. 

“To do this we must: 

1. “Turn non-users into users, 
chiefly by penetrating the lower 
income masses, the minority groups 
(Negroes and others). 

2. “We must pick up lagging 
markets, by research and copy 
testing. 

3. “We must be wary of big one- 
shot expenditures, such as a glamor 


Politics in Citrus? 


Was there politics in the 

citrus decision? Your guess 
is as good as anyone’s. The 
only political implications 
that got any airing resulted 
from a story in the Tampa 
Tribune June 3, saying that 
former acting governor 
Charley Johns had phoned 
one commissioner and asked 
him to vote for Grant. 
. Grant representatives, on 
the other hand, expressed 
amazement at the story, said 
they knew absolutely nothing 
about it until they saw the 
story in the paper, and ex- 
pressed a conviction that 
someone other than Grant 
had engineered the phone 
call (or imagined it) with 
the express purpose of dis- 
crediting Grant. 


tv show. We must buy mass—per- 
haps on a tailored, sectional basis 
(tv spots, newspapers). 

4. “We must appeal to self-in- 
terest, to desire for health. People 
must be given a strong reason to 
buy. People think they can’t live 
without bread, the staff of life. 
Milk, too. Citrus should be up 
there. 

5. “We must remain flexible— 
for local conditions, inventory sit- 
uation, seasonal variations, etc. 

6. “We must cultivate the child 
market extensively, using proven 
juvenile techniques. 

7. “We must increase the be- 
tween-meal pick-up habit, with 
something like the coffee break.” 


® Typical of the “rather staccato, 
all oral approach” employed by 
other men from C&W were re- 
marks made by John Sheehan, who 
said: 

“You need a strong selling idea 
repeated over and over again. 
Radio and tv are ideal for such a 
job. We have the know-how to 
make radio and tv work hard for 
you. We have the men with broad 
experience and enthusiasm.” 

Mr. Cunningham left a leather- 
bound volume with the commis- 
sion. He said it contained pictures 
of his team, the substance of what 
each had to say, and their biog- 
raphies. He said that his agency 
was “different” because of “these 
men—you can’t get them anywhere 
else. 

“C&W is on the way up. We 
have vitality. We have unusual 
creative ability, vigorous market- 
ing know-how, and creative field 
work planning. 


® “There are no Madison Ave. dil- 
ettantes at Cunningham & Walsh,” 
he said. “We work behind retail 
counters one week a year. Our 
men get back, once a year, to the) 
grass roots of selling. They learn 
why customers buy this product 


and reject that one.” 


Mr. Cunningham said 43 stock-| 
holders own C&W and that he. 


does not own a controlling share. 


He added that the agency’s billings | 


increased from $26,000,000 to $44,- 
000,000 in five years. Personnel 
increased from 250 to 400 in that 
time, and payroll went up 100%, he 
added. 


He said the citrus account would 


rank in terms of billing, after) 


Chesterfields and Texaco—about 
on a par with Sunshine biscuits. 


® Last, longest and largest of the 
Wednesday pitches was tossed by 
Grant Advertising. The Tampa 
Tribune told its readers. that 
Grant’s was the only full-scale 
pitch because the other agencies 
called in to bid for the citrus 
account “are members of the 
American Assn. of Advertising 
Agencies, which forbids its mem- 
bers to offer a full-scale presenta- 
tion in bidding for an account held 
by a member of the Four A’s. 
Grant is not a member of the or- 
ganization.” 

In any case, Howard Jones, exec. 
v.p. in charge of Grant’s central 
creative group, who was intro- 
duced as a “technical man whose 
forte is not public speaking,” 
seemed to score with the commis- 
sioners with a wry wit, a fine 
command of language and an ap- 
parent knowledge of the politics 
surrounding the citrus business. 

Mr. Jones presented a detailed 
budget for the Florida group’s 
promotion money. Grant, he said, 
would spend the $3,500,000 like 
this: 


® Magazines—$644,692, Sunday 
supplements—$277,420, newspa- 
pers—$652,590, radio and tele- 
vision—$1,381,798, tangerines and 
Temple oranges—$180,000, outdoor 
boards—$13,500, trade papers— 
$55,000, rate reserve—$50,000, and 
production (all media) $245,000. 

Grant said it was scheduling 
$800,000 for the Tom Moore “Flor- 
ida Calling” show via Mutual. Mr. 
Jones commented briefly, “If you 
want him, we don’t intend to let 
that detail wreck what we want 
to do for you.” 

Also scheduled was a 39-time 
participation in the “Dave Garro- 
way Show.” These would come over 
a period of 26 weeks on 52 stations. 
This, it was figured, would cost 
$185,000. Grant also proposed to 
spend $780,000 on more than 85 
radio spots a week for a year on 
the Mutual network’s 528 stations. 
In addition, $208,000 would go for 
ten-second identification spots in 
Class A television time. 

A “booster” radio and tv fund 
would come into play in “emer- 
gencies’”’ caused by, say, an over- 
supply of citrus in the Cleveland 
market, or elsewhere. 


® Grant’s presentation also includ- 
ed showing (1) a score or more of 
glossy print ads in color and b&w 
and (2) showing a symbol for 
Florida citrus (an orange with the 
outline of the state superimposed). 
Mr. Jones assured the commission 
that it “can stop advertising for 
Sunkist” by adopting such a sym- 
bol, which would appear on Florida 
oranges and in all advertising. 

Grant also showed specific plans 
for Florida grapefruit copy. Typi- 
cal headlines were: “Florida 
grapefruit every day ... will help 
keep colds and flu away,” “Fight 
the ‘cold war’ with Florida grape- 
fruit,” and “The health fruit—from 
the Health State.” 


® The Grant agency began its 
pitch—via Will C. Grant, presi- 
dent; John A. Dey, v.p. in charge 
of Florida operations; and Palmer 
Tyler, v.p. and manager of the 
Miami office—with a “native-son” 
angle. Mr. Grant told how the 
Miami office would provide “on 
the ground service” and give “com- 
plete creative service.” 

Mr. Dey showed pictures of the 
Miami personnel of “‘Florida’s larg- 
est advertising agency.” He dwelt 
on the length of residence in Flor- 
ida of each staff man. Finally, he 
showed a picture of the children 
of all Grant’s Miami people. 

Mr. Tyler assured the commis- 
sion that Grant, Miami, was big 
enough to take on the job and 
urged it to follow “the trend in 
other states to keep the big jobs at 
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home.” Now, he added, “it’s time 
for Florida to do the same.” 

Other members of the Grant 
team in Lakeland were Lee Heag- 
erty, v.p. in charge of merchandis- 
ing, and Wally Capel, copy super- 
visor in Chicago. 


How Florida Citrus 
Chose 6 Finalists 
in Agency Contest 


LAKELAND, Fia., June 2—Here’s 
how the Florida Citrus Commis- 
sion got down to inviting five 
agencies’ to vie with J. Walter 
Thompson Co. this week for its 
$3,500,000 account: 

When the commission decided it 
would like to look at bids it first 
took the top ten names on ADVER- 
TISING AGE’s latest annual billings 
list. To these ten agencies were 
added the names of 18 other agen- 
cies which had indicated an inter- 
est in the account in the last year 
or so. 

Sixteen agencies replied to ques- 
tionnaires sent out by the commis- 
sion. These were BBDO (which 
withdrew because of “a competitive 
situation” [AA, May 30]); Beau- 
mont & Hohman, Chicago; Benton 
& Bowles; Boose-Haynes & Associ- 
ates, St, Petersburg; Buchanan & 
Co.; Dancer-Fitzgerald-Sample; 
Ellington & Co.; Goodkind, Joice & 
Morgan, Chicago; Grant Advertis- 
ing; Charles W. Hoyt Co.; Kenyon 
& Eckhardt; Newman, Lynde & As- 
sociates, Jacksonville; A. P. Phil- 
lips Advertising, Orlando; Reach, 
Yates & Mattoon, New York; Car- 
ey-Swain -Inc., Sarasota, and J. 
Walter Thompson. Cunningham & 
Walsh did not receive a question- 
naire from the commission but 
was invited to be a finalist on the 
strength of a long telegram sent by 
John Cunningham, president. 

Agencies were asked if they 
had done any non-brand adver- 
tising, if they would be willing to 
set up a Lakeland office, whether 
they maintain European affiliates 
and whether they would accept the 
account “without any formal agree- 
ment or contract as to the term of 
service.” 

The commission then selected 
BBDO, Benton & Bowles, Dancer- 
Fitzgerald-Sample, Grant Adver- 
tising and Cunningham & Walsh 
to challenge the incumbent, J. 
Walter Thompson Co., on the basis 
of six “qualifications.” 


ws All of these agencies ranked 
among the top ten in AA’s 1954 
billings list, except Cunningham & 
Walsh, which stood 16th. The gov- 
erning qualifications were these: 

1. Agency shall have no accounts 
for products which are competitive 
to citrus fruits or juices or shall 
be prepared to divest itself of any 
such account it now holds in the 
event the agency is elected to rep- 
resent the commission. 

2. The agency should have a 
good background of experience in 
nationally advertised food and 
grocery products. 

3. It would be preferable if the 
citrus commission’s account were 
numbered among the largest han- 
dled by the agency so that it would 
be regarded as one of the most 
important and get the attention of 
the agency’s top executive staff. 


a 4. The agency should be pres- 
ently staffed with people who can 
promptly be assigned to key posi- 
tions on the citrus commission’s 
account. These people should be 
experienced in advertising and 
marketing food and grocery prod- 
ucts. 

5. It would be helpful if the 
agencies selected have had previ- 
ous experience in working with 
| associations or organizations pro- 
| moting commodities or services. 

6. Agencies which have key per- 
| sonnel who have had experience 
in advertising citrus products or 
related fruits or products may re- 
ceive special consideration. 
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Direct Mail Medium May Be Stuck with | 


‘Junk’ Stigma for 25 Years: Cullinan | 


(Continued from Page 2) sistently, and he described how} 
day the merchandise in catalogs is| U. S. Gypsum, in its program of | 
one-third basement, one-third pop-| helping 500 salesmen sell to some) 
ular, one-third good. Prior to 1933 | 30,000 dealers, reached all dealers | 
all catalogs were filled primarily 


by direct mail at least eight times 
with basement-type merchandise. | in the first four months of the year, 

3. Controlled circulation. In-| A survey which showed that) 
stead of distributing catalogs pro-| preprints of ads had stronger | 
miscuously to all who want a book| pulling power than reprints was 
or send in a small order, as much! described by Kenneth Willadsen, 
as 50% of former circulation has Chicago district manager, McGraw- 
been eliminated. The saving has| Hill Publishing Co.’s direct mail 
resulted in improvement of catalog) division. The survey, which was 
presentation and has paid the sell-| conducted by Edward M. Mayer 
ing costs for the wider assortment) Jr., president of James Gray Inc., 
of merchandise that is offered. New York, ran for a period of two 

4. Widespread credit. Instalment| years and was made for four com- 
credit represents 50% of the cat-| panies whose products vary from 
alog business done by the large! heavy and costly machinery to in- 
mail order house. expensive office and factory ap- 

5. Localized service. The trend, pliances. 
has been to develop order houses In all cases, there was an aver- 
to give a type of localized retail| age of 75% duplication in the 
service in conjunction with cata-| mailing lists and the subscription 
log-buying. lists of the magazines used. 

6. The “marketing revolution.” 
Today practically all mail order 
promotion goes on in towns and 
big cities because the old principle 
of inaccessability as a basis of mail 
order buying is outmoded. No 
longer is the primary market the 
small towns and rural areas. 


= When the total number of in- 
quiries was tabulated, Mr. Willad- 
sen said, the results showed that 
preprints outpulled reprints, in 
each case, by 7%, 11%, 6% and 
21%. Other results: 

1. Based on the averages of all 
four companies, 14% more inquir- 
s B. G. Pomfret, advertising di- | ies were turned into orders on the 
rector, U. S. Gypsum Co., warned; combination of preprint and inser- 
that direct mail must perform at a| tion than on the combination of 
high “payoff level” because of its| insertion and reprint. 
relatively high cost. He said that 2. Readership studies of the 
direct mail costs a minimum of 5¢ magazine ads of all four companies 
per piece, compared with one-half; showed an average increase of 
to one cent per reader or listener | 18% in favor of preprint. 
in publication, radio or television 3. Coupons received from mag- 
advertising. azine advertising increased by an 

To be effective, Mr. Pomfret| average of 14% when the preprint 
said, direct mail must be sent con-| combination was used. 
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REINHART KNUDSEN, a v.p. and direc- 
tor of Botsford, Constantine & 
Gardner, has been named manager 
of the agency’s Seattle office, suc- 
ceeding W. W. Woodbridge Jr., 
who has resigned to join Dancer- 
Fitzgerald-Sample, San Francisco. 


25,000 Armstrong 
Cork Dealers Will 


View ‘Sellorama’ 


New York, June 1—A packaged 
sales meeting will be made avail- 
able to wholesale distributors of 
the Armstrong Cork Co. within 
the next ten days for presentation 
to their retail dealers. 

Called “Sellorama,” the unit con- 
sists of a two-hour color film, a 
step-by-step meeting guide, meet- 
ing room signs and handout litera- 
ture. It has been constructed by 
the company’s bureau of merchan- 
dising, following a year of research 
and interviews with dealers, edi- 
tors, realtors and consumers. In 
the course of the study, Armstrong 
personnel traveled a total of more 
than 30,000 miles. 


| 


" | WasuincTon, June 3—A pro- 


Advertising Age, June 6, 1955 
'This Week in Washington... 


By Stanley E. Cohen 
Washington Editor 


posal to control outdoor advertis- 
ing almost proved to be the final 
straw last week as the Senate 


4 pushed work on its plan for a $15 
'\ billion federally sponsored high- 


| way program. 

Fireworks were set off when 
'\Sen. Richard L. Neuberger (D., 
Ore.) offered an amendment 
which authorized the federal gov- 
‘ernment to acquire advertising 
rights on land for 500 feet on both 
sides of the proposed highways. 
| He insisted his amendment pro- 
vided that the federal government 
would act only on the request of 
the states and that actual control 
over advertising would be vested 
in the states. He contended that 
the plan would save money for 
the taxpayers, because rights would 
be acquired before the roads were 
built. But opponents figured the 
amendment would also have the 
effect of stimulating more federal 
control over outdoor advertising. 

The decisive opposition came 
from states righters like Sen. Wal- 
ter George (D., Ga.), who would 
have no truck with the idea. Sen. 
George insisted that he would not 
object if states wanted to buy 
rights. But he was not going to 
stand for a plan which might give 
the federal government authority 
to control signs along the high- 
ways in his state. 

After he stated flatly that the 
/bill would not pass if the Neu- 
‘berger plan was adopted, floor 
leaders intervened. Sen. Neuberg- 


The program is based on an anal- er withdrew his amendment, and 
ysis of the present and future tempers subsided. 


markets for the resilient flooring 
business and the expanded oppor- 


tunities the company believes are 


currently being offered to the re- 
tail dealer. Individual sections of 
the film, which can be shuwn sep- 
arately, provide sales approaches 
to the building market, the com- 
mercial market and the rental mar- 
ket. It is expected that about 25,000 
dealers will be exposed to the 
packaged program in the remain- 
der of 1955. 


Biow-Beirn Boosts Schneider 


John J. Schneider, who joined 
Biow-Beirn-Toigo, New York, as, 
an account executive in 1953 after | 


serving with Kenyon & Eckhardt, 
Kudner Agency and Erwin, Wasey 
& Co., has been appointed a v.p. 
and account supervisor of the 
agency. 


8 out of Win 11 counties 


REACH FOR THE CALLER-TIMES © 


Actually, Caller-Times- coverage is over 
84% among the 98,200* families in our |1- 
county ABC retail trade area. 

With retail sales of $364,973,000* and ef- 
fective buying income of $519,682,000*, here's 
a BIG market you can reach with just one 
medium. 


Write for brand new market data folder 
with complete facts and figures. 


*1955 Sales Management Survey of Buying Power. 


CIRCULATION 91,527 


ABC Publisher's Statement 
6 mos. ending Mar. 31, 1955 


New York 


Represented nationally by 
Texas Harte-Hanks Newspapers 
Headquarters 
National City Bldg., Dallas 


Atlanta Chicago 


Ad Control Precedent: Late in 
the debate over the control of 
highway advertising, Sen. Charles 
Potter (R., Mich.) got in a few 
words. There’s been a _ certain 
amount of activity in behalf of 
federal regulation of advertising, 
he pointed out, particularly tele- 
| vision advertising. 

“What I fear in connection with 
this whole subject,” he said, “is 
that.a law limiting billboard ad- 
vertising may well be the camel’s 
nose under the tent flap. It may 
very well result in further en- 
croachment by the federal gov- 
ernment in the field of regulating 
advertising.” 

His observations were not ap- 
preciated by Sen. Neuberger, who 
snapped: “The senator from 
Michigan gives the impression 
that the regulation of television 
advertising and radio advertising 
is something new. The regulation 
of advertising in radio—and radio 
is the predecessor of television— 
was first started when Herbert 
Hoover was Secretary of Com- 
merce.” . 

° + . 


Census Stymied: If you are in- 


Senators Squelch Highway Ad Control 


terested in the new census of busi- 
ness and manufactures, keep an 
eye on the Senate appropriations 
committee. The House has backed 
up its appropriations committee 
and severely trimmed funds for 
tabulating and printing the new 
census data which was collected 
this spring. Commerce Secretary 
Sinclair Weeks has warned that 
results which might have appeared 
this fall or winter will be indef- 
initely delayed. 

House friends of the census pro- 
gram avoided a showdown last 
week in view of the determined 
opposition of the appropriations 
committee leaders. They concede 
that their only hope is that Senate 
leaders will support the statistical 
programs as adamantly as House 
leaders oppose them. That has 
been the story in the past, and 
perhaps it will work once again. 


Total conversion to VHF? Fed- 
eral Communications Commission- 
er Robert E. Lee is proposing a 
new solution for tv’s allocations 
problem. Since u.h.f. channels 
have trouble competing with v.h.f., 
he figures the only smart answer 
is to put all tv into v.hf. 

To achieve this, he proposes to 
reallocate the v.h.f. and shove out 
everything except tv. In the proc- 
ess, for example, fm would be 
moved again, this time almost in- 
to the u.h.f. 

The final outcome would be an 
all-v.h.f. system of 47 channels. 
It wouldn’t all be duck soup, how- 
ever, since existing sets could not 
tune the new channels without 
converting strips. 

In this case, Commissioner Lee 
thinks the end might justify the 
means. Once conversion is 
achieved, the new v.h.f. chan- 
nels would be equal to any others. 
Not so with u.h.f. Even with con- 
versions, u.h.f. stations fail to cov- 
er as large an area with as ef- 
fective a signal as v.h.f. competi- 
tors. 

7 7 2 


Postal Progress: Post office of- 
ficials figure first class mail by 
air is here to stay. A recent re- 
port shows their “airlift” experi- 
ment on the West Coast is off to 
a good start, with more than 31,- 
000,000 3¢ letters flown in March. 

Test runs indicate the “airlift’’ 
results in overnight delivery be- 
tween San Francisco and Los An- 
geles for letters mailed as late 
as 11 p.m. The department also 
believes “airlift” is speeding long- 
er hauls on the West Coast by 24 
to 48 hours. 


Farnsworth Names Klinedinst 


Farnsworth Electronic Co., Fort 
Wayne, has appointed M. S. Kline- 
dinst, formerly with Radio Corp. 
of America, director of marketing, 
a new post. 


ator needed 


the 


salesmen training programs. 


1216 CHICAGO AVE. « 


in trade shows, stores, windows—day or nig 
Put full color and action into your sales messages— 
get greater attention at less cost—attract more 

pects than through any other medium with 
the ADmatic, the automatic slide projector that 
runs continuously, day and night, 


The ADmatic projects a new message or idea 
every 6 seconds on a large screen equivalent to a i 
28° T V. It holds 30 slides (2 x 2") that are easily 
changed. Just as effective in lighted areas. Use b 
Dmatic wherever people gather, in stores, 
trade shows, dealer show rooms, theatre and hotel 
Jobbies, as a visual salesman; or for personnel and 


For rental or purchase terms, wire, write or phone 


THE HARWALD COMPANY, INC. | 
DAVIS 8-7070 e« 


See how ADmatic can hoost sales for you 


with no oper- 


e 


EVANSTON, ILL. 
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to sell more 


in Washington, D.C. 


richest mass market 


in the country according to Sales Management’s 
1955 Survey of Buying Power... advertisers used 
1,805,218 more lines of advertising in 


‘The Washington Star 


during March and April alone 
than in Washington’s second newspaper 


Why did advertisers schedule 1,805,218 more lines of advertising in The 
Washington Star during March and April than in Washington’s morning 
newspaper? Why does this vast preference for The Star continue month 
after month? The answer is simple. Washington families shop the ads at 
home in the evening in the home newspaper they like best... The Washington 
Star. The Star delivers the solid family market that accounts for the lion’s 
share of the annual expenditure in this richest of markets. The Star gets more 
business because it consistently produces the strongest results for advertisers. 


‘The Washington Star 


EVENING AND SUNDAY WASHINGTON, 


Represented nationally by: O’Mara and Ormsbee, Inc., 420 Lexington Ave., NYC 17; Chicago — Detroit — Los Angeles — San Francisco 
Special Florida representative: The Leonard Co., 311 Lincoln Road, Miami Beach, Florida 
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THE 


LANDING 


STRIY 


as seen by 
JOHN BURGOYNE 


@read is one of the handiest de- 
vices known to man. It makes a 
handy raft for a poached egg or 
a handful of hash, it can be burned 
io taste for breakfast, it binds to- 
gether sandwich stuffing of un- 
limited choice, it makes a jelly- 
holder for small boys, and could 
even be used for gun wadding in 
.n emergency. 


= RR 


Tomatoes, the rosy ho of 
kvery amateur gardener, will grow 
on clay that is so derned poor it 
wouldn’t support an inflated bal- 
loon. They make a gaudy display 
to impress the neighbors, and go 
far to suppress the anguish caused 
by less successful crops. The home 
farmer puts em up on proud poles; 
the production producer, less in- 
terested in display, lets ‘em run 
on the straw-covered earth. 


Lately there has come up a new 
variety, with flavor that leaves all 
other entries at the post. The pre- 
scient tomato-packer who devel- 
oped this paragon of the tomato 
family could well make use of the 
Burgoyne organization to check 
results. A test panel in Syracuse, 
Canton, Dayton, Columbus and 
Phoenix, to mention a few of the 
choice Burgoyne Test-Cities, 
would be sure to turn up some 
mighty useful facts and figures. 


ae Se 


An entrepreneur of cheese— 
(guy with a limburger foundry, 
if you want to be common) sus- 
pected there might be a market 
for a superior cheese spread put 
up in a big crock for large and 
hungry families. He put together 
a mighty tasty melange of flavors 
in a pound-and-a-half stone jar. 
We tested it for him in Grand 
Rapids, Harrisburg, Cincinnati 
and Omaha and results were ex- 
cellent. We told him, for free, that 
it might have a more limited mar- 
ket than he thought. Truthful to a 
fault, that’s us. 


a 


it is amazing to us, who wore 
bruised knees as a small boy from 
picking strawberries at 2%¢ a 
quart, how much better they taste 
nowadays when we can do our 
picking at the store. One of the 
hottest numbers in our stable of 
winners was the sugared and 
sliced berry which we helped to 
introduce to the trade when it was 
still an article of unknown salabil- 
ity. Canny guys, the Burgoyne 
bunch; they should be working 
for you. 


2 2 


An axiom of show business: 
“Never wise a chump.” We travel 
in sophisticated company, number 
no chumps among our friends and 
customers. We help make wiser 
people already wise in marketing. 
It costs only three cents for a 
sample of Uncle Sam’s best en- 
graving to find out why and how 
we can help you. Look below, un- 
der our loaded market-basket, for 
the address. 


July 5 Looms as 
Rebuttal Day in 
Anti-Trust Suit 


(Continued from Page 1) 
lishers Assn., said that ANPA will 
file its answer to the anti-trust suit 
by July 5. 

No actual defense fund has been 
set up, he said. If and when it is 
needed, it will be raised by as- 
sessment. Members are billed by 
the association quarterly, Mr. Wil- 
liams said. 

If additional money has to be 
raised for legal fees, he said, mem- 
bers probably will be billed an 
additional 10% of their regular 
quarterly dues. Nobody knows 
what defense of the suit is likely 
to cost, he said, and he refused to 
discuss reported estimates. 


® William Mapel, president of the 
Publishers Assn. of New York City, 
said he had no comment to make 
on any aspects of the suit. Asked 
whether his group would file an 
answer here by July 5, Mr. Mapel 
said, “I said I have no comment to 
make on anything connected with 
the suit.” 

A spokesman for the American 
Assn. of Advertising Agencies re- 
ported, “We have said everything 
we can say,” when asked about 
plans. It was indicated that the 
Four A’s did not wish to have its 
views published since they could 
change at any time according to 
the situation. 

Four A’s Counsel George Link Jr. 
didn’t know whether or not an 
answer would be filed by July 5. 
“We are studying the complaint 
and unless we get an extension we 
are obligated to do something by 
July 5.” 


® Associated Business Publications 
is planning to request an extension 
to July 5 for filing its answer to 
the government’s suit, which date 
has already been set for both the 
ANPA and the Four A’s. William 
K. Beard Jr., president, told Ap- 
VERTISING AGE that the language of 
the resolution adopted by ABP at 
its annual meeting in Hot Springs 
(AA, May 30), made it clear that 
no consent decree would be signed, 
but that the organization believed 
that “among mature people it was 


always possible to sit down and 
talk things through.” 

Periodical Publishers Assn. also 
has an extension to July 5 to file 
its answer, PPA will be represent- 
ed in the action by the attorneys 
for its four members—Hearst Mag- 
azines, Crowell-Collier Publishing 
Co., Curtis Publishing and McCall 
Corp. 

Agricultural Publishers Assn., 
like ABP, is requesting an exten- 
sion to July 5 for filing its answer 
to the suit. Also like ABP, the APA 
is not open to any possible consent 
decree, according to Oscar M. Dug- 
ger, president of the association 
and v.p. and western advertising 
manager of Progressive Farmer. 
The association is not at present 
planning any assessment of mem- 
bers for putting together a special 
defense fund. 


Industrial Ad 
Research Institute 
Reelects Trustees 


CLEVELAND, June 2—Bennett 
Chapple Jr., United States Steel 
Curp., and George O. Hays, Penton 
Publishing Co., have been re- 
elected members of the board of 
trustees of the Industrial Advertis- 
ing Research Institute. 

George L. Staudt, Harnischfeger 
Corp., Milwaukee, who has been 
serving as ex officio trustee by vir- 
tue of being chairman of National 
Industrial Advertisers Assn., was 
elected to the third vacancy on the 
board. He succeeds David F. Beard, 
Reynolds Metals Co., Louisville, 
who in turn becomes an ex officio 
board member as a result of suc- 
ceeding Mr. Staudt as chairman of 
the NIAA board. Thus the com- 
position of the Industrial Adver- 
tising Research Institute board of 
trustees remains unchanged. 

The institute is governed by nine 
trustees, serving three-year terms, 
with three trustees elected each 
year. The tellers announced that 
198 of the 328 members eligible to 
vote cast ballots in the election. 


JWT Has All Lux Advertising 

J. Walter Thompson Co., New 
York, is the agency for all Lux 
products advertising for Lever 
Bros. It was reported incorrectly 
to AA (May 30) that McCann- 
Erickson handles radio and tv for 
Lux liquid detergent, and that 
JWT is the agency for print ad- 
vertising only. 


speedy serwice! realistic prices! 


-and the finest color process and 
black and white photoengravings 
that money can buy 


hagey photoengraving inc. 
siti 16 ww outer ghicagess " et 
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First Agency Group Hits Brownell 
on Speculative Presentation Count 


(Continued from Page 1) 


only Paragraph 30-C, concerning competi- 
tive solicitations. 


@ Paragraph 30-C charges that it is “con- 
spiracy” for members of an agency or- 


ganization to agree on a code of ethics | 
that frowns on certain selling practices | 
they believe are not in the best interests | 


of either agencies or advertisers. This 
charge implies that legal competitien in 
the advertising agency business can exist 
only if such codes refrain from discourag- 
ing “speculative” agency solicitations. 

Specifically the charge seeks to widen 
the practice of “submitting copy, ert 
work, illustrations, detailed plans, market 
surveys or similar material to a national 
advertiser in speculative solicitation of 
new business.”’ 

In taking the position that such specu- 
lative solicitations are desirable, and that 
voluntary agreements to avoid them are 
illegal, we believe your Department is 
attempting to establish the legitimacy 
of competitive practices that are generally 
held to be unethical, uneconomic and de- 
structive, not only in advertising, but in 
architecture, accountancy, industrial de- 
sign, and other fields of business service. 


@ Consciously or not, the government’s 
lawyers are guiding the prospective adver- 
tiser in a direction as fallacious as if 
they advised a prospective litigant to in- 
vite the gratis preparation of five briefs 
by five law firms, before deciding which 
one to favor with the handling of his 
case in court. 

Without any claim to legal knowledge 
concerning the scope or intent of the law 
your representatives believe they are en- 
forcing, we laymen challenge their blunt 
espousal of practices that violate elemen- 
tary economic principies. 

We also challenge the government’s as- 
sumption that there is any connection be- 
tween the 4-A code and the widespread 
avoidance of speculative solicitations by 
advertising agencies. The facts are that 
such avoidance is generally practiced by 
responsible agencies, only a small fraction 
of whom are members of 4-A. And since 
individual 4-A members can themselves 
ignore the code, labeling that code a “‘con- 
spiratorial agreement” is, in our opinion, 
legalistic hairsplitting-that should be pro- 
tested, even if it had no deleterious effect 
with the lay public. 


@ However, it is the wide-spread publi- 
cation of these government charges in 
the general and business press that chiefly 
concerns us. This publicity encourages a 
false and destructive concept of what busi- 
ness men may expect from creative 
workers in advertising. The government’s 
viewpoint advocates a wasteful approach 
to creative effort, one that can only 
weaken the over-all effectiveness of the 
advertiser’s dollar. 

Thus your department has done serious 
damage to sound advertising practice. 
Unexposed, the damage will persist, 
whether the “conspiracy” charges are 
ever sustained in the courts or not. 

We respectfully solicit your cooperation, 
as head of the Department of Justice, in 
our efforts to repair that damage. We ask 
your re-examination and amendment of 
the conspiracy charges as applied to solic- 
itation policies advocated by agency as- 
sociations. 

This committee has been instructed by 
the convention to forward copies of this 
letter to officers of The American Institute 
of Architects, and other professional 
groups serving business, whose ethical 


standards are threatened by a “conspir- 
acy” interpretation of the 4-A code. 


= The low-budget advertiser can- 
not expect top creative service 
from his agency if the agency is 
limited to 15% commission, Nor- 
man Fields, partner in Fields & 
Fields, Chicago certified public 
accountant, told the meeting. 

“The 15% basis of compensa- 
tion and no minimums establish a 
bad climate for creativity,” he 
said. “The results are often un- 
satisfactory for agency and client 
alike...In a great many instances, 
the effectiveness of advertising 
could be increased greatly if ad- 
vertisers would spend part of their 
budget for the best ability of their 
agency. The difficulty faced by 
most agencies is that of overcom- 
ing established service arrange- 
ments under which the agency’s 
costs are racing the commission in- 
come.” 


= Howard Paxson, Paxson Adver- 
tising, Benton Harbor, Mich., was 
elected president of the association. 
J. B. Taylor, Taylor-Norsworthy, 
Dallas, was named v.p., and Gene 
Curtis, Patch & Curtis, Long 
Beach, Cal., was elected secretary. 

The group will hold its next an- 
nual meeting in Boston, May 15- 
18, 1956. 


Dallman Names Parr 


Robert J. Parr has been named 
advertising and sales promotion 
manager, Dallman Co., San Fran- 
cisco distributor of Philco products. 
He has been merchandising man- 
ager and advertising columnist of 
the San Francisco Chronicle. 


Dickerman Agency Moves 

Dickerman Advertising Agency, 
New York, has moved to larger 
quarters at 4 W. 40th St. 


CLIPPING IS OUR BUSINESS! 


® Bacon's Clipping Bureau r iy reads and 
clips 3,058 business, farm and consumer publi- 
cations. Advertising managers, agencies, pub- 
licity and public relations men, researchers and 
many others from a list of over 1,000 clients, 
regularly use Bacon’s service to keep up on 
what goes on. Any subject you want, company 


mention, competitive ads, competitive publicity 
and research material. It's our business to pro- 
vide complete up-to-the-minute information 
spout your business. Write for free book 

°. 


let 
“Magazine Clippings Aid Business.” 

BACON’S 1955 PUBLICITY ee 

Everyone who sends out publicity should 

hove one. Lists our 3,058 publications, 
- gk to show publicity used. 


, fabricoid, 256 pages, 
Pye Peart $15.00. Sent on opproval. 


BACON'S CLIPPING BUREAU | 
343 S. Dearborn Street * Chicago 4, Illinois 


Established 1932 


CHICAGO 11 
22 East I!lincis Street 
— ANGELES 15 
South Figueroa Street 


WASHINGTON 1, D.c. 
609 F Street. N.w. 
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Advertising Age, June 6, 1955 


Manufacturers Should Make Coupons 
Easier for Retailers to Handle, GMA Says 


New York, June 2—Grocery 
Manufacturers of America released 
today its long awaited coupon sur- 
vey 


report may lead toward greater 
uniformity in coupon size, im- 
provement of manufacturer re- 
demption practices and simplified 
coupon handling by distributors,” 
Paul S. Willis, GMA president, 
said, in releasing the survey to the 
press. 

Specific recommendations of the 
study are as follows: 

Manufacturers are urged to use 
use uniform-size coupons (no 
larger than a dollar bill) on paper 
stock of sufficient weight and tex- 
ture to assure easy handling. Print- 
ing on coupons should be limited 
to essential information. Manufac- 
turers are urged to minimize use 
of coupons in newspapers and 
magazines; also of coupons pasted 
on packages, or requiring mutila- 
tion of packages, customer or re- 
tailer signatures, or multiple at- 
tached coupons. 


= Manufacturers are urged to 
establish face value denominations 
at easy-to-compute standard 
amounts such as 5¢, 10¢, 15¢, etc., 
and to establish an easily identi- 
fiable “family” format to be used 
in coupons for all company prod- 
ucts. 

On redemption practices, it is 
recommended that manufacturers 
make available to retailers ad- 
dressed envelopes for mailing cou- 
pons and provide mailing and ship- 
ping instructions. Coupons should 
be redeemed promptly. Where re- 
demption is handled through sales- 
men, provision should be made for 
redemption in cash or draft. Gro- 
cery distributors should be per- 
mitted to submit coupons for re- 
demption either unsorted, or sorted, 
in any way which fits his opera- 
tion. 


s To reduce handling costs at the 
store level it is recommended: 

1. That coupons should be sorted 
by value; 5¢, 10¢, “all other.” A 
sorting box is suggested as useful 
but not necessary. 

2. That a simplified form of re- 
porting to headquarters be adopted 
which should provide for listing 
the number of each denomination 
of coupon, without listing offers or 
manufacturers. 

3. Within denominations, cou- 
pons should be sorted in individual 
manufacturer stacks using color 
and design of coupon as the guide, 
and then banded and sent to head- 
quarters. 

At headquarters level, it is 
urged that auditing control of in- 
dividual store reports be simpli- 
fied; that a collating table be in- 
stalled, and that manufacturers 
should be invoiced by denomina- 
tion instead of by offers. 


= “Since the manufacturer ini- 
tiates the use of the coupon to 
stimulate the sale of a product,” 
the report says, “he has a real 
responsibility to take every pos- 
sible measure to simplify handling 
of coupons by the grocery distribu- 
tor.” 

The survey suggests the use of 
a special sorting box, a weekly re- 
port form, and a collating table to 
facilitate coupon handling. Con- 
struction plans and specifications 
are given in the study. These 
boxes, forms and tables have been 
tested in 1,000 retail units, Robert 
H. Bingham, GMA v.p., said, and 
have demonstrated their value in 
time saving. No study was made of 
specific costs, Mr. Bingham said. 


s Other highlights of the survey: 


“It is the hope of GMA that the| 


GEORGE F. DRAKE has been elected 
v.p. and creative director of Mac- 
Farland, Aveyard & Co., Chicago. 
Formerly an executive planner at 
Ruthrauff & Ryan, he also has been 
associated with the old Blackett- 
Sample-Hummert and Swaney, 
Drake & Bement agencies. 


® Consumers like coupons because 
they provide extra money to pur- 
chase groceries. 


® Grocery retailers like coupons 
because coupon promotions help 
bring customers into their stores 
and help customers buy more 
goods. 


® Because of so many variables, 
there is no such thing as a mean- 
ingful average cost of handling 
coupons. (Although the report 
does not say so, this is generally 
estimated to be between 1% to 
1%4¢.) 


® Objections to coupon promo- 
tions, the study found, were 
chargeable to handling difficulties, 
not to coupon promotions as such. 


= While the original idea behind 
the study was to find out how 
much it costs distributors to han- 
dle coupons, Mr. Willis said, it 
quickly developed that because of 
so many variables it was impos- 
sible to determine an average cou- 


‘pon handling cost. 


A. C. Nielsen Co. is exploring the 
possibility of establishing a coupon 
clearing house, Mr. Willis said. It 
would be made available to man- 
ufacturers who wish to redeem 
coupons from grocery distributors. 

In making the study, national 
distributors’ trade associations and 
leading manufacturers and retail 
grocery distributors throughout 
the country cooperated. Ray Haun 
was retained as a neutral scientific 
observer to help assemble material 
because of his extensive knowledge 
of food distribution obtained while 
conducting grocery studies for 
This Week Magazine. Staff work 
was under the supervision of Mr. 
Bingham. 

Copies of the report are being 
distributed to GMA member com- 
panies and, through the coopera- 
tion of their trade associations, to 
individual distributors. Initial print 
order was 15,000. Another run of 
15,000 will be available from GMA 
at 25¢ a single copy, and 20¢ in 
bulk orders of 500 or more. 


Doherty, Clitford Has ‘Journal’ 

In reporting the Ladies’ Home 
Journal switch in campaign theme 
to “is your wife a corporation,” 
AA in its May 30 issue erred in 
attributing the campaign to Batten, 
Barton, Durstine & Osborn. BBDO 
is agency for Curtis’ Saturday Eve- 
ning Post; the Journal agency is 
Doherty, Clifford, Steers & Shen- 
field. 


Bolling Names Edwin Fisher 
Edwin M. Fisher, former v.p. in 
charge of advertising and sales 


promotion for Television, has 


® Coupon promotions add as much joined the New York tv sales staff 
as $100,000,000 a year to house-|of Bolling Co., station representa- 


wives’ grocery pocketbook. 


tive. 


| 


Last Minute News Flashes 
Frank Acquires Dean Milk Subsidiary’s Account 


Cuicaco, June 3—Clinton E. Frank Inc. has been appointed to handle | 


Toll TV Will Hurt 
Free, NBC Tells FCC 


(Continued from Page 1) 


the advertising of Wilson Milk Co., Indianapolis, effective July 24. paid for by advertisements re- 
The company, which manufactures evaporated milk and markets it in 


an area between Pittsburgh and St. 


of Dean Milk Co., already a Frank 
is Wilson’s agency of record. 


Louis, is a newly acquired division 
client. Keeling & Co., Indianapolis, 


| Lever Plans Major Drive for New Toilet Soap 


New Yor«K, June 3—Lever Bros. 


Co. is currently selling a new Lux 


‘toilet soap in a new gold-foil wrap. Details of a major advertising, 
promotion and publicity campaign, including one of the largest budgets 
'ever put behind a toilet soap, will be announced next week. J. Walter 


Thompson Co. is the agency. 


‘Life’ Plans 7% Rate Hike, New Units, Closings 


New York, June 3—Life is expected to announce Tuesday a rate 
increase of about 7% and a new circulation base of 5,600,000, effective 
Jan. 16. New units and closing dates also will be announced, effective 
Aug. 8. After that date, closing dates for twe-color advertising will be 
four weeks before issue, compared with five weeks now. Life will take 
a limited number of quarter-page (column only) ads in two colors. 


Flotill Products Moves Back to Durstine 


Stockton, CAL., June 3—Flotill Products, whose account is currently 
handled by Sidney Garfield & Associates, San Francisco, will shift the 
account of its Tasti-Diet foods to Roy S. Durstine Inc. July 1. The 
Durstine agency previously handled Flotill, which is reported to bill 


about $400,000. 


McCann, Utility Part Company; Other Late News 


e A 22-year agency-client relationship between McCann-Erickson, 
Portland, Ore., and Portland Gas & Coke Co. will be dissolved Aug. 1 
when the account moves to Cole & Weber. The change resulted from 
growing competition between the gas company and McCann’s major 


account in the Pacific Northwest—Pacific Power & Light Co. 


e William Weddell, v.p. in charge of broadcasting for Leo Burnett Co., 
Chicago, is moving to the West Coast, and will establish a new radio- 


tv “base of operations” in the Burnett offices in Hollywood. 


TvB’s Dichter Study ‘Must Be Kidding,’ 


Says RAB’s Sweeney, Proposing ‘Arbitration’ 


New York, June 3—If the Tele- 
vision Advertising Bureau really 
wants to know which of the “four 
major media” is the best “selling 
machine,” the Radio Advertising 
Bureau is willing to put up a part 
of the money to finance a study by 
a “neutral organization like the 
Advertising Research Foundation.” 

This was the challenge issued by 
Kevin Sweeney, president of the 
radio promotion unit, after he had 
an opportunity to digest the claims 
made at the National Assn. of 
Radio & Television Broadcasters 
convention last week by his video 
counterpart, Oliver Treyz, head of 
TvB. 

Mr. Treyz revealed the results 
of an “after-purchase” motivation 
survey made by Dr. Ernest Dichter 
in Syracuse, Tarrytown, and 
Peekskill, N. Y., and in Fresno and 
a Los Angeles suburb. (See earlier 
story on Page 36.) Radio tagged 
along at the end of the line in this 
four-media comparison of what led 
housewives to select particular 
products in supermarkets. 

Tv was the motivating factor in 
the case of 1,772 packages. Next in 
line were magazines, with 1,157 
packages, and newspapers, with 
540 packages. Radio was the last 
placer, with 386 packages, accord- 
ing to the TvB presentation. 


s “Our reaction to the TvB study 
is: ‘They must be kidding, because 
everyone involved knows better,’ ” 
Mr. Sweeney told ApvERTISING AGE. 

“There are three major defects 
in the conclusions drawn from the 
study, if not in the study itself, 
from what we have seen published. 


© “The expenditures are not equal. 
In the cities where the study was 
made there are probably three 
times as many dollars spent on tv 
advertising for food products as 
are spent in radio, maybe four or 
five times as many dollars of news- 
paper advertising for food prod- 
ucts as dollars of radio. 

“If the results were weighted by 
dollars spent, they would certainly 
be greatly different. 


® “Far more important, this kind 
of test—without controls, without 
depth interviewing—is sophomoric. 
As any college psych major could 


tell you, tv has a very strong pres- 
tige. Association of that will cause 
many people to designate tv in 
this test, simply so that they will 
look bigger in the eyes of those 
watching or interviewing them. 
“If there had been bins marked 
‘President Eisenhower’ or ‘moth- 
er,’ there would have been cans 
and packages thrown into them for 
the same reason that tv got cans. 
Tv is exciting, and people want to 
be identified with it. Research on 
tv must take into consideration 
that those being interviewed will 
inadvertently or deliberately mis- 
represent motivation in order to 
associate themselves with it. 


© “Sample size—563 interviews. 
Conclusions were pretty sweeping 
for this size sample. 

“Finding out what part adver- 
tising plays in motivating people 
is the biggest challenge in adver- 
tising. RAB has spent more money 
than all other media trade asso- 
ciations combined on this project— 
and we still don’t know very much. 

“But we do know that there isn’t 
any one medium that is univer- 
sally better than all others for any 
given advertising job. And we do 
know that one in every six people 
interviewed will be completely 
mistaken as to motivation. And we 
do know that as high as 40% of 
the people in grocery stores are not 
immediately motivated by any ad- 
vertising. 

“And we do know that 563 inter- 
views won’t tell you very much 
about an important subject like 
this,” the RAB president continued. 

“If TvB is anxious to probe for 
the answers to what motivates 
supermarket shoppers to buy some 
products and not others, RAB 
would be quite willing to offer a 
segment of its research budget to 
a neutral organization like ARF, 
for a determination of which of 
the four major media is the ‘sell- 
ing machine’ when equal dollars 
are spent,” Mr. Sweeney con- 
cluded. 


Douglas Murray Elected V.P. 
Douglas Murray, art director of 


Botsford, Constantine & Gardner, | 


Seattie, has been elected a v.p. of 
the agency. 


flected in the prices of the prod- 
ucts. This argument is as absurd 
as contending that purchases of 
automobiles and clothing subsi- 
dize the press and that, were there 
no press, automobiles and clothing 
would cost the consumer less. 

“Of course it is elementary eco- 
nomics that advertising produces 
increased sales which in turn make 
possible increased production, 
lower costs and lower prices to 
the consumer...Moreover, the 
lower prices are enjoyed by all 
buyers—those who do not own 
receiving sets as well as those 
who do. 


® “Because television has proved 
to be the most effective advertis- 
ing medium available to the Amer- 
ican public, it has been one of the 
principal stimulants of an expand- 
ing economy based on the tradi- 
tional American free enterprise 
system. Television has widened 
the area of the mass market and 
this, in turn, has strengthened the 
processes of mass production and 
distribution. The result has been 
an enlargement of the American 
standard of living and an increase 
in the efficiency of the whole 
American economy. And this af- 
firmative value of television is 
quite apart from television’s val- 
ues in providing diversified enter- 
tainment and education without 
charge to the American public. 

“Any system of national pay 
television such as is proposed by 
the petitioners is incompatible 
with the economics of continuing 
the present national free televi- 
sion service to the American 
people,” NBC said. 


Swift Introduces 
Pre-Cooked Chicken 


in Test Markets 


Cuicaco, June 2—Swift & Co., 
Chicago, has introduced a new 
product, quick-frozen, southern- 
fried chicken, in test markets 
throughout the U. S. 

The chicken is being sold in 
towns in Illinois, Indiana, Mich- 
igan, Ohio and New York and in 
San Diego, Portland, Ore., Phoenix, 
Denver, Omaha and Kansas City. 
The foil-lined packages contain 
eight pieces of chicken and giblets. 

Retail grocers who have been 
handling the new product have 
advertised it extensively. A Swift 
spokesman told AA that the com- 
pany has not spent any money ad- 
vertising the chicken and_ that 
production must be increased to 
sell the product on a national 
scale. No advertising program to 
promote the new product has been 
decided upon as yet, the spokesman 
said. 

Swift has sold fresh and frozen 
poultry for many years but the 
pre-cooked fowl is a new venture. 

McCann-Erickson is handling 
the campaign. 


Minneapolis Brewing Issues 
‘Grain Belt Diamond’ 

Minneapolis Brewing Co., brew- 
er of Grain Belt beer, has pub- 
lished the May issue of its new 
house organ, the “Grain Belt Dia- 
mond.” The monthly publication 
is the first house organ to be pub- 
lished by the company since the 
“Friendly Faucet” was discontin- 
ued during World War II. 

William Constant, Minneapolis 
Brewing Co. assistant to the v.p. in 
charge of sales, has been named 
managing editor of the publica- 
tion. 


Baker Advertising Moves 

Baker Advertising, Hartford, has 
moved to larger quarters at 36 
Lewis St. 
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THE ADVERTISING MARKET PLACE 


Rates: $1.25 per line, minimum charge $5.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $14.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 


HELP WANTED 


HELP WANTED 


ACCOUNT EXECUTIVE 
We are looking for a well experienced 
agency account executive with experience 
in foods to take over existing business 
in growing Chicago agency now doing 
around $2,000,000. Will not consider ap- 
plicants without agency background. All 
replies held strictly confidential. 
Box 7592, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


ADVTG. MGRS. - COPY WRITERS 
EDITORS - PUBLIC RELATIONS 
SALES PROMOTION - ACCT. EXECS. 
Serving both Employer and Employee. 
Shay Agency, 30 W. Washington, Chicago. 


ADVERTISING PRODUCTION 
PLANNER 


Major Airline 


Has opening for man in Chicago with 2 
years college or specialized training plus 
experience in advertising production work. 
Box 7590, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


PRODUCTION 
Adv. dept. long-established veterinary 
medical 
genuine opportunity young man or woman 
with prod. exp. and sharp eye for details, 
typographic refinements. No copy, but 
ability edit technical mss. for 32 pp. house 
magazine, professional literature. Highly 
interesting field, full company benefits. 
Friendly midwest city 30,000 - only 10 min. 
home to office. Write in strictest confi- 
dence. 
Box 7597, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


ADVERTISING PLACEMENTS 
BOB LETHBRIDGE 
EMPLOYERS SERVICE BUREAU 
6 N. Michigan Chicago, Ill. FI-6-1155 


ARTIST - live five minutes from work in 
nice friendly village just two hours south 
of Chicago. Ideal place to raise family. A 
real opportunity to get with a RED HOT 
NEW Agency. You'll be TOP MAN. Salary 
up to $5,000 to start. Must be all-around 
artist. Write RECORD ADVERTISING 
AGENCY , Fairbury, Illinois. 


ALL I8 GRIST 
o omaad which comes to our mill. 
Lila Molene 105 W. Adams St. 
ANdover 3-4424 Chicago 3, Ill. 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of positions for men and women. 
185 N. Wabash FR 2-0115 Chicago 


DISPLAY SALESMAN 

Flexible, modular displays for every pur- 
pose. Backgrounds, valances, counter dis- 
plays, motion; wood, metal, plastics. Com- 
plete design service; geared for volume 
production. Territories open for exclusive 
representation. Fuller Displays, Inc., 5-39 
48th Ave., Long Island City 1, N. Y. 


BARNARD’S ALERT EMP. SYSTEM 


NATIONWIDE 
BE SURE AT BARNARD’S 
Adv. Art Publ’g Research 
WA 2-2306 202 S. State Chicago 


JUNIOR ARTIST WANTED - Small ad- 
vertising agency expanding into larger 
offices offers opportunity for young artist 
with some experience. Should know key- 
line and paste-up. Will work with art di- 
rector. State age, military status and ap- 
prox. salary expected. 
Box 7599, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


ACCOUNT 
EXECUTIVE 
OPPORTUNITY 
Well known agency with new 
group of keen-minded young 
men has room for another man 
on management team. If you 
would like to improve service 
on your accounts while adding 
creative ability to a complete 
agency organization, here is 
your opportunity. We want a 
man who can become a major 
factor in this agency. 
Box 386, Advertising Age 
200 E. Illinois St. 
Chicago 11, Ill. 


Suburban New York daily has desirable 
openings for energetic, capable men with 
copy and layout experience, in addition to 
selling ability. We offer insurance plan, 
incentive bonus, vacation in addition to 
salary. Write in 
qualifications, 
formation to. 
Box 7581, ADVERTISING AGE 
480 Lexington Ave., New York, 17, N. Y. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State Ha 17-1991 Chicago 
GAL FRIDAY 
FOR ADVERTISING DIRECTOR 
Act as a private secretary with opportu- 
nity to advance in field of Direct Mail. 
Art or production experience helpful, but 
not a must. Will consider capable begin- 
ner. Write a selling letter why you’re the 
gal for the job to: Mr. W. J. McKenna, 
Old Equity Life Insurance Co., Old Equity 

Building, Evanston, Illinois. 


YOUR CLASSIFIED 
ADVERTISEMENTS HERE 
WILL GET RESULTS 


detail regarding your 
giving all pertinent in- 


“Our 44th Year” 


ON THE WAY UP? 


If you are a copywriter with at least two 
years consumer agency experience, we 
have nine agency openings from $6,000 
to $10,000. All replies strictly confidential. 


GLADER CORPORATION 


“The Agency's Agency”’ 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


DO YOU MEASURE UP? 


Wanted: Expert space copywriter— 
you’re a vet and can take over full 
responsibility. In addition you have 
done some contact and want to do 
more. We prefer food experience, but 
we will listen regardless. Age under 
33. We have a rare opportunity here. 
If you measure up, you can be one 
of the top executives within three 
years in a fast-growing Chicago food 
agency. Specify present earnings, 
give comp. background. Our people 
know of this ad. Box 401, ADVER- 
TISING AGE, 200 E. Illinois St., Chi- 
cago 11, Ill. 


POSITIONS WANTED 
ADV. SLS. PROM. MGR. 
Agency-company experience in appliances, 
building materials, packaged goods, pro- 
prietaries, all media. Seasoned organizer, 
capable administrator. Age 30, family, 
coll. grad. 

Box 7596, ADVERTISING AGE 
480 Lexington Ave., New York, 17, N. Y. 
INTANGIBLE SALESMAN 
Exp. selling space & premium prom. de- 
sires change to new & challenging pos. 
Box 7591, ADVERTISING AGE 
__ 200 E. Illinois St., Chicago 11, Il. 


CREATIVE AD MAN 


house has opening that offers | Here's a find for a manufacturer or ad- 


vertising agency. Qualified as ad manager 
or for agency creative post. Knows first- 
hand of preparation, layout, production of 
ads, sales aids, promotional material. Es- 
pecially strong on copy. Background in all 
media (publication, radio, TV, direct mail, 
point of sale). Several years industry ad- 
vertising. Considerable farm market ex- 
perience but abilities do not end there. 
Well worth $10,000 but will start as low 
as $8,000 to prove self to you if the job 
offers right opportunity. Resume on re- 
quest. May I hear from you? 
Box 7593, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


SPACE SALESMAN with strong back- 
ground in advertising, merchandising, sell- 
ing seeks Chicago job with publication of- 
fering lofty oppertunity. Can tell your 
story convincingly, write effectively, bring 
home business. Resume or interview on 
request. 
Box 7598, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Tl. 


MAGAZINE EDITOR 
Will write & edit trade magazine, house 
organ or book on free lance basis. 
Box 7594, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


SPACE SALESMAN - 4 yrs. consumer 
media exp. Available soon. Reasonable 
salary & Comm. N. Y. area. 

Box 7567, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


BUSINESS OPPORTUNITIES 


TRADE MAGAZINE FOR SALE 
Small (under $100,000 yearly gross sales) 
monthly trade magazine established over 
70 years offered for immediate sale be- 
cause of owners health. Simple operation 
and consistent good earnings make this 
attractive for existing publisher or in- 
dividual who wants his own business. Ex- 
cellent opportunity for expansion. Priced 
for quick sale. All replies in strict con- 
fidence. 

Box 7595, ADVERTISING AGE 
480 Lexington Ave., New York, 17, N. Y. 


Milline Inch; City-Country 

Buy grass roots by the inch 

Test Sanders Dandy ABC 3 
Geneseo, N. ¥._ 


MISCELLANEOUS 


EXTRA MONEY FOR YOU 
Make your creative talent pay off! Pro- 
ducer of syndicated advertising can use 
new material on royalty basis. Want small 
newspaper ads, folders, inserts, direct 
mail pieces, good will builders, etc. Must 
be adaptable for syndicating, any business. 
What have you to offer? 
Box 7560, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


CANADA’S BEST MAILING LIST 
250,000 live names on Elliott stencils 
Call you list broker - TO - DAY 
or Tobe’s - Niagara on the Lake, Canada 


Collections for the industry, coast to 
coast —TV, Radio, Film and Media ac- 
counts receivable. No collection—no com- 
missions. Standard Actuarial Warranty 
Co., 220 West 42nd St., New York, N. Y. 


SAN FRANCISCO 
AGENCY OPPORTUNITY 


7-month old San Francisco Advertising 
Agency for sale due to owner’s health. 
Attractive 7-room Suite of offices—1 block 
from financial district. Completely 
equipped, including art studio, conference 
room with built-in TV, Radio and 16- 
millimeter Sound Projector and booth. 
Extensive reference file and library. Class 
A building @ 20¢-per-square-foot rental. 
Sale includes prospect list developed over 
6-months’ period—with 4 regional and 
national accounts expected to break 

30 to 60 days. 


Complete insurance coverage prepaid 
through November. Lease available. A 
‘natural’ for anyone wanting to establish 
a business or open a branch in San 
Francisco. Further details concerning op- 
eration and staff available. 
Box 403, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


ished art services. . 
DENTIAL. 


Box 402 
200 E. Illinois St. 


Splendid Opportunity for Experienced 
Man to Sell Offset Printing 


You can represent a complete offset printing plant... 
black and white and four colors. . . creative and fin- 
. located in Milwaukee. CONFI- 


ADVERTISING AGE 


Chicago 11, II. 


EDITOR WANTED, 


Have magazine experience? Know the sports- 
wear market? Familiar with misses’ sizes? 

One of America’s top consumer magazines has 
opening for creative editor. Send full resume for 
N. Y. interview. Replies will be held in confidence 
—our staff knows of this advertisement. 


Box 404 ADVERTISING AGE 
480 Lexington Ave., New York 17, N, Y. 


WOMAN 


TRIPLE-THREAT MAN 
FOR YOUR TEAM! 


TV radio producer-writer-director 
who can turn out “eye-tractive”’ 
copy for live and filmed commer- 
cials. Experienced in executive and 
production capacities at filming, 
packaging, station and network lev- 
els. Prefer to teamup with medium- 
sized, aggressive agency .. . large, 
aggressive agency . . . small aggres- 
sive agency. Wire or write 
Box 405 ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


PACKAGED GOODS 
SALES MANAGER 


Strong experience in introducing 
and expanding consumer packaged 
goods sales. Managed grocery trade 
sales for two national firms. Strong 
personal salesman. Personally de- 
veloped over one million dollars for 
new product in one year from 
scratch. Established introductory 
distribution etaremes nationally for 
five produc now well known. 
Knows key food distributors coun- 
trywide, how to use test markets and 
how to develop promotions to get 
goods established quickly. Excellent 
references. College, 47, married. Box 
406, Advertisin Age. 480 Lexington 
Ave., New York 17, N. Y. 


TV ACCOUNT EXECUTIVE 


Desires position with agency or 
sponsor supervising all aspects of 
live or filmed television productions. 
Recently served as client contact and 
account executive with top New 
York agency on two major network 
TV programs. Thoroughly familiar 
with details of time buying, time and 
talent contracts, budgets and esti- 
mates, commercial scripts, ratings. 
Previously employed for three years 
as live production supervisor with 
major TV network. Also experienced 
in production of filmed television 
commercials. College graduate. Age 
31. Box 385, 480 Lexington Ave., 
New York 17, N. Y. 


Kids Bid with 


Bottle Caps in 


Fadell Auction 


(Continued from Page 2) 
to a total of 10,000 bottle caps. 


The second 26 weeks saw these| im 


figures more than tripled—31,260 
bottle caps and package tabs. One 


show that featured major prizes hit | 


a record high of 78,291 caps and 
tabs for 11 prizes. 

“Minneapolis boys and girls have 
become real salesmen for our milk; 
they seem anxious to obtain Norris 
caps and tabs: to participate in 
Junior Auction for prizes,” says 
L. F. Norris, creamery president. 


= “Children urge their parents to 
use Norris milk. Many youngsters 
canvassed their neighbors and 
urged them to use Norris products 
so they could get the caps or tabs.” 

Gene Packard, Norris’ plant 
manager, said business has tripled, 
with much of the increase result- 
ing from Junior Auction. 

Tests likewise were run at 
KHQA-TYV, Quincy, Ill., with Mer- 
ritt Milligan as auctioneer. Mr. 
Milligan reported that a high bid 
for one item, a_ boy’s bicycle, 
brought 17,000 points for Modern 
Dairy ice cream. Last reports from 
Quincy showed that about 40 bikes 
had been auctioned. 

Station WHO-TV, Des Moines, 
went on the air last September 
with the auction, and it now is 
going into its second 26 weeks. 
One show in February showed total 
bids of 8,872 for seven prizes. 


® Radio in the small community of 
Altus, Okla., pulled an average of 
1,000 bread wrappers and dairy 
containers for the joint sponsors, 
Quint County Cooperative and 
Ragsdale Bakery. That was one 
wrapper for every 14 persons in 
town. 

At Bellingham, Wash., KVOS- 
TV entertained about 200 young- 
sters every Saturday in a theater. 
Bids ran as high as 70,000 for a 
bike, 23,000 for a puppy and 21,200 
for a big doll. 

Mr. Fadell has set up a new or- 
ganization, Mike Fadell Co., to pro- 
mote and develop the auction and 
to provide package deals on prizes, 
merchandising aids such as buttons 
for milk drivers, bottle collars, 
advertising mats and other serv- 
ices. 


Bishop Joins Katz 


Costello Bishop, formerly New 
York media director for the Na- 
tional Conference of Christians and 
Jews, has joined the publication 
sales staff of Katz Agency, New 
York. 


The Midwest's > 
outstanding placement 
service for Adv. - Art & 

allied fields. 


By appointment only 
59 E. MADISON + SUITE 1417 
CEntral 6-5670 


Placement 
Counselors 


S 


incorporated 


photographers 
DEARBORN 2-1062 
187 N. LaSALLE, CHICAGO 2, ILLINOIS 


pic 


PUBLICITY 
CONVENTION 


COMMERCIAL 
INDUSTRIAL 


ADVERTISING PERSONNEL 
ines =? aa 
our active confidential service. 


Betty Clem 
DRAKE PERSONNEL, INC. 
Suite 1009 
2 W. Madison * Fi nancial 6-2100 © Chicago 2, lil. 


SEE SEES BREE REO TE oN VE eee Md PR ER, TLR ae 
: r. ar ae Sort se 
Varo ee. a ee ae es 


* rae hh ae 


Advertising Age, June 6, 1955 


eet 


238 
a 


a ee: PS 


HOWARD A. STONE, formerly v.p. of 

Daniel Starch & Staff, Mamaro- 

neck, N. Y., has been appointed 

president of the company. He suc- 

ceeds Dr. Daniel Starch, founder of 

the company, who moves to chair- 
man of the board. 


Discounter Hopes 
National Tea Tie 
Will Bring ‘Prestige’ 


Cuicaco, June 1—A local dis- 
count operator is working—and 
spending—hard to upgrade its 
“legitimacy and prestige.” 


Alan, a chain of six stores in 
and around Chicago, sells furni- 
‘ture, appliances and assorted mer- 
chandise at sizable discounts. Cur- 
‘rently it is paying the complete 
‘toll for an extensive advertising 
| tie-in program with National Tea 
Co., to enhance its status as a re- 
tail organization. 

The brothers Kritz—Alan, Paul 
and Robert—are the owners of 
Alan. They decided that National 
Tea had the “prestige and legiti- 
macy” they wanted. They ar- 
ranged with National to subsidize 
$15,000 worth of gift certificates 
redeemable at the food chain’s out- 
lets. And National authorized the 
use of its name in their ads plug- 
ging the certificates. 

Then the Kritz brothers ar- 
ranged with distributors to pay up 
to 80% of the ad costs and author- 
ize discounts on their lines. 


® Eight pages of Alan advertising 
were used—tfirst in the roto section 
of the Chicago Daily News, later 
in the Chicago Sun-Times. The 
ads will run again this Saturday in 
the Sun-Times. 

Reprints of the ad section were 
distributed to 200 National stores 
in Chicago and northern Illinois, 
along with window cards saying, 
“Redeem your Alan gift certificate 
here.” The reprints were stuffed 
into all food bundles. 

With purchases ranging from $10 
to $400 Alan is giving away cer- 
tificates good for as much as $20 
worth of food. 


® Alan’s concern about its status 
is a reflection of the trend toward 
attainment of “respectability” by 
discount houses which was noted 
by E. B. Weiss in his report on the 
“Off-List Revolution” (AA, April 
18). 

Alan doesn’t like the idea that 
“customers regard discount houses 
with suspicion. They don’t want 
to believe that we stand behind our 
products. 

“We give refunds and service, 
we stand behind our guarantees. 
And we want the public to know 
it,” Robert Kritz told AA. “We be- 
lieve that the tie-in with National 
will help us convince the public.” 


® Alan is one of the many discount 
houses that started as a regular 
retail outlet, began distributing 
discount cards among plant and 
office workers and finally came 
out as an open and aboveboard 
discount house. 

It wants to attract what it calls 
“intelligent buyers’—those who 
are looking for quality as well as 
price. 

Gordon Best Co. is the agency 
for Alan. 
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It's Milk but Tastes Like Oranges— 
That's Moo’ Gay, Denver's New Drink 


(Continued from Page 3) 
Universal Beverages will provide 
franchised distributors with the 
special equipment necessary in ad- 
dition to regular dairy plant appa- 
ratus, . 

According to Mr. Richards, 
heavy promotion is slated for the 
Pacific Coast and Chicago markets 
in the next six months. It will 
follow the Denver pilot test and 
will adhere to the same general 
pattern. 


® In 1956, as Moo’Gay becomes a 
national operation, it is expected 
that advertising will include net- 
work television and hational maga- 
zine advertising on a year ’round 
basis. 

Vern Ewing, who is handling the 
account for Rippey, Henderson, 
Kostka & Co., estimates that in the 


oe a IM 
HOW DOES ACB’s 
PERCENTAGE OF ERROR 
COMPARE WITH YOUR OWN 


We take our hat off to Ivory soap— 
their product misses perfection by 
only 56/100ths of 1%. 

ACB services can’t quite match 
that figure. However ACB does 
score better than 95% in “‘spotting’”’ 
wanted advertising in the daily 
newspapers. 

Years ago, ACB made a sporting 
proposition, namely, if we failed to 
collect more “‘wanted advertise- 
ments” out of a specified list of 
newspapers, ACB would cancel its 
service charges. In every competi- 
tion, ACB produced more specified 
advertisements—from 10% to up- 
wards of 300% more. 

It is this high degree of accuracy 
that gives added value to ACB’s 
Newspaper ResearchServices. Sales 
and advertising policies can be for- 
mulated with assurance on this ac- 
curate information. 

Send for ACB’s Cata 48 pages. 
Describes each of ACB’s 14 Research 
Services. Gives many case histories; 
cost of service, or method of estimat- 
ing; complete directory of dailies; 


. S. Census of retail stores. It’s 
free! Ask for it today. 


ACB reads every advertisement 


every daily news 


ACB SERVICE OFFICES 


79 Madison Ave. * New York 16 
18 S. Michigan Ave. + Chicago 3 
20 South Third St. * Columbus 15 
161 Jefferson Ave. * Memphis 3 
San Francisco 5 


51 First St. ° 


“ADVERTISING. 
SCHECKING BUREAU 


‘remainder of 1955 some $200,000 
will be spent on advertising in 
Denver, and another $200,000 in 
Chicago. When the national cam- 
paign swings into high gear next 
year, the annual investment may 
hit a $2,000,000 clip. 

The ad campaign started in Den- 
ver May 22, with teaser ads in the 
Denver Post and Rocky Mountain 
News and teaser spots on the four 
local tv stations. Following a three 
day teaser campaign, a four-color 
page ad broke in the Denver Post 
May 25, selling the product to con- 
sumers. 

The teaser ads displayed cartoon 
caricatures with such captions as: 
“What do women really talk about 
over the fence?” 


= “What do teen agers talk about 
over the phone?” “What does the 
catcher really say to the pitcher?” 

Each ad said, “The 25th of May 
will be the Day that you meet 
Moo’Gay!” Similar teasers were 
used on video. 

By the time May 25 rolled 
around, most Denverites were cu- 
rious about Moo’Gay. The full 
page newspaper color ad and tele- 
vision spots supplied the answer. 

In addition to its Denver test, the 
dairy beverage has already won 
acceptance from consumer and 
school test panels conducted in 
California and Chicago. Although 
greatest response for this new type 
sterilized milk product, which will 
be competitive in the soft drink 
field, is expected from the youth 
market, the distributor expects 
that acceptance by adults will 
make Moo’Gay a generally accept- 
ed “span-of-life’ drink. 


® After the first Denver color page 
broke, a sharp demand for Moo’- 
Gay was noted. Major wholesale 
grocery markets in the Denver area 
were sold on Moo’Gay, with Stone- 
Hall Co. acting as brokers. Retail 
outlets are planning demonstra- 
tions and sampling promotions. 
Premiums may be added at a fu- 
ture date. ~ 

The name Moo’Gay was selected 
in an elimination contest conducted 
among Chicago school children by 
Owen Richards Associates, Chica- 
go. Moo’Gay won among some 600 
competing names. 

In addition to its Denver head- 
quarters Universal Beverages has 
a branch sales office in Chicago 
and research facilities in San Fran- 
cisco. 

Mr. Richards was one of the 
founders and formerly general 
manager of the American Dairy 
Assn. He also was formerly asso- 
ciated with the Gardner Advertis- 
ing Co. and with D’Arcy Advertis- 
ing Co., working on accounts which 
included Coca-Cola and Pet Milk. 


‘Sports Illustrated’ Reports 
June 6 Issue Has Most Ads 

Sports Illustrated, New York, 
noted last week that its June 6 
issue would carry more advertising 
than any issue since its first. 

William W. Holman, SI’s ad di- 
rector, told advertisers in a memo- 
randum that 381 advertisers have 
now ordered space for 1955, and 
that 48 new advertisers had come 
in during the last month. 


Emerson Appoints Two V.P.s 

Emerson Radio & Phonograph 
Corp., Jersey City, has named 
Michael Kory v.p. in charge of 
sales and Lester Krugman v.p. in 
charge of marketing. Mr. Kory has 
been sales director of the company 
since July, 1954. Mr. Krugman re- 
cently resigned as ad director of 
the Bulova Watch Co. He will 
supervise advertising, sales promo- 
tion, public relations and market 
research for Emerson. 


SEE YOURSELF—Graduates of this month’s management course, spon- 
sored by the American Management Assn., New York, were shown 
this series of cartoons depicting how the management course grad- 
uate looks to himself and his employes. James H. Lavenson, presi- 
dent of Lavenson Bureau of Advertising, Philadelphia, the first ad 
executive to complete the course, presented the cartoons. At left the 


student sees himself when he is 


planning to apply the principles 


he has learned; at right he sees himself when he begins to apply 
them. 


Daimler-Benz A. G., 
German Car Maker, 
Plans U. S. Factory 


STUTTGART, GERMANY, June 1— 
Reversing the usual traffic, Daim- 
ler-Benz A. G. of West Germany 
announced that it will set up a 
manufacturing subsidiary in the 
Uv. 8. 

Daimler-Benz of North America 
Inc. has been formed here and is 
now looking for a suitable plant 
location. 

Daimler-Benz, maker of the 
Mercedes-Benz car, is one of the 
oldest automotive companies in 
the world and is particularly 
known for its work in the diesel 
engine field. 


= Carl F. Giese, director of the 
German company, said the deci- 
sion to manufacture in America 
“was determined by our convic- 
tion that the quality automotive 
market in the U. S., especially in 
the industrial field, leaves ample 
room for new entries and new 
products, especially diesel-pow- 
ered products.” 

Daimler-Benz sales last year 
topped the $240,000,000 mark for 
the first time in the company’s 70- 
year history, with half of the busi- 
ness in exports. Its plant at Stutt- 
gart produces passenger and sports 
cars (the Mercedes-Benz won the 
world’s racing car championship 
last year), diesel trucks, tractor 
trailers, transit and touring buses, 
multi-purpose tractors and diesel 
engines for use in boats and rail- 
roads, 

George Peabody & Associates, 
New York, is handling Daimler- 
Benz public relations. 


‘Maclean's’ Boosts Three 

Hall Linton, advertising man- 
ager of Maclean’s, Toronto, since 
1948, has been appointed business 
manager of the publication, and 
Stanley L. Hutchings, now assist- 
ant ad manager, succeeds Mr. Lin- 
ton as advertising manager. Mr. 
Linton takes over management 
responsibilities from D. M. Gowdy, 
who has been appointed manager 
of the new magazine division of 
Maclean-Hunter Publishing Co. 


Contest Closes June 17 

Closing date for entering annual 
reports for 1954 and early 1955 in 
the 15th annual survey sponsored 
by Financial World is June 17. 
More than 4,000 anrual reports of 
industrial corporations and finan- 
cial institutions have been entered, 
according to Weston Smith, exec. 
v.p. of the publication. The contest 


this year will be limited to the first | 
5,000 reports submitted. Awards 


will be presented in October. 


Wine Lore Is a 
Dealer's ‘Must, 
Harvey Advises 


(Continued from Page 2) 
know what you’re buying, but also 
you have to keep a careful watch 
on what you have already bought.” 

Advertising to consumers was 
stressed by Mr. Harvey as “an in- 
dispensable ingredient of modern 
wine selling.” 

His company, he said, began ad- 
vertising to the public in 1908 
when his father became chairman. 
To support his belief in wine ad- 
vertising, at a time when there was 
practically none, the elder Har- 
vey often quoted a quatrain he had 
found in an American newspaper: 

“A man who whispers down a 

well 

About the goods he has to sell, 

Won’t reap the golden, teeming 

dollars 

Like one who climbs a tree and 

hollers.” 


® Currently, Harvey’s Bristol 
Cream and Bristol Milk sherries 
are in short supply. Harvey’s is 
running full pages in American 
business papers in cooperation 
with Park & Tilford Distillers 
Corp., explaining (1) that demand 
exceeds supply, (2) that the com- 
pany will not cut quality to in- 
crease quantity, but that (3) it is 
increasing the amount of sherry 
it is putting aside for aging. With- 
in a few years, the ads point out, 
this will step up supplies. 

The ads are signed by Mr. Har- 
vey and are running currently in 
Beverage Media, Beverage Retail- 
er Weekly, Beverage Industry 
News, Illinois Beverage Journal, | 
Patterson’s Beverage Gazeteer,| 
Southern Beverage Journal and 
The Server. 

A consumer campaign, employ- 
ing several copy approaches, cov- 
ers full b&w pages, two-thirds 
pages and half pages in Cosmopol- 
itan, Cue, Fortune, Gourmet, Hol- 
iday, Social Spectator, The New 
York Times Magazine, The New 
Yorker, and Town & Country, plus 
one-minute radio spots on WQXR 
and WCBS. 

Storm & Klein is the agency. 


Resor Rejoins Bozell, Jacobs 
After a one-year absence during 


Brakely, New York, Robert Resor 
has returned to Bozell & Jacobs, 
New York, to handle public rela- 


tions, writing and special studies 
for the Electric Companies Public 


which he was a v.p. at Jones &| 


Information Program. 


Nichols Named Publisher 
Wade H. Nichols, a v.p. of Mc- 
Call Corp., has been appointed 
publisher of Redbook and Blue- 
book to succeed the late Phillips 
Wyman (see obit on Page 96). Mr. 
Nichols was appointed editor of 
Redbook by Mr. Wyman in July, 
1949, and will continue in that 
position in addition to his new 
duties. In 1953 he became associate 
publisher of Redbook and Blue- 
book and was elected a v.p. of the 
corporation last January. 


Cleveland Women Elect 

Marge Willoughby, Melba Oliver 
Specialized Personnel Service, has 
been elected president of the Wo- 
men’s Advertising Club of Cleve- 
land. Other officers elected include 
Ann Koblitz, Ann Koblitz Adver- 
tising Agency, v.p.; Mary Jane 
Kimpel, Penton Publishing Co., 
corresponding secretary; Mrs. Gay 
T. Kropp, Bettgr Business Bureau, 
recording secretary, and Mrs. El- 
mer Lent, Symes & Olds Co., treas- 
urer. 


) The gieates 
magnet for 


ii 


nen | 


The daily newspaper appeals to 
every age group of both sexes 


Here at Advertising Checking Bu- 
reau, we read every advertisement 
published in every daily paper in 
the United States. 

As we read this advertising total- 
ing $2 billion annually, our eyes 
occasionally fall on the editorial 
content and we observe that every 
age group of both sexes find special 
features of interest in the daily 
newspaper. The news columns, 
mightiest magnet of all features, is 
the newspapers own exclusive baili- 
wick! Here is chronicled each day, 
newsworthy doings of local people, 
known and unknown to the reader 
—their triumphs and misadven- 
tures. And the news of the world. 

This kind of news gathering and 
editing, plus high-speed presses and 
split-second distributing systems, 
makes the daily newspaper — now 
as in the past—the most patronized 
of all advertising media! 


They pay us to serve you 


ACB serves the newspaper in- 
dustry by reading every advertise- 
ment published in the nation’s 
dailies and Sunday newspapers, and 
making certain that proof-of-inser- 
tion is received promptly by the 
advertiser or agency. This service 
—paid for by the publisher—re- 
lieves the advertiser of clerical 
work and delays. 

‘From this “reading job’? ACB 
has developed 14 most useful News- 
paper Research Services for mer- 
chandisers. More than 1100 lead- 
ing firms use these services which 
are discussed in our column on the 
opposite column. 


ACB furnishes a 


omplete, accurate & dependadie Service 


See opposite column for listing 
of ACB Service Offices 


ADVERTISING 
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Neo machine can duplicate the hand- 
decoration that goes into every piece 
of Lenox. Lenox produces only one 
quality of china. But, depending on 
decoration, a five-piece place setting 
can cost as little as $12—or a dozen 
plates as much as $18,000. 


x is sold through fine jewelry and 
department stores. In New York, Tif- 
fany and Company shows a dramatic 
display of Lenox. Lenox has designed 
so many services for famous people 
that it is known as “command per- 
formance” china. 


_ stig “a 

Lenox is advertised the way Ladies’ 
Home Journal is edited—for women. 
Lenox table settings dramatize beau- 
ty and quality of Lenox for the Jour- 
nal’s millions of women readers. As 
a medium, Lenox rates the Journal 
“tops for appeal”. 


“Our advertising is ‘at home’ in the Journal,” 


says Robert J. Sullivan, Vice President in Charge of 
Advertising and Promotion of Lenox, Inc. 


“When we began consumer advertising of Lenox china, we 
banked heavily on the magazine whose emotional appeal to 
women was the greatest— Ladies’ Home Journal. In the Jour- 
nal, women expect to find quality and good taste. And that’s 
what we sell. Our ads were immediately ‘at home’ there.” 


Never underestimate the power of 


the No. 1 magazine for women... 


Women once looked to Europe 
for fine china. Today, they look 
to America—thanks to Lenox, 
and Ladies’ Home Journal. 


Walter Scott Lenox was a perfectionist. He wanted 
to create fine American china—at a time when all 
fine china had to be imported. 

And Mr. Lenox was so successful that, today, 
Lenox china is in the dining rooms of embassies and 
palaces ...even in the White House, and, of course, 
in thousands of America’s finest homes. 

Lenox, Inc. has always insisted on perfection. 
Fine china, the company feels, should have fine 
advertising. In selecting advertising media, they 
look for magazines where their product finds a per- 


- fect climate. Ladies’ Home Journal offers this—an 


atmosphere where millions of women look for good 
taste, perfect quality. 

Women have responded enthusiastically to Lenox 
advertising in the Journal. As sales have climbed, 
Lenox has stepped up its Journal schedule. And 
Ladies’ Home Journal continues to carry the big- 
gest share of Lenox’s advertising investment. 


“JOURNAL 


A CURTIS PUBLICATION 
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